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A GIRL, I CAN DO IT - HAPPINESS IS A STATE OF MIND 
y UNITED COLOURS OF SPICE - WHO'S "SHE" , I'M ME - 
r ' DIVA - SHE'S GOTTA HAVE IT - GIRL'S WDRin 

IIP - BEST GIRL - CHOOSE LIFE , CHO' 
CI ION COLOURS OF SPICE - WHO'S "SI 

- DYNAMIT /IVA - SHE'S GOTTA HAVE IT - Gin 
MES GIVE UP - BEST GIRL - CHOOSE I 

WITH A JOM! - SPICEWORLD, YOOR WORLD il\ 
"M ' , CHOOSE SPICE- DYNAMITE DIVA S 
ncVER STOP - GOOD TIMES - NEVER GIV, 
THE VIBE! - G-FORCE WITH A ZOOM! - S 
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UES - SHARE THE VIBE! - G FDRCE WITH 
N DO IT - HAPPINESS IS A STATE OF Ml 
H COLOURS OF SPICE - WHO'S "SHE 
DIVA - SHE'S GOTTA HAVE IT - Gl' 
RL, I CAN DO IT - HAPPINESS IS A 
DNITED COLOORS OF SPICE - WHO' 
JYNAMITE DIVA - SHE'S GOTTA HAV 
I TIMES - NEVER GIVE UP - BEST 
GIRL'S WORLD IN ACTION - UNIT 
SE LIFE , CHOOSE SPICE- OYN 
\ - NEVER STOP - GOOD TIMES 




E" - DNE-HDUR UPN SPECIAL AIRS DECEMBER 2 - PERFORMING ON THE BILLBOARD MDSIC AWARDS ON FOX DECEMBER B 
IC AWARDS ON ABC JANUARY 26 - WORLDWIDE TOOR STARTS FEDRDARY 199B-HITS NORTH AMERICA IN JUNE 
NAGEMENT - http://WWW.VIRGINREC0RDS.COM - AOL KEYWORU: SPICE GIRLS - ©1997 VIRGIN RECORDS LTD 





SPICE- DYNAMITE DIVA - SHE'S GOTTA HAVE IT 
TIMES NEVER GIVE UP - DEST GIRL - CHDOSE 
TP A ZDDM! - SPICEWORLD, YDUR WORLD - NEVE 
~ 'jND - WIPE OUT THE BLUES - SHARE THE VIB 
" u I'M ME - I'M A GIRL, I CAN DO ITDEST GIRL - 
iiE WITH A ZOOM! - SPICEWORLD, YOOR WORLD 
OF MIND WIPE OUT THE BLUES - SHARE Tl| 
"SHE" , I'M ME - I'M A GIRL, I CAN DO IT 
A HAVE IT - GIRL'S WORLD IN ACTION - UNIT 
IT - HAPPINESS IS A STATE OF MIND - 
COLOURS OF SPICE - WHO'S "SHE" , I' 




TION UNITED COLOURS OF SPICE - WHO'S "SH 
DYNAMITE DIVA - SHE'S GOTTA HAVE IT GIRL' 
NFVFR GIVE UP - BEST GIRL - CHOOSE LIFE , 
M! - SPICEWORLD, YOOR WORLD - NEVER ST' 
ICE- DYNAMITE DIVA - SHE'S GOTTA HAVE 
ES NEVER GIVE UP - DEST GIRL - CHOO 
A ZOOM! - SPICEWORLD, YOUR WORLD 
IND WIPE OUT THE BLUES - SH 
S "SHE" , I'M ME - I'M A GIRL, I CA. 
HE VIBE! - G-FORCE WITH A ZOOM! - 
HAPPINESS IS A STATE OF MIND Wi{ 



THE FOLLOW-OP TO THE OUINTUPLE-PLATINUM DEBOT ALBUM SPICl - FEATORING THE FIRST SMASH SINGLE "SPICE OP YOUR LI 
FIRST SPICE GIRLS MOVIE SPIClWBSia OPENS IN THE U.S. JANUARY 23,1998 - PERFORMING ON THE AMERICAN MU 
"SPICE UP YOUR LIFE " PRODUCED BV RICHARD STANNARU AND MATT HOWE - MANAGEMENT: SIMON FULLER@19 MA 
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OVER 19 MILLION WORLOWIDE! 



#1 



Platinum 



Gold 



Austria Belgium Canada Denmark France Holland Ireland Israel 
Latvia Lebanon New Zealand Norway Portugal Spain Sweden UK USA 

lOx UK 

9x Spain Ireland 
7x New Zealand 
6x Canada 
5x Italy USA 

4x Australia Singapore Japan Philippines Thailand Taiwan 
3x Belgium Denmark Holland France Malaysia Saudi Arabia 
2x Hong Kong Korea Norway Poland Portugal Sweden Switzerland Chile 
1x Argentina Austria Brazil Colombia Czech Republic Finland Germany 
Indonesia Israel Mexico South Africa Venezuela India Turkey 

Hungary Iceland Central America 
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DEBUT SOLO LP FROM THE SINGER & 
SONGWRITER OF THE SMITHEREENS. 
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SONGS AND SOUNDS 

FEATURES "124 MPH" AND "A WORLD APARF 
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Italian Majors 
Chained With 
Price-Fixing 

■ BYMARKDEZZANI 

SAN REMO, Italy— A decision by the 
Italian antitrust authority that the 
local affiliates of five of the six major- 
label groups have engaged in price-fix- 
ing could send a chill through music 
companies worldwide. 

The issue of CD pricing levels has 
come under increasing scrutiny in a 
number of regions in the last few 
years, with government investigations 
ha\ing been launched in the U.K. and 
the Netherlands (both were later given 
(Continued on yaqe 99) 

Cable Network 
Will Air Music 
Infomercials' 

■ BY DON JEFFREY 

NEW YORK— A cable TV company 
has creaUid a network that will pro- 
vide labels with the opportunity to 
promote and sell music through direct 
marketing. 



BILLBOARD EXCLUSIVE 



Access Television Network, an 
Irvine, Calif.-based firm that programs 
infomercials for cable TV, plans to 
develop programming for music com- 
panies that will begin airing in January. 

And executives say that they are con- 
sidering home Wdeo as a potential prod- 
(Continiied on page 93) 



IN THE NEWS 



Camelot Music Plans To 
Buy WH Smith's Wall Chain 



Jazz Sounds Are On 
The Upbeat In Bay Area 



Verve's Lee Townsend 
Boosts West Coast Jazz 

■ BY BRADLEY BAMBARGER 

BERKKLEY, Calif.— From hi,^ Bay 
Area base, Lee Townsend has not only 
been one of the decade's most astute 



Diverse Scene Thrives 
In San Francisco 

■ BY BRADLEY BAMBARGER 

SAN FRANCISCO-Although West 
('oast jazz made a mark in the late 
'50s with the cool school, the genre 
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guides of jazz talent but has helped 
ease the genre's traditional East Coast 
hegemony. He has produced a string 
of diverse, diverting albums by Bill 
Frisell, John Scofield, (Jharlie Hunter, 
(Continued on page i6) 



CAMPILONGO 

has long revolved around New York 
and Europe. But the Bay Area has 
been making more than its usual 
share of noise in the past few years, 
with a vibrant, forward-minded "new 
(Continued on page 92) 



RCA Looks Beyond Top 40 
Base For Sweden's Robyn 



BY CARRIE BELL 



LOS ANGELES— With her first sin- 
gle, Swedish star Robyn 
proved she knew what it 
took to sjKirk the interest 
of American radio and 
music video outlets. With 
her second, "Show Me 
Love," she and RCA 
Records hope to expand 
her U.S. fan base, push 
the album into the upper rg 
echelon of The Billboard 
200, and prove "Rob>Ti Is Here" to stay. 

Released to retail Oct. 28, "Show Me 
Ijove" comes on the heels of the pop art- 
ist's gold single, "Do You Know (What 



It Takes)," which soared to No. 7 on the 
Hot 100 Singles chart (it moves from 35 
to 34 this issue) and has sold more than 
618,000 copies, according 
to SoundScan. 

On the new single, 
RobjTi declares her inde- 
pendence but lata" lets her 
guard down and reveals 
she is ready for love. 

" 'Show Me' has a lot 
of potential. It is a good 
lYN song with a good topic," 

says Robyn, whose songs 
are published by BMG Songs Inc. "It 
is raw without being hard, and people 
can relate to it, I think it is a stronger 
(Continued on page 103) 
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550 Music Looks To 'Strike' 
Gold With Finley Quaye Debut 



NOVEMBER 8, 1997 



Music Firms 
Weatlier W^ll 
St. Uplieaval 

A BUIboctrd worldioide »taff report 

NEW YORK— Entertainment compa- 
nies weren't spared from the global 
stock markets' wild ride last week. 
Sony, EMI, Viacom, Time Warner, 
PolyGram, and Disney were among 



NEWS ANALYSIS 



the companies seeing their paper 
worth take a quick dip as exchanges in 
the U.S., Australia, Japan, Hong 
Kong, and other markets plunged Oct 
24 and 27, and then pop back up 
again when markets rebounded Oct 
28-29. 

By press time Oct 30, when the New 
York market had closed dowTi 125 
points, industry executives were still 
assessing the fallout 

For the most part, they are finding 
themselves ralati\'ely unharmed. Even 
though some companies saw their value 
(Continued on page 96) 
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PAUL SIMON 



Simon's Long-Awaited 'Songs 
From The Capeman' On WB 
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Wind-Up Rock Act Creed 
Pops Up To Chart Peak 
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DAILY MUSIC UPDATE 

Spice Gi^l^ Share Tlicir 'Spiccworld' 

Tlie Spice Girls launched (heir second album, "Spiccworld." to pnrss 
in Gninadu. Spam, lasi nighl. The album will be released worldwide 
Nov, 3; first single "Spice Up Your Life" bows next week. t,, l , n . k 
UiTc for Ihc full siory. 

Inside News... 

► Amy Granl Takcji QnihcWfl On Tuttr 

Also today: 

► View miuk news fnim years puil ai Tlii.^ m MtiMt. - 



► Gel tiimpltfic Jaily music iiiduMry news with Itilllmjttl Rjlkiin. 
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We 



W C take our 
responsibility as the 
music industry's premiere 
online information source 
very seriously. Not only 
do we deliver the Lead- 
ing industry publication 
to your computer every 
week, but we do it 
before BiLLboard hits 
the newsstands! 

plus . . . 
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THE SECRET HISTORY OF SIMON'S 'CAPEMAN' 



• THE BILLBOARD 200 • 

* THE FIRM - THE fil.BiJM 
NAS ESCOBAR, FOXY BROWN, AZ AWD NATURE • ARtRWIH 


wa 


BLUES 

* TROUBLE IS 
KENNY WAYNE SHEPHERD BAND • REVDumoN 


40 


CONTEMPORARY CHRISTIAN 

A YOU LIGHT UP MY LIFE INSflRATIOf^ SONGS 
L£ANN fHMES • CURB 


42 


COUNTRY 

* YOU UGHT UP MY UFE - INSPtRATIONAL SONGS 
LEANN RIMES • Cum 


22 


GOSPEL 

* GOD S PRO'^ERTY 
GOD-S PROPERTT FROM KIRK FRATJKUN S NU NATION • B RJIE 
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ncMI ^ECKCHa 

* MY OWN fKISON • CREED • *1ND<JP 


26 


KID AUDIO 

* HALLOWEEN SONGS AND SOUNDS 
VARIOUS ARTISTS • «'<VJ Dty>4EY 


69 


TUB nil ■ nnABn i atim cn 

* ROMANCES • LUtS MIGUEL • LAJIW 


39 


* DARK SIDE OF T>fE MOON • PtNK FLOYD • LAniix 


70 


R&B 

* THE FIRM ■ THE ALBUM 
NAS ESCOBAR. FOXY BROWN, AZ AND NATURE * AFTLRUATIi 


29 


REGGAE 

* MIDNIGH 1 LOVER • SHAGGY • VWGi'j 


40 


WORLD MUSIC 

* IHt BOOK Ol- •itCKi IS 
LOREENA MCKENNJTT • WA!(fyfcK bKla 




• THE HOT 100 • 

* SOMETHING ABOUT ItlEWAY ; tANtJi F fN THf WINfJ P 997 
ELTON JOHN • «r>r*Fr 


28 


AnillT ^muXEMIVnOADV 
nUULI ^Uni 1 CMrVK/WT 

* 1 lOW DO 1 UVt • LEANN RIMES ■ CU«B 




AnillT TOP MJt 

* t DON T WANT TO WAJT • PAULA COLE • iw-vw 




^OJIMTITV 
w wn 1 NT 

* LOVE GETS ME EVERY TIME • SHANIATWAJN • wtHLLHv 


as 


nAU^E / ^1 1 ID Dl AW 

unNuc / CLUB rLAT 

* RUN TO YOU • X3I CARDWELL • fiGHTB-^L 


31 


* YOU MAKE ME WANNA • USHER • I W-TF 


33 


LATIN 

* SI TU SUPIERAS • ALEJANDRO FERNANDEZ • SONY discos 
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R&B 

♦ YOU MAKE ME WANNA • USHER ■ uVAlE 


31 


RAP 

* FEEL SO GOOD • MASE • BVJ BOY 


28 


* TOUCH. PEEL AND STAND • DAYS OF THE NEW • cxjtFou 


82 


* lUBrHUMPING • CHUMBAWAMBA • HEfMBuc 


82 


• TOD \nw%Kn CAI tSK • 

* UAR UAR • UNWEfi5^ STLCtOS HOME VIDEO 


22 


* OPRAH: MAKE '."HE CONNECTION • BUENA\.RTA HOME VIDEO 


24 


MUSIC VIDEO SALES 

* THE DANCE • FLEETWOOD MAC • VI'WNEH reprise WOeo 


24 


RECREATIONAL SPORTS 

* MICHAEL JORDAN: ABOVE & BEYOND ■ Fri'MDEO 


24 


RENTAL5 


23 



No. I ON THIS WEEK'S UNPUBLISHED CHARTS 



CLASSICAL 

* PAUL MCCARTNTf'S STANDING STONE 
LONDON SYMPHONY ORCHESTRA (FOSTER) * fMi aASSxrs 



CLASSICAL CROSSOVER 

* DIANA PRINCESS OT WALES ■ BBC HECORUfMG OF THE FUNERAL 
VARIOUS ARTISTS • LONDON 



JAZZ 

* LOVE SCENES • DIANA KRALL • iMPiii^t 



JAZZ / CONTEMPORARY 

A IMAGINARY DAY • RAT METHENY GROUP • WWJEB BROS 



NEW AGE 

* DEVOTION THE BEST OF YANNI • YANNI • fwaiE Music 



"This show, it's a way of saying, 'This is what it sounded like in my 
youth' — because it's gone," saj^ I^ul Simon, composer and co-lyricist 
with Nobel Prize-winning poet Derek Walcott of "Songs From The 
Capeman" (Warner Bros., due Nov. 18), the solo studio record presag- 
ing the full-cast album for the Bi-oadw'ay show opening Jan. H, 1998. 

"Doo-wop, that used to be nwk'n'roll in the '50s," Simon continues, 
"but now it's just an asterisk of it, and the Latin music that's also in 
'The Cai>eman' was in wgue back then. 

"In the '50s, when Broadway was at its peak, show scores were also 
iwpular music, but when rock'n'roll started, Broatiway was jxishe<l aside 
l)y young kids," Simon muses. "The tiwlitions of Broatlway — of operetta, 
and 19th-centurA' Euro]>e — were carried on aftei-ward without being 
nourished by the great cultural forees that made rock'n'roll. There are 
exceptions— (Duke 1 Ellington wrote something foi* Broadway ['Beggar's 
Holiday,' 1946; 'Pousse-Cafe.' liHMil, and Burt Bacharach wrote music 
for a i<ueeessful \^£iy [Neil Simon's 'Promises. Pi-omises,' 19681 — but that's 
why some of the miLsic since written for it sounds so sti-ange to us." 

Simon explains that the rhythmically aggressive and texturally 
aggrieved material introduced on "Songs Fmm The Capeman" has two 
aims: ( 1 } to invoke the tragic, true story of Salrador A^-on, a 16-year- 
old Puerto Rican gang member convicted in the 19.50s 
of slaying two suspected white gang rivals in a mis- 
reckoned rumble in Manhatt:m's Hell's Kitchen neigh- 
borhood, and (2) to revisit the doo-wop and Latin pop 
that were the metropolitan backdrop to Porest Hills 
High School graduate Simon's coming-of-age experi- 
ences in New York in the summer of 1959, back when 
his studies at Queens College coincided with lui-id pi*ess 
co\X'rage of the Vampires gang and Agron, its cape- 
wearing leader 

Thei-e ai-e no easy answei-s or tidy epi]jhanies in "The 
Capeman," an intense and timely examination of Amer- 
ica's chj"onic inability to reconcile iU> inclusive ambitions 
with the mutual understanding that genuine social 
assimilation demands. Arriving at a moment when self- 
oxploiting "gangsta" iver.'^onas and niei'cenary record 
company rationalizations for racial demonization are 
again at odds with jK-i-sonal accounUibilily. "The Cape- 
man's" songs make a serious effort to probe how the 
promotion of violence as a path to self-aggrandizement 
usually ensures an agonizing aftermath, i.e.. a i-eper- 
cu.^«ive time when still-gi*eater suffering can occur. As 
Simon sings witheringly — in the words of the mothers of the slain 
boys — on "Can 1 Forgive Him": "The city makes a cartwn of crimes/ 
Capes and umbrellas the glorification of slime." 

Moreover, the experience of creating "The Capeman" prompted 
Simon to revisit a hidden pnifessional history that informs Iwth "Songs 
From The Capeman" and next year's cast album, as well as the "Old 
Friends" Simon & Garfunkel Iwxed set (CoUimbia/T-.egacy) released 
Oct. 2S — namely the obscure 1958-6-1 recoitling and demo work Simon 
did after his boyhood Tom & Jerry duo with Art Garfunkel clicked 
with their career- launching 1957 Big Records hit, "Hey, Schoolgirl." 

"I ba.sically learned how to be a recording artist those years of mak- 
ing demos," sa.vs Simon, Uilking at the Westbeth rehearsal studios in 
Greenwich Village during a lunch bi-eak in cast run-throughs for the 
December preview perfomiances of "The Capeman." 

"In my neighborhood in Kew Gardens," says Simon, "the biggest 
thing in doo-wop wiU'^ the Cleftones from nearby Jamaica, Queens, who 
I admire immen.'iely and who I imitated on 'Bernadette.' which Warn- 
er Bros, is putting out as a single for radio. Artie and I, we first .*ang 
with a five-person neighborhood group, the Peptones, with Johnny 
Brennan and two girls. Angel and Ida Pellagrini. We used to send out 
demo tapes of 'The Girl For Me.' a song I wrote with Artie. 




"We were 15-16," Simon recalls, "and we'd do whatev^ we were told. 
Once we did 'Hey, Schoolgirl,' then all the other disc jockej-s, as a form 
of payola, had .\'ou recoi-d their songs. ITom & Jerrj- went on to do addi- 
tional sides for Big/King, Hunt, Ember, and ABC -Paramount.] And 
then there Uterally must be hundreds of demos 1 sang on of other peo- 
ple's songs in the Httle studios around the Brill Building area at 1619 
Broadway, where I now have my offices. I was paid $25 a tune." 

Simon's earliest direct Latin influences arose as a result of father 
Lou Simon's regular Thursday-afternoon bass-playing stints at the 
prestigious Raseland Ballroom as a member of the Lee Simms Orches- 
tra. '"The alternate band w^as a Latin band led by [trumpeter] Ramon 
Argueso," explains Paul, "and when my father's Itand took a break, I'd 
hear the Latin band, and it made an impres.^ion." 

Entering college, Simon issued a half-dozen singles ("Anna Belle," 
etc.) on the MGM. Warwick, (Canadian American, and Amy labels as 
.Jerry Landis and graduated to the higher echelons of the demo busi- 
ness. "I did about 10 demos for Burt Bacharach." Simon recalls. "But 
the only tune I rememl)cr doing a demo for that became a hit was a 
song called 'Just To Be With You' by the Passions [on Audicon RcK'ords 
in 19591. I'd met Carole King at Queens College by then — Carole was 
good at math and doing friendly tutoring but not charg- 
ing me — l)eeause she'd made records when she was a 
kid, too [like 'Coin' Wild' and 'Baby Sittin',' her 1958 
single^! for ABC-Paramountl- We made that Passions 
demo together, decided to modulate the vocals a half- 
step, and they imitated that on the final record." 

Simon iilso sang the guest lead vocal on the Mystics* 
"All Through The Night." a modest H)60 chart successor 
to their 1959 hit "Hushahj'e." "They asked me did I want 
a royalty or did I want to be paid 100 bucks," he recol- 
lects with a laugh. "I twjk the hundred dollars, mtml" 

In UWil. Simtm and some friends fonned an act called 
Tico & the Triumphs, cutting a "rroow sound effects" 
song he wrote called "Motorcycle" for Larry Uttal's 
Madison Records, which was pickefi up by Al Masaler's 
Amy Records. "Massler was a guy who had a pressing 
plant and then went further int<) the business," says 
Simon. "I got the Tico name fi-om Tico Records, one of 
the Latin labels George Goldner (jwned. and I used Tri- 
umphs l)ecause I wanted a Triumph cycle." 

Simon was in Paris during a UKvl summer vacation 
s|K'nt hitch-hiking and busking through Europe when 
he read in a newsi)ai>er that Andrew Goodman, a student in his Queens 
College acting class, had been mu!*dere<l in Mississippi along with two 
other young civil righU^ workers. "I was .shaken," says Simon. an<l he 
wrote the .simg "He Was My Brother." issuing it on the Tribute label 
when he returned home. 

In 1989, as he was completing "The Rhythm Of The Saints," Simon 
liegan to reflect on the Capeman news story and its dramatic musical 
possibilities. Gravitating to doo-wop shows in Newark, N.J., in search 
of inspiration and talent, Simon met teenage singer Frankie Negron, 
eventually using him for the original demos of "Quality," 'Adios Her- 
manos." and "Satin Summer Nights." Negron just enjoyed a hit on the 
Hot Latin Tracks chart with "Hoy Me He Vuelto A Enamorar" 
(WEACaribe/WEA Latina) and is now a falsetto guest soloist on 
"Songs From The Capeman." 

"So that's the whole historical and personal process," concludes 
Simon with a grin. "I don't think this musical can be authentic unless 
you sort of quote from the oiiginal periotl but then keep it alive by still 
|x>uring ourselws into it. One of the harde.st things about writing the 
play for me and Dei*ek Walcott was trying to tell the truth from eren,'- 
one's [wint of view. It will Ix' interesting to see U) what degree things 
evolve fnjiii here." 



U.K.'s Gramophone Awards Debuts On TV 



BY DOMINIC PRIDE 



LONDON — ^A new era for cliissical music was 
ushered in Oct. 28 when Gramophone maga- 
zine's prestigious awanls mm-efl from being a 
cozj' industry event to a national TV spectacle. 

Organizers are hailing the move to televi- 
sion — in the show's 20th year — as a success, 
after research from British Audience Re- 
search Bureau put the overnight \iew*ing fig- 
ures at 2.4 million, or close to one in every 25 
of the population. 

The ceremony, held Oct. 27 at London's 
Alexandra P&lace, boasted a full fimiament of 
classical stars, including Luciano Pavarotti, 
MsUslav Rosti'opo\ich, husband and wife duo 
Robei^ Alagna arxl Angela Gheorghiu, as wiell 
as (classical) newcomer. Sir Paul Mc('artney. 

Gramophone's editorial director, Chris Pol- 
lard, says the move to a TV event was resist- 
ed by some "die-hards" in the industry. "But 
what's the point in having a back-scratching 
e\'ent for the industry? The classical business 
can't alTord that these days," he says. 



The TV ewnt was aimed l>eyond the clas- 
sical audience, saj-s Pollard. "We can give the 
best of this music to people who have not the 
time or inclination but who like some of what 
we have to offer" Pollai-d says the show, pro- 
duced and broaticast to the ^TV network by 
London's Carlton TV could haw an interna- 
tional market, and discussions are already 
taking place to have the show syndicated. 

Alagna and Gheorghiu won three awards: 
record of the year and best opera for their 
EMI recording of Puccini's "La Rondine," as 
well as the Chissic FM People's Choice Award 
for their crossm'er compilation. "Duets And 
Arias." 

Cellist and conductor Rostropovich pro- 
fessed himself "too in-ercome" to sjwak after 
recei\ang his lifetime achievement award. 

McCartney helixid draw in a new audience 
as presenter of the award for young ai-tist of 
the year to Isabelle Faust, for her recording 
of Bartok's Violin Sonatas on Harmonia 
Mundi. McCartney, whose symphonic poem 
"Standing Stone" is No. 1 on the Top Classi- 



cal Albums chart this issue, told Billboard, 
"I've always said there are no barriers 
lietween the i>op and classical worlds. I hope 
I'm helping to show that." 

Faust confessed that the Beatles were "the 
only music besides classical music I e\'er lis- 
tened to." 

Pa\*arotti was at the awards to pick up his 
lifetime achievement award for his work in 
raising more than 3.5 million pounds ($5.6 mil- 
lion) for the U.K. charity War ('hild, which has 
provided front-line humanitarian relief in 
Bosnia and funded a music center in Mostar. 
He said that the nomination was "something 
very special — for my mice and nothing else." 

The Gramophone Awards are chosen by an 
editorial [lanel of the magazine's writers, with 
the exception of the People's Choice, chosen 
by listeners of national radio station Classic 
FM, and best-selling record, decided by data 
frttm chart supplier Chart Information Net- 
work, and the Britannia Music Members* 
award, chosen by the 150,000 members of the 
mail-order club that sponsored the awards. 
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tinued viability of rap. 
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fouitti '97 single debuts relatively 
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1 04 Homefront: David Spade 
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Billbo^id Elton John 

Special Issue 

Billboani'x Otiobcr 4. 1997. commemo- 
rative special Ellon John — 30 Years of 
Music With Bernie Taupin is nuw avail- 
able through our back issues departmeni. 
Call 212-536-5223 to reserve your copy 
for $8 while supplies last. 




C COMMENTARY! 



Parallel Imports Will Damage Aussie Retail Base 



BY ROBERT WALKER 



Australia's music retailers have been 
quick to express their dismay at a govern- 
ment they claim has turned its back on 
small businesses, and joined the local indus- 
try's outcry against the federal govern- 
ment's decision to amend copyright law to 
allow parallel imports into the Australian 
market (Billboard. Oct. 25, Nov. 1). 

Through their organization, the Aus- 
tralian Music Retailers Assn. (AMRA), 
retailers have played a significant role in 
challenging two gm'ernments on this issue. 
AMRA chairman Etarry Bull o\'er the last 
six months has visited three senior govern- 
ment ministers and numerous other officials 
and legislators. Amazingly, all reasoned 
argumenfi on behalf of music retail have 
been ignored. No politician has been able to 
tell AMRA how this move will benefit inde- 



pendent retailers. 

AMRA's campaign has centered around 
the disastrous effect the intnxluction (if the 
parallel-import rights will have, particular- 
ly on independent music retailers. Inde- 
pendents will not be able to compete with 



t' I 'This is a sales-tax 
issue, and it always has 
been. It the sales tax 
were dropped, it would 
immediately tal(e $4 
from the price of CDs' 

ftlMri Walkei istitattmotlicti at m Atalialwi UiaJc 
HtailtTs Ash, lUim 



the larger chains, which have well-estab- 
lished international distribution and credit 
facilities. Those with buying |>ower will be 
able to exploit a situation where open 



imports are permitted. One would have to 
pose the question — Ls small and family busi- 
ness something whose time has come? Is it 
something we need to see disapi>ear from 
our society? The government is forcing 
small business to by^)ass local distributors 
and seek out international one-atops in the 
hope that prices will come down. This won't 
be easy for independent retailers, which will 
need to create credit facilities and adminis- 
ter a business that is forced to buy offshore 
and deal with customs, freight companies, 
exchange rates, and so on. 

Of great concern to all retailers, though, 
is the proliferation of pirate and counterfeit 
product into this country. The gov-ernment 
has even proposed a."reverse onus" of proof 
on music retailers, whereby a music mer- 
chant will be deemed to be carrying pirate 
stock unless it can prove otherwise. 

(Continued on page W 



OunmenUrifM iiii|)eanttK <m thw piitto wrw ac a forum fur Uk; vxprcxewn of s-iews of genera] inti-rest. The opinians affererf berp a 
Cocnmcntarieg should be gubmitted to Commentary Editor Marilyn A. Gillen, BiUboard. Broadway, New Ycirk, N Y. l(NKtl> 



' not ne<;e)<Aarily those of Bfllboard or Its manigemenL 



10 



BILLBOARD NOVEMBER S, 1997 



He sang "Highway To Hell." Then he rude it into rock & roll legend. 




Five-CD AC/DC Box Set tribute 
to vocalist Bon Scott 



Includes: 

* Over three hours of rare and previously 
unreleased live and studio AC/DC material 
compiled by the band, 

featuring the voice of Bon Scott 
^ The complete album Back In Black, 
the Bofl-lnsplred classic that was 
Brian Johnson's vocal debut with the band, 
with collectors' reproduction of 
the full original artwork 

* Beluxe color book featuring many rare 
and never-before-seen photos 

* A bunch of other goodies 
Bon would've waoted you to have -- 
two-sided 15" x 30" poster, sticker, 
temporary tattoo, keychain/bottle-opener * 
and guitar pick 






Brazilian Concert Promoters 
Linic To Improve Biz Climate 



BY ENOR PAIANO 



SAO PAULO, Brazil— Faced with high 
taxes, confusing regulations, and tax-au- 
thority investigations, Brazilian concert 
companies are attempting to regroup. 

In July, concerts firms doing busi- 
ness in Brazil formed a Rio rie Janeiro- 
based trade association calltxl Associ- 
agao Das Empresas Promotores E 
Produtoras De Eventos. 

Dodi Cirena, managing director of 
prominent promotion company DC-7, 
says the trade outfit was founded to 
help the concert industry establish 
communication links with Brazil's gov- 
ernment officials. 

"The government has good inten- 
tions [with its regulation] " says Cire- 
na, "but we don't have a contact with 
them to hear our ideas, and that is why 
we created the association." Cirena has 
promoted shows in Brazil for Michael 

Mauldin Steps Up 
As Columbia's 
Black Music Prez 

LOS ANGELES— Michael Mauldin's 
promotion to the newly created iMjsition 
of president of Columbia Records' black 
music di\ision comes during a period of 
executive upheaval and change in other 
sectors of the black music industrj'. 
While companies like Island and 
MCA continue to 
con.?olidate power 
under respective 
black music di\ision 
presidents Hiriam 
Hicks and Ken Wil- 
son, MotowTi will no 
doubt undergo 
more staff changes 
MAULDIN as a new president 
is installed (see 
story, this page), and Epic has recent- 
ly undergone some restructuring of its 
black music staff. 

For his part, Mauldin is supremely 
confident in both the genre and his owti 
label's strong role in it. 

"Black music is stronger and more 
\iable than ever before, and it's mak- 
ing the miuors recognize even more the 
(Continued on page 2^) 

Swedish Retail 
n/lay Downplay 
Spice Girls Set 

■ BY KAI ROGER OTTESEN 

STOCKHOLM— The launch of Spice 
Girls' second album, "Spiceworld." is 
likely to be muted in Sweden, after 
dealers have threatened a lack of coop- 
eration with the act's label. Virgin. 

The Swedish music retailers' associ- 
ation, Grammofonforhandlar-forenin- 
gen, has recommended that it-s mem- 
bers be "restrictive" when ordering all 
of Virgin Records Sweden's products, 
with the specific intent of limiting sales 
of "Spiceworld," due for international 
release Monday (3). 

The Virgin U.K. group's debut al- 
bum, "Spice," has sold more than 18 
million copies worldwide, according to 
(Coiithuted on pane 102) 




Jackson and, most recently, David 

Copperfield. 

Felipe Rodriguez, president of 
Miami promotion company Water 
Brother — a longtime promoter of in- 
ternational shows in Brazil — says the 
association also was formed as a result 
of a newspaper report alleging that 
concert companies were under-declar- 
ing artists' fees. 

"We have had to organize, so we can 
file our legitimate grievances with the 
proper authorities," says Rodriguez. 

"Unfortunately, the laws in Brazil 
are not structured for the [concertl 
business, and since we never had a 
voice to represent our legitimate con- 
cerns, we've really been (taken advan- 
tage of]." 

Cirena jwints out that promoters are 
being overwhelmed by a stratified tax 
scale that is crippling their ability to 
(Continued on page 9iJ 



Camelot, In Ch. 1 1 , Alms To Buy The VIbll 

Deal Comes On The Heels Of Trans World Bid For Camelot 



BY ED CHRISTMAN 



NEW YORK— In a surprise turn of 
events for a chain operating under 
Chapter 11 protection, Camelot Music 
has signed a letter of intent to buy the 
153-umt the Wall chain for $47 million 
from W H Smith, sources say. 

What makes it even more surprising 
is that the deal comes about a week 
after Albany, N.Y.-based Trans World 
Entertainment Corp. made yet another 
bid, submitted to the Camelot creditors' 
committee, to buy the North Canton, 
Ohio-based chain. According to sources, 
Ti*ans World upped its previous bid of 
about $175 million to $250 million, which 
was a combination of cash. .'^tock. and 
notes. Trans World executi\'es decline 
to comment on what they term mai'ket 
rumors. 

Camelot officials confirmed the Wall 
deal but declined to comment further. 
W H Smith executives were unavail- 



George Jackson Named 
Motown President/CEO 



■ BY SHAWNEE SMITH 

NEW YORK— Following months of 
speculation about a new head for 
Motown Records, Mercurj' Records 
Group has hired Geonje Jackson as 
presidenfCEO of 
the label, effec- 
tive immediately V 
(Billboard Bul- 
letin, Oct. 22). 

Officially slat- 
ed to take office 
in Motown's New 
York headquar- 
ters Nov. 10, JACKSON 

Jackson will re- 
port directly to Mercury Records 
Group chairman Danny Goldberg. 
He replaces ^\jidre Harrell, who left 
Motown Aug. 11. Clarence Avant 
continues in his role as chairman of 
Motown. 




A producer of African-American- 
oriented TV programs and movies, 
Jackson is best known for his W'ork 
with Jackson-McHenr>' Entertain- 
ment, which produced "Krush 
Groove." one of the fii'st rap-orient- 
ed movies; the controversial "New 
Jack City"; parts two and three of 
the "House Party" movie series; 
"Jason's Lyric"; "A Thin Line 
Between Love And Hate"; and their 
respective soundtracks. 

Each movie afforded him the 
opportunity to work with musical 
acts like Run-D.M.C, LL Cool J 
("Krush Groove"), Raphael Saadiq 
("House Party 11"), Keith Sweat. 
Color Mc Badd", Le\'ert, Teddy Riley 
("New Jack City"), and Bobby 
Brown ("A Thin Line"), who were 
stars in the films or featured sound- 
track artists. 

(Contimted on page 99) 



Interscope Backs Off Shakur? 

Jive Cuts Cryptic Deal For The Rapper's Output 



BY CHRIS MORRIS 



LOS ANGELES— Interscope Records 
appears to be attempting to distance 
itself from a trnublesomc association 
with one hardcore gangsta artist. In a 
highly unusual and somewhat cryptic 
deal, both a new album of unreleased 
material from the late rapper Tupac 
Shakur and a number of catalog titles 
from the artist will be handled instead 
by Jive Records. 

The shift of the Shakur catalog 
from Interscope comes at a time when 
the label's release of gangsta rap has 
been the subject of negative scrutiny. 
Edgar Bronfman, president/C-EO of 
Seagram Co., the Canadian distillerj' 
that owns Universal Mu.'^ic Group, has 
reportedly been pressuring Inter- 
scope to end its distribution relation- 
ship with Death Row. 

Though the new album, "R U Still 
Down? (Remember Mc)," due Nov. 25, 
will also bear an Interscope logo along 
with that of Amaru Records, a new 
imprint headed by the mother of Tupac 
Shakur, it will be distributed by Jive 



through BMG. Interscope's release.«i 
are usually distributed by Universal 
Music and Video Distribution. 

When Universal Music Group pur- 
chased oO^^f of Interscope in early 1996, 
the announcement of the deal noted 
(Cotitinned on page lOJ) 



able for comment. 

Camelot filed for Chapter 11 protec- 
tion Aug. 9, 1996, and its creditors fol- 
lowed a two-track plan of shopping the 
chain while allowing C'amelot to work 
on its own reorganization plan. Only 
two companies, Trans World and 
Wherehouse Entertainment, put in 
bids on Camelot. but lx)th were consid- 
ered to be sub-par, so the creditors 
chose to back a Camelot stand-alone 
reorganization plan. 

That plan, however, was suppa'^ed to 
include the Wall, through a merger 
agreement whereby W H Smith would 
get about 27% equity in the new, com- 
bined Camelot. 

However, that deal fell through as 
W H Smith, a U.K. -based company, 
found itself a takeover target when a 
minority shareholder in the company, 
Tim Watei-atone, put in a bid to buy the 
company (Billboard Bulletin. Oct 2); 
the recent decision by Smith to sell its 
music chains (which also include Vir- 
gin Our Piice) is seen as an alternative 
means to deliver value to its share- 
holders as a way of sta\Tng off that bid. 

Similarly, some see the Camelot bid 
to buy the Wall as a "poison pill." 
designed to make the cost of bu>ing the 
company prohibitive for Trans World. 



If the Wall deal closes, it will give 
Camelot Music 461 outlets and annual 
revenues of about $550 million, Bill- 
board estimates. Currently, the Wall 
has revenues of about $160 million, 
according to a press statement. 

Should Camelot be successful in its 
bid, it likely will shut down the Wall's 
distribution facility in Philadelphia. 

Sources say Camelot will finance the 
Wall acquisition with funds supplied by 
its current debt holders. 

On Oct. 30. an amended Camelot 
reorganization plan, which included 
the proposed Wall acquisition, was 
filed with the bankruptcy court and 
accepted by the judge, sources say. 
The plan will now be distributed to 
creditors, who will vote on it, with the 
results due in time for a confirmation 
hearing scheduled for Dec. 12. 

The Wall entered the U.S. in 1989, 
when it bought the 19-unit Wee Three 
chain. It subsequently grew mainly 
through acquisitions, bu>ing 49 stores 
from the now-defunct Wall-To-Wall 
Music chain; six Odys-sey outlets; eight 
Mother's Records & Tape stores; 59 
Record World stores; and 20 National 
Record Mart Stores. Billboard esti- 
mates that W H Smith spent $97 mil- 
lion for its acquisitions. 



Spec's Reports Loss Of 
$9.1 Million In Fiscal Yr. 



NEW YORK— Spec's Mu.sic complet- 
ed the toughest year in its historj' since 
going public in 1986 by posting a loss 
of $9.1 million, or $1.12 per share, on 
sales of .$68.5 million for the year end- 
ing July 31. 

Sales were down 11% from the $76 
million the company generated in fis- 
cal 1996, when its losses were $4.5 mil- 
lion, or 86 cents a share. 

CFO Don Molta says that while 
Miami-based Spec's has turned in a 
weak performance for the year, the 
company expects to show^ improve- 
ments in its fiscal first quarter, which 
ends Oct. 31. 

"In the fourth quarter, we had the 
management changes and did another 
downsizing in stalT." he says. He adds 
that in addition to anticipating 
improved results for the first quarter, 
he expects the company to show 
improvements for the balance of the 
fiscal year. 

Duiing the quarter, company chair- 
man Barry Gibbons left the company, 
as did senior VP JelT Fletcher. 

Also, the company let go 20 employ- 
ees. 

During the year, same'Store sales 



Musicians, Anti-Drug Group Team 
To Deglamorize Usage Via PSAs 



BY CRAIG ROSEN 



LOS ANGELES— In an effort to 
break the connection between dmgs 
and rock'n'roll, the Musicians' Assis- 
tance Program (M.A.P.) has teamed 
with Partnership For A Drug-Free 
America (P.F.D.A) to pi*oduce a series 
of anti-drug TV public-service 
announcements featuring popular 
musicians. 

The six public-service announce- 
ments (PSAs), which have been ser- 
viced to networks, local TV stations, 



and cable channels, feature rapper 
Chuck D., modem rock act EX'erclear. 
Fugees singer Lauryn Hill, Kiss, Scat- 
man John, and Troy Nowell. the widow 
of Sublime singer Brad Nowell. 

The spots were produced and will air 
on a pro bono basLs, with all the musi- 
cians, directors, and outlets that will 
run the PSAs donating their time. 

M A.P. and P.F.DjV. were scheduled 
to announce the campaign at an Oct. 31 
press conference at the Hard Rock 
Cafe in Los Angeles, which was to fea- 
(Continued on page 9Jf) 



were flat, according to the company. 

Spec's also reports an operating loss 
of $8.4 million. The company, which 
runs 45 outlets, turned in a gross prof- 
it margin of about 33%, while its sell- 
ing, general, and administrative 
expenses were 41.59f of sales. 

Contributing to the operating loss, 
the company spent $2.6 million to close 
seven outlets. 

For the fourth quarter, Spec's post- 
ed a loss of $5.9 million on sales of $14^ 
million. In the same period last year, 
the chain lost $3.1 million on sales of 

$16.6 million. ED CHRISTMAN 

Blaclcwell Airs 
Island Concerns 

A resolution to the tension between 
Chris Blackwell, Island Records' 
founder and current Island Group 
chairman, and Alain Levy, president 
CEO of parent company PoIyGram, is 
expected during the first week of 
November, a source tells Billboard. 

The tension between the two execu- 
tives reached a head when Blackwell 
told The lx>s Angeles Times that he is 
unhappy with his working relaticmship 
with Le\y and that he may not be able 
to accomplish what he wants to work- 
ing within Polj^ram's structure. 

"Alain Levy and PoIyGram have 
always supported creative talent and 
executives and the artistic process," a 
PoIyGram spokeswoman told Bill- 
board. 

The L.A. Times article follows upon 
an incorrect report in the newspaper 
the week of Oct. 20 that had Blackwell 
resigning from the PoIyGram board of 
directors (Billboard Bulletin, Oct. 27); 
he has offered his resignation, but it 
had not been accepted at press time. 
The source declined to elaborate on 
what form the expected resolution be- 
tween the executives might take. 
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THIS COULD BE YOU * 



Sir 




Produced By 
Brian Wilson 



Stop wishing you could've been a Sly on 
the wall during the making oS Pet Sounds. 

The long-awaited chronicle of the album cited by everyone from Elton John to Don Was to Matthew 
Sweet to Philip Gloss to Rolling Stone as a ground-breaking influence, and the recording Paul McCartney 
called his "inspiration for writing Sgt. Pepper" — is finally yours to hear. 

Featuring more than a dozen alternate versions of tracks from the Pet Sounds sessions plus "Good 
Vibrations," all of the instrumental "pocket symphony" backing tracks without vocals, all the choral-like 
vocals without backing tracks, and the LP's original mono mix, it's the closest you will ever get to being 
in ttie studio with Brian Wilson. And with four CD's, a 1 28-page book of perspectives and interviews, a 
38-page full-color booklet of rare photos and song-by-song notes, and the first-ever true stereo mix of 
the album, you'll swear you are there. 
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In Stores November 4» 1997 
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SESSIONS 

Nearly 30 years ago, the group that continues 
to be the world's biggest rock band gave four 
special concerts for a select group of lucky fans. 

Some of these performa.nces were broadcast by tbe BBC .... 
Some of tbem were never heard again outside the concert hall . . . . 
Two songs were never recorded on any of their studio albimis. 

It's all available now. . . . And it's been worth the wait. 
Over 2Va hours of live classics 

Compiled and mastered by Jimmy Page 
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Israeli Group's Aim Is Fair 
Play For Mizrahi Music 



■ BY BARRY CHAMISH 

JERUSALEM— An Israeli label is 
hoping to draw attention to the coun- 
try's Mizra)ii music, now growing in 
popularity despite a lack of attention 
from the countr>''s established media. 

Mizrahi, or "Eastern" music, was 
developed in the early '50s when new 
immigrants to Israel from the Mid- 
dle East combined Arabic sounds 
with Hebrew IjTics. 

The music, popular among Se- 
phanlic Jews from the Middle East, 
is being denied air time by official 
channels controlled by the mainly 
Ashkenazim, or Euroi)ean-origin, 
media elite, says Meir Reuveni, pres- 
ident of Reuveni Brothers Produc- 



tions of Tel Aviv. Israel, who founded 
the Azit Foundation in September to 
promote the genre. 

At the moment, 
Reuveni Broth- 
ers, which owns 
the Oriental and 
Acum labels, is 
the only member, 
but Reuveni 
hopes to attract 
more interest and 
YITZHAK support for the 
music's cause. He 
says, 'There has been a longtime, 
deliberate policy to create a stigma 
against the style by the Israeli media, 
and it has to end for just one reason: 
(Continued on page fH) 




EastWest Set Unites 3 R&B Powerhouses 

Friends Team For 'LevertSweatGill/ Draw Hot Cameos 



■ BYJANINECOVENEY 

LOS ANGELES— Coordinating the 
schedules — and the egos — of three 
established R&B male soloists to com- 
plete the forthcoming "Lcvert.- 
Sweat.Gill" album, on EastWest 
Records, was no easy task, say the 
three principals of LSG, Gerald I>ev- 
ert, Keith Sweat, and Johnny Gill. Still 
friends, the three are pi-oud of the pro- 
ject, due Nov. U, the first to combine 
three such hot male artists since, well, 
the 3 Tenors. 

"Most people have gotten together 
to do one song, but nolwdy has gotten 
together as a unit to do a whole album," 
says Sweat, who masterminded the 
project after selling 4 million copies of 
his "Keith Sweat" album on Elektra. "I 
thought the people would like it, I 



Days Of The New Reach Days Of Success 

Outpost/Geffen Teen Rockers Make Waves With 1st Single, Set 



BY DOUG REECE 



LOS ANGELES— Outpost/Geffen 
rock outfit Days Of The New, which 
was discovered by its management 
team after only three shows, is contin- 
uing to find success at an accelerated 
rate, as its debut self-titled album 
speeds up The Billboard 200. 

The band became a Heatseeker 
Impact act when "Days Of The New" 
jumped from No. 108 to No. 92 on The 
Billboard 200 in the Oct. 25 issue. 

This issue, the album, which was 
released June 8, maintains iLs upward 
momentum, moving from No. 72 to No. 
65. 

For an act whose members are still 
in their teens, it would seem a dizzying 
journey. Still, the band has lalwred to 
achieve its musical ambitions for sev- 
eral years. 

Before adding guitarist Todd 
Whitener, the band's other members 
performed together in Dead Reckon- 




OAYS OF THE NEW 



ing. which Days Of The New singer/ 
.■iongwriter Tra\is Meeks describes as 
"kind of like [Metallica'sJ ' . . . And Jus- 
tice For Air — an aggressive feel but 
not that hardcore or nasty." 

Taking a significant step toward its 
current, more toned-down stylo, mem- 
bers turned to the use of acoustic gui- 
tars. SUll, Meeks' songs, all published 
by Scrogrow Music Ltd/BMI, retain a 
heavj', thematic gloom both lyrically 
and musically. 



hEAt 

SEKERS 



'There arc different vibes that I get 
into with my guitar tunings and past 
experiences that I don't write down but 
that I keep in my head," Meeks says. 
"I kind of separate my l>Tics from the 
things that I do 
every day and just 
try to write about 
the truth." 

Meeks' reflec- 
tive songwriting 
coupled with 
accomplished 
musicianship have 
helped the band members transcend 
any stigma that could have been 
attached to their youth, says Outpost 
(U.S.) partner Andy Gershon. 

"From the press side, all the atten- 
tion [about acts made up of young 
members] was on bands like Radish or 
Hanson, while we were kind of lurking 
in the background," he says. "For as 
young as they are, they are really 
(Continued on p(U}€ 102) 




thought it would just be something real 
different and unique." 

The LSG album also features 
cameos by Faith Evans, LL Cool J, 
Busta RhjTnes, Coko of SWV, the Lox. 
Jermaine Dupri, Missy "Misde- 
meanor" Elliott, and Lii' Kim. In addi- 
tion to producers Levert and Sweat, 
producers Dupri, Rashad Smith, and 
Sean "Puffy" Combs also contributed 
tracks. "My Botly." a ballad, was serv- 
iced to R&B and top 40/rhythm- 
crossover radio outlets the week of 
Sept 16. 

"It's doing well for ua," says Sharon 
Flournoy, PD of KDKS Shreveport, 
La., where "My Body" is in medium 
rotation. "For all three artists to be on 
that song is special; those are three 
brothers with good voices . . . Right 
now it's in medium rotation, but I 
notice it's making breaker marks, so 
I'm going to move it up. I think it's 
going to be a good song for the ladies 
in the holiday season." 

Levert says that he and Sweat had 
guested on each other's albums and 
walked onto each other's shows over 
the years, so the idea of working 
together was a natural. In looking to 
see what other R&B firepower could be 
added to the equation, Gill's name 
popped up. 

"Gerald had called me, and we talked 
about this a long time ago," says Gill, 
w^o had finished his last solo album for 
Motown and was on the road for the 
New^ Edition Reunion tour. "He called 



while I was on the road and said. *We 
want to get it going.' 1 said. 'I'm down, 
let's go.' From that point on. we just 
went in and started recording, even 
before we had a recording contract." 

Though contract negotiations could 
have been sticky, the elements fell into 
place. Leveit is signed as a solo artist 
to EastWest: the trio he began his 
career with, Levert, was signed to 
Atlantic and delivere<i an album, "The 
Whole Scenario," earlier this year. But 
Levert says that he did not feel the 
group got the .support it needed from 
Atlantic, and the act is now off the 
label, though a third single, "Like 
Water." is being worked. In addition, 
Levert is the founder of Global Soul 
Records, distributed thi'ough Volcano; 
the new label is home to his father's 
gi-oup. the O'Jays, which is faring well 
with the single "What's Stopping 
You." 

Sweat is signed to Elektra. East- 
West's .sLster label; he also the head 
of his own Kcia Records, with Kut 
Klose signed through Elektra and new- 
comers or Skool signed through Uni- 
versal. Gill was signed to Motown as a 
.solo artist, but his third album, "Let's 
Get The Mood Right," failed to find its 
audience. Gill is now free from his 
Motown contract. 

The idea may have been Sweat's, but 
I..evert says it fell to him to coordinate. 
Since starting recording in June, he 
frecjuently had to either fly the tracks 
to the other two or schedule flights to 
get them into the studio with him. "It's 
hard to believe that we could put it 
together, but I was like the glue of 
everything, because Johnny was out 
with INew Edition], Keith was out 
doing his tour thing, and I was the one 
coordinating, me and Brooke Payne 
[the manager!," he .'tays. "It was hard, 
but then it wa** not hard at ail. I already 
know what the ui)s and dowTis of being 
in a group is. You've got three egos, 
and ever>'body's got their own success, 
they got their own money, they can 
leave when they wanna leave. But it 
(Continued on page 24) 
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Homespun Turns 30 With 
CD Instructional, Vid Lines 



BY JIM BESSMAN 



NEW YORK— Happy and Jane 
Traum's Homespun Tapes music 
instruction product is celebrating its 
30th anniversar>^ with a heightened 
fourth-quarter release schedule and 
a pair of new product lines. 

The Wood- __ 

stock, N.Y.-based 
supplier, which 
folk guitar great 
Happy Traum 
and his wife have 
expanded from 
his instructional 
guitar books and 
audiotapes, has traum 
started a "Listen 

& Learn" series featuring a book of 
sheet music/notation packaged with 
a CD of corresponding music and 
spoken lessons. Current entries in 
this group offer instruction by gui- 
tarisU? Richard Thompson and Ror>' 
Block and harmonic aces John Sebas- 
tian and the late Paul Butterfield; 
forthcoming is a three-volume piano 
set from Dr. John. 
Also new is an "In Concert" series 



of performance videos starring such 
notables as guitarists Preston Reed 
and Laurence Juber, to accompany 
other performance/documentary 
\ideos like "Talking Drummers — A 
Journey Of Music, Friendship And 
Spirit," a new title documenting an 
album recording session with Jack 




Homespun 



music insTrucTion 



DeJohnetle and Don Alias. 

Meanwhile, Homespun continues 
to churn out regular instructional 
offerings by master musicians in all 
genres, to the tune of more than 500 
titles, including 160 videos. 

"We're continuing to put out be- 
tween 20 and 30 new instructional 
video titles a year," says Happy 
Traum, singling out recent or uix'om- 
ing guitar titles by Jomia Kaukonen, 
Chris Smither. Patty Larkin, Ray 
Benson, and Eliot Fisk. The Fisk pro- 
gram extends Homespun into classi- 
cal music; Traum notes other new 
(Coutivued on page 23) 



All-star Lineup Is Set For Princess Diana Tribute Album 



BY PAULVERNA 



NEW YORK— As the music industry 
continues to mourn the death of Diana, 
Princess of Wale-s, the trust established 
in the princess's memory has solidified 
plans for an all-star charity album that 
it hopes uill raise millions of dollars for 
the charities she supported. 

Scheduled for release Dec. 1 in the 
U.K. through :iM\'/Pinnaele and Dec. 
2 in the rest of the world by ('olumbia 
Records, "Diana, Princess Of Wales: 
Tribute" will feature exclusive tracks 
by such stars as Annie Lennox. Sinead 
O'Connor, Peter Gabriel. Aretha 
Franklin, Mariah Carey, and the Red 
Hot R&B All Stars— a group that fea- 



tures R. Kelly, Lauryn Hill of the 
Fugees. Mary J. Blige, Curtis May- 
field, and other R&B hitmakers. 

In addition, the album, which was 
assembled in the U.K. by V2 Records 
head of international Steven Abbot, will 
include previously released tracks by 
the likes of Paul McCartney, U2 with 
Luciano Pavarotti, R.E.M., Bruce 
Springsteen, Barbra Streisand. Celine 
Dion, Michael Jackson, and Puff Daddy 
(Billboard Bulletin, Oct. 29). 

'The tracks represent the personal 
sentiments of each artist," says Kate 
Knightley Day. spokeswoman for the 
Diana. Princess of Wales Memorial 
Fund. "Quite a lot of the arti.'its had 
met the princess and knew her, and it's 



Quaye's Musical Amalgam Draws True Believers 

*New Roots' Sound Marks U.K. Artist's 550 Music Set 

BY ELENA OUMANO tish, half-Ghanaian sonic-fuser as f/wir because you work, chill out, eat, and do 

what you want," Quaye says after a 
few run-throughs of the track and his 
wixardly manipulations on the sound- 
board. "When it's live, it's a lot more 
rushed, and Ithere is] a lot less time to 
appreciate things. Today's been a good 
day here." 

The next night is even better. The 
band plays a tastemaker Groove Acad- 
emy party downtown, at S.O.B.'s, and 
the crowd is delirious. Even without the 
studio's F/X magic, nothing's missing. 
The sound is dense, seamless, full of 
locomotion. Holding the mike close, 
Quaye squeezes his eyes shut and 
croons "Even After All," his love song 
to women — life's soldiers — and a right- 
eous confoundment of spiritual and 
romantic sentiment. His voice is grit- 
ty, urgent, and sweet. 

Over the band's polyglot funk in 
"Ride On And Turn The People On " 
Quaye as "your sonic satellite" delivers 
a laid-back rap that evokes the drawled 
cadences of oldtime Jamaican toasters. 
But Quaye's "satta [peaceful] vibra- 
tion" also accommodates his genera- 
tion's avid thirst for the "ultra stimula- 
tion" of modern sound-processing 
techniques and jumbled up ethnic/cul- 
tural/national identities- Check open- 
ing track "Ultra Stimulation's" cutting- 
edge sense of space and timing, for 
instance, and the hii>-swiveling musical 
amplitude of "Supreme I Preme." 

"We've got more than one version of 
different tracks as well, so we can do 
different versions for different people," 
Quaye says. " 'Even After All' — we 
have four different ways of plajing that, 
two for 'Love Gets Sweeter,' and two 
ways of doing 'It's Great When We're 
Together.* Plus we have a variety of 
sounds anyway within the set But we 
kick 'Sunday Shining* same way." 

In some place better than this one, 
Bob Marley has to be smiling at 
Quaye's high dive off Marley's "Sun Is 
Shining." Plunging to the heart of Mar- 
ley's heroic optimism amid "Sunday's" 
reconstructed bass-drum skips, six- 
string bravura, and rocking Stax-Volt 
horns, Quaye sings, "War's explosive'' 
(Continued on page 93) 



NEW YORK— Relaxed yet cleariy in 
charge, 2li-year-old Finley Quaye is 
padding about New York's Alien Fly- 
ers recording studio in his stocking 
feet, darting between the voicing booth 
and the engineer's board and beaming 
an utterly content grin. It's the singer/ 
songwriter/musician's first studio 
retreat in months, a welcome break 
from a relentless U.K. and coast-to- 
coast U.S. promotional schedule for 
"Maverick A Strike," Quaye's debut 
album, which 550 Music/Sony will 
release stateside Tuesday (4). 

"Maverick A Strike" bowed Sept 22 
in the U.K., Quaye's home territorj', on 
Epic U.K., to which he is signed, and 
the album had a simultaneous release 
across Europe. The third single from 
the set, "It's Great When We're To- 
gether," ttill launch in November in the 
British market, where the album has so 
far sold 120.000 uniU, suniassing gold 
status (100,000 units). 

In a few days, when Quaye heads 
home for a two-month European con- 
cert tour, he'll be trailing an impressi\'e 
trans- Atlantic wake of true believers. 
Legions of radio jocks, music journal- 
ists, and fans are hailing the half-Scot- 



tish, half-Ghanaian sonic-fiiser aa tfiev' 
artist 

"New roots" is how some describe 
the ineffable yet accessible Quaye expe- 
rience — a jazz-informed amalgam of 
foundation reggae, R&B, rock, punk, 
trip-hop, and other forms and tradi- 
tions that flash 
together some- 
where inside this 
c!tim man ding musi- 
cal intelligence, 
1 iL. ^^^^ re-express 
ji^v with such infectious 

' * T ^ 

that one can't help 
QUAYE yearning for a 

world that always 
sounds and feels like Quaye's. 

"Music is music," he say-s, "endless, 
infinite." 

"Maverick" hasn't even dropped yet 
in the States, hut Quaye is already 
squeezing studio time for his next 
album into his last few days here. Right 
now, he's focused on a guitar solo from 
"Morning Pjissage." a tune the nine- 
member, mostly dreadlocked Finley 
Quaye band's been playing live for 
nearly a year as an opening soundcheck 
de\nce for quick gigs. 

"I get to enjoy the studio a lot more 



from the heart. That's why there are 
artists on this collection who are not 
known to have donated tracks to com- 
pilations before." 

Paul Burger, 
chairman/CEO of 
Sony Music Enter- 
tainment U.K., 
says, "When you 
look at the artists 
and track li.iting, it 
is mind-boggUng to 
see the impact 
Diana has had not only on so many 
common people's lives but within the 
artistic community." 

Burger add.'^ that Sony hits mobilized 
its entire worldwide organization on 



behalf of the "Diana" project. "Just 
under two weeks ago, we were asked 
by the trust if we would handle the pro- 
ject for the world excluding the U.K.," 
he says. "We were nowhere in terms of 
artwork, image, booklet, organizing, 
manufacturing, credits, etc. — every- 
thing that's involved in making a rec- 
ord. So we've spent the past two weeks 
tr>ing to put together a complete cam- 
[laign with the trust It's been quite an 
emotional project." 

Although no commercial single will 
be issued, the Red Hot R&B All Stars' 
Kelly-penned and -produced track. 
"Every Nation," will ser\'e as a focal 
track, according to Columbia (U.S.) 

(Continued on page 96) 
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RECORD COMPANIES. Harry Anger 

is appointed executive VP/GM at 
N2K Encoded Music in New York. 
He was chairman and presidenf'CEO 
at AVI Entertainment Group. 

Lisa Velasquez is promoted to 
senior VP of pop/crossover promo- 
tion at Atlantic Records in New 
York. She was VP of crossover/pop 
promotion. 

Universal Records in New York 
names Valerie DeLong VP. She was 
senior VP of promotion at the 
Enclave. 

Peter Napoliello is named senior 
VP of promotion at A&M Records in 
Hollywood, Calif. He was senior VP 
of promotion at EMI. 

Arista Records in New York 
appoints Howard Smiley VP of spe- 
cial markets. He was VP of special 
markets at PolyGram. 

Capitol Records names Kate 
Miller VP of video production in 
Hollywood. She was VP of film and 




video at American Recordings. 

Celia Hirschman is appointed VP 
of marketing and sales at Guardian 
Records in New York. She was head 
of marketing and artist development 
at Mercury Records. 

Van Riker is named GM/head of 
sales at 1500 Records in Los Ange- 
les. He was sales and marketing 
director at Eye Q Music. 

Gary Kahn is promoted to VP of 
fmance and administration at Sony 
Wonder/Sony Music Video. He was 
senior director of finance and admin- 
istration. 



Mercury Records in New York 
promotes Brian Courville to nation- 
al manager of college promotion and 
Vivek Tiwarj' to manager of alter- 
native marketing and video promo- 
tion. They were, resix^ctively, West 
Coast promotion assistant and assis- 
tant to the VP of alternative mar- 
keting and video promotion. 

Revolution Records in Beverly 
Hills, Calif., names Sean Renet 
head of alternative promotion and 
promotes David Jafri to head of 
artist development and tour mar- 
keting and Buddy Deal to South- 



western promotion rep. They were, 
respectively, national director of 
alternative radio promotion at 
Nation Music Marketing, sales rep, 
and head of artist development and 
tour marketing. 

Daniel Glogower is named VP of 
A&R at Pride Music in Kenilworth, 
N.J. He was VP of product develop- 
ment at Turn Up the Music. 

PUBLISHING. Nestor Casonu is 

appointed regional managing direc- 
tor, Latin America, at EMI Music 
Publishing in Buenos Aires. He will 



HIRSCHMAN RIKER 

continue his responsibilities as man- 
aging director of EMI Music Pub- 
lishing Argentina. 

Zomba Music Publishing pro- 
motes Paula Krause to associate 
director. She was business affairs 
manager. 

EMI/Jobete Music Publishing in 
New York names Audra Washing- 
ton director of creative services and 
Evamarie Keid assistant of creative 
services. They were, respectively, 
East Coast director of writer rela- 
tions at ASCAP and A&R coordina- 
tor at GRP Recording Co. 
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Connick Back On Ballad Ground 

Quartet Sound Dominates Columbia Set 



BY CHRIS MORRIS 



LOS ANGELES— Pianist/vocalist 
Harry Connick Jr., who took a 
detour into funk with his last two 
albums, returns to more familiar 
turf on his new Columbia release, 
"To See You," a collection of grand- 
ly orchestrated romantic ballads 
that should strike a chord with fans 
of his best-selling "When Harry 
Met Sally" soundtrack. 

"It's a re-connection," says Co- 
lumbia senior VP of marketing 
(U.S.) Tom Corson. "It's like, 'Let 
us introduce you to the Harry Con- 
nick you already know.' He's 
retained a large part of his [ballad- 
oriented) audience through the 
funk era. I think people are ready 
for Harry — 'Let's have the new- 
classics again.' " 

Connick — whose last two albums, 
"Star Turtle" (1996) and "She" 
(1994), plumbed his New Orleans 
funk roots — says the idea for "To 
See You" was sparked by an airline 
flight attendant who sought a per- 
sonal album recommendation from 
him. 




"She said, 'I want to get one for 
romantic purposes' — that was the 
phrase she used," he says. "I start- 
ed thinking. Everybody always 
talks about 'When Harry Met Sally,' 
but if you really listen to that 
record, there's 
some tunes that 
aren't romantic 
at all. When you 
start thinking 
about [Frank 
Sinatra's) 'Only 
The Lonely' or 
[Miles Davis') 
•Kind Of Blue,' 
at least concep- 
tually speakin', these are albums 
you can put on and sort of forget 
about and have a romantic evening 
with ... I started thinking, 'You 
know, I don't have any records like 
that.' " 

Connick saw an album of roman- 
tic ballads as an opportunity to get 
back to the jazz-based style of his 
earlier recordings. 

"I wanted to do a quartet record, 
because I needed to play," he says. 
"So what I did was, I wrote these 
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Universal Finds 'Growing' 
Ingenue In Biliie IVIyers 



BY DOUG REECE 



Universal Records singer/song- 
writer Billie Myers would not have 
used either of those terms to de- 
scribe herself a mere 3'A years ago. 

In fact, the artist, who gained 
entree into the world of music after 
being spotted on a dancefloor by 
record producer Pete Q. Harris, 
would have been more apt to use 
words like "insurance salesperson" 
or "ex-nurse." 

"I came into music completely 
inadvertently," admits the 27-year- 
old English singer. "I've been 
singing now for a little over three 
years. It's all a bit of a fairy tale." 

Still, during the production of 
Myers' appropriately titled debut 
album, "Growing, Pains," due Nov. 
18, the artist quickly matured into 
a competent songwriter. 

Myers, who landed a publishing 
deal with EMI Blackwood Music/ 
BMI before being discovered by 
Universal, ended up co-writing all 
the songs on her album. 

Her first effort, "The Shark And 
The Mermaid," ended up as the B- 
side to her debut single, "Kiss The 
Rain." 

"I was always dropping down bits 
in a book," says Myers. "It's not so 
much that I considered myself a 
poet, but I just always had a pen in 
my hand." 

In order to help her flesh out her 
ideas, Myers collaborated with a 
host of songwriters. "Kiss The 
Rain," for example, also credits 
Eric Bazilian and Desmond Child. 
Child also produced "Growing, 
Pains." 

According to Broadcast Data Sys- 
tems, the song has been played at 
17 top 40 stations. Outlets such as 
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KALC Denver have been particu- 
larly supportive. 

Says KALC PD Gregg Cassidy, 
"We've been getting a lot of calls, 
and it's really reacting. We love it." 

Playing on Myers' songwriting 
abilities. Universal serviced retail 
and radio with advance copies of the 
album in a faux poetry book with 
the lyrics prominently featured. 

"The first taste of Billie for peo- 
ple should be these words," says 
Universal senior director of mar- 
keting Tom Derr. "We wanted the 
album's lyrical content to come 
across strongly, and the advance 
package allowed us to showcase this 
poetry and let programmers and 
retail buyers experience what she 
is all about." 

The songs on "Growing, Pains" 
range from somber to jubilant 
shades of pop, though many touch 
on the age-old themes of love and 
heartache. However, Myers says she 
worked hard to find new ways of 
expressing those universal feelings. 

"People say 'I love you' in so 
many different ways," says Myers. 

(Coitt j-nued f>» jxiQe 25) 



numbers, and I arranged them 
around the quartet setting. 1 got my 
quartet together, and the whole ses- 
sion was done live except for the 
vocals." 

The core band for the sessions 
consisted of Connick on piano; 
tenorist Charles Goold, who had 
played in Connick's big band; 
bassist Reginald Veal, a boyhood 
friend of Connick's who was previ- 
ously in Wynton Marsalis' combo; 
and drummer Arthur "Bam Bam" 
Latin, a 23-year-old phenom who 
was discovered at a jam session in 
(Continued on next page) 




House Of Music. Triloka recording artist Jai Uttal celebrated ttie release of 
"Shiva Station" with a recent performance at the House of Blues in Los Angeles. 
Accompanied by the Pagan Love Orchestra. Uttal performed tracks from the 
album. Pictured backstage are Uttal. left, and actress Goldie Hawn. 



Top 40 Acts Pop Up At Geffen; Reznor Has 
Bowie Vid Viewers Wraid Of Americans' 



It'S A POP WORLD: Long a bastion of rock and alter- 
native music, Geffen Records is making a serious foray 
into the world of pure pop. Although such pop artists as 
Kjlie Minogue, Cher, George Michael, and Donna Sum- 
mer have all had stints at the label, this marks the first 
time (Jeffen has a mandate to sign and break top 40 acts. 
Of course, one only has to look at the Hot 100 and see 
names like Hanson, Allure, Backstreet Boys, and Spice 
Girls U> understand why. 

Geffen president Bill Bennett "has made a con- 
certed effort to diversify the music on the label," says 
director of top 40 promotion Craig Coburn, who is 
spearheading much of the label's 
pop efforts. "We'll still always 
have great rock and alternative 
records like Beck, Counting 
Crows, and Hole, but it's a smart 
business move to be proficient in 
various genres of music, [so] we're 
making concerted efforts to real- 
ly get into the pop market as 
well." 

Coburn has signed two pop acts 
to the label: she moves and Pure 
Sugar. She moves, a trio of female 
singers/dancers who perform at New York Knicks 
games and who have appeared in a number of music 
videos, is already making strides with "Breaking All 
The Rules," a lightweight slice of ear candy. The tune 
recently moved to No. 36 on Billboard sister publica- 
tion Top 40 Airplay Monitor's Mainstream Airplay 
chart. The single and album (which is coming Nov. 18) 
were produced by the Herman Brothers (Real 
McCoy, Amber). 

The label debut from Pure Sugar, a coed dance/pop 
act, will come out next year. 

"People are looking for uplifting, happy music that 
they can sing to," says Coburn. "She moves is music 
that kids get into and adults get into, particularly 
upper-demo females." 

While promotion execs signing acts is generally seen 
as taboo at labels, Coburn says Geffen's "progressive 
environment" has allowed him the leeway to do both. 
But he admits that double duty "is tough. As things 
start getting busy, I might have to make a decision at 
some point. But I feel tike being in top 40 promotion is 
really helpful to me. It gives me insight as to what is 
working and what isn't." 

Be very AFRAID: The thought of Nine Inch Nails' 
Trent Reznor as a menacing taxi driver would be 
enough to strike terror in the hearts of the calmest of 
men. All the more reason he's the absolutely perfect 
villain for David Bowie's new video, "I'm Afraid Of 
Americans," which premiered at 1 a.m. Oct. 28 on 
MTV's "120 Minutes" and went into heavy rotation on 
the channel that day. 

"Trent is the personification of the foreigners' idea 
of paranoia in America," says Bowie, with a charming 
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laugh. "The cipher is the [Robert) De Niro character 
in 'Taxi Driver.' Trent offered to do it; he got quite off 
on the idea." The video was directed by the hot British 
team of Dom&Nick. Bowie played the paranoid for- 
eigner in the clip, which features a few nice inside 
jokes for those familiar with the music video commu- 
nity and New Y'ork taxis. 

Virgin has also released a 40-minute CD that in- 
cludes six remixes of "I'm Afraid Of Americans," 
which originally appeared on Bowie's current album, 
"Earthling." Five of the remixes are by Reznor and 
Nine Inch Nails. A sixth remix is by Photek. Ice Cube 
also makes a vocal appearance on 
one of the mixes. 

Despite his obvious fondness for 
Reznor now, Bowie says he wasn't 
instantly smitten when he first 
heard Reznor on Nine Inch Nails' 
1990 album, "Pretty Hate 
Machine." "I thought 'Pretty Hate 
Machine' was interesting [but] 
fairly one-dimensional," says 
Bowie. "Then when I heard 
[1994's) 'The Downward Spiral,' I 
thought this was a really gifted 
musician." The two finally met during rehearsals for a 
1995 tour in which Nine Inch Nails opened for Bowie. 

Bowie and Reznor next intend to collaborate on 
Bowie's new album, which, in addition to Reznor, will 
include production work by Tricky and by Bowie and 
guitarist Reeves Gabrels. Bowie and Gabrels are also 
planning an acoustic album of all-new material. "We 
played a lot of acoustic songs while promoting 'Earth- 
ling' on radio shows, and we got excited about writing 
just for acoustic guitars," says Bowie. 

But first, there's what Bowie delightfully dubs "my 
second 50th-birthday celebration." As you may recall, 
in January, Bowie hosted his 50th-birthday party at 
New York's Madison Square Garden. The concert, 
which benefited Save the Children, featured Bowie and 
a number of guests, including the Foo Fighters and 
the Cure's Robert Smith, performing Bowie materi- 
al. The event was so well received that Bowie would 
like to make it an annual event. The location for the 
1998 celebration has yet to be determined. 

As if that weren't enough, Bowie is planning an art 
show in March/April 1998 in Milan. Small wonder that 
following Bowie's South American tour, which ends 
Nov. 10, the artist says not to expect to see him on the 
road for some time. "I'll probably not be working on 
the road for a couple of years because I have so many 
things I want to do." 

This and that: Jullana Hatfield's new six-song 
EP "Please Do Not Disturb," will be released Nov. 25 
by Bar/None Records. Hatfield, formerly on Atlantic, 
continues to look for a new major-label deal . . . Janet 
Jackson has returned to Roger Davies for manage- 
ment after a stint with South Paw' Management. 
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VIRGIN MEGASTORE IS NOW HIRING 



STORE MANAGER 
STORE MANAGER - 



TIMES SQUARE, NEW YORK 
UNION SQUARE, NEW YORK 



Virgin Megastore, the world leader in music, movies, multi- 
media and book retailing seeks two of the top nunagemeiit 
individiials in our indintiy to guide the World's #1 
Entertainment Retail Location - Virgin IHegastore Times Square 
and the soon to open 65,000 sq. foot Virgin Megastore Union 
Square - New York. 

Overseeing all aspects of purchasing, operations, market 
profile, staff management and development, this Individual 
will guide the success of one of the largest stores of their 
kind in the world. 

Virgin Megastore offers a comprehensive salary and bene- 
fits package. Send or fax resume, salary history and 
desired starting salary to: Virgin Entertainment Group, Attn. 
BB. 4751 Wilshire Blvd., Los Angeles, CA 90010. Fax: 
213.937.1416. 
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CONNICK BACK ON BALLAD GROUND 

(Continued from preceding page) 

Texas while Connick was there film- 
ing "Hope Floats," his forthcoming 
movie with Sandra Bullock. 

The quartet is augmented by a 
65-piece symphony orchestra that 
was recorded live by producer 
Tracey Freeman at Capitol Rec- 
ords' studios in Hollywood, Calif. 

"We had [studiosl A and B both 
open," Connick says. "The strings 
were in B, and my quartet was in A, 
along with the woodwinds and per- 
cussion and the brass and the harp 
... We did all the numbers in like 
one take. We did the whole record in 
three days." 

Though Connick was recording in 
the same studio in which Sinatra cut 
such slow-burning romantic albums 
as "Only The Lonely" and "In The 
Wee Small Hours," Connick says the 
Chairman, one of his main vocal 
avatars, wasn't on his mind during 
the sessions. 

"If I could walk into a studio and 
all 1 had to do literally was sing, I 
would probably think about him," 
says Connick. "But when you're 
playing, conducting, producing, 
arranging, orchestrating, and 
singing, Frank Sinatra is the last 
thing on my mind." 

However, he adds, "When I did 
my Christmas record [1993's 'When 
My Heart Finds Christmas'], I 
thought about him, only because — 
you know the big baffles they put 
around you when you're singin'? 
There were two Camel cigarettes on 
the ledge, and they were his, 
because he was there the night 
before. So I took 'em both, and me 
and my pop smoked one, just as a 
little tribute." 

The studio yielded another con- 
nection to history: On "To See You," 
Connick used the same piano Nat 
"King" Cole always played on his 
best-selling work for the label. 

The material on "To See You" cov- 
ers a broad emotional range; sur- 
prisingly, Connick, who wrote all 10 
of the album's songs, says that the 
somber tracks were the easiest to 
write. 

"I had to force myself to write the 
more pleasant tunes, 'cause that's 
real boring to me. Tunes like 'Let 
Me Love Tonight' or 'In Love 
Again' — those are tragic, man. The 
dark tunes, I just find 'em more 
emotive and easy to write . . . And 
it's weird, because I'm at a happy 
time of my life." 

Corson says that the album's lead- 
off track, "Let's Just Kiss," will be 
serviced to modern adult, jazz/AC, 
adult top 40, and AC radio. 

The musician will support the 
album with a major-market tour 
that kicks off the week following the 
record's Nov. 1 1 release. "It's going 
to be Harry with an orchestra," 
Corson says. "It's going to be [in] 
small rooms, so it's going to be a hot 
ticket." 

The trek begins Nov. 16 in Cincin- 
nati, with dates in Detroit, Atlanta, 
Philadelphia, Toronto, Cleveland, 
New York, Boston, Los Angeles, San 
Francisco, and Dallas to follow. 

"We're going to go after constant 
TV [exposure] from release through 
Christmas," says Corson. 

On Oct. 28, Connick co-hosted 
"The VHl Fashion Awards" with 
actress Ashley Judd. Corson says 
the cable network "should be very 



open to playing his videos. We're 
finalizing shooting a video in the 
next couple of weeks for 'Let's Just 
Kiss,' which I'm sure will get a fair- 
ly strong commitment from VHl. 
Plus, they're going to air Harry's 
'94 Christmas special in December. 
In the long range, we have things 
planned on VHl, like possibly a big 
Valentine's Day promotion and a 
concert special." 

Corson adds that as part of a life- 
style-oriented campaign for the 
record, "we're doing a national and 
regional two-tiered promotion with 
the Food Channel. We're still final- 
izing the dates, but the promotion 
will be part of their big show 'Din- 
ing Around.' People will win a trip 
to see Harry Connick, and we're 
going to get in local markets, hope- 
fully, some restaurants to partici- 
pate, and there'll be a grand prize 
on a national level that would be pro- 
moted through the Food Channel. 
We're going to get a lot of in-restau- 
rant airplay. Then we'll do 'evening 



of romance' promotions surrounding 
the tour." 

There are also commitments for 
appearances on "Good Morning 
America," "The Rosie O'Donnell 
Show," and "Late Show With David 
Letterman." 

Press coverage will include fea- 
tures and reviews in POV, Life, Peo- 
ple, Newsweek, and other national 
outlets. 

"The main thing we're trying to 
get across here — the theme — is, 
Harry's doing orchestrated love 
songs, new standards, basically," 
Corson says. 

That theme should play well with 
Connick's fans, some of whom may 
have been put off by his funk 
records, according to Bob Perry, 
owner of Blue Note Records in 
North Miami Beach. 

"I like the Sinatra-type sound of 
the early stuff," Perry says. "It only 
made sense he'd go back to that . . . 
The customers, particularly the 
women, want to see him do that." 
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Just 2 ^2 years after getting into 
the music biz, we hit #1. 

Hell, even the Beatles took longer than that. 



Welcome to music's latest overnight success: CDnow, tlie on-line 
music store. 

When we started out, we were just twins in a basement who loved 
music and computers. Today, we sell more music on-line than anyone. And 
we have an enormous selection of every kind of music — over 200,000 
titles in stock. Plus, we'll deliver your order straight to your door. You can 
even get it overnight. What could be easier? 

So why not log on at cdnow.com and check out CDnow. It's the next 
big thing. And it's already here. 




The World's Laurgest 
Music Store. 
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EDITED BY CATHERINE APPLEFELD OLSON 

Electronic power: Electronic music and Euro-centric high-tech 
thrillers are becoming as complementary as bread and chocolate. MCA 
Records' soundtrack to "The Jackal," a remake of the 1973 film "The Day Of 
The Jackal/' pulsates to the beats of Massive Attack, Goldie, Primal 
Scream, Prodigy, and breaking acts Fatboy Slim, Agent Provocateur, and 
Lunatic Calm, plus techno-heavy remixes of Ani DiFranco's "Joyful Girl," 
the Charlatans UK's "Toothache," and Bush's "Swallowed." The album was 
released Oct. 28; the film opens Nov. 14. 

"The Jackal" is one of the first big soundtrack projects to come out of MCA 
since the label named Michael Solomon to the new post of soundtrack mar- 
keting director this past spring. MCA now plans to release between seven 
and 10 soundtracks per year, according to Solomon, depending on the num- 
ber of artist releases on the roster. Next up in early "98 will be the soundtrack 
to the Universal film "Half Baked," 
on Danny DeVito's Jersey Records. 

The seeds of the "Jackal" sound- 
track were planted when director 
Michael Caton-Jones, a longtime 
techno fan, commissioned Massive 
Attack and Goldie to write new 
pieces for the film. "He was so p^- 
sionate about the music, he wanted to 
put some other bands in the movie," 
Solomon says. "And the further into it 
he got, Uniwrsal realized that it jus- 
tified having a soundtrack and got in 
touch with us. 

"This project is a combination of a 
film soundtrack and an amazing com- 
pilation of a genre of music that is exploding right now," Solomon adds. With 
the music speaking loudly in its own right, MCA intends to slowly build a fol- 
lowing for the album. "We are not craning with a conventional single. We want 
to raise awareness and have credibility at the club level. We are being care- 
ful not to hammer people over the head with it" 

To that end, the label is launching an extensive print advertising campaign 
Monday (3) in such consumer publications as Urb as well as in a smattering 
of eiectronica newsletters and tipsheets published in various local markets. To 
help amass broader awareness, MCA has also created a "Jackal" TV spot that 
just began airing on MTV Comedy Central, and several other cable outlets. 

Although there is no lead single, Solomon says, MCA is "orienting people" 
toward the Lunatic Calm track "Leave You Far Behind," The label is ship- 
ping a 12-inch single of the song that includes the album version and a remix 
to college radio stations and in Nov-ember will begin hosting club promotions 
featuring the band in the top 50 markets to coincide with the film's release. 
MCA also pressed a double 12-inch with eight tracks from the album that is 
being commercially released in limited quantity. 

As for the recent swell in electronic music soundtracks from the likes of 
"The Saint," on Virgin Records, and "Playing God," on Milan Records, 
Solomon says the music is a natural fit for movies. "In terms of its relation- 
ship to film, it Ls v^ry beat-oriented as opposed to lyric-oriented, and it works 
with a club audience and a film audience as both dance music and score," he 
says. 

Tube talk: "Living Single" and "Chicago Hope" join the ranks of small- 
screen icons that record labels have deemed worthy of a full serenade. Warn- 
er Bros. Records is releasing an album of music from and inspired by the 
Queen Laiifah-starring sitcom. The album contains tracks by Sandra St. 
Victor, Bo-Shed, Shola Ama, Eric Ben^t, Nadanuf, and, of course, the 
Queen. Independent Sonic Image Records has scored the rights to the sound- 
track to the critically acclaimed hospital drama. "Chicago Hope," which will 
be in stores Tuesday (4), features the dramatic main theme composed by 
Mark Isham and original scoring by Jeff Rona. To help build awareness of 
the soundtrack. Sonic Image is taking orders for the album off its World Wide 
Web site (httpi/A^'ww.sonicimages.com/soundtracks/chicagohope). Addition- 
ally, early TV soundtrack proponent MCA Records will release a complement 
to "New York Under Cover" early next year. 

Sonic BOOM: Film and TV score work is on the horizon for producer John 
Bashew's new Bash Boom Bang music and sound design company. The Pacif- 
ic Palisades, Calif -based company is fueled by the creati\'e energj' of com- 
posers Alan Pasqua, Chris Desmond, and Bashew's brother Roger Bashew. 
While it is beginning life with a focus on TV commercials for the likes of Intel 
Corp., Kmart, and Acura, John Bashew says the company is aiming to segue 
into the film world within the next nine to 12 months. 

"Indixndually we've all got a strong foothold in the commercial broadcast 
market, and collectively under our banner the plan is to solidify that even 
more," Bashew says. "But ewrybody inTOK-ed has had some experience with 
TV and film in some capacity as a composer, and the plan is to diversify into 
other areas. Television and film will be at the top of that list." 
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HOMESPUN 

(Continued from page 16) 

music areas include gospel, klezmer, 
and Gypsy guitar. "So our thrust is a 
huge range of styles from jazz to rock 
to various world musics." 

Now represented by a 72-page 
"Holiday 1997" catalog, Homespun 
has come a long way since Traum's 
well-received '60s guitar instruction 
books. "In those days, there weren't 
[instructional! cassettes or CDs or 
videos," he says. "So we started pack- 
aging audio material with the books, 
for those who weren't able to get to a 
teacher. The first titles were so suc- 
cessful that we started getting our 
friends [involved], like Doc Watson, 
Bill Monroe, and Pete Seeger, and 
everyone from rockers like Donald 
Fagen to Steve Allen, who did an 
instructional on jazz piano." 

These artists are all represented by 
video programs, notes Traum. Home- 
spun started issuing \ideo product in 
1983, "before most homes had VCRs," 
he says. "We feel that by document- 
ing people like Bill Monroe — who is 
no longer with us — we not only teach 
people how to play but preserve a 
kind of music that is very important 
as well. Now a lot of hip younger 
bands are discovering jazz and folk 
and bluegrass and other music, so we 
feel that we're helping out a bit." 

Traum estimates annual video sales 
at more than 60,000 units, with total 
units sold of both audio and video 
product at more than 1 million since 
Homespun began. Product is sold 
worldwide via direct mail and distrib- 
uted to music stores and other outlets 
in North America by Hal Leonard 
Corp. 

"We've carried Homespun just over 
two years, and it's filled a very nice 
niche for us," says Doug Lady, sales 
manager of key accounts at the huge 
Milwaukee-based print music and 
related music-product supplier, which 
sells to more than 2,500 instrument 
stores as well as to music chains like 
Tower and Musicland. "It's quite a 
unique line, covering a lot of artists 
and types of music which we haven't 
handled before and getting us into dif- 
ferent shops and markets, like 
acoustic instrument and vintage giii- 
tar-type stores and trade associations. 
They're great people to work with, 
too, and the hardest-working people 
in video: They're always creating new 
product" 

The new^ "Listen & Learn" audio/ 
book series is actually a Hal Leonard 
exclusive line, according to Lady. 
Some of the titles are condensed and 
remastered versions of longer cas- 
sette programs and are noted as 
such — alongside Homespun's 800 
direct-order number for anyone 
interested in obtaining the complete 
version. 

"It's been a fabulous 30 years of 
growth — a real adventure in follow- 
ing the road wherever it takes us," 
says Jane Traum. "We feel Uke we're 
now starting down new roads, taking 
what we've done and continuing to 
explore and expand and delve into 
new kinds of music which we want to 
find out about. And we've been very 
successful just doing what we want to 
do; documenting styles of the great 
masters as well as looking for newer 
cutting-edge people. That keeps us 
alive and excited about Homespun 
into the next period of growth and 
development." 
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EASTWEST SET UNITES 3 R&B POWERHOUSES 



(Continued from page 15) 

worked out" 

Their individual success is notable. 
Levert has sold a combined 6 tnillion 
plus albums with the group Levert and 
un hLs own in the U.S.; he's also writ- 
ten 14 No. 1 R&B hits for himself and 
ijthers. Gill, through solo projects and 
with New Edition, has sold a combined 
H miUion U.S. albums. And Sweat, as a 
soloist and as producer of Sylk and Kut 
Klose, has sold a whopping 12 million 
units stateside and logged five No. 1 
K&B solo albimiH. 

The record company is "going all out" 
:o create consumer and retail aware- 
ness, says Michele Murray, director of 
marketing (U.S.) for the Elektra Enter- 
tainment Group (EEG). "We want to 
reinforce the great musical r§stmi6s of 
the guj's and build the album to be the 
mu.'iical event of '97-98," she says. 

Trade ads and postcards to radio, 
retail, and tastemakers featured the 
trio silhouetted against a bright back- 
drop with the logo LSG. Snipes and 
light boxes will go up in the top black 
markets. Radio was also served when 
Richard Nash, senior VP of urban 
music (U.S.) at EEG, sent out 3-by-3- 
foot ice sculptures of the logo contain- 



ing a jewel box with the artwork to key 
stations the week of SepL 16. "We got 
a few water [damage] bills when it 
melted, but most people loved it," says 
Murray, adding that the symbolism of 
ice melting in the heat is related to the 
imagerj' in the video for "My Body," 
directed by Francis LawTence. 

The clip has been added to MTV and 
i.s aw^aiting rotation; it premiered Oct. 6 
on BET's "Hit List," a special show 
that will also feature clips from the 
careers of the three principals. The 
label is locking down tcle\'ision appear- 
ances on late-night and morning .'ihows; 
a tour is being planned for early 1998. 

WEA Distribution's field-marketing 
and artist-development reps are 
spreading the word throughout their 
regions, with special streamers, bin 
cards, and other point-of-purchase 
materials at retail. In addition, Levert, 
Sweat, and Gill put together a video- 
taped presentation for the independent 
retail associations to introduce them to 
L.SG and thank them for their support 
on their individual projects in the past 

With "My Body" just beginning to 
impact at radio, retailers say they 
haven't yet felt a buzz but have high 



expectations. Violet Brown, R&B buyer 
for the Wherehouse chain, says she 
hasn't heard the LSG album as yet but 
at press time expected solicitation from 
the label shortly. "Looking at the artists 
that are involved in the project, it looks 
like it's going to be strong," she says. 

Adds Lorraine Murphy, owner of 
independent store LBM Records in the 
Bronx, N.Y., "I beheve it's going to go 
well. I heard it at one of the conven- 
tions, and it's a good project." 

'The album really sets a precedent" 
concludes Gill, who i^ays he's not in a 
rush to sign with another label and is 
in the initial stages of launching his 
0W71 company. "We have to learn how 
to work together and understand that 
there's room for everj'body at the top. 
It allows the up-and-coming entertain- 
ers to understand and know it's fine to 
work together, and it's fine to be in 
competition, but friendly competition. 

"We're not talking about taking each 
other's head off, killing, and taking 
another life because you want the 
recognition and you want to be 'the 
man.' I think, in one sense, we're set- 
ting a great example for the young 
artists behind us." 



MAULDIN STEPS UP AS COLUMBIAS BLACK MUSIC PREZ 



(Coiitinued from page 12) 

role that black music plays in the en- 
tire scheme of things," he says. "I 
think there are definitely still opportu- 
nities in black music divisions, but we 
have to recognize that the music and 
the artists are bigger than the division 
. . . You've got to recognize the need to 
develop those artists on an interna- 
tional, worldwide basis. And if you can 
do that on a long-term basis, then 
there's a lot of longevity." 

The optimism is shared by Don len- 
ner, president of Columbia Records, 
who announced Mauldin's new post 
(Billboard Bulletin, Oct 28). 

lenner notes that the appointment is 
in recognition of Mauldin's contribu- 
tions to Columbia's bottom line. "Mike 
and I have been friends for many 
years, ever .lince I came to Columbia in 
1989," says lenner. "Mike was manag- 
ing Kris Kross at the beginning of my 
stay here. I always found him to be dif- 
ferent; he took a longer view of artist 
development than most managers of 
R&B acts. Mike has a touring back- 
ground, and he impressed me because 
his bands were always touring, build- 
ing fan bases, and not just making hit 
records." 

lenner says that the success of both 
Kris Kross on the Ruffhouse label as 
well as on So So Def, a label headed by 
Mauldin's son, producer Jermaine 
Dupri, led him to ask Mauldin to take 
an in-house post at Columbia. "Obvi- 
ously since then, we've been doing real- 
ly well and have broken a lot of artists 
and broken a lot of different artists, 
like Maxwell and even the Fugees. 
Mike played a significant role in the 
success of those artists." 

Mauldin, who is based in New York, 
will provide leadership and creative 
direction for artist development, pro- 
motion, and marketing within the 
Columbia black music division. He con- 
tinues in his role as senior VP of the 
Columbia Records Group, working 
with Ruffhouse Records, So So Def 
Recordings, and Track Masters Enter- 
tainment, where he is actively involved 



in all A&R-related activities, including 
the signing and development of artists. 

Mauldin joined Columbia in 1995 
after a successful track record manag- 
ing such top acts as Kris Kross, 
Xscape, Da Brat, Dupri. Caron Wheel- 
er, and Arrested Development. He is 
credited with bringing Dupri and his 
So So Def label, where Mauldin con- 
currently has been COO since 1992, to 
Columbia. 

For Mauldin, the appointment 
comes as validation of his work with the 
company. "I recognized when I first 



came in that there was conversation 
about how I would come in [to the com- 
panyl," says Mauldin. "I knew Don and 
[Sony Music Entertainment presi- 
dent/COO] Tommy (Mottolal wanted 
Columbia to be known as a black music 
company. At the same time, there was 
a point in space where I knew I had to 
prove myself . . . They offered me the 
role of senior VP of the record group, 
and to make it more distinctive within 
the black division, I got the dual role of 
executive VP. In ray mind, I felt if we 
(Cmtinued on page 99) 
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BILLIE MYERS 

"ft coultl be the flowers you may m- 
may not huy, or the silence of a 
room, but it's still the same thing. 
You have to take the love song and 
make it something individual. 

"in [album cut] 'You Send Me 
Flying." I'm saying I want to die in 
my lover's arms, which is the ulti- 
mate way of saying how much you 
care for the person, but if you look 
at it, it's not in a straightforwanl 
way. And I'm not trying to be 
clever just for the sake of being 
clever." 

Universal's plan to seed the mar- 
ketplace and raise awareness for 
the artist includes counterlop sin- 
gles displays for a discounted sn- 
cenl "Kiss The Rain" single and 
other in-store tools. Lifestyl>> 
accounts have also been serviced 

"We want to keep her name oui 
there and get that second, third im- 
pression." says Derr. "We're going 
to hit people in a variety of ways. 
It's very basic visibility stuff." 

Universal has already scored a 
major new-artist coup by landing ;i 
clip for the single on VHl and MTV 

In a more personalized vehicle for 
exposure, Myers, who is managed 
by DiggitI Entertainment in New 
York but does not yet have a book- 
ing agent, will begin an acoustic 
tour in December that will carry 
over into 1998 before she breaks Un- 
European dates. 

The label is also tentatively plan- 
ning on showcasing Myers in Cana- 
da in November. 

"This is truly a work in progress, 
but the reaction so far on the radio 
side has been great." says Derr. 
"It's shaping up. and it feels good. 
Our trump card is going to be gel- 
ting people out to see her play." 

Meanwhile. Myers, who has been 
rehearsing in Miami for her tour, is 
still reeling from the sudden 
changes in her life. 

"My friend went out and bought 
the single, and there my name was 
on the receipt," she says. "It really 
is strange, almost like someone 
said. 'Here's a blank check, go and 
have yourself a dream.' " 
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IVlSS-OFF: "Let's Play 
House!," the first full-length 
from the Cootees — a side 
project made up of Mike Her- 
rera and Thomas Wisniew- 
ski from MxPx and former 
901b Wuss members Dale Yob 
and Jiles O'Neal — was 




Home Rule. Texan Bobby 
Pulido continues to flex his 
musde in his home region, 
landing at No, 13 this issue 
on the South Central 
Regional Roundup with his 
third album. "Llegasta A Mi 
Vida," The latest from the 
EMI Latin artist is also his 
first production credit and 
the first time he has record- 
ed solely in Spanish, Puli- 
do perfomis Nov, 29 at the 
George Brown convention 
center in Houston, 



released Oct. 21 by Seattle- 
based indie Tooth & Nail. 

Though Cootees members 
have been collaborating since 
1994 and opened the MxPx/ 



901b Wuss tour in 1995, they 
were hard pressed to find 
time outside of their primary 
gigs to record an album. 

Getting together last year 
with producer Steve Kravac, 
the act finally recorded its 
songs, a collection of light- 
hearted punk tunes dealing 
with such weighty topics aa a 
bad day at the beach. 

MxPx fans will take note 
that Herrera and Wisniewski 
trade in bass and guitar for 
guitar and drum duties, res- 
pectively. 

While band mem- 
bers' surnames are 
jokingly listed in the 
"Let's Play House!" 
liner notes as "Coo- 
tee," representati\TO 
from Tooth i& Nail 
promise that the 
band's MxPx con- 
nection will be taken 
advantage of through 
album stickers and 
point-of-purchase 
material. 

Distributor Caro- 
line has shipped 
more than 20,000 
units of the album. 



REPRAZENTIN': 
Members of Roni Size & 
Reprazent, the drum'n'bass 
phenomenon whose album, 
"New Forms," landed the act 
the Mercury Music Prize in its 
home country of England 
(Billboard, Oct. 4), are tied to 
several high-profile projects 
coming out in future months. 
Size has remLxed U3's next 




His Story. "So Fly." the sec- 
ond single from Island Black 
Music artist Myron's 1998 
debut album, "Story 01 A Man,' 
ships to radio stations Nov, 1 B, 
Meanwhile, an accompanying 
clip directed by Judi Astorio 
recently finished shooting. 
Myron produced and wrote 
several tracks on the album, in 
addition to playing piano, 
drums, and bass. 
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Routing top 10 lists of best-selling tittes by new and developing jrtists. 


PACIFIC 

1. Kuli'l Rwchd E 0 Ma> 

2. Alejandro Fcnundu Me EUoy Enomoramlo 

3. Mnk 1*2 Dude R*ncli 

4. Mam AntoMo Soki Ms^o 

5. Snaakar Plmfit Bncommg X 

6. CNIve ExUa V^^rgin 

7. Robyn Rot',n Heie 

8. (Wt Punk HcwiBvinjfh 

9. Alun Allure 

10. AndTM BooH Romania 


SOUTH CENTRAl. 

1. Micrud Pvtnwn Micfiad RMnmn 

2. Creed My Omm Prium 

3. Robyn Rotryn Is Mere 

4. Ray D. Mwui How Bik;a Boy Are Va> Volume 3 

5. Hot Boy* Grt tt Htm U Livo" 

6. Alejwidro Femandei Me E&toy Enomota^ 

7. Lm Ann Wonuek Lee Ann WcnvKk 

8. The Kinleyi Jirsi B«twwfi Vou And Me 

9. Roy D. Mercer Hmv B^A Boy Ara Ya' Volume 1 

10. SemelMn' For The hefto TNs Time tt'i Pvwnai 



single "Mofo," which will be 
released in the U.K. in Decem- 
ber and bow here early next 
>*ear. 

Joined by Reprazent DJ's 
Die and Krust, Size also 
worked on "I Got A Secret," 
an album cut from Def Jam 
artist Redman's much-antici- 
pated forthcoming album. 

Meanwhile, Size, Krust, 
Reprazent's MC Dynamite, 
and label cohorts Bryan Gee 
and Jumping Jack Frost will 
appear Nov. 13 in New York at 
the release party for 
"V Classic," a Kon- 
krete Jungle/Ultra 
compilation. 

"New Forms" was 
released here Oct 28 
by Talkin Loud/Mer- 
cury. 

RoADWORKrJuno 
Reactor, touring in 

1 support of its Wax 

Trax!/TVT album, 
=3-" "Bible Of Dreams," 
begins opening dates 
for Moby Nov. 15 in 
Seattle. The act, 
which will be fea- 
tured on the "Mortal 
Kombat: Total Anni- 
hilation" soundtrack, plans on 
performing with members of 
the South African tribal 
drumming group Amampon- 
do. 

Tar Hut Records country 
group the Ex-Husbands play 
No\'. 10 at the Sutler in Nash- 
ville, followed by shows Nov*. 14 
and 15 in North Carolina. 

Astralwcrks act Bentley 



Rhythm Ace, whose self- 
titled album bowed Oct. 7, 
kicks off its tour Nov. 14 at 
Frequency in Los Angeles. 
The band also visits Seattle, 
San Francisco, Chicago, New 
York, and Boston. 

Correction: The Mighty 

Blue Kings album, "Caught 



Ll 

Rim Crew. Director/guer- 
rilla filmmaker Robert 
Rodriguez featured Tito & 
Tararrtula in his "Despera- 
do" and "From Dusk Till 
Dawn" movies and sound- 
tracks. Now the group is 
stepping off the big screen 
with its Cockroach Records 
album. "Tarantism," 
released Oct. 28. wfiich 
Rodriguez co-produced 
with the act's leader and 
former Cruzados/Plugz 
member Tito Larriva. The 
director will also lens a 
video for the first single, 
"After Dark." 



In The Act," was released by 
Surfdog Records. The Dereck 
Trucks Band began opening 
date.s for the Gregg Allman 
Band in September. 
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Columbia Thinks 'Big' For Smith 

Label Uses 'Men In Black' S'track/Vid As Lead-in 



Make A Wish. Qwest Records artist Tevin Campbell took time in August to meet 
with dedicated fan Antfiony Williams at Planet Hollywood in Beverly Hills, Calif. 
Williams, a 16-year-old who suffers from a heart condition, was granted his wish 
to hang out with the singer by the Make-A-Wish Foundation. Shown, from left, 
are Matt Kunitz, a Make-A-Wish volunteer; Calvin Lee, Williams' brother; 
Williams: Campbell: Maeola Lee, Williams' mother; and Alonna Prevost, manag- 
er of artist relations at Qwest. 



■ BY SHAWNEE SMITH 

NEW YORK— Columbia Records is 
giving former "Fresh Prince" Will 
Smith the royal promotional treatment 
to support his debut solo set, "Big 
Willie Style," which is being released 
internationally Nov. 25. 

"Will Smith is a worldwide super- 
star with a proven [recording] track 
record, and we are planning to come 
out of the- box aggressively," says 
Demmette Guidry, VP of marketing 
for Columbia Records Group. 

In addition to the usual marketing 



Somethin' For The People Reaps Rewards At 
Radio; Puffy Pumps Out New Police Remix 



unit the 



This lixek's column was mritten byjanine Coveitey, man- 
agvig editor of R&B Airplay Monitor. 

Something for something: Turning up the 
heat at radio and retail is Warner Bros, act Somethin* 
For The People, whose current single, "My Love Is The 
Shhhl," has attained the No. 1 position on Billboard sis- 
ter publication R&B Airplay Monitor's R&B Main- 
stream Airplay chart; the track knocked out eight-week 
champion "You Make Me Wanna ..." by Usher and con- 
tinues at No. 2 on Billboard's Hot R&B Singles chart 
this issue. Earning a hit single has been a long haul for 
the three-member group; it's the act's first from its sec- 
ond Warner album, "This Time It's Personal," which 
takes a comical cue from 
"The Godfather" films. 

The three members of the 
group — Cat Daddy, Sauce, 
and Fuzzy — have been work- 
ing together for more than 
seven years. While Fuzzy was 
learning his mu.sical chops in 
his father's church in Oak- 
land, Calif., his pal Sauce was 
studying trumpet and sax 
and earning a rep as a local 
DJ. The two met L.A. nati™ 
Cat Daddy, a drummer and 

sax player, who put aside a sports career to continue 
with his music. Somethin' For The People got its break 
when Oakland producers Denzil Foster and Thomas 
McElroy tapped it to work with Samuelle; the group 
has also worked with Brandy, En Vogue, Terry Ellis, 
Adina Howard, and UNV. 'The work has paid off; the 
album "This Time It's Personal" shows off Somethin' 
For The People's uncanny ability to strike many musi- 
cal moods with unfaltering accuracy, from hip-hop- 
infused jams to sizzling ballads to jazzy set pieces. "My 
Love Is The Shhh!" features siblings Trina & Tamara, 
sisters of MCA soloist Jesse Powell, adding to the 
broad-based appeal of the record. Additional remixes, 
one casting the tune in a popular bass music style, have 
also elevated the track. 

Roast & revelry: Chlcago-based programming 
consultant Tony Gray was roasted by friends and asso- 
ciates over a verbal open flame during a festive evening 
Oct. 23 at the annual Salute to Excellence dinner, held 
at the Sheraton New York Hotel. After a performance 
by Island Black Music signee All with a live band, a 
video presentation rolled with tributes, jokes, and snide 
comments from a number of Gray colleagues, including 
WWRL New York's Bob Slade, WRKS New York's Jeff 
Fox and Isaac Hayes, WGCI's Maxx Myrick, and oth- 
ers, interwoven around an interview segment with Gray 
himself. 

The highlights of this segment were photos of Gray as 



a child, including the classic '70s-scary high school prom 
photo! Afterward, a number of attendees made live pre- 
sentations, roasting the honoree by imitating his on-the- 
job style and mannerisms, including American Urban 
Radio Network's Jerry Boulding, consultant Vinnie 
Brown, syndicator Ken Webb, and WRKS morning tal- 
ent Ann 'Tripp. It was lighthearted, the Thanksgiving- 
style meal was excellent, a portion of ticket sales were 
donated to the United Negro College Fund, and what 
emerged was a portrait of an extraordinary individual 
who lives and breathes radio programming. After the 
dirmer. Gray was further feted in an upstairs suite spon- 
sored by Def Jam/Mercury. All in all, a well-executed 
evening. 

Beats & PIECES: Sean 

"Puffy" Combs continues to 
A expand his pop horizons with 

#% his remix take on the 

^ ^^F ' Police's classic tune "Rox- 
anne," featuring Pras of the 
M^^^k Fugees. The track combines 

M^^§^ samples from UTFO's 1985 

hip-hop anthem "Roxanne 

I Roxanne" with the original 

and will be worked as a sin- 
gle to R&B radio outlets 
beginning Nov. 19 and avail- 
able at retail Dec. 9. 

The track and its original version are part of the 
forthcoming A&M album "The Very Best Of Sting And 
The Police," featuring 14 tracks by the trio of Andy 
Summers, Stewart Copeland, and the former Gordon 
Sumner. The album hits stores Nov. 25. 

As you will recall. Sting and Puffy formed something 
of a bond when the hip-hop producer appropriated 
"Every Breath You Take" for "I'll Be Missing You," his 
tribute to the slain Notorious B.I.G. Puffy's is the only 
remix to be included in this best-of package . . . Hal- 
loween doings in New York mean the annual Halloween 
Parade up Sixth Avenue. This year, Free World Enter- 
tainment, the new endeavor helmed by producer Dallas 
Austin, sponsored the only float to feature live music: 
Free World artist Joi performed songs from her sec- 
ond album, "Amoeba Cleansing Syndrome," backed by 
a live band, also featuring Austin. Let's hope folks 
weren't frightened by the alterna-soul grooves . . . 
Speaking of holidays, next up is Thanksgiving, and then 
the quick slide to Christmas, and thus the time for sea- 
sonal musical offerings. SWV (Sistas With Voices) just 
completed a brand-new set of Christmas standards, 
recorded live with a full band. With a warm, earthy, 
even jazzy feel, "SWV: A Special Christmas" (RCA) 
shows more of the vocal range of the act and positions 
its members to be embraced as not only hip-hop soul 
divas but adult chanteuses as well. The album hits 
stores Nov. 18. 




strategies — snippet tapes (mixed by 
DJ Clue) distributed via street teams 
and polybagged with magazines; con- 
tests with radio, video, and retail; 
retail clerk laminates; point-of-pur- 
chase positioning; postcards; mini-bill- 
boards; and subway posters — Colum- 
bia-is airing ads 
on broadcast and 
cable TV 

Teasers will 
run on ESPN dur- 
ing college foot- 
ball games and on 
major stations 
during prime-time 
SMnH shows like "Bever- 

ly Hills, 90210," 
"Family Matters," "Party Of Five," 
"Moesha," "The Wayans Bros.," and 
"Sister, Sister." Three 10-second ads 
with snippets of tracks off "Big WiUie 
Style" will air on BET. Ads are also 
slated to run during trailers at Sony 
Theaters nationwide two weeks prior 
to release date. 

"We are hitting his different [audi- 
ence] segments where they live," says 
Guidry. 

The album is also expected to bene- 
fit from sales of the "Men In Black" 
home video, which shares its Nov. 25 
release date. The film's soundtrack 
has sold 1.8 million copies, according 
to SoundScan. 

Columbia Pictures is servicing 
retail with 23,000 Tommy Lee Jones 
and Smith stand-ups that will carry 
copies of the soundtrack and, Guidry 
hopes, "Big Willie Style." 

The Washington, D.C., mo\ie set for 
Smith's upcoming project. Touchstone 
Pictures' "Enemy Of The State," is 
also being utilized by the label for "Big 
Willie St>'le" press inter\iews and con- 
test prizes at radio, retail, and in con- 
junction with the Box video outlet. 

The international division of Colum- 
bia is relying on the success of the 
"Men In Black" soundtrack to set up 
Smith's solo album. According to Julie 
Borchard, VP of international at 
0>lumbia Records Group, the "Men In 



Black" soundtrack has sold 1.3 million 
copies outside the U.S. without the 
&)lumbia Pictures movie to accompa- 
ny it. The film has a staggered inter- 
national release date. 

"We are looking for [Smith's] "Just 
Cruisin' " [the current single off the 
soundtrack] to segue into 'Gettin' 
Jiggj' Wit It' [the first single from 'Big 
Willie Style']," says Borchard. "We are 
in a favorable position to drop a full 
Will Smith album for the rest of the 
world because . . . demand is now at an 
all-time high." 

Since Smith will be on the set of 
"Enemy" for the next few months, 
Borchard is not expecting to do any 
international press dates or in-person 
promotions until mid-1998. 

While many radio stations recently 
received "Just Cruisin'," the song does 
not appear on "Big Willie Style." 

"(iettin' Jiggy Wit It" was serviced 
to radio Oct. 29 and will hit video out- 
lets in mid-Nowember. Produced by the 
set's primary producers. Tone and 
Poke of the 'Trackmasters, "Gettin' 
JiggJ' Wit It" is a party-themed track 
that samples Sister Sledge's "He's The 
Greatest Dancer" 

Dubbed a hip-hop album by Guidry, 
as opposed to the "novelty rap" SmiUi 
recorded as half of the duo DJ Jazzy 
Jeff & the Fresh Prince, "Big Willie 
Style" is seen by Columbia as able to 
invigorate the hip-hop audience's in- 
terest in Smith. The 1^1 believes that 
Fresh Prince fans, white males aged 
18-34 and movie-going audiences aged 
8-80, will automatically gravitate to 
any Smith project. 

"That's why we did the DJ Clue 
[mix/snippet] tape," says Guidry. "We 
want to get the word out that this is a 
hip-hop record, and we think that 
when people hear the music they will 
automatically know. The music speaks 
for itself." 

Regardless of Columbia's market- 
ing emphasis, Jerry Adams, senior VP, 
product manager/music, at Handle- 
man Co. in Troy, Mich., expects "Big 
(Continued on next page) 




Southern Exposure. TV sitcom star Steve Harvey released his first comedy 
album, "Somewhere Down South," on Island Black Music Sept. 23. Celebrating 
the release at New York's Soul Cafe, from left, are Steve Harvey and a friend; 
Rafael Saadiq of Tony Toni loni, Ed Lover, Hot 97 DJ and co-host of the 'Vibe' 
TV show; Hlriam Hicks, president of Island Black Musk;; and Larry Johnson, 
father of Dru Hill bandmember Jazz. 



BILLBOARD NOVEMBER 8, 1997 



27 , 

aroiial 



OATU FAiSON« 




Mean streets; in the last several months, Top R&B Albums 
has seen numerous street-date violations, mostly from highly antic- 
ipated rap releases. That streak continues this issue, as Mase's 
"Harlem World" (Bad Boy/Arista) earns a No. 62 bow on the R&B 
list. 

At the same time, the rapper's "Feel So Good" jumps 13-5 on Hot 
R&B Singles in his second week on that chart. Sales for the song 
grew by more than 116% at core stores after a pricing campaign at 
independent stores. The title benefits with a 13-4 rise on Hot R&B 
Singles Sales, while holding down a second week atop Hot Rap Sin- 
gles. Mase is sure to capture top billing next issue on Top R&B 
Albums, and probably The Billboard 200, after a full week's sales are 
tabulated. 

Albums that debut early from street-date transgressions almost 
always win the Greatest Gainer award, since they would automati- 
cally register the largest chart increases in the subsequent week, so 
Mase should have that distinction on the R&B list, too. 

Last issue two albums hit early: Rick James* "Urban Rapsody" 
(Higher Source/Private I/Mercury), which posts a modest 2% gain, 
moving 31-32 on Top R&B Albums, and NAS Escobar, Foxy Brown, 
AZ & Nature's "The Firm" (Aftermath/Interscope), which nabs 
Greatest Gainer this issue, vaulting 61-1. "The Firm" also wins Hot 
Shot Debut on The Billboard 200 for 147,000 units scanned in its first 
full week. 

Other recent violations include the "Gang Related" soundtrack 
(Death Row/Priority) and Busta Rhymes' "When Disaster Strikes" 
(Elektra/EEG). "Gang Related" bowed in the Oct. 18 issue with sales 
of some 2,000 at the core R&B store panel. The next week, that set 
went to No. 1 with 50,000 units at R&B core stores and 200,500 units 
at the overall panel. 

After weeks of heavy airplay on its first track, "Put Your Hands 
Where My Eyes Could See,'' the new Rhymes full-length made its 
entry in the Sept. 27 issue at No. 68 with 850 units. That album rose 
to No. 1 on the following issue's Top R&B Albums and had a No. 3 
entry on the big chart. In its first full week, "When Disaster Strikes" 
scanned 166,000 units at the overall panel and 52,500 at core stares. 

Underground kingpin Master P's "Ghetto D" (No Limit/ Priority) 
made premature entries on Top R&B Albums and The Billboard 200, 
at Nos. 16 and 137, respectively, in the Sept. 13 issue. In its debut 
week, the album posted sales of 5,000 units among core stores and 
8,000 units at the full panel. "Ghetto D" topped both lists the next 
issue with 259,500 units at the full panel and 68,000 units at the core. 

ToSSUP: Within the next two weeks, things are really going to heat 
up on Hot R&B Singles. LSG'a "My Body" (EastWest/EEG) jumps 
5-3 on that chart after picking up four new stations; 92 outlets in all 
are supporting. Sales for the tune picked up 5% at core stores. Fol- 
lowing close behind, the aforementioned "Feel So Good" by Maae 
could also be a contender, as the song jumps eight positions this issue. 
Lastly, "Sock It 2 Me" by Missy "Misdemeanor" Elliott (Elektra/ 
EEG) climbs 9-7, mainly due to a 24% increase at retail. That boost 
shoots the song 11-6 on Hot R&B Singles Sales. 
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BubMIng UkW lists the top 25 singles undef No. 100 
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WILL SMITH 

(Contintted from preceding page) 

WilUe Style" to sell across the board. 

"He is probably the hottest thing in 
the movies for sure," says Adams, who 
expects the set to be one of the biggest 
.sellers of the season. "The ['Men In 
Black'] soundtrack was No. 1 in our 
stores for weeks. Plus, I remember, we 
.sold a ton of Fresh Prince stuff when 
he was with BMG. I'm just sorry it's 
not coming out sooner." 

For the most part, "Big Willie Style" 
shows a marked growth from Smith's 
Fresh Prince days, with most tracks 
flowing more in the vein of lOOl's 
smoothed-out "Summertime" than 
1988's campy "Parents Just Don't 
Understand." Tracks like "Y'all Know," 
"Candy," which features Larry Black- 
nion & Cameo, and "Yes, Yes Y'all," fea- 
turing Camp Lo, are the start of a new 
era in Smith's recordings. 

"Creatively this album is more of 
what I think, what I feel," says Smith, 
who included a track titled "Just The 
Two Of Us" as a dedication to his 4- 
year-old son and a celebration of 
fatherhood. "I think past albums were 
a snapshot of [me] and [DJ Jazzy] 
Jeff's collaboration. I'm in a different 
place in my life right now. I've had dif- 
ferent life experiences, and I have a 
whole new outlook on life. I'm rapping 
off a different POV" 

Lee Michaels, PD at WBLS New 
York, also sees Smith's growth. "I'm 
very excited for his fiiture because this 
is like a second time around for him. I 
think he's matured and taken his craft 
and the industry to another level, and 
the hip-hop scene has to continue to 
grow. I think he's one of the few uni- 
versal hip-hop artists out there." 

Smith, now 29, had recorded for Jive 
Records since he was 16 as a member 
of DJ Jazzy Jeff & the Fresh Prince. 
The pair recorded five albums on the 
label, including 1987's "Rock The 
House" and 1988's "He's The D J., I'm 
The Rapper." The latter spawned the 
hits "ftients Just Don't Understand," 
which peaked at No. 12 on Billboard's 
Hot lOO Singles chart in 1988, "Girls 
Ain't Nothing But Trouble," and "A 
Nightmare On My Street" 

"And In This Clomer" was released 
in 1989. The pair's 1991 release, 
"Tlomebase," featured "Ring My Bell" 
and "Summertime." The latter single 
sold 1.1 million units, according to 
SoundScan, and peaked at No. 4 on the 
Hot 100. 1993's "Code Red" sold 
312,000 imits, according to SoundScan. 

Due to a legal agreement, however. 
Smith declines to discuss the reasons 
why he and DJ Jazzy Jeff (Jeff 
Townes) left the label, whether their 
contract was terminated or bought 
out, or when it ended. He signed to 
Columbia in May (Billboard Bulletin, 
May 9). 

While Smith is now a solo artist, he 
says he and Townes didn't break up. 
Townes worked with him throughout 
the recording process of "Big Willie 
Style," producing three tracks. 

Smith also maintains that he didn't 
drop the name Fresh Prince due to 
any legalities with his prior label. 

"I've been referred to as Fresh 
Prince for U years now," Smith says. 
"It's not that I wanted to change it. 
I've just aJways said to people that Pm 
not a rapper, I'm an entertainer, and 
Will Smith started to be the way I was 
more commonly known [in movies]. I 
didn't say Fresh Prince is the guy that 
raps. Will Smith is on TV [The name 
change] just kind of happened." 
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MO MONEy MO PROBLEVS k ♦ " -E WTORIOUS 9.1-G. !FEAT PUFF DADCY i IiWSE) 


CD 


12 


- 


2 


CLOSER CAPONE -N- NOREAGA 

i::.ci • PENA.ri' 72i*rroMMVBoy 




13 


16 


4 


MAN BEHIND THE MUSIC ♦ QUEEN PEN FEAT. TEDDY RILEY 

ir .-1 - ;i, i.'jf, '■'■nr'TiNTERSCOPE 


11 


10 




2 


I'M NOT A PLAYER ♦ BIG PUNISHER 


12 


11 


9 


22 


I'LL BE MISSING YOU A ' ♦ PUFF DADDY S, FAITH EVANS (FEAT 1 12) 

If/: Ti ixi BAU BC- ;9C97-.ARISTA 


13 


9 


7 


9 


ME AND MY CRAZY WORLD ♦ LOST BOYZ 

iC ' L>. ■.■E»yi 56!3[ 


O) 


13 


23 


3 


THE BREAKS ♦ NADANUF FEATURING KURTIS BLOW 

iC Ci P-"PB SE !73iaWARNER BROS 


15 


15 


12 


J 


GET IT WET ♦ TWtSTA 

- > i .i-::R5 WAT.BIG BEAT 98001.' ATLANTIC 


QE) 


22 


13 


10 


REMINDING ME (OF SEF) ♦ COMMON FEAT CHANTAY SAVAGE 

iL u ■ HiLAT V.jy 1627 


17 


17 


10 


5 


IMMA ROLLA ♦ MR. MONEY LOG 

IL' Ti „■, L;X N-UP 70330 


(3D 


NEW^ 


1 


WHAT 1 NEED ♦ CRAIG MACK 

iC; CI - SlfiLET LirE 78149i'Aa AMERICAN 


G?) 


NEW^ 


1 


MOURN YOU TIL t JOIN YOU ♦ NAUGHTY BY NATURE 

iC' Cl rOf.'WY BCV 7127 


20 


16 


i; 


$ 


OFF THE BOOKS THE BEATNUTS 

iC' Tl 'I. R-LAT w r- Kiib 


21 


21 


18 


IS 


TAKE IT TO THE STREETS ♦ RAMPAGE FEAT BILLY LAWRENCE 

iC Cl MuTl I VIU--.!':- !LL['I"= ■5-i:71^tEG 


22 


19 


11 


12 


CROOKED GREEN PAPERS ♦ KINFUSION 

iC. [;i :. yEFOi^E [^.vr, .ij'>'\ jilHWDOD 


23 


14 




2 


PHENOMENON ♦ LL COOL J 

iTi DEE JAM ?^-=Oar,'MERCURf 


(E> 


NEW^ 




WHAT U GOTTA SAY RODNEY 0 

i.C :Dl ::: NtWQtE5T,'t]?MM224/LIGKTrEAR 


(D 


RE-ENTRT 




COAST TO COAST D MEKA 

'C:->]1 :r, AIL hET??a6 




29 


22 


( 


BUMP'N IN YOUR TRUNK MAD DOG CLIQUE 

iC Cl TJCROSSTOWN 1021 


(D 


27 


20 


7 


GET UP ♦ NX 

i;- ;:i .p hut-iF!.'^ ^m.'C.'IPiC 


CD 


40 


24 


16 


ICED DOWN MEDALLIONS ♦ ROYAL FLUSH 


23 


20 


14 


g 


MEN OF STEEL IFRW iTtELl ♦ SHAOHLLE ffNEAL ICE OM. B HAL, PETER GUW J WMNE 

iC: -Cl TiViiM.Ot^EST 17305iWARNER BROS. 


30 


31 


15 




SOMEBODY ELSE ♦ HURRICANE G 

iC. Cl " HC.LA 341C26.1SUND 


(D 


35 


46 


S 


BLAZING HOT NICE 4 SMOOTH 

ir m -, STR[n"L!rL'DrVINE781*iALL AMERICAN 


32 


23 


19 


14 


DOWN FOR YOURS ♦ NASTYBOY KLICK FEAT ROGER TROUTMAN 

i[: Di .,7) NASTY BOV.-GLASSNOTE 57474&MERCURY 


33 


37 




3 


IT'S ABOUT TIME L.A. NASH FEATURING JEWELL 

if MESES 


34 


29 


27 


5 


IT'S YOURZ ♦ WU-TANG CLAN 

(Tl LCUD6iy5^,il*CA 


CD 


RE-EMTRr 


57 


HOW DO U WANT ITXAUFOANIA LOVE A' ♦ 2PAC (FEAT KG AND JGDO) 

(C' 'PI :Mi.,TI >.i DtATH R0Wif<TERSC0Pt854652/lSlAND 


3< 


39 


31 


IS 


HOW WE COMIN' ♦ RBL POSSE 

iC. Ci-'BC, BEAT AfLANT'C 980:7,'AG 


37 


25 


29 


19 


C U WHEN U GH THERE (FTOM "NOTHING TO LOST) • ♦ CO(XIO FEAT 40 THEVZ 


3i 


46 


44 




BE MY PRIVATE DANCER THE 2 LIVE CREW 

'\:- DI IT) UL JOE 895 


39 


36 


38 




SUNSHINE ♦ JAY-Z FEAT BABYFACE AND FOXY BROWN 

(T i^i:'-:.A.FELLM3£FJAM 574923*i-U£RajRY 


40 


38 


33 


22 


SMILE • ♦ SCARFACE FEATURING 2PAC & JOHNNY P 


41 


26 


30 


22 


LOOK INTO MY EYES (FROM "^TMAN 1 ROeitT) ♦ BONE THUGS-N-HARMONY 
(C' Dl :' RJ-hLESS634i'RELATiVITY 


42 


44 


43 


S 


PARTY PEOPLE GP WU 

i:m; iTi X MCA 55304* 


43 


42 


21 


14 


BE THE REALIST TRAPR TUPAC & NOTORIOUS B.I.G. 
i C ■ jE- F 52811NTERSOUND 


44 


24 




5 


THE JOINT ♦EPMD 


45 


33 


34 


n 


1 GOT DAT FEELIN' DJ KOOL 

'C' Di :vM:r: clr aweh:can 17329'warner bhos. 


4< 


45 


25 


4 


CAN'T STOP ♦ LIL'O 

iC, iCi •■ P.'CA 55356 


47 


41 


32 


11 


LET ME HOLU AT CHA BLAC HAZE 

iL' <i , Vt SHOT 7001 


4t 


47 


48 


SB 


DA DIP A ♦ FREAKNASTY 

IL ,TM<)HAC(CHOOn'POWER0tliTRIAO 


® 


RE-ENTRT 


20 


SMOKIN' ME OUT ♦ WARREN G FEAT RONALD ISLEY 

i:: :ii iTi G-FJN^CEFJAM 571024A4ERClIRy 


SO 


34 


45 


16 


WHO U WIT LIL JON AND THE EAST SIDE BOYZ 

IL T 1 i"i t/i|JROR IMACtf Jla'lCHIEyi% 



^) Records wrth the greatest sales gams thd vmk. ♦Vid«ocltp availability. •Recofding Industry Associstion 
of America (RIAA) cerliflcation for salfls of 500,000 units, A RIAA certificataon For sales of 1 million umts. Catalog 
r>o, Q lor cassette single. 'Asterisk irxjlcates catalog numt)ef is for cassette maxl-stngte; cassette sMigle unava«lable, 
(C) Cassette single availability. (D) CD single availability. CM) Cassette nwi-single availability. CD Vinyl mni-sir^e 
avtitability. (V) Vinyl single tvallabiiny. (X] CD maxl-singte availat}ilrty. C 1997. BillboanVBPI Comrnuntcatiorts. 
and SoundScan. Inc. 
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TOP R&B ALBUMS 



COMPILED HIOM * MIKMAl. SAMPLE OF RETAIL 
STORE SALES REPORTS COLLECTED. COMPILED. 
AND PROVIDED n 



ilifr 



THIS 
WEEK 




2 WKS 
AGO 


WKS ON 

CHART 


Hn 1131 III 

LABEL J. NUMBEF^DtSTRIBUriNG LABEL (SUGGESTED UST PRlCE OS ■: JLl. -LEM FOR CASSETTE/CD) 


5 

SB 
a, a. 


CD 


61 


_ 


2 


★ * ★ No. 1 /Greatest Gainer* * * 

NAS ESCOBAR. FOXY BROWN. AZ AND NATURE THt FIRM - JHi A18UM 
WTEPVATH 90I35',1*4T£fiSOOP£ iiogs:? 5Sl 1 \n»K3ff>Q. 1 


J 


2 


2 


3 


g 


SOUNDTRACK A LAFACE 2604L/ARISrA Ii0 9afl6.9ei SOUL FOOD 


1 


3 


1 


1 


4 


SOUNDTRACK OEAIH tow 53509'/PRH3Wrf 02.98/19.981 GANG RELATED — THE SOUNOTHACK 


1 


4 


S 


4 


9 


MASTER P A HO UMIT 50S59'jf>ftlORirr 110-9&16.9e} GHETTO D 


1 


i 


3 


2 


3 


iANET VIRGIN 44762 {11 S&U.gS) THE VELVET ROPE 


2 


t 


6 


5 


7 


BUSTA RHYMES A ELEKTRA620M'/EEG (10 98/16.98} WHEN DISASTER STRIKES... 


1 


7 


4 




2 


LL COOL J DCF JAM 539ia4*/MERCURr (1 1 .98 Eiyi 7.98) PHENOMENON 


4 


1 


8 


E 


5 


BOYZ II MEN • MOTOWN Saoai?* 111.98^17.96) EVOLUTION 


1 


9 


9 


7 


8 


USHER • IAFAC£ 26043;ARISTA (10.98^6.961 MY WAY 


4 


10 


10 


9 


15 


PUFF DADDY & THE FAMILY A^ BAO BOY 73012VAfilSTA (10,9afl7.9e] NO WAY OUT 


1 


U 


12 


10 


6 


MARIAH CAREY A^(XLUMBlA67635(10,98E(VI7,9e) BUTTERFLY 


3 


U 


7 




2 


^^^'?!f*?, _ „_ THE PICK. THE SICKLE AND THE SHOVEL 
(»tt STRCtT '^1 . ■- (I0.9a/I6.98) 


7 


13 


11 


8 


6 


PPIuin ncx <%'3£^aQ*AirDf^ idv nn ta/i r RAPbf IN m l^lU^4^c 

CrfVl V L/Lr JAM SOOOO? JMLnkrUni \ lU.^lo twlO.WM DHV^n in D\,l9iriC^d 


4 


14 


13 


11 


a 


MARY J. BUGE A MCA 11606' : < - SHARE MY WORLD 


1 


QD 


NEW^ 


I 


* ★ * Hot Shot Debut* * * 

BIG BUB KEOAR6.3y;j:'/UW«:RSALnO3a'I6-96)|10 TtMEt£SS 


15 




NEW^ 


1 


SALT-N-PEPA RED ANT/IONDON 828959*/lSLAND (10.97/17 98) BRAND NEW 


16 


17 


IS 


12 


6 


MACK 10 • FftlORITY »67S- (L0.9»16.98) BASED ON A TRUE STORY 


5 


11 


u 


15 


13 


JOE • JIVE 4 1603' ( 1 1 56. 1 1 ^ ' ALL THAT 1 AM 


4 


(a) 


21 


19 


37 


ERYKAH BADU A' kedar 53027*.'universal (10.96/15.981 BADUIZM 


1 


20 


16 


14 


23 


GOD'S PROPERTY FROM KIRK FRANKUN'S NU NATIONA ^nn^ pnnprRTv 

B-RITE .O.^'itW: GOO'S PROPERTY 


1 


® 


NEW^ 


1 


TOP AUTHORITY AUTHORITY UNCUT — THE NEW YEA 

TOP ■ . - ■•:■B^U 111 9&16 98) 


21 


99 

CI 


20 


25 


1ft 


SOUNDTRACK arista 1S975 (I0.9a'I6.9S] MONEY TALKS — THE ALBUM 


6 


23 


18 


24 


IE 


MISSY "MISDEMEANOR" ELLIOTT A EASTWEST62062'/£EG {10.9^16.981 SUPADUPA FLY 


1 


9J 


22 


18 


4 


[JfT"^'* ONE NIGHT WITH YOU — THE BEST OF LOVE VOLUME 2 


17 


a 


19 


22 


18 


SlllSSn!?'!^!!:?^^?!!?^* . WY(1£F JEAN PRESEMTS THE OHHWAl FIAT REFUGEE *aSTAK 

RUFPHOUSE 67974-.COLUMBIA 110 38 - . I - '.'S 


4 


K 


17 


17 


5 


BRIAN MCKNIGHT MERCURY 536215 i i E'j >j ANYTIME 


10 


(S) 


32 


43 


6 


www fAOcbcTTcH* * ♦ 

JON B. YA8 YIJM.'SSO HlS'C oJAQ^tPiC ! 10 ?ti ti'i 16 ?a' COOl RELAX 


27 


21 


25 


21 


13 


BONE THUGS-N-HARMONY ruthless 6340*/RELAriVITY I19.9a23.98) THE ART OF WAR 


1 


29 


23 


20 


23 


SOUNDTRACK no limit 5O643*(PRi0Rmr (10.96/16.98) I'M ElOUT IT 


1 


30 


27 


27 


\! 


K-CI ft JOJO MCA 11613* (10.9&16.96] LOVE ALWAYS 


9 


31 


28 


28 


49 


DRU HILL A GLAND 524306 (10.98/16 96) ■ DRU HILI 


5 


(32) 


31 




2 


RICK JAMES HIGHER SOUfKXffilVATE I 41 707(VMERCU(tT {10.98 E(V16.9B) URBAN RAPSODY 


31 


33 


24 


16 


4 


COMMON REIATIVITY 1535- (10,9*15,98) ONE DAY irLL ALL MAKE SENSE 


12 


34 


29 


31 


18 


PATTI LABELLE UCA 11642 (10.96/16 9B) FLAME 


10 


35 


35 


37 


74 


MASTER P • NO LIMIT 53978'/PRWRfTY [10.9*16.981 CE CREAM MAN 


3 


3S 


30 


30 


32 


THE NOTORIOUS B.I.G. A* BAO BOY 7301 IVAfilSTA (19.96/24.98) LIFE AFTER DEATH 


1 


37 


43 


36 


36 


TRU A^ NO UMIT 50660';T«IORirv ( 12.9*18.98) TRU 2 OA GAME 


2 


3t 


34 


26 


11 


SWV RCA 67525* (10 98/16.961 RELEASE SOME TENSION 


5 


(39) 


45 


32 


19 


MIA X • W UMIT 50705-jTOIORITY 110.9*16.96) UNLAOY LIKE 


2 


40 


33 


29 


4 


NEXT ARISTA 18973 (10 98/15 98) ■ RATED NEXT 


29 


41 


31 


33 


5 


SOMETHIN' FOR THE PEOPLE ^HIS TIME IT'S PERSONAL 

WAPhER8«0S ,'-^;5S8iJp ■ nij . imt . ■ j rtrv,»vi.rM, 


33 


42 


2S 


13 


4 


BROTHA LYNCH HUNG BLACK market somifmami (10 9»16.Ml LOADED 


9 


43 


39 


38 


13 


MR, SERV-ON NOLtMITS07]7*>1>RI0filTY(10 9&16.9B)H LIFE INSURANCE 


5 




50 


51 


82 


MAXWELL A COLUMBIA 6U34- ll09SEai6.98)H MAXWELL'S URBAN HANG SUITE 


8 


45 


37 


45 


5 


HOT BOYS CASH MONEY %ua0.9jVI7.98)H GET IT HOW U LIVE!! 


37 


(V) 


NEW^ 


1 


RAPPIN' 4-TAY VIRCIN 571 17 110-9&16 981 4 THA HARD WAY 


46 



4j 




_J?_ 


21 


WU-TANG ClAN A* lOUO 66905*/TiCA (19,96/24,96) 


WU- 1 ftPtla t^UMtVtK 


1 




30 


59 


IC 

13 


MAXWELL COLUMBIA 68515 (7,96 EQfl3.98) 


MIV UNrLLJUEitU tr 


15 


4» 


49 


44 


18 


TWISTA CREATOft-S WAY/ATLANTIC 92757*/AG (10,98/15,98) B 


ADRENALINE RUSH 


13 


50 


36 


23 


4 


RBL POSSE BIG 8£AT/ATLANTIC 92771'/AG(10.98/15,98I 


AN EVE FOR AN EYE 


14 


51 


42 


34 


19 


LOST BOYZ • UNIVERSAL 53072' (10,98/16.98) 


LOVE, PEACE i. NAPHNESS 


2 


52 


44 


42 


17 


SOUNDTRACKA' C0tUMei*68169-(10.98EQ/17 981 


MEN IN BLACK— THE ALBUM 


2 


53 


47 


40 


55 


GINUWINE A 550 MUSIC 67685/U>IC 110 98 e(VI6 96) ■ 


GINUVWNE... THE BACHELOR 


14 


54 


M 


53 


18 


(10,96 EQ/16 96) SO SO DEF BASS AU-STARS VOL. 11 


26 


55 


40 


35 


28 


ROME • GRAND JURY 67441/RCA(10.98/15,96I 


ROME 


7 


56 


58 


52 


52 


^^^■,mi«^ „0 98,16.98, ™^ THE 7 DAY THEORY 


I 


57 


54 


SO 


33 


SOUNDTRACK • Columbia 67917 (io.96 e(vi6-98] 


tjOVE JONES: THE MUSIC 


3 


58 


51 


41 


4 


SAM SALTER LAFAC£2604(VARtSTA (10.96/15.98) ■ 


rrs ON TONIGHT 


41 


59 


63 


60 


90 


2PAC A' DEATH ROWi'INTERSCOPE S24204*yiSlAND (19.96/24.98) 


ALL EYEZ ON ME 


1 


60 


52 


46 


9 


Aas'TM89^77*''^!^^-Jii ULTIMATE HIP HOP PARTY 1998 


32 


61 


55 


47 


S 


IMMATURE MCA 11668(10.9*16.98) 


THE JOURNEY 


20 




NEW^ 


1 


MASE BAO BOY 730l7*/ARtSTA (10,9*16.98) 


HARLEM WORLD 


62 


63 


57 


49 


12 


SOUNDTRACK • DCF jam 537973'jMERCURrill-98E{V17,98l 


DEF JAWS HOW TO BE A PUYER 


2 


64 


60 


58 


7 


JONATHAN BUTLER nzkencoocd 10005 110.98/15,96) 


DO YOU L(WE ME? 


57 


65 


62 


65 


51 


UL' KIM A UN[}£A&ATLANTIC92733*/Aa (10.9*16 98) 


HARDCORE 


3 


66 


69 


55 




VANESSA WILLIAMS mercury 536060 (10,96 EQ/16 981 


NEXT 


28 


0/ 


66 


66 


IL 


KENNY LATTIMORE • Columbia 67125 (10,98 EIVI6 98) ■ 


KENNY LATTIMORE 


19 


DO 

M 


65 


56 


i9 


PEGGY SCOTT-ADAMS MISS BUTCH 4003WRDI GMS (10,9*16.96) ■ HELP YOURSEU 


g 


Kf 


53 


48 


e 
0 


SOUNDTRACK LOUD 67531*/RCA(10.9*16.98} 


SOUL IN THE HOLE 


13 


70 


75 


70 


ZJ 


HEAVY D • (UPTOWN 53033'AJNIVERSAL (10,9*16,98) 


WATERBED HEV 




71 


64 


63 


15 


THE O'JAYS aOBAl SOUL 31 149-/FREEW0RL0 (10,9*15-98) 


LOVE YOU TO TEARS 


14 


ii 


70 


57 


A 


VARIOUS ARTISTS sick wid tr 4500*jrvt (I9 9*24.98) 


SOUTHWEST RIDERS 


2 


73 


77 


76 


61 


AALIYAH A' BLACKGROUND/ATUWTIC 9271&'AG (10.9*16.96) 


ONE IN A MILUON 


2 


74 


72 


67 


13 


VARIOUS ARTISTS SUAVE HOUSt 15Mi«Eunvi7Y (10.9*15.981 


SUAVE HOUSE 


4 


75 


67 


75 


34 


SCARFACE A fUP A-LOTjnOO TRVBE 42799*MRGIN (10,9*16 96) 


THE UNTOUCHABLE 


1 


IB 


S3 


78 


14 


BONEY JAMES WARNER BROS, 46548 ( 10,9*16,98) ■ 


SWEET THING 




II 


74 


87 


71 


TONI BRAXTON A* LAFACE 2602CVAAISTA (10.9*16.98) 


SECRETS 


-y- 




93 


81 




ALLURE TRACK MASTER&CltAVE 67848*JEPIC [10,98 E(yi6,98) ■ 


ALLURE 


23 


19 


59 


82 


39 


RAHSMN MTfERtON HCA 1151919.9*12 98l ■ 


RAHSAAN PATTERSON 




M 
W 


46 




t 


YVETTE MICHELE LOUD 67487*/TtCA (10,9*16.98) ■ 


MY DREAM 


46 


61 


87 


88 


17 


GHETTO TWIINZ RAP-A-LOT.'NOO TRYBE 4443aVIRGIN (10.9*15.5 


am IN THAT WATER 


36 


62 


73 




2 


AARON NEVILLE A&M 540784 (10,9*16.981 


TO MAKE ME WHO 1 AM 


73 


\H) 


te-Eimir 


2 


TRICK DADDY DOLLARS SUP^ SUOE 279aWARL0CK (10 9*15 981 BASED ON A TRUE STORY 


83 




tE-ciim 


45 


SOUNDTRACK A' ARISTA 18951 (10,9*16,96) 


THE PREACHER'S WIFE 


1 


65 


79 


86 


60 


BLACKSTREET A' INTERSCOK 90071* 110.9*16.96) 


ANOTHER LEVEL 


1 


66 


85 


80 


5 


STEVE HARVEY ISUND S24415 (10.9*I6,961 UVE... SOMEWHERE DOWN SOUTH 


67 


67 


81 


77 


13 


USA STANSFIELD ARISTA 18738(10 9*16.96) 


LISA STANSRELO 


30 


68 


68 


61 


12 


KILLARMY VAJ TANG 50633-/PRIORrTY (10.9*16.98) SILENT WEAPONS FOR QUIET WARS 


10 


69 


71 


62 


4 


II TRU MO THUGS 1582;1)EUVTnnTY (10.9*15.981 ■ 


A NEW BREED OF FEMALE 


49 


90 


99 




2 


WILLIAM BECTON ft FRIENDS 


HEART OF A LOVE SONG 


90 




RE-OnilT 


13 


SOUNDS OF BLACKNESS PEftsnCTtVE 54902WAUI [10,9&16,9e) ■ TIME FOR HEALING 


24 


92 


90 


73 


5 


ORGANIZED KONFUSION PRHWITY 90560- (109*16.98) ■ 


THE EQUINOX 


29 


93 


92 




2 


UNCLE SAM STaNECREE'(67731i'EPlC (10.98 E(yi6,98) 


UNCLE SAM 


92 


94 


86 


94 


19 


EN VOGUE A EASTWEST62057/EEG (10.9*16.98) 


EV3 


8 


95 


84 


69 


jl 


SOUNDTRACK loud 90131/INTERSCOPE 1109*16.981 


HOODLUM 


23 


91 


89 


90 


50 


SOUNDTRACKA* WARNER SUNSCT/ATLANTIC82961/AG (11.9*17.98) SPACE JAM 


5 


97 


91 


72 


20 


CHANGING FACES • BIG BEAT/AXUkNTK 92720VAG (10 9*16.961 ALL DAY, ALL NtGHT 


6 


99 


96 


83 


18 


BR0WN5T0NE MimmK 67524/EPIC (10,9e E(V1 6.961 


STILL aiMBING 


16 


99 


80 


68 


20 


CAPONE -N- NOREAGA penalty 3O41'n0*^MYBOY(10 9*15,« 


ni THE WAR REPORT 


4 


100 


95 


95 


61 


112 A BAO BOY 73009/ARISTA [10 9*15 981 


112 


5 



2 Albums with Ihe greatest sales gains this week. •RecordinelndustryAssn. 01 America (RIAA) ceflification fty shipment ol 500.000 album units. A RIAA certification tor shipment of I mrltlon units. witf> multiplMlnuffl titles IndicaUd by a numeral foltcrwing ttw symbol. For boxed sets, and 
ble albums wttti a running time that exceeds hM hours. ttwRIAA mulUplies shipments by the number of (llscsamvor tapes. 'Asterisk " 
equivalent pnces, whkh are pro)ec1ed from wtwiesale prices. Greatest twiner shows charf s largest unit increase. Pacesetter Indicates biggest percental growth. Heatseefier Impact shows albums removed from Heatseeken tha Mreef 
BUIboard/BPI Communications, and SoundScan. Inc. 



lists. Tape prices marked EQ, and all other CD prices, are 
~ ■ "or present Heatseeker title, c 1997. 




Billboanfs 1997 Recoixl Retailing Diivctory 

Billboard's Record Retailing Directory proviiies die ucLuruie 
information you need to reach record retailers and sell them your pixxlucts 
and ser\'ices. 

Relied upon by the entire record and Wdeo industry. Billboard's 1997 
Record Retailing Directory contains over 7,000 listings of full-line 
record stores featuring chain sloa's. chain headquarters and independenLs. 



MusiL'/Viileo Dealers 
B Chain Headquarters 



Jam-packed with listings: 

■ phone and fax numbers ■ store names and addir^sscs ■ chain store planners and 
buyers ■ stofie genn; or mu.sic specialization ■ audio bLX)k retailers nationwide 
RRD packs all this es,sential information into one compact 6x9 directory — 
so it's easy to handle and take on the road. 

Industry leaders agree — this source of reliable information is too valuable to be 
without. To order your copy at $ 1 55 plus $6 shipping and handling (S 1 3 for 
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YOU MAKE ME WANNA... 
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EVERYTHING 
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A DREAM 
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THE LOVE SCENE 
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1 CARE BOUT YOU 
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OTHERSIDE OF THE GAME 
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NOT TONIGHT 
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1 CAN LOVE YOU 
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HONEY 
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1 GET LONELY 
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WE JUST WANNA PARTY WTTH YOU 
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I'LL BE MISSING YOU 
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BOYS AND GIRLS 
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IN MY BED 
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FOR YOU 
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TUCK ME IN 
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THEY LIKE IT SLOW 
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NOTHIN' MOVE BUT THE MONEY 

: GERdMMO iBLJNT.TVTl 
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NEXT LIFETIME 
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HOPELESS 
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DONT LEAVE ME 
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RETURN OF THE MACK 
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MINT CONOmON (PERSPECTTVKAAAAl 




13 


37 


ONLY YOU 

112 FEAT TEC NOTORIOUS BIG (BV) KKFlHRSTA) 




9 


9 


BIGDAOOY 

HEAVY D (UPTWHIUHIVERSAU 


13 


12 


29 


PONY 

GINUVONC (550 MUSJC/EPta 



14 


8 


11 


»YlSu?eAOU [KEOARIUNIVERSAL] 


15 


14 


16 


CRUSH ON YOU 

UL' KM FEAT- UL' OASE AjMOASBG aEATATUWDQ 


li 




11 


CANT NOBODY HOLD ME DOWN 
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BHCnvNSTCNE (MJJ'WORKtPIC) 


21 


15 


33 


YOU'RE MAKIN' ME HIGH 
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22 


16 


1 


1 LOVE ME SOME HIM 

TONl BFUWTON ILAFACEJARISTA) 


23 


18 


1 


DONT WANNA BE A PLAYER 

JOEUIVE) 


24 


24 


U 
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1 CAN MAKE IT BETTER 

LUTHER VANOROSS (LV/EPIC) 
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MY BODY 
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YOU MAKE ME WANNA... 
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FEEL SO GOOD 
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THEY LIKE IT SLOW 

HTOWN 1 RELATIVITY 


48 


31 


8 


ME AND MY CRAZY WORLD 

LCSTRC: I,'. .iJ.:..'.. 


11 


9 


11 


1 CARE 'BOUT YOU 

MILESTONE ilAFACE'ARISTAi 


49 


35 


9 


I'M NOT A FOOL 

MMATURE IMCA 


12 


8 


11 


WHAT ABOUT US 

ICTAl llAF ACE ARISTA) 


3» 


64 


4 


WORKIN' OUT 

.ViiLIAM BECTGN A FRiENDS (COR 


13 


10 


11 


ALL CRIED OUT 

A.LURE FEAT 1 12 1TR«3( MASTER&CRAVE) 


3D 


56 


2 


THE BREAKS 

NACANUF FEAT KJRTlS BLCW (REPHlSOWB) 


14 


15 


6 


LAST NIGHTS LETTER . 

K CI i. .0:0 (MCA) 


52 


49 


3 


GET IT WET 

-!,)■ - RS WAYiBK; BEAT.'ATIANTXO 


15 


i; 


10 


1 MISS MY HOMIES 

MASTEPFFEAI PNPC AND IX SOOIR ffC IMT) 


53 


52 


10 


NEED YOUR LOVE 

rtV . ".. t( 1 ! A IA.IEEN mTIFIW A »<AVF D (KEIKWi 


It 


18 


7 


EVERYTHING 

MARY J BLIGE IMCA) 


94 


55 


3 


RISE 

VERONICA (HOLA .TSLAND) 


17 


1$ 


17 


UP JUMPS DA BOOGIE 

lAlGO: AN^ WmKC (EAJOCGROUNOAIUWTO 


S) 


60 


2 


ALL OF MY DAYS 

CHANGINSFICESIFE*' Jtl-Z (SO BtAT.ATlANTICl 


11 


11 


9 


HONEY 

MARIAH CAREY (COLUMBIA) 


3) 


74 


10 


REMINDING ME (OF SEF) 

CCMMON lEAT OyUiTAY SAVAGE CREWTIVITV) 


19 


19 


2 


SO GOOD 

DAVINA (LOUDI 


57 


54 


5 


IMMA ROLU 

MR MdNET ICC ILOC N JPi 


35) 


20 


5 


TOO GONE. TOO LONG 

EN VOGUE (EASrwEST EEG) 


58 


53 


11 


AS WE LAY 

DANA (TONY MERCEDEitAFACL'AfilSTAl 


21 


21 


4 


IF 1 COULD TEACH THE WORLD 

BCNE T)*|JGS N. HARMONY IRELATIVITY) 




- 


1 


WHAT 1 NEED 

CRAIG MACK i&IREEI LIFE.AIL AWERK:AN) 


22 


25 


1! 


BACKYARD BOOGIE 

'.'AC-. iPR ORiTT) 


ID 




1 


MEXJRN YOU TTL 1 JOIN YOU 

NAUGHTY BY NATURE TCMMY BOY 


23 


22 


8 


AVENUES 

^XiiCA«FA.rWSFEAT(A¥efAKDiFY»Wai«EtA' 


11 


61 


21 


THINGS JUST AINT THE SAME 

OEBCAJAR COF AR STAl 


24 


24 


iq NOTTONKiHT 

" UL KIM (UNDEASTOMMY BOY/ATLANTC! 


(2 


51 


7 


OFF THE BOOKS 

DE B(A1NJT5 FEAT aC l\Fe€Sl affK U* riOAItR 


25) 




1 


1 DONT EVER WANT TO SEE YOU AGAM 

UNCLE SAM .SIONECREEKEPICI 


S) 


75 


4 


DO ME BABY 

WILLIS IVIKING) 


2S 


27 


13 


HAVE A LrnLE MERCY 

A 0 (SAVu v PERSREC'IVLASMi 


S) 


71 


17 


TAKE IT TO THE STREETS 

RAAtPfc:E FEAT BAIY mAAt)« WCWTC«tl£KT«g 


3D 


36 


3 


DONT STOP THE MUSIC 

PLATA (OEF lAM'MERCUR" 


(5 


58 


4 


TRUE TO MYSELF 

ER;C GENET iWARNEfi BROS ) 


21 


30 


12 


AFTER 12, BEFORE 6 

SAM SALTER ilAFACEARISTA) 


M 


57 


8 


CROOKED GREEN PAPERS 

■ M f 11 ■. ( riCRE DAWr»TOUCHW0OD) 


m 


37 


3 


BABY YOU KNOW 

THE DJAVS 'GLOSAl SCUL'FREEWOHLD) 


3D 


— 


1 


INFATUATION 

^ALR'.tA YAR YJM.EPICl 


30 


23 


15 


NEVER MAKE A PROMISE 


88 


69 


10 


YEAH! YEAH! YEAHl 

iiViONE RiNES lEPiCi 


31 


28 


17 


GOTHAM CITY 

R KELL"' (.(V£ 


89 


48 


2 


PHENOMENOFf^^^^ 


32 


26 


13 


THE WAY THAT YOU TALK 

HCODEIGEITAT (AERA'iCraCEDlXECaiWW 


70 


73 


17 


WHEN YOU TALK ABOUT LOVE 

PATT JI&LiLL 'MCA 


33 


29 


15 


MO MONEY MO PROBLEMS 

MN O,. , i(..- ■■ ti LAK.'lMAIiBKOKI'l 


ID 


— 


2 


SO IN LOVE 

SAISON IKAT-S EYEAJLG) 


S) 


40 


5 


NEVER WANNA LET YOU GO 

ABSOLUTE (DET jAMiVERCURY) 


72 


62 


3 


ALRKJHT 

JAMlRQOUAi (WORKiEPIC) 


39 


38 


15 


INVISIBU MAN 

98 DEGREES (MOTOWN) 


73 


70 


9 


KISS AND TELL 

BflOrtNSTONE IMJJWORK^PIC) 


:s) 


41 


2 


IN HARM'S WAY 

BEBE WINANS (ATLANTK)) 


3) 





1 


WHAT U GOTTA SAY 

RODNEY :i :new aUEST'DPHllGMIYEARl 


ID 


44 


2 


CLOSER 

CAPONE N- NOREASA (FtNALTVTDMFA BOK' 


31) 


— 


6 


AINT NUTHIN' BUT A JAM Y'AU. 

GECIR,";E a AIT:n aITR 'hE W." aWlD IKTERSOLHO' 



CD Records with the greatest sates gains. O 1997 BillboartVSPt Communications and SoundScan, inc. 



PotiGfiTi Int'l, BMI) Hl/WBM 
l« NEVER MAKE A PROMISE (Wsmtr UmciTlane. 

aMfBoobw-Loo, BMI] W8M 
W KVEHHEVaiGOMUGnEnWUPaVucMMMC. 

M MCVER WMNA LIT YOU GO (ROM OCF UN'S NOW TO 

K A nxnta chgl ascap) 

Z7 NQTTONWHKnnMNOTHMTOLOSQtSaconl 

Dwadi. BhfWanMr-Tamrtani; mm. ASCAP) WBM 
n DH'TKIOQiaOrriHiu.ASCAP/UMeShowYai.BMf) 
12 THEOWIttffiMrHWTOOiMtaev.ASCAnwBM 

U PHEM)MENON(UCoolJ.ASCJV>/MJani.ASCAP/Justin 
Combs. KW/VM ASCAP/Auur. BMVIntBm. BUI) 
HLWBM 

75 HECE or HT HEART nW) rV. BMI/SkxvT II. 

BMIAJmchMpdi. BM) HUWH 
n REHNOIMMCWSEnCSmMu.BMliTwWiTorw. 

mmm.am 

«3 RISE Mchait Moody's UTMTW.BMl^rminc^ 

ASCAP/3- 19-51. A»tf/fftyinrTi Omn. AS*) 
IM SHOW ME OJltti Tanya, ASCAP/MuticCorpDnliari Of 
Ammca, ASCAP) 
7 S0CXn2H&nKRAIH(SUNDUPAFLr)(Mus 
Conlusnn. ASCAP/Mtem Baach. ASCAP/McM Sm. 
BMI/Wadud. BMI/Wanw-Tsrafluw. BMI/nrowin' 
Tantnvns. ASCAP/A« Ctfrtnl. ASCAP/tMl ApnI. ASCAP) 
M/WBM 

2S SO000Oa)Mii.BMlMJQ.8MIA::ar«ws-«l& 

BMlAamKCa. BMOHL 
M SOWL0K(Cafmertn.ASCAP/Hsae.BM0 
« SOMEOMUusttn Combs, ASCAP/CMAfnI.ASCAP/Dub's 
Wortd, fSCte/Va, ASCAP/Harvi Pton. BWWijflvn 
BhOTtz. ASCAP/Prica b iWil. ASCAP/UCA. ASCV) HL 

Wa. BM|4ann Conte. BMlBgUy RAinaon. BMlTMi 
Tym, KCtf/OH April. ASCV) HI 



71 TWE FTTO THE STREETS rRa(TV.BMl«KL.BMUWB, 
SMt/Sadtyah s. BML'Armacxn. BWWut ImBKB, PRO/Keep 
On. CAPACAJrwliSC) WBM 

14 THEY LIKE rr SLOW Uotvi Doe, BMl/Baby Boy. BMliC I., 

8Mn 

25 TOO BONE. TOO LOM cnaabonB, ASCAP) WBM 

H TRUE TO MTSEl/ (FROM BATHM t ROMN) Clndn B., 

BhM>utty TbL BMbDwnonta. BMb1>iradisa Fomar. 

BMVSoia CM PoMram Inn. BMO 
21 BPHMnUiOOHMrfiNaBaach.ASCAP/Htwito. 

ASCAP/Mass Conftmon. ASCAP/W. ASCAPyftodiar^ 

ASCAP/Nrm^ ASCAP) MM 
5S THCWATTMTTOUTALKSoSoDefASCAPyDNAfvil, 

ASCAP/Thini Oamn TiMtns, ASCAP/Mr Control, 

ASCAP/Thmin' Tanhms. ASCAP) HL 
92 WE CAN SET DOWN (Ator Gadfly. BMIW Double, 

BMb^. ASCAP) 
« WMTWOVT US (FROM SOUL FO0(l)(Virsiiu Beach. 

ASCAP/Mass Confusnn. ASCAPWsmerA:happdl, ASCAP) 

m/ATV Sow. BMfECAF, m/fio Mro. 
ASCAP/€Z. ASCAP/Oi AaiTASCAP/toande. ASCAP) HL 
WHAT I NEED (MadMwM. ASCAP) 




nMTOMRavMiw.SCSAO 
S7 VEJWIVEMinAHICEMiBlK*i«ad.BM/RDdrMyirt)i^ 
BMO 

1 rOUMAKEMEWMHL.tEWAcrt,ASCAP/SoSoDil. 

ASCAP/Sach A.O.. ASCAPAJR N. ASCAP/WG Soi«i. 
ASCAP) HL 

I YOU SHOHAK IMC (DOmwUTC TOUR TWO (CMI 
*ai. ASCAPAVM) KmR. ASCAP/kattn Combs. 
ASCAP/bstf . BMVMaaon Brtia. ASCVAKA. BMl/Thc 
Pika ts nif*. BMVDimlm, BMO HL 
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BLboad HOT R&B SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPUY MONITORED BY BROADCAST DATA SYSTEMS. 
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY 



SoundScan' 

lliiili 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. 01. 
CHART 


TITLE ARTIST 

PRODUCER ISONGWRrrCR) LABEL & NUMBEH'PHOMOTION LABEL 


PEAK 


1 


1 


1 


12 


* * * No. 1 ♦ * * 

YOU MAKE ME WANNA... ▲ lo mM> al No. I ♦USHER 

JDUFHi. ■. .-^ (jHER: 'Cj (DI ill iXl LAFACE ?.I2f,li. ARISTA 


1 


2 


2 


2 


11 


MY LOVE IS THE SHHH! • ♦ SOMETHIN' FOR THE PEOPLE FEAT. TRINA S. TAMARA 

'■OV' ■ ■. i-'-.l" -n AiL,^^t*.J 'GJ«r Fl^MH ;^XL.= -tOL :A'. lOiOlirW.'""'.;-' t'.-'.i: 


2 


(D 


5 


24 


3 


MY BODY « LSG 

D A^LAWiJY ID ALLAMR'.L ERO^fOER AROBERSON) iC) iDI LASIWtST 64133.ELG 


3 


4 


3 


3 


7 


4 SEASONS OF LONELINESS A * BOYZ II MEN 

JJAI.'TLEWIS i.i- icI' IDI iV) MOTOWN 8606M 


2 


(S 


13 


_ 


2 


FEEL SO GOOD (FROM "MONEY TALKS") ♦ MASE 

C'M. 1- .'M"''! -nTytsfi*r;T£:r.iK?wfF ici;oiwDBor-9!;.^jfi.3:i 


5 


( 


4 


5 


11 


WHAT ABOUT US (FROM 'SOUL FOOD") • ♦ TOTAL 

TIM-.-..'. '.' ■ ." iCI' iL!l LSFACE 2.(?72.'ARISIA 


4 


CD 


9 


16 


4 


SOCK IT 2 METHE RAIN ISUPA DUPA fW * MISSY ■MISDEMEANOR' ELLIOTT FEAT. DA BRAT 

TIWiANI).'.U.iO"I.TM«U'rWKW:iflLll;KaBRiiA.rliLiU3BWlULRDaHTANTl it' V i* 1 t*STWEST ^AlilHG 


7 


1 


7 


6 


10 


BUTTA LOVE ♦ NEXT 

KAt^iiC. ^H'' . -..Li^M-h l"i-:f T. .fiUASKRr.!Cia:Pr.S;.'<>3yH.A.a:W:fiS.CL)^H^V' - V.J AfflSrA!3«7 


6 


9 


6 


4 


10 


YOU SHOULD BE MINE (D0N7 WASTE YOUR TIME) • BRIAN MCKNIGHT FEAT. MASE 

.- .Ti'.'-: - .I.'.-;-. - ...■.--;M:£M5n-iA'FF!;ii?^:A'\;t:(i[.A'.Ewi>s.;H- mn)i(n»iE:-:;jqi vv^:i 


4 


10 


8 


7 


7 


EVERYTHING ♦ MARY J. BLIGE 

li'.'TiEwis I--. .. " . -'.1 -. Ti-.. :.l1[;;JER0ft^.F rt^S^^^ i." 1 ■ ■ ■.' 


5 


11 


11 


10 


11 


1 CARE 'BOUT YOU (FROM "SOUL FOOD") ♦ MILESTONE i in 

cAt....'. : ■ 1 ICi(DllT.[XILAFACE- ;.\.!Ai- . . 


12 


10 


12 


6 


THE ONE 1 GAVE MY HEART TO* * AALIYAH 

G.ROCUL iC.iiCi it: IVi6UCKGROUND?&X2ATLANT : 


10 


a 


12 


9 


11 


ALL CRIED OUT* ♦ ALLURE FEATURING 1 12 

M.CARi ¥ ^1 Al ANA:. LM V R'JOrtET (FULL FORCE! (C) IDl (XI TRACK MASTERS .'Ht/SCHAVE 


9 


CH) 


17 


17 


6 


THEY LIKE IT SLOW ♦ H-TOWN 

D.CaNNEA ![:. .iriNER O JACKSON) ICHO> FTl RELATIVITY 1642 


14 


(3D 


IS 


IS 


6 


LAST NIGHT'S LETTER ♦ K-CI i JOJO 

LSrtWAlM . 1 '.VART 1 SFLWARII lOiDKMul! • I*:A 55380 


15 


It 


14 


11 


IS 


NEVER MAKE A PROMISE • * DRU HILL 

o.siwMONS i:) siMwo'ii:' loioi n.^ island 572082 


1 


17 


16 


8 


9 


HONEY A ♦MARIAH CAREY 

■.;.:»ii:T.' ■ . '.'.^-■.i(£«ir:o;w^L'WIiPiriE«!AiBXS.AC8IS]KRU»W6ifKII lUCilulir.-d ' ' -m 


2 


11 


18 





2 


PHENOMENON ♦ LL COOL J 

S vO'.'E.: - - L " .'.'iTH.S COME R LAWRENCE 5 l.O.£NNEy.W.lMlM£BS) T: Off AAM : "E- ;.- ■ 


18 


19 


24 


18 


10 


1 MISS MY HOMIES ♦ MASTER P FEATURING PIMP C AND THE SHOCKER 

MOB E - ' "11 MA.'ETER P.PIMP C.THCSHCC^Lfil " il \0 LIMIT - lE-I- 


16 


20 


19 


13 


15 


MO MONEY MO PROBLEMS A ♦THE NOTORIOUS BIG. (FEAT. PUFF DADDY & MASE) 

II.- ■.' .'.'.i.-.i . . ■.'IIA'lUBiTRA.iUC'AAEUa.t, MOX.-F.' i li ' ■ BAD BO* ' ■ . ' Ei.".IA 


2 


21 


20 


14 


17 


UP JUMPS DA BOOGIE • ♦ MAGOO AND TIM8ALAND 

TIMBAEAf.Ei ' LIOS.E'' " f.' ELliCTT H TEMPERTON) (CI 1 Ei ' BIACKGFTOLJND 9E01&ATLANTIC 


4 


22 


22 


19 


16 


1 CAN LOVE YOU/LOVE IS ALL WE NEED ♦ MARY J. BLIGE 

s (Kn;!^ 1 * ■ ,■ ■ " "'ril liPt.TT K JjhtS CEPCfl' ti .1,' Mk' 1 ^JR^■■li III lOlDuT MCA iWW 


2 


23 


21 


21 


4 


IF 1 COULO TEACH THE WORLD ♦ BONE THUGS-N HARMONY 

D 1 NEEk lEj. . '.-E'.: iC' iDl RUTHLE&S -E.^ (-1 ^EEAT'v T- 


21 


24 


23 


23 


U 


BACKYARD BOOGIE ♦ MACK 10 

BOeCAT - =:- , : ,-. Ci iDi r: PRIORfTF 53282 


23 


QD 


25 


27 


5 


TOO GONE, TOO LONG ♦ EN VOGUE 

D-FOSTER (O.WAftRtN) (C) (D) EASHVEST 6A!5aEEG 


25 
6 


29 


27 


31 


33 


FOR YOU ♦ KENNY LAHIMORE 

B J lA'-.T.'' ■'■ ' I ■. 1 F (■ 1'.' IC 1 'D! Co' iJMfi A 784"it'i 


27 


26 


20 


19 


HOT TOniGHT (FROM "NOTHING TO LOSH A ♦ UL' KIU FLAT DA BRIT. LEn LIE USSf OUOTT 1 MlCt mmi 

'iV'"'- ' '. ■ 1 IWit VB:„u9^*>VU.'*WWViJi Z V lYJi-jKV'i'(tJ1'^\^'''J'^''' 


3 


(D 


30 




2 


SO GOOD ♦ DAVINA 

OAVINA iOAVINA LEWIS) (C) (D) 'T' LrjO^^30^ 


28 


29 


32 


28 


45 


IN MY BED A ♦ ORU HILL 


1 


30 


31 


29 


13 


HOW YA DO DAT iFROM 'HOW BOUT m ♦ MASTER P FEAT. YOUNG BLEED AND C-LOC 

KAPF'V ' H ■ ' '. ' 1 ^C' 1 D 1 ' ' ' IVO LIMIT h 'y^i - h ' r ' 


29 


31 


28 


22 


12 


AFTER 12. BEFORE 6 ♦ SAM SALTER 

IRICK'i.S HAL-. C A =TLiVARTi. A KALE TAB P E EilLWAfil.S SALILRI ICI ID.M.1 1 HI LAEA^E ARISIA 


19 


(D 


NEW^ 


1 


* -k * Hot Shot Debut * it * 

1 DON'T EVER WANT TO SEE YOU AGAIN ♦ UNCLE SAM 

N WORft;-- ;N MOn'r'li iCl 'Ol jTONICRcEK 7863'J'tPlC 


32 


(S) 


39 




2 


IN HARM'S WAY ♦ BEBE WINANS 

R LAWRENCE .■. '..V. . A- .AWBENCE M SELE BYAEfsi i -1 ATLANTIC 8A035 


33 


34 


29 


32 


22 


I'U BE MISSING YOU A' ♦ PUFF DADDY & FAITH EVANS (FEATURING 1 12) 

bLI'.'i. 1.- ' '.'^ ■ GAIIHEH.F LVAN&I lEA! a) 1^ : BAD BO' i' K'J .i' .A.Albl A 


1 


® 


35 




2 


I'M NOT A PLAYER ♦ BIG PUNISHER 

Uirc.E. .- . . '.' -..iehARDSON.KGAMBLE.L.HUFF: i.C'iEll ECJCi'^iOEEi 


35 


39 


36 


26 


U 


BIG BAD MAMMA (FROM n>EF JAM'S HOW TO BE A PUVEm ♦ FOXY BROWN FEAT. DRU HILL 

P0tEF.4*n\F CilVlER ; CARTFR.l HAWiOGO: i Ti HOEAr^.A. p-E JAM 571«r '.l"E " n - 


10 


37 


34 


33 


28 


G.H.E.T.T.O.U.T. A ♦ CHANGING FACES 

II KLEE' .1-- E.E^.'l 'E E: ■ ' Ei r-.-'- 1 9602&'AIE IE 


1 


QD 


43 


43 


6 


SUNSHINE ♦ JAY-Z FEATURING BABYFACE AND FOXY BROWN 

Pfl£5IIG£iE':'EHTf^.DVANr«RA,TC',.r.BARA50AEL.VR3EJ7(iCN..''AfiR,':illMrA'E. . ...... EAU ■. 


38 


39 


38 


35 


13 


HAVE A LITTLE MERCY ♦ 4.0 

. .A'.' T.LEW(S :J HARRIS HIT LEViiSI EC. iDi SAW( PERSPECTIVE SBT^BEi AAM 


28 


49 


40 


38 


16 


SOMEONE • ♦ SVW (FEATURING PUFF DADDY) 

1 E'-E .VA.aER jKAHMkt.HPIERRE.PWEE.lNAiLACE W.fiHI 'i.SHA,V; E| Ci 111 E^EA E^WA 


5 


41 


33 


25 


15 


DO YOU LIKE THIS ♦ ROME 

III!.'. . lAERRlIT MVOIJEi^ V MERRnil iCl lET. IVI GRAND JURY eAB.'J/RCA 


10 


® 


49 


4S 


7 


★ * * Greatest Gainer/Airplay * * * 

THE JOINT ♦ EPMD 

E.:.L-W.'l - :Ei"- . EE-EJ'..', -1 j.; V .li'.VE.E ■ E j ■> i E.e - 'E . I.'. I -.E'tEE 'iLt' j*^ E .-lEEJ" E,(E^EU^"i 


42 


43 


37 


30 


8 


ME AND MY CRAZY WORLD ♦ LOST BOYZ 

DJ RCN :. '.E-IY . i ■ UNIVERSAL b*il3] 


23 


44 


41 


34 


8 


AVENUES IFROM "MONEY TALKS") ♦ REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY MANI) 

PRA- . . JEiiDl ' I'.A-. E'A lE-... 


28 


49 


47 


39 


17 


WHEN YOU TALK ABOUT LOVE ♦ PATTI LABELLE 

■.AE.'TLEWIS 1 i.-.W. . Ill T IE7. ^. ^Efir.-lE.A RESBY.A E^iBFE E( E.' EIIEEEEr ^ r MCA 55357 


12 


(D 


51 




2 


AU OF MY DAYS (FROM "SPACE JAM") ♦ CHANGING FACES (FEAT. JAY-Z) 

R KELLY iR KELLVI . E: . 1 BIG BEAT . ATLANTIC 


46 


® 


56 


56 


3 


BABY YOU KNOW THE O'JAYS 

11 AEAI E N-:.EI0LA5I (CEIO) GLOBAL SOVJL 3A27.%rR[E/.ijR. C 


47 


® 


57 


59 


3 


DON'T STOP THE MUSIC ♦ PLAYA 

TIMBAEAND IT EA.%LEr E - lEM E '.ARREn J PEACOCK.S STEWARTj (C) (D) (TL DEF JAM STIMOTUEROIRY 


48 


49 


53 


47 


15 


CAN WE (FROM "BOOTY CALL") ♦ SWV 

TIMBALAND ' E* -J ''TE' .1. iT i JIVE 42445' 


31 



X ^ 


WEEK 


2WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRODUCER ISONGWRIT 
TRUE TO MYSELF 


ARTIST 

R) LA6EL&NUMBER^R0M0TI0N LABEL 


PEAK 
POSITION 


SO 


52 


50 


7 


(FROM "BATMAN & ROBIN") ♦ ERIC BENET 

'.'E G NASI- R 1 ECHO) (TJ (V) WARNER BROS 1 7328 


43 


(IT) 


59 


72 


4 


DEJA VU 

DJ KNSIE PANKEY E -(A 


LORD TARIQ & PETER GUNZ 

IIlTOS.D FACEN.W BECKER.K STREAKSI (Tl CODEINE !X)E* 


51 


52 


54 


44 


11 


WE CAN GET DOWN ♦ MYRON 

-J EiRCAVE. DAVIS ACANFRLLL 0 ROPIRI iCiiDl IT) ISLAND &7206.t 


22 


53 


50 


46 


11 


DON'T SAY ♦ JON B. 

JCE .EJHK.M EiELSCAJ EE PDB'NSON.fA NELSON Ei SPET.CERI ICl ED) ETl (XE YAB rUME55C MUSJC 786IA.EPI: 


34 


54 


45 


42 


17 


GOTHAM CITY (FROM "BATMAN t ROBIN") • ♦ R. KELLY 

EE !R KELLY) ECuDl ;7) IVI .A) JIVE 42.173 


9 


55 


44 


36 


13 


THE WAY THAT YOU TALK ♦ JAGGED EDGE FEATURING OA BRAT & JD 

J.DUPRI I' lE.lPA A .EAEEV n EASE E (lA [IRAT |C1 (D) lH EXlSOSOD£F EHf:.3U;CCl UMBIA 


34 


(E) 


61 





2 


INFATUATION ♦ LAURNEA 

E E ROeiNE^OM. . ROBINSONi (Ci [01 IX) VAB VLM 7870aEPIC 


56 


57 


55 


41 


10 


YEAH! YEAH! YEAH! ♦ SIMONE MINES 

R.JERKINS - ICIEJ 111 - EPK: 78627 


38 


59 


48 


60 


4 


DJ KEEP PUYIN' (GET YOUR MUSIC ON) ♦ YVETTE MICHELE 

FULL FORCE 1 ..1 .-EE.EGE0R3EIIII (CI ID) ■ E 1 ;E .. Ei ^.;AAE 


48 


59 


46 


37 


9 


I'M NOT A FOOL 


♦ IMMATURE 

E' -CSTOKES.B JAMESJ L hARRlNGIOM E. i MCA 5&367 


19 


CM) 


60 


67 


6 


MAN BEHIND THE MUSIC ♦ QUEEN PEN FEATURING TEDDY RILEY 

■RIEEVE- E' . AAEEEEEEEE :ATHEE|.MSWlEH.EEP:VlTi.CeCe81 IE'. - ' " " JE' MAE^ . 


60 




65 


66 


3 


THE BREAKS 


♦ NADANUF FEATURING KURTIS BLOW 

.a'A3:fiEF 'A'C«£A.L;Wrh.RS'LAL(HGiSE..-.-MJEIJSCi-'iF: 'E ." ... EiEeES 


EI 


92 


62 


52 


15 


INVISIBLE MAN • 


♦ 9S DEGREES 

lEEVILLER.SHOSEINSKIPNER) ICIIDilTiEV '.' ■ E. . - 


38 




63 


63 


4 


RISE 

JEU16EAE. D WJU lA \ 


♦ VERONICA 

E'3DY.J0YA M THOM--E"N i' E E H 0 L A. A 1 1" E ; ^.A'.El 


63 


94 


64 


57 


5 


NEVER WANNA LET YOU GO (FROM HEF JAM'S HOW TO BE A PUYER") ♦ ABSOLUTE 

1 AAL^LR iC.GRLLN.C WARD L. MAXWELL B CASLV.J EVAL-ELHi lOlDl UEF JAAt E-EA EEiSUEE^-URY 


57 


CiT) 


70 




2 


CLOSER 

SSNEEDivAAMIAGD.SA 


CAPONE -N- NOREAGA 

EDEfiSDN I VANOROSE R WYATT JR C pLBRiNi IC: IDi 1 1) PENALTY ;7IA'T0MM' BOY 


65 


QD 


NEW^ 


1 


MOURN YOU TIL 

f.AjE-'. 


JOIN YOU ♦ NAUGHTY BY NATURE 

ERISS.KGIST.V.BROVVNI : 1 "E' v A. . -.ee e 


66 


97 


69 


73 


10 


NEED YOUR LOVE ♦ BIG BUB FEATURING QUEEN LATIFAH & HEAVY D 

T.-.ri-...:..\ E.^aufli- .r.:EEEE(lfiO.Ej£.FER!E:h.ESNGJIAfiY.EcEirtAP':iE.EEROEGEASi ... .E il .lEE.. . 


26 


® 


NEW^ 


1 


WHAT 1 NEED 

EASE IAD BLL X MACaI 


♦ CRAIG MACK 
ECi(D) iTESTRKTLJrE 7a; .i^ ai American 


68 


99 


66 


53 


11 


AS WE LAY DANA 

Lil.E'.EOEE. S AGEE iL TROUTAtAN.B BtCKi lEl '^i TONY MERCEDES'LAFACE 24252eARiSTA 


37 


70 


67 


71 


7 


OFF THE BOOKS THE BEATNUTS FEATURING BIG PUNISHER & CUBAN LINK 

THEBEATNUTS IL FERNANDEZ. J TINEO C ROSI XEEFI lA) VIOLATOR 1EAEE.R! EAEiVlEY 


52 


71 


71 


62 


3 


GET IT WET ♦ TWISTA 

E-IE . : GE -.EEiARY TRAASTLfi ETViljTA.MS KANE) EC) (DE ET) CREATORS )AAY.BIG BEAT ^-EEE] AE.AN-IE 


62 


li 


68 


55 


9 


ITS ALRIGHT (FROM "NOTHING TO LOSr') ♦ QUEEN UTIFAH 

D MCCURY F.E A_LEN IF EVANS D MCCuARY M ALIEN K MCCORDi eC) iDl ET . TOMMY BOY 7402 
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75 


77 


5 


HEAVEN 

G ST CLAIR A E INA •- ^ 


♦ NU FLAVOR 

NEE'EEi'.AN 1 EE Ni ■ A E- ici (D) FE! W EXJ REPRISE ITAOa'WARNER BROS. 


73 


— 

(74) 


91 


54 


4 


★ * 

WORKIN' OUT 

Yv BECTON m BECTONI 


* Greatest Gainer/Sales * ★ ★ 

♦ WILLIAM BECTON & FRIENDS 

(CEIO)ITICGI 163021 


54 


75 


72 


64 


II 


PIECE OF MY HEART ♦ SHAGGY (FEATURING MARSHA) 

Pll. .-E--,E -.E ...... .IE EE ULiE'.Ei eLE) (CI )! 1 VIRGIN JSeAEE 


57 


79 


80 


78 


17 


TAKE IT TO THE STREETS ♦ RAMPAGE FEATURING BILLY LAWRENCE 

EE'.'' E .. ■ i E'E.EElNJlJNKRiVE'^DSFEEDI ' E' 01 IM iT. En V'EmEOREELAW FJE El.yLS 


11 


QD 


83 


88 


4 


BABY, BABY 

DJ TAZ lA A E'iEA-E.T '.'E 


♦ KILO AU 

NTOSHl ': ORGANIZED N0I2E E'E..E: . ■ in'Ea . HRE 


77 


79 


78 


74 


15 


FIX ♦ BLACKSTREET WITH SPECIAL GUESTS OL' DIRTY BASTARD & SLASH 

E .E- -.. 1. A). E'.-l T E-EUEKAE.R OSEEJl.ElAHEiElE E'EllEEfE.E 'EM ' " i I'. .. 


17 


OS) 


95 


79 


10 


REMINDING ME (OF SEP) ♦ COMMON FEATURING CHANTAY SAVAGE 

TNOT.. , i... .1 AEEE 5R0WNEE.F.SIAITH., SIMON) .) RELATIVITY 1627 


57 


90 


79 


61 


5 


IMMA ROLLA 

EE.i; - EE. 'J : .E> (MR ' 


♦ MR. MONEY LOC 

CNEYLOC.E.COSrON.MCIFY) IE) ■ E. ..'■Hill 


61 


91 


77 


51 


9 


KISS AND TEU 

EE :. 'A'.'.v E.'EEEEEIIE IN t 


♦ BROWNSTONE 

ILBLRI HlGYAM.V.MERHin.E YANCi >) 'EEI iDnVElAI AlJE.EVLiRA EEiAElEEPlIE 


41 


92 


82 


70 


17 


WHATEVER • ♦EN VOGUE 

BASVFACE P.A3YFACE.G FRANCO K ANDES; (C) iDt (Tl lY) EASTWEST &41 74.EEG 


8 




NEW^ 


1 


CAN'T STOP NO PLAYER DA ORGANIZATION 

-;.IEE)CCA-:L'.'F['E.(KW.0«'i.llA«SCIXRSE1JSEAiSE)rAE]EEi iCi iJi EOE'il: EE AAj:. A . - 


83 




84 




2 


ALRIGHT ♦ JAMIROQUAI 

J.KAY A E.EENE IL HARR'S.J.KAY C SMitEE) ICl (D) (tl WORK EHEEEi.iPlEE 


84 


95 


94 


92 


4 


DO ME BABY 

G W LL S .G A'lLLISl 


WILUS 

(CI (O; IT) VIMNG 290EI 


76 


99 


76 


81 


12 


DISTANT LOVER 

SWIIIIAEAS 


♦ TARAL 

E BLA'R) ICl ED; 111 EXI MOTOWN 860652 


60 


97 


92 


93 


13 


LOVE IS ALL AROUND ♦ ADRIANA EVANS 

r.REE I.'. E-. -.E-E-.--n. EC) (Dl iT. P'.'^ A-A - . E I.E. 


65 


88 


81 


68 


12 


CROOKED GREEN PAPERS ♦ KINFUSION 

AFOfiEST A /,..-:. , .... -TIE. FORES*: CuCI IT) BEFORE DAWN E. -T.;-:! -i-.e.-.ee 


68 


89 


se 


76 


6 


AINT NUTHIN' BUT A JAM rALL ♦ GEORGE CLINTON WITH THE DAZZ BAND 

e HARH s 3 HARRIS M.MCCLAIN N PHILEIPS.S MARTIN.G CLINION.ER 1 iC \"E .'EJE-.E 9286 


58 


(Iff) 


NEW^ 


1 


SO IN LOVE ♦ SAISON 

A RC.IINS lA. ROLLINS D WIEIIAMSl ICl EE)) AA " - . ■ ' I. 


90 


Lai 7 


NEW^ 


1 


BLAZING HOT ♦ NICE & SMOOTH ' gi 

A'D .EA'Vl .G MAy^.EJ B'AE'NLS) ICl iLEi iTl STREET LlFE.-EJEViNE E : .|.-.-': , 


09 


86 


86 


5 


ITS YOURZ 

THERZAlAVEETAE.r, ELA 


♦ WU-TANG CLAN 

- LOUD 64957- 


75 


93 


93 


85 


7 


BRING BACK YOUR LOVE ♦ CHRISTION 

CEiR .-|. •. ' ■ A .■.-.E.---. .. ee-.mCI it- roc a FELLA E EE .A'.' AE.E.'E 'AEACCRY 


67 


94 


96 


97 


16 


1 SAY A LITUE PRAYER (FROM "MY BEST FRIEND'S WEDDING") ♦ DIANA KING 

AMARVE. . ■ .". El El ' WORK E^E->>EPiC 


68 


95 


90 


75 


9 


MEN OF STEEL (FROM "STEELI ♦ SHWUILLE 0 NEAl, ICE CUBE, B REAL. PETER GUNZ I KRS-ONE 

F''i-.'E .iE-5.EAHE<5LERf£S£.3J^KSON.EP«R"EB.PGEWl .E i.DI '1 ' * EjAI -JiE'Ee' 


53 


99 


98 


82 


13 


IF 1 HAD YOU 

CTHOMPSON E EHC'JA 


♦ FRANKIE 

jJN.C WARD B aAC-RARACrt.H.DAV:Di IC lEE' ill CRUCKLIFt - . E E- . 


46 


97 


100 


100 


18 


WHO U WIT LIL JON AND THE EAST SIDE BOYZ 

J SMI'A.R .EWISIE SM TH.SNEYRR S W NfAEI iC) lH -Xl '.' I . '.lAi-- IE .E'-.A'. 


70 


99 


97 


83 


14 


NEVER. NEVER GONNA GIVE YOU UP ♦ LISA STANSFIELD 


38 


99 


87 


65 


13 


IF IT AIN'T LOVE (FROM "SPRUNG") ♦ KEYSTONE 

T.-A.. 11 .EGARDENER - EAEEERWGARDLNERI iC) (0) (WEST 1 ' E ■ EE ..... . RROS 


49 


100 


89 


80 


15 


SHOW ME 

W.J.MCRAE EALAI 


BILLY PORTER 

(C)iP DVH . . ...E' 


44 



CD Records with the greatest airplay artd sales gams this week. Grealest Gainer.'Sales and Greatest GainerVAirplay are awafded, respectivel/, (or the largest sales and airplay increases among singles betow the top 20. ^Videoclip availability. •Recording Industry Assn. 01 Amenca 
(RIAA) certificaton for sales of 500,000 units A RIAA certification for sales of 1 mdhon units, witfi additional million indicated by a numeral foJIowmg the symbol. Catalog number is for cassette single, 'Asterisk indicates catalog number is tor cassette maxi-smgle; regular cassette 
single unavailable. (C) Casbelle single availability. tD) CD single availability. (M) Cassette maxi-stngic availability. (Tl Vinyl maxi-smgle availability, (V) Vmyl stngle avaitabilily. (X) CD maxi-smgte availability, c 1997, Billboard'BPl Commumcalions and SoundScan. inc- 
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Dance Music Moves Forward With 'Life In Mono' 



UROOVIN' in MONO: Wanna be 
whisked awa>' on a journey that tran- 
scends tedious trends and transports 
you into a realm where rhythmic body 
nourishment does not equal neglecting 
the mind? Well, join us for a foray into 
"Life In Mono" by U.K. troupe Mono. 

More than any other current single 
aiming to merge electronica with pop 
music, this cut forges a synergistic 
sound that is truly ripe for mainstream 
picking — while tending to the needs of 
underground snobs. Produced by Mar- 
tin Virgo, the percussion rattles with 
slicing breakbeat precision, while a 
taut melody is fleshed out to infectious 
effect with cushiony synths, languid 
guitar riffs, and harpsichord accents. 
It's an intoxicating blend that is en- 
hanced by Propellerheads and Bush- 
master, whose respectire funk-rooted 
remixes are not merely time-sensitive 
beat fests; they're richly constructed 
new arrangement that illuminate dif- 
ferent aspects of the song. 

The true joy of "Life In Mono" is 
front woman Siobahn de Mare, w^ho 
comes on like an Edith Piaf-esque 
chanteuse with lip-licking street atti- 
tude. Hare a peek at the appropriately 
moody and atmospheric videocUp sup- 
porting the song, and youll discorer a 
sophisticated beauty with all the mark- 
ings of a future star. She is the ultimate 
draw of a refreshing young act, whose 
forthcoming Mercury full-length de- 
but, "Formica Blues," promises to be 
nothing short of a rerelation. 

Killing the golden goose: 

Has anyone else had their fill of the 
endless flow of "mega-maasive-super- 
duper" dance-party compilations satu- 
rating the street? Talk about stretch- 
ing a good idea too far. In the last three 
weeks, we've seen no less than a dozen 





Clowning With Daddy. Richard 
James, the mastermind behind lead- 
ing electronic entity Aphex Twin, is 
keeping his legion of loyalists happy 
with the release of the Warp/Sire EP 
"Come To Daddy." The set shows 
James combining the groove-laden 
ambient sound of past recordings with 
a mild orchestral sound. James is 
already in the studio laying down 
tracks for his next project, which he 
hints could be a collection of piano- 
driven pop tunes. 



by Lan-y Flick 

of 'em. And, here's the kicker . . . most 
of them have roughly three to six songs 
in common. 

Initially, it was a great idea. Mar- 
keting pop-driven multi-act collections 
to mall youth and beer-guzzling adults 
was an e.xcellent way of further prov- 
ing the commercial viability of the 
dance genre to close-minded major 
labels. The first few albums were actu- 
ally quite good, most notably Arista's 
"Ulimate Dance Party 1997" and Mer- 
cury's "Pure Dance '98." Sales were 
also mighty impressiw — thus, the cur- 
rent assault of coin-starved wannabes. 

But with the glut has come a se\'ere 
decrease in musical quality and mar- 
keting creativity. In the end, that could 
do irreparable harm to a community 
that is already seen as frivolous and 
temporary by much of the industry at 
large. Sadly, there's probably nothing 
anyone can do to prevent the imminent 
crash — except pray that it comes soon- 
er than later. 

At the moment, only Robbins Enter- 
tainment's juicy "Dance Party (Like 
It's 1998)," Arista's festi\'e new "Ulti- 
mate Dance Party 1998," and Epic's 
superstar-driven "Greatest Dance Al- 
bum In The World" are worth plunk- 
ing down hard-earned cash for. Beyond 
those, tread carefully. 

Meanwhile, there has rarely been a 
better period in the underground com- 
pilation field. Ministry of Sound UK. 
gires disciples of Sasha and John Dig- 
weed a reason to smile with "Northern 
Exposure," a double-disc compilation 
that showcases their deft turntable 
styles — as well as cutting-edge fare 
like "Symphony" by Hybrid, "Super- 
string" by Cygnus X, "Dammerung" 
by Frontside, and "Armin" by Blue 
Fear. The lads are spending a lot of 
time spinning in the States. Do not 
miss your chance to witness some of 
the best mixing you're likely to hear 
anywhere. 

The MCA soundtrack to "The Jack- 
al" is a feast for folks who like hanging 
to the left (see the Reel Thing, page 
22). Get this lineup: Masaive Attack, 
Goldie, L.T.J. Bukem, and Fatboy 
Slim are among the set's conlributers. 
We're most stuck on Brian "B.T." 
Transeau's ballsy collaboration with 
former Psychedelic Furs singer 
Richard Butler, "Shineaway," while 
Ani DiFranco's "Joyful Girl" is a hyp- 
notic folk-funk concoction that is like- 
ly to inspire blissful cooing whilst 
swaying to the beat 

When hankering for a flash of deep- 
house drama, Twisted America should 
always be high on your list of labels to 
investigate. "Twisted Secrets 2" col- 
lects rare and out-of-print under- 
ground jams from labels all over the 
world and slaps 'em on CD for the first 
time. You need to own this disc — if only 
to have a copy of "N.Y. Style" by Mateo 
& Matos, an intense spine-crawler 
first heard on Spiritual Life Records 




PInewood Grooves. Chicago's club 
scene has gotten more plush with the 
rise of producer/DJ Brian Tucker, who 
has been garnering underground 
props over the past year for a string of 
EPs issued under the name B.T. 
Express. He is also strengthening his 
reputation as a remrxer, with releases 
that include "Remember Me" by Blue- 
boy, "Super Sexy Swingin' Sounds" by 
White Zombie, and "Do You Want My 
Love" by Daryl Pandy. Tucker's partner 
is WBBM Chicago air personality Brian 
Middleton, with whom he presides 
over Pinewood Entertainment, a multi- 
faceted entity comprising a production 
company. MadHouse Records, and 
the Hitmix remix service. The two have 
also collaborated on several produc- 
tions and are planning to issue a new 
EP before the end of 1997. 



earlier this year. 

On the trance/techno tip, Blue Room 
Released continues to be a tastemak- 
ing entity with "Signs Of Life," which 
tickles the brain with a spree of jittery 
beats and cinematic synths that sound 
directly inspired by Pink Floyd's 
"Dark Side Of The Moon." Swim in the 
dreamy oblivion of cuts like the sprawl- 
ing "Five Million Years Before They 
Knew" by Turban Bloc. 

Cosmic DISCO: if you were among 
the folks who thought "Stomp" by 
God's Property From Kirk Frank- 
lin's Nu Nation desperately needed a 
house remix, you'd better make a mad 
dash for the nearest import shop. Uni- 
versal U.K. has enlisted Booker T. to 
tweak the cut for European release, 
and the results are glorious. Remem- 
ber Frank Knuckles' classic \'ersion 
of "The Pressure" by Sounds Of 
Blackness? The tone here is similarly 
rousing. Perhaps someone at the act's 
U.S. label will consider making this 
remix available — perhaps on the flip 
side to a future single. Just a thought. 

Johnny Vicious has been working 
his butt off lately. In addition to sewr- 
al fine cuts for Atlantic (Dance Trax, 
Billboard, Nov. 1). he's brought his 
insanely catchy tribal perspective to 
"Kiss You All Over" by No Mercy, as 
well as "Hit-n-Run" by Loleatta Hol- 
loway. The former Arista single is giv- 
ing the pop trio a credible club profile, 
while the latter track on his own 
Vicious Muzik label continues a long- 



time love affair with Holloway's time- 
less voice. He never seems happier 
than when he's wrapping his basslines 
around her vamps. "Hit-n-Run" also 
features a sturdy, more mainstream- 
friendly remix by Junior Vasquez. 

Another veteran making some fine 
new music is Angel Moraes, who is 
joined by singer Brenda Rosado on 
the Hot'n'Spycy Records 12-incher 
"Hairy And Big." There are no musi- 
cal .surprises here, which is ju.st fine. 
Moraes cooks up one of his patented, 
wriggling grooves, topping it off with 
a plethora of buzzing keyboards. You 
can use your imagination as to what a 
song like "Hairy And Big" might be 
about. But unlike other double-enten- 
dre ditties, this one is totally tongue- 
in-cheek. In fact, Rosado sounds like 
she's about to burst into uncontrollable 
laughter at any given moment. Look 
for this one to "grow" into quite the 
autumn smash. 

Transglobal Underground is ai^>ar- 
ently out to claim a slice of the elec- 
tronica pie with "Eyeway Souljah," a 
typically earthy effort from the act's 
current "Psychic Karaoke" album on 
MCA. This cut benefits from an ample 
irgection of re^ae spice and a heaping 
dose of hip-hop aggression. House- 
heads will more likely be drawn to the 
Hani remix that leans heavily on ambi- 
ent sound effects and a firm tribal 
house beat Meanwhile, Hardnox's ver- 
sion hangs on a more ominous techno 
tip, and Caleb gives the track a tripped- 
out jazz feel during his interpretation. 

Line 'EM UP: For more than a year, 
music-savvy New Yorkers have kept 
abreast of the ever-evolving worldwide 
drum'n'bass scene via the weekly 
Konkrete Jungle parties. After gain- 
ing such influence in the field, the next 
logical progression is a spinoff label. 
The newly minted Konkrete Jungle 
Records will be launched in late 
November with "V Classic, Volume 
One," with new cuts by Roni Size, DJ 
Krust, and Dillii\jah, among others. 
Planet E Conununications pays trib- 
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CUB PLAY 



1. ONE GOOD REASON SOULSHOCK Mui 

2. NEVER GONHA FALL USA STANSFIELOarist* 

3. RISE VERONICA HOI A 

4. LAND OF ECSTASY PILGRIMAGE 

SQUEAKY CLEAN 

5. FEELS SO GOOD ZERO VU FEAT. 

LORNA B AVDI IMPORT 



MAXI-SINELES SALES 

1. MOURN YOU TIL I JOIN YOU 

NAUGHTY BY NATURE tommy boy 

2. NUMBER ONE ALEXIA rapuLAn 

3. MIGHTY HIGH GLORIA GAYNOR 

4. ONE GOOD REASON SOULSHOCK mmi 

5. RUN'S HOUSE VICIOUS. KRIBLE & 

RAZOR SM :i 



Breakouts: Titles with future chart potential, 
based on club play of sales reported ttiis week. 



kJH^i. it 

Movin' On Up. Randy Sills, right, has 
joined Jeff Haddad as a partner in the 
up-and-coming 4-Play Records. The 
Los Angeles-rooted label recently 
topped Billboard's Hot Dance 
Music/Club Play chart with "So In 
Love With You" by Duke. The single 
has just been picked up by Universal 
Records, which will go for airplay at 
top 40 radio shortly. Sills and Haddad 
will also preside over V8 Management. 
They are currently in negotiation with 
several high-profile club acts for man- 
agement and label representation. 



ute to the venerable producer/artist 
Kevin Saunderson later this month 
with the career retrospective "FVices & 
Phases," The two-record set docu- 
ments the Detroit nati^-e's 10-year pro- 
gression from such solo anthems as 
"Triangle Of Love" to his work as half 
of the pioneering acid-house duo Inner 
City. We've been having an especially 
fine time twirling away to "Rock To 
The Beat," a jam that has spawned a 
sea of copycat records. But, of course, 
there ain't nothing like the real thing. 
Take a moment and show a little 
respect to a man who has been a men- 
toring figure to countless young 
groovemeistera. 

If you're a fan of Abba tribute band 
Abbacadabra (and we know there are 
a lot of you out there), youH be pleased 
to know that Ariola Records has 
signed the U.K. outfit for the States. 
The album "Flight One" features club- 
fashioned versions of favorites like 
"SOS," "Voulez-Vous," and "Fernando." 
"Dancing Queen" is the project's first 
.single, and it's been remixed to the hilt 
by Love To Infinity, the Almighty 
Associates, and the team of Eddie 
Baez & Marvin Howell. These ver- 
sions are all cute, but we think the 
choice of song is a tad too obvious. We 
might have opted for "Mamma Mia" or 
"The Name Of The Game" as a singles 
selection. 

Ariola is keeping tight with old- 
school dance music by offering "Disco 
Kicks" by enduring disco/NRG act 
Boystown Gang. Bill Motley's origi- 
nal production is fun, fun, fun — but 
Ralphi Rosario and Abel Aguilera's 
remixes are even better. They enhance 
the bright and sunny sound of the 
track by adding a splash of Latin per- 
cussion. More straightforward and 
fluffy are post-productions by Mark 
Moore and Ian B., who tweak the 
song's chantable hook and fatten it 
with extra layers of synths and per- 
cussion. Do we dare hope that Ariola 
has committed to issuing a full-length 
album by Boystown Gang? And while 
we ha\'e the label on our mind, what's 
become of Hannah Jones' much-antic- 
ipated collection? 



32 



BILLBOARD NOVEMBER 8. 1997^ 



BLi^ HOT DANCE MUSIC 



THIS 
WEEK 


LAST 
WEEK 
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AGO 


z 

^% 
s5 


CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF OANCE CLUB PLAYUSTS. 
TITI r ADTICT 

1 1 1 Lt An lib 1 
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RON TO YOU [ C^'h'' ' ' ".t-T- r ', JOI CARDWELL 
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JAMES BOND THEME EiE'Tfift t3^>i,XEG ♦ MOBY 


4 




4 

3 


7 


9 


WHY DON'T YOU DANCE WITH ME ULTRA 004^MOTOR ^ FUTURE BREEZE 


5 


5 


g 
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8 


9 


8 


LEARN 2 LUV NERVOUS 20248 ^ KIM ENGLISH 


(7) 


II 


22 


4 


TURN ME Gin' (TURN TO SUGAR) STRICTLY RHYTHM 12521 PRAXIS FEATURING KATHY BROWN 


1 


6 


3 




HONEY COLUMBIA 78665 # MARIAH CAREY 




12 


18 


5 


DEEP DAY MAKI 2061 KATRINA VAUGHN 


10 


1 


2 




SO IN LOVE WITH YOU 4 PLAY 1008 DUKE 




14 


20 




ECUADOR JlTRATFRR OWISLANB ♦ SASH! 


12 


9 


1 
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27 
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19 


24 
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RIPGROOVE LOGtC 51764 # DOUBLE 99 


IS 


10 
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WORDS THAT YOU SAY STRtCTlY RHYTHM 12517 WHITEBIRD FEATURING VERONICA BROWN 


23 


26 


34 


4 


DON'T GO LOGIC 6-(974.'BCA LE CLICK FEATURI NO KAYO 
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AMI WA WA (SOLO PGR Tl) HONESXH 794BCVATUNTIC GIPSY KINGS 
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TOP OF THE WORLD MCA 55384 DUDEARELLA 
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BEAT ME HARDER tMPiRt SiAIE-tiGHTBALl 542ife'UGHnfEAR VICTOR CALDERONE 
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GET UP. STAND UP Cil'DOVILICiCUS jii^TRICILY HHYIHM PHUNKY PHANTOM 


(28) 


33 


.38 


3 
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SAMBA DE JANEIRO TOUMY B0Y417 FELIZIA 
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CLAP YOUR HANDS ^^ftRLONDON 570037flSmNO LIL LOUIS 
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SUNSTROKE tOtL MIEHICA 9139 ♦CHICANE 
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YOU CAN DO IT DtUCiOUS WMYl PROMCmO ANT THE BRAND NEW HEAVIES 
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1 BELIEVE VELOCITY 61G07 PRO TOOLZ FEATURING ALTHEA MCQUEEN 
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GET UP! GO INSANE! GRANDSLAM 006'STRiaLY RHYTHM ♦ STRETCH AND VERN PRESENT MAODOG 
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GET READY TO BOUNCE EDEL AAlERiCA 3722 ♦ BROOKLYN BOUNCE 
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SHADOWS OF THE PAST JELLYBEAN 2525 PULSE FEAT. ANTOINETTE ROBFRSON 
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WHEN THE FUNK HITS THE FAN 0VUUfiUFFH0US£7661]AX)LUMBlA KING BRITT PRESENTS SYLK 130 


(45) 
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LOVE, PEACE AND GREASE PERFECTQiKiHETlC PfiOMa'REPRISE BT 


(46) 
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CATCH PULSE 8 PROMQPOPUIAR SUNSCREEM 
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HOLD YOUR HEAD UP HIGH REAL TIME 2(M/STRICTLV RHY1HM BORIS DLUGOSCH PRESENTS BOOOM! 
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IT'S LIKE THAT :■ K>&9.'PR0flLE RUN-D,M.C. VS. JASON NEVINS 
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WHATEVER EASrwEST &392ltEG ♦ EN VOGUE 
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SALVA MEA ABISTA 13397 ♦ FAITHLESS 
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YOU MAKE ME WANNA... T. ai laface -^vji/j iR £ta - ..t i ♦ USHER 
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EVERYTHING -'a 'K.m ♦ MARY J BLIGE 
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FREE (T) \n\ STRlCTL'f RHYTHM 12528 ♦ ULTRA NATE 
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HONEY IM) IT) (XI COLUMGiA 78665 ^ MARIAH CAREY 
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WHAT 1 NEED (ri STREET LIFE 781 SfVALL AMERICAN ^ CRAIG MACK 
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SPIN SPIN SUGAR Hi iXl Z\ tM< UP/^'IROIN LlNDERGF?gUND3e99(VVIR6IN ^ SNEAKER PIMPS 


13 


4 




2 


THEME FROM THE VAIXEY OF THE DOLLS (T) (X) WARNER BROS. 43953 K.D. LANG 
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ONE MORE NIGHT iTi (Xl TOMMV &oy 7BG AMBER 
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OFF THE BOOKS IT) IXI VULATOA 164&RELATIVITY THE BEATNUTS FEAT. BIG PUNISHER A CUBAN LINK 
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THE ONE 1 GAVE MY HEART TO (Tl IX] BiACKGROUNDiATLANTiC 95567/A& ^ AALIYAH 
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NEW^ 


' 


SING A SONG (Tl <X) NERVOUS 20283 ♦ BYRON STINGILY 
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I'M AFRAID OF AMERICANS (X) VIRGIN 386)B # DAVID BOVINE 
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40 


29 


12 


3 


DRAMA 1 1 1 i/i'STLD iMOiTMCA CLUB 69 FEATURING KIM COOPER 


dD 


RE-ENTRY 
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NEVER MAKE A PROMISE (Tl ISLAND 572083 ♦ DRU HILL 
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LAST NIGHTS LETTER IMI (T) tX) MCA 55391 ♦ K-CI & JOJO 


(45) 


RE-ENTRY 


11 


NIGHTMARE (T) IX) GROOVILICIOUS 027/STRICTLY RHYTHM ♦ BRAINBUG 
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TURN ME OUT (TURN TO SUGAR) CTl (Xl STRICTLY RHYTHM 12521 PRAXIS FEAT, KATHY BROWN 
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ME AND MY CRAZY WORLD IT) UNIVERSAL 56131 ♦ LOST BOYZ 
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CD Titles with the greatest sales or club play increases this week. Power Pick an Club Play is awarded tor the largest point increase 
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imong singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded tor the largest sales increase armng singles 

Sales chartt (M) Cassette maxi single availability, (T) Vinyl maxi-single availability, (X) CD maxi-single availability. » 1997. 
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Are Available For The First Time in 3 New Chart Packages! 



Number 1 Series 1976-1996: 
Chronological listings of every song 
that reached the top position on the 
Ciub Piay and Sales charts. Lists 
Biliboard issue date, title, artist, 
and iabeL- $50.00 
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Top Ten Series 1976-1996: Annual listings 
of every song that reached numtier 10 or 
higher on the Club Piay and Sales charts. 
Lists title, artist, and label. Titles are listed 
alphabetically within each year. Nunnber 1 
records are indicated. ■ $50.00 



Top Songs of the Year Series 1976-1996: 
The annual charts of the top songs of the 
year In rani< order as published in Billboard's 
Year End Special Issues. Lists title, artist, and 
label. - $50.00 



Send your check or money order to: Billboard Research, 1515 Broadway, NY, NY 10036-6986 Attn: Silvio Pietroluongo or call for credit card order: (212) 536-5054 
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Artists, Labels Forge Tour-Based Marketing Strategies 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Breaking new artists 
has become increasingly difficult ov^r 
the past few years, as record labels try 
to fit a surplus of artists into shrinking 
radio playlists. During the (.'ountry 
Music Assn.'s (CMA) recent SRO con- 
ference, one oft-re|)eatc'd comment was 
that in order to break new acts and 
grow the marketplace, lat)els and man- 




agers need to look for waj-s to sell "out 
of the box." 

There are several acts for whom the 
term has become more than a catch 
phrase: It's a \iable reality. Amor^ those 
finding it possible to build careers with- 
out being totally dependent on radio are 
BR5-49. the Dde\-antes, the Ranch, and 
Junior Brown. It's not that these acts 
don't actiwly seek airplay; the Ranch, in 
fact, loc^ to be doing quite well with its 
debut single, "Walkin' The Country." 
Howev^er, as evidenced by the populari- 
ty of BR5-49 — which, according to 
SoundScan, has sold 161,000 albums — 
without a hit single, and the Mawricks, 
who have twice been named ('MA group 
of the year despite inconsistent radio 
success, it is possible to haw a health}' 
career without m^jor radio support. 

"My feeling is that there should be 
other a\«nues besides country radio that 
managers and record companies can 
pursue to expose artists to the public 
and make the public aware of their 
artists' music," saj^s ¥X2C Management's 
Frank Callari, whose clients include the 
Maviericks and Brown. 

Though radio is acknowledged as the 
prime vehicle for exposing music, it's by 
no means the only option. Two other 
avenues for breaking new artists are 
touring and media. "With both Junior 
and the Mavericks, the lire factor is so 
important" says Callari. "It's almost like 
show and tell. You're spreading the 
word. People are seeing something, get- 



ting excited about it, and then talking 
about it to the [>eople they're with and 
to the [>eople that didn't come to the 
show the day after at the water cooler" 

Creating this awareness, Callari 
ackn<jwle<lges, Ls neither easy nor quick. 
"It's a slow build." he notes, "because 
you do it town by town and show by 
show. As a manager or an artist, you're 
going to spend all this time working 
anyway, so why not maintain a slow 
build with a fan base that j'ou can then 
utilize [t«| spread the word? I always 
try to work with artists who can deliv- 
er lire. Uyou have a strong live perfor- 
mance, you have so much in your fa\x)r." 

Live performance has been key in 
the careers of Brow'n, the Marericks, 
the Ranch, and BR5-19. "We knew this 
was a touring band right out of the 
box." Arista/Nashville VP of artist 
development Fletcher Foster says of 
BRo-49. "We knew wx' had to get peo- 
ple out to see them, and [that once they 
did] they would be believers." 

BRo-4y had established a huge and 
faithful following in Nashville that 
prompted Arista to make its first set a 
lire EP "I Jv^ From Robert's," released 
April 30, 1996. The band took the prod- 
uct on the road to sell at its gigs and 
whet consumer appetite far its self-titled 
debut released a few nwnths later. 

"When we got our record deal, we 
were still playing four nights a week 
at Robert's," says BR5-49 bassist Jay 
McDowell. "We wanted something to 
represent us as a live band." 

McDowell says once the group hit 
the road it opened for a x-ariety of acts, 
including Vince Gill, John Fogerty. 
Tim McGraw, Bob Dylan, and the 
Black Crowes. 

"Arista was not afraid to expose us to 
those audiences," McDowell sa>"s of the 
band's dates with acts outside the coun- 
try genre. He remembers being nenxxis 
the first time he and his bandmates 
walked onstage to open for the Black 
Crowes in Long Beach. Calif., with their 
string ties and stand-up bass. "Then I 
i-ealized w weren't that different from 
the Black Crowes," he sa.s's. "We're all 
gu>'s who care a lot about our music." 

Foster says the lalxi wasn't worried 
about BR5-49 opening for rock acts. 
"No matter what the renue, they rep- 
resent country music." he .says. Anoth- 
er integral part of the band's cam- 
paign was an 800 number fans could 
call to get information. "We updated 
it every day," says Foster, "and it 



helped us build a very strong grass- 
roots fan base." (The 800 number has 
now been replaced by a WO numl^er) 

BR5-19 also toured abroad exten- 
six-ely. "They'vie been overseas six times 
in the the past year." Foster says. 




RANCH 



"They went into 13 countries over the 
course of six visits . . . and appeared on 
shows like 'Pat Kenny Live' in Ireland 



and 'Later With Jools Holland' [in the 
U.K.I. The band is nominated for two 
British Country Music Assn. Awards. 
The show takes place Nov. 16." 

Mark Brown. VP of A&R at Capitol 
Nashville, saj's the lal>el ul^ h;t^ l^een 
taking different marketing routes with 
the Delcvanti's and the Ranch. "It was 
our intention when we signed these 
act^." he says. "Ithat] we wei*e going to 
break these acts thi-ough press and lire 
touring. If we got radio's support, that 
would come later. We look at both of 
these as long-term dewk>ping projects." 

Like BR5-49, the Delevantes have 
toured in Europe. At press time, they 
were spending thiw weeks oi)ening for 
Emmylou Hanis as well as doing dates 
on their own. "We feel that Europe for 
this particular project is a viable mar- 



ket," Brown says. "These g\iys had a 
No. 1 video on CMT in Europe last 
year. They were also CMT Europe's 




DELEVANTES 



Rbting Star of the Year. They're been 
to Europe twice before, and well prob- 
ably go back in the spring." 

The Ranch has been hitting the road 
hard in the US. since the April release of 
(Continued on page S6) 



Denver's 'Celebration Of Life' Due; 
Garth, ElVII In Talks About 'Sevens' Set 



Record roundup: River North/Nashville Records 
will release the late John Denver's "A Celebration Of Life" 
Nov. 18. The albirni, a remake of Denrer hits, was cut here 
in September 1996. Besides such classics as "Rocky Moun- 
tain High" and "Sunshine On My Shoulders." the album 
includes a solo acoustic rerslon of "Perhaps Love." "Christ- 
mas For Cowboys" from the album will be released as a 
single Nov. 18. 

"This was John's last recording here." River North/ 
Nashville VP/GM Eddie 
Mascolo tells Nashville 
Scene. "We were on the 
rerge of signing him to an 
artist contract when he 
died. We were just a little 
iate" . . . Garth Brooks 
has reopened negotiations 
with EMI about scheduling 
a release date for his de- 
layed album "Sevens." In 
informal remarks before a 
concert in Chicago, Brooks 
remained enigmatic about 
a release date. He also said 

that this year's CMA Awards show was his favorite 
"because I wasn't there." 

Mindy McCready's new BNA album. "If I Don't Stay 
The Night," is an enhanced CD. It includes a multimedia 
MeCready presentation and 50 free hours on America 
Online . . . RCA's new soundtrack for the movie "Switch- 
Back" includes performances by Martina McBride, Keith 
Gattis, Keith WTiitley, Radney Foster, Alison Krauss & 
Union Station, Mindy MeCready. Steve Earle. Waylon 



NashnUe 

Scene 



by Cket Flippo 



Jennings and Willie Nelson, and Vince Gill. First single 
is Gattis' "Titantic." 

On the ROW: Nashville's Orbison Records has a No\'. 
1 1 release date for "Celtic Passion: The Songs Of Roy Orbi- 
son." The set of 14 Celtic instrumentals of Roy Orbison 
classics was produced by Orbison's w idow Barbara and 
Bobby Btazier. Besides retail release, the album will be 
direct-marketed on TV with the album "Celtic Christmas," 

also on the Orbison label 

. . . Representing 
Nashville at the Sunday 
(2)-No\'. 9 "C-eltic Harmo- 
ny" songwriting conren- 
tion in Dublin will be Del- 
bert McClinton, Rodney 
Crowell, Gary Nichol- 
son, Gordon Kennedy, 
Kieran Kane, Pam Rose, 
and Karen Taylor- 
Goode. The erent is con- 
ducted by the Music 
Bridge and the Irish 
Musical Rights Organiza- 
tion . . . 'Tjegends Of Countrj^ Music: The Best Of Austin 
City Limits" on Columbia Legacy includes a number of 
great lire appearances by such artists as Bob Wills, Chel 
Atkins, Loretta Lynn, Marty Bobbins, Glen Campbell. 
Roger Miller, Merle TYavis, Faron Young, and Roy Orbi- 
son. And, for some reason. Fats Domino . . . LeAnn 
Rimes' album "Blue" is named jukebox country CD of the 
year by the Amusement & Music Operators Assn. The 
(Continued on page i2) 
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JOEL WHITBURN'S 

oo^^st^aTOP COUNTRY SINGLES 
J 1944-1993 

"^VAV>^The ComplL'te Chart History of America's Hottest Music Format ... A 
Mamrrwth. Artjst-By Artist Listing of Every Record to Appear on Billboard's Country 
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COMPILED FROM « NUTIONAl SAMPLE OF AIRPLAY SUPPLIED BT 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 161 COUNTRY STA- 
TIONS ARE ELECTRONICAUV MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BT NUMBER OF DETECTIONS. 
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LOVE GETS ME EVERY TIME l»««liUNo. 1 


♦ SHANIA TWAIN 

IC>IO>(V)MERCUinU«>U 
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IN ANOTHER'S EYES ♦ TRISHA YEARWOOD AND GARTH BROOKS 
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HONKY TONK TRUTH 

^ .'. 1 1 . M'.i L WILSONI 
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EVERYWHERE 


♦ Tir." r.Kx'iRAW 

CLHB ALBUM CUT 


1 


(D 


9 


11 


15 


THANK GOD FOR BELIEVERS 

UV(",._-- M.^M i .L^.rjOHNSONi 


♦ MARK CHESNUTT 

ICI ^D: IVl 0ECOX720H 


5 


CD 


8 


10 


15 


LOVE IS THE RIGHT PLACE 


♦ BRYAN WHITE 

ICI ASTLCM 64152 


6 


7 


5 


4 


16 


IF YOU LOVE SOMEBODY 


KEVIN SHARP 

lij ALBUM CUT ASTLUM 


4 


(D 


10 


13 


11 


SOMETHING THAT WE DO 


♦ CLINT BLACK 

:vj RCA 64%1 


8 


9 


6 


2 


IS 


HOW DO 1 GET THERE 


DEANA CARTER 
m CAPHOl NASHVIllE 1%46 


1 




12 


15 


10 


TODAY MY WORLD SLIPPED AVI7AY 


GEORGE STRAIT 

tVI WCA \ASHVILLE 7?019 


10 


OD 


13 


16 


14 


WATCH THIS 


♦ CLAY WALKER 

lilAM ALBIJR' PJI REPRISE 


11 


(S) 


16 


23 


9 


FROM HERE TO ETERNITY 


♦ MICHAEL PETERSON 
RE=RISE ALBUM CuT 


12 


13 


7 


6 


20 


THIS NIGHT WON'T UST FOREVER 


♦ SAWYER BROWN 

iCiiDI IVICUR3 ?30It 


6 


05 


14 


17 


17 


SHUT UP AND DRIVE 

T bt^'-'.:-i '-: -at; a J:r:_ :? RUTHERFORD) 


♦ CHELY WRIGHT 


14 


OD 


15 


18 


10 


WHAT IF IT'S YOU 

fi J-'Ct'.'iRE JGLtSo :[ MAJESKJ.R,£ ORRAIU 


♦ REBA MCENTIRE 

IVi MCA NASHVILLE 72001 


15 


d) 


V 


20 


10 


LAND OF THE LIVING 

i? J wAL^'R .1! r il.tisLw pAnoN T.siLLeR$) 


PAM TILLIS 

TV! ARISTA NASHVILLE 


16 


OD 


18 


19 


15 


PLEASE 

H.'AvnSOr,,' HASELUtN.Cli^EENE iT HASLLL'L'i 


♦ THE KINLEYS 

• CI ID EPIC 7B65b 


17 










■* ■* * AlRPOWER * * 


♦ 






22 


24 


6 


WHEN LOVE STARTS TALKIN' 

(*MA":.h. . 1 fi G r..CH:XSC\l 


♦ WYNONNA 

IC) (01 m CURB 5«l»S'UNIVERW 




QD 


19 


22 


10 


THE REST OF MINE 

iHEUDflrCAS IT ACK t.b K BEARD. lT 


♦ TRACE ADKINS 

(01 iVi CAPITOL NASHVILE 58680 


19 










* ★ ♦ AlRPOVI/ER * * * 






24 


25 


9 


A BROKEN WING 

VTCF = IDT P .V"PirT -1 HT'.'it 5 RX. l.,P gARNRLARTl 


« MARTINA MCBRIDE 

iCI '01 (V) RCA 6*963 


20 


QD 


25 


30 


5 


BETWEEN THE DEVIL AND ME 


ALAN JACKSON 

(V:- AR STA .NASHV.ELE i 3067 


21 


(D 


26 


31 


8 


YOU DON T SEEM TO MISS ME 


♦ PATTY LOVELESS 

ICI 101 EPIC 78704 


22 


(D 


30 


37 


5 


I'M SO HAPPY 1 CAN'T STOP CRYING 


TOBY KEITH WITH STING 
(CI (0) IV) MERCURY 568UA 


23 


24 


II 


5 


19 


GO AWAY 

•■ - .-r. ,LT ;- VAiESKi.S.RUSSI 


♦ LORRIE MORGAN 

(Ct;3)CV)BNA6A9iA 


3 


(D 


2? 


27 


11 


YOU WALKED IN 


♦ LONESTAR 

iCilUilv; HNA6A^,| 


2b 


® 


28 


29 


8 


THE COAST IS CLEAR 

• Af, [-"- ". ' -■.P--. . P- 6J0WESI 


TRACY LAWRENCE 

ATLANTIC ALBUM CUT 


26 


(S) 


33 


38 


6 


ANGEL IN MY EYES ♦ JOHN MICHAEL MONTGOMERY 

TTT - II :.A -TV, ATLANTIC ALBUM Cl/T 


27 


(S) 


31 


34 


8 


1 HAVE TO SURRENDER 

U jGHNE.riN BUNCP.D >CHNSON) 


♦ TY HERNDON 

EPIC ALBUM CUT 


28 




29 


26 


18 


THERE GOES 


ALAN JACKSON 

(V) ARISTA NAS)«/ILLC 13070 


1 


(D 


34 


35 


8 


WHAT IF 1 DO 
•p. HILUOMAUOV) 


MINOV MCCREADY 
(C) 10) ()Oe«A 64990 


30 


QD 


37 


43 


5 


ON THE SIDE OF ANGELS 

w c pp.i I 1 • 1 ' ■ ISP; 


LEANN RIMES 

CURB ALBUM CUT 


31 


32 


21 


9 


17 


YOU AND YOU ALONE 


♦ VINCE GILL 

IV) MCA NASWlia 73010 


8 


® 


36 


42 


5 


OF COURSE I'M ALRIGHT 


ALABAMA 

v: RCA frilR-j^ 


33 


34 


35 


33 


20 


DANCIN . SHAGGIN ON THE BOULEVARD 

- II * ■ .■. 1. • GtNTRY.G FOWIER) 


♦ ALABAMA 

(V) RCA 64S49 


3 


CD 


40 


46 


7 


1 WANNA FALL IN LOVE 


* LILA MCCANN 

ASYLUM Al£UM CUT 


35 


d) 


39 


41 


11 


HAND OF FATE 


♦ SONS OF THE DESERT 

IC) (01 (V) EPIC 78663 


36 


37 


38 


39 


12 


NICKAJACK ♦ RIVER ROAD 

1 1 -.1 III '^MAHLRiiHtNIWLCKS.IiNICHOtSONL lO TO) CVl WPITOL MASHVIUE b86M 


37 


31 


32 


21 


16 


HELPING ME GET OVER YOU « TRAVIS TRIH FEATURING URI WHITE 

-1 .VP 1 1 . 1 ■ IR T , WHITE) WARNER BROS, ALBUM CUT 


18 









5,. 






s 




Si 


< 


so 


TITLE 


ARTIST 

LABEL A NUMSiEUPROUOTKIH LABEL 


3e 


QD 


41 


44 


9 


Ri IKIK np AM rvF 

□ Lii^rv Ur HIX tTC 


A RtfYV^FT 
▼ niAAAjflC 1 

(C)(0)COiU«ll8IA 78688 


39 


CD 


45 


51 


5 




KFNAJV THFQWrV 
l\tMP(T uncsiMCT 

V RNAr.4R87 


10 


d) 


48 


59 


4 


IF YOU CAN'T BE GOOD [BE GOOD AT IT) 

^ LL-'i "Pj ' ;.t A. L M LLEH) 


♦ NEAL MCCOY 

A'LANIIP ALBUM CUT 


41 


QD 


46 


43 


9 


ONE SOLITARY TEAR 
il 1. 1 1 • M.?TIN,S.MANDll£) 


♦ SHERRIE AUSTIN 

[C)(D)(V)AKSTA\ASI--vlLL-: 130^ 


42 


CD 


65 


- 


2 


IMAGINE THAT 

M :m- -I - M.'--.- - -----.r . TIRRO.eOVI-ITEl 


DIAMOND RIO 

ARISTA NASHVI H E AL BP M CI T 


43 


CS) 


51 


57 


4 


POSTMARKED BIRMINGHAM 


♦ BLACKHAWK 

(VlAfilSTA \ARI-vlLi.r ITIC 


44 


® 


52 


- 


2 


YOU'VE GOT TO TALK TO ME 

>.• iVR'jHT j'hARA 


LEE ANN WOMACK 


45 


CD 


49 


49 


7 


SMALL TOWN 


♦ JOHN ANDFRSON 


46 






IVlV'i ■■■■■ 


CD 


4? 


50 


7 


T BPl.V.'. IV M , ■ '.■,'!.-, 1. 


(V) MCA '.A ... . 1 , . , . , 


47 


41 


42 


36 


19 


Ai 1 1 IT 1 IP )M ) nup 

MLL LI 1 Ur^ in 


A nAVin 1 PP UIIF7PHV 
(CI (D) (V) MCA NAStlVILU 72008 


25 


CD 


56 


63 


3 


1 nup or MV 1 IFP 
LUVL ur IVI T Lir^ 


MERCURY ALBUM CUT 


49 


CD 


50 


i2 


7 


WAt KIM' T)4P rnilAITRV 

'.1 :'?pi. ■ ■ ■ 1 - JPBAR.V RUST; 


▼ inc. TAMMV^n 
;Vi CAP.TDL NASHv-iLLE 


50 


QD 


54 


61 


4 


A LITTLE IN LOVE 

. .!i-.i. III il li ,MI 


♦ PAUL BRANDT 

RJFH St M0UP.1 v.:' 


51 


QD 


59 


- 


2 


DID 1 SHAVE MY LEGS FOR THIS? 


DEANA CARTER 
(CJ (D) m CAPTTOL NASHtflLlE 58672 


52 


53 


44 


45 


7 


SEE ROCK CITY 
-L.' -,. . ;r. iM D SANDERS.B01PI£RD.],JARRAD) 


RICK TREVINO 

COLUMBIA AlBUM CUT 


44 


CD 


55 


60 


6 


MORE THAN EVERYTHING 

J SI ROJO IM (iRELS A.WATO) 


♦ RHETT AKINS 

to (D) (V) DECCA 720?2 


54 


CD 


53 


53 


5 


HEART HOLD ON 

S BECKEI I iH PAUL V AICG£HE,M,IAWLER) 


♦ THE BUFFALO CLUB 
(VI RISING IlM 


S3 


56 


43 


40 


13 


LOVE TRAVELS 

ii V.1PL",K l.'ATILA (B MALLIGAN. JR.,LHALLKSA«) 


KATHY MATTEA 

no MERCURY 5785H) 


39 


QD 


60 


70 


4 


HE'S GOT YOU 

1 O'jGa.R BRCOKS.ROUNN ,R P/UN'I T l^'.RPlL- 


BROOKS & DUNN 

'VI ARISTA NASHVILLE 13101 


57 










★ * ★ Hot Shot Debut * * * 






NEW^ 


1 


ONE OF THOSE NHSHT5 TONIGHT 

1 srR0UO.L.H0(ffiAN (S tOr«ACRE.R.GILESl 


LORRIE MORGAN 

BNA ALBUM C.il 


58 


CD 


65 




3 


THE GIFT ♦ COLLIN RAYE FEATURING JIM BRlCsfvIAN 
CRA-ir .-, 1 ... -EPJR.PWiOfiLEVlTOOUGlAS.JSRIC'IMAW) EPIC ALBUM CJI 


59 


(D 


66 


72 


3 


NIGHTS LIKE THESE 

D.CCi'l- ■ . ■ I-.'. 


♦ THE LYNNS 

(O(DMV) REPRISE 17276 


60 


QD 


61 


68 


3 


THE PROMISED LAND 

JS^A'i 1 ■ .' ii[R,PL£HNER) 


JOE DIFF1E 

EPIC ALejMCUI 


61 


«2 


58 


56 


20 


HOLE IN MY HEART 

U PR .IP, 1 - PPINS.V STEPHENSON] 


♦ BLACKHAWK 

^CKOtfVl ARISTA NA5HVIlLE I309Z 


31 


CD 


68 


69 


14 


JUST TO SEE YOU SMILE 

d'jALL 1'.' i.P-.-. IW NESLER.I martin; 


TIM MCGRAW 

CUPB ALBJMCLiT 


63 


CD 


67 


67 


19 


SOMEBODY SUP ME 

R Sr-tiALL IE WCLiiLL.R MURRAH) 


♦ JOHN ANDERSON 
to <V1 MERCURY 674640 


22 


CD 


NEW^ 


I 


WHAT IF 1 SAID » ANITA COCHRAN WITH STEVE WARINER 

] )A ED r.HRVAN A cpchran lA CCCHRA.NI WARNER BROS. ALBUM OH 


65 




62 




2 


THE DAY THAT SHE LEFT TULSA (IN A CHEVY) 

DCijP' 1.' . f.. . 1 ■.: 


WADE HAYES 

COLUMBIA ALBUM CUT 


62 


QD 


NEW^ 


1 


MY HEART'S BROKE DOWN (BUT MY MIND'S MADE UP) DEAN MILLER 

. L I 1 1 1 -. (CI (OICAPflOLNASWILU 56682 


67 


CD 


74 


71 


3 


1 CAN LOVE YOU BETTER 

^ .'..-.L' 7 ■ P I-AYE5) 


•♦OIXC CHICKS 
MONUMPIT ALBUM CUT 


68 


CD 


NEW^- 


1 


WHAT A WOMAN KNOWS 

"i- A 1 , i | ■ 1 - TVLER.O.CHILD.G-BURR; 


♦ KRIS TYLER 

iC: iDi PLSiryGTCE 5*051 


69 


CD 


NEW^ 


1 


THE NOTE 

; ;.l-'.- ■. ■ : MI-"Pt M RA-' 


DARVLE SINGLETARV 

GIANT ALBUM CUT/REPRISE 


70 


OD 




66 


13 


YOU CAN'T GET THERE FROM HERE 


LEEROYPARNCa 
(CI (V){W«EER 1)079 


39 


QD 


NEW^ 


1 


TEXAS DIARY 

S KELtn. .'. 1' - '. . -1 ,1 ■■ 1 1 1 ■■ 


JAMES T. HORN 
IC) ID3 m CURB 56096-JNn/E'?SA. 


72 


73 


57 


47 


12 


LIVING IN A HOUSE FULL OF LOVE 


GARY ALLAN 

IV; DfCCA 


43 


QD 


NEW^ 


1 


1 WROTE THE BOOK 


MATT KING 
AriAMCALBUMCUT 


74 


QD 


75 1 75 


4 


NOTHIN' BUT THE TAILLIGHTS 

;.STROUD.C BLACA ICBLACK.S WARINER) 


CLINT BLACK 

RCA AlBUMCUT 


75 



O Records showing an incnase in detactions over the previous week, regardless of chart movement Airpower awarded to those records which 
attarn 3200 detections tor the first lime, #Videoclip svoilabiltty. Catalog number n for c«wtte singte, or vmyl if cassette is unavaitabte. (C> 
Casette single availability. (D) CD sin0e av^labinty. (M> Cassette manl-siiwle availatMlity. CT) Vinyl maxi-single availability. (V) Vinyl singte avail- 
ability. (X) CO maxi^hgta avaiiabUt^. c 1997, Biilboanl/BPI Communications. 



)uring this season of sharing and joy, 
the Air Force and Clint Black have a 
special gift for you and your listeners. It's a free hour- 
long program featuring Clint singing songs of the season f 
from his album Looking for Christmas and selections from his new album 
Nothin' But tlie Taillights. Licensed country music stations will receive 
this holiday program on CD by the first week of December. You can 
receive The Gift IV by calling 210-652-3937 
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by Wade Jessen 

Other side of APPALACH l A: Bowing with Hot Shot Debut honors on 
Top Country Albums, "The Other Side." Wynonna'a first studio album in 
18 months, pops on at No. 6 with 26,000 units and enters The Billboard 200 
at No. 38. "Pve ne\cr been happier with anything in my life," says Curb/Uni- 
wrsal promotion VP Gerrie McDowell, who also shares artist development 
duties at the label with Northeast/Midwest promotion manager (leorR^e 
Briner. never been involved with anything so iMsitive, which has made 
us want even more for the success of this project, and we ain't done yet." 

Briner coordinated an Oct 20 syndicated album premiere with S.IS Enter- 
tainment that aired on 180 stations nationwide. "As far as penetration is con- 
cerned, we cleared all but sLx of the top 50 markets with this show, and a one- 
hour prepackaged version has been mailed to more than 3,000 country 
stations. It's the biggest thing SJS has ever done with respect to audience fig- 
ures, and there's so much television between now and year's end, we can't 
lose." Following the syndicated premiere, Wynonna performed four songs 
in front of Nashville's Hard Rock Cafe, which attracted more than 3,000 
Music City enthusiasts and caused officials to close the tourist-heavy lower 
Broadway district downtown. 

Speaking of television: Wynonna performed "When Love SUrts 
Talkin' " on the Sept. 24 Country Music Assn. Awards show, followed by an 
appearance later that week on "The Tonight Show With Jay Leno." More 
recent stops include an Oct. 22 shot on TNN's "Prime Time Country," in 
which Wynonna was the only featured guest; "The Rosie O'Donnell Show" 
Oct 24; and "Politically Incorrect" Oct SO. George Briner says Wy's Novem- 
ber and December TV schedule will take her to "Good Morning America," 
an ABC interview with Barbara Walters, "Fox After Breakfast." and an 
"Intimate Portrait" segment on Lifetime. Also. Natalie Cole is slated to duet 
with Wynonna during a hoUday special from the White House. 

Meanwhile, "When Love Starts Palkin' " rises 22-18 to cam Airpowcr sta- 
tus on Hot Country Singles & Tracks with airplay at 160 monitored .stations. 

LaUCUITER and love SONGS: On Top Country Albums. Capitol Nash- 
ville boasts a pair of debut titles. With 19.000 scans. Trace j\dkins enters 
at No. 9 with "Big Time," his sophomore set. Adkins' debut package, 
"Dreamin' Out Loud." opened at No. 60 with 3.000 units in the July 13, 1996, 
Billboard, eventually peaking at No. 6. At its peak, that set mo\ed more than 
22,000 units during Christmas week last year. "The Rest Of Mine," the steel- 
drenched lead single, bullets at No. 19 on our airplay chart 

A third volume of Roy D. Mercer's "How Big 'A Boy Are Ya?" enters Top 
Country Albums at No. 49, and Bill Kennedy, senior director of national 
sales at the lalK'l, says that although Mercer is a mythical figure, he's gain- 
ing ground. "This thing happened because a couple of guys in Tulsa. Okla.. 
got creative, and it caught the attention of [label president! Scott Hen- 
dricks." Kennedy cites overnight radio time buys and a sampler that was 
handed out at this year's Fan Fair as factors in Mercer's redneck phone- 
harassment bits. 

Shoot for the MOON: Shania Twain's "Love Gets Me Every Time" 
(Mercury) reaches No. 1 on Hot Country Singles & Tracks in just six weeks. 
Twain's four prior No. 1 titles took an average of 1 1 weeks to hit the top. Her 
new "Come On Over" set hits stores Tuesday (4). 



LABELS FORGE MARKETING STRATEGIES NOT BASED ON RADIO 

(Conimued from page SJt) 



its self-titled debut "Our whole feeling 
with the Ranch is that seeing this band is 
verj' important" says Capitol senior VP 
of national promotion Bill Catino. "We 
knew we just had to get them out in front 
of people . . . But we bi-ought them to 
radio in a casual way and jast said, 'This 
is an act coming in '98.' A morning guy 
in Cleveland saw them and talked lUs PD 
into playing them. I had several guys 
jump on l)oard alxHit thrtK" months agf», 
and one of the biggest consultants [in 
country radio] called to say that we had 
the sleeper of the year." 

The game plan was to release the 
album, get the group in front of as 
many people as possible, and create 
demand for a .single. It worked. Capitol 
hadn't planned on releasing a single 
until after the first of the year, but the 
band began generating so much inter- 
est, Capitol mov-ed up the release date. 
The single is No. 50 this issue on Bill- 
board's Hot C^ountry Singles & Tracks. 
The band recently played at the Coun- 



try Radio Seminar-West in Sacramen- 
to to a standing ovation. 

The Ranch's Keith Urban says that 
new artists who hit the rtiad should be 
mindful of keeping the process afford- 
able. The Ranch tours in a van with 
just the three group members and a 
sound man. Urban says when a new act 
goes out in a big bus on its first record, 
the overhead puts pressure on the art- 
ist. Then the music .suffers because 
people start looking for hit records 
instead of great songs. 

"We certainly don't want people to 
think we enjoy touring the way we are 
at the moment," he says. "I would lox^e 
nothing more than to have a bus and 
truck, but you have to be realistic about 
the climate." 

Wth Junior Brown, BRM9, the Del- 
evantes, and the Ranch, the mwlia has 
also been a key tool, with tour press and 
TV exposure ha\nng been crucial. The 
Internet Ls also a \TabIe tool, but \ideo 
exposure seems to still be one of the best 



awnues. Brown won the CMA Awards* 
video accolade last >'ear, and Callari says 
CMT has been a strong supporter of 
Brown's career. Callari adds that 
BiTown's Gap acl was also good exposure. 

BRr>-^19 has received play on MTV's 
"Oddsviile" show as well as netting 
plum appearances on "Late Show With 
David Letterman." "Good Morning 
America," "Late Night With Conan 
O'Brien," and other key shows. 

"We're getting a lot stronger in 
other areas," admits Catino regarding 
country music's reach into other outr 
lets, "but radio still represents 85% of 
the way to reach our audience." 

Obviously with all these artists, 
labels and managers welcome and still 
actirely seek countr>' radio .support So 
the goal in employing these "out of the 
box" marketing strategies is not to go 
around radio, but to supplement what- 
ewr airplay they can get. 

"If we get radio, it will really be the 
(Continued on page H) 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (PuUisher Licensing Og ) Sheet Musir. Dim 
« aUUIUPWUMIOUOemndin.kSCAPWD. 

27 lUGELIHMVEVlSfKevniOVieMmKiblKnto.ASCUl 

HL 

21 BETY«nilIHEDC«LMDIK(Cotu1i.eMI/Ilinlg>i. 

BMl'Song^ Ot Pritfinm ht I BM/CoA-N-linls, BMI) 

39 BLlNl(OFUm(W«iv-l>iBtn.eMMi!nmio 

BMl^slnict «n«ii{. BWDnd SoU PuM. BMI 

HL'VtBM 

20 ABKOKINWtNGIScm/ATVIieeBMVSuTislainTwi 
E«l^.iltelnS<leiic«,mi)HL 

40 A CHANCE (Aatfr Rom. ASCtf/Sony/AIV Crass Kmk. 
ASCAPJHUmi 

S THE COAST IS CUWCAtno.ASCAP/BamalucK. 

ASCAP/tvnL BUminB. BMI WBM 
34 IMIKM'.SflKair<MTNEIOUlI««l»IMa)in> BMI 

« THEDWIIUTSWIiFTIULUaKACHEVn 

(StunlnKlt Wnters Group. ASCAP.Man D . ASCM'.Dia 
mond Tim. BNUiem Suivnrt^ 6NI) 
a liniSMKinLfeSRMIHIS?IR<w>nHI. 

ASCAT/DOK Hunter 1m ASCAP/Uiemioa BMI) 
4 EIIEimilWIKIMiio.ASCAP/DMt|IUMASCAP/Bi» 

etaKASCAPIIWH 
12 FimHEW1«HBIinT(Wanii<-IariieAii«.BMI/EMI 
Aixl ASCAP/Mds. ASCAP) HLWM 

m an smi/Aivta. eMMuiuone. 

SESAQNl/MBM 
24 BllM»(EMBh(lMnj.B«»StnlutAl«l, 

BW^AIVCntssll<ivs.ASCAIVMAll»dGi<ll,ASCAPI 

41 eOOOOt'FASWOWOUMIMlsiCoip OfAnnicI 

BMkOmfisll, BMlMmsttr CunMaM. BWeaM 
MM.BMI)Hl>fiM 
39 HAHDOFFiOEmB.ASCAP.l^nr.ASCAr/WarTHnlamr 

Lira. BIKUndix Bndge. BMI) VffiM 
S5 KARTHOlOQIKEMiaaikMaid 8M,Klen. 

ei«Q>«ninASCAPlHL 
a HamiliWliET0«EI)VWI<M0iik.BM(U5a«s. 
ASCAP/Alm ASCAPI WyVIBM 
HE^ GOT TW (SoyATV Tim BMVSwwMh. BMmam- 
. BMI^dail Pnssin BMO HLMM 



BMUw^ATV Crass Km ASCAP/Km W 
ASCAPfMa. ASCAPI Hl/WBM 
HOW DO I ST nCXE IM Pimcekn SMt ASCM>/Fi< 
KM. ASCAP/TamnA. ASCAFl HLWBM 
I CAD UME KW KTTEH Cores Of nHyCnn M I. 
BWmyKnim I|41. ASCAP) HL 



41 inOUCA«7BEIiO0O(aEGO0OATIT1llrvnr 
BML^by Ownotr . BMWamer ImerLwie. WSkuv 
Soiil6ll>!.BmwBM 

T IFrtuumSOMCBOiniFiininjII.ASCAP/rrlllM. 
ASCAPilnnmie. BMlUie Desert BUI WBM 
2S IHAVETOSWREHOCIKPBtPnc&BMl^ydnerEnn.BM) 
43 IPAAGINETHAT:S<MioiriSniASCAPyN(wHeyes.ASCAP) 

23 rMS0HAPPTICAII7ST«>Cinil«IMii||iielc 

BMinDugatta amasM. BM) HL 
2 WAN(miR'SE<ES{<toBol>.ASCAP/ltoFin<is. 

taX'm Bnto. BMiCaTs Eo. BMI) MM 
3S IWADMFAUMIOKIM Sm.BWWdenlWinls. 

BML'Acufl-RDse.BMDWBM 
74 IWBOTETIIEBQOKriteduwKASCAP/WwiwChHHdl. 

ASCAP.loRRhYtfnn BMIl 
S3 iUSTTOStErniSIIILEIMuuCnilOIAiranll. 

BWGhtleifisti. BMLfHamstan Cun4]el1and. BHl^ 

Uie.BMIHlAIBM 
16 LAflOOf n<EUVn6<MCA.ASCAP/DellaKAHHIIwwl& 

ASCAPIom Coftns, BMI) HbVffiM 
51 ALiTTUINL0VEIVranieTlaincrlane.BMLlLi4fiiayTTien. 

B1*St)rsln«l Aogd. 5Ml1>!ad SoM Peried. BMI) 

HLVIBA1 

73 UVIHG MA HOUSE FUa Of LOVE (IMLBMt/AiCiAix. 
BtM) WBM 

1 LOVEOmNiEVEInniKISwOfPlllrGrviiH'L 

BtftlooiiCiAoiBMVZlirnUASCAnHLAVeH 
> LOVEISTHEmGHTPuSlCnneMaeM/FlMl's 

Dream BVIMJ^, ASCAP/fiases loarM. UCAPyEM 

Dirarun. ASCAP) HL 
49 IJWE Of MHUFEiEWfarrer Sln»t.SMllJltle Carman, 

BVim Sixkwnd BMlIf Dmaim Had vrings ASCRP) HL 
K lOVETTUVELSIBM&ASCAP/ynxMinWy. 

BMd m/Otiw. 6MU HL 
M MOMIHAIICVCimMNetMrnerbmarlane.BMlCoU 

m Wlicat BW^ HMn. BMD HUWBM 

C7 mHEAirrsainiiEiMmiinur NT MHO'S MADE UP) 

IMM Nn. eumni! 01 ne Itod, BMiBU iniir. 
8M«iyi'lteLBM) 
37 MCWia(Nm'IariiMirie.BW/lln>ioB«i. 

10 HKHTSUiSTHBCtSorirrAIV Cross l1ays.ASCAP/Kne 

Cel. ASCAPiOl SoiKSinilfi. ASOP) HI 
70 THEHOTECSKM^BMI/WannHaynes BMLCM. 

BM) 

IS W)IHIII'BinnCT«ILllCKISIBb[lvnd.BMI/Skw 

WaiTO.BMI)VrBM 
33 OFC0WSErH«UIIGHT(Sor«/AIVIrR.BII»S>«a. 

BAMdMv.BMnn 
St OMOf TmSEHKHISKIWanSnAm. 

A3CAP;lainoiis. ASCAPA^arnrs-BliCBHVHanisHri 

Cui4aHland. BMlWta Cub. BIMramand Slnch. BMI) 

42 OWSOUTAinTEAailleynsoi«BMVMrwaU<SESAO 



HL 

OH THE SHE or AHGELS {FM Brans. BWKnisenolK. 

BMlGaiy Bun. ASCAP.'MCA. ASCAP] W6M 

PtEASC WVe GK The Muse. BWAslmnls. m/Sav 

OimrOramMlBMOHL 

P0S1M«m HMWHIM (» A|A ASCAT/FM Vks- 
sar. ASCAP/Wine. ASCAP/EM BUoad. Bianiil 
BMOHUmM 

THE PftOWSED LAND (Emte ASCAP/Iems nrsdM 
ASCAP/i< mtJSOe/Om am. ASCAPI WAWH 
THEISnOFltaEmASCAr/SanfQjim, 



ASCAP/Mier%ASCAP/liw Barx. tSCMn WEH 
S3 SEE>OC>CnTILi«eBKb>ii.BW'AiriencanMadL. 
SMfAtatiioia Banrl. A^/VWddounliy ASCW/Miss 



BIrss. ASCAP/aarslnict «Mrs GraiAI. ASCAFlMart D.. 
ASCAP) tLWM 
14 SHUT UP AHDDHNEIBka Water. BMIMiscCl>|>n 

Afnaica.BM)lt 
4( SIUUnWnUlnia.ASCAP/No»iKClM^ASCAP/li»«. 



BW4^ir^tCB. BM/Attiii tvra. em WBM 

soNEMoiaiPir-' - - - 

BIHHarwrfloliASC 

SOIininMTHn «E 00 (BManl. BMlrAi3iI (tost 



PKtSortpOIMGrniln 
It ASCAP/Marah. BM) ItMBM 



BMOtlBM 

72 TE»SDUiniliedBiaios.BMWotisanoles.BWUIIeB« 

IgMLBMiniiinsi MarMHI) 
i THAll«eOOF0RgaiC«te<EMBIailrr<ood.BMI«lail> 

AM Snner BWecGiant. BMI) HI 

29 TBOi£0«SIWB,/SaP,"ll«Ha«. ASCAP) WBM 

13 THIS l*IGHTim)N'T LAST FOfiEVtRi;Caiwr.BMIiBMn 

HL 

10 TOMTMTWOBLi) SUPPED AWAr<boiU!.0tL^4yCrant 
liit'l. BMlHiotuiin. BMtnjImanr Intl ASCAP) HL 

SO VULUN'Ttt£COUinily{Cotun),BMMJtS.fiNI/Bl^. 

11 WATCH THIS llMnoilteHkWants Id MslcBI«D.lK 

BMl«nd Saamti, O/VSomfim Cross Ken. ASCAP/ttan 
Wiiams.)^CAP)HL 
69 <nWAtKIM«iniOWSlAltairlK.B»Pa«&Pimer. 
BMWM toll. ASCAP/DesrcHe. ASCAP/Gary Bur. 
ASCAP/!«CA. ASCAP) 

30 WHATIFI0O(SlarmckAnal.BW«MDy slDn 
eWNex Ha«rt. BWSIanlniAWltKn Group. 
ASCAPMartr 0 . ASCAP) H^tSM 

6S WHAT IF I SAID (Warner Ianii>t9ie.eMvaieran... BMI) 
IS WHAT IF ITS VOUfSony.'AtV Cross Ken. ASCAP/AA 
■Vw/K) Iiwn A5CA)^™ A(rt ASCAP/jlUls. KOPI 

IB WHEHLOtTESTAinSTALnriSonit'AIVSonE^ 



BWSorw/AIV lies. BAt1/Ma^ Krre.. BtrVSorn/AIV Aavs, 
ASCAP/EM toll. ASCAP/Gan KlMson. ASCAP) HL 
32 raUAHDTDUALOHEIBerieheUDWeW 



71 TWICAin SET IHEUE FROM HEM (Late ftM 

ASCAP/Formmer. ASCAPI 
22 nUDOHTSraiTDIiSSW(MMHii>i.BMlUukr 

sona. BWBUtMatar. BMI) HL 
e 10VWG0IIDUUITDMCISpn»'AIVta..eMMIa>c 

KnBMI) 

29 10IIWAUtSn(lar(ia.AS»P/Badams. 

ASCAPSmyAIV Times, ASCAP) Hl/IWM 



Bilboatd. Top Countpy singles Sales 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BV 



NOVEMBER 8, 1997 



SoundScans 
lllllll 



2 
3 

m 

s 

m 

7 

e 

M 
11 

m 



Is 



TITLE LABa & NUMBERAHSTRIBUTING LABEL 



HOW 00 I LIVE A : 



♦ * * No. 1 * * * 

14 wMlu at No. 1 



LOVE GETS ME EVERV TIME • MEHCUmsMOM 
YOU LIOHT UP MV LIFE • curb 73027 



A BROKEN WINCWALENTINE BCA 64963 
JT'S YOUR LOV E A CUB6 73019 

PLEASE Lf ic ;i«)5^NY 



SHANIA TWAIN 

lEANN RIMES^ 

MARTINA MCBRIDE 



TIM MCGRAW (WITH FAITH HILL) 



THE KINLEYS 



THE REST OF MINE CAPITOL NASHVtLLE SflfiSO 



TRACE ADKINS 



GO AWAY QNA &4914/RCA 



LORRIE MORQAN 



WHAT IF I DO BHA649miiCA 



MINDY MCCREADY 



LOVE IS THE RIGHT PLACE ASVLUM 64152^0 



_YOU DONT SEEM TO MISS ME EPIC 78704S0tn 
YOU WALKED IN bm««?)2,rca 



DID I SHAVE MV LEGS FOR THIS?CAPnoLNASl4«lLLES««72 



_ BRYAN WHITE 
_PATTY LOVELESS 
_ LONESTAR 
DEANA CARTER 



20 

m 



22 

m 



NEW^ 



TITLE LABEL A NUMBER/DISTRtBUTING LABa 



ARTIST 



SHUT UP AND DRIVE MCA lUSMVILLE 72012 



CHELY WRIGHT 



WHEN LOVE STARTS TALKIN' 



^ORE THAN EVERYTHING 
THE LIGHT IN YOUR EYES/BLUE 
THANK GOD FOR BELIEVERS i i:;: 
BUTTERFLY KISSES • ua N»ii,. IL, 



'.'QIAAtCANASHtnilE 



MARK CHESNUTT 



RAYBON BROS. 



SHERRIE AUSTIN 



MICHAEL PETERSON 



JERE S YOUR SIGN IGH THE PICTURE) • mia m um BILL ENGVAmWW SPECIAL GUEST TRAVIS THffT 
ONE SOLITARY TEAR «m5i» -iasi-vilh I3ff 
DRINK. SWEAR. STEAL l LIE =twi5E 

NICKAJACK r,-,rr,-ii •.,\r.iv,ii r ,*-,f.6 

JWICHITA LINEMAN s nii;. .■B SaSOHV 
WE WERE IN LOVE i. 



WADE HAYES 



374636 



O Rer^rds witti ttie greatest sales gams ttiis weelt, • Rer^rrling InrJiiSlry Assn, of America r^rtlfic^lion lor sales r)t 500.000 units. 
ARIAA certification for sales ol 1 million units, witfl multimitlion titles mrlicated by a numeral following ttie symtiol. t 1997. 
Billboard/BPI Communications arrd SoundScan. Inc. 
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BILLBOARD NOVEMBER 8. 1997 



ifecd TOP CflUBITBY ALBUMS 



COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED. AND 
PROVIDED BY SpundScan x 



SpundScann 

lliliii 



THIS WEEK 


LAST WEEK 


1 


WKS. ON CHART 


ARTIST TITLE 

LASa & NUMa£RyCMSTR18UTMG lABEL (SUGGESTED UST PRICE Oft EOUVALENT Kft CASSETTtCO) 


PEAK POSITION 


1 


1 


1 


7 


* * * No. 1 * ♦ * 

f-^^^^, "'^^^ ^ „^ , YOU LIGHT UP MY LIFE INSPIRATIONAL SONGS 


1 


2 


2 


2 


9 


TRtSHA YEARWOOD A (SONGBOOK) A COLLECTION oV HITS 


1 


3 


3 


3 


6 


.»m N«H*ut ;855< rlO 9»16.«l ™^ 0""^^^ HITS COLLECTION 


2 


4 


4 


4 


2! 


TIM MCGRAWA'Cuf<B;78S6ll09a'16 981 EVERYWHERE 


1 


m 


6 




2 


* * * Greatest Gainer* * ♦ 

JOHN MICHAEL MONTGOMERY ,aiLAMiL'(f:t>.C iG l... ■•yiilb 9fll GREATESI HITS 


5 


CD 


HE\ 




1 


* * * Hot Shot Debut* * ★ 

WYNONNA ^I..R8 53CteL1>NrrtRSAl. no 96 16.9SJ THE OTHER SIDE 


6 


7 


5 


5 


21 


GEORGE STRAIT A' MCA NASHVILLE 11564 1109&16 98I CARRYING YOUR LOVE WITH ME 


1 


8 


7 


6 


68 


L£ANN RIMES A* CURS 77821 (10. 98^15.S6> BLUE 


1 


CD 


New^ 


] 


TRACE ADKINS CAPITOL NASHVILLE 55856 (10.98/16.98) BIG TIME 


9 


10 


9 


? 


60 


DEANA CARTER A' nin 1 SHAVE MY LEGS FOR THIS' 


2 


Jl 


10 


8 


20 


NEAL MCCOY • ATLAMT>CB30ll/AG(10.9ai6.9fi) GREATEST HITS 


5 


12 


13 


13 


9 


MARTINA MCBRIDE R(^ (10.98/16.98) EVOLJTION 


9 


13 


11 


9 


4 


PATTY LOVELESS EPIC 6799;;50IIY (10.96 £016.961 LONG STRETCH OF LONESOME 


9 


M 


12 


10 


5 


BRYAN WHITE • asylum 62047jEEG (10.96/16.98) THE RK;HT PLACE 


7 


15 


14 


11 


9 


f^m^UW ^a t»16.96) ™E BEST Of COLLIN RATE - DIRECT HITS 


4 


IV 


15 


12 


j3 


CUNT BLACK • RCA 67515 (10.9a'16.98) NOTHIN' BUT THE TAILLIGHTS 


4 




18 


16 


52 


ALAN JACKSON A arista Nashville issu no 9»i6.98i everything i love 


J 




17 


18 


15 


MICHAEL PETERSON REPSISE 4661&WARNER eROS. (10.9&16.98I ■ MICHAEL PETERSON 


17 


It 


IE 


14 


37 


cSB^7?«»'T(m i5 SSI UNCHAINED MELODY^HE EARLY YEARS 


1 


20 


8 


n 


12 


JOHN DENVER legacy 55183/SONY 19.96 E(V13.98) THE BEST OF JOHN DENVER LIVE 


8 


21 


19 


15 


3 


DELBERT MCCLINTON p,yr np thf rnRTiiNATr ffia/ 

CURB . 1. ■ i-i-. , im 11 '!B:b JB. UNt 0) IHt fORlUNAll ftW 


15 


22 


24 


28 


4 


UARimm ARTICT4 

ffiWKDWScSoMlli HJ/ir % ». K SIOItllUlimiCOUimBAmKliElirail WmSOf MfOLIIGSTOItS 


22 


23 


22 


19 


19 


LIIA MCCANN asylum 62042tEG ■ LILA 


8 


24 


21 


17 


24 


LEE ANN WOMJtCK OCCCA 1 156MICA NASHVILU I10-9&15.96) ■ LEE ANN WOMACK 


9 


□D 


28 


27 


5 


THE KINLEYS EPIC 6?96SS0>n (10.96 E(l/I6.9ei ■ JUST BETWEEN YOU AND ME 


25 


2( 


25 


21 


70 


TRACE ADKINS A CAPITOL NASHVICU 37222 110 9WI5.96) ■ DREAMIN' OLT LOUD 


6 


27 


27 


24 


21 


PAM TILUS ARISTA NASHVILLE 18836 lia.9»16.96> GREATEST HITS 


6 


21 


20 


20 


15 


DIAMOND RID arista NASHVILU leflU ho 9&15.98) GREATEST HITS 


8 


29 


26 


23 


28 


SAWYER BROWN CURS 77683 (10 9ai6 981 SIX DAYS ON THE ROAD 


8 


30 


29 


30 


7 


CHELY WRIGHT ucA Nashville 70003 no gvis 9«| ■ LET ME IN 


26 


31 


30 


26 


29 


CLAY WALKER • CIAM 24674iYVARNCR eROS (10.9E116 981 RUIMR HAS IT 


4 


32 


31 


29 


11 


LORRIE MORGAN BMA 6749*RCA (10.9*16.981 SHAKIN' THINGS UP 


9 


33 


32 


25 


5 


MARK CHESNUTT DECCA 70006MCA NASHVILLE 110 9*16.961 THANK GOO FOR BELIEVERS 


25 


® 


37 


35 


18 


TOeY KEITH MERCURY 534636 ( 10.96 E(yi6.98) DREAM WALKIN' 


8 


35 


35 


32 


5! 


REBA MCENTIRE A UCA NASHVILLE lliOOIlO.98/16.981 WHAT IF IT'S YOU 


1 


(D 


39 


34 


13 


BLACKHAWK arista NASHVILLE 18837 (10.9*16 98) LOVE & GRAVITY 


8 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


1 

o 
z 
O 

t/i 
it 

S 


ADTICT TITI C 
AKIIal IIILt 

LABEL & NUMBER/IMSTRIBUTING ULBEL ISUGGESTED LIST PRICE OR EQUIVALENT) 


z 

9 

1 
a. 


37 


34 


31 


74 


V1NCE GILL A MCANASHVIUE 11422 110 9*16 98) HIGH LONESOME SOUND 


3 


31 


40 


36 


15 


KENNY CHESNEY aNA 6749*RCA (10.9*16.961 1 WILL STAND 


10 


31 


38 


33 


29 


ALABAMA RCA67426(10.9*16 96I DANCIN' ON THE BOULEVARD 


5 


40 


42 


37 


57 


CLINT BLACK A RCA 66671 110.9*16961 THE GREATEST HITS 


2 


41 


43 


41 


101 


GARTH BROOKS A* CAPITOL NASHVILU 32060(I0 9a'l5.98) FRESH HORSES 


1 


(12) 


45 


43 


19 


LONESTAR BNA 67422«CA (10.9*16.981 CRAZY NKSHTS 


16 


43 


41 


38 


61 


TRAVIS TRITT • WARNER BR<3S. 46304 (10.9*16.98) THE RESTLESS KIND 


7 


® 


47 


54 


3 


SMHROw'?' ^wn'^s'&issei AMA2ING GRACE 2 — A COUNTRY SALUTE TO GOSPEL 


44 


45 


44 


39 


41 


BILL ENGVALL • WARWR SROS 46263 no 9*16.961 ■ HERE^ YOUR SKSN 


5 


46 


46 


42 


32 


TRACY LAWRENCE •ATLANTIC 1^:^-. i:. .: :..^. :e THE COAST IS CLEAR 


4 




53 


49 


29 


* * ★ Pacesetter * * * 

WYNONNA .^ :.H :i:^i'.K/<VASHv'inc;ir:Qa:5Wi COLLECTION 


9 


48 


48 


44 


3! 
1 


ALISON KRAUSS i UNION STATION imor woniur- 

TONWiln.lM -, SO LONG SO WRONG 


4 


OD 


NEW^ 


""^ D.^ERCER , HOW BIG'A BOY ARE YA? VOLUME 3 


49 


SO 


51 


46 


54 


KEVIN SHARP • U3/ASYLUM 61930/EEG (10.9*1596) BB MEASURE OF A MAN 


4 


51 


50 


50 


101 


VINCEGILLA mca Nashville 11394(10.9*16.98) SOUVENIRS 


3 


52 


52 


45 


78 


MINDY MCCREADY A 6IU S6806KA 19.9*15.961 ■ TEN THOUSAND ANGELS 


5 


53 


54 


58 


25 


fl9m?'l»Su?HJ81 ;9 ■» 15 98! ^ "'^ ™' VOLUME 1 




54 


58 


48 


13 


JOHN ANDERSON MERCURY 536004 110.98 EO/IE 98) TAKIN' THE COUNTRY BACK 


19 


55 


36 




2 , REFLECTIONS: SONGS OF LOVE AND LIFE 


36 


56 


59 


57 


14 


SHERRIE AUSTIN ARISTA NASHVILU 18643 (10.9*16.98) ■ WORDS 


41 


57 


55 


51 


19 


CHRIS LEDOUX Capitol nashvilu 52775 (lo 9*16.96) UVE 


26 


58 


56 


47 


79 


GEORGE STRAIT A' UCA NASHVlUE 1 1428 110.9*16.981 BLUE CLEAR SKY 


1 


® 


61 


60 


2! 


"PT ^'.T:^,'^*'^^: .. . s :,^, HOW BIG'A SOY ARE YA? VOLUME 2 


58 


CO 


49 


40 


5, JOHN MICHAEL MONTGOMERY. WHAT 1 DO THE BEST 


5 


61 


33 




2 


JOHN DENVER RCA 67437 (59,9*69 98) THE COUNTRY ROADS COLLECTION 


33 


62 


57 


53 


83 


BRYAN WHITE A asylum 61981KEG (10 9*15 96) BETWEEN NOW AND FOREVER 


7 


63 


62 


61 


15 


DWIGHT YOAKAM reprise 4669awARNER BROS. [10.9*16.981 UNDER THE COVERS 


8 


^ 


60 


55 


80 


BROOKS & DUNN A' arista NASI^ALLE 18810 110.98a5 961 BORDERUNE 


1 


(J 


63 


68 


63 


TY HERNDON • EPIC 6756AS0MY (10.96 £0115.961 UVING IN A MOMENT 


6 


66 


67 


63 


49 


MARK CHESNUTT • OCCCA 11S29(MCA NASHVlUE (10.9*16.961 GREATEST HTTS 


18 


67 


69 


67 


68 


ALABAMA RCA 66848 14 9*9 961 SUPER HITS 


47 


68 


71 


65 


70 


KENNY CHESNEY •e)lA6690*<lCA(l0.9*15.98m MEANDVOU 


9 


68 


72 


69 


58 


«*.'l'-°s'ilt< t?e2^lo^9& 16 -V, ™^ ^EST OF COUNTRY SING THE BEST OF DISNEY 


17 


70 


68 


62 


13 


™''urR^-*.«l^!|&lf. W: COWBOY UP — THE OFFICIAL PRCA RODEO ALBUM 


44 


71 


73 


71 


28 


Kj'!:°'?7'^^?6 '* GREATEST HITS . .AND THEN SOME 


17 


72 


66 


59 


18 


S!SI^6?)?!"I EI116.98I ™E BEST OF BILLY RAY CYRUS COVER TO COVER 


23 


73 


70 


64 


4 


m Jo'^b^.^fc 98 16 981 SUNDAY MORNING TO SATURDAY NK3HT 


64 


(n) 


M-EiniY 


67 


CLEDUS "T." JUDD RAZOli 6T1E2825 (109*16.98) ■ 1 STOLED THIS RECORD 


23 


75 


64 I 56 


4 


SARA EVANS RCA 66995 (8.9*15 981 THREE CHORDS AND THE TRUTH 


56 



C3 Albums with the greatest sales gains this week. •Recording Industry Assfi. 01 America (RIAA) ceflifiution For sales al 500,000 units. ARIAA certification tor sales of I million itnlts, with multimltllon sellefS indK3(ed by a numeral following the symbol. For boxed sets, and double albums 
with a running Irme thai exceeds two hours, the RIAA multiplies shipments by the number ot discs and/or tapes. 'Aslerisfa indicates LP is available. Most tape prices, and CD prices lor BMG and WEA tabels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equrvalent 
prices, which are prelected rrom wttolesale prices. Greatest Gainer shows chart's la^^ unt Increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. ■ indicates past or present Meatseeker title. £ 1997. BiHboartVBPI 
Communications, and SoundScan, Inc. 



Bilboatd. Top Country Catalog Alliums 



COMPILED niOM « MTIONAl. SAMPU OF RETML STORE MO 
RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SPj/ndSsiQ* 



NOVEMBER 8, 1997 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL A NUtJlBER^ISTHIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR (>SS£TT£A») 


S 






ALAN JACKSONA'ARISTAMSHVILL£16801(109*16.96) 1 


aMit Ho. 1 THE GREATEST HITS COLLECTION 


105 




3 


SHANIA TWAIN A' mercury 522886 1 10-98 £016 981 ■ 


THE WOMAN IN ME 


142 




1 


JOHN DENVER • RCA 1(}374 do 9*1& 98) 


JOHN DENVER'S GREATEST HITS 


2 




5 


GARTH BIIOOKS A*^ CAPITOL Nashville 93866 (9.9*13.981 


NO FENCES 


343 




6 


GARTH BROOKSA*CAPITOI. NASHVILLE 29689110.9*15.98) 


THE HITS 


150 




13 


HANK WILLIAMS. JR. A curb 7763B 16 9*9 96) 


GREATEST HITS, VOL 1 


181 




11 


TIM MCGRAWA''CURB 77659(9 9*15 98) 


NOT A MOMENT TOO SOON 


188 




2 


JOHN DENVERARCA12195(109*16 98I 


JOHN DENVER'S GREATEST HTTS. VOLUME 2 


19 




10 


PATSY CLINE A' mca r*ASHVILLE 12* (7 9*12.981 


12 GREATEST HITS 


553 




15 


GEORGE STRAIT A'- mca Nashville 10651 (10 9*15 9«) 


PURE COUNTRY (SOUNDTRACK) 


267 




12 


CHARLIE DANIELS • epic 641b2.^NY is 98 £0(9981 


SUPER HITS 


154 




14 


WILLIE NELSON • Columbia 641S4,^ony 15 98 £0-9 98i 


SUPER HITS 


171 




16 


GARTH BROOKS A' CAPITOL HASHVILLE 90897 (9.9&'l3.98l 


GARJH BROOKS 


343 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LA8EL & NUMBER/DISTRIBUTING LABEL ISUGGESTED LIST PRICE OR EQUIVALENT FOR CASSEHE/CO) 


o ^ 


14 


19 


VINCE GILL A' MCA Nashville 1 1047 (io,9*i5 98) WHEN LOVE FINOS vou 


177 


IS 


18 


JOHN DENVER A THE MUPPETS A LASERLIGKT 12761 (6.98 CO) A CHRISTMAS TOGETHER 


9 


16 


17 


TRAVIS TRITT A warneb Bros A6001 (10 9*16 98) GREATEST HITS — FROM THE BEGINNING 


111 


17 


20 


GARTH BROOKSA" CAPirOLNASHVILl£96330ll09*l5.9e) ROPIN' THE WIND 


196 


18 


24 


THE CHARLIE DANIELS BAND A' epic 38795«3NY 17.98 £011.961 A DECADE OF HITS 


418 


U 




REBA MCENTIRE A' MCA NASHVILLE 10906 (10.9*15 98l greatest HITS VOLUME TWO 


212 


20 


21 


JOHNNY CASH Columbia 66773,'50ny 15 98 £09 981 super hits 


47 


21 


22 


GEORGE JONES A epic 40776WNY (5 98 Ea9 981 super hits 


344 


22 




GARTH BROOKS A^ CAPITOL NASHVILLE 80857 lie 9*15.981 IN PIECES 


137 


23 




TIM MCGRAW A^ CURB 77800 (10 9B'1&.96) ALL 1 WANT 


109 


24 




GEORGE STRAIT A* MCA NASHViaE 11263 139.9*«9 981 strait OUT OF THE BOX 


107 


2S 




ANNE MURRAY SBK3115*EMI(10.9*ie9ei THE BEST. ..SO FAR 


1 



c 1997, ■ 



Kor oM tiWs tM him (ilten Mmr No 100 so The BHIDdM 200 or itmum ol oK» Mtujrn tout Cnwr Wmu column rfdscK cDmnnwl, wm . 
ik«r tdkn indlcaM bv a numeral KrikMnng the lyfreal. 'tatxtak inKatK tvi,i LP s ivaiiMtte Mosi bpe cxices. ano CD pncH Vy BUG »nj wEA ai 
CfiTirTiiinicalKifn ant) SoundScan, Inc. 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BV BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE. 108 LATIN MUSIC STATIONS ARE 
ELECTRONICALLY MONITORED 6 AM TO 1? MIDNIGHT. 7 DAYS A WEEK 




1-2 


S° 

rsi < 


ii 


ARTIST 

LABELP^'OTWN lABfL 


TITLE 

PPODUCER iSONGWRITERl 










* * * No. 1 * * * 


1 


' 


1 


8 


ALEJANDRO FERNANDEZ 

,^i"'.r I.A'I'J TwMUJiNo. I 


♦ SI TU SUPIERAS 
E ESTEFAN ja K.SANTANDER IK-SAKTANOERI 


CD 


3 


3 


6 


LUIS MIGUtL 


EL RELOJ 

L WIGUEL IRCANTORALI 


3 


2 


2 


9 


CRISTIAN 

is.r'.AGMr. 


LO MEJOR DE Ml 

o Pf HE.i" IS PLRE/ 


4 


5 


4 


23 


JUAN GABRIEL 

:.,.VBi.'r, 


TE SIGO AMANDO 

JGABHiLLiJGABRIELi 


S 


« 


7 


5 


VICENTE FERNANDEZ 


NOS ESTORBO U ROPA 
PRAMIREZiTBELlOl 


6 


e 


6 


5 


ENRIQUE IGLESIA5 


REVOLUCION 

= pr^r.' ri""i aiCGARCi* alon^o 










* * * Greatest Gainer* * ★ 


(D 


12 


23 


4 


MARC ANTHONY 


Y HUBO ALGUIEN 

* FINA U ANTHONY 10 ALf ANNO; 


8 


7 


5 


5 


MARCO ANTONIO SOLIS 


LA VENIA BENDITA 

I.' ^ -ii ili^i iW Silllv 


9 


8 


11 


10 


DLG 

TPOPICAL^C-'iY 


♦ LA QUIERO A MORIR 

S GEORGE (FGABPIELi 


10 


10 


12 


6 


INDIA 


♦ ME CANSE DE SER LA OTRA 
1 INFANTE iv DANIEL 


11 


9 


8 


10 


LOS TUCANES DE TIJUANA 

-.Ml LtliN 


ES VERDAD 

G FELIX iM QUINTERO lARAi 


® 


18 


18 


6 


MANA 

WE* LAT M 


♦ CLAVADO EN UN BAR 

FHERiALEXIFOLYERAi 


13 


13 


14 


15 


LUIS MIGUEL 


♦ PGR DEBAJO DE LA MESA 

1 MIGUEL (A MANZANERO:' 


14 


U 


10 


8 


VICTOR MANUELLE 


HE TRATADO 

5 GEORGE i VMANULLLE . 


15 


U 


17 


4 


DOMINGO QUINONES 


NO VOY A DEJARTE IR 

C MIO.D QLIINCNES !« VASOL'E;: 


IG 


16 


13 


28 


JUAN GABRIEL/ROCIO DURCAL EL DESTINO 

.■.i; :. .MIMll J OABmllE OMMUHA (jGAfclRlll, 


OD 


19 


23 


3 


KARIS 

fLT: 


MANECUMBE 

RCCWAll CASTRO! 


11 


17 


15 


16 


BANDA EL LIMON 


QUE SE TE OLVIDO 

U CONTRERAS iPGARZAI 


QD 


23 


30 


3 


GRUPO LIMITS 


HASTA MANANA 

JCARlLLOiFRIVA.KCAMPOSI 


20 


15 


9 


19 


JORDI ♦ DESESPERAOAMENTE ENAMORADO 

I ■. . DYANGO (PMARTiNLn 


QD 


NEW^ 


1 


ANA GABRIEL 


♦ A PESAR DE TODOS 

AGABRraiAGABRiai 


22 


22 


27 


5 


ANA TORROJA 


♦ ACONTRATIEMPO 

TMANSFELO iBHATESi 


23 


24 


20 


18 


LOS TEMERARIOS 


ACEPTA Ml ERROR 
A ANGEL AIBAIGA ALVAI 


® 


28 




2 


LOS MISMOS 


♦ TE LLEVAS Ml VIDA 
lOS MISMOS IR GONMLa MORAI 


2S 


20 


25 


5 


JERRY RIVERA 


♦ YA NO SOY EL NINO AQUEL 

A PENA lA PENAI 


(S) 


K-EMTin 


3 


CLGA lANON 


LLEGO EL AMOR 

0 TANON (A ENAMORAOOl 


(D 


31 




2 


BOrZ II MEN 

M'Jt'DWM raiTGHAM LATINO 


♦ 4 ESTACIONES DE SOLEDAD 

KC PORItR.JJAM.TEEWSIJ JAM,UEV» i 


® 


38 




2 


INTOCABLE 

i Ml 1 IT N 


♦ DONDE ESTAS? 

J LAYAlAit ALAN Si 


d) 


29 


34 


7 


PRISCIU V SUS BALAS DE PUTA NO SE SI^ES AMOR 


30 


21 


22 


7 


LOS TIGRES DEL NORTE 

fnsovi&A 


MIS DOS PATRIAS 

TN INC It VALENClAi 


QD 


NEW^ 


1 


GISSELLE 

RilAcVIG 


♦ QUIERO ESTAR CCNTIGO 

BCEPEDAIJ hmui 


QD 


REEHTRll 


9 


BACKSTREET BOYS ♦ QUIT PLAYING GAMES (WITH MY HEART) 
Ji.-. MMAffTIN.KLUNDINCMMARTlS.MCRICHLOW 


QD 


NEW^ 


1 


REY RUIZ 


♦ TU NO SABES 

RRUIZIROUUANOi 


(D 


NEW^ 


1 


MOO 


♦ AY AMOR 

NOT LISTED IE OSORWI 


QD 


NEW^ 


1 


MOJADO 


LLORAR QUEDITO 

L LOZANO lEBARRIENTOS.L LOZANOi 


QD 


NEW^ 


1 


LAURA FLORES 


♦ EL ALMA NO TIENE COLOR 

MA SOI IS IMA SOI iSi 


37 


33 




20 


MARCO ANTONIO SOLIS 

'::n.":i¥i':a 


0 SOY 0 FUl 

MASOIISiMASOU^ 


31 


25 


19 


18 


BANDA EL RECOOO 


♦ QUE SOLO ESTOY SIN Tl 

G UWRRAGA iM A SOLIS 


39 


30 


39 


3 


SIN FRONTERAS 

.Vti..'^'|i:^'.V;.fl LAI r*fl 


TANTO AMOR 

J HIDALGO I'.i NUNE/i 


44 


35 




2 


ALEJANDRO SANZ 

■VLA L.^T \.- 


Y, SI FUERA ELLA' 

E AUFF NEN&D.M A ARENAS lA iANJ 



26 STATIONS 



1 LUIS MICUELafaiatina 
EL RELOJ 

2 CRISTIAN ARiOiABMC 
LO MEJOR DE Ml 

3 ALEJANDRO FEfmANOeZsort< 
iAim^> SITUSUPItRAS 

4 LUtS MIGUEL wea LATtPiA 
POR DEBAJO DE LA MESA 

5 MANA VfEA LATINA 
CLAVACX) EN UN BAH 

6 ENRIQUE IGLESIAS r r. 

7 JUAN GABRiEL ROCIO DUR 

CAL .'"i:,. _ i. ■ T -ij 

8 JUAN GABRIEL : '< : 

TE s'GO -■:.\:. 

9 ANA TORROJA i i r/ . 
ACONIRAIItWO 

10 MARC ANTHONY rmm 

Y MUBO ALGUIEN 

11 BOYZII MEN mumf<.y.Ar 
i,.=.j>.vMir.r 4 ESrACIONES ,, 

12 DLG .r.( .'.AL/SONr 

\ ij.i et.c '.inniR 

13 JORDI rTTprp 

14 KARIS 



TROPICAL/SALSA 



23 STATIONS 



15 BACKSTRlLT bO-o ■ 
Q yiT F^AYi.\G UAMil^ 



1 MARC ANTHONY »mm 

y h'JHO .11 I, INT. 

2 DLG . 

3 INDIA 

4 VICTOR M^^N l: L 

5 MANA . 

6 DOMINGO QUINONES '^mm 
N:' vdY ^ DEJARTE IR 

7 KARIS tm 
M'.NLCUMBE 

8 CRISTIAN AHIOIA/SMG 
LO MEJOR DE Ml 

9 LUIS MIGUEL WLA LATINA 
EL RELOJ 

10 JERRY RIVERA SONY TROPI 
CALTnr.Y YO NO SOY EL.. 

1 1 OLGA TANON wla laTina 
LLEGO EL AMOR 

12 GISSELLE ROVBMQ 
QUIERO ESTAR CONTIGO 

13B0YZ II MEN U0T0WH1>(XT- 
f-^v I'lNO 4 ESTACIONES... 

14 REV RUIZ SOW IROPICAI^SONT 
T _ . SABES 

15 ALEJANDRO FERNANDEZ 

VJNT LAHrvSQWY SI TU- 



REGIONAL MEXICAN 



69 STATIONS 



1 MARCO ANTONIO SOLIS 

> ■.r..,.,r-.,i 1 i-T vrfllA HENOITA 

2 VICENTE FERNANDEZ -^ a- 

■ ■■■ V '■,-ORRO 

3 LOS TUCANES DE TUUANA 
■■■■ I ■-- -I I . '.■> kHAD 

4 ALEJANDRO FERNANDEZ 



I TU 



VtiMI, 



eowm. It Mo raconb Me 
rron 0w tttmt allv 26 w 



QPI CufTvTit^ftjboni» inc 



5 JUAN GABRIEL 

6 BANDA EL LIMON - 

7 GRUPO LIMITE : !■ , . v 
:i-|r.;- MANA'NA 

8 LOS TEMERARIOS ' v 
YA ME VOY PARA SIEMPPF 

9 ENRIQUE IGLESIAS rc\o 

REVOLUCION 

10 LOS TEMERARIOS fimoviSA 
ACEPTA Ml ERROR 

11 LOS MISMOS LMI LATIN 

TE LLEVAS Ml VIDA 

12 INTOCABLE tMi LAT»N 
OONOE ESTAS? 

13 PRISOLA Y SUS BALAS DE 
PUTAfOMTviSA NOSE SI 

ULOSTIGflESOa NORTE 
rONOVISA M)S DOS PATRIAS 

15 MOJADO FONOVISA 
LLORAR QUEDITO 



It's Time Mana Got Some Respect 



n <fvrt mMwiiMC A iwMd iiMtiicfi h« bwn on tf<« clwt Iw 
~ S. GrwM G«in<r ndKaM son* wwi urM auOcnM 



OPANISH ROCK'S MANNA: Though 
Man& is routinely dissed by many hard- 
core rock en espanol fans and .seldom 
rates a mention by stateside Anglo rock 
critics authoring poorly informed pieces 
on the genre, the Mexican superstar 
quartet made history in late October, 
when its superb WEA Latina release 
"Suenos Liquidos" topped The Bill- 
board Latin 50. 

Mana's aitcent to No. 1 marked the 
first time a rock en espanol act had 
crested Billboard's retail chart, which 
was not published in the Nov. 1 issue. 
Moreover, the 17,500 units sold by 
'*Sueiios Li'quidos" last week helped the 
album make a splashy debut at No. 67 
on The Billboard 200. 

What's more, "Clavado En Un Bar," 
the leadoff single of "Suenos Lfquidos," 
became the highest-charting Spanish 
rock track this i.ssuo, when the reggae- 
spiced rock thumper moved 18-12 on 
Hot Latin Tracks. 

Why has Mana gone to chart heights 
that its more critically celebrated 
brethren could only dream of? Simple. 
The band's driWng creatK« force of lead 
singer Fher and drummer Alex 
Gonzalez craft melodic, hook-laden 
rock parables that its massive fan base 
throughout I^tin America can instant- 
ly hum to and identify with. 



LATIN TRACKS A-Z 

TITLE {Publisher bcensine Oie ) Sftnt Mtnic Dist 

27 4 ESTACIONES DE SOLEDAO [4 SEASONS OF LONE- 

UMESS) (EMI April. ASCAP.'Tlyte lyme. ASCAP) 

22 A CONTRATIEMPO (Sorry/ATV lums. ASCAP/Monslsf. 

ASCAP) 

21 A PESAR DE TOOOS (Sony Discos, ASCAP) 

23 ACEPTA Ml ERROR (Edimonsa.ASCAf^ 
34 AY AHOfl IWainei/Chappell ASCAP) 

12 CUVAOO EN UN BAR OMpa SDn«i. ASCAP/uii 

ApnI. ASCAP] 

211 DESESPERADAMENTE ENAMORADO (Laltn Teddy 

Songs SESAC) 
21 DONDE ESTAS7 (Set-Ca. BMI) 
3« EL ALMA HO TIENE COLOR ICnsm4.SESAC) 
1« EL DESTINO (SMG Songs. ASCW) 

2 EL RUOJ (Peei InletnatKinal. BMI) 
U ES VERDAD {FtamineD) 

19 HASTA MANAMA (Wamef/Chappell) 

14 HE TRATADO I PMC. ASCAP) 

i LA DUIERO A MORIR [Kami. ASCAP) 
S LA VENIA BENDITA (Cnsma, SESAC) 

28 LLEGO EL AMOR (We AfeMuswa. BMI) 
as LLORAR QUEDITO (Fonornusc. SCSAQ 

3 LO MEJOfl DE Ml (JKMC) 

17 MANECUMBE (EMO. ASCAP) 

10 ME CANSE DC SER U OTRA IMtiswids 
ASCAP/Canbtiean Waves. ASCAP} 

30 MIS DOS PATRIAS [IN Ediciones. BMI) 

29 NO SE SI ES AMOR ICopytftit Control) 

15 NO VOV A DEJARTE tRIViorli, ASCAP) 

5 NOS ESTORBO LA ROPA (IN EOcHXies, 
eUL'WAMP, 8MI) 

31 0 SOY 0 FUt (Marsose SESAC) 

13 POR DEBAIO DE LA MESA (TillarKlsu, ASCAP) 

18 QUE SE TE OLVtDO (Unimusica, ASCAP) 

38 QUE SOLO ESTOY SIN Tl (Mas Latm. SESAC) 

31 QUIERO ESTAR CONTIGO (Uixmusica, ASCAP) 

32 QUIT PLATINfi GAMES [WITH MY HEART] (Zomba. 
ASCAP/CrcatrvD. ASCAP;Mecason«s. ASCAP) 

6 REVOLUCION (UntmjS)ca,ASCAP/H«rQiuliby. * 
ASCAP) 

1 SI TU SUPI»IAS (nPR BMI) 

39 TANTO AMOR (Ummusica, ASCAP) 

24 TE LLEVAS Ml V10A (CopyngM Contral) 

4 TE SIGO AMANDO (BMG Songs, ASCAP] 
S3 TU HO SABES (L3Jitr3iK0. ASCAP) 

7 Y HUBO ALGUIEN (New Emoa, SESAC) 
4(1 t SI FUERA ELLA? (Copyngttt Control] 

25 YA NO SOY EL NIHO AQUU (Attamar. ASCAP» 




m 



by John Lannert 

Is Mand breaking new musical 
ground? For the most pait, no. But nei- 
ther did Styx, RED Speedwagon, or 
Journey. Yet these three classic rock 
acts, whose music is not so far afield 
from Mana's more exotic pop/rock 
blend, were considered successful rock 
bands of their era. Why is Mana not 
considered a rock en espanol outfit 
now? Why does the consumer press 
continue to ignore this group as it 
churns out myriad articles on rock en 
espanol? — the purported "next big 
thing" for bored Anglo music scribes. 

What are the defining characteristics 
of iwk en espanol for many of its Latin 
American admirers with whom I have 



talked? Energy and edge, they often 
reply. Translation: a high decibel level 
with wheezing guitar solos and a histri- 
onic singer screeching cryptic verse 
about societal ills. And, por favor, no 
melodic lines, they insist, for it would 
make the music sound too cheesy and — 
heaven forbid — too pop. 

Couqtreiuks M&tides? 

Clearly, Mana's mainstream sound 
and commercial achievements run 
counter to the im(ten?njund sentiments 
of Spanish rock's faithful. Plainly put, 
it just is not hip to like Mana. 

Yet it is Mana's very commercial suc- 
cess that can help grow the still-bud- 
ding rock en espanol mowment. Rock 
artists, such as Manx's labelmate Caf£ 
Tacuba, garner all the deserved criti- 
cal laurels, but it has sold only a frac- 
tion of the .several million units moved 
by Mana. Rock-directed acts such as 
Mana are the artists who can drive the 
Spanish rock train because its univer- 
sal, middle-ground appeal, which tran- 
scends local rock tastes, is what will 
(Contin ued on page ^0) 




Untversal's Miami Beach Premtera. The Universal Music Group recently cele- 
brated the opening of its Latin division headquarters, Universal Music Latin 
America. The new offices In Miami Beach house Universal Music Latin America, 
Unrversal Music Latino, MCA Publishing Latin America, and the Miami branch of 
RMM Records, a U.S. imprint distributed by Universal Music and Video Distribu- 
tion. Shown, from left, are Mel Lewinter. vice chalrman/COO of Universal Music 
Group; Doug Morris, chairman/CEO of Universal Music Group; Jesus Lopez, 
senior VP of Universal Music Latin America; Jorgen Larsen, president of Univer- 
sal Music International; and Zach Horowitz, president of Universal Music Group. 




LA DISTRIBUIDORA MAS 
GRANDE Y MAS COMPLETA EN 
MUSICA LATINA 
EN EL MUNDO 
SIN DUDA. 
SIMPLEMENTE LA MEJOR! 

DItcof Compictoi • VIdeolAser • Cassettes • AccestN-hM 

Y MUCHO MAS! 

LLAMENOS HOV! 

1 -800--780-7T 1 2 

1940SW 12 Strati Mnni,FL 33144 ■L«ol ;30S| 361-7711 • Fn []0S| 1614143 
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■-■ Qt fetail store and racii sates -e:-:' 



u 


IS 


is 


ARTIST LAfiEL i NUMBLR'DISTRieUTING LABEL 


TITLE 








★ * ★ No. 1 ★ ★ * 


1 


2 


12 


LUIS MIGUEL • w[alat:sa '.979& iOmm^iiNh : 


ROMANCES 


2 


1 


3 


MANA WSA LATINA 20430 


SUENOS LIQUIDOS 


3 


3 


5 


ALEJANDRO FERNANDEZ 50m mm b; : ME ESTOY ENAMORANDO 


4 


4 


3 


MARCO ANTONIO SOUS fom.is* 05U 


MARCO 


5 


5 


11 


GIPSY KINGS NOSESLIOVATLANT.C 7946&AG 


COMPAS 


6 


6 


4 


CRIST1AN AWIOLA &220&'BI*J 


LO MEJOR DE Ml 


7 


8 


7 


INDIA RMM82lb7 BE 


SOBRE EL FUEGO 


> 


7 


19 


CHARLIE ZAA SO^OLUX 82U&'50r.T B 


SENTIMIENTOS 








* * * Hot Shot Debut 


* * * 


(T), NEW^ 


GRUPO LIMITE p : rtirtAW latino f .'yjji BB 


SENTIMIENTO 


Qt) 


10 


5 


BUENA\45rAS0aALCUBMHi)aflajir.wcsix» 79t7&JCB 


BUEm VISTA SCCIALaUB 


11 


9 


20 


LOS TIGRES DEL NORTE • FOIHVISA 80711 09 


JEFE DE JEFES 


12 


11 




ENRIQUE IGLESIAS A ronoviu oool 


VIVIR 


13 


12 


b 


BOBBY PULIDO EMi latin 57522 


LLEGASTE A Ml VIDA 


(D 


14 


54 


GRUPO LIMITE POLYGRAM LATINO 533302 ■ PARTIENDOME EL ALMA 


IS 


15 


27 


LOS TUCANES OE TIJUANA im btriK im?i 


lUCANES DE ORG 


QD 






* * -k Greatest Gainer 


* * * 


18 


1/ 


THALIA LMl LATIN S7577 


AMOR A LA MEXICANA 


17 


13 


5 


LOS MISMOS EMI LAtIN 33Z3a 


GRACIAS POR TOOO 


18 


16 


7 


GRUPO EXTERMINAOOR roMvlSA96M 


NARCO CORRIDOS 2 


19 


17 


49 


JUUO IGLESIAS • : :ii .iMfJA 6789a'SONV 


TANGO 


® 


2S 


19 


INTOCABLE LMi latin b«694 {■ 


IV 




22 


16 


VICENTE FERNANDEZ SONY Discos &236&SONY 


ESTATUA DE MARFIL 


22 


19 


5 


BOYZ II MEN MOUisVN 51C*l?.\«Ol vr.RAM LATINO 


EVOLUCION 


23 


23 


11 


DLG SC'L' TROPIijlL 6?.14&^ONY 


SWING ON 


24 


20 


21 


VICTOR MANUELLE Sony i»o^cal 8233ajS0ny 


A PESAR DE TODO 


CD 


30 


5 


JERRY RIVERA Sony tropical S2a3S.'SONy YA NO SOY EL NINO AQUEL 




31 


26 


OLGA TANON wf A LATINA 18733 ■ 


LLEVAME CONTIGO 


27 


24 


10 


LAURA FLORES universal 40ow 


ME QUEDE VACIA 


28 


27 


26 


JUAN GASRIEUROCIO DURCAL ariola 47e0VBUG m JUNTOS OTRA VE2 


29 


26 


39 


FEY SONY LAKN 8205ft'SONY 


TIERNA LA NOCHE 


30 


21 


86 


SHJMIRA • SONY LATIN SI 79&^ONY gg 


PIES DESCALiOS 


31 


29 


7 


CARLOS VIVES EM' LATIN 59452 


TENGO FE 


32 


33 


27 


LOS TUCANES DE TIJUANA EMI LATIN 56922 Qg 


TUCANES DE PLATA 


33 


39 


35 


SELENA tWI LATIN 19207 


EXITOS Y RECUERDOS 


34 


36 


44 


ALEMNDROFEJVMNDEZ SONY DISCOS S20a(VSONY MUV DENTRO DE Ml 00RA20N 


(D 


NEW^ 


BANDA EL LIMON fdnovisa adis 


ME CAISTE DEL CIELO 


3t 


42 


3 


VARIOUS ARTISTS PRIORITY 51006 ULTRA MIX-BEST OF LATIN HOUSE 


37 


32 


19 


GRUPO BRYNDIS DISA 57594^MI LATIN 


ASI ESELAMOR 


3« 


40 


35 


LOS ANGELES AZULES nsA 5379 uni LATIN 


INOLVIDABLES 


® 


RE-ENTIIV 


JOSE JOSE RCA 4944^MG 


SERIE PUTINO VOL. 2 


4« 


44 


3 


ALBITA CRESCENT MCKWEPIC 68aO«SONV 


UNA MUJER COMO YO 


41 


43 


11 


JENNIFER V LOS JETZ EMI LATIN 59367 


JENNirtR 


42 


34 


23 


ILEGALES ARIOLA 47761/BMG 


REBOIANDO 


43 


35 


25 


VARIOUS ARTISTS aricla 46527/bmg 


TE SIGO AMANOO 


44 

QD 


37 
47 


9 

13 


MAZZ -Ml LAT N .-aan.! AL ^HLNIt Dt lODOS 
BANDA EL RECODO fonovisa 9580 OE PARRANDA CON LA BANDA 


4« 


41 


3 


INTOCABLE EMi latin 21436 


12 SUPER EXITOS 


47 


38 


4 


DOMINGO QUINONES euM 82219 SE NECESITA UN MILAGRO 


d) 


RE-ENTRV 


AFRO^UBAN ALL STARS wOflLOCncullM>iESUCH 79476AG 


ATODACUBALEGUSTA 


4» 


45 


10 


TONO ROSARIO Y.t4 lamna I9',3'j 


SEGUIRE 



NEW^ 



LA MAKINA IAN B.Mn, 



LOS REYES DEL RITMO 



TROPICAL/SALSA REGIONAL MEXICAN 



1 LUIS MIGUEL wrA LATISA 
ROMANCES 

2 MANA WFAiAiiNA 
SUENOS LIQUIDOS 

3 ALEJANDRO FERNANDEZ 
SONY LArl^lSONv 

ME ESTOY ENAMORANDO 

4 MARCO ANTONIO SOLIS 
rowO VISA MARCO 

5 Gipsy NNGS HCmsuoiiKfifHK/ 
AC COMPAS 

6 CRISTIAN ariolA'Bmg 
LO MEJOR DE Ml 

7 ErMaUEIGL£5USFa«^«AVMR 
S THALIA EM! LAIIN 

AMOR A LA MLXICANA 
9 JULK) IGLESIAS col jmbu). 
SONY TANGO 

10 BOYZ II MEN MOTOWN. POLY 
GRAM LAriNU EVOLUCION 

11 UUJRA FLORES universal 
ME QUEDE VACIA 

12 FEY SONY LATIWSONY 
TIERNA LA NOCHE 

13 SHAKIRA SONY latinf^ony 
PIES DES CALZO S 

14 MWDUS AfmSTS I'SMTt 
UUWl MK€ESTCF LATW HOUSE 

15 JOSE JOSE RCA'BMG 
SERIE PLATING VOL. 2 



1 INDIA NMM SOBRE EL FUEGO 

2 CHARUE ZAA SOSOLUX.-SONY 
SENTIMIENTOS 

3 eUENA VISTA SOCIAL aUB 

W)RLD CIHCUI[f'NON15UCH AG 
BUENA VISTA SOCIAL CLUB 

4 DIG SthY iFmyiLSCNf SWNG ON 

5 VICTOR MANUELi£ SONY mjp- 
KALSJNY A PESftR DE lODO 

6 JERRY RIVDIA SONY inopCM.' 
SONY YA NO SOT a NINO AQUa 

7 OLGA TANON wla laiina 
LLEVAME CONTIGO 

8 CARLOS VIVKEMI jiT hTEN30Fl 

9 AIBTTA (JISCEVT KOONtPC^Cf if 

10 DOMINGO QUINONES 

SC NLCtSITA UN MILAGRO 

11 AFRO-CUBAN ALL STARS 
WORLD C'RCUi'.NCNESJCH AG 
A TODA CUBA LE GUSTA 

12 TONO ROSARIO wtA LAI>NA 
SEGUIRE 

13 LA MAKINA jmsONY 
LOS REYES DEL RITMO 

14 FWNKEteaiQN 'AlADinKVVCA 
lATlvCONAhCRSEGVW 

15 CHICHI PERALTA * SON 
FAMILIA CAIMAN 

PA' OTRO LA O 



1 GRUPO LIMITE polvuham 
LATINO SENTIMIENTO 

2 LOS TIGRES DEL NORTE 
FONCTiSA JLFEDE JEFES 

3 BOBBY PULIDO EMi latin 
LLEGASTE A Ml VIDA 

4 GRUPO LWrtE TOLVGRAM LAn 
^ PAiniENDOME EL ALMA 

5 LOS TUCANES DE TIJUANA 
EMI LAT.N TUCANES DE ORO 

6 LOS MISMOS EMI LATIN 
GRACIAS POR TODO 

7 GRUPO EXTERMINAOOR 
fONO^iSA NARCO CORRIDOS 2 

8 INTOCABLE [Ml lAT r. IV 

9 VICENTE FERNANDEZ !£t<V US- 
COSS:wv ESTATUA DE MARHL 

10 JUAN GABRIEbltOClO DURCAL 
J.siCiA».)G JU WOS OTRA VEZ 

11 LOS TUCANES DE TUUANA 
EMI LATIN TUCANES DE PLATA 

12 SELENA EMi lATiN 
EXITOS Y RECUERDOS 

13 ALEJANDRO FERNANDEZ 
yjm DixoSi-SLjNT MUy DEN- 
TRO DE Ml CORAZON 

14 BANDA EL LIMON roNOVtSA 
ME CAISTE DEL CIELO 

15 GRUPO BRYNDtS DISA/IMI 
LATIN ASI ES EL AMOR 



m</^W^ presents 
the #1 selling tropical/salsa artist in the world! 

brings his incomparable sound to the new release... 



marc ^irjirjorj\ 

t-tic-c-l dtilt 



thij-j.-iny oL-l'.OL'L' uiiils 
Uiiilti! Sii-loi; i-iit! l'i!L=ilo IiIl-o 





includes the smash hit single... 

"y hubo alguien" 

after two incredible albums, marc anthony returns with 
the most anticipated latin album for 1997 that includes 
82156 (6| tropical/salsa songs, a ballad and a pop/bachata. 



The #1 Selling Tropical Female In The World!... 

* ^ ALj% "^obre el fue?o" 

/V^^^^*^**^ ('%oy?litliefirel 




,,.iU/C 82157 
Ha- new nkasc "Sobiv el Ftu^' contains 10 
hot Salsa Uxuks possessing India's chaiistnatic 
vocal stylings and lyiical appeal 



#2 TOP LATIN / 
TROPICAL SALSA 
ALBUM 

BILLBOARD #2 
LATIN/TROPICAL 
SALSA TRACKS 

#8 TOP 50 CURRENT 
LATIN ALBUMS 

BILLBOARD #10 
HOT LATIN TRACK 




C ) Albumt wdi the e'eatMl Miei tun this iveeti. * Recordtnn InOustiy A%vt. 01 Ajm«i>ca (RIAA) cetMicatioo lor latei of 
&O0,000 unil« A RIAA certt'icatKin ti}i mIm oK 1 million units, with multl(T<<1lion Mllers mdicdted t>y a nutnerjti fuJiownig ihc 
symbol For boieO Mis. arvl double albums with a rurtmng time that exceeds two houis, Itie RIAA inu1li(i[iet ihipmenU by ir 
numbvr ol D'KS an<LDr lap«s Gieaim Cjiner snows c(i4(t's idrgMl unit ir>ciease Bin' 
IRWfi C 1997. eniboaict'EiPl Cc<nmunlc4t>ons and SaundScan, Inc 
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"Chaiiic Mussclwhile plays 
some of the most compelling 
blues on the planet, anil his 
I7lh feature album is a gem. 
His stellar hanimnica playing 
encompasses all emotions." 

Downbeat 



"Mus.selw hite's charmingly 
laconic vocals and frequently 
astonishing harp work sparkle 
on an uncommonly diverse 
set. ***" 

Chicago Tribune 
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TOP BLUES ALBUMS,. 


THIS WE 1 • 


§11 


CompllBd from a natloral sample of ratail stofo and rack sates Soum^can^ 
reports collected, compiled, and provided by llllll' 

TITLE 

UBEL L NUMBEiiDISrRIBUTING LABEL ARTIST 


1 
1 


I 3 


* * No. 1 ♦ 

TROUBLE IS. . . KENNY WAYNE SHEPHERD BAND 

I'l • i -. .* ''VARNEri BROS, 3 al No, 1 


(Jj 






LIE TOME* JONNY LANG 
A>.M - ■„: E 


3 


2 


3 


ONE OF THE FORTUNATE FEW OELBERT MCCLINTON 

Luiii! - i: '-.i'; 't..; TIDE 


4 




13 


LIVE AT CARNEGIE HAU STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 

EPlC6a]63 


5 


5 


104 


GREATEST HITS A STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
Er*IC6*21?. 


6 


6 


2 


PAINT IT, BLUE - SONGS OF THE ROLLING STONES VARIOUS ARTISTS 
HOUSE OF BLUES 131W 


UJ 


13 


71 


JUST LIKE YOU KEB' MO' 

OKtH fa/31bLnC eg 


8 


8 


6 


TAILSPIN HEAOWHACK CHRIS DUARTE GROUP 
SILVERTONC 4l6nyJIVE 


CD 


12 


25 


ROAD TO ZEN COREY STEVENS 
EUREKA 7706IyDISCOVERY BB 


10 


9 


19 


SENOR BLUES TAJ MAHAL 

I'HIWIL MUSIC 


11 


1 


5« 


HELP YOURSELF PEGGY SCOTT ADAMS 

Miss butch -1003,'MARDI gras BB 


12 


10 


29 


COME ON HOME BOZ SCAGGS 

VIRGIN 4?9«J 


13 


14 


25 


SWEET POTATO PIE THE ROBERT CRAY BAND 
MERCURr 534483 


14 


15 


6 


HER BEST EHA JAMES 

CHf^,^, Ml-.-. 


OD 


RE-ENIRT 


LIVE FROM CHICAGO'S HOUSE Of BLUES BLUES BROTHERS AND FRIENDS 


TOP REGGAE ALBUMS. 


1 


1 1 9 


* * No. 1 ★ * 

MIDNIGHT LOVER SHAGGY 


2 


2 


5 


[KEMGOFFTSQXM-MeCNrTIWeUnQNSOFeOeMAnEYMnB BOBMARLEY 

AKIOI.I ■ 1 .''I'l.' 


3 


3 


3 


THINK LIKE A GIRL DIANA KING 

WORK b/ttb*LI'IC BB 


4 


4 


23 


REGGAE GOLD 1997 VARIOUS ARTISTS 

VP 1509* 


5 


; 


102 


THE BEST OF-VOLUME ONE UB40 

VIRGIN iitxn 


6 


5 


15 


FALLEN IS BABYLON ZIGGY MARLEY & THE MELODY MAKERS 

ELEKTRA 62032,'EEG 


(T) 


10 


103 


THE BEST OF VOLUME TWO UB40 

VIRGIN 41010 


8 


6 


10 


RAGE. AND FUR'Y STEEL PULSE 

BLU£M0ON,ATLANTIC 92767,'AG 


9 


9 


5 


HONORARY CITIZEN PETER TOSH 

UGACY fiiinMiCOtUMBIA 


10 


11 


17 


GUNS IN THE GHETTO UB40 

VIRGIN 44402 


11 


8 


20 


YARDCORE BORN JAMERICANS 

DCLICIOMS VINVI WIB'/REDAHTB 


12 


12 


13 


REGGATTA MONDATTA VARIOUS ARTISTS 

ARK 21 hia6b 


13 


14 


27 


THEBEST0FZKGYMM)LEr...a9eS.1993) ZIGGY MARl£Y&T>CME100rU«KBS 

VIRGIN 44098 


14 


13 


19 


PASSION LADY SAW 

VP 1493* 


OD 


RE'ENIRr 


MR. MARLEY DAMIAN JR. GONG MARLEY 

II ■ t GONG 541 .IG-IVLA-^ 


TOP WORLD MUSIC ALBUMS. 


1 


1 


4 


* * No. 1 * ♦ 

THE BOOK OF SECRETS LOREENA MCKENNITT 

WAHNtR BROS. 4t)/Tj EH I 3'. Nn, 1 


(J) 


NEW^- 


EOMAI KtALrmtlCHI;L 
PUNAHELE 005 BB 


CD 


3 


5 


ROMANZA ANDREA BOCELLI 
PHILIPS 539207/POLyGRAM BB 


4 


2 


10 


COMPAS GIPSY KINGS 


5 


5 


6 


BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL CLUB 

WORLD CIRCUIT.'NONESUCH 7947&'AG D 


6 


6 


19 


RIVERDANCE BILLWHELAN 

CELrit HLARTBLAl 53D76/UNIVERSAL 


7 


4 


34 


MICHAEL FLATLEY'S LORD OF THE DANCE ROMAN HARDIMAN 

PHILIPS l)3S7i:,/ E0 


CD 


9 


2 


CELTIC CHRISTMAS III VARIOUS ARTISTS 

WINDHAM HUL 1 1233 


9 


7 


20 


CELTIC PRIDE COLUMN MACOIREACHTAIGH i THE IRISH CEILI BAND 

RETRO CX190 Eg 


10 


10 


72 


RIVERDANCE • BILL WHELAN 

CELTIC HEARTBEAT 82aiGiAG |E 


11 


11 


6 


THE MAGIC OF IRELAND FEAT LORD OF THE DANCE IRISH ceu BItND & SINGERS 

MADAcr 60/B 


12 


12 


36 


N DIS LIFE ISRAEL KAMAKAWIWO'OLE 

BIG BOV 5903 


13 


8 


6 


WOMEN OF THE WORLD CELTIC II VARIOUS ARTISTS 

PUTUMArO 134 


CE) 


NEW^ 


RUNAWAY SUNDAY ALTAN 

VIRGIN 44559 BB 


OD 


NEW^ 


MUSIC FROM THE COFFEE LANDS VARIOUS ARTISTS 

PUTUMARO 1 35 
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NOTAS 

(('oiilii'ued from jxiffe 38) 

entice i-ecord labels to sign and devel- 
op like-minded artists. 

A|)art fi"om Miuia, Sony T^lin/Sony's 
Ricardo Aijona is the only other rock- 
leaning artist to maiie consistent chart 
nobie at radio and ivtail in the U.S. Lati- 
no market. He is also one of the few 
rock acts besi(k.'s Mana to realize pros- 
I>erity throughout Latin America. 

Arjona's success is hardly a coinci- 
dence. Like Mana, the Guatemalan 
acoustic rocker pens memorable, often 
topical, narratives that are as timeful as 
they are pithy. The next S|)anish rock 
act looking to break big would do well 
to follow suit. 

Latino KOUNDUP: Nestor Casonu 

has been named regional managing 
director, Latin America, of EMI Music 
Publishing. He will continue as manag- 
ing director of EMI Music Publishing 
Argentina, a position he has held since 
1992. 

After a two-^'ear absence, Montreal 
promotion company Antara Productions 
is slated to restart its monthly tropical 
fiestas called lOye! Overlooked 
merengue act l'^>o Koss & Orquesta 
Pambiche headline the kickoff ewnt 
Friday (7) at Montreal nightclub 
Metropolis. 

The fourth annual Tejano Music & 
Media Conference is slated to take place 
Nov. 11-12 at the Radisson Market 
Square Hotel in San Antonio, Texas. 
Call 210-222-«i62 fw more information. 

Chart notes, retail: One week 
after reaching the top rung of The Bill- 
board Latin 50, Mana^s hit WEA Lati- 
na disc "Sueiios Liquidos" slips to No. 
2. And as often happens with a title that 
blasts to No. 1, sales tanked AA% to 
10,000 units. The steep sales decrease 
caused "Sueiios Lfquidas" to plummet 
67-118 on The BilUmard 200. 

Conwrsely, Mana's labelmate Luis 
Miguel mo\vd back to No. I on The Bill- 
board Latin 50 with his blockbu.ster 
"Romances." The album held its slot at 
No. i»8 on The BilUward 200 for the sec- 
ond straight week. The 1 1 .nOO uniU sold 
of "Romances" were off nearly 10*^ 
from the pre\'ious week. 

Similarly, sales of titles appearing on 
The Billboaitl Latin 50 were down near- 
ly 14% to 91,o00 pieces. Still, the two- 
week sales average in November of 
99.000 units is decisix'ely higher than the 
weekly sales averages in October 



(87,500), September (92,500), August 
(77.000), and July (71,500). Contribut- 
ing mightily to the healthy ujnvard sales 
bias since August are "Romances," 
"Sueiios Liquidos," the Gipsy Kings' 
"Compas," and Alejandro Fernandez's 
"Me Estoy Enamorando." 

Also helping to fatten sales on this 
issue's retail cl\jtrt is Gnipo Lfmite*8 
"Sentimiento," which comes in at No. 9 
with 2,500 units. Cuban roots music is 
well represented at No. 10 with the self- 
titled by Buena Vista Social Club, 
an assemblage of top Cuban players 
whose fine recording was produced by 
Ry Cooder. Cooder performs on the 
album, too. 

On the retail genre charts, "Ro- 
mances" returns to No. 1 on the pop 
chart after a one-week respite. Topping 
the tropical/salsa chart is "Sobre El 
I'\iego'' by RMM salsa diva India. Her 
smash disc ends the 15-week nm at the 
top by Charlie Zaa's "Sentimientos" 
(Sonolux/Sony). Also ending a long stay 
at No. 1 (18 \v'eeks) are Los Tigres Del 
Norte's "Jefe Ue Jefes" (Fonovisa), 
which is relegated to the second slot on 
the regional Mexican chart by Grupo 
Limite's aforementioned "Sent^ento." 

Chart notes, radio: WhUe Ale- 
jandro FernAndez's smash ballad "Si 
TiJ Supieras" (Sony I^atin/Sony) rules 
Hot Latin Tracks for the fourth suc- 
cessive week, Luis Miguel's "El Reloj" 
(WEA Latina) is only 15.000 audience 
impressions behind "Si Tii Supieras." 
"El Reloj" tojjs the [wp genre chart this 
issue for the first time. 

"El Destino" by BMG idols Juan 
Gabriel and Rocio Durcal became the 
longest-running title on Hot Latin 
Tracks last issue when it notched its 
27th week on the chart. The song holds 
at No. I f> this issue. 

Salsa superstar Marc Anthony 
moves 4-1 on the tropical/salsa chart 
with "Y Hubo Alguien," which also 
rises 12-7 with a bullet on Hot Latin 
Tracks. Hb latest RMM disc, "Contra 
La Corriente," is due on Tuesday (4). 

And for the fourth consecutive week, 
Fonovisa's famed Marco Antonio Solfs 
toi).< the regional Mexican genre chart 
with "La Venia Bendita," a former 
chart-topper on Hot Latin Tracks. 

Aiisiittaucc in preparing this column 
■ was provided by Enor Paiano in Sao 
Pttuio, BixiziJ. 



O Mbums wtn me ireal**! sales tnis «««k • itoccnlinB Induitry Am. Ot Anwrica (RIMI oailHicalian lot tales ol 500.000 
units A RiAA c«itincatlon toi M>n dl I milHon urats wttti ssch addition*! inlllun iiKtcalad by a numanl hAcMinB Hic ^mbol 
Fa boiea leU. and douNe aituina with a runnlnff lime that cmmUs two noun, the ftiAA fnulQpl||utnpnifnli tiy in* numbf 
hiu-^ 3niioi tipav All aKnum avallabte on canelte and CD. 'Aalertsk indicates vtniit svallatie. ■ Indcries past snd pnsent 
Heat»e*ief5taiis c 1997, BjIKuMrt/BPI CodimuncatiDTB 
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^lee QakliUf, S(um Ibof Mad, Bid Pike 
Call Toll Free To Place Orders 

1-800-441-4041 

718-658 -3573 





MASTERPIECE 

Freddie McGfegof 
LP, CD, S CASS 
VP 1502-2 



MAIN BRANCH: 89-05 138th Street. Jamaica. NY 1J.435 Tel: 718-291-7058 

IN RORlOa: 5893 S,W, 21si Si . W, Ho|-»wooa, Pmioa 33023 Tel: 305-96&J7M Fa«: 305-966^766 



LARGEST DISTRIBUTOR 



CHARLIE 
MUSSELWHITE 
ROUGH NEWS 

The new album available 
at your kx.-al record store 
or to order by phone call 
1-800-745-4477. 

On tour with Keb'Mo 
and Dr. John: 

November 

1 Wosl Point NY 

2 Wushinclon DC 
4 Hallimore Ml> 
.=> Jacksonville l-l, 

6 Hon L;ludcrU;llc FL 

7 Fl Myers FL 

8 .Sl Pelershura FL 

9 Fort Lauderdale FL 
1 1 Sarasdla FL 

13 MclhoumeFT, 

14 GainsvilleFL 
AllanlaGA 

16 KiurxvilleTN 

15 BI<H)niini:ton IN 
V) DanvilleKY 
20 Henderson KY 
22 E. Lansins Ml 
2.1 Columbu^OH 

24 Richmond IN 

25 Kalamaz(x> MI 
27 Kiichner CAN 
2S Toronto CAN 
29 Akron OH 

.W Mount Clemens MI 
Dec-cmbcr 

1 Chicaito IL 

2 Wausau \VI 

y, Green Bav \VI 

.S Detroit Ml 

6 Cincinnati OH 

M Santa Rosa CA 

hltn://wwu, vit^inrecoixls.com 
,'\OL Kc\ wonl: Virgin Records 

jclnaisnkiEr 

1 ■hC>7 Virgin RftorJ-. Amenta. Int 
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by Lisa Collins 

Against the flow: when, in eaHy January. Angie 
and Debbie Winans started work on their sophomore 
release, their intention was to offset what they charac- 
terized as demoralizing messages being sent by tt)day's 
media. And while they titled the album "Bold," they had 
no idea of the controversy that would stem from a cut 
titled "Not Natural." which supports an anti-gay stance 
in response to the hoopla surrounding the coming-out 
episode of Ellen DeGeneres* ABC-TV sitcom. "Ellen." 
The reaction has ranged from death threats to the kind 
of media attention that can sometimes drive sales. 

"I'm glad for the controversy because it makes people 
listen to the words," says Debbie. '*! didn't exjwct that it 
would be this big this soon, but people often need to be 
stirred up to live right. It's not that me and Angle are 
saying things that no one has ever heard. We just weren't 
afraid to say them." 

Liz Tracey, associate communications director for 
the New York chapter of the Gay and Lesbian Alliance 
Against Defamation, says the organization is not call- 
ing for a boycott of the album. "We would just like peo- 
ple to contact the Winans. their representatives, and 
retailers and let them know what they think of their 
song," she says. "We're not saying that they shouldn't 



protest, but we find that people don't want to be told 

what to buy." 

The project, distributed through Diamonte Music 
Group, was released on the Winans' own Nashville-based 
label. Against the Flow, and was produced by Angle's 
husband, Cedric Caldwell, and his brother Victor, also 
co-owners of the label, which has a roster of three. 

"When we started to do the album, we realized that it 
was bold and that maybe a label wouldn't want to back 
it," Debbie explains. "We didn't want anybody to tam- 
per with the music, so by the time we finished, we said, 
'Let's just do it ourselves.' " 

They named the label Against the Flow because, 
according to Debbie, that's the direction in which they 
are headed. "We want to go against the flow in every 
aspect of the business. But," she adds of the project, "it's 
not all controvei-sial . . . It's good music, and because we 
own the label, we were more in control musically." 

Concert of a lifetime: waiter Hawkins & the 
Love Center Choir's 25th Annual Reunion Live was 
billed the concert of a lifetime, and joining in the cele- 
bration were Tramaine Hawkins, Lynette Hawkins- 
Stephens, Edwin Hawkins, Yvette Flunder, and 
Shirley Miller. The concert, which ran Oct. 24-25. was 
held at Oakland, (^alif.'s Paramount Theater, and during 
the celebration. Hawkins' debut project on the Gospo 
Centric label was announced. The evening's high point 
was a finale featuring Richard Smallwood, Kurt Carr, 
Bobby Jones, Donnie McClurkin, Donald Lawrence, 
Lawrence Matthews, and the Rev. Jesse Jackson, all 
of whom were special invited guests. The album is being 
slated for release in the second quarter of 1998, along 
with a live concert video. 




by Deborah Evans Price 

A welcome RETURN: Listening to Sandi Patty's 

new Won! Records album. "Artist Of My Soul." feels like 
the welcome retiu'n of an old frieml with whom you ha\'en't 
spent time for a while who has grown wiser, and e\"en more 
special, in the time you've been apart. On her new album. 
I^tty breathes life into an outstanding collection of songs 
with the TOice that made her a household name, not just 
among Christian miusie fans but among music lov-ers c\-ery- 
where. 

Patty has an impressive five Grammy Awards and 35 
Do\'e Aw'ards to her credit, not to mention three platinum 
and five gold albums. Though longtime fans will immedi- 
ately love those trademark vocals, Patty is in a different 
place these days personally and ai-tistically. She's expand- 
ed her fan base by performing concerts with symphony 
orchestras aci*oss the country. She recoitied an album of 
classic pop tunes to sell at her shows, and she's working on 
an upcoming Spanish-language album for release on Word. 

"Mostly I'w been home and loving that," she says of the 
home she shares with her second husband, Don Peslis. 
Between them, the couple has eight children. "It's been 
nice to take ofT and si)end time with the family." 

Not that Patty has had much downtime. In addition to 
her symphony datrs, she's iwrfoi-med on the My lllmoat 
for His Highest and Emmanuel toui-s. and this winter she 
will be busy with a Christmas tour featuring music from 
her 1996 Christmas album, "Oh Holy Night." 

As many in the industry remenilxjr. that album was orig- 
inally slated for release in 1995 but was pushed back when 
it was disclosed that she and Peslis were involwd prior to 
her dis-orce from manager/husband John Helvering. Patty 
found herself in the middle of a difficult situation. Though 
such news wouldn't be of concern to anyone in another 
genre, it presents problems for a Christian music artist. 
Patty ttK)k time away from her career to resolve her per- 
sonal issues with counseling from her pastor. She weath- 
ered the storm and has come out stronger. "There's some- 



thing very humiliating, but very freeing, about people 
knowing everything." 

I admire the way Patty and the staff at Word h&ve han- 
dled an awkward situation. Both ha\e coTitinued tt) do what 
they do best: I'atty has continued to serve the Lord with 
that wondrous voice, and Word has sloofl by an artist it 
believes in. The result is a great new recoixl. "I want my 
albums to be a reflection of where I'm at in my own life. 
On this record. I'm definitely celebrating gi'ace and for- 
giveness. I'm grateful for a second chance at life and love." 

Produced by Robbie Buchanan, the album is filled with 
some of the best songs she has recorded in years. "I was 
r-eally plejLsed with how it turned out," she says. "I'm real- 
ly so appreciati\'e to the writers who wi-ote the songs on 
this project." 

Retailers are happy to haw Patty Ijack on their sheK'es 
with a new release. "Her Christmas release from last year 
was one of our best seilei-s last Christmas, and we antici- 
I>ato that sales from that album along with Artist Of My 
Soul' are going to be very high." says Kevin Miles, senior 
buyer for the 195-store Family Christian chain, which is 
featuring Patty as its artist of the month in November. 
"Consumers are going to fall in lo\e with Sandi Patty all 
aver again. Sandi means a lot to our comiwny. We have high 
hopes for this recoi'd. I beliew anybody that Im-es Christ- 
ian music will love Artist Of My Soul.' Musically and lyri- 
cally, this is a beautiful album. 

"She performed in August at our managers' conference 
and really provided our managers with a glimpse of the 
Sandi Patty we all know and lo\'e. She really ministered to 
us. I believe that really helped solidify any misunder- 
standings that may h&ve been out there in the past . . . This 
album is just full of grace and i>eace and just the joy in cel- 
ebrating God's ti'uth." 

Wonl GM/ VP Elisa Elder says the lalw! is pleased with 
the support it is getting from retail. "These songs are her 
witness. This album is full of wonderful, worshipful songs 
from our industry's gi-eatest artist." 

"She has a core audience that's really hungry for this 
new record," saj^s Word VP of mai'keting Linda Kloster- 
man. "I think most people agree her vocals have never 
sounded better." 

In addition to a push at Christian retail, Elder says the 
label is e.xploring other marketing a\'enues. It Is securing 
mailing lists from the symphonies Patty has performed 
with and is doing a mailing, as well as placing ads in sym- 
phony pi-ogi'ams to promote the sot. 

(Continued on page J,^) 
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ARTIST TITLE 

mSEL & NUMBtRWSTRfBUTING LABEL 








* * No. 1 * ♦ 


1 


1 


23 


COD S PROPERTY FROM KIRK FRANKLIN S NU NATION A 

B RII- i: HiMi fiCOft 22m.eu.lNo i GOD S PROPERTY 


CD 


2 


48 


SOUNDTRACK A ABISTA 18951 THE PREACHER S WIFE 


(D 


38 


3 


THE MOTOR CITY MASS CHOIR 

mitci!n>'/.0F!:^!;iMf.: SHOUT IN THE HOUSE WITH THE MOTOR CITV MASS CHOIR 


4 


3 


79 


KIRK FRANKLIN AND THE FAMILY A GOSraaKTRic mi7 WHATCHA LOOKIN' 4 


5 


4 


4 


ANGIE AND DEBBIE atf 976a^iAMANTE BOLD 


6 


i 


2 


WILLIAM BECTON & FRIENDS CGI 163318 HEART OF A LOVE SONG 


7 


8 


15 


THE CANTON SPIRITUALS 

VERirr 43021 ■ LIVING THE DREAM: LIVE IN WASHINGTON D.C. 


1 


6 


24 


HETEKIAM WALKER A THF 1 OVF FFt lOW^HIP TRIlunF PMOIR 

VERTTV 43023 ■ LIVE IN LONDON AT WEMBLEY 


9 


9 


74 


FRED HAMMOND & RADICAL FOR CHRIST 

vt*i< -ui Jb BB THE SPIRIT OF DAVID 


10 


10 


34 


VARIOUS ARTISTS 

CGI Ib52b2 TODAY'S GOSPEL MUSIC COLLECTION 


11 


7 


19 


OLETA ADAMS harmony 1601 COME WALK WITH ME 


(S) 


15 


37 


T.D. JAKES 

«lEWiiTWC«D6;93l,tPC TO- JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED! 


13 


11 


18 


VICKIE WINANS CGI 161279 LIVE IN DETROIT 


14 


12 


52 


DONNIE MCCLURKIN wasncr alliance 46297 DONNIE MCCLURKIN 


15 


13 


24 


VIRTUE verity 43020 VIRTUE 


16 


14 


26 


SHIRLEY CAESAR WORD 68003iIPlc ■ A MIRACLE IN HARLEM 


cm 


26 


23 


THE WILLIAMS BROTHERS OiACKBERm leiSWLACO STILL STANDING 


18 


16 


78 


RICHARD SMALLWOOD WITH VISION 

VERITY 43015 ADORATION; LIVE IN ATLANTA 


19 


19 


52 


BEBE t CECE WINANS sparrow 3704&tMl GREATEST HITS 


20 


18 


52 


ANOINTED WORD 67804/EPIC ■ UNDER THE INFLUENCE 


21 


25 


42 


WANDA NERO BUTLER SOUND OF GOSKL 223 ALL TO THE GLORY OF GOD 


22 


17 


32 


KURT CARR SINGERS OOSTO centric 7213a NO ONE ELSE 


23 


22 


6« 


YOLANDA ADAMS viRin 43027 YOLANDA LIVE IN WASHINGTON 


24 


21 


37 


CARLTON PEARSON 

WARNER ALLIANCE 46354 IS LIVE AT AZUSA 2 PRECIOUS MEMORIES 


25 


27 


22 


ANPRAE CROUCH QWEST 45924^-warner BROS PRAY 


26 


20 


11 


BEN TANKARD 8i TRIBE OF BENJAMIN 

VEBi-y ijo'jl GIT YO PRAYZE ON 


27 


23 


16 


DOTTIE PEOPLES Atlanta intl 10233 TESTIFY 


(3) 


RE-ENTRV 


FLEXX BORN again lOlVPANDISC SO REAL 


29 


28 


9 


VARIOUS ARTISTS 

PLAT.iijM i GH- :.ii304,CGi GOSPELS GREATEST HITS VOLUME III 


30 


31 


9 


REV. JAMES MOORE 

u«iKOM;t IT AINT OVER iTIi L GOD SAYS IT'S 0','FS . - LIVE IN PITTSBURGH 


31 


24 


24 


MARVIN SAPP WORD 6803guPlC GRACE AND MERCY 


32 


29 


15 


JAMES HALL & WORSHIP AND PRAISE 

cci ici, ;» . .ACCORDING TO JAMES HALL — CHART III 


33 


32 


15 


CHRISTOPHER BRINSON malaco 4487 WHAT IF GOD IS UNHAPPY? 


(S) 


NEW»^ 


THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 

Nly; L'FE .i3i'08VER Ty STRENGTH 


05) 


36 


4 


BRODERICK E. RICE BORN AGAIN 101 7/FVU«lllsC THE PREACHER'S SON 


(D 


39 


46 


THE GEORGIA MASS CHOIR SAVOV7123 GREATEST HITS 


37 


34 


23 


CANOISTATON CGl 161276 COVER ME 


m 


RE-EKTRV 


COLORADO MASS CHOIR verity 43056 WATCH GOD MOVE 


® 


RE-EKIR» 


DOROTHY NORWOOD UALAC0 6024 HAHIE B S DAUGHTER 


40 


30 


56 


THE WILLIAMS SISTERS 

fissl Litt 4033 LIVE ON THE EAST COAST— LET EVERY EAR HLAR 



i'",ii rdi.lmn iDilic^tiM liy a 
■ -^eds two ftmn. the HIM 
!''tl CD. 'Asterisk •ndicjtn 



'We Will Give You Praise' 

The new release from 
Rev. Bruce Parham on the 
Savoy label, is drawing 
praise from the entire 
gospel spectrum. Don't 
miss this one, and get in 
the Praise!! 
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ARTIST TITLE 

lASEL & NUMBEa'DlSTBIBUTING LABEL 


1 


1 


7 


w w nu. 1 w w 

LEANN RIMES A 

fiicin -c.i -r- > . .11. 1 vnr 1 iiPLfT 1 ID nv ncc ifjcDiDftTirifufii cm<i(*c 
ClJ'iB ..-rc'- Avr 1 it rio 1 TUULiUnl Ur MY Llrt — IMinKftliUriAL iUPilji 


2 


3 


7 


AMY GRANT myrrh 700&'WOfiD BEHIND THE EYES 


3 


2 


6 


JARS OF CUVY # ESSENTIAL 7CX)17/PROVIDENT MUCH AFRAID 






STEVEN CURTIS CHAPMAN sparrow lgsochormmt GREATEST HITS 


5 


4 


70 


BOB CARUSLE A' DtAOCM l l39/PROvrDENT ■ SHADES OF GRACE 


$ 


5 


9 


DC TALK 

FORtfROKi 5I84.CHOR0ANT LIVE IN CONCERT — WELCOME TO THE FREAK SHOW 


7 


6 


9 


THIRD DAY reunion 10006/provident conspiracy NO. 5 


(D 


NEW^ 


SANDI PATTY word Mil ■ ARTIST OF MY SOUL 


9 


7 


75 


JACI VELASQUEZ myrrh 6995W)R0 ■ HEAVENLY PLACE 


05) 


10 


3 


VARIOUS ARTISTS 


11 


8 


59 


POINT OF GRACE • vtord 9694 LIFE LOVE & OTHER MYSTERIES 




17 


7 


THE GAITHER VOCAL BAND 

SPRING MILL 5407<:mordant LOVIN" GOD & LOVIN' EACH OTHER 


13 


11 


37 


RirM Mill I IMQ RfiiNinN ni iA/PRnuinf nt h ^HNf^*? 




9 


21 




15 


15 


101 


DC TALK A FOREFRONT 51 4Q/CH0R0ANT JESUS FREAK 


1ft 


14 


52 


VARIOUS ARTISTS A 

SWRTOW ]»2CK*3W(r W0W-I997; THE YEAR'S 30 TOP CHRISTIAN ARTISTS AHD SONGS 


If 


16 


17 


\<LAT KLUIiiUn lUIJU3/rnUVIUt.nT H olHII'ICiU uLMo9 


1ft 
10 


13 


5 


uturr Muunt • 1 nc ui5iAni>t forefkont 5173ivhordant ^ i mklauo 


10 
19 


12 


19 


(.nnia Kll>c rocketown laZa/woRDB UC.tr c,nuuun lu uklmm 


20 


18 


26 


KATHY TROCCOLI REUNION 10O03/PROVI&ENT g| LOVE AND MERCY 


21 


20 


45 


VARIOUS ARTISTS HOSAHTifcyiNTEGRITY e952;W0RD SHOUT TO THE LORD 


\hkJ 


NEW^ 




T\ 
<o 


19 


3 


DFD CDaoDnui IC9I A'tjnDnAMT Tl-tP 1 ATP f^RPAT PPD 
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22 


30 




29 


21 


4 


VARIOUS ARTISTS 

mu-mwivi:- ;;<;zvM« SHOUT IN THE HOUSE WITH THE MOTOR OTf MASS CHOIR 


A 


24 


78 


KIRK F1UNKLIN AND THE FAMILY ▲ Q0SP0CENTfBC2]27,OCfilMNT WHATCHA LOOKItf 4 


97 
LI 


29 


45 


MXPX TCX}TH & NAIL 1060*/DIAMANTC ^ LIFE IN GENERAL 


CO 


25 


5 


ANIalt & DtBBIE WINANa ATE 9/6aDIAMANTE DULL) 




23 


60 


STEVcN CURTIS CHArlHAN w SPARROW [5w>10kDANT oluri^UrLIrt 




37 


56 


CRYSTAL LEWIS myrrh SOSftWOflD B BEAUTY FOR ASHES 


31 


26 


35 


PETRA vwwo 9929 PETRA PRAISE 2 WE NEED JESUS 


(S) 


NEW^ 


RAYBOLTZ WORD 9957 A CHRISTMAS ALBUM 


33 


27 


3 


PHIL KEAGGY, WES KING, SCOTT DENTE swnow 1K3AM1RI1MIT INVENTION 


34 


32 


31 


CAEDMON'S CALL WARKER ALLlAKCt: 4U63wai ■ CAEDMON'S CALL 


35 


30 


48 


VARIOUS ARTISTS HOSMWAViNTEGflm ]0492/W)RO REVIVAL AT BROWNSVILLE 


36 


28 


3 


CHERI KEAGGY sparrow 163aCHO«OANl WHAT MATTERS MOST 


37 


36 


13 


FHUIPS. CRAW AND KAN sTtiiSMVSfUMMgisvxiimwiH WHERE STRENGTH BEGINS 


38 


35 


70 


REBECCA ST. lAMES forefhont 91<ia:horcsanth GOD 


39 


31 


50 


RAY BOLTZ WORD 9937 ■ NO GREATER SACRIFICE 


40 


34 


6 


VARIOUS ARTISTS 

■.t-:l- r. .; ,...:,.[, H|LLS0N£iS-ALL.IULNQaARtE2SSlELL_ 



CD RecortJs vntti the gieatfst sales gams ttiis week, • Recording Industry Assn. Of Amefica (RIAA) certification 
rof lales of 500,000 units. A RIAA ceMification fo* sales cA 1 million units with eacri addititxial millon in<J«cated 
by a numeral following the symbol. For txaed sets, and doable albums wrth a running time that eitceecls two hours, 
ttie RIAA multiplies shipments tiy tt>e nomtier ol discs aixt'or tapes. All albums available on casxtte and CD. 'Aster- 
isk indicates virryf available. ■ indicales past or present Heatseeher title. C 1997, BiHboarl<BPI Communications 



NASHVILLE SCENE 

(Continued from page .U) 

album's title track vi-as cited as coun- 
try single of the year, and Rimes 
received the Rising Star Award in the 
female category. Trace Adkins took 
the Rising Star Award in the male cat- 
egory. 

People: Manlyn Arthur exits as 
VP of media relations and artist dewl- 
opment at the RCA Label Group 
. . . Tim Murphy is out as VP of pro- 
motion at Rising Tide Records . . . For- 
mer River North/Nashville promotion 
VP Kevin Herring moves to Lyric 



Street Records as director of national 
promotion . . . Denny Mosesman is now 
head of promotion at Giant Records 
. . . Johnny Paycheck officially 
iDecomes the 72nd member of the Grand 
Ole Oprj' when he's inducted Saturday 
(8). Opr'y chief Bob Whitaker will be 
joined by Paycheck friends Porter 
Wagoner, Johnny Russell, and Little 
Jimmy Dickens at the ceremony 
. . . Johnny Cash, announcing that he 
has Parkinson's disease, has canceled 
his current book tour as well as upcom- 
ing concerts. 
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by Heidi Waleson 

Things that go bump in the NIGHT: Cedllle, 
the Chicago-based label, has filled a significant cata- 
log gap with its new recording of Gian Carlo Menot- 
ti'a opera "The Medium." This tale of a fake psychic 
who suddenly encounters the ghost world she has been 
blithely fabricating for her clients, with tragic results, 
ran for 211 performances on Broadway in 1947 and has 
been a opera house and conservatory repertory staple 
ever since. However, neither of the two previous 
recordings of the work has been released on CD. 

Cedille's recording was inspired by a 1992 Chicago 
Opera Theater production of "The Medium." In the title 
role, mezzo Joyce Castle gives a bravura performance 
of a hard woman driven around the bend by forces she 
can no longer control. Patrice Michaels Bedi, a Cedille 
regular, lends her silvery soprano to the role of Moni- 
ca, the medium's sweet daughter and confederate; she 
is particularly touching in her star turn, "Monica's 
Waltz." Diane Ragalns, Peter Van De Graaff, and 
Barbara Landis are the fine supporting players as the 
medium's clients, who long to hear the voices of their 
dead children. James Ginsburg, Cedille's founder and 
producer, also incorporates sound effects, such as gun- 
shots and the cracking of a whip, to conjure up the effect 
of radio drama. Lawrence Rapchak, conducting the 
Ensemble Of Chicago Opera Theater, leads a dra- 
matic, well-paced performance. 

Ginsburg launched Cedille, which showcases Chica- 



go-area artists, in 1989, planning to focus on keyboard 
music. The label has since expanded its outlook to 
include chamber, vocal, and symphonic music. The 
Chicago Classical Recording Foundation, created in 
1993, supports the label's operations. Cedille is dis- 
tributed by Qualiton Imports. Its next release, "Vio- 
lin Concertos By Black Composers Of The 18th And 
19th Centuries" (due in November), features violinist 
Rachel Barton. 

News: The world premiere of "The Art Of Conduct- 
ing — Legendary Conductors Of A Golden Era" 
(Teldec), the sequel to the much-praised 1994 video 
"The Art Of Conducting," will be held at 2 p.m. Satur- 
day (1) at the American Film Institute at the Kennedy 
Center for the Performing Arts in Washington, D.C. 
Leonard Slatkin will host. The video includes clips of 
Charles Munch, Willem Mengelberg, Erich Kleiber, 
Sergiu Celibidache, Evgeny Mravinsky, and Wilhelm 
Furtwangler with commentary from people who knew 
them. Teldec will release the video Nov. 25. 

Film composer James Homer has signed an exclu- 
sive contract to record for Sony Classical. The first 
release in the deal is the composer's soundtrack for 
"Titanic," which will be issued Nov. 18, one month 
before the movie. Also as part of the deal, Horner will 
compose music not specifically intended for films, and 
the label plans to record a ballet score by Horner. The 
composer will also create and record a symphonic work 
for orchestra and chorus, built on themes from "Titan- 
ic." Sony has embarked on a similar movie/concert ven- 
ture with John Corigliano, whose concerto "The Red 
Violin" will be premiered in November in San Francis- 
co by violinist Joshua Bell and is related to a 
Corigliano soundtrack for an upcoming film of the same 
name. 

(Continued on page IPS) 




by Jim Macn ie 

Chops, heart, and a MUTE: That's the combination 
that helped 30-year-oId Darren Barrett walk away with 
tc^ honors at the 11th Thelonious Monk Competition. The 
well-regarded annual contest, held Oct 2;i-24 in our nation's 
capital, tested the skills of trumpeters this time around. 

Barrett, bom in Britain and now gi^ng in Boston, made 
a mark in both categories when he put an effective spin on 
"Saint James Infirmarj'" during the semifinals — the fact 
that he was smitten with the brains and bravura of Louis 
Armstrong was obvious from the first note. Along with four 
other brass plaj-ers (from an initial field of 15 semifinalists), 
Barrett went to the finals bout, held Oct. 24 in the Smith- 
sonian Institution's Baird Hall. There, playing with the 
fiercesome backing trio of pianist Eric Reed, bassist Rod- 
ney Whitaker, and drummer Brian Blade, the young 
trumpeter again walked in Pops' shadow, interpreting 
"Sweet Lorraine" with sassy New Orleans phrasing. It 
earned him a $20,000 prize. Second-place winner Diego 
Urcola (a natix'e of Argentina) picked up S10,000. A\ishai 
Cohen (bom in Israel) accepted the third-place spot The 
judges included Clark Terry, Art Farmer, Arturo San- 
doval, Wallace Roney, Randy Brecker, and Jon Faddis. 

Though the list of previous winners includes Jacky Ter- 
rasson, Joshua Redman, and Marcus Roberts, an instant 
trip to the limelight isn't guaranteed for the top dog. Typi- 
cal hallmarks of success — record contracts, top-dollar gigs, 
and instrument endorsements — still elude some of the com- 
petition's champs- The impressive saxophonist Jon Gordon 
went back to the sideman ranks in New York after his tri- 
umph last year. Indeed, during the trumpet semifinals, it 
was hard to envision any of the contestants instantly mak- 
ing a big mark on the national scene. Sour notes and awk- 



ward phrases were a part of almost every improvlser's pre- 
sentation. Perhaps you can chalk it up to jitters; some 
deemed it a result of being on the bandstand with such an 
overwhelmingly vibrant rhythm section. But, in general, it 
seemed an unu.'^ually green group. Thankfully, the music 
played at the finals was much more up to par — not only 
snappy and assured, but at points thoroughly inventive. 

Barrett was awarded his prize Oct 26 in front of a full 
house at the Kennedy Center, during the taping of "Nissan 
Presents A Celebration of America's Music." The jazz-based 
TV spxicial, sponsored by the automobile manufacturer (as 
is the competition itself), debuted in prime time on ABC 
last December. The network will once again broadcast the 
show during i>eak evening hours; this ,vcar's air date is Dec 
27. (leorge Benson, Al Jarreau, Herbie Hancock, David 
Sanborn, and Aretha Franklin are among the guests. Bill 
Cosby hosts once again. 

This year's winner of the BMI International Jazz Cam- 
(K)sers Competition, which is held simultaneously with the 
Monk O)mpetition, was San Francisco-based pianist Jack 
Perla. His piece "Roman Candles" was performed at the 
finals by trumpeter Scott Wendholt. saxophonist Seamus 
Blake, bassist Derek Johnson, and drummer Blade. 

A LITTLE TV VISIBILITY never hurt any product and 
Hany Connick Jr.'s recent appearance as co-host of VHl's 
F^hion Av^'ards (which aired Oct 24 and Is scheduling to 
dot the cable channel's schedule for a few v^-eeks following) 
should help bolster sales for the vocalist/pianist's forth- 
coming Columbia disc, "To See You" (see story page 19). 
Not that Connick has a lagging public persona these days. 
His film work in "Copycat," "Independence Day," and 
"Excess Baggage" has forwarded his imi^. But do all Con- 
Tiick's film fans know the range of his music? Maybe not 

"To See You," which streets Na\'. 1 1 , Ls geared to amend 
that The record is the work of an overachieven Connick 
wrote and arranged the 75-minute suite to entwine the 
sounds of a jazz quartet and a symphony orchestra — two 
realms in which he's had previous experience. The songs 
are linked in a suite-like style that follows the dynamic 
shifts a romantic relationship endures, so it's unsurprising 
that "To See You" is being deemed Connick's "lov^ album." 
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EMI Publishing Moving Into A&R 

Co. Expands Role To Include Record Production 



BYJIMBESSMAN 




LAMBERG 



NEW YORK— With six current hit 
acts heavily marketed and promoted, 
EMI Music Publishing has played a 
key role in changing the nature of the 
traditional music publisher/songwriter 
relationship. But EMI has been inwlv- 
ing itself more and 
more in the A&R 
aspect as well, to 
the point where 
Evan Lamberg, 
senior VP, cre- 
ative. East Coast, 
calls it "almost a 
mini-label situa- 
tion" where EMI 
is now charged 
with acting as a full-fledged produc- 
tion company. 

"We now have the funds to make 
records and shop masters," says Lam- 
berg, who notes that EMI has already 
produced tracks by Los Angeles rock 
band Go— two of which are now out on 
the influential Aware Records' fifth 
compilation of unsigned acts. "So we're 
gding to the ne.xt level in developing 
EMI Productions as a full-blown pro- 
duction company out of our New York 
office, because majors are pickir^ up 
inexpensive masters from bands and 
releasing them." 

Album production does seem a logi- 
cal step for EMI, not only because of 
its promotion and marketing success 
with its big six clients — matchbox 20, 
Meredith Brooks, Tonic, the Mighty 
Mighty Bosstones, the Ven-e Pipe, and 
Third Eye Blind — but because of its 
A& R instincts, most notaWy with BeBe 
Winans and Samantha Cole. 

"When BeBe and CeCe lost their 
A&R person at Capitol, they called on 
us," says Lamberg, recalling his in[jut 
on the brother-sister duo's 1994 "Rela- 
tionships" album. "I found m>'self basi- 
cally A&R-ing the album and signing 
off on the recording budget, though I 
was working for the sister publishing 
company. 

"From there, we brought the Carole 
King "rai)estry* tribute album concept 




to Atlantic, where Jason Flom [presi- 
dent of Atlantic imprint Lava Records] 
brought me in to A&R it — and I dealt 
with the label's legal, administration, 
and financial people. It got to the point 
where people at Atlantic and Capitol 
were actu^ly looking for my name on 
their phone directories, because they 
saw my name so much on the paper- 
work and thoi^ht I was an employee of 
the company." 

The "Tapestry" project led to Lam- 
berg's work on Samantha Cole's newly 
released, self-titled debut album on 
Universal. Universal Music Group 
chairman Doug Morris, having worked 
with Lamberg on "Tapestry" as for- 
mer head of Atlantic, enlisted Lam- 
berg — who had 
discovered Cole 
three years earli- 
er. Lamberg, Cole, 
and Jocelyn Coop- 
er-Gilstrap are 
credited with 
A&R on the al- 
bum, with Morris 
KRiM joining the three- 

some as executiw 

producers. 

"I keep getting brought in because 
of song expertise and our catalog," 
notes Lamberg. 

"Evan's an amazing song guy and 
people person," says Flom. specifical- 
ly addressing Lamberg's relationship 
with Lava act matchbox 20, which 
Lamberg signed to EMI. "He built up 
a trust where they respect his ears, 
and he and I worked very closely on" 
the band's "Yourself Or Someone Like 
You" album. 

More recently, Lamberg helped with 
A&R for BeBe Winans' self-titled solo 
debut for Atlantic, which is where 
Lamberg took Winans, having previ- 
ously established their close publish- 
er/songwriter relationship. 

"Evan pla>'ed an integral part in the 
song selection and creative album pro- 
duction decisions," sa.vs Winans' man- 
ager, Jill Sicgel, "and even suggested 
that Denzel Washington direct the 
video for [first singlel 'In Harm's Way.' 




Laughing It Off. The Songwriters Guild of America (SGA) recently presented its 
"Songmania" writers' night at Zanies comedy club in Nashville. The event fea- 
tures hit songwriters presenting their works and winners of various fun awards. 
Shown, from left, are Rundi Ream, SGA regional director; Casey Kelly. "Songma- 
nia" hostysongwriler; songwriter Jon Michaels (winner of the best excuse award), 
and songwriter Craig Wiseman (winner of the best song award) 




He also continues to be inwlved in the 
project now, helping to make creative 
decisions on singles and other mat- 
ters." 

Such post-release activities are also 
part of EMI's in- 
volvement with 
record companies, 
says Lamberg. 
The Verve Pipe's 
"Villains." he says, 
particularly bene- 
fited from the 
marketing effort 
of Rick Krim, 
senior VP of tal- 
ent acquisition and marketing at EMI 
Music Publishing Worldwide, who 
signed the RCA act to EMI. Because 
of Krim's 12 years at MTV he has solid 
relationships at the record companies, 
which proved especially useful with 
RCA. 

"The album did fairly well when it 
came out, then hit a wall," says Krim. 
"But there was a song on the record, 
'The Fre,shmen.' which was 7 years old 
and on the band's first indie i-ecord and 
was the song that all the kids sang 
along with the first time I saw the 
band. Everybody knew it was the 
'money' song on the record, but no one 
was convinced that the album version 
was the definiti\'e radio rersion." 

Largely because of Krim's efforts, 
Lamberg sa>'s. RCA recut "The Fresh- 
men," then stripped it into new press- 
ings of the album. The song then hit so 
big that the album eventually went 
platinum. 

*T give RCA a lot of credit, because 
they essentially had to relaunch the 
record," says Krim. "But labels can 
never get enough help, and we have 
projects now witJh virtually ver>' record 
company. It's a tough time to break 
bands, but a good time to break songs: 
We sit on promotion and marketing 
meetings with our bands and their 
labels and haw develoi)ed a nice niche 
for ourselves as publishers." 

Lamberg further credits Neil Lash- 
er, senior director of promotion for 
EMI Music Publishing, for bringing 
his 28 years of running rock stations 
and heading record company promo- 
tion departments into play at EMI. 

"The labels are all working 10 or 15 
projects at a lime, so I call them up and 
ask how we can help with our artists," 
says Lasher. "I play on my relations 
with radio to work our current record.^ 
calling stations or consultants, work- 
ing with label promotion people and 
independents, giving a hand wherewr 
they suggest. I have SoundScan and 
RDS and major tracking services at 
my fingertips, so I can pick up on a 
regional buzz on a record and usually 
knew which PDs to call and get adds 
because of my relationships." 

So EMI's activities on behalf of its 
artists go beyond mere financial sign- 
ings, notes Lamberg, who is now help- 
ing with A&R for Paula Abdul's forth- 
coming Mercury Records debut. 

"I lov-e the publishing world, because 
there are no walls," he says. "You can 
deal with all the labels and every other 
publisher in getting the right songs for 
your artists. Where else can you deal 
with your competitors on a daily basis? 
All we want ia hit songs and to build 
from there." 




Out of 

Tune? 



Medical Insurance Now Available for 
BMI Songwriters, Composers, Publlsliers 

BMI Is Proud To Be Able To Make Available 
To Its Currently Afhluted Songwriters, Composers 

And Pubushers A Variety Of Comprehensive 
Medical Insurance Options From One Of America's 
Premium Insurance Companies, CNA. 

Now you can protect yourself and your entire 
family with custom coveragc.at rates made possible 
through the group buying power of the 
music industry's largest affinity group... 

BMI Songwriters, Composers and Publishers. 




To receive a comprehensive brochure on CNA Medical coverage 
and other major medical, dental, group term life and musical 
instrument and professional equipment coverage, call 

1 -800-638-2610 

On the Internet, point your browser to 

http://bmi.com/insurance 

Please have your Social Security or Federal tax ID number available for identification. 

BMI IS not an msurer, sponsor, administrator, employer, pirty of interest 
or tiducury in any way in connection with any insurance. 



BILLBOARD NOVEMBER 8. 1997 



43 



Artists & Music 



THE HOT 100 

CANDLE IN THE WIND 1997/SOMET>1tNG ABOUT THE WAY YOU LCK>K TONIGHT • EKon John, 
Bwnto Ihupin • Songs Of Pofygnm Inl'I 'BMl, William A. Bonft/PRS, WBrnvr-ltHnarlanA/BHI. 
WrMchcd 'ASCAP. WB ASCAP 

HOT COUNTRY SINGLES & TRACKS 

LOVE GETS HE EVERY TWE • Shanta TWam. Robeit John Lange • Songs Of PotyGmn InfVBML, Loon 

Echo'BMI, ZombaASCAP 

HOT R&B SINGLES 
YOU MAKE ME WANNA . . . • Jsnnalne Dupri. Manuel Seal. Uahsr • EMI Aprll/ASCAP. So So 
Dsf/ASCAP. Slack A.D. 'ASCAR UR IV/ASCAP 

HOT RAP SINGLES 

FEEL SO GOOD (FROM "MONEY TALKS') • R E. Bell. R. Bell. Q. Brown, R. Mlckens, C. Smith. D. 
TbONiM, R. WMtneU. L. Dsrnier * Second Decade. BMI. Wamer-Tknwrtant/BMI. Foraign 
lmport*d/BMt 

HOT LATIN TRACKS 

SI TU SUPIERAS • KIks Santindef • FIPP/BMI 



Warner/Chappell Teams With 
CMC; Hit & Run li/loves West 



Umc-warner/chappell 

VENTURE: Tom Lipsky's CMC 
International Records has formed a 
joint \'enture with Warner/Chappell 
Music, calling for the latter to fund the 
acquisition of talent for the new pub- 
lishing operation (Billboard Bulletin, 
Oct. 28). Lipsky says the company, 
CMC Songs, will be administered by 
Warner/Chappell and will form both 
an ASCAP and BMI affiliate. Raleigh, 
N.C. -based CMC. which releases 
product by Eddie Money, Dokken, 
and Judas Priest, is itself a joint ven- 
ture with BMG Entertainment. 

Hit & RUN SHIFTING U.S. 
UNIT: Citing "increased business 
opportunities and internal restruc- 
turing," the US. wing of the U.K.'s 
Hit & Run Music is relocating from 
New York to Los Angeles (Bill- 
board Bulletin, , 

Oct. 24). The 
new location, 
as of January, 
will co^-er cre- 
ative activi- 
ties, including 
film music place- 
ment, artist de- 
velopment, song 
plugging, and 
setting up co-wTiting efforts between 
Hit & Run writers and others not on 
the publisher's writer roster, accord- 
ing to creative chief/international 
director Dave Massey. 

As far as personnel is concerned, 
Massey reports that president Joey 
Gmerek is leaving the company at the 
end of this month, while Suzan Ko^, 
from the New York office, will move to 
Los Angeles in Nov-embcr, working on 
a temporary basis from the Warner/ 
Chappell headquarters there. Warn- 
er/Chappell handles administration 
for the company in the U.S. 

Tony Smith, Hit & Run's chair- 
man, says, "We also ha\'e the Hit & 
Run film production company that 
links into current productions in Hol- 
lywxxxl, including 'Eye Of The Behold- 
er,' " starring Ewan Mctiregor. 

Smith also notes that Kula Shaker 
and Space will haxe new albums out 
next year, along with a debut set from 
Satellite Beach and further albums 
by Keziah Jones and Julian Lennon. 

Production music news: 

Music of the Worid (MOTW), the 
Chapel Hill, N.C. -based music pro- 
duction and music search company, 
has produced a two-CD promotional 
package, "World Music Fast Trax," 
available free of charge to music 



Words & Music 



by Irv Lichtnian 



supervisors and other music industry 
executives. The compilation features 
more than 90 excerpts from the com- 
pany's catalog of world music. Found- 
ed in New York in the mid-'80s and 
moved to Chapel Hill in 1989, MOTW 
has more than 65 commercially re- 
leased CDs for master use plus a pub- 
lishing and clearing company, OwVs 
Head Music, that administers more 
than 1,000 wholly owned world music 
tracks available for syne licensing, 
according to MOTW founder and 
president Bob Haddad. 

In another production music devel- 
opment, Carol Tufte, director of in- 
ternational publishing for Studio City, 
Calif. -based Megatrax Production 
Music, reports library representation/ 
subpublishingagreements with 
Zomba Production Music (Aus- 
tralia) Pty. Ltd. for Australasia, 
including China 
and excluding 
Japan and Hong 
Kong; AV Mu- 
sic for the 
Netherlands 
and Belgium: 
and Multimusic 
S.L. for Spain 
and Portugal. 
The Megatrax 
library consists of 50 CDs with more 
than 2,000 tracks. 

A SHOW OR TWO: The U.K.'s Jay 
Records, distributed in the U.S. by 
Allegro, has given show music fans 
more reason to cheer by making ami- 
able another collection of London cast 
albums or studio recordings in its now 
familiar "complete score" approach. 

With the latter catalog, the new- 
comers include "West Side Story" and 
'The Pajama Game." London casters 
include "The Rink," "Jacques Brel Is 
Ali\'e And Well And Living In Paris" 
(the 1994 revival), and "Singin' In The 
Rain" (a 1991 stage version of the 
mo\'ie classic). There are also studio 
recordings of "Candide" in a Scottish 
opera production, and a three-('D col- 
lection called "Showstoppers From 
Broadway." The fellow behind the pro- 
duction on all these is label owner 
John Yap. whose adventures in shuw 
albums are a U.KyU.S. legend. 

Print on print: The following 
are the best-selling folios from Hal 
Leonard Corp.: 
1. Eric Johnson. "Venus Isle." 
Z Alice In Chains, "Acoustic" 

3. Kiss, "Alive." 

4. "Rent" (vocal selections). 

5. Live, "Secret SamadhL" 



COMMENTARY 

(Continued from page 10) 

There is also the problem of the 
dumping of deleted, but legitimately 
pressed, product, which will become 
available at very low prices in the Aus- 
tralian marketplace. On this product no 
royalties are payable to the artists and 
could include, for example, U.S. releas- 
es of Australian product. Independent 
retailers have always been one of the 
greatest supporters of local product, 
after all, but their ability to continue to 
do thus and remain competith'e is ques- 
tionable at best 

Independent retailers question the 
motivation behind being forced to send 
their money offshore rather than sup- 
porting a healthy indu.stry locally. To 
grow, any Australian industry requires 
investment in its local sector The very 
assets the Australian industry has cre- 
ated and/or has rights to via its inwst- 
mentmust be retained: Parallel-import 
restrictions provide a climate for long- 
term im-estment In addition, the sui>- 
port given to music retail in AustraUa 
via marketing and promotion by the 
major labels wiU be threatened if par- 
allel importing forces the labels to 
i!treamline their operations. 

Distribution is effective in Australia, 
offering the consumer a huge choice. 
The value and accessibility of this cur- 
rent situation will be threatened. Open 
slather in parallel imports will serious- 
ly affect the ability of companies to 
coordinate the promotion of music in 
Australia. 

Australian CD prices have been com- 
pared ad nauseum with those of the 
U.S. The federal gwernment has cho- 
sen to ignore the various factors that 
affect local prices, as indeed has a 
largely hostile media that concentrates 
on little except the price issue. 



HIGHER GROUND 

(Continued from page ^1) 

The initial single is "Breathe On Me." 
It is being sent to radio on a CD that 
also features 10 of Patty's biggest hits. 
At retail, Word is servicing a kit that 
contains posters, flats, shelf talkers, 
and a permanent display for endcaps. 
Patty will also he making in-store 
appearances. "We're trying to key in 
on her top markets and cover a lot of 
territory," Klosterman says. Stops will 
include Dallas, Chicago, New York, 
Detroit, and Nashville. 

Farewell: Like many journalists 
recently, I too feel the need to comment 
on John Denver's death. I first became 
a fan of his music at age 11 when I 
heard "Take Me Home, Country 
Roads." As an Air Force brat homesick 
for family in West \^rginia, I found the 
song a comforting quilt. No matter 
where I lived in the following years, 
from Japan to Louisiana, his music was 
a soothing, constant presence in my life 
and became the soundtrack to my teen 
j-ears. His "Sweet Surrender" was our 
high school class song. Needless to say. 
when I finally got a chance to interview 
him a few years back, it was a memo- 
rable moment, and he li\'ed up to all you 
would &\pect from one of your heroes. 

Ob\'iously, Den\er was not a Christ- 
ian recording artist, but you'd be hard 
pressed to find an arti.st whose music 
more beautifully celebrated God's gifts. 
His songs captured our wonder at the 
beauty of nature and provided a safe 
haven for our innocence. He will be 
missed. 



The 22% wholesale sales tax on mu- 
sic product is more than 13.5% of the 
recommended retail price. There is no 
sales tax on other items of a cultural 
nature, such as books, sheet music, and 
music magazines. U.S. market size, dis- 
tribution arrangements, relatively 
cheaper rents, lower levels of market- 
ing support for retailers in the U.S., 
lower wages, and lower tax levels make 
these differences. When you take into 
account sales tax, freight, and an unfa- 
vorable current exchange rate of $0.71 
(U.S.), there is not a huge difference. 
Ortainly it is absurd to suggest that 
price reductions on full-price CDs of as 
much as $7 will be achie\'ed by its pro- 
posal, as claimed by the gov-ernment. If 
you look at the U.K., probably a closer 
comparison, but still a ways off, their 
prices are higher than in Australia. 

This is a sales-tax issue, and it always 
has been. If the sales tax were dropped, 
it would immediately take $4 from the 
price of CDs. Why is recorded music 
the only cultural item that attracts 
sales tax? Remove this tax, and the 
result will indeed be win/win. The gcf\'- 
ernment would make up its sales-tax 
losses with extra taxes collected from a 
larger employment base and profile 
created by a stimulated retail industrj'. 

What has been somewhat m-erlooked 
by the government in this debate is the 
effect that open imports will have on its 
censorship objectiv-es. With its industry 
partner, the Australian Record Indus- 
try Assn., AMRA has in the last year 
negotiated and supported the intro- 
duction of a wluntarj' Industrj' Code of 
Practice dealing with the labeling of 
CDs deemed to contain offensire mate- 
rial. This voluntary code was designed 
so that the industry could regulate 
itself and prevent formal censorship 
laws from being introduced by the gov- 
ernment. Obs'ioasly, open im()orts will 
undermine this, with imported product 
not subject to the same scrutiny that is 
currently applied by the Australian 
industry. 

The government's argument is based 
on three important assumptions, con- 
tends AMRA's deputy chairman, Jeff 
Harrison. First, that the dollar ex- 
change rate will remain stable. If the 
dollar remains steady or drops any 
lower, there is no way that we will be 
able to provide cheap CDs in the future. 
Second, that there will be no change to 
the sales-tax laws, meaning that the 
22% tax will remain as a luxury tax. 
Tax reform is clearly on the govern- 
ment's agenda, and a part of this 
reform is likely to be a consumption tax 
of some kind. 

And finally, that piracy will not be a 
problem. This one is a ver>' big assump- 
tion. No one can answer that question. 
One would have to question w^hether 
Australian Customs could detect the 
pirated imports, much less differenti- 
ate between what was and what was 
not In reality, we are talking about one 
category of CDs; full-price CDs. Sure- 
ly, when something as sacrosanct as 
copyright is invxjlwd, industry and gov- 
ernment could negotiate on one price 
point rather than attempting to dis- 
mantle a whole industry. 

The full price point of $29.95 repre- 
sents only 40% of the business of gen- 
uine music retailers, the remainder 
being midpriced and budget CDs. Mar- 
ket forces have brought down the 
prices of full-priced CDs over recent 
years, with most chains competing vig- 
orously to a point where charting titles 



have come down to $25 in hundreds of 
outlets throughout the country. The 
price ai^fument igndres the concept of 
value to the consumer. It ignores ser- 
vice, range of choice, and availability, all 
of which may well be diminished or lost 
under a new regime. 

AMRA has just held a most success- 
ful second AMRA Convention, at which 
it announced the clinching of a long- 
awaited import agreement with the 
major Australian labels, which will in 
effect allow music retailers to legiti- 
mately import product quickly that the 
local copyright holder does not wish to 
make available locally or cannot within 
a specified time. This agreement also 
provides for new product to be made 
available within a specified time period 
from its release overseas. This will allow 
retailers to provide the consumer w ith 
unprecedented service, both in depth of 
selection and speed of delivery. 

Parallel-importation restriction is not 
a pricing mechanism. It is an intellec- 
tual property issue, and it is absurd 
that the government claims it is not. 
Removal of the restrictions will result 
in a substantial loss of export income 
for the country and potentially restrict 
record companies' ability to invest in 
the development of Australian artists 
and possibly devastate the independent 
retail sector, whose role in artist devel- 
opment has always been vital. 

AMRA has now taken its fight to the 
remaining minor parties and indepen- 
dent senators who hold the balance of 
power Music retail can now hope that 
the reasoned arguments put to the 
opposition parties will cause this legis- 
lation to be defeated, as the political 
motivation of the ruling government 
will not be the motivating factor in their 
deliberations. 



MARKETING STRATEGIES 

(Continued from poQC 36) 

icing on the cake," says Arista's Fos- 
ter 

BR5-49'8 McDowell agrees. "We've 
been out playing for over a year and 
really going hard at it to promote our 
music in so many different areas," he 
says. "From day one, we felt if we 
didn't get radio support we wouldn't be 
failures. We felt whatever airplay we 
get would be gravy." 

The Ranch's Urban is very appre- 
ciative of country' radio's support, but 
says that acta should not pin all their 
hopes on radio. "You never know if 
radio will play your record," he says. 
"That shouldn't be the be-all and end- 
all of .someone's careen" 

With industry oKservers concerned 
about slipping sales and ratings, many 
express hope that acts different from 
the norm will be able to pull in new Us- 
teners. "There are a lot of reasons for 
signing these acts," says Capitol's 
Brown. "One is that this is quality 
music and it deserves to be out there 
. . . Also as a lal)el we are trying an 
experiment here and we are trying to 
learn how to do things, maybe outside 
the box of country radio to see if there 
is an outlet and a way to break bands 
w ithout 100% reliance on mainstream 
country radio. We'll see if there is or 
not 

"We're not the only ones doing this. 
A lot of people are trying something a 
little bit difierent right now. We'll see 
how far everybody gets." 
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ARTISTS & MUSIC 



Bay Area's Plant Marks 25 Years 

Studio's History As Colorful As Its Hit Acts 



BY PAUL VERNA 



When they opened the Plant Re- 
cording Studios in Sausaiito, Calif., on 
Oct. 28, 1972. owners Gary Kellgren 
and Chris Stone started a tradition by 
throwing a massiw Hallow'een bash for 
the studio's clients and friends. Among 
the guests at the grand opening were 
John Lennon and Yoko Ono, who 
dressed up as trees. 

Virtually every j-ear since then, the 
Plant has celebrated iLs birthday with 
a costume party. However, this being 
the studio's 2oth anni\'ersary, current 
owner Arne Frager wanted to do some- 
thing special. 

"We've always had a party on Hal- 
loween, but this party was a really 
extravagant one," says Frager of the 
Oct. 25 event. "We put a tent outside 
the building and had a lot of press peo- 
ple there." 

Frager describes the Plant as "a big 
rock'n'roll celebrity studio" built on a 
tradition of hit after hit album, includ- 
ing Crosby, Stills & Nash's "Deja Vu," 
Fleetwood Mac's "Rumours," Huey 
Lewis & the News' "Sports," and 
Heart's self-titled 1985 smash, to name 
just four. Unlike many top-caliber 
recording facilities, the Plant has not 



up by adding panels. It's got three iso- 
lation booths, one pretty large one and 
two smaller ones. That room has a Solid 
State Logic [SSL] G series board." 

The Plant's Studio B, by contrast, 
has been kept fairly intact. It's a mir- 
ror image of Studio A, except its ceil- 
ing is lower, at 18 feet peak. "It's not 
quite as big and live as Studio A," says 
Frager of the B room. "If j-ou want that 
bombastic, John Bonham drum sound, 
you go into StudiaA. If you want a 
tighter sound, you use Studio B." 

In keeping with its vintage appeal, 
Studio B now houses a New 64-channel 
8068 console with GML automation 
purchased from the Plant's one-time 
sister studio, the Record Plant in Los 
Angeles. Similarly, the Plant's Studio 
B — which was designed by Kellgren 
and noted studio architect Tom Hid- 
ley— features Studer A-800 tape 
machines and state-of-the-art analog 
processors. 

The Plant's third studio. Mix 1, is 
about to become the facility's first SSL 
9000 J series control room, intended for 
stereo and surround-sound applica- 
tions. 

Besides its three main rooms, the 
Plant operates a fourth space. Studio 
X, which serves as a pri\'ate studio and 




Wavy Gravy, left, helps Plant Recording Studios owner Ame Frager fire up the 
crowd at the facility's 25th anniversary costume party. 



expanded into video post-production or 
audio for fihn. Instead, Frager has kept 
his focus on recording and mixing, 
building a powerful niche in a market 
underserved by world-class music 
rooms. 

"Not too many studios have been in 
business for 25 years in one location," 
observes Frager. "A lot of studios are 
going into post, but we only do records. 
It may not be as lucrative, but it's sat- 
isfying to know that what we do is 
music." 

Among the Plant's recent clients 
have been the Dave Matthews Band, 
Kenny Wayne Shepherd, Sammy 
Hagar, guitar supergroup 03 (featur- 
ing Joe Salriani, Steve Vai, and Kric 
Johnson), the Verve Pipe, producer-in- 
residence Jerry Harrison, and Metalli- 
ca, which has become somewhat of an 
institution at the Plant since recording 
and mixing most of its last couple of 
records there. In fact, when the Plant 
remodeled its Flagship Studio A in 
1995, it tailored the room to the speci- 
fications of Metallica and its producer. 
Bob Rock. 

"Studio A was renovated for Metalli- 
ca two years ago," says Frager. "It's 32 
feet high with variable acoustics, so you 
can have a wry live sound or tighten it 



office for Harrison, who also does a 
large volume of tracking and mixing in 
B, according to Frager. 

The Plant prides itself on being a 
homey, "living room" studio, says 
Frager, citing Matthews as the latest in 
a long legacy of Plant clients who say 
they feel "right at home the minute 
they walk in." (One early Plant cus- 
tomer, Rick James, literally made him- 
self at home. The room that served as 
his bedroom later became Frager's 
office.) 

As if Frager weren't busy enough 
operating a four-room recording com- 
plex staffed by 18 people, he and a part- 
ner, CEO Paai Marszalek, launched the 
I'tipMafia record label last year. So far, 
PopMafia — which is distributed by 
AltcrnatiM; Distribution Alliance — has 
released three albums: Zero's self- 
titled debut, featuring words by Grate- 
ful Dead lyricist Robert Hunter; Ekldie 
Miller's sonic collage "Lecture On 
Nothing"; and local rock band Blue- 
land's eponymous debut. 

Other PopMafia staffers are CFG 
Sam Long. GM/VP of artist develop- 
ment Andria Tay, and Mikael Eldridge 
and Caroline Rustigian, who head the 
marketing and publicitj* departments, 
rcspectiwly. 



In addition to the rwtural synergies 
of a studio and record label under the 
same roof, the Plant and PopMafia 
enjoy a further advantage: Marszalek 
happens to be operations manager at 
lea(Ung alternatiw rock station KF(Xi 
San Francisco. Accordingly, the "Live 
From The Plant" radio series that 
emanates from the studio benefits \'ar- 
ious parties: the Plant because it gets 
exposure, the artists because they get 
to promote their area gigs on the radio, 
and the labels because they gain a new 
promotional whicle for their develop- 
ing acts. Recently. "Live From The 
Plant" has featured Fiona Apple, the 
Wallflowers, Shawn Colvin, and 
Suzarme Vega, according to Frager. 

The success of the radio series is just 
one indication that the studio has come 
full circle al'ter a period of uncertainty 
in the mid- to late '80s. In fact, the 
Plant's opening was precipitated in 
part by a radio series. 

"We opened because [radio pioneer] 
Tom Donahue and [R&B/rock musi- 
cian] Buddy Miles used to come down 
to the Record Plant in Los Angeles to 
record, and they said there was no 
good studio to record in on the Sausal- 
ito side of the Bay," recalls Stone, who 
at the time owned and operated the 
famed L.A. facility. "That's how they 
talked us into opening the studio, by 
promising their business and a live 
radio show." 

That show, the original "Live From 
The Plant," aired for two years on a 
local FM station, and it featured the top 
artists of the day. including local heroes 
the Grateful Dead and rock icon Fleet- 
wood Mac, according to Stone. 

With a top-notch clientele, the cachet 
of its radio series, and its newfound sta- 
tus as the ultimate party studio, the 
Plant quickly established itself as one 
of the industry's most \ibrant destina- 
tions — a creative oasis from the crowd- 
ed L.A. scene. In that climate, it was 
natural for a band like Fleetwood Mac 
to take o\'er the place for months at a ' 
time and come out with a masterpiece 
like "Rumours." 

"That was excess at its moat exces- 
siw," says Stone about the "Rumours" 
sessions. "The band would come in at 7 
at night, have a big feast, party till 1 or 
2 in the morning, and then when they 
were so whacked-out they couldn't do 
anything, they'd start recording. They 
finally had to straighten out, but they 
spent so much money it was probably 
the biggest album we had done to date, 
and it was pretty difficult to outspend 
Stevie Wonder," who did most of his 
classic VOr albums at the Record Plant 

After Kcllgren's death in 1977, the 
magic of the studio wore off for Stone, 
and he sold it in 1981 to Laurie Ne- 
cochea, a local music fan who had won 
a huge malpractice settlement after 
being over-radiated in a cancer treat- 
ment "She bought Sausalito because if 
she owned the studio she could go back- 
stage at concerts," Ba>'s Stone. 

Althoi^h Necochea made significant 
improvements in the studios — in- 
stalling Trident TSM consoles in Stu- 
dios A and B and acoustically redesign- 
ing A — after a couple of years the 
administrators of her trust felt she was 




Big In Japan. BMG Japan rock group Shazna mixed its upcoming release at 
Brooklyn Recording Studios in Los Angeles after tracking at nearby Ocean Way. 
Shown standing at Brooklyn, from left, are arranger/producer Kazuhisa Yam- 
aguchl. producer Nobu Sato, guitarist A.O.I. , BMG Japan's Hiromi Yoshizawa, 
International Production Group production manager Ko Shinohara. group man- 
ager Eiji Sato, and Brooklyn assistant engineer Ronnie Rivera. Seated, from left, 
are Shazna bassist NIY, engineer Steve Churchyard, and Shazna vocalist Izam. 
The group recently scored two hit singles in Japan. (Photo: David Goggin.) 



mishandling the money and forced her 
to sell the studio, according to an in- 
depth article in the January 1990 edi- 
tion of Mix magazine. In early 1984, 
local entrepreneur Stanley Jacox 
bought the studio and appointed Jim 
Gaines GM. Under Jacox and Gaines, 
the studio underwent cosmetic im- 
pro\^ments, as well as the conrersion 
of Studio C from a rehearsal room to a 
small recording studio custom-built for 
John Fogerty to record his comeback 
album "Centerfield." 

One morning in 1985 — in the middle 
of a boom period in which Journey, 
Heart, Starship, and Huey Lewis were 
recording what would become huge 
hits — Gaines dro\'e to work and found 
the Plant building surrounded by 25 
federal agents and Sausalito and Marin 
Ounty sheriffs, according to Frager. 
It turns out Jacox had been busted for 
running an amphetamine factory out of 
his house in nearby Auburn, and the 
government seized all his property, 
including the studio. 

At first, the go\'ernment intended to 
liquidate the studio's gear at auction, 
according to Frager. Howe\'er, when an 
appraiser told gu\«rrmient officials that 
the studio was worth much more than 
the sum of its parts, the government 
opted to continue running the facility, 
going as far as rehiring Gaines to man- 
age it. "For 14 months, the U.S. gov- 
ernment owned and operated the 
Plant" recalls Frager. 

In 1986, industry veteran Bob Skye 
successfully outbid other suitors — 
including Frager — for the studio and 
became its new owner, effective Jan. 1, 
1987. Then, in 1989, Frager got his 
wLsh of owning the Plant, at least on a 
partial basis, when he became Skye's 
50/50 partner in the operation. "Bob 
walked me through the building and 
showed me all the great tube mikes and 
tube EQs and said, 'Half of this could 
be yours,' " saj^s Frager. 

In late 1993, Sk>^ decided to sell his 
interest in the Plant to Frager, who now 
owns the studio along with a couple of 
silent partners. 

Frager's career, coincidentally, 
began in Los Angeles around the time 
the Plant opened in Sausalito. 

"I leased a building on Venice Beach 
and started doing 4-track recording in 
1973," recalls Frager, a piano and bass 
pla>*er who gaw up his dreams of being 
a rock star for the more practical 
career path of computer science. "By 



1978, 1 had a 24-track facility, and by 
1979, 1 was making live-lo-2-track 
recordings on the first Sony digital sys- 
tem, the PCM 1600, even before the CD 
existed." 

Over the next se%'eral j-ears, Frager 
owned and operated L.A. facilities 
Spectrum Studios, MARS, and Holly- 
wood Central — the latter, ironically, 
where the first Metallica album on 
Metal Blade was recorded. 

By 1986, Frager, his wife, and their 
kids had had enough of LA and decid- 
ed to head north to the Bay Area. Fol- 
lowing his unsuccessful bid to buy the 
Plant, Frager thrived as a freelance 
engineer, working primarily with Clare 
Fischer, a jazz keyboardist/compos- 
er/arranger who built a niche orches- 
trating pop records for the likes of 
Michael Jackson, Paul McCartney, 
Natalie Cole, and Paula Abdul. Frager 
and Fischer continue to work together, 
most recently on a 62-piece date at 
Capitol Recording Studios. 

In addition to the Plant, PopMafia, 
and his career as a freelance recording 
engineer, Frager is a foimding partner 
in 18-month-old Internet music compa- 
ny Liquid Audio. 

"There's a lot of interest in being 
able to distribute music over the Inter- 
net," says Frager "We think we have 
a system that sounds better than any- 
thing else and also works better in 
terms of copyright protection and 
reporting to SoundScan, BMI, etc." 

Like the "Live From The Plant" 
series, Frager's involvement in Liquid 
Audio is synergistic with the rest of his 
business interests. "PopMafia sells 
stuff o^-er the Internet, and a lot of Pof)- 
Mafia material is recorded here at the 
Plant," notes Frager. "Plus, Liquid 
Audio has a service called Music 
Express that the studio can take adran- 
tage of. If a producer has a mix he 
wants to ship for apprm'al, he can put 
it up on the Internet and have someone 
hear it somewhere else instantaneous- 
ly. It's a very cost-effective way of 
transmitting music." 

Inking ahead to 1998, Frager plans 
to purchase the building that Plant and 
PopMafia occupy and add 5,000 square 
feet of studio and/or office space to the 
1 1 ,000 square feet now in use. 

"We're bursting at the seams," says 
Frager, noting that the expansion will 
alloM' the studio and the label to stretch 
out without lasing sight of their 'living 
room" appeal. 



BILLBOARD NOVEMBER 8. 1997 



i^yrighted mat^fel 



studio Action 



ARTISTS 



U S I C 



VERVE'S LEE TOWNSEND BOOSTS WEST COAST JAZZ 

(Continued from page 5) 




and Jerry Granelli, with the thread of 
continuity among those and many oth- 
ers being Townsend's keen ear for 
fidelity — emotional as well as sonic. 

Besides showing a sure hand in the 
studio, Townsend has shepherded 
Frisell's ever-ascending international 
career, under the aegis of his Song- 
line/Tone Field production/manage- 
ment company. He has also fostered 
the rise of several artists in the San 
Francisco scene, formally and infor- 
mally. It's his international profile and 
West Coast roots, his "global ears and 
local presence," that Verve Group 
president Chuck Mitchell says spurred 
him to name Townsend a VP of A&R 
this past January. 
In an uncommon arrangement, 
Townsend conducts his 
Verve duties while 
continuing to man- 
age and produce 
Frisell (who re- 
cords for None- 
such) and a hand- 
ful of other artiste, 
including drummers 
Granelli and Joey Baron. 
Also ongoing is his relationship with 
eight-string guitar phenom Hunter (a 
Berkeley find), with Townsend helm- 
ing the artist's hit discs for Blue Note. 
In addition, he has his Songline/Tone 
Field series under way via the German 
Intuition label; the latest entry is 
Baron's gutbucket marvel "Down 
Home," featuring Frisell, bassist Ron 
Carter, and alto saxophonist Arthur 
Blythe. 

Townsend's initial Ver\« projects are 
due in early '98. First up is bassist 
Marc Johnson's "The Sound Of Sum- 
mer Running," featuring Frisell, 
Baron, and guitarist Pat Metheny (par- 
tially reprising Johnson's celebrated 
ECM supergroup from the '80s, Bass 
Desires). With its intricate latticework 
of avant-Americana, "The Sound Of 
Summer Running" would seem to havT? 
little in common with To«'nsend's next 
Verve album: guitari.st Will Bernard's 
"Medicine Hat," on the Antilles im- 
print Bernard is a veteran of the Bay 
Area all-star outfit T.J. Kirk (with 
Hunter) and various other Bay Area 
electric jazz ensembles, and his solo 
debut is a decidedly hip-level affair 

The range of expression in Town- 
send's work — from the funky "Medi- 
cine Hat" to the pastoral "Sound Of 
Summer Running," from T.J. Kirk's 
capricious "If Four Was One" to 
Frisell's majestic "This Land" — 
reflects his multifarious flair and easy- 
going disregard for any dogmatic def- 
initions about just what "jazz" is. "I 
don't make much di.stinetion between 
art with a capital 'A' and what some 
people might perceive as simply musi- 
cal entertainment," he says. "I'm just 
interested in honest, individual emo- 
tional statements in music. 

"Take Charlie's records, for in- 
stance. If a carefree, good-time vibe is 
what people get from those records, 
that's great — because that's him. But 
he's also doing something very deep. 
With someone like Bill, the music can 
go from the most delicate to the most 
slamming, and that grand .scope of 
feeling is entirely indicative of what 
he's trying to get across. My role is to 
make sure the humanity of these very 
different kinds of music doesn't get 
lost in the artificial environment of the 
recording studio." 

Not only is Townsend conversant 



with the fertile Bay Area scene and its 
eclectic new jazz movement (see story, 
page 5), he is aligned with its inclusive 
aesthetic. "A lot of groups here — Char- 
lie, T. J Kirk, Will's bands. Dogslyde— 
use the jazz vocabulary but integrate 
rock and funk influences," Townsend 
says. "They don't do it in a shck, mar- 
ket-driven manner but in a loose, 
organic way that really appeals to me. 
I know the last thing I want to do is 
make a traditional direct-to-2-track, 
straight-ahead jazz record. Too many 
great ones have already been made. 

"Really, there's a freshness and ir- 
re\'erence to what some of the young 
people are doing here that is totally in 
keeping with the true spirit of jazz. 
There's been a New York-centric alti- 
tude in the jazz arena for a long time, 
so it's wonderful that a m^or label like 
Verve has inwsted in. something new 
on the West Coast." 

Reflecting his local enthusiasms, 
Townsend has produced records by a 
number of resident and expatriate Bay 
Area acta for various labels: Hunter's 
"Bing, Bing, Bing," "Ready . . . Set . . . 
Shango!," and recent hit disc covering 
Bob Marley's "Natty Dread" album 
(each for Blue Note); T.J. Kirk's "If 
Four Was One" and self-titled debut 
album for Warner Bros, (both fea- 
turing Hunter, Bernard, guitarist 
John Schott, and drummer Scott 
Amendola making a party out of a 
strict diet of James Brown, Thelo- 
nious Monk, and Rahsaan Roland 
Kirk tunes); Bernard's "Medicine 
Hat" and the upcoming album "Dirty 
Picnic" by his other combo, the pop- 
inflected Pothole; and a trio of discs by 
performance artist/composer Rinde 
Eckert, including the new "Story In, 
Story Out" on Intuition. 

A Los Angeles native, the 39-year- 
old Townsend fell for the Bay Area 
during grad school before he left his 
psychology studies to hook up with 
Palo Alto Records in the early '80a. 
After graduating from administrative 
to A&R work with that small jazz label, 
Townsend was recruited to run the 
Munich-based ECM's stateside opera- 
tions. He was GM of ECM U.S. from 
1984-88, based in New York. Listening 
to an array of world music and ECM's 
adventurous jazz records had helped 
broaden his tastes back in school, and 
his professional association with the 
label only helped reinforce his inde- 
pendent, open-minded aesthetic. 

"I valued my ECM experience both 
for what it was and for what it wasn't," 
Townsend says. "Just in terms of 
sound, the clarity of those records was 
a great influence, although I tend to 
favor a more aggressive approach to 
rhythm sections and like to use the stu- 
dio as more of a tool. And on my own, 
Vve been able to pursue my interests 
in more groove-oriented music and 
singer/songwTiters. 

"But [ECM chief) Manfred Eicher's 
artist-centered, music-first vision and 
his tenacious defense of it have always 
been an in.spiration. I care about how 
well the records sell, of course, but I 
try not to let marketplace considera- 
tions contaminate the process of mak- 
ing music." 

The gems that dot Townsend's 
resume range from Scofield's organ- 
ic jazz stomps "Hand Jive" and 
"Groove Elation!" for Blue Note to the 
otherworldly "Rios" by the trio of 
bassist Anthony Cox, vibist Dave 
Friedman, and bandonedn maestro 



Dino Saluzzi on Intuition. The bur- 
geoning Songline/Tbne Field series on 
Intuition also includes the lovely 
"Detras Del Sol" by Argentine singer/ 
songwriter Gabriela (backed by a band 
that includes Frisell and Bay Area ace 
Rob Burger on accordion). 

Leading off the Songline/Tone Field 
series last year was Granelli's "Broken 
Circle," which displays his edgy twin- 
guitar ensemble U.F.B. on a mix of 
impressionistic originals and quirky 
covers. Townsend has produced sever- 
al strong albums by the unsung Bay 
Area native over the years, including 
the luminous "Another Place" on 
VeraBra and bluesy "A Song I Thought 
I Heard Buddy Sing" on ITM Pacific. 

In 1992, Townsend steered the 
chart-topping Scofield/Metheny duet 
disc for Blue Note, "I Can See Your 
Hou.se From Here." Yet the highlight 
of Townsend's back pages has perhaps 
been his work with Frisell. He doesn't 
produce all the guitarist's albums, 
although he has tended some of the 
most notable, starting with 1988's 
"Lookout For Hope" for ECM. 

Of Frisell's Nonesuch records, 
Townsend has helmed "Before We 
Were Born," "This Land," and the 
evocatire Buster Keaton soundtracks 
"Go West" and "The High Sign/One 
Week." He also produced the milestone 
"(Juartet" from '96 and an earthy won- 
der due early next year that teams 
Frisell with Nashville bassist Viktor 
Krauss and drum legend Jim Keltner 

A Califomian through and through, 
Townsend has a laid-back air that 
belies an acute sense of detail — though 



he knows when not to sweat the small 
stuff For Frisell, working with Town- 
send is 'the ideal partnership," one in 
which a great mutual trust lays the net 
for musical risk-taking. "Lee is so at- 
tentive that I can relax, be off my 
guard — and just concentrate on play- 
ing," says Frisell. And Bernard prais- 
es the "natural sound" Townsend goes 
for, but moreover, 
he appreciates _ 
the fact that "Lee C^" J ° | 
always has a pos- ' ' 

itive outlook. He 

moves the proce.ss along in a comfort- 
able way, not dwelling on things if you 
get hung up." 

As with musicians, Townsend has 
cultivated a web of loyal engineering 
partners and preferred work environ- 
ments. Although the plot varies from 
record to record, a common approach 
has him tracking with Christian Jones 
on a Neve console at the venerable 
Mobius Studios in San Francisco's Noe 
Valley neighborhood and mixing with 
Judy Clapp at the SSL-equipped Dif- 
ferent Fur in the heart of the Mission 
district. Townsend also works with 
engineer Joe Feria in New York, as on 
the sessions for "Down Home" and 
"The Sound Of Summer Running" 
(tracking at Avatar, mixing at Sony 
Music Studios). 

Another longtime Townsend associ- 
ate is mastering engineer Greg Calbi, 
of New York's Masterdisk. Townsend 
feels so strongly about Calbi's exper- 
tise that for years he has insisted that 
all his projects must be mastered by 
Calbi. Returning the compliment, Calbi 



says, "Lee is a real purist in that he 
takes such responsibility for the 
records. But there's no formula with 
him; he just works very hard to pre- 
sent a great picture of the music as the 
musicians created it in the studio. He 
makes my job easy." 

Being able to make a great record "is 
a lifelong learning process," Townsend 
says. "And what 
I've learned so 
? ,"/.'," 1 " " " ' far is that if you 
• think you know 

all the answers, 
youll soon be proved wrong. But with 
the high caliber of artists and engi- 
neers I work with, it'd be a sad re- 
flection on me if these records 
weren't pretty strong." 

Townsend just finished mixing a 
new Hunter project at Different Fur 
that has the guitarist teamed with a 
fresh setup of vibes, drums, and per- 
cussion only; the album is due on Blue 
Note early next year. Currently, 
Townsend is ensconced in Avatar 
working on a highly anticipated new 
Verve project: Scofield getting down 
with star groove-jazz trio Medeski, 
Martin & Wood. 

"From jazz to Indian classical — all 
kinds of music have been such an inspi- 
ration for me," Townsend says, "that 
it's an honor to do this work, to help 
some of the important artists of today 
realize their visions or help expose 
some of the voices of tomorrow. I'm one 
of the fortunate few who's doing exact- 
ly what he wants to do. There's no pot 
of gold at the end of the rainbow for 
me. This is it." 
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BILLBOARD'S NO. 1 SINGLES (NOVEMBER 1, 1997) 


CATEGORY 


HOT 100 


R&B 1 COUNTRY 


RAP 1 MAINSTREAM ROCK 


TITLE 
Artist' 
Pro<lucer 
(L^M) 


CANDtE IN THE WIND 1997/ 
SOMETHING ABOUT THE 
WAY VOU LOOK TONIGHT 
EJton John/ 
Chris Thomas 
(Rockel'AiM) 


VOU MAKE ME 

WANNA... 
Usher, 

Jermalne Dupri 
(LaFac&'Arista) 


EVERYWHERE 
Tim McGraw/ 
J. Straud, B. Gallimore 
(Cud)) 


FEEL SO GOOD 

Mase' 

Sean "Puffy" Combs, 
Deric "D-dot" Angelettie 
(Bad BoyiArista) 


TOUCH, PEEL, AND 
STAND 

Days of the New/ 
Scott Litt 
(Outpost'Geffen) 


RECORDING 

STUDIO(S) 

Engineer(s) 


TOWNHOUSE STUDIOS 
(London. England. U.K.) 
Pete Lewis 


KROSSWIRE STUDIO 
(Atlanta, GAI 
Phil Tan 


LOUD 

INastiville, TNI 
Chris Lofd-Alge 


DADDY S HOUSE 
(New York, NY) 
Doug Wilson 


WOODLAND STUDIOS/ 
AILEN-MARTINSTUDKJS 
(Nashville, TN'Uuisville, 
KY) 

Bill Klatt 


RECORDING 
C0NS0LE(S1 


SSL 40720+ */ 
Ultimatton 


ODAAMR 12 


SSL 4000E with Gserie 
computer 


Neve VR60 


Neve SOW 
Sony MPX 3000 


REC0R0ER(5) 


Sony 334S digital 


Sony APR 24 


Mitsubishi X8S0 


Studer A800 III 


OMMTRIOIW 
StudeiASZ? 


MASTER TAPE 


BASF 931 


Anipei499 


Ampei467 


Ampex 499 


Ampex 499 


MIX DOWN 

STUDI0(S) 
En|ine«(s) 


TOWNHOUSE STUDIOS 
(London, England, U.K.) 
Pete Lewis 


STUDIO U CO CO 

(AUanIa, GA) 

Phil Tan, iermatne Dupri 


LOUD RECORDING 
(Nashville. IN) 
Chris Lonl-Alge 


DADDY'S HOUSE 
(New York, NY) 
Michael Patterson 


AXIS 

(New York, NY) 
Bill Klatt 


CONSOLE(S) 


SSL4072G+W/ 
Ultrmation 


SSL4064G+ «r/ 
Ultimation 


SSL 4000E with G 
series computer 


SSL G4000 


SSIE/G 


RECORDER(SI 


Sony 3348 digital 


Studer A827 


Mitsubishi X8S0 


Studer A800 1(1 


Studer A820 


MASTER TAPE 


DAT 


Anipei499 


Aiii|)ex467 


Ampex 499 


Apogee DAT/ 
Ampex 499 


MASTERING 
Engineer 


TOWNHOUSE STUDIOS 
Frank Arkwright'Pete 
Lewis 


POWERS HOUSE OF 

SOUND 

Herb Powers 


MASTERING LAB 
Doug Sax 


POWERS HOUSE OF 

SOUND 

Herb Powers 


GATEWAY 
Bob Ludwig 


CO'CASSETTE 
MANUFACTURER 


PDO-HTM 


BMG 


UNI 


BMG 


WEA 



e 1997, Bili&oard/BPI Communications, Hot 100. R&B & Country appear in-this feature each time; Mainstream Rock. Modem Rock, Rap. Adull 
Contemporary. Club Play, and Dance Sales rotate weekly. 
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BRAZIL 

1997: THE BIZ 
BOILS DOWN TO 
A HEALTHY 
SIMMER 

FEW OBSERVERS WERE EXPEiTINC THE MUSK MARKET 

TO MAINTAIN THE i4% JUMP IN SALES REALIZED 
FROM 199S TO 1996. IT MAY NOT BE VOLCANIC/ BUT 
A REALISTIC 10% CROWTH WILL DO JUST FNE. 

BY JOHN LANNERT 



I.ikf ;i liorsv tluu L-xpliJcUs out of 
ilie i^Mv to sc'ttte iiiio a coiniori- 
able pate, Brazil's record business 
is slowing to a ^;ait that is making 
its ctniriiry's rctord executives 
breathe a little easier. 

To be sure, Brazil's record busi- 
ness remains robust. According to 
Manolo Camero. president of the 
coiuttn 's recording trade associa- 
tion ABFD, the record industry in 
1997 should enjoy a \i)7f growth 
clip — the kind that 
countries in mature 
regions such as North 
America and F.urope 
would die lot. 

But after two years 
of explosive growth 
lueled, in part, by the 
anti-inflation cam- 
paign Piano Real, the 
wnrlH's sixth-largest 
ord indusirx is 

idy to take stock ot 
Its gains. According to 
Caniero, Brazil is ex- 
pected to move 100 
million units of prod- 
uct this year. 

Few industry insid- 
ers were expecting 
Brazil to maintain ihe 
34% Jump in sales 
realized from 1995 to 
1996. iiome, however, 
opined that tlic market would 
grow ]'}9t in 1997. 

RHAIL^S CREDIT SQUEEZE 

Pari ol the slowdown tan l>e 
attributed to record label execu- 
tives tightening up iheir credit 
arrangements with Brazilian rec- 
ord retailers. Brazil's volcanic 
growth caught some record 
retailers 'weaned on erstwhile 
high inilation in credit squeezes 
from which they could not wrig- 
gle loose. 

With some important record 
retailers going under, it became 
apparent that the industry was 
losing precious points of sale. 
Though supermarkets and de- 
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TO MANOLO 
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THE (OUNTRY'I 
RECORDINC TRADE 
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ABPD/THE 
RECORD INDUSTRY 
IN 1997 SHOULD 
ENJOY A 10% 
CROWTH CLIP— 
THE KIND THAT 
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SUCH AS NORTH 
AMERICA AND 
EUROPE WOULD 
DIE FOR* 



pailment stores have picked up 
the slack, along with big-lime 
book retailers such ;is Saraiva and 
Atica. (-'.ainero points out that the 
industry continues to lose about 
30'/? of the market for lack of 
retail outlets. 

" The record industry needs to 
stay concerned with attracting 
future p4jinls-of-sale, in the interi- 
or, as well as in the f)ig tiiies," 
slates Ciimero. In a bid to attract 
more retailers l() the 
business, (Camero is 
working to establish a 
projet I that woidd 
iielp spark interest in 
starling up record 
stores. 

Meanwhile, Bra- 
zilian record execu- 
tives are universally 
hailing the arrival of 
Saraiva and Alien and 
their book/CD mega- 
stores. 

"These companies 
have been doing well 
in the book business 
for 45 or 50 years, 
and now they are 
looking at the record 
market as a good 
business." savs Paulo 
Rosa, MD of Vni- 
versal. "They are 
good for the market because they 
are organized professionally and 
financially." 

Marcelo Caslcllo Branco. presi- 
dent, PolyCiiam Brasil, concuis, 
adding that "Now. what we have 
to do is to make sure those mega- 
stores buy [international] product 
from us and not from outside 
Brazil." 

Saraiva product supervisor 
Marcelo Aflonsu affirms that his 
company wants to work with 
domestic record lal>els to satisfy 
the upscale clientele of the com- 
pany's megastores, each oi which 
sell not only books, but also CDs 
and multimedia product. 

Cantmiuvl on page 52 
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BMG BflASIL 
-IAS RECEIVED SO MANY DIAMOND,' 
PLATINUM AND GOLD RECORDS 
THAT IT WILL END UP OPENING 
A MINING COMPANY. 



This is a tribute to BMG Brash. Diamond: SO PrA Contrariar. 

ARTISTS WHO HAVE WON DIAMOND, DOUBLE DOUBLE PLATINUM: O GRANDE EnCONTRO, CaRRAPICHO. 

Platinum, Platinum and Gold records. ^fS^' ^"l'^^' 5^"'^^^!^ ^''t''^'' ^^"-^ 

Z£ Ramalho, Gal Costa, FAbio Jr. Gold: Elba Ramalho, 

It s also an Ad welcoming Leandro & Leonardo, joanna, Fagner. Paulinho da Viola, Amado Batista. 
Brazil's top country music (sertanejo) superstars. Gian e Giovani, Grupo MALrcL\. 



(M6 BRASIl LTDA 
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]ia[ajoi?s And Indies P]:»of lie 
Plans Foi? Tlxe Rest Of Tlxe Year 

BY JOHN LANNERT AND ENOR PAIANO 

As elsewhere in the world, Brazil's major labels and dieir indie counterparts are 
getting set for what appears to be another prosperous holiday season. Following 
are upcoming release slates for Brazil's biggest labels, as well as capsule profiles of 
the country's hottest record companies. 



BMG 

BMG is enjoying its best year yci 
under president Luis Oscar Nie- 
meyer, with the company's growth 
rate surpassing 30fJ} for the Hrsl 
six months of 1997. "We are in a 
ver)' interesting and great period, 
with seven or eight records seUing 
well at the same time," states 
Niemeyer. 

Samba-pagode act So Pra 
Contrariar is leading the way. with 
1.3 million sold of its latest album, 
while Toni Braxton's hit "Secrets" 
disc has rung up 300.000 units— ^ 
as has Chiclete Com Banana's "E 
Fesia!" 

What's more. Niemeyer says, 
Joanna's "Em Samba-Can<;ao" has 
moved 180,000 units. 

For the last quarter, Niemeyer is 
expecting to sell 500.000 iniits 
each of forthcoming albums by 
Gal Costa — an MTV "Unplugged" 
disc featuring guest performances 
by Herbert Vianna of I^ralamas 
and Roberto Frejat of Bar^o 
Vermelho — Lulu Santos, and 
"Cirande Encontro 2," a follow-up 
studio disc to the wildly popular 
live set recorded by northeastern 
Brazilian stars Alceu Valen<;a, Elba 
Ramalho, Geraldo Azcvedo and 
Ze Ran)alho. 




EMI-ODEON BRASIL 

EMI president .Aloysio Reis can- 
didly admits that his company's 
northbound sales rate has been 
slowed by the untimely deaths of 
popular artists Mamonas Assasinas 
and Renato Russo. 

"We did not have a Marisa 
Monte album this year, either," says 
Reis. "We are being compensated 
for Mamonas, Renato and Marina 
with sales of other artists, but not at 
the same volume." NeverUieless, 
EMI has hit the jackpot with 
samba-pagode artists Kxahasamba. 
Negritude Jr. and .'\rt Popular. The 
bands collectively have sold L2 mil- 
lion units of their latest albums. 
Mexican actres.s/singer Thalia has 
rung up 130,000 units of her 
album "Extasis." 

Moreover, EMI's affiliated 
Virgin Brasil label has rung up 
400,000 units of the Spice Girls' 
"Spice." Deborah Blando's "L'ni- 
camente" has sold 120,000 units 
for Virgin, as well. 

EMI has tapped into the lucra- 
tive catalog held as well, with 
remastered packages of the label's 
venerated ariisls Legiao Urbana, 
Paralamas Do Sucesso and (ion- 
/aguinha. 

As for newer acts, ska/rock act 
Charlie Brown Jr. is beginning lo 
make sales waves. Two bands from 
Bahia, including Bragada, have 
recently been signed. 

POLYGRAM 

Brazil's No. 1 record label has 
enjoyed another year of stunning 
upside sales movement, says 
PolyCirani president .Marcelo 
Castello Branco, as sales have 
soared over last vear's 

tallies. Castello. who is 
aiienipting lo buiUl on the 
ninawiiv sutress of his pre- 
(kressor. Marcos Mavnaid, 
his tonipain's ongoing 
si I I'ugth lies with big sales 
ligiires from Netihno's 
\(> \ i\o!" ( 1.3 million 
units), 
B;<nda 



Katinguele 



Eva's "Ao Vivo!" (500,000 units), 
and E O Tchan's "E O Tchan" (2. 1 
million units). Recent signee 
Roberta Miranda sold 300.000 of 
her latest serlaneja disc. 

"And I am very excited about 
the end of the year, with new al- 
bums by (^aetano Veloso — his first 
in Portuguese in four years — 
Neiihno and Siinone, who is cut- 
ting a live disc," says Branco. /\lso 
due out is E O Tchan's new disc, 
"A Danza Do Ventre." 

Other strong sellers, says 
Branco, are Zeco Pagodinho and 
Virguloides. On the international 
front, Hanson's "Middle Of 
Nowhere" has sold 100,000 units. 

Though Maynard's prosperity is 
a hard act to follow, Branco is con- 
fident PolyGraiTi will continue to 
thrive. "During my first seven 
months. I took my lime renewing 
contrails with established artists 
and maintaining the company's 
aggressive posture with promo- 
tion at radio and TV," says 
Branco. He also has signed new 
artists, including samba band 
Toaue De Vinal, pop artist Berro 
ana techno act Skols. 

SONY 

Sony Brasil is getting cranked up 
tor its traditionally strong holiday 
push in November with the annual 
year-end release by hallowed 
singer/songwriter Roberto Carlos. 
Among albums released in October 
was a tribute disc to funk-samba 
titan Jorge Ben Jor; scheduled to 
appear on the CD were labelmates 
Skank and Cidade Negra, plus 
Barao Vermelho and Os Paralamas 
Do Sucesso. 

Recendy released albums by the 
label's best-sellers include product 
by s e I" t a n e i a idols Z e z e D i 
Camargo He Luciano, samba idol 
Martinho Da Vila and Bahian act 
Asa De Aguia. 

UNIVERSAL 

Though only in business one 
year. Universal blew out of the box 
this year, selling 800.000 units of 
"Conquisla" by Rio de Janeiro- 
based funk act Claudinho & 
Buchecha. "We have been lucky 
with our domestic releases, and I 
think ihis will be i)ie big lb<.:us of 
our company." says Universal's 
MD, Paulo Rosii. 

Released in September were al- 
bums by samba artists Os Morenos 
("Nosso Segredo"), Gama^ao 

Coniittwd nn page ?2 



Whfre's The 

Music Department? 
The Revolution 

In Retail 

Until recently, department stores viewed 
CDs as a traffic-building loss leader. 
Frontline albums were peddled at cut- 
rate prices, much to the chagrin of 
Brazil's traditional music retailers. Now, 
the big stores are getting serious, sell- 
ing not only hits but back catalog, and 
dressing up their music sections. What 
will it mean to the labels — and to con- 
ventional record shops? 

BY ENOR PAIANO 



In a vast country, where oi^a- 
ni/ed businesses outside the 
major cities are lacking, depart- 
ment stores and supermarkets have 
historically played as crucial a mle 
as record retailers in Brazil. 

But until recently, selling record- 
ed pnxlua was viewed by depart- 
ment stores in particular as a way of 
attracting clients to purchase other 
items in their stores. 

Frontline albums and CDs were 
peddled at cut-rate prices, much lo 
the chagrin of Brazil's traditional 
retailers. But industry sources esti- 
mated that supermarkets and 
department stores account for 'Sd*7c 
to 40% of all album sides in Bnizil. 

Now, these (lepartment stores are 
changing their approach to record 
retailing to keep in time with (he 
increasing proiessionalLsm of the 
retiiil industry. They are investing 
in their record divisions by upgrad- 
ing personnel and selections. 

"Department stores and some 
supermarkets are investing heavily 
in ('D sales, and now it may 
be atnong tlieir four or five 
most important pnxlucis, 
says Ayres C>atarino, com- 
mercial director, WEA/ 
Continental. 

Reflections of this new 
appnwch cm he seen in all 
of the major stores. Map- 
pin, one of the traditional 
depaitmcni stores in the 
countn-. witii 18 branches 
UK'aied mainly in die Sao 
Paulo-Rio de Janeiro region, has 
modified its C'D department. Pre- 
viously, the CD section was housed 
in the back of the store. It has since 
been moved near the entrance of 
the store. 

Paulo I^isian, Mappin's director 
of market relations, says that the 
firm's new stores boast "a whole 
ne\% concept for the CD depart- 
ment, with listening stations, 
[sound-prooling] and specially 
trained clerks." 

CD sections are iK-ing siralegit^al- 
ly IcKaied near the front entrances 
at other big outlets, such as super- 
market chains (".arrefour and 
Eldorado and department-store 
chain Eojas Americimas. 

STORES WITHIN STORES 

Anctllurr deparlnicnl-slore giant, 
Lojiis Brasileiras, has enclosed its 
CD section as a store within a store. 



Lojas Brasileiras operates 70 stores 
throughout Brazil. 

"The (;D is the third-most impor- 
tant product in the .stores now," says 
Kli.sabeth Lima, the company's sales 
manager of a Sao Paulo outlet. 
Lima notes that, as part of its effort 
lo increa.se CD siUes, !,ojas Bra- 
sileiras has decentralized iLs pur- 
chases of CDs by allow ing each out- 
let to purchase its own product. 

"CDs have a regional appeal, and 
titles do not sell equally in every 
city," declares Lima. But she (K>inLs 
out that after the chain's stores 
l)ecome comptiterized, the CD pur- 
chases will once again be transaaed 
from a central office, albeit with 
special attention to the varying 
musical ta.stes within each region. 

NOT JUST A TEASE 

Record-label executives in Brazil, 
who welc:ome the new develop- 
ments initiated by supermarkets 
and department stores, observe 
that their expansion into the record 




business was a natural e\olmion. 

" Ttie time when the (^D was only 
a teaser in these stores is definitely 
over," declares Marcelo Castello 
Branco, MD, PolyCJram Brasil. 

Jose Amancio, dircxrtor and part- 
ner of Sao Paulo indie Velas 
Records, sees two positive points in 
the increasing importance of the 
C;D in the supermarkets and 
department stores: "First of all, they 
are selling more, and everylxMly is 
intcresletl in that." says /Vmancio. 
"But, apart from (hat, the stores are 
not only selling hits, but they are 
also selling back c^iiahtg, and that 
will be good for the whole market." 
j-Vmancio s;iys that SO*/; to tiO'/t of 
Velas' sales are generated in the 
supermarkets and department 
stores. 

For Paradoxx. Brazil's largest 
indie, Uie supermarkets and de- 

(Umlinued on pagf .56 
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Medium Hot: 

V s lops 
For Exposing 
New Acts 

When it comes to music, variety and talk 
shows have assumed dominance over 
radio and other promotional avenues. 
One program takes minute-by-minute 
audience ratings; an artist's time on 
stage can be extended if viewer response 
is favorable — or cut after one song if rat- 
ings start to descend. 

BY ENOR PAIANO 



EOOlrOMIC WATCH 

Currency: Real 

KxiliaTigf Rale: $ I = 1 .09 Rcais 
GDIMIKW): $fiOO billion 
InHation rale (1996): 9.209f 
L'nemplciymenl rale()ulv 1997): 
5.42CJ 

SALES WATCH 

Axerage whiilesiile album price 
(SL'.S.); $14.20 

Average retail album prire ($U.S.)^^h 
$17.00 H 
Methanital royally rale: HA^/i 
Sales lax <iu sound rerordings: IS'/i, 
(estimated) 

Unil sales (Jan.-Jiily 1997): 

4S.I IH.074 units 

I nil sales. (^|an.-|ul) 19H<)): 

•14..'i«(;,(l47 

C^haiige IVoin previous year: +8% 
I'nits sales (I99B): 94.9 million 
Revenue sales: S874.2.'i0.000 
Per capita album sales: 0.7 : _ 

Piracy level as a percentage of tola! 
units: Vinvl: 0^)5; Oisseltes: 99*/^; 
CDs: 

Platinum album award: 2.i0.()00 units 
iMild album award: 100.000 units 

MEDIA WATCH 

(Key promotiOMi oiitMs) ^ 

Tianaliierit.i \elwork ..'^j 
(SO radii> stations) 
joveni Pan .Network 
( 100 radio stations) 
Bandeirantes (50 radio stations) 
MTV Brasil (info tk on viewers?) 
Stirmo CD 

(trade magazine; circ. 15,000) 




{ VviiezUfla 
t 



WuHd r»akinR(by U.S. 
rdjit value): nxlti 
Papulation: 170 million 
['..piil-inoti under 25: IICS 



Manaus ^ Foftaleza 

Brazil "«<^'«i 

Salvador^ 




Ik 



RETAIL WATCH 

(key retail outlets) 

Lojas .Vincricanas (109 stores) 
(irupo (Gondii (140 stort-s) 
Clriipo St-is L)c Oiiru (HO stores) 

TRADE CONTACT* 

IKPI naliunal group: ;\BPD 
Performin {{-rights society: ECAD 
Music Publishers .Xssociation: ABEM 



REPERTOIRE BREAl£I>OWW 




By virtue of its 99^f reach into 
Brazil's households, television 
remains the most imporltint 
media in the country. 

Ranked in order of popularity 
on Brazilian television are telenov- 
elas — or soap operas — soccer 
matches and news programs. .'\lso 
widely viewed, howcN er, are a host 
of shows featuring musi< al presen- 
tations. These guest appearances 
on programs ranging from talk 
shows to variety extravaganzas are 
considered one of iho most vahi- 
ahle promotional vehicles for pro- 
moting an artist. 

Further, artists playing the pas- 
toral pop music style known asAW- 
taufja can secure tremendous 
exp<jsure on popular sertaneja 
nnisic programs. 

For some Brazilian record exec- 
utives, TV is the best way to jump- 
start a new act. "To break a stnig 
on radio is \ery expensive," says 
niogenes Fonseca, TV supenisor 
at I^iradoxx Records. "Even with 
jab(i [payola] disappearing, radio 
stations want advertising or prod- 
uct for promotion: on the other 
hand, if we can break song on an 
important program like "Domin- 
gao Do Faustiio* or 'Helx*.' il is in- 
evitable that radio will go after us 
to get that song." 

Meirc lkma<lossian, promot- 
er. FMI-Odeon Brasil. gtK's even 
fuither, asserting that T\' enter- 
tainment progiams are taking the 
place of radio lor breaking new- 
comers. She singles out Universal's 
Rio de Janeir()-based soiil/funk act 
(^laudinho 8c Buchecha as a benefi- 
ciai"\' of TV" exposure. "They were 
known at some radio stations and 
fimk bails in Rio when they went to 
'Faustao.' and then they Ixfcame a 
nationwide hit act," says Ikma- 
dossian. 

DIFFICULT INTRODUCTIONS 

But. de.spiie the success of 
Claudinho & Buchecha at TV. 



Universal MD Piiula Rosa posits 
tliat. generally speaking, "il is very- 
difficult" to inlnxiiice a new artist 
on a TV entertainment show. 
Nonetheless, up-and-coming artists 
are making an impact at TV. One 
relatively unknown artist who's 
becoming a household name as a 
recording act through her TV 
appearances is Latino superstar 
Thalia. EMI-Odeon's actress/.singcr 
earned attention solely through 
her novelas until she came to Brazil 
to perform on several entertain- 
ment programs. Sales of her album 
"Exiasis" subsequendy look ofi". 

I he origin of the musical ele- 
menl of many Brazil's entertain- 
ment shows tof>k root, ironically 
enough, at radio, where "Pro- 
giama de .\udit6rio" was histori- 
cally the most significant show. 

"Programa De .\udit6rio" spori- 
ed a stiige where musicians plaved 
for an audience as a way of repro- 
ducing die atmosphere of a con- 
cert. The name of the program has 
since evolved into a genre known 
as proj^mii dc audiuirio. 

Among the show's first MCs 
were the now-deceased Chacnnha 
and the still-active Raul Gil. who 
hosts his own program. 

LATE-SHOW EXPOSURE 

More recently, musical acts have 
Ix'en included on such I V shows 
as the bighl) rated SBT program 
'Jo Soares Onze E Meia," a late- 
night talk show ihal — like some of 
its U.S. coimterparts — alwa\s clos- 
es with a musical performance. 

Brazil's top musical talent 
appears, as well, on variety shows 
"Doniingao Do Faustao." "MelK*," 
".\na Maria Braga" and "Domingo 
Legal." 

l-ately, recording artists have 
been gaining more VV airtime 
because it is a good deal for all con- 
cerned. Fhe r\' show gets an 
entcilainmeiU atlracticm free of 
charge — no one receives a lee lo 



perform on Brazilian T\' — and the 
artists benefit by securing precious 
exposure at no cost. 

Domingao do Faustao," which 
fii^t aired in 1990. is now recog- 
nized in Brazil as the choice pro- 
gram to promote recording acts. 
Home to a huge TV audience, 
Globo TV's four-hour Sunday vari- 
ety show can garner 2.4 million 
households in Sao Paulo alone. 
Since the show's audience is 




Chico Cesar, Claudinho Buchecha 



enormous, MC Faustao is very 
selective when inviting guests and 
the program only showca.ses well- 
known performers. 

"We don't program Ix'ginners, 
only huge hit [acts]." s;iys Jaime 
Pra^a. the show's production man- 
ager. "Each week, we analyze what 
the recording companies offer us 
and we choose just what is a sure 
winner." 

By employing a new research 
technology that inlorms Faustao of 
the ])rogram's audience ratings 
miiuiie by minute, he can extend a 
recording artist's time on stage if 
the viewership response is favor- 
able, or send the act j)ackii»g afier 
one song if the ratings start to 
descend. 

19 MINUnS TO STARDOM 

One artist who recentb reaped 
great reward from an appearance 
on "Faustao" is PolyC'.ram Biasil 



artist Chico Cesar. Ihe gifted 
singer/songwriter already had con- 
tributed a .song (o a Globo novela, 
but he remained largely unknown 
to the country's general public. 
Faustao summoned (-esar onstage, 
however, interviewed the Bahian 
performer and allowed him to per- 
form three songs for an unheard-of 
19 mirmtes. Spliced into the per- 
formances were taped interviews 
with big-name artists F.lba Ra- 
malho, Maria Bethania and 
Daiiiela Mercun,-. Each of the idols 
lauded C(*sar's artistic prowess. 
Cesar's career took off. 

While "Domingao Do Faustao" 
has garnered high ratings by gen- 
eralb sbowt;ising established re- 
cording acts, otlier shows are will- 
ing to gamble a bit on newer talent. 

"We mix what the audience 
wants to see with what we think is 
important to expose. " states Sei^io 
Groisman. host of SBT's "Pro- 
grama Ijvre," a variety show tar- 
geted to teenage viewers. "We can 
accept suggestions from recording 
companies, but we also give a 
chance to new or lesser known 
bands, like we did with Virguloides 
and Charlie Brown Jr. when they 
both were starting out." 

((loisman recalls iluii, when the 
program debuted in 1988. "I had 
strict ruU^ and prejudices about 
what the teens wanted to hear." Bui 
when he invited the rural-slanting 
sertaneja singer Roberta Minmda 
on, the audience loved it. "It 
d<K sn'l matter if the artist is appro- 
priate lor oiu" audience or not," 
stales Groisman. "If the artist has 
an interesting stage show, our audi- 
ence is capable of appret iating and 
liking that artist." ()n the other 
hand. Groisman asserts that he has 
to assume a critical stance regard- 
ing the type of talent that appears 
on tlie program and not merely 



accede to the wishes of the record 
labels. 

SPACE FOR SAMBA 

As vaiiety and talk show pro- 
grams have emergetl as the most 
effective promoters of recording 
artists. music-<lriveii shows contin- 
ue to sur\ive, but only with the aid 
of blue-collar viewers less pri/ed by 
advertising agencies. 

Such is the case of Record T\"s 
"Quem Sabe Sabado." which airs 
15 hve performances each Satur- 
day afterntH>n. 

The show's director Eddy 
Nilton says the program's mix 
consists of samba and samba- 
r(M>ied fmgodf, with the balance 
provided by accordion-based fono 
and Bahian-oriented tixe sounds. 

Nilton points out that invited 
performers are seletied from an 
average of 30 acts submiue<l by 
record labels. Eighty percent of the 
performers are signed to major 
labels; the other 209J come from 
indie imprints. 

EMI-Odeon's Ikmadossian ob- 
serves that increasingly popular 
samba and pagode are fniding 
space not only on sainba-based 
music shows, but also on the higfi- 
ly-raled variety progiams. 

.Accoifling to Ikmadossian, there is 
a list of prioiit) shows that \ aries litde 
lioin tiux'l lo Libel. "First: 'Faustao,'" 
declares I kmadi wsian . "Then . 
'Domingo Legal,' 'Hebe,' 'Sabjidao 
Sertanejo,' and 'Xuxa Park.' 

"If the ailist is more 'sopbistic.it- 
ed,'" continues Idmadossian, "we 
can adcl in the secund tier of shows 
Jo Soares Onze F, Meia' and 
'l*rogi-ama IJvre.' In the third group 
are 'Ana Maria Braga.' 'Especial 
Sertanejo' and 'Raul Gil.' ■ 

(AssisUnue in prepttring f/iis story pro- 
vided h I.uiz Costa in /{in de frnwim) 
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THE B R A Z I L I A 



EAT IS NOW AVAILABLE TO THE WORLD. 



B r a z 



http://www.18multimidia.com/dalata 
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The most important 
artists in the brazilian 
market ! 

PAGODE 
SAMBA 
BLACK MUSIC 
RAP>^ 

CHARME and R&Bt^ 

COUNTRY/^ 
REGGAE 

Kaskata's records has 
the products that you 
are looking for ! 

Ph.: (5511) 716.5258 
Fx.: (5511) 716.2643 

e-mail: 
kaskatas@rcgra.com.br 





RITMO QUENTE 



THE 
DISTRIBUTER 
THAT MAKES 
THE SUCCESS !! 



SEND US 
PROMOTIONAL 
MATERIAL !! 

Fed Ex 
acc. 15967192 



Ph.: (5511) 716.5258 
Fx.: (5511) 716.2643 

e-mail: 
kaskatas@regra.com.br 





A HEALTHY SIMMER 

('iiiiliniiril ti'"'ii fx's<' f ~ 

MUSIC IN MEGASTORES 

AttoKiinji; to Allunso. i'.V) sales 
accoiini for 40'^ tt» 30'^ of rev- 
enue s^neratetl by its niej^asiori-s, 
thrt-f ol'v\likh art' located in Sao 
Paulo with another store based in 
Rio tie [aiu'iro. 

Originally a h<K>k publisher and 
book store that started 100 years 
aj^o, Saraiva Ix-gan selling CDs less 
than a year ago, because as /Vf- 
fonso relates, "There were no 
st(»res of (his lype in Brazil, which 
housed books, multimedia and 
(IDs. and so we felt the need to 
begin this type of store." 

In November, Saraiva is plan- 
ning to open its first CDs-only 
megastore at a retail mall in Sao 
Paulo, fhe 1 ."jOO-sq.-mlr. (5.000 
st|.-li.) oiilk'l will be the largest 
retail store in Latin America. 
Allonso says another book/t^D 
megastore will open in the interior 
of Sao Paulo slate next year 

CO-SINGLES TO THE RESCUE 

.■\s b(K»k dealers enter the retail 
sector, ABPB's Cameio is belling 
thai the retail side can be revved 
up even a bit more with the intro- 
duction of the CD-single. While 
Brazil is historically an albums- 
only market, the CD-single is 
Ix'ing \iewed as a valuable sales 
t(M)l, especially for up-and-coming 
artists. 

"Recorchng costs in Bnizil today 
arc the greatest expense to a 
record company," says Aloysio 
Re is, president E M I -Ode()n 
Brasil. "So what we intend to do 
with a (^D-single is to go out with 
a single to see whether it is worth 
the trouble to pursue with an 
albiuii or a second single." 

Luis Oscar Niemeyer. president. 
BMG Brasil. notes that his label 
has released three singles and 
each has sold well. "I think the CU) 
single can sell the whole album 



LABELS' WORK-SHEET 

("Gama^ao") and Lisa Soares 
("Trajetoria"). 

According to Rosa, one of 
Lniversiil's most important releases 
was the ^ieplember shipment of 
"Manual Pratico I^ira Kesias. Bailes, 
E /\sins" by funk/soul kmiinary Ed 
Motta. " This is his first record lor 
Universal, his first record in lour 
years, and it is a t<)lally dance- and 
pop-oriented albimi produce*! by 
Liminiia." says Rosa. 

Due (his month are foUowup 
discs by Claudinho & Buchecha 
and the label bow by newly signed 
veteran nn ker Lobao. 

WARNER MUSIC BRASIL 

Explaining whv Warner is hav- 
ing a "very good year," label MD 
Beto Boaventura notes that the 

Cuuliuurti mi ftuf^f ^4 



here in Brazil." says Niemeyer. "In 
addition, it allows us to lake 
advantage of dance artists by 
releasing their product here on 
singles." 

The average price for a CD sin- 
gle in Brazil is near $.'). CDs gen- 
erally run about $17 in retail out- 
lets and aroiunl $l;i in supermar- 
kets and {lepaitinent stores. 

UPSWING IN MANUFACTURING 

The Piano Real allowed Bra- 
zilians from the middle and lower 
economic classes to purchase C^D 
players and CDs. Their entrance 
into the record market has piislied 




PolyGram^s Branco (left); 
BMG's Niemeyer 

sales ol domestic protluct from 
589! of total album sales in Brazil 
in 1994 to 707c this year. Samba 
artists have been among the 
biggest beneficiaries of this per- 
centage swing. 

Predictably, the powerful up- 
swing in the Brazilian record 
industrv- has been reflected in the 
heightened growth of the coun- 
try's four (^D manufacturers — 
Microservice. Sonopress, Sony 
and Videolar. 

From 1904 to 1996, revenue tal- 



lies at Brazil's largest CD manufac- 
turer kiied nearly ;^5*}f from $79 
million to $100 million. According 
to Microser\'ice's marketing man- 
ager, Cibele Fonseca. the compa- 
ny's 38 million units sold in 199G 
comprised 409f of all CDs pro- 
duced in Brazil. The coinpany is 
expecting to do $112 millicm in 
business in 1997. 

PIRATES ANO PROGRAMMING 

Apart from tigiitened ciedil, 
Brazil's record industry is sufler- 
ing few other ills, save piracy. To 
slow the unebbing tide of piracy in 
Brazil, ABPD signed an agree- 
ment with Brazilian CD plants 
that calls for CD clients to present 
CD plants a d<x:imienl endorsed 
by ABPD certifying the product's 
iJgalily. 

I here are still no national radio 
and retail charts that measure the 
popularity of Brazil's artists. 
However. Radio Link, a research 
firm in Rio de Janeiro, has been 
pioviding playlists for client 
record labels with emplf)yees who 
log songs rtJtated on radio stations 
in 1 0 of Bnizil's largest radio mar- 
kets. 

Most label executives are 
pleased with Radio Link, but in 
July, Warner Music Brasil inked a 
deal with ( j owKty Broadcast, a 
research firm that provides com- 
puterized data fur stations in Rio 
and Sao l*aulo. 

"For the first time," says Beto 
Boaventura, MD. Warner Music 
Brasil, "we will have a tool that will 
explain exactly what is happening 
24 hours a day in Rio and Sao 
Piuilo." There is resistance, says 
ABPD's Camero. to creating a 
retail chart because some dtmiestic 
retailers do not want lo participate. 

M for 1998, most executives 
reckon the market will expand by 
7^ or 8*^, provided the general 
economy remains stable. 

But PolyGram's Branco con- 
cedes lliat forecitsling next year's 
market is tricky "since you have 
the presidential election and the 
World Cup. These two events are 
going to be a distraction." H 




CD'S PARTY 
Your rigth choice 

open the Brazilian 
market with security 

and confidence. 
Call us, and stop to worry 
about 
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company's sales have vauUed 26% 
over numbers realized in 1996. 

The company, whose sub- 
sidiaries are WEA Music and Con- 
tinental-East/West, is currently 
riding high with Titas' unplugged 
WEA disc "Acustico," which has 
sold nearly 800,000 units since ils 
May release. 

Other WEA acts on a roll are 
Kid Abclha. Bar^o Vcrmelho, 
Raimundos — whose new album 
should be out by press time — and 
Bahian arlisi Simone Moreno, 
whose disc dropped in September 
At Continental, the hot groups arc 
veteran sertaneja stars Ecandro & 
Leonardo and pagode notables 
Katinguele. 

"■\t our company," says Boa- 
ventura, "any artist can sit at our 
table, because if it is a samba artist, 
he has a home at Continental- 
East/West; if it is a rock artist, 
there's WEA Music." Also selling 
well, notes Boaventura, is "Ro- 
mances" by Mexican megastar 
Luis Miguel. 

FIELDZZ 

Famed Sao Paulo DJ Iraf Cam- 



pos is a one-man dance-music 
conglomerate who established 
Fieldzz Records as a joint 
venture with BMCi. 

The label has expanded 
rapidly via it-s dantc (oin- 
pilations released in con- 
junction with large 
Brazilian radio networks 
such as Jovem Pan. 

Campos says a danct 
compilation, whitli con- 
tains mostly dance tracks 
from international .u is. np- 
ically sell .500,000 units. An 
owner of a recorii store, 
recording studio ;tnd an 
agency that books club l)|s, 
Campos says dance is as big 
in Brazil as traditional 
sounds, including samba 
and bossa nova. 

Compilation packages joint I v 
issued by Fieldzz and \\ ladio net- 
work are assembled by the label 
and the network. Dance compila- 
tions slated for release in the 
fourth quarter include "DJ Irai 
Campos & O Som Das Pistas 8," 
"Broadway Vol. 2," "Overnight 
'I'unel Do Tempo" and " DJ 
Shopping 8," the laller of which is 
named after (Campos' dance- 
oriented record store. 

Further, Fieldzz is taking advan- 
tage of the current rodeo- 



announcer craze with a dance set 
entitled "O Som Do Rodeio — 
Country Music." 

Apart from its compilation pro- 
jects, Fieldzz also puts out product 
by individual dance artists, such as 
male/female duo Doo Dad and 
producer duo Ricco Robit. 

An active licensor of interna- 
tional dance product, (Campos 
says key disc jockeys in Sao Paulo 
product 



Clockwise from 
left: Doo Dad. 
Caetano I'eloso, 
Art Popular 




Brazil's evangelical churches, 
Igreja Universal Do Reino De 
Deus. The church also operates in 
the U.S. as Universal God's 
Kingdom Church. 

Igreja Universal owns the re- 
gional television network Record, 
as well as several radio stations. 
Several members of Brazil's con- 
gress are members of the church. 

Line Records features only soft 
ballad-oriented material. The 
label's marketing is carried 
out via media oudets owned 
In the church. The label's 
most famous album is a spo- 
ken-word disc featuring 
Bil)lical passages read by for- 
iiu-r Recie Cilobo TV person- 
.iliiv Cid Moreira. 
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license. "And if the song is big in 
Billboard, it has a nuich greater 
chance to be licensed," says C^am- 
pos. 

LINE RECORDS 

Founded in 1991. the year that 
marked the explosion of spiritual- 
ly-rooted music business in Brazil, 
Line Records is a label subsidiarj' 
of one of the most powerful of 



OUTROS BRASIS 

Outros Brasis Rec- 
ords, founded in 1987 
in Belem, was created as 
an indie home to Bra- 
zilian artists from the 
.■\ma/on region where 
the label is located. In 
the past two years, the 
company profile has 
grown, due in part to 
the exposure of Man- 
aus' hot boi bumba act 
Carrapicbo. 

Outros Brasis' best- 
selling artist is Nilson Chaves, who 
has sold a cumulaiive 300.000 
units, most of which have been 
cassettes. His latest album, 
"Amaz6nia Brasileira," a di.sc he 
recorded with guitar virtuoso 
Scbastiao Tapaj6s. is slated for 
release in Europe, Japan and the 
U.S. 

Rosana Yentas, managing direc- 
tor and partner at Outros Brasis. 



reckons international territories 
are primed for new Brazilian 
sounds. "The foreign market 
seems exhausted with bossa nova 
and jazz-like artists, and it is look- 
ing for different music, with more 
interesting percussion work," says 
Yentas. 

.Apart from its own product, 
Outros Brasis distributes albums 
by eight artist-owned companies. 
Other key releases from the label 
this year are "No Chao Do 
Caminho" by singer/songwriter 
Vital Lma. and the label debut 
from Tony Soarcs, who blends 
reggae with the percussive boi 
bumbd. 

RITMO QUENTE 

Since 1995, Sao Paulo-based 
distributor Ritmo Quente has not 
only become a top indie source of 
samba music through its label 
Kaskata's, it also has evolved into a 
farm system for major labels. 

Consider that four of Kaskata's 
samba artists have followed their 
indie sales success with recording 
contracts with EMI-Odeon Brasil, 
BMG Brasil and PolyGram Brasil. 
Another samba band remains 
signed to Kaskata's, but its prod- 
uct is distributed by PolyGram. 
Further, one of Kaskata's rap 
artists inked a recording pact with 
Sony Music Brasil. 

Despite overtures from major 
labels to join forces with Ritmo 
Quente, the company's interna- 
tional manager Milton Freitas says 
the company "is in the process of 
becoming a full-fledged indie with 
a national presence." 

A company witii a diverse, all- 
Sao Paulo roster spanning samba 

C.imtmufd on fxifje 56 



We don't know 

//"airlines 

ask themselves 

why thev/7|/. 

Vasp does so 



EVERY SINGLE DAY. 




Our husiness is making people an^ places get closer. 
And such a thing involves emotion and responsibility all the 
time. Those who travel demand our commitments with 
uiieniion. limeiables, destinations, baggage, everything. And we 
do know that anybody else does. It is not by chance that \^sp is the fastest 
growing Brazilian airline in the international market and has been market 
Under in on-time performance and regularity since 199-1 
And from now on, our responsibility is going 
to be even bigger with the 
Vasp Air System, which includes 
Vasp (Brazil), Lab (Bolivia). 
Ecuatoriana (Ecuador) and 
Tan (Argentina). A group of 
airlines which is going to keep 
Vasp's philosoplty: if you love 
what you do, you have 
the obligation of doing it even better 



Vasp Air System 




Q)tAB f^ECVATOniANA TAN 
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EoTchando6« 



i 



TODO: 

Complete 
Caetano Veloso 
collection 
including 
all his 29 releases 



Ralando o Tchan, a song inspired by the 
centuries-oW art of Belly Dancing, is the first single 
of ^oTchan's new album, EoTchan do Brasil. 
It's already topping Brazilian chart with the 
same powerful Bahia rhythm of their other hits, 
and the success is just about to begin. After 
having sold over 5 million copies of their 
first two albums, EoTchan will soon have the 
new album released in more than thirty countries. 
Join them and contact us for more information 
on EoTchan and other best selling releases 
from PolyGram, the #1 record company in Brazil. 

PolyGram do Brasil /Export Department 
Tel : (5521) 389 7653 • Fax.: (5521) 389 7728 

OTHER RELEASES YOU'D BETTER KEEP AN EYE ON: 




CAHANO VEIOSO 



ORATbRIO: 

A Collection 
of 10 releases 
from 

Milton Nascimento's 
best years 



ALSO CONIAa us FOII THE HOST COMPtHE UTALOSUE ON MPB, 80SSA NOVA AW) SAMIA: OKO WAHQUE, TOM JOtIM, CAEUItO VELOSO, GAl COSTA iOAO GUJEIITO, EUS HEGIHA. GILBERTO GU. VINlaUS DE MORAES, TOQUIMHO, UILA PINHEIIIO AMONG MANV OTHER GREAT KRKXMERS. 





Bandeira 





LABELS' WORK SHEET 

(Mi Menor, Muleke Travesso, 
Ciriipo Encanto, Novos Hori- 
zontes), R&B (Energia), sertaneja 
(Tony Marco, Batistony), country 
(Venlo Forte) and reggae (Reggae 
Mix). Ritnio Qiicntc also owns 
dance imprint Attack, and an 
instrumental label called Original 
Records. 

In addition, Ritmo Quente 
licenses dance product from 
prominent international imprints, 
mcluding Priority, Profile, Ichiban 
and ZYX. The company works 
with Globo TV, as well, on various 
music projects. 

Originally a promoter of dances 
in Sao Paulo, the firm caught fire 
as a record label in 1986, when it 
released one of Brazil's first rap 
discs. Its samba prosperity has 
surged in the past two years. 

"We have become the biggest 
samba label," says Freitas. "When a 
samba group looks for a label, they 
come to us, becau.se they know 
ihey will be in good hands." ■ 



MUSIC DEPAFTTMENT 

partment stores account for around 
35% of its siiles. "The great stores 
are good buyers because they pay," 
says Paradoxx's sales director, Jean 
Marcel. "There is no debt, and they 
buy big amounts, so there is always 
a lot of money coming in." 

If this new approach to the CD is 
widely praised among recording 
companies, Uiere is also growing 
concern about the impact of the big 
companies on the small, specialized 
retailer. 

" Ilie industry' should do some- 
thing to protect the small retailers, 
becau.se they can't compete and 
they won't survive," says Marcel. 

Nobody in the industry will state 
the wholesale price difference being 
offered the big chains and the 
rt^oi d retailer, hut everyone recog- 
nizes that the situation for the small 
retailers is becoming more and 
more difficult. 

"The [small] retailer has to com- 
pete also with music clubs and 
Internet virtual stores, so now only 
the best will sunive," says 
WFjVConiinenial's Ouarino. ■ 

(Assistame in preparing (his story um 
provided frv Bento ae Ahren.) 



COVERING BRAZIL 

Our Brazil Spotlight aivcr is the 
wttrk of New VVirli-bascil illtisluilor 
Rob tiii-goieiii. Ciregoreiti Ix'gan 
his airper In 1972. working in top 
advertising agencies and siu<iio5 
doing pr{>duclion and later spot 
drawing> and nnished illustraiions. 
Since 1993. he has devoted his liuie 
t'XfhLsivelv tu illustrating and paint- 
ing. His wt>rk has appeared in sev- 
eral vohinies of Ammcan Shtmva^e. 
lie lias e\hibite<l at the National 
Ans t;hiii (.allery with the Pastel 
>iiKieE\ ol America, the .American 
Anisis Professional League Int.. 
and al the Salmagundi Club of New 
York, where he receive<l the Alice B. 
McReynolds award (or his portrait 
ofU.B. King. 



10 Anos Fabricando CDs no Brasil ^ 
10 years Manufacturing CDs in Brazil 

TEL: 55 (Oil) 858-1433 
FAX: 55 (Oil) 858-0794 
e-mail:microservicemkt@originet.com.br 
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get to the top! 



MUSIC 
C I N ■ M A 
V I D ■ O 
P U • L I S H I N 



Your best partner in Brazil since l*)l>*1 



Av. Olegario Maciel 135 - Rio de Janeiro / RJ • Brazil - 22621-200 Tel: (+55 21) 493-4457 Fax: (+55 21) 494 3459 / 493-7904 
http://www.toptape.coni.br e-mail: toptape@unlsy5.com.br 



tile leniPlne fliono6?r^iiyf. IjjiRirlieilven! tn Icsin tmnr-!. 

Already in its third year, CD Expo has firmed up its position as the main 

meeting point of the Latin American phonographic market. Attended by the ttK W 

most important names and companies in the music world, CD Expo is the . . _ ^B, . riiif^' -fT iTi'i^ifAS — ,. v . ' 

perfect place to do great business and make valuable professional contacts. ^^jj^^^^^^jUH ^'""^SpS^SS^^'^^*^ » 



Exhibitors 



Total Public 



204 Professional Public 



7.012 



180.368 



Business Generated 

US$ 31.000.000 

CD Sales to General Public 

US$ 12.100.000 

fsrlEstiigais in txpo 

Record Companies @ Indie Labels @ Manufacturers @ Studios 

@ Radios & TVs @ CD e CD ROM Distributors & Retailers @ 
Technology for Shows & Recordings @ Designers (S Music 
Publishers @ Specialized Publications @ Mjltimedia Accessories 
@ Accessories & Displays @ Video Distributors @ Artists (2 
Sectorial Association @ Audio & Video Dealers 




CD EXPO 



^^^^ Latin American Phonographic 

Market Conference 

For more information: FAG6A Eventos 
SUPPORT: ABPD 
Rua Conde de Iraja, 260 / 1 andar 22271-020 RJ Brazil 

Tel: 6521-537-4338 Fax: 5521-537-7991 
mail@fageventos.com.br - www.fageventos.com.br/cdexpo 
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NEWS AND VIEWS FROM AROUND THE WORLD 



Call For Action On Europe's VAT 

Culture Ministers To Discuss Music Taxes 



BY MARK DEZZANI 



Earring The Future. Dutch veteran rockers Golden Earring get their hands on 
a gold award for 50,000 copies sold of their latest album. "Naked II." on 
Arcade/CNR Music, Pictured here at a special live concert broadcast by Dutch 
Radio 3 FM. from left, are band members Barry Hay. Rinus Gerritsen. and Cesar 
Zutdenwijk; novelist Jan Cremer; band member George Kooymans; CNR Music 
A&R manager/head of promotions Ruud van Dulkenraad; and band member 
Rob Gerritsen. 



MILAN — Culture ministeiN fmm the 
European Union will discuss the jios- 
sibility of designating recorded music 
as a cultural product at their next 
meeting, slated for Nov. 21 in Brussels. 
Such a mm-e could make music eligible 
for a reduced value-added tax (VAT) 
rate across all memlier states. 

European music industry organiza- 
tions—led by SNER the French affili- 
ate of the International Federation of 
the Phonographic Industry (IFPI) — 
began lobbying the EU earlier this 
year for the cultural recognition of 
records and the application of a lower 
4fJ VAT rate, which is applied to other 
cultural products, such as books. 

Italy's culture mini.sler. Walter Vel- 



Max Music Cuts Ties To Radio Outlet 

Spanish Label Protests Top-Rated Los 40^s Practices 



■ BY HOWELL LLEWELLYN 

MADRID— Spain's only fully owned 
multinational i*ecord label, Bai'celona- 
based Max Music, has severed all 
links with the counti-y's most popular 
music radio network in an unprece- 
dented industry row. 

Max president Miguel Dega has 
decided not to invest "a single peseta 



P'Gram Germany 
Enlists Retail To 
Boost Classical 

■ BY WOLFGANG SPAHR 



RAMBURCt— With German classi- 
cal music sales in a state of free fall. 
PolyGram is teaming up with deal- 
ei-s to help stop the slide. 

In the first 
half of 1997, 
the market 
shrank by B.9% 
to H million al- 
bum units, ac- 
cording to in- 
dustry feder- 
ation BPW. 
Clii.s.sical music 
now accounts 

for only (j% of the entire German 
record market, down from 10^ at 
the start ofthe"90s. 

According to a non-buyer study 
conducted by the industry; six out of 
10 cla.<sical Ui.wrs leaw the record 
store without purchasing. "I didn't 
(Continued on next page) 




GRAMATKE 



more" in advertising on Cadena 
SER's chart-linked Los 40 Princi- 
pales and has refused to offer any 
more Max artists free for Los 40's 
popular Super 1 series of concerts, 
which are performed and broadcast 
in cities around the country. 

Dega argues that Max was the sec- 
ond-highest lalH'l advertiser In Los 40 
last year, with $557,000 (83 million 
pesetas) invested, "yet without a soli- 
tary record on rotation at the 
moment," he said in the first half of 
October 

Pressed on the matter, Dega 
speaks of Los 40's "offensive and 
humiliating" treatment of Max Music, 
which is the leader of Barcelona's 
thriving dance music scene, the 
largest in Spain. 

"I have therefore decided not to 
continue to invest any more money in 
Los 40 Principales and to suspend the 
free performances of all our artists in 
its concerts while this treatment per- 
sists," says Dega in a letter that was 
sent to Augusto Delkader, SER's 
director general. 

Dega points the blame fully at Los 
40 director Javier Pons and at deputy 
director Jaime Baro. He accuses them 
of being "completely out of touch with 
today's target youth, the kind who go 
to discotheques and disco bars and 
who know about the latest dance 
trends as well as new age and so on." 

The Max president claims Los 40 is 
fast losing its audience because of its 
policy, from a maximum of 5 million 
listeners to around 2.8 million today, 
as young people change to "more 
aware local stations." In fact, the last 
national Estudio General de Medios 
survey covering April-June gave Los 
40 an average daily audience of 2.(i 
million, nearly one million more than 



its nearest competitor. 

Max has expanded rapidly in 
recent years. Its empire includes 
operations based in Miami. Holly- 
woofl, Mexico, Puerto Rico, Germany, 
and Portugal. 

Outside Spain, its distributors 
include PolyGram (Mexico), Univer- 
sal (U.S.), and BMG (Germany). 

Pons said Oct. 20 that he was fully 
aware of Degas charges but that he 
had no comment. Pres.sed further, he 
denied that Los 40 programming was 
behind the times and said that he 
plays as much dance and techno as 
any network. 

By coincidence. SKR's music net- 
works — which hold four of the top fi\'e 
positions in the ratings — announced 
their 1997-98 program changes Oct. 
17 at a Madrid subw-ay station. One of 
the Los 40 changes is that listeners 
will now be able to help expand the 
station's top 40 via a telephone num- 
ber or the Internet. 

"We have introduced this hot line 
to counter the cold image we have 
gained." admits Pons. 

"We i>erhaps had won a bad repu- 
tation as an inaccessible network, 
being a little closed, but our changes 
were decided a long time before the 
Max Music issue and have nothing to 
do with the label's charges," insists 
Pons. 

Until some five years ago, its was 
widely agreed in the Spanish music 
industry that breaking an artist with- 
out support from Los 40 Principales 
was almost impossible. But as Span- 
ish-language music has grown in pop- 
ularity, other networks, such as 
SER's AC/oldies M-80 and all-Span- 
ish Cadena DIAL, or rival Cadena 
COPE'S rock-based Cadena 100, have 
(Continiit'd on next }mge) 




troni. publicly declared his support for 
the campaign at a music industry 
meeting Oct 21 in Turin. Italy, and has 
contacted his countenmrts in other EU 
states to put the i.ssue firmly on their 
agenda. 

An earlv agreement appears un- 
likely: The U.K.'s 
secretary of .^tate 
for culture, media, 
and sport. Chris 
Smith, recently 
announced that i 
the country's new 
Labour govern- ^ 
ment was against A 
tax concessions donato 
for records (Bill- 
board Bulletin, Oct. 20). Smith said a 
tax reduction "wouldn't make much 
difference" to the level of music sales 
in Britain. 

The issue of cultural recognition for 
records exploded in Italy following an 
Oct. 1 raise in VAT from \m to 20% as 
part of the gowrnment's adjustment to 
the 1998 Imdget (Billboard, Oct. 18). 
Culture Minister Veltroni, who is also 
deputy prime minister, later claimed 
that the tax hike was unavoidable in 
the short term but committed himself 
to lobbying within the EU for tax 
incentives for records. 

Speaking in Turin on the closing day 
of the second annual Salone della Musi- 
ca, Veltroni explained, "I opposed the 
tax increase during ministerial meet- 
ings. However, we were bound by EL' 
regulations. I haw. how^n'er. sent a let- 
ter to all of the culture ministers of EU 
member stales proposing the issue tof 
cultural recognition for recordsl for 
discu.ssion at our next meeting." 

At the same time as the Italian tax 
rises wre announced Oct. 1. the coun- 



try's government ratified the EU's 
directives harmonizing VAT tax cate- 
gories. This gave the government no 
choice but to put music in the top "lux- 
ury giHKls" rating for VAT. 

Veltroni committed himself to the 
cause of tax incenti\es for records fol- 
lowing an Oct. 8 emergency meeting in 
Rome with music industry leaders rep- 
resenting local industry' organizations, 
authors' rights society SIAE. Italy's 
IFPl affiliate FIMI. indie labels asso- 
ciation AFl. and the anti-piracy feder- 
ation FPM. The meeting, with Veltroni 
and Finance Mini.ster Vincenzo Visco, 
was requested by the music industry 
bodies to protest the tax hike and 
resulted in a series of government in- 
itiatives promised by Veltroni to 
address industry problems. 

Veltroni also sent an open letter to 
fellow EU culture ministers. In the let- 
ter, he ob-serves that the ratification of 
EU tax harmonization directives re- 
sulted in a considerable tax increase on 
re>cords. 

"[Recordsl evidently constitute a 
fundamental instrument for the diffu- 
sion of musical culture ... A large part 
of the record buj^ing market are >'oung 
people who do not haw significant eco- 
nomic resources at their disposal. 
Within the [European Unionl records 
are subject to the maximum VAT rate, 
unjustifiably equal to luxury and con- 
sumer goods without any cultural con- 
tent. It seems therefore opportune that 
at the next meeting of culture mini.s- 
ters this question is examined with the 
aim of reaching a unanimous conclu- 
sion, the reduction of what turns out to 
be a punitiw tax." wrote Veltroni. 

FIMI president Gerolamo Caccia, 
who is also president of Warner Music 
Italy & Greece, saj-s he is "wry happy" 
(Continued on next page) 



Caccia Earns Gov't Support 

Initiatives For Music Biz Promised 



TURIN, Italy— KIMI president/ 
Warner Music* Italy & Greece pres- 
ident Gerolamo Caccia emerged 
from the music industry's meeting 
with Culture Minister Walter Vel- 
troni (see story, this page) with 
promises of new government ini- 
tiatives to help the business. 

These included the rapid ratifi- 
cation of the WIPO accords for the 
protection of copyrights on elec- 
tronically distributed product; the 
ratification of laws, including 
tougher sanctions against music 
pirates; and the establishment of 
a daily free promotional space for 
music on public service broadcast- 
er R.-M's 8 TV network. 

The government also pledged to 
support the conversion of unused 



public buildings for use as .youth 
cultural centers for the perfor- 
mance and practice of live music 
as well as possible incentives for 
new retail mu- 
sic chains look- 
ing to open in 
Italy to help 
improve the 
country's poor 
distribution in- 
frastructure. 
Caccia an- 
CAcciA nounced the 
details Oct. 9 at 
Turin's Salone Delia Musica. the 
day after the music industry meet- 
ing with the culture and finance 
ministers. 

MARK DEZZANI 
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Arbelo Tops 
Premios Noms 
In Spain 

MADRID — Universal Music art- 
ist Rosana Arbelo, Spain's sales 
sensation of 1996, has won three 
nominations for the Premios 
Amigo Awards. 

Arbelo, whose debut album, 
"Lunas Rotas," has sold 1 million 
copies in Spain, could repeat her 

success at last 

April's Pre- 
mios d e la 
Musica cere- 
mo n y, when 
she won three 
awards. That 
event was or- 
ganized by 
ARBELO authors' soci- 

ety SGAE 
and artists' society AIE. This 
year's Premios Amigo ceremony, 
to be held Nov. 20 here, is being 
organized by International Fed- 
eration of the Phonographic 
Industry affiliate AFYVE and 
produced by Lisa Anderson, 
executive producer of the U.K.'s 
Brit Awards. 

The 14 awards are in three 
groups — Spain, Latino, and inter- 
national — and other notable nom- 
inations include two for Gloria 
Estefan, the only artist nominat- 
ed in two groups, Latino and 
international; three for Mexico's 
Luis Miguel; three for Jarabe de 
Palo; who recorded Spain's "song 
of the summer," "La Flaca"; two 
for Oasis; two for U2; two for the 
Corrs; and two for Spanish croon- 
er Alejandro Sanz. 

The doyen of the nominees is 
90-year-old Compay Segundo, 
one of three resident Cubans 
among the five nominees for best 
Latino male artist. Spice Girls 
received one nomination for best 
new international artist. 

Premios Amigo is regarded as 
the most important awards cere- 
mony in Spain, as it is the first to 
embrace both the Spanish and 
Latin American markets. 

HOWELL LLEWELLVN 



Singapore Official Pledges 
Gov't Help Fighting Piracy 



BY GEOFF BURPEE 



MAX MUSIC 

(('onti)uied froyn preceding page) 

broken acts that were largely ignored 
by Los 40. 

In his letter to Delkader, Dega 
offers to continue cooperating with 
SER's other networks. Max Music is 
owned 100% by Spanish capital and 
frequently tops the compilation 
charts with various forms of dance 
music. 



EUROPE'S VAT 

(Continued ftvm preceding page) 

with the initiative. "The commitment 
to lobby within the EU is already a 
very imjwtant concession." he saj-s. 

AKI president Franco Donato also 
sair-s he is content but notes that pres- 
sure on the government must be main- 
tained. "IThe ministers] haw opened a 
door, but bearing in mind previous 
unfulfilled promises, it is still impor- 
tant to maintain pressure," he say.s. 



HONG KONG—A sharp rise in the 
manufactui-e, import, and sale of pirate 
music CDs in the Singapore market 
over the past 18 months has for the first 
lime attracted the voice of a govern- 
ment body. 

The music industry is welcoming 
Trade Dev^elopment Boarrl .'^nior direc- 
tor Ng Kim Neo's comments to a Sin- 
gapore Phonogram/Videogram Assn. 
(SPVA) meeting Oct 15 on protecting 
copjTight. 

Peter Lau, managing director of 
EMI Singapore and chairman of the 
SPVA, which represents 21 recortl com- 
panies in the Lion City, says that Ng 
pledged gowrnment authorities would 
be working closely with the In- 
ternational Federation of the Phono- 
graphic Industiy (IFPI) to fight piracy. 

The Singaporean go\'ernment has a 
history of being reticent to acknowl- 
etlge the music industry, with which it 
has a somewhat rocky relationship. 

Curtailment of risque or overtly 
political IjTical content is handled by a 
government censorship body titled the 
Committee on Undesirable Publica- 
tions; the most recently regulated work 
in the territory is the currently pend- 
ing ban on Janet Jackson's latest Vir- 
gin release, "The Velvet Rope" (Bill- 



board. Oct. 25). 

The SP\'A announced it is to fund a 
§750,000 reward scheme, which the 
association will use to pay individuals 
who gi\e information that leads to the 
successful pi'osecution of pirates. 

Terence Phung, managing director 
of Sony Music Singapore and secretary 
of the SP\A, said that $.50,000 would be 
I^d for information that led to a raid 
on a ''big factory," while netting a 
wholesaler would be woith $13.HS3 and 
a street stall retailer $83. 

SPVA has also commended police 
efforts in the city's lai*gGst-e\'er i-aid on 
a CD manufacturer in August, which 
the IFPl (which also paiticipated in the 
raid) says resulted in the seizure of 
close to 1 million music C^IDs. 

The regional arm of IFPI and the 
SPVA say the raid is indicati\e of a cli- 
mate wherein piracy is once again ram- 
pant. "Piracy has become very bad in 
the last few months," Phung sa}!;, quot- 
ing IFPI statistics that show a growth 
in pirate market share from 4% in 1993 
to about 30% of Singapore's $70 million 
music market in 1997. 

It was on the day of the raid, Phung 
sa>'s, that local record companies and 
retailers fir.'^t made an appeal directly 
to the prime minister's office to im-oh'e 
the government in protecting copy- 
right. 



POLYGRAM GERMANY ENLISTS RETAIL 



(Continued from preceding page) 

find the right product" is one of the rea- 
sons most frequently stated for not buy- 
ing anything. 

Market researchers ha\'e found that 
this is due to inadequate store orienta- 
tion, lack of competent staff close by, 
and difficulties in making a decision, 
gi\en the wealth of prwluct^s a\'ailable. 

Wolf-D. Gramatke, president of Poly- 
Gram Germany, says, "Although the 
mai'ket is stagnating at a high level, it 
urgently requires an impulse to make 
up for the inexorable price ri.ses." 

PolyGram's classical music market- 
ing unit came up with an unconvention- 
al campaign: the motto "Recommended 
by (German classical music retailers." 
Retailers were asked to nominate out- 
standing recordings from Po]y(5ram's 
Deutsche Grammophon, Philips, and 
Decca catalogs. Retailers' endorse- 
ments were used as a basis for assem- 
bling a catalog of 400 classical music 
highlights. Eight million copies of this 
catalog ha\'e been printed for inclusion 
in such large-circulation magazines as 
"Stern" and "Foeas." The selected CDs 
receive the logo "Recommended by Ger- 
man classical music retailers." The cam- 
paign is also the subject of ads that 
include a telephone number for con- 
sumers and a coupon for direct orders 
from the catalog. 

Hartmut Peine, managing director 
of PolyGram's sales operations, 
explains that many i>eople enter clas- 
sical music stores without knowing 
what to buy. Says Peine, "The retailer's 
personal recommendation is still the 
best ai'gument." 

01i\er Schulten, managing director 
of Polj'Gram Klasaik, sa.vs that he was 
suiprised by how committed i-etailers 
were in nominating their personal 
faTOrites, Sa>'s Schulten. ''The rctiiilcr 
sees that we are in\^ting a lot of money 



in gi\ing the classical music market new 
impetus with the best products frcm our 
catalog." Retailers do not receive any 
remuneration for their recommenda- 
tions, but their names are mentioned in 
the catalogs. Also, a Ic^ on the products 
and in the retail outlet states the names 
of the classical music retailers recom- 
mending the top protlucts. 

Says Gramatke, "The average cus- 
tomer spends only eight minutes in a 
store. If the customer is uncertain, 
unable to make a decision, or simply 
does not know enough about classical 
music, he merely wants to look rather 
than buying anything." The same cus- 
tomer frequently requires the retailer's 
atlvice but doesn't recei\^ it. Yet, these 
days, no retailer can affoifl to employ 
the number of sales assistants required 
for these customers. 

Joerg ToUe, buj-er for Situ in I^enebv 
urg, Germany, praises the Poly(]ram 
campaign. 'At last there is a joint cam- 
paign between a record company and 
retailers, with mai'keting strategists not 
just ignoring the retailers. There's never 
been anvthing quite like this before." 
ToUe sa>'s that this campaign is capable 
of reaching a broad target group and 
ai-ousing tlie "sleepers" in particular. 



FOR THE RECORD 

The 2.3 billion yen ($18.9 million) 
loss stemming from the closure of 
Sony Music Entertainment Japan's 
(SMEJ)'s 00 label has been fac- 
tored into the financial results for 
the half year ending Sept. 30. 00 
Records will continue as an imprint 
within SMEJ. not within Sony 
Recorfls, as stated in a story in the 
Oct. 25 issue. 



newsline... 

INTERNATIONAL REPERTOIRE had a jjarticulariy bad first nine months in 
Japan this year, with shipments of CD albums by overseas artists down 
10^ to 70.1 million units, with a wholesale value of 100.6 biUion yen ($8:^1.4 
million), also down The Recording Industry Assn. of Japan reports 
that total shipments of prerecorded music January-September were 
unchanged in volume terms at ;i45.2 million units, for a wholesale value of 
417.7 billion yen, 2% lower than the same period in 1996. Total album shijv 
ments were 218.9 million units, down \% from last year. "It's not going to 
get better fast," says recently appointed HMV Japan president Paul Dezel- 
sky. "We're certainly not planning for double-digit growth. We're looking 
at a very flat market." steve McCLLRE 

MUSIC INDUSTRY CONSULTANT Jon Webster has formed an international 

marketing consultancy with Jody Hardy, who previously handled talent and 
artist relations at Wt\ Asia. The new. London-based venture i.s called the 
Hardy Webster Partnership and follows the pair's work over the past year 
for such label clients as Mute, Echo, and Epic. Webster, one-time Virgin 
Records U.K. managing director, continues with the Clancy Webster I'ai't- 
nership, which he established with Debra Clancy after leaving Virgin 
Records. Its clients are Genesis, Peter Gabriel, UB40. and Mike & the 
Mechanics. 

WARNER MUSIC INTERNATIONAL is discussing a "new and possibly differ- 
ent agreement" with Musikvertrieb AG, its partner in Switzerland, accord- 
ing to a source at the major. Warner product will continue to be marketed 
and distributed by the Zurich-based 
company until the end of the year. 
Meanwhile, Musikvertrieb plans to 
launch a production arm and has 
appointed Christoph Lehmann GM 

and Stephan Pressinger A&R manager. It is adding Belgium's Play It Again 
Sam and the U.K.'s Beggars Bamiuet to its roster of distributed labels, which 
already includes British imprint Mute Records and EMI-owned Intercord 
from Germany christian lorenz 

EUROPEAN COMMISSION {EC) president .Jacques Santer has confirmed his 
attendance at the second Platinum Europe Awards dinner, to be held July 
9, 1998, in Brussels. It is organized by the International Federation of the 
Phonc^raphic Industry to bring recording artists and music industry exec- 
uti\'e8 together with senior European poHticians and EC poUcjinakers. San- 
ter's interest reflects the event's growing import. He is expected to present 
a number of awai'ds, as he did at the 199fi inaugural ceremonies in Brus- 
sels. The accolades are gi\en to acts whose albums have sold 1 million copies 
in Europe. The e\'ent's producer will be Lisa Anderson; its steering com- 
mittee is headed by Sony Music Euroi>e president Paul Russell. 

U.K. COLLECTION SOCIETY the Performing Artists Media Rights' Assn. 
(Pi^ MRA) is seai-chir^ for British performers who may be owed some of the 
1 million pounds ($1.G million) in o\'erseas royalties that the body has for 
distribution. "There are so many performers out there, from worldwide 
names to session playei-s, who do not know that they may be owed money," 
saj^s P((i MRjV chief executire Anne RawcUffe-King. The organization admin- 
isters funds collected from broadcasters for use of recorded music. It was 
set up when ILK. law adopted in December 1996 a European Union copy- 
right directive giving performers, for the first time, a statutory right to 
royalties for recordings broadcast or played in public in the U.K. and over- 
seas outside the U.S. P(« MRA has reached agreements with performers' 
collecting societies in the Netherlands, Germany, Poland, Spain, and 
Switzerland and is in discussions with ADAMI, the French artists' society. 

CELINE DION will release her first single in Japanese, "Be The Man," Nov. 

13 on Epic/Sony. The single, which is coming out only 
in Japan, is the theme of the T\^ drama "Eve," current- 
ly airing nationwide in Japan on the Fuji T\' network. 
The song was written by David Foster and Junior Miles, 
aka Edgar Bronfman Jr., president/CEO of Seagram 
Co. Local music critic Reiko Yukawa supplied the .Ja^ian- 
ese lyrics to "Be The Man," which will be included on 
Foster's soundtrack album foi- the series, also set for 
DION release Nov. 13 on Epic/Sony. STEVE McCLl'RE 

SONY MUSIC TAIWAN has inked its first Chinese regional repertoire deal 
with the signing of singer .Teff Chang. Terms were not disclosed for the four- 
album deal (two in Mandarin, two in Cantonese). However, Sony Taiwan 
managing director Roger I^e says the schedule calls for a new Mandarin- 
language album by Christmas and a Cantonese offering for spring 1998. 
Beginning his career in the late 1980s, Chang. 30, recorded 10 albums for 
then Rock Records subsidiary Elite Music (subsequently acquired by BMG 
Asia-Pacific). The artist most recently released three albums with EMI 
Music Taiwan, the fii-st and most successful of which. 1996'a "Generosity." 
reportedly sold 500,000 units in Taiwan alone. The new Sony project uti- 
lized the services of Yao Chlen, whose work includes projects for C'hinese 
stars like Faye Wong and Teresa Tang. Profluction is slated for November 
at studios in Los Angeles. (;eoff Bl'RI'EE 
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SOMETHING ABOUT THE WAY YOU LOOK 
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JOHN MERCURY 
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RESCUE ME BELL BOOK & CANDLE MIOLa 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 
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I'LL BE MISSING YOU PUFF DADDY & FAITH 
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SPICE UP YOUR LIFE SPICE GIRLS virgin 
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G MERCURY 
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SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND 1997 ELTON 

JOHN MERCURY 

ALANE WES fpk 

BARBIE GIRL AQUA uNixEnSAi 

SPICE UP YOUR LIFE SPICE GIRLS wtoiN 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

;OMBA'ROuGH tram: 

IN NUE DEI DE KAST cnr 

IK HEB JE UEF EN WACHT OP PAUL DE LEEUW 

EPIC 

NOBODY'S WIFE ANOUK dinouvjsic 
STAY SASH! byte 

ANOTHER DAY BUCKSHOT LEFONOUE coiuurm 
GOT TIL ITS GONE JANET JACKSON vtRDJN 
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AVENUES REFUGEE CAMP ALL STARS FEATURING 
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PLEASE U2 MERCURT 
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HERMAN BROOD 1977-1997 20 YEARS OF ROCK 
&ROLL bmg 

MARIANNE WEBER MORGEN WORDT T ANDERS 

HOCH 

JOE COCKER ACROSS FROM MIDNIGHT emi 
BUENA VISTA SOCIAL CLUB FEAT RY COODER 

BUENA VISTA SOCIAL CLUB munkx 

JANET JACKSON IHE VELVET ROPE v*CiN 

MARCO BORSATO DEWAARHEID POlvwjfl 

DE HEIOEROOSJES KUNG FU pias 

THE VERVE URBAN HYMNS virgin 

ELTON JOHN LOVE SONGS mercury 

SPICE GIRLS SPICE virgin 

OMEHENK LAAT ZICH NIET KISTEN cnrm'./sh: 

ELTON JOHN THE BIG PICTURE mercury 



SMGLES 

SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND 1997 ELTON 

JOHN MtRCUHYiPOcYGRAM 

BARBIE GIRL AQUA mca 

HOW 00 I LIVE TRISHA YEARWOOD pjca 

EVERY TIME YOU CRY JOHN FARNHAM & HUMAN 

NATURE GOTHAM CITY.'BMG 

MEN IN BLACK WILL SMITH ccujw&ia 

I SAY A LITTLE PRAYER DIANA KING caUMdiA 

EVERYBODY BACKSTREET BOYS i ibebtt.-sony 

WHERE'S THE LOVE HANSON mercury 

C U WHEN U GET THERE COOLIO FEAT 40 THEVZ 

GOT TIL IT'S GONE JANET JACKSON ww.iN 
BITTERSWEET SYMPHONY THE VERVE viRCiHEMi 
MO MONEY MO PROBLEMS THE NOTORIOUS 
B-t.G. (FEAT PUFF DADDY & MASE) bmg 
SPICE UP YOUR LIFE SPICE GIRLS virgin 
FOOLISH GAMES JEWEL USn^l/WARNER 
BITCH MEREDITH BROOKS EMi 
4 SEASONS OF LONELINESS BOYZ II MEN 

MmnWNKXYIiRAM 

PUSH MATCHBOX 20 eastwest warneh 
HONEY MARIAH CAREY cO-Umbia 
SEMI-CHARMED LIFE THIRD EYE BLIND east- 
west warn eh 

COCOJAMBOO MR. PRESIDENT ustv^st.warner 
ALBUMS 

SOUNDTRACK MY BEST FRIEND'S WEDDING 

JOHN FARNHAM ANTHOLOGY 1 gotham CitViSMG 
MIDNIGHT OIL 20000 WATT RSL— THE MIDNIGHT 
OILCOLLETION :c<.UMel^■w^» 
THE SEEKERS FUTURE ROAD EMi 
SAVAGE GARDEN SAVAGE GARDEN 

RO»DSMrTrt'i'AARN! R 

JEWEL PIECES OF YOU easiwest 
HANSON MIDDLE OF NOWHERE MEncuRY 
TINA ARENA IN DEEP Columbia 
LEDZEPPELtN REMASTERS LAsrvrtST-wAfiNEfl 
SOUNDTRACK THE FULL MONTY BUG 
BOYZ II MEN EVOLUTION MOiOWK'POiyGRAM 
PORTISHEAD PORTISHEAD polygram 
JANET JACKSON THE VELVET ROPE viftCiNitMi 
JOHN FARNHAM ANTHOLOGY 2 GOTHAM D I y.BMG 
MARIAH CAREY BUTTERFLY Columbia 
MATCHBOX 20 YOURSELF OR SOMEONE LIKE YOU 
EftsrwfcS'i-rtiUMi' 

HUMAN NATURE TELLING EVERYBODY sow 
SOUNDTRACK MEN IN BLACK coiumbk. 
LEANN RIMES YOU LIGHT UP MY LIFE curk'SONv 
THE VERVE URBAN HYMNS mercury 
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smaxs 

CANDLE IN THE WIND 1997 ELTON JOHN MER 

BARBIE GIRL AOUA universai 

DO YA THINK I'M SEXY N-TRANCE FEAT ROD 

STEWART MtoiA^a* 

MR. GORGEOUS SMOKE CITY VIRCin 

VUl be MISSING YOU PUFF DADDY & FAITH 

EVANS (FEAT 112) 8MG 

MEN IN BLACK WILL SMITH ctxuMaiA 

STAY WITH ME CHASE MoviMiiiTaAM 

IT'S LIKE THAT RUN-D M.C VS. JASON NEVINS 

IIMf.^ClF 

SPICE UP YOUR LIFE SPICE GIRLS viroir 

BITTERSWEET SYMPHONY THE VERVE raax 

PASSION DATURA irmaiIEYel ONE 

MIDNIGHT SIMONEJAY IMI 

TUBTHUMPING CHUMBAWAMBA emi 

BEACHBALL NALIN 4 KANE zag.pcey&ram 

EVERYBODY BACKSTREET BOYS «IRGI^ 

FREE ULTRA NATE utK-iMfZK. 

QUANTO AMORE SEI EROSRAMAZZOTTI nooBMr. 

STAY SASH! i ufl,i.#D ctitoRSmi 

GOT TIL IT'S GONE JANET JACKSON mRom 

NO MORE BABY DISCO BLU DIEFTE/Bj approveotEie 

ALBUMS 

MINA LEGGERA pimRTi 

DE GREGOR FRANCESCO UVALIGIA 

DELLATTORE uxuwja 

ELTON JOHN THE BIG PICTURE MERCURY 

THE VERVE URBAN HYMNS viROn 

883 LA DURA LEGGE DEL GOL Fsmri 

RADIOHEAO OK COMPUTER EMi 

LIGABUE SU E GIU' DA UN PALCO WEA 

AQUARIUM AQUA uvivtR»L 

ANDREA BOCELLI ROMANZA sua««j~i>ERSAL 

OASIS BE HERE NOW ep«: 

RENATOZERO ZERO SETTANTA BMC, 

ORNELLAVANONI ARGILLA cao 

GIORGIA MANGIO TROPPA CIOCCOLATA OISCHI Di 

ClOCCOLATABMG 

BACKSTREET BOYS BACKSTREET BOYS ii^viRGiR 
NOMADI LE STRADE, GLIAMCI. IL CONCERTO ceo 
IRENE GRANDI PER FORTUNA PURTROPPO CGD 
THE ROLLING STONES BRIDGES TO BABYLON viR 

C.H 

IMAGINARY DAY PAT METHENY WMiNEHBRas 
NIMROD GREENDAY WARNER BROS 
DIMMI COSA SUCCEDE SULLA TERRA DANIEL! 
PINO DGC 
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SINGLES 

SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND 1997 ELTON 

JOHN MLHLUMV 

BARBIE GIRL AQUA universal 

SPICE UP YOUR LIFE SPICE GIRLS virgin 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

MEN IN BLACK WILL SMITH COLuum 
STAY SASH! bytebiue 

I'LL BE MISSING YOU PUFF OAOOY & FAITH 

EVANS 1 FEAT. 112) aftu uuY. wisr* 
TUBTHUMPING CHUMBAWAMBA CMi 
GOT TIL IT'S GONE JANET JACKSON virgin 
SUNCHYME DARK) G wt* 

ALBUMS 

THE VERVE URBAN HYMNS mui/WRCIn 

THE ROLLING STONES BRIDGES TO BABYLOM vir- 

Gl^ 

ELTON JOHN THE BIG PICTURE RCCHn.'MEHCUi" 
BACKSTREET BOYS BACKSTREET S BACK jtvE 
JANET JACKSON TH£ VELVET ROPE vwiiN 

COCKER ACROSS FROM MIDNIGHT capitqi 
M PEOPLE FRESCO MPtWlMMG 
POftTlSHEAD PORTISHEAD 00' beat 
OASIS BE HERE NOW otEATiON 
THE LIGHTHOUSE FAMILY POSTCARDS FROM 
HEAVEN wii Drj.RWOL«»R 



MALAYSIA 



(RIM) 10/2a'97 



ALBUMS 

VARIOUS ARTISTS NOW 3 emi 
BACKSTREET BOYS BACKSTREET BOYS form 

RElX«OS 

EMILCHAU GUANGYINGSIJIAN ROO 

AQUA AQUARIUM univfr&u 

JACKY CHEUNG WANNA GO FOR A BLOW WITH 

YOU POttiBAM 

MARIAH CAREY BUTTERFLY sow mu&C 
VARIOUS ARTISTS NOSTALGIA BAUDA KLASIK 

LUAHAN SPRING sonymusjc 

MKHAEL LEARNS TO ROCK NOTHING TO LOSE 

nil 

FAYEWONG FAYEWONG Ewi 
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SINGLES 

SOMETHING ABOUT THE WAY YOU LOOK 
T0NIGHTA:ANDLE in the wind 1997 ELTON 

JOHN r\X"i.q,\M 

SPICE UP YOUR LIFE SPICE GIRLS vipgin 

BURNIN' CUE swi sounds 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

JIVt'ZOMBA 

BARBIE GIRL AQUA uwveRsaj. 
OM DU VAR BAR KENT hca 
TUBTHUMPING CHUMBAWAMBA fMi 
KUNG FOR EN DAG MAGNUS UGGLA SOW 
I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANSiFEAT 112) fwc 

FIRE WATER BURN BLOODHOUND GANG WNVt- 



THE VERVE URBAN HYMNS hWT REDC»DiP»ti&ViBGlN 
THE ROLLING STONES BRIDGES TO BABYLON vin 

SARAH BRIGHTMAN TIMELESS wahncr 
AQUA AQUARIUM univer&m. 
BACKSTREET BOYS BACKSTREEFS BACK virgin 
JANET JACKSON THE VELVET ROPE virgin 
FRANK SINATRA MY WAY— THE BEST OF FRANK 
SINATRA *«NER 

ELTON JOHN T>^E BIG PICTURE KnyGMu 
SMURFARNA SMURF HITS 3 cmrmus<c 
GLENMARK GLENMARK metronomemaaner 
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(VenlOTs Gang Norway) 10/28/97 



SPAIN 



lAFYVE'ALEF MB) 10/18/97 



SMGIES 

CANDLE IN THE WIND 1997 ELTON JOHN MER 

CURVPr:i.ii\-.iiAM 

SPICE UP YOUR LIFE SPICE GIRLS virgin 
BARBIE GIRL AQUA usvERSAi. 
QUANTO AMOR ME DAS EROS RAMAZZOHI RCa 
I'LL BE MISSING YOU PUFF DADDY & FAITH EVANS 

(FEAT. 112) ARKJj 

BACKSTREET BOYS AS LONG AS YOU LOVE ME 

VIRG'N 

SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT ELTON JOHN WWJURV'KXVGMM 
ANYBODY SEEN MY BABY? THE ROLLING STONES 

VIRfj N 

PLEASE U2 i:>iANO>TOi.rcRi>M 
STAND BY ME OASIS COLUMeiA 

ALBUMS 

ALEJANDRO SANZ MAS 

BACKSTREET BOYS BACKSTREET^S BACK v.ron 
JARABE DE PALO lA FLACA virgin 
MONICA NARANJO PALABRA DE MUJER epic 
LUIS MIGUEL ROMANCES wea 

KETAMA KONFUSION UtRCUAY.TOLYGRAM 

THE ROLLING STONES BRIDGES TO BABYLON v>r 

GIN 

DOVER DEVIL CAME TO ME subterfuge RECOftOS 
ELTON JOHN THE BIG PICTURE mebcubytolvgham 
ANATORROJA PUENTOS CARDIMALES abichji 



PORTUGAL 



iPonugai/AFPi loam? 



ALBUMS 

ANDREA BOCEUI ROMANZA KxmoJ 

MADOEDEUS 0 PARAISO Eu.vc 

DANIEU MERCURV FEIJAO COM ARROZ IK 

PAULO SONZO QUASE TUDO t<XUMB» 

AQUA AQUARIUM jMtvERSAL 

SANTANA SUMMERDREAMS GLOaocOLiMBu 

SARAH BRIGHTMAN TIMELESS E«twtST 

BACKSTREET BOYS BACKSTREET S BACK MC 

THE KELLY FAMILr ALMOST HEAVEN kiikmmi 

MARIA CALLAS THE VOICE OF THE CENTURY 



DENMARK 
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SINGLES 

SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND 1997 ELTON 

JOHN POiyowAM 

SPICE UP YOUR LIFE SPICE GIRLS v«gw 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

V1RGI^ 

I'LL BE HISSING YOU PUFF DADDY & FAITH 

EVANS (FEAT 112) SMG 

DAZE TOY BOV soNY.PLADtcoMPAcmn 

EVERYBODY BACKSTREET BOYS virgin 

SUPER HERO DAZE Sony 

STAY SASH! ■jLANDisavian RECCWS 

DO YA THINK TM SEXY N-TRANCE FEAT ROD 

STEWART SCANDINAVIA RECOHDS 

C U WHEN U GET THERE COOilO FEAT 40 THEVZ 

EDClPITCM 



ELTON JOHN THE BIG PICTURE POirGRMJ 
JAMES LAST IN SCANDINAVIA poiygram 
JANET JACKSON THE VELVET ROPE VIRGIN 
MICHAEL LEARNS TO ROCK NOTHING TO LOSE Emi 
BACKSTREET BOYS SACKSTREET'S BACK 

JDWaa-HOUGH TRADE 

DIANA ROSS ONE WOMAN,THE ULTIMATE COL- 
LECTION CMC 

LED ZEPPELIN REMASTERS warner 

HUEY LEWIS & THE NEWS IF THIS IS IT cue 

AQUA AQUARIUM uMivedsal 

SARAH BRIGHTMAN TIMELESS warner 



SMGLES 

SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND 1997 ELTON 
JOHN po.Tr,R4M 

PRINCE IGOR WARREN G 4 SISSEL polygram 
TUBTHUMPING CHUMBAWAMBA EMi 
SPICE UP YOUR LIFE SPlCE GIRLS virgin 
LONELY NANA polygraw 
STAY SASH I MULTIPLY 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 
zom8a,*ic«jgh trade 

CRUSH ON YOU AARON CARTER cocl 

OVERDOSE SNACK cNR'AflCADiA 

C U WHEN U GET THERE COOLIO FEAT 40 THEVZ 

E«LPIID4 

ALBUMS 

BORRETZEN MYHRE VINTERSANG itLaEriT>OLYGRAAi 

POSTGIROBYGGET ESSEN5UELL norSkegram 

HELLBILLIES LIVE LAGA RC^G 

JANET JACKSON THE VELVET ROPE viRcm 

JEWEL PIECES OF YOU eastwest 

ELTON iOHN THE BIG PICTURE pcxvcham 

LEONARD COHEN MORE BEST OF across fROM uc 

NIGHI 

JOE COCKER ACROSS FROM MIDNIGHT emi 
LEO ZEPPELIN REMASTERS e^twestwwner 
DE LILLOS STAKKARS soNET.'POirGflAM 
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LIIKAA APULANTA levy 

MITAVAAN APULANTA lEW 

KOSKETUS KLAMYD1A wiakiuno 

SPICE UP YOUR LIFE SPICE GIRLS virgin 

DO YA THINK t'M SEXY? N TRANCE FEAT ROD 

S'tWAHT 'jtAf.ClN«vlANiK-TEL 

BARBIE GIRL AQUA u^n^ERSAL 
SUPERHERO DAZE oance TOXjMNv 
SOMETHING ABOIH^ THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND 1997 ELTON 

JOHN Rxxn 

HYVA KARMA TEHOSEKOITIN lev* 
WHEN LOVE AND DEATH EMBRACE HIM 

ALBUMS 

DONHUONOT HYVAA YOTA JA HUOMENIA nfl. 

niOn'BMG 

AQUA AQUARIUM umyersm. 

LED ZEPPELIN REMASTERS ATiANTiCWMtNER 

ULTRA BRA KROKETTI mAMiD 

THE VERVE URBAN HYMNS mrnui 

ELTON JOHN THE BIG PICTURE 

RGCKfT,'Wi;R::L r y.to ii G ram 

ALANGOLLA ISMO ALANKO POko 

LEEVI& THE LEAVINGS KESKIVIIKKO AOCUT/MER 

CHH*iPO.YGRAM 

TAPANI KANSA JUHLALEVY coiUMeiA'SONY 
YO PIRSTALEET pciko 



GLOBAL 

MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

SOUTH AFRICA: Africa's "princess of pop," Yvonne Chaka Chaka has cemented her status as 
one of the countr>''s most proUfic and longstanding female artists with "Bombani" (a Shangaan 
word meaning stand up and be counted, walk tall, be confident), released through Teal Records, 
part of Pol^-Gram's operations here. "Bombani" is Chaka Chaka's 1 1 th album in a eai-eer that has 
spanned more than 10 yeai-a and has taken her from such pure pop hits as "I'm In Love With 
The DJ" to the more sophisticated songs on the current album. In recording "Bombani." Chaka 
Chaka has once again relied on the production and songwriting talents of renowned South African 
hitmaker Chicco. Another conti'ibutor is Abie Sibiya, a fresh face on the national music scene, 
who penned one of the album's outstanding tracks, "Kana uChuchema," a pan -African-style bal- 
lad that explores the subjects of skin color and violence. Chaka Chaka is planning a national tour 
in support of "Bombani" and will tour Uganda (where she is hugely popular), Kenya, Zimbabwe, 
and Tanzania later this year. In a mo\e that has taken many industrj'^ wterans by surprise, Chaka 
Chaka has announced that she is planning to invite Brcnda Fassie. her main contemporary from 
the township pop heyday of the 1 980s, to tour with her. "People have always a'wumed Brenda and 
1 were rivals," ('haka Chaka says with a smile. "But she was my musical hero since I was a teenag- 
er. Her hit song 'Weekend Special' was a turning iwint in township pop, and I'd love to share a 
bill with her again." DIANE COBTZER 

CZECH REPUBLIC: Daniel H&lka's self-titled debut album on Monitor-EMI is shaping up to be 
the most successful original domestic release of the year. At a recent con- 
cert where the singer was presented with a platinum disc to recognize 
sales of 50,000 copies, even the head of his record company admitted to 
being surprised by the enormity of Hfilka's success. Much of the singer's 
appeal resides in his voice, which explores the ups and dow^ns of lo\'e, life, 
and destiny with tremendous fervor But Hulka wasn't unknown before 
his solo debut, having played the lead in the phenomenally successful Czech 
musical "Dracula" (see Global Music Pulse, Aug. 17, 199()). The connec- 
tion is reinforced by the fact that five of the tracks on his album were writ^ 
ten by revered contemporary Czech composer Karel Svoboda, who also 
wrote the "Dracula" score. One in 10 Czechs have seen "Dracula," and 
more than 25,000 copies of the original soundtrack were sold in 1996, 
according to the International Federation of the Phonographic Industry. 
The second album from the musical, "Dracula — Komplet," has been on the chart here for the past 
three months. MICHELE LE(m:e 

CUBA: Papi Oviedo, widely regarded as one of the foremost exponents of the tres or Cuban gui- 
tar, has launched a solo career at the age of 64. Oviedo, who has spent a lifetime playing with 
such internationally knowTi Cuban artists as Tipica Habanera and Elio Reve, has signed a three- 
album deal with Tumi Music, the U.K.-based 1^1 that also has rights to the catalog of the Cuban 
state-owned label, Egrem. Oviedo's first solo album, recorded last year in Havana, "Encuentro 
Entre Soneros" (Among The Soneros), features his subtle but rhjlhmic playing accompanied by 
a host of Cuban singers and his own all-acoustic band. "I traveled all over Europe, Africa, and 
Asia for 15 years with Elio Reve," Oviedo says. "But this is the chance of my life to play pure 
son" The guitarist is already at v^'ork on his second solo album. nigel willl^mson 

U.K.: The stunning, self-titled debut album by Attica Blues (MoWax/A&M) builds on the legacy 
of Soul II SouPs landmark album, "Club Classics Vol. 1" ("Keep On Movin' " in the U.S.), re- 
leased in 1989. The essence of the Attica Blues sound, according to the three-piece group, is 
"beats, vox, and atmos," or to put it another way, a mixture of hip-hop/dance grooves, haunting 
arrangements, and the enchanted singing of Roba. Currently on tour with rising trip-hop act 
Morcheeba, Attica Blues is also proving to be a formidable presence onstage. The trio's "Uve" 
sound is based on samples and sequences augmented by a human drummer, with much of the 
excitement being generated by the turntable work of DAfro and Roba's sublime vocals. KWAKIJ 

INDIA: In the crowded Indian music market, dominated by formulaic film soundtracks and pre- 
dictable, prepackaged pop, Daler Mehndi's music has come as a groundbreaking alternatiw, re- 
connecting modern Indian music with a timeless folk sound. Known as "the 
king of bhmiff ra," Mehndi released his third album, "Ho Jayegi Balle Balle" 
(Magnasound), Sept. 27. The artist took his place in an international lineup, 
including Spice Giiis, Savage Garden, Bon Jovi, and No Doubt at the Chan- 
nel V Awards Oct. 18 in Delhi (Billboard, Nov. 1). Featuring eight all-out 
bhangra tracks, with lyrics mostly written by Mehndi, the new' album was 
produced and mixed in Delhi by Jawahar Wattal, who worked on Mehndi's 
first two albums. The first single and video from the album, "Ho Gai Tu Balle 
Balle," features Mehndi's bravura vocals accompanied by Punjabi power beats. 
Despite a long tradition of bhangra stars emerging from the Punjab, notably 
pioneering crossover artist Gurdas Mann, who made it big in the 1980s and still commands 
immense respect, the genre had eryoyed only sporadic mainstream success until the arrival of 
Mehndi. His debut album, "Bolo Ta Ra Ra Ra," released in 1995, became an instant hit, thanks 
to the runaway success of its title track, an infectious bhangra dance anthem. "The record com- 
pany expected to sell not more than 300,000 units in the first year," Mehndi saj's. "I think we had 
touched that figure within the first couple of months, and the album has sold 2.5 million legiti- 
mate units to date. Pirated sales are easily double this figure." With Mehndi also claiming sales 
well in excess of 2.5 million copies of his second album, "Dardi Rab Rab," released in 1996, the 
sky is clearly the limit for this electrifying performer, who was classically trained by the mae- 
stro Ustad Raahat Ali Khan. nyay bhushan 
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Beatlemania Replaced By 
McCartney Mania In U.K. 



HOME& 
ABROAD 




by Thorn Duffy 



It was a scene straifiht out of the 
swinging '60s outside HMV's flagship 
Oxford Circus store in London, as the 
Beatles* "Love Me Do" sounded from 
the shop front, British "bobbies" held 
back screaming fans, and Paul 
McCartney ducked out of a limo and 
dashed up a red carpet for his first in- 
store album-signing 
session in 35 years. 

The event marked ^"^^ 
the reopening of the 
renovated 50,000- 
square-foot HMV loca- 
tion and followed by 
two days the world 
premiere Oct. 14 of 
McCartney's sympho- 
ny "Standing Stone" at 
the Royal Albert Hall 
(Billboard, Oct. 25). 
McCartney was on 
hand to sign copies of 
the new EMI Classics 
album and his most 
recent Capitol/EMI 
pop album, "Flaming 
Pie." Among those 
watching the McCartney mania were 
Jean-Francois Cecillon, chair- 
man/CEO of EMI Records U.K. and 
Ireland; sewral present and former 
EMI executives; and Capitol Records 
senior VP Lou Mann. 

"This is the lai^est record store in 
the world, and it's great that we have 
the world's largest recording star," 
said Stuart McAllister, chairman/ 
chief executive of the HMV Group. As 
the HMV mascot, Nipper, looked on, 
McCartney accepted an engraved 
gramophone trophy. "Thank you very 
much," he said. "Do I get the dog?" 

YuSUF ISLAM, who had been 
known to legions of fans as Cat 
Stevens before he abandoned pop 
music and embraced the Islamic faith 
in the 1970s, has collaborated at a 
London recording studio with the 
Muslim \'ocal quintet Raihan, whose 
Warner Music album "Piyi-Pujian" 
has broken sales records in its native 
Malaysia. 

"Probably one or two songs" from 
the sessions at an unidentified studio 
will be included on Raihan's next 
album, scheduled for release in 
December, says Nasser Abdul Kas- 
sim, A&R director for Warner Music 
Mala>'sia. Islam saw Raihan perform 
in August in Malaysia and agreed to 
the collaboration after discovering the 
group shared his mission of teaching 
the Islamic religion. The former 
singer/songwriter founded the 
Islamia School in north London in 
1983 but has been largely inactive in 
the music business for the past two 
decades. 

Raihan was in the U.K. to perform 
at the Commonwealth Conference 
staged in late October in Edinbui^h. 
"Puji-Pujian" has sold more than 
600,000 units in Malaysia, a record for 
local repertoire in the market, 
according to Warner Music. 

Tumi music, the Latin music label 
incongruously located in Bath, Eng- 
land, will release the budget-priced 
"Tumi Latin American Music Sam- 
pler" on Monday (3) as part of its 



j'ear-end offerings in the U.K. The 27- 
track album will retail for 2.99 pounds 
{less than $5.00) and highlight sounds 
in four Latin genres: Andean pan 
pipe and traditional music; indigenous 
music from Andean artists signed to 
Tumi; salsa and tropical dance music 
from Colombia, Brazil, and New York; 

and Cuban music high- 
lighting forthcoming 
Tumi releases by Los 
Dan Den and Afro- 
Cuban jazz artist 
Bobby Carcasses. 
Tumi's deal with the 
Cuban state-owned 
record company Egrem 
has given it access to a 
wealth of repertoire 
from that country Tumi 
recently announced an 
exclusive distribution 
deal for the U.S. with 
World Music Distribu- 
tion (Billboard, Oct. 4). 

Tom OVANS, the 
indie singer/songwriter 
whose 1995 album "Tales From The 
Underground" was previously high- 
lighted in this column, has been 
receiving rav^s in the U.K. for his lat- 
est release. "Dead South," released 
by NSR Recordings in Nashville. 
Writes reviewer Stewart Lee in Q 
magazine; "This tired-looking man in 
a wooly hat has somehow made a 
record as scary as a Prodigy single, 
using little more than an acoustic gui- 
tar, some judicious mumbling, and a 
vicious harmonica," Echoes Paul Du 
Noyer in Mojo: "He is, in his own 
right, a real heavyweight Numbers 
like 'The Polksinger' are as serious as 
anything written since Springsteen's 
'Tom Joad' cycle." Ovans' album has 
been picked up by Demon Records in 
the U.K. 

Border crossings: Rounder 
Records is staging the Travelling 
Troubadours Tour of Europe, fea- 
turing Ray Wylie Hubbard, Carrie 
Newcomer, and Slaid Cleaves, 
which opened Oct. 31 in Aberdeen, 
Scotland, and continues through the 
U.K., Germany, and Holland. The 
joint outing promotes new releases, 
including "Dangerous Spirits" from 
Hubbard, "My Father's Only Son" 
from Newcomer, and "No Angel 
Know" from Cleaves . . . The French 
duo Daft Punk will play its first 
London show Wednesday (5) at the 
London Astoria following Virgin 
Records' success promoting the 
band's album "Homework" in the 
U.K. . . . Stove Earle & the Dukes 
open a European tour Monday (3) at 
the Olympia Theatre in Dubhn with 
additional dates booked by Asgard 
Presents in the U.K., Scandinavia, 
Germany, the Netherlands, and 
Italy. 

Home & Abroad vt a bnveekly column 
spotlighting the activity of the inter- 
national music business and artists 
otdside their home markets. Infor- 
mation may be sent to Thorn Lhiffu 
Billboard, 23 Ridgmount St., London, 
WClE 7AH, or fared toU-171-323- 
2316. 
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Lerner Captures Cuban Sound 

Island Beats Punctuate Pianist ^s Jazz Focus Set 



m BY LARRY LeBLANC 

TORONTO— Although her two-month 
tour across Canada came to a close in 
October, Winnipeg, Manitoba-based 
pianist Marilyn Lerner remains exu- 
berant about her experience perform- 
ing li\'e with many of the Cuban musi- 
cians who appear on her explosive 
Cuban-recorded jazz alUim "Birds Are 
Returning." 

"Playing with these musicians has 
been like dying and going to musical 
heaven," exclaims the 40-year-old Lern- 
er. "[Possessing] classical conser\'atory 
training and an Afro-Cuban folklore 
tradition they hear from when they are 
born, they have both the technical facil- 
ity and an incredible connection to their 
religion and culture. Playing with them 
has been an incredible lift in my life." 

Released in Canada by Jazz Focus 
Records Sept. 2 and slated for U.S. 
release Tuesday (4), the harmonically 
rich and inmA-atiw "Birds Are Return- 
ing" is dominated by a unique pairing 
of three Cuban bata percussionists and 
three saxophonists. The album has an 
abundance of traditional Afro-Cuban 
rhythm elements, but it is still a con- 
temporary jazz recording, not a Latin 
jazz record. It is centered primarily on 
Lerner's original music, which is 
derived from jazz, classical-stjied new 
music, and classical sources. 

A MAGICAL RECORD 

Seven of the album's nine tunes are 
original compositions by Lerner. The 
remaining two are a chord-drenched 
version of the George Gershwin/Ira 
Gershwin/Dubose Heyward standard 
"I Lores You Porgy" and a fine rendi- 
tion of Horace Silver's "Que Pasa." 

"It's a magical record; it has a sound 
I haven't heard on many records," says 
the album's producer, Larry Cramer. 
"Marilyn was ready to do a major 
record, to make a real statement" 

"This album is the best thing Mari- 
lyn has ever done," agrees Ross Pbrter, 
the Winnipeg-based host of "After 
Hours," CBC Radio's nightly national 
jazz show. "It seems that all of the ele- 
ments fell into place with this album." 

The 4-year-old Jazz Focus Records, 
based in Calgary, Alberta, is distributed 
in Canada by Allegro Entertainment 
Canada in Vancouver and in the U.S. by 
Allegro Corp. in Porthind, Ore. 

Jazz Focus GM Richard Sutherland 
says that Lerner's album has raised the 
independent label's profile in Canada. 
"This album is getting us a lot of [media 
and retain attention, and we're going to 
take advantage of that to get better 
known outside of Alberta," he says. 
"We're now really working Allegro to 
make sure they get the album into 
stores and get it on listening posts and 
on new-release walls." 

"She's not a superstar by any means, 
but the album is doing quite well here," 
says Trevor Caswell, jazz buyer at 
HMV Canada's flagship Yonge Street 
store in Toronto. "I like the album." 

The album was recorded in Havana 
Jan. 21-29, 1997, with flutist/saxophon- 
ist Jane Bunnett (Cramer's wife), her 
long-time bassist Kieran Overs, and 
Cuban musicians Yosvanny Terry 
(tenor and alto sax), Javier Falbo (bari- 
tone sax), Dafnis Prieto (drums), Inor 
Sotolongo (percussion), and bata drum- 
mers Carlos Francisco Hernandez 




Mora, Ogduardo Diaz Anaya, and Anto- 
nio Martinez Campos. 

Many Canadian jazz fans first heard 
Lerner with the Roy-Lerner Group, 
with which Lerner, with guitarist I-arrj' 
Roy and drummer Peter Erskine, 
recorded the acclaimed "Quarter To 
Three" album for Montreal's Justin 
Time Records in 1992. 

Following the release of a solo piano 
album, "Miss Overboard," in 1994, also 
for Justin Time, Lerner intended to 
record a modern jazz album with sev- 
eral different-sized groups in New York. 
With this in mind, she approached 
Cramer and Bunnett to work with her. 
Lerner had played with Bunnett in a 
duo in the early '80s. 

Cramer and Bunnett were then 
preparing to go to Cuba to record 
pianisUarranger Hilario Duran Torres' 
album "Killer Tum- 
bao," released in 
May on Justin 
Time Records. 
After hearing a 
tape of Lerner's 
composilions, Oam- 
er felt several 
Cuban musicians 
he knew — "a com- 
LERNER bination of young 

lions and older 
plaj^rs" — would be ideal for her music. 
He suggested that Lerner join them in 
Havana and record her album at the 
state-operated Egrem label's old Are- 
ito studio. The facility — ^where Bunnett 
recorded her "Spirits Of Havana" 
album, released by CBC Recordings in 
1992 (BUlboard, Oct. 17, 1992), and iU 
follow-up, "Jane Bunnett And The Spir- 
its Of Havana Chamalor^," which will 
be issued in Canada by EMI Cana- 
da/Bluenote Nov. 18 and in the U.S. by 
Bluenote/EMI F^b. 18, 1998— was orig- 
inally built by RCA Victor in the '40s 

Lerner, intrigued by Cramer's sug- 
gestion, agreed to record in Cuba. But 
she was no stranger to Afro-Cuban 
music. While in college, she wrote a 
paper on the effects of Afro-Cuban 
music on American popular music and, 
following a visit to Cuba in 1993, began 
performing with the Winnipeg salsa 
band Papa Mambo. She has also per- 
formed with such Cuban jazz giants as 
Paquito D'Rivera and Arturo Sandoval. 

"When I wrote these pieces I didn't 
think I'd record them with Chiban musi- 
cians, but some of the melodies do have 
Spanish sounds," Lerner says. "So it 
wasn't putting two [musical elements] 
that don't fit together. Howewr, I real- 
ly didn't know what was going to hap- 
pen, recording in Cuba. I knew it was a 
risky thing to do." 

While recording Torres' album, and 
with ffy Cooder finishing up his World 
Circuit album "Buena Vista Social 
Gub" in a studio nearby, Cramer began 
holding rehearsals for the musicians on 
Lerner's album. Once Lerner arrived, 
there were further rehearsals. Lerner 
encouraged the musicians to come forth 
with their own arrangement ideas. 

"I went there with my offering, say- 
ing, 'This is what I've written, and this 
is how I play,' " she says. "I did not go to 
CXiba [with the intention] of doing [my 
own| recording of their music. [Collab- 
oration] was the whole thrust of my 
project." 

Lerner says that the Cuban musi- 
cians she worked with welcomed the 



opportunity for extensi\« collaboration. 

"What's going on there now is that 
the young musicians are restless and 
want to experiment," she says. "My 
musical life has been in collaboration 
and being on the edge [musically], and 
I saw musicians [in Cuba] who want to 
do the same." 

Early on, Cramer was a bit skeptical 
about Lerner and the Cuban musicians 
fitting together so spontaneously "I did- 
n't think [the record] would have the 
unity that it has," he says. "The first day 
there were quite a few jitters. I still had 
doubts about [whether Lerner] could 
pull it off. [Working quickly,] we were 
putting amazing demands on her. How- 
ever, everybody worked beautifully 
together." 

Adds Bunnett, "Marilyn's an extra- 
ordinarj' pianist, a well-rounded musi- 
cian. She has a classical bacl^ound, a 
good understanding of the jazz tradi- 
tion, and she works in [classical-styled] 
new music, all of which brings a great 
deal of depth to her music." 

Classically trained in piano during 
her teens, Montreal-born Lerner has 
had a v-aried musical career in Canada, 
including performing on the jazz circuit 
here and writing extensively for film 
and theater She has appeared on more 
than 20 Canadian albums, including 
releases by such jazz acts as Greg Lowe 
and Kerry Kluner Big Band with 
Paquito D'Rivera and folk-styled sets 
by Marie-Lynne Hammond, Heather 
Bishop, and the Wyrd Sisters, with 
whom she has frequently appeared. 

Additionally, for the past three 
years, Lerner has performed exten- 
sively with bass clarinet player Lori 
I-Yeedman in the classical-styled new 
music/jazz duo Queen Mab, which 
released its first set, "Barbie's Other 
Shoe," on the Los Angeles-based 9 
Winds label in Mav. 



MAPLEBRIEFS 



UELINE DION WAS the big winner 
at the 1997 Felix Awards, held Oct. 26 
in Montreal. Her album "Live A Paris" 
won in the best-selling and pop/rock 
album of the year categories, and she 
also won as female artist of the year. 
Dion, who was not present at the Que- 
bec music indu-stry awards, also won 
top honors for being the Quebec artist 
with the mofit success outside of Que- 
bec and the Quebec artist with the 
most success singing in a language 
other than French. Other miyor win- 
ners included Bruno Pelletier, who 
was named male singer of the year, and 
Z^bulon, which walked off with the top 
group of the year award. 

The CANADIAN ACADEMY of 
Recording Arts and Sciences has 
announced that manager/agent Sam 
Feldman will receive the Walt Grealis 
Special Achievement Award, which 
recognizes Canadian music industry 
builders, at the 27th Juno Awards, to 
be held March 22, 1998, in Vancouver. 
Feldman is president of S.L. Feldman 
& Associates and co-manages Joni 
Mitchell, the Chieftains, and Norwe- 
gian singer Sissel. 
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Yarbrough Urges Return To 'Basics' 

Sony Prez Cites Cassettes^ Artist Development 



BY ED CHRISTMAN 



NEW YORK— After suffering a two- 
year industry tailspin, Sony Music Dis- 
tribution gathered its forces and 
accounts in three locations around the 
U.S. to promote the theme of getting 
back to basics. 

The conferences were held in Los 
Angeles, Chicago, and New York. At 
the New York conference, held Sept. 
28-30, Danny Yarbrough. president of 
Sony Music Distribution, said. "It's 
never been truer or more necessary 
that we all get back to basics." He 
noted that while things are "definitely 
getting better [for the music industrj j, 
there are still problem.s and conditions 
that exist that w'c must all address to 
really turn things around." 

One of the best examples of getting 
back to basics, according to Yarbrough, 
has been the way the industry has re- 
\ived the cassette, noting that Sony has 
led the charge in that area. For the last 
two years cassettes were suffering 
precipitous declines, mainly because 
music merchants were reacting 
aggressively to declining consumer 
demand and dramatically paring 
inventory in the format In 1995 and 




DANNY YARBROUGH 



1996, the cassette suffered 20% de- 
clines each year. This year, thanks to 
an industry campaign, cassette sales 
are only down 11.8%. 

Yarbrough noted that the campaign 
for the cassette has paid dividends. 
"We're way up in all cassette cate- 
gories, especially Nice Price cassettes, 
which have sold over a million units 
more than last year." 

Moreover, he noted, Sony Music Dis- 
tribution and Columbia took chances 



on the cassette by issuing the new 
Mariah Carey album, "Butterfly," in a 
value pack, w^hich consisted of the cas- 
sette and CD versions packaged to- 
gether. According to Yarbrough, 
accounts that aggressively promoted 
the value pack say that package was 
generating 10%-15% of total sales on 
the Carey album, which he said means 
that those accounts eixjoyed "big incre- 
mental profits." 

But beyond reviving the cassette. 
Yarbrough stated, the most effective 
way to get back to basics is for the in- 
dustry to rededicate itself to artist de- 
velopment. "This remains the No. 1 
priority for everyone at Sony Music 
and I hope for our customers as well," 
he stated. "This is the lifebiood of our 
industrj', and as an industry we must 
do a better job. Label and distribution 
must remain committed to the artists 
we bring to retail, and retail must step 
up their share of responsibility in cre- 
ating new careers that will result in the 
new superstars that really ring those 
cash registers." 

In New York, Sony brought in two- 
dozen recording acts to play for the 
conference. On Sept. 28, at Tramps, 

(Cfwluiiirii nil p<up' ft-'i) 



Hot Designer Matches 
Concepts To Music 



BY DON JEFFREY 



NEW YORK— Stefan Sagmeister 
designs only four or five CD covers a 
year. He knows he could make more 
money if he expanded his two-man 
studio and accepted all the work 
offered, especially now that he has 
been nominated for three Grammys 
and done the art for high-profile acts 
like the Rolling 
Stones. 

But he realizes 
that an increased 
workload comes 
with a price — if 
he accepted more 
projects, he'd be 

spending much of his time in meet- 
ings rather than doing what he most 
enjoys: visualizing and executing 
design concepts for album covers and 
booklets. 

Sagmeister, a 35-year-old Austri- 
an now living and working in New 
York, is on a hot streak. His projects 
this j'ear include covers for the 
Stones' "Bridges To Babylon," Skele- 
ton Key's "Fantastic Spikes Through 
Balloon," David Byrne's "Feelings," 



and the Pat Metheny Group's "Iraag- 
inary Day." The work on another 
1997 release, Aeroamith's "Nine 
Lives," was done last year. And each 
cover is as different as the music on 
the discs. 
"1 hope it's clear I try not to have 




Musicland Shows Improvement In 3rd Quarter 



NEW YORK— The Musicland Tiroup, 
which earlier this year was on the 
brink of Chapter 1 1, is riding high as 
the music industry heads into the cru- 
cial holiday-selling season. In the third 
(luarter, the chain showed continuing 
improvement of its operations, posting 
cash flow of $5.8 million, as compared 
with a $9 million loss in the same peri- 
od last year. 

In the quarter ending Sept. 30, 
Musicland posted a net loss of $12.4 
million, 37 cents a share, as compared 
with a net loss of $24.2 million, or 72 
cents a share, for the same i>enod last 
year. 

In a statement. Jack Eugstcr, chair- 
man/CEO of the chain, said, "Strong 
music sales, lower operating expens- 
es, and solid vendor support led to a 
measurable EBITDA [earnings before 
interest, taxes, depreciation, and 
amortization; also called cash flow] 
improvement from 1996 and our first 
positive EBITDA this year." In fact, it 
is the first positive quarter for the 
chain since the third quarter of 1995. 

Sales for the quarter were up 1.8%, 
to $373.3 million, from $366.6 million 
in the same period last year, even 
though the chain now has 7% fewer 
stores and 12% less selling space due 
to an ambitious store-closing program, 
according to analysts who were on a 
conference call that Musicland held for 
Wall Street. Musicland closed 10 
stores in the third quarter, 96 outlets 
total in the first nine months of the 



j-ear, and a total of 161 since Musicland 
began closing down unprofitable 
stores at the end of '95, says one ana- 
lyst with a major Wall Street firm. 
Musicland currently operates 722 Sam 
Goody stores, 68 Media Play outlets, 
157 On Cue stores, 409 Suncoast 
Motion Picture Co. stores, and 16 out- 
lets in the U.K., for a total of 1,372. 

During the quarter, gross margin 
slipped a little to 34.6% from 34.8%, 
but that is due to the strong product 
flow of releases 
from star acts, 
which are general- 
ly sale-priced. 

Selling, general, 
and administrative 
expenses (SG&A) 
were 33% of sales 
during the quarter, 
as compared with 37.2% in the same 
period last year, which represents a 
major improvement for the chain. 

Musicland reported a 9.7% compa- 
rable-store sales gain for the quarter, 
with superstores showing a comp- 
store increase of 5.8% and mall stores 
realizing an 11.7% gain. 

According to analysts, Musicland 
executives broke out sales by catego- 
ry, noting that its CD business is up 
17% while cassettes are down 3%; 
video is up 12%; and books were down 
by 16%, due to a cutback in the cate- 
gory' in the Media Play stores. 

An analyst who follows distressed 




tires sounded optimistic but cautious 
during the conference call. "They are 
doing pretty well," he says. "I was 
kind of surprised that they were cau- 
tious. The company is doing so well 
they are almost o!T my radar. I proba- 
bly won't be following them soon." 

But a portfolio manager for a dis- 
tressed securities firm says that while 
the company had a very good quarter, 
the entire music business had a very 
^od quarter, with other chains show- 
ing a similar per- 
formance. Still, he 
says that Musi- 
cland is to be ap- 
plauded for the 
steps taken during 
its turnaround. 

Thanks to the 
strength of that 
turnaround, Musicland, during the 
quarter, began unwinding its stand- 
still agreements with vendors, where 
monies due since February are being 
paid off in installments. Most of those 
pajTnents are scheduled to be finished 
Dec. 1 1 , while the remainder should be 
done by the end of the year. At the end 
of the third quarter, accounts payable 
totaled $:Jl7.fi million, down from the 
$338.2 million the company owed ven- 
dors last year. 

As part of the winding down of the 
stand-still agreement, Musicland 
reached an agreement with its 10 
m^jor vendors, with most agreeing to 



equities says that Musicland execu- raise the chain's credit line for the hol- 



iday selling season by about 20% above 
the amount owed to each when the 
stand-still was put in place. According 
to analysts on the conference call, 
Musicland executires said that four of 
those major vendors have since said 
they will supply the chain with a cred- 
it line above the previously agreed 
upon amount. 

One of Musictand*s executives, 
either Eugster or CFO Keith Benson, 
said during the conference call that 
the company hopes its liquidity will 
be sufficient. One of the analysts 
quoted the Musicland executive as 
saying that the chain will not be as 
flush as in past years but will be more 
flush than last year. During last 
year's holiday selling season, Musi- 
cland was on hold with many of its 
independent suppliers. 

This year, the chain told analysts, 
Musicland drew down a $50 million 
term loan, even though it doesn't need 
it yet, so that vendors will have confi- 
dence in the chain's ability to pay for 
goods. 

Marcia Appel, senior VP of market- 
ing at Musicland, says, "Our inrento- 
ries will be very lean this year, but 
with the just-in-time replenishment, 
we will hare more adequate invento- 
ries in stores than we did during 
Christmas last year." 

According to analysts. Musicland 
said it will get by this Christmas with 
about $90 million less in inventory 
(Con-f imied on pane 65) 



STEFAN SAGMEISTER 



a house style," he says. "Every pro- 
ject comes out of the music." 

Tommy Steele, VP of creative ser- 
vices at Capitol Records, which 
released the Skeleton Key album, 
says, "Where I find he's most bril- 
liant is with the concept — on many 
levels. In a very limited package, you 
think everything's been done. But he 
finds a new way to do it. Concept is 
king for me. It's about the idea. His" 
ideas get carried out beautifully." 

Sagmeister crafts his designs in a 
duplex penthouse apartment he owns 
on West i4th Street, aided by one 
other designer. Hjalti Karlsson, a 
native of Iceland, and an intern. 
Trained at the University for 
Applied Arts in Vienna and Pratt 
Institute in New York, Sagmeister 
also teaches graphic design at Par- 
sons, a New York art school. 

He got involved in music design 
when he was in Hong Kong several 
years ago running a design firm for 
an advertising agency. He created a 
cover for a European jazz group 
called Songs Of Maybe, whose album 
included an eclectic blend of music 
that was recorded in a church in the 
Swiss Alps. For the CD booklet he 
used Bible paper and images that 
related to each of the songs. 

When he came to the U.S., he 
worked for a design firm, M & Co., 
that had done covers for Talking 
Heads albums. One of his projects 
there was the design for a Ryuichi 
Sakamoto album. 

"It was completely clear to me I 
was much more interested in meet- 
ings with musicians than the mar- 
keting manager of a computer com- 
pany," he recalls. "I listened to a 
very wide area of music, from 
African to speed metal to main- 
stream rock. I go to a lot of concerts. 
From this, it's very easy to design. 
For me, I feel I can know my target 
audience and not have to stretch 
(Coniinued 07i next page) 
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HOT DESIGNER MATCHES CONCEPTS TO MUSIC 



(Continued from preceding page) 

myself. I used to design advertising; 
for airlines' first class without hav- 
ing flown first class and without 
knowing people who fly first class on 
a regular basis. I had to stretch and 
design for an audience I don't know." 

When M & Co/s owner moved to 
Rome more than four years ago, Sag- 
meister was forced to go out on his 



% J 



own. He set up shop, but without 
contacts at labels, the work did not 
come pouring in. To meet his over- 
head, he took on non-music jobs. 

His break came when he designed 
the CD cover for a friend in the band 
H.R Zinker. The concept for its 
album "Mountains Of Madness," on 
Energy Records, was that "city life 
can make you sick," according to 
Sagmeister. The designer related to 
the musicians an incident that had 
happened to him soon after arriving 
in New York. After staring at an old 
man on the street who reminded him 
of his grandfather, the man launched 
into a frightening obscenity-laden 
tirade, Sagmeister says. The band 
said that perfectly illustrated what 
they were trying to say in their 
album. From those discussions 
resulted a cover consisting of two 
printed photos of a man, one atop the 
other, and two different overlaid col- 
ors. Depending on whether the book- 
let is inside or outside the colored 
jowol case, you sco either a normal, 
untroubled face or one that repre- 
sents madness. The design was nom- 
inated for a Grammy, which was 
remarkable because the album was 
by a fairly unknown band on a small 
label. 

That got the attention of creative 



HOME VIDEO. Robyn Miller is pro- 
moted to senior VP of worldwide 
marketing at Buena Vista Home 
Entertainment in Burbank, Calif. 
She was senior VP of international. 

Lexine Wong is promoted to 
senior VP of international marketing 
and programming at Columbia Tri- 
Star Home Video in Culver City, 
Calif. She was VP of international 
marketing and programming. 

Alexandra Shepard is named VP 
of business and legal affairs at Play- 
boy Entertainment Group Inc. in 
Beverly Hills, Calif. She was direc- 
tor of legal affairs at Allied Commu- 
nications Inc. 

IVN Entertainment Inc. in Con- 
cord, Calif., promotes Roger Good- 
sell to VP of the North American 



directors at record companies, and 
the designer's name started to sur- 
face when labels wer« discussing 
designs for upcoming releases. To 
market himself, he bought more than 
100 copies of the album with his 
design and sent them to labels. 

He also does market research in 
record stores. "I always go in when 




one of our albums comes out. I stand 
there 15 minutes to a half hour and 
see if people pick it up, see what they 
pick up next to it." Sometimes he 
asks people coming out of the stores 
what they think of certain covers. 

One day he got a call from David 
Byrne's label, Luaka Bop, which was 
putting together a compilation album 
of African and Portuguese music 
called "Afropea: Telling Stories To 
The Sea." In meetings, Byrne told 
him that he didn't want standard 
images of African culture. What he 
got was a series of images on the 
cover and in the CD booklet that 
depict the sea, slavery, and some 
commonplace objects. Through each 
of these images has been punched a 
hole that, in reference to the effects 
of slavery, indicates the loss of a cen- 
ter. The hole goes through pho- 
tographs and designs of the sun, a 
bull's-eye, and a sink drain, among 
other things. 

Another time, he recalls, he got a 
call from Lou Rood saying he would 
be at the design studio in 15 minutes. 
Reed told him that for his next 
album, "Set The Twilight Reeling," 
he wanted to break away from his 
"dark prince persona." He wanted to 
show a more positive and personal 
side of himself. The cover shows a 
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sales division. He was GM of sales. 

ONLINE. Richard Wolpert is pro- 
moted to executive VP at Disney 
Online in North Hollywood, Calif. He 
was senior VP of technology. 

Robert Davenport is promoted to 
senior VP at TCI.NET Operations in 
Englewood. Colo. He was VP of fi- 
nance and development. 



beaming Reed in yellow with rays 
emanating from one eye. But this 
sunny image is hidden behind a very 
dark royal blue plastic case. The 
design resulted in Sagmeister's sec- 
ond Grammy nomination, last year. 

His third nomination was also last 
year, for Marshall Crenshaw's "Mir- 
acle Of Science" album on Razor & 
Tie. The booklet for the holographic 
disc is a small black and white fold- 
out that opens to show different 
images. 

The designer says he is not inter- 
ested in working with bands that 
have a strong idea of what they want 
on the cover. "If they have some pre- 
conceived reason why they come to 
us, I say, 'Go to a design house that 
makes your idea look pretty.' In the 
first meetings with the bands, I taJk 
about the music, the lyrics, and not 
about the cover." Tongue in cheek, he 
adds, "I normally take on jobs where 
the band says, 'We don't want a babe 
with big boobs on the cover' " 

One of his most exciting musician 
meetings occurred in May. The 
Rolling Stones' managers had looked 
at numerous portfolios in an attempt 
to come up with the right designer 
for the band's new album. Sagmeis- 
ter found out that he had made the 
short-list when Mick Jagger called 
and asked him to fly out to Los 
Angeles to meet with him and drum- 
mer Charlie Watts. There was no 
music or album title at that point, 
just some initial stage designs. They 
talked about their favorite albums 
and covers and other ideas, and Sag- 
meister returned to New York to 
devise four different "directions" for 
Jagger. He did these designs on spec, 
which is something he does not ordi- 
narily do. But for the Stones he was 
willing to bend his rule. 

A month later, Sagmeister met 
again, in London, with Jagger, who 
said that although none of the four 
spec designs were what he was look- 
ing for, he liked the work enough to 
hire the designer. Jagger told him to 
check out the Babylonian art in the 
British Museum. Sagmeister bought 
bookti on ancient art. viBited the 
museum, and photographed the 
works. What stood out most was a 
10- to 12-foot-high sculpture of an 
Assyrian lion with a man's head and 
beard and an animal's body. A ver- 
sion of that sculpture is what 
appears on the cover of the finished 
CD. The design also had to be in 
synch with the look of the stage for 
the concert tour, which is named 
after the album. 

For the first few million units of 
the album shipped, there is a special 
slipcase cover. "The label thought it 
would be a nice thing for fans who go 
early and buy records to get some- 
thing special," says Sagmeister. 

Having completed an album cover 
by the group Paxton for Razor & Tie, 
Sagmeister is now working on a cou- 
ple of nonmusical projects: the cov- 
ers for a Japanese art magazine and 
for a book on Japanese calligraphy. 

"There are many advantages to 
CD covers as opposed to all other 
designs," he says. "If we put a lot of 
our love and affection in the project, 
it's not going to get throw^n away 
afterward. CD packages and book 
covers are the only pieces of graph- 
ic design that stay in people's houses 
and become part of the furniture." 



Pictured above are covers designed by Sagmeister's company. Sagmeister Inc., 
for the albums "Feelings" by David Byrne and "Fantastic Spikes Through Bal- 
loon" by Skeleton Key. 
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HSN, the Barry Diller-controlled company formerly known as Home 
Shopping Network, has made an unsolicited $2S5 million bid to acquire 
the more than SCJf of Ticketmaster Group it doesn't already own. In 
May, HSN purchased computer entrepreneur Paul Allen's 47.5% stake 
in Ticketmaster in a $210 million deal. Ticketmaster CEO Fred Rosen 
says he believes that the deal will be completed. The takeover offer was 
HSN's second big play in one week. Earlier it announced a $1.2 billion 
deal w'ith Universal Studios in which HSN would merge with Univer- 
sal's TV production unit and its cable channels USA Network and Sci- 
Ki Network and change its name to USA Networks Inc. Prior to that, 
Universal had bought from Viacom the 60% interest it didn't own in 
USA Network for $1.7 billion cash. 

UNIVERSAL STUDIOS ha.s introduced the Universal Studios Card, a co- 
branded credit card with Novus Services, a unit of 
Morgan Stanley, Dean Witter, Discover & Co. For 
every dollar spent on purchases with the card, mem- 
bers earn StudioPoints good for free admission to 
theme parks, movie and concert tickets, limited-edition merchandise, 
and an opportunity to appear as a walk-on in atnusic video or TV pro- 
duction. The card carries no annual fee and a 7.9% introductory inter- 
est rate for up to six months. 

CINEPIX FILM PROPERTIES, an independent movie production and dis- 
tribution company, has formed a home video distribution unit in the 
U.S. called Avalanche Home Entertainment. Mark Gilula of Stanford 
Media Group will run the division. Stanford Media will handle sales, 
marketing, and acquisitions for Avalanche. The first video title released 
will be "The Heist," starring Andrew McCarthy, on Dec. 2. 

THE MOTION PICTURE ASSN. OF AMERICA (MPAA) says it has disman- 
tled a major pirate home video lab in Chicago that 
supplied the Midwest with illegally copied videos. 
The MPAA, working with the Chicago Police De- 
partment, seized 200 VCRs, 100,000 blank cassettes, 
100,000 counterfeit sleeves, and 3,000 unauthorized 
copies of videos. Some of the titles found were "Seven Years In Tibet," 
"I Know What You Did Last Summer," "Kiss The Girls," "In & Out," 
and "Devil's Advocate." The operator of the lab, Patrick Motton, and 
three employees were arrested and charged with video piracy. The 
MPAA says the lab could produce 633,360 videos a year, which would 
cost the industry more than $31 million in lost revenue. 

ISLAND DIGITAL MEDIA, a new company affdiated with Island Records, 
has released its first film on video, "Dancehall Queen." The movie, 
focusing on the music scene in .Jamaica, hatia limited theatrical release 
in New York, Florida, and St. Louis. The film is the first release from 
Island founder Chris Blaekwell's newly formed Island Jamaica Films. 
The soundtrack was released on Island .lamaica Records. 

CDNOW, the Internet music retailer, has begun a promotional sweep- 

stakci^ in which the winner will receive a froo CD 

^^^^^^k ^^'* ^h*^'^^ every month for life. The win- 

1 ^Mji^y I ^-jj announced in early January. Contes- 

tants can fill out entry forms on CDnow's World 
Wide Website (http://www.cdnow.com) until Dec. 15 or enter by mail. 

TARGET STORES defended its decision to keep the profits from Elton 
John's tribute to the late Princess Diana, "Candle In The Wind 1997," 
saying it donates .5% of all pretax profits to nationwide charities for 
gifts totaling $,'18 million this year. More than 32 million copies of the 
single have been manufactured worldwide; if all those units are sold, the 
record will be the best-selling single of all time. Artist royalties. Mer- 
cury Records' profits, and most retailers' income will go to the Diana. 
Princess of Wales Memorial Fund. 

ABANDON ENTERTAINMENT, a New York-based company that produces 
films, theater shows, animated features, and music, says that longtime 
producers Bennie Diggs and John Snyder have become partners and 
will oversee the firm's music division. "The unit comprises a label, Aban-, 
don Records; music venues and clubs; and catalog acquisitions. Diggs 
has produced recordings for Cissy Houston, Nancy Wilson, and Patti 
Au.stin. He is musical director for the $40 million animated feature 
"Twist!." which features Snoop Doggy Dogg and Patti LaBelle. Sny- 
der has produced recordings by Thad Jones, Mel Lewis, Etta James, 
and James Cotton: he is also an artist manager and professional trum- 
peter 

MIRAMAX FILMS says it will fund a new, as-yet-unnamed film produc- 
tion unit based in London to develop movies and operate Miramax's 
U.K.-based businesses. Miramax, which is owned by Walt Disney Co., 
will provide $50 million in revolving funds and $3 million in develop- 
ment capital. 
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MUSICLAND SHOWS IMPROVEMENT IN 3RD QUARTER 



(Continued frojit patji tj-i) 
than last year but should haw better- 
stocked stores because of just-in-time 
replenishment agreements worked out 
with some of the major manufactur- 
ers. As of Sept. 30, the chain's inven- 
tories totaled $467.4 million, vs. $557.4 
million last year. 

During the conference call, Musi- 
cland executives pointed out that the 



(Continued from })aqe 6S) 

the artist showcases were Travis, 

Flick, Finley Quaye, and Our Lady 

Peace. 

The following day, during label 
product presentations at the Sony 
Music Studios on 54th Street near 
1 1 th Avenue in Manhattan, artist per- 
formances were from Sons Of The 
Desert and the Dixie Chicks during 
the Sony Nashville presentation; Lit- 
tle Sammy D and David Poe during 
the 550 Music presentation; Dan Bern 
and No Authority during the Work 
presentation; G. Lm-e & Special Sauce 
and Uncle Sam during the Epic pre- 
sentation; and 7 Miles during the 
Crave presentation. That night at 
Tramps, the conference enjoyed per- 
formances from Destiny's Child. 
Diana King, Headswim, Da\'e Ferris, 
and Wyclef Jean. 

On Sept. 30. Columbia's product 
presentation included performances 
from Sarage Garden, JoJo Robinson, 
Chantal Kreviazuk, Jagged Edge, and 
Imani, while Sony Classical show- 
cased Mark O'Connor. 

During his speech. Yarbrough said, 
"We feel very strongly that the music 
speaks for itself, and after you see and 
hear the lineup we've got, I think 
you'll get the message loud and clean" 

Later in the speech Yarbrough 
addressed the industry's problems, 
saying that while "partnership" may 
be the most overused word in the 
music industry, nonetheless "it's the 
most important ingredient in correct- 
ing the mistakes that created the dis- 
mal conditions that we've recently 
lived through." In 1995 and 1996, sales 
were stagnant, and about 10 music 
accounts filed for Chapter 11, while a 
number of others flirted with bank- 
ruptcy. 

In an interview with Billboard, 
Yarbrough predicted that there will 
be continued consolidation in the mar- 
ketplace orer the next two years and 
that then there will be a slow return 
to growth. 

Sony has responded to the consoli- 
dation in the marketplace. Yarbrough 
noted, downsizing from nine branch- 
es to seven over the last few years. 
But he adds that the company still has 
10 offices. The New York and Wash- 
ington, D.C., offices now constitute 
one branch, overseen by a branch 
manager, and the same for Boston and 
Cleveland. All four offices haw sales 
managers. 

At tJie conference, Yarbrough stat- 
ed that a reflection of the "back to 
basics" theme was the inclusion of mu- 
sic accounts at the meeting. In his in- 
terview with Billboard, Yarbrough 
noted that "it was the first time that 
[Sony] had accounts attend meetings 
in many years. They added a lot to the 
meetings." 

In addition to major accounts, inde- 
pendentretailers were represented at 
the meetings, including members of 



company hasn't lost any sales, even 
though inventory is down. 

One of the reasons Musicland's 
inwntory levels have been pared back 
is that the company closed its Min- 
neapolis distribution facility, which 
also led to a cutback in SG&A expens- 
es of $3 million and freed up $20 mil- 
lion in_ working capital, according to 



various coalitions across the country. 

Yarbrough noted that Sony, through 
Jimi Starks, VP of sales, black music, 
and the black music representatives, 
has long worked with R&B merchants 
via its breakfast clubs and dinner clubs 
at Sony branches ai'ound the country. 
Nonetheless, he says, Sony intends to 
work even closer with the coalitions in 
the future. 

Another example of getting back to 
basics is becoming more effective in 
marketing music to the consumer. 
Yarbrough quoted Billboard, noting 
that research shows that more than 
half of an artist's "core buying public 
didn't knovv one of their fawrite artusts 
had a new record out 60 rial's after its 
release." 

He added, "In-store marketing isn't 
enough," noting that only 13%-14% of 
those buyers made their last purchase 
solely based on seeing the album in- 
store. 

In order to create more consumer 
awareness, Sony will hold a multi- 
million dollar TV advertising cam- 
paign Dec. 8-24, via national network 
and cable. He says that the campaign 
will reach 17% of all consumers 
between the ages of 18 and 49, and 
71% of all teenagers. Each age grroup 
will see the commercials five times, 
he says. 

In the interview. Yarbrough said, 
"We will advertise six titles on televi- 
sion," referring to the "Men In Black" 
soundtrack and the latest albums from 
Barbra Streisand. Carey, Celine Dion. 
Oa.si.s, and Will Smith. 

Although turning to TV to market 
its music, Yarbrough stated in the 
speech, Sony still '*belie\^s in the retail 
si-stem, and we will join with our cus- 
tomers to do what it takes to give our 
artists the best possible chance to suc- 
ceed." 

Some of the advertising will have 
individual accounts tagged, while other 
commercials will ha\'e a more generic 
"available at your local record store" 
tag. Yarbrough said during the inter- 
view. Also, be noted. Sony will support 
that campaign with a "dynamic in- 
store presence," 

He concluded his speech by return- 
ing to the back-to-basics theme, noting 
that at the recent National Assn. of Re- 
cording Merchandisers Conference, 
the Coalition of Independent Music 
Stores was very vocal about "the idea 
of selling one record at a time to one 
customer at a time." Yarbrough said 
that this was the kind of getting back 
to basics that the industry needs. 

He urged the Sony Music Distribu- 
tion field staff to deal with every artist 
on the Sony roster "one record at a 
time and don't worrj' about other labels 
or distributors — they're not our com- 
petition. We're competing for the time 
and attention of the consumer, and 
with the music we've got coming, all of 
us in this room will come out winners." 



one bond portfolio manager who par- 
ticipated in the conference call. 

Moreover, Musicland will be able to 
clean up inwntory by returning prod- 
uct that it no longer needs but could- 
n't be returned while the stand-still 
agreement was in place, says the ana- 
lyst from the major Wall Street firm. 

In another sign of the chain's vital- 
ity, Musicland executives reportedly 
pointed out that its revolver at the end 
of the quarter was drawn dowm $180 
million, or S141 million less than the 
$321 million that the company owed 
the banks last year. With the $50 mil- 
lion term loan, that means that Mu- 
sicland is borrowing $91 million less 
than the amount it owed at the same 
time last year. 

Musicland executives told analysts 
that they plan to pay down debt by 
$50 million a year and ultimately want 
to restructure debt. In the meantime. 



the company's goal is to preserve 
cash, chain executives reportedly told 
analysts. Consequently, its capital 
expenditures this year will be about 
$15 million and in the range of $15 
million to $20 million next yean That 
will allow the chain to open a select 
number of stores if the right oppor- 
tunities arise. The chain had $13 mil- 
lion in cash at the end of the quarter. 

The analyst for the major Wall 
Street firm projects that Musicland 
EBITDA this year will come in at 
about $75 mil!ion-$80 million. 

During the conference call, one of 
the Musicland executives said that 
Media Play has been the company's 
best performer this year, in terms of 
improvement. He said that the chain 
is expanding its children's department 
by making a commitment to toys that 
provide a learning experience for chil- 
dren and will be rolling out that prod- 



uct line to all Media Play stores. 

Chain executi\'es also addressed the 
threat of Internet music sales by not- 
ing it is an area the chain will partic- 
ipate in. Musicland, which has a cou- 
ple of World Wide Web sites, is 
currently paying attention to its 
stores because most Internet mar- 
keters are not yet making money. On 
the other hand, the chain doesn't plan 
to overlook the Web. 

For the nine-month period ending 
Sept. 30, Musicland reported sales of 
$1.1 billion, down 2.7% from the same 
period last year. The company's 
EBITDA during the period was $1.2 
million, compared with a $27.9 million 
loss last year. For the period, Musi- 
cland posted a $51.7 million loss, or 
$1.54 a share, which is almost half the 
$100.9 million loss, or $3.02 a share, 
the company had last yean 
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Wherehouse Adds Latin Music Angie To Caiif . Stores 



W IVA LA MUSICA: Wherehouse 
Entertainment is strengthening its 
presence in the Latino communities 
in Southern California by fielding a 
new music store concept, Tu Musi- 
ca. According to sources, the Tor- 
rance, Calif.-based chain has added 
the Tu Musica logo to about 20 of its 
existing Wherehouse stores and put 



in an expanded Latin section. 

Sources say that beginning in the 
new year Wherehouse, which cur- 
rently has about 225 stores, will 
begin experimenting with stores 
under the Tu Musica logo that carry 
only Latin product. Wherehouse 
executives didn't return phone calls 
by press time. 
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SED NEWS: The Musicland 
Group has been experimenting with 
used CDs in an undetermined num- 
ber of its stores. According to a 
source, freestanding Sam Goody 
stores in the New Jersey towns West- 
field, Princeton, and New Brunswick 
are buying and selling used CDs. 
Also, a Musicland competitor says 
that he has seen used CDs in two 
mall-based Sam Goody stores when 
he was on a store- 
visiting trip 
through the 
South. In all 
sightings, sources 
say, the used-CD 
sections are 
small, consist- 
ing of about sev- 
eral hundred 
titles. 

Marcia Appel, senior VP of mar- 
keting at Musicland, says that the 
chain is experimenting with used 
CDs, but that it is limited to some 
On Cue outlets. She further states 
that she is unaware of any Sam 
Goody stores carrying used CDs. 

In addition to Musicland, among 
the other chains that have dabbled 
in used CDs are Blockbuster Music, 
National Record Mart, Trans World 
Entertainment, and Spec's Music, 
as well as Wherehouse Entertain- 
ment, which carries them in all its 
stores, and Hastings Books, Music 
& Video. 

According to documents 

filed with the New York Bankrupt- 
cy Court, Southern District, for the 
two months ending Aug. 31. Alliance 
Entertainment Corp. had sales of 
$49.07 million and a cost of goods of 
$46.44 million, leaving a gross prof- 
it of $2.63 million, or 5.4% of sales. 
Expenses, meanwhile, were $13.11 



RETAIL 
TRACK 

by Ed Christman 




million, or 26.7% of total sales. Dur- 
ing the period, Alliance posted a net 
loss of $23.9 million. 

The reason for the low gross mar- 
gin of 5.4% of sales is because 
Alliance had to generate cash in 
July and August, because it filed for 
Chapter 11 July 14 and was on cred- 
it hold with practically every sup- 
plier during that two-month period. 
Only able to buy product on a cash- 
on-delivery 
basis, the 
company had 
no choice but to 
sacrifice profit 
to generate 
fast cash. 

In supplying 
its financials to 
the court. 
Alliance broke out sales by opera- 
tion for that period. According to 
the filing, the AEC One Stop Group 
had sales of $45.5 million and a net 
loss of $4.7 million. Alliance's inde- 
pendent distribution operation, 
Independent National Distributors 
Inc. (INDI), had sales of $8.5 million 
and a net loss, of $219,000. The com- 
pany has since decided to shut down 
that operation. But if you consider 
that INDI was once doing $140 mil- 
lion in annual busiiness and that it 
only did $3.5 million in a two-month 
period, it was practically closed 
already. 

Meanwhile, two of Alliance's 
other operations. Castle Communi- 
cations and One Way Records, had 
negative net sales during the peri- 
od. In the case of the former, which 
wasn't a part of the Chapter 11 fil- 
ing, the court approved the hiring of 
Salomon Brothers as a financial 
adviser. Salomon Brothers will shop 
the Castle operation as well as the 
(CmUitmed on poge 68) 
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New Imprint AUM Fidelity Picks Up 2 
Homestead Acts; Snake Hips Is Back 



Everybody say aum: Recently. 

a couple of new "out" jazz releases 
crossed our desk: "Sunrise In The 
Tone World," a two-CD opus by 
bassist William Parker & the Lit- 
tle Huey Creative Music Orches- 
tra, and "Wisdom Of Uncertainty" 
by the David S. Ware Quartet, fea- 
turing tenorist Ware, pianist 
Matthew Shipp, drummer Susie 
Ibarra, and Parker 

These records caupht our eye not 
only because of the hiph-voltage per- 
sonnel but because both artists were 
previously signed to New York's 
Homestead Records, the label arm of 
indie distributor Dutch East India. 
But the current releases are avail- 
able on a new imprint. AUM Fideli- 
ty- 
It turns out that AUM Fidelity is 
the brainchild of Steven Joerg, who 
was the label manager and creative 
director at Homestead from 1992-96. 

Joerg, who pushed the label in an 
avant-jazz direction with the signing 
of such artists as Ware, Shipp, Park- 
er, and guitarist Joe Morris (who has 
a new album, "Antennae," scheduled 
for release by AUM Fidelity before 
the end of the year), exited the 
Dutch East fold in December and 
has now struck out on his own with 
these adventurous new projects. The 
label is distributed by several bou- 
tique indie-rock outlets: the North- 




by Chns Mortis 

west Alliance of Independent Labels. 
Revolver, North Country, Forced 
Exposure, and Carrot Top. 

So where does this leave Home- 
stead? In limbo, apparently: A 
source confirms that Joerg has not 
been replaced at Dutch East, leaving 
the label as essentially a catalog 
operation. That's a pity, for, in its 
heyday, the imprint issued pathfind- 
ing records by such left-tilting bands 
as Sonic Youth, Live Skull, and 
Einsturzende Neubaten, to name 
just a handful. Let's hope Dutch East 
will see the light at some point in the 
future and reinstate Homestead as 
an active proposition. 

RePRESENTIN': Rick Hocutt, 
the former manager of Independent 
National Distributors Inc.'s (INDI) 
now-shuttered Los Angeles branch 
(Billboard, Aug. 30), has joined forces 
with fellow ex-INDI employees Jeff 
High and Mark Gordon to found 
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Ground Level Distribution. The L A- 
based firm is specializing in rap, hip- 
hop, dance, and R&B and currently 
represents such indies as Barr9, 
Dangerous, Bubonic, Y.B.B., All City, 
Lavish, KC3, and Payper Chase. 
Ground Level is in Inglewood. Calif. 

Quick picks to click: Blue- 
berry Hill Records in St. Louis has 
issued a self-titled album by the 
Park Central Squares, a side pro- 
ject from guitarist D. Clinton "Don- 
nie" Thompson, the justly wor- 
shiped axeman of Springfield. Mo., 
legends the Skeletons. Fans of 
Thompson's playing will not be dis- 
appointed . . , Egad! Collectables 
Records in Narbeth, Pa., has reunit- 
(Continued on n£xt page) 
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ed 7 & the Myaterians, the Farfisa- 
pounding band that made "96 Tears" 
one of the '60s' all-time great garage- 
rock anthems. The band's self-titled 
album, just out, includes a remake of 
that cla-ssic and features the original 
group lineup — Frank Rodriguez, 
Robert Martinez, Frank Lugo, 
Bobby Balderrama, and 7 (Rudy 
Martinez) himself. Rock on . . . The 
Fabulous Thunderbirds' harp mai«- 
ter, Kim Wilson, has launched his 
own label. Blue Collar Music. The 



imprint, which is distributed by 
Select-O-Hits in Memphis, kicks off 
with releases by Wilson, pianist Fred 
Kaplan, and singer/guitarist/harp 
player Big Al Blake Nov. 11 ... In 
the "too weird for words" depart- 
ment. In the Red Records in Bur- 
bank, Calif, will issue "Silky," a total- 
ly demented new record by Andre 
Williams, in January. Williams, who 
crafted such R&B oddities as "Bacon 
Fat" and "Jail Bait" for Detroit's For- 
tune Records, released a nutty LP, 
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VFOR VISIBILITY Full visibi- 
lity THROUGH Lift's stage 
LIGHTING CONCEPT IS A TRIPLE 
BEAM ACHIEVEMENT. SpOT 1: PRODUCT 
IS BETTER SEEN. SPOT 2: SIGNS AND 
DECORATION ABOVE ARE BRIGHT ADVERTI- 
SEMENTS. Spot 3: the customer is 

SURROUNDED IN AN AURA OF LIGHT WHILE 
BROWSING THROUGH THE SELECTIONS. 

It's a HEAVENLY idea: Let There Be 
Spotlight! 



Lift DrscPLAV, Inc. 

ph: 1-800-543-8269 (Toll free) 

201-945-8700 
fax; 201-945-9548 
www.LIFTonline.com 



UPT. 

Svstems with fuiurc. 



"Greasy,** on New York's Norton 
Records last year, but the In the Red 
entry goes tvay out there. Proceed 
with caution . . . 

Flag waving: Mark Harrison 

currently lives in Nashville, but his 
heart lies in Memphis, musically 
speaking. 

Under the handle Snake Hips, 
singer/guitarisl/songwTiter Harrison 
has just released his second album, 
"Memphis Juke," on Feralette 
Records, the New York-based 
imprint run by his brother Price. 
The record is a successor to Snake 
Hips' 1994 debut, "Lit." 

A native of Murfreesboro, Tenn. — 
currently enjoying its own booming 
music scene (Billboard, Aug. 9) — 
Harrison spent eight years in the 
Bluff City. 

"I went to Memphis because I went 
to college down there [at Rhodes Uni- 



versity]," Harrison says. "One of the 
guys I met up with was Lewis 
Duckworth, whose brother Jim 
played with the Panther Burns." 

Through the Duckworths, Harri- 
son ended up getting an education in 
Memphis rock'n'roll via some then- 
out-of-print records by the city's 
reigning rock champ, cult idol Alex 
Chilton. He ended up playing for a 
spell with Tav Falco*s Panther 
Burns, met Chilton, and was an early 
member of the local band Neighbor- 
hood Texture Jam. 

After parting company with that 
group, Harrison began writing and 
performing his own material, which 
was decidedly in the Memphis 
groove. The songs on "Memphis 
Juke" reflect the city's main musical 
strains, from the slinky soul popu- 
larized by Stax Records to Chilton's 
skewed rock style. 

"It's uncategorizable," Harrison 



RETAIL TRACK 

(Contiutied from page 66) 

Concord Jazz label. But before 
Salomon can begin that process, the 
court is waiting for Alliance to con- 
struct a business plan for the 
remainder of the year. 

As of Aug. .31, Alliance showed 
total assets of $264.8 million. Of 
that, inventory was $111 million, 
and accounts receivable were at 
$99.2 million. 

I N CASE ANYBODY in the U.S. 
didn't notice. Retail Track w^ill point 
out that Arcade Music Co., the 
Netherlands-based company that 
just bought a minority stake in Red 
Ant Entertainment (Billboard, Nov. 
1), also owns a 70-unit music retail 
chain in the Netherlands. That 
chain operates under the logos Dis- 
courier B.V/The Music Store B.V., 
according to the annual report of 
Arcade Music parent Wegener 
Arcade. 




News 
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Billboard 
Online 

http://www.billboard.com 




Making tracks: Ed white, 

formerly a distressed-security ana- 
lyst with M.J. Whitman, has moved 
over to Bear Stearns . . . Betsy 
Grant, formerly director of nation- 
al sales and marketing for Indepen- 
dent Label Sales, is seeking oppor- 
tunities. She can be reached at 
212-580-5635. 



says of the Memphis sound. "It's such 
a mix of styles, it's not easy to pin 
down. Up here in Nashville, most of 
the stuff sounds the same." 

"Memphis Juke" was co-produced 
by Harrison and Doug Easley, whose 
local studio has played host to a num- 
ber of alt-rock luminaries in recent 
years. Harrison says that Easley was 
instrumental in assembling the band 
for the record; the players include 
Snake Hips' original drummer, Paul 
Buchignani, who has since gone on 
to be "drafted into the big leagues," 
in Harrison's words, and has joined 
Cincinnati's Afghan Whigs. 

Though "Memphis Juke" sports a 
loose, spontaneous sound that's typi- 
cal of the city's musical approach, it 
was recorded over a lengthy period. 

"A lot of the stuff we cut really 
stripped down, just me and a drum- 
mer," Harrison says. "We just kind of 
built it up from there ... It probably 
didn't take more than two weeks [to 
record], but it was o\^er a period of a 
year and a half" 

Now in Nashville working a day 
job, Harrison is working on a new 
Snake Hips project that we hope will 
take less time to complete. "I like to 
record at Easley's," he says. "We 
recorded together about a month 
ago." 

He adds, "I plan to do some shows 
up here [in Nashville], but I haven't 
played out for the last year or so 
. . . Keep your eyes peeled.** 
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Kids' Artist Craig Taubman Gains AC Radio Airplay 



UONTKMPORARY CKAKi: DLsney's 
done it time and again with supei*star- 
perlormed luillads (iociw] from hit ani- 
niated mm ies. But Craig Taubman i.s 
one of the first independent children's 
artists to get a single aired on commer- 
cial AC radio. 

"One World," from Taubman's latest 
kids' release {under his hmd moniker 
Craig '\ Co.), "My Newish JewTsh Dia- 
cowry," has gained reporting stations 
in 2S secondary markets in the three 
weeks it has been worked, according to 
Larr>' Weir, co-owner of Los Angeles- 
based independent firm National 
Itecord Promotion (NRP). 

"We'll work the secondai'v mai'kets a 
cosple more weeks, until we have a 
story," says Weir, "then niov-e to major 
markets." So far, reporting stations 
have included hut AC nutlets KORQ 

Billboard. 



by Maim McCormkk 

Abilene, Texas; WBLG Bowhng Green, 
Ky.; and KWXX Hilo, Hawaii, where 
"One World" is receiving 21 spins a day 
(along with singles by hea\'y hitters like 
Mariah Carey and Elton John). 

How did Taubman's Craig 'N Co., one 
of the most consistently entertaining 
(and substantive) kids' acts out there — 
but still a kids' act — enfl up on the same 
playlists as the aforementioned artists 
(not t« mention Fleetwood Mac, Paul 
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THISVii 


LAST WE 


WKS. ON 


ARTIST/SERIES TITLE 
UBEL, CATALOG NUMBEIVDISTRIBUTING LABEL (SHELF PRICE) 








* * * No. 1 * * * 


1 


1 


5 


VARIOUS ARTISTS HALLOWEEN SONGS AND SOUNDS 

WALT DISNEY 60625 lb 98''0.9B) 


2 


3 


95 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 
WAIT DISNFr 60605 (6 9a']3,98> 


3 


2 


2 


JOHN DENVER ALL ABOARD 

SONY WONDER 63412 (9 98/13.98) 


4 


4 


114 


VARIOUS ARTISTS ▲ CLASSIC DISNEY VOL. 1 ■ 60 YEARS OF MUSICAL MAGIC 

WALr DISNEY 60865 (I0.9a'15.98} 


S 


5 


92 


SING-ALONG • WINNIE THE POOH 
WALT DISNEY 60889 (10.98 Cassette) 


6 


NEW^ 


BARNEY BARNEY'S BIG SURPRISE 
BARNEY MUSIC 9607/LYRICK STUDIOS 19.98/14 98) 


7 


7 


IE 


VARIOUS ARTISTS CLASSIC DISNEY VOL. IV - 60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 60909 (10.98/15.98) 


S 


e 


114 


VARIOUS ARTISTS • CUSSIC DISNEY VOL. II - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10 98/15,98) 


9 


9 


50 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT DISNEY 60819 (9.98/13 .981 


10 


8 


114 


BARNEY A' BARNEY'S FAVORITES VOLUME 1 

BARNEY ULJSfCSBK ?7115/EMI (g.gfVlS Sa) 


11 


10 


22 


READ-ALONG HERCULES 
WALT DISNEY 6028/ 16 98 Cassette) 


12 


11 


60 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 2 
WALT DISNEY 5D606 19 98/13.98) 


13 


14 


10 


KATHIE lEE QFFOliD PDOH'S GRAND ADVENIURE: MUSIC FROM AND INSPIRED BY THE MOVIE 

WALT DISNEY 60619 (6 9a'13,98) 


14 


13 


92 


VARIIXIS ARTISTS • WINME THE POOH: TAKE MY HAND SONGS FROM THE 100 ACRE WOOD 
WALT DISNEY 60863 (9.98/16.98) 


15 


12 


7 


SPACE GHOST SPACE GHOST'S MUSICAL BAR-B-QUE 

KID RHINO 7287S(RHINO (9.98/1 5 98) 


U 


24 


2 


BARNEY HAPPY HOLIDAYS, LOVE BARNEY 
BARNEY PUBLISHING 9517 (9.98/14.981 


17 


15 


69 


VARIOUS ARTISTS CLASSIC DISNEY VOL 111-60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60907 (10.98/15.98) 


11 


17 


81 


VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 

WAIT DISNEY 50897 (8.98/1 1.98) 


19 


16 


6 


DANCE-ALONG DISNEY'S DANCE-ALONG 
WALT DISNEY 609^1 (10.98 Cassette) 


20 


RE-EHIIir 


VARIOUS ARTISTS A DISNEY CHILDREN'S FAVORITES VOLUME 3 

WALI DISNEY 60/40(6.98/13 981 


21 


23 


17 


READ-ALONG WINNIE THE POOH 4 TIGGER TOO 
WALT DISNEY 60231 (6.98 Cassette) 


22 


21 


91 


READ-ALONG A' THE LION KING 
WALT DISNEY 60254 (6.98 Cassette) 


23 


25 


17 


READ-ALONG WINNIE THE POOH i THE HONEY TREE 

WALI DISNEY 60229 (6.98 Cassene) 


24 


19 


97 


READ-ALONG A TOY STORY 
WALT DISNEY 60265 16.98 Cassette) 


25 


20 


32 


THE SIMPSONS SONGS IN THE KEY OF SPRINGFIELD 
RHINO 72723 110.98/15.98) 



Children's recordings: original motion piclure soundtracks excluded. # Recording Industry Assn. Ot America IRIAA] certification 
tor sales of 500,000 units, k RIAA certification for sales ol 1 miltcn uriies, witft mulbrnlhin sellers injcatad iff a numeral lotowrg ttie 
symbol, For boxfd sets, ant) douWe altwrns with a runnitig time tfwt eweeiJi tw) hourj, tit RIW moltrplies shiptrwls Cr)r lire number 
ol discs aridi'or taoes Most albuns available on casMlt« and CO. 'Aslerisii 'ndicaln vmyl LP is available. Most lapt wices, and CD 
|yice& for BMG and W[A lab«tt, are sugsesled :iUs. Tape pitces marked EQ, and all oiner CD pnces, are eqgrvalent pnces, wmcf^ 
are oreijected from wtulesaie prices. i.< 1997, Billboard/BPi Ccmmunicalions, ana Sojndscan. tx 



McCartney, and Surah McLachlan)? 

According to Woii; u hon Taubman was 
recording "My Newish .Jewish Discov- 
ery," Weir's brother Tom hapi>ened to 
be engineering. Tom Weir told Larry, 
"This guy has hits." 

Larry Weir, who with partner Masi- 
ka Swain formed NRP three years 
ago — after five pre\'ioua jx'ars of doing 
raflio promotion for soap star (and thii^l 
Weir brother) Michael Damian — 
heard a potential hit in "One World." 
The fact that it resided on a children's 
album did "jxi.^* a bit of a i)roblcm" — at 
least that's what W'eir thought at first 

What's actually hai)ix;ned, he sajT*. is 
that PDs who react fawrably to "One 
World" are delisted that it is part of a 
family record. "It's .'mmothing they can 
take home to their kids." .says Weir. He 
notes that the personable Taubman has 
Ix'en making "a great interview guest 
on morning radio sho\ra." 

W(?ir, whoRt! NRI' works multi-format 
radio and sfwcializcs in AC and top 10. 
Si^>'8 this is the first time he s promotctl 
a children's artist Wliile Weir doesn't 
believe it signals the beginning of a 
trend, Taubman's oncminiging showing 
does seem to indicate that kids* artists 
fan. under the right circum.stances — 
and most important, with the right 
sfHTg — make the leap to the big time. 

ChKECH REDUX: The best chil- 
dren's allmm of \Wl (in Child's Pla.v's 
opinion) has been rereleased by Sony 
Wonder. "My name is Cheech The 
Sch<jol Bus Driwr" by actor/comedian 
Cheech Marin (yes. the former one- 
half of Cheech and Chong) was the 
first and, so far as we know, only chil- 
dren's album featuring all Tex-Mex 
music and was originally released on 
BMG Kidz-<iLstrihuted laliel Ode 2 Kids. 
The BMG Kidz imprint was dissolved 
several j'ears ago; Ode 2 Kids (founded 
by industry veteran Lou Adler) subse- 
quently approache*l Sony Wonder about 
rereleasing the album. 

Acconling to Wendy Mo.ss, senior VP 
of marketing for Sony Wonder — which 
has also reis.sued the Siwnish-ianguagc 
version of "My Name Is Cheech" — the 
lalx>l has lx;en doing co-op a*1s at retail 
to push the allmm and has distributed 
coloring sheets for retail promotion. 
Sony has also piwidwl albums for give- 
away on children's satellite network 
Aahs World Radio, which Moss says has 
begun playing the album again. 

"My Name Is ('beech The School Bus 
Driver" is riotously funny and irre\pr- 
ent, musically adventurous and irre- 
sistible, and even educational, with 
songs promoting bilingualism and advis- 
ing how tt> handle bulHms. "It's a delight- 
ful record," says Moss, "with positive 
values — it really empowers kids. We 
think it's an evei^:reen." Sony Wonder 
will relea.se another Ofle 2 Kids gem, 
Waylon Jennings' "Cowbo>Ti, Sisters, 
Itiiscals. And Dirt" in Kebruary. 

PoSITrV'E VIBRATIONS: Five.\'ears 
afte!' the debut of its best-selling album 
to date, "Reggae For Kids." RAS has 
released its follow-up, "More Reggae 
For Kids." The Washington, D.C.-basetl 
label actually siwcializes in grown-up 
reggae — the aforementioned are its 
only two children's releases. 

Label manager Mark Dickinson 
say.s that ".More Reggae For Kid.-i" has 
lioen in cndcap promotions in kids' mul- 
timedia chain.s like NfHxlle Kidooflle and 
Zany Brainy and that wholesaler 



Rounder Kids hcU^ placed it in listening 
stition programs. "Distribution North 
America has been working with the 
record at retailers like Best Buy and 
Tower Records," adds Dickinson, "and 
we'\'e been advertising in publications 
like Tower Pulsel" 

"More Reggae For Kids" features 
venerable i*eggae names like Gregory 
Isaacs, Bunny Waller, Freddie 



McGregor, and the Roots Radics. 

along with more recent stai's like Yvad, 
]3erforming childi"en's classics as well as 
original music. As with its predecessor, 
a portion of the new album's profits are 
earmarked for a Kingston, Jamaica, 
children's charity. 

AnKUtance in prefxtring this column 
j/ifl-s provided by LowUa Gnrza. 
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CD List Our Price S 



Our Everyday 
Low Price on 
Major Label 
CD's: 



$17.97 
$16.97 
$15.97 
$11.97 



$11.80 
$10.87 
$10.16 
$ 7.97 
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; A.; a pfau.y. Rf au.y good rhino 
THIS Yf 1 Mhu: f RiENK WITH A wmy. 

A OHIHOAHJ A AND A CAT, MY RCOM B -^5''^ ' 
PfitTTY CUM AND LAST MOSTH I ATE A MOUSE LIKE MY DAB 
TOLD ME TO. FV'EN THOUGH IT DIDN'T TASTE VERY GOOD. 



SO SA/fTA CAN I PU^FEEFAif HAvF SOM^ FUN CHRISTAlAS miC' 
HERE'S SOME OF THE MUSIC I WCXJID LIKE (I F/FW HIT IN THE 
SELECTION mmK FOR YOU!); 



AMIMANIACS STARRING IN "A HIP-HOPERA 
CHRISTMAS" (R2 72617) 



REN S STIMPY'S ■CROCK 0' CHRISTMAS" 
(R2 72906) 

THE LOONEY TUNES: "HAt'E YOURSELf A 
LOONEY TONES CHRISTMAS" (R2 71767) 

■' > ;*!■■' : : i i! , it / -Jfiif :iiowv. Ifowe 

BILLBOARD PRESENTS "FAMILY CHRISTMAS 

CLASSICS" (R2 72I7I) 



THANKS SANTAi 
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M No sooner 
would Jt>hn 
t o me up 
\\ i t h an 
outstanding 
song evoking, say, his 
own early thiidhood, 
like 'Strawberry Fields 
l-'orever,' than Paul 
answered him straight 
back with a winner in 
the same vein: 'Penny 
Lane.' It was typical of 
the way they worked 
as a so ngw riling 
duo. Creative 
rivalry kept them 
climbing their 
i n d i V i d ii a ! 
ladders — and 
kept the Beatles 
on top. IF 
-George Martin 

The first of 3 promotional-only 
CD singles saluting the 30th 
Anniversary of Sgi. Peppers 
lAinely Hearts Club Hand anil 

Magical Mystery Tour. 
■■Strawberr\' Fields Forever" 
and "Penny Lane" were 
oriRinally recorded for 
-S^. Peppers but released as 
J single to satisfy fans. Along 
with other I iK>7 singles and 
songs from the film, these 

tracks were uhimately 
released on the American 
Mngiatl Mystery Ttntr album, 
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TOTAL CH;-" 
WEEKS 






★ * 


No. 1 * ★ 






3 


PINK FIOYDA" 

CAPira fleOOl • O 98.15,981 


DARK SIDE OF THE MOON 
1 7 nwKS at No 1 


1075 




1 


FLEETWOOD MAC A' 

WARNER 3R05 25801 -} -^S '.0 -iB 


GREATEST HITS 


272 




2 


ELTON JOHN A" 

ROCKET 512532/A&M17.9Bfll 98) 


GREATEST HITS 


397 




6 


METALLICAA* 

ElEKTRA 61 1 1 3-EEG 1 1 0 <3& !6,ge 1 


METALLICA 


324 




4 


FLEETWOOD MAC A" 

WARNER BROS, 3010 (7 9IH ?i 


RUMOURS 


147 




7 


BOB SEGER t THE SILVER BULLET BAND A* GREATEST HITS 

CAPITOL 30334* j 


157 




8 


SOUNDTRACK A' 

POIYCOR,- 1 ■ .\-:'.M10.9a/17.9e) 


GREASE 


225 




11 


VARIOUS ARTISTS A 

T,jMr.,- - !. . -,15.981 


JOCK JAMS VOL. 1 


118 




12 


JAMES TAYLOR A ' 

WARNER BROS 3',13- ' M 


GREATEST HITS 


366 


10 


10 


BOB MARLEY AND THE WAILERSA' LEGEND 

TUFFG0NGfWt7l ' ,M-;,1 AH17'Ja 


437 




9 


NO DOUBT A- 

TRAUMA 92',^ ■ M:"(-:i;OPE(;0 9a'l£ 


TRAGIC KINGDOM 

96; B 


95 




i; 


ALANIS MORISSETTEA" 

MAVERI,> M ^: BROS. .10 9 


JAGGED LITTLE PILL 

^'i6 9aj|SB 


124 


13 


- 


ALAN JACKSON A' 

ARISTA ,'J.',.'.H,;l. 11 ].-.-.0\ (In'.;>;i6,98 


THE GREATEST HITS COLLECTION 


105 




15 


SUBLIME • 

C.A!,OLir.E ALLEV lU M MC^ 17 ^a i2 ^ 


40 OZ. TO FREEDOM 

mm 


52 


IS 


18 


BEASTIEBOYSA' LICENSED TO ILL 

DEF JAM 527351/WERCURY (7 9S LU i 1.981 


321 


'« 


20 


THE ROLUNG STONES A* 

A8KC0 6667,:5 ^fi; 


HOT ROCKS 


268 




IE 


SARAH MCUCHLANA' 

NETTwn^K ; - .-, :om:i 9b 


FUMBLING TOWARDS ECSTASY 


163 




21 


SHANIATWAINA 

MERCURy 522836 .0.98 Ei'16 9fl.i 


THE WOMAN IN ME 


139 




19 


JIMI HENDRIXA' 

MCAl0829'lC,'3a.l7 98) 


THE ULTIMATE EXPERIENCE 


202 


20 


25 


METALLICAA' 

ELEKTRA 6081. !ir,ll i<ts,I6-96) 


...AND JUSTICE FOR ALL 


397 


" 


14 


ELTON JOHN A' 

ROCKET 52S15a'A&M 110.9^17.98) 


GOODBYE YELLOW BRICK ROAD 


109 




5 


JOHN DENVER • 

R'.".A 10V4ll^|<^^U,^^.-.l 


JOHN DENVER'S GREATEST HITS 


177 


23 


26 


EAGLES A* 

GEFFEN 24725 IJ 'K 17 m 


HELL FREEZES OVER 


155 


24 


24 


STEVE MILLER BANDA' 

CAPITOL 46101 * ''H :] M.K 


GREATEST HITS 1974-78 


328 


^ 


28 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 

MCA luHin ;io9a'i; 9H) 


197 


IS 


45 


CELINE DION A' 

■yj: t.'Ll.L- ,. lL,..tP(,_ ,lJ9BEait;.9t 


THE COLOUR OF MY LOVE 


189 


27 


23 


JIMMY BUFFEHA' 

MCA 5633* 17 ga'll 98) 


SONGS YOU KNOW BY HEART 


352 


21 


- 


LYNYRD SKYNYRDA SKYNYRD'S INNYRDS/THEIR GREATEST HITS 

MCA 42293 [7 9*12 981 


138 


» 


31 


VARIOUS ARTISTS 

HOLD' 19157 14 98/7 98) 


MONSTER MASH 


4 


30 


30 


JOURNEY A° 

COLUMBIA 44493 (9.96 EOl 5.98] 


JOURNEYS GREATEST HITS 


425 


31 


36 


TRACY CHAPMAN A' 

ELEKTRA 6077 ^LLL'ii&ll. 981 


TRACY CHAPMAN 


110 


32 


32 


GUNS N' ROSES A" 

GEFFLN 24148 17 9^12 98) 


APPCTITE FOR DESTRUCTION 


340 


33 


29 


BONE THUGS-N-HARMONY A 

ruihie:.';, "■i..--iit.ATiviT, , :r. 


E. 1999 ETERNAL 


118 


34 


35 


METALLICAA' 

VEG'MOnCl 60396,EEG ll'J 9a'16 98) 


RIDE THE LIGHTNING 


35! 


3S 


27 


2PAC A ME AGAINST THE WORLD 

INTERSCOPE ^r<,09*'PRI0RITY (10 9&16.98I 


97 


3t 


41 


GARTH BROOKS A" 

CAPJTOi rjAr,n;ilil 9.3866l9.9fVT3 9H 


NO FENCES 


234 


37 


34 


VAN MORRISON A' 

POLrOOR B4197CIA&M (10.9&I17.98) 


THE BEST OF VAN MORRISON 


360 


31 


33 


ENIGMAA' 

C.^IARIS'.IA S6224.,V1R6iN ( 1 0. 98' 1 6 98. 


MCMXC A.D. 


331 


39 


37 


METALUCAA' 

ELEKTRA bU139,EEG aD.9a'16.9e) 


MASTER OF PUPPETS 


368 


40 


- 


SOUNDTRACK A" 

RCA64O8r.0.9a.'16 981 


DIRTY DANCING 


103 


41 


38 


SADEA' 

LRCb6il8t- [10 98EQ'17.9ei 


BEST OF SADE 


115 


42 


- 


WU-TANG CLAN A 

LOUO, ■ -1, l '- 


ENTER THE WU-TANG (36 CHAMBERS) 


65 


43 


42 


AEROSMITHA' 

GEFFEN 24716 .2 ,- , ? 


BIG ONES 


71 


44 




SOUNDTRACK A 

COLUMBIA 40323 (7 98 Elil 1.981 


TOP GUN 


246 


4S 


47 


PRINCE & THE REVOLUTION A" PURPLE RAIN 
WARNER BROS. 25110 (7.9811 98: 


81 


4« 


49 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 1 
WALT OtSNEY 80605 (5 3»9 981 


46 


47 




QUEEN A 

HOUYWOOD 161265(10.9817.98) 


GREATEST HITS 


251 


W 


48 


AC/DC A" 

ATLANTIC 924:aAG (10 9816 98) 


BACK IN BUCK 


197 


43 


46 


ENYAA' 

REPRISE 26774,-WARNEH BROS. ( 10 9ft 


WATERMARK 

6 981 


338 


N 


43 


BUSHA> 

TRALIAA 92: 31.INTERSC0PE (10 9816 


SIXTEEN STONE 

98)11 


146 



Catalog albums ate 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of 
older albums. Total Chart Weeks column reflects combined weeks title has appeared on The Billboard 
200 and Top Pop Catalog Albums. • Recording Induslry Assn. 01 America {RlAA) certidcation (or sales 
of 500.000 units. A RlAA cettficat'on for sates of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. 'Asterisk indicates vinyl LP is available. Most tape prices, and CD prKes 
for BMG and WEA, labeJs are suggested lists, Tape prices marked EQ, and all other CD prices, are equiva- 
lent prices, which are projected IroiTi wholesale prtces. B'r^'cales past or present Heatseeker title. 
'CI997, Billboanl'BPI Communications, and SoundScan. Inc. 



Billboard's 
1998 International 
Buyer's Guide 



Blilbabrd^^ 

iOYERtGLiE 




It you're mlereslecl In joining those well-connected folks who do thi; 
big dvaK make the big money, und have the big fun in the music 
and video business, we suggest that you order your t)wn copy ol" 
Billboard's 1998 Intemaliunal Buyer's Guide before this year's press 
run is completely .sold out. 

IBG '98 brings you more than 16,000 listings including record 
labels, music publishers, wholesalers and distributors, manufac- 
turers, service and supply companies, home video companies, 
public relations firms, schools, entertainment attorneys, tape 
duplicators, compact disc plants, and an audio books section that 
has been doubled in size. Plus, you'll find more than 50 pages 
of informative ads. and an entire section of manufacturing 
specification charts on blank tape. 

With IBG '98. you will be able to: 

■ Reach retail record buyers, distributors and importers/exporters in 
,^0 ctiunlries worldwide. 

■ Find the telephone number, fax, E-Mail addresses and websites of 
companies throughout the world. 

■ Gel specifications on blank media such as blank lupes and diskettes. 

■ F-ind manufacturers of jewel boxes and other serv ice and supply 
organi/aliuns. 

■ LtK-ate a publisher who may have interest in your calaUig and/or specific 
copyright. 

This is the kind of information that can put you at the top of the 
indastry. And. best of all. it costs just SI 29 (plus shipping/han- 
dling), which is practically nothing when compared to the stag- 
gering cost of gathering this information on your own— particular- 
ly when you consider that the guide is constantly being updated 
by our research teams in both the U.S. imd Europe. 

FOR FASTEST SERVICE CALL 

(800) 344-7119. Outside the U.S. (908) 363-4156. 
Or fax your order to (908) 363-0338. 

Or send check/money order for S129 plus $6 S&H (S13 for interna- 
tional orders) with this ad to: Billboard Directories. P.O. Box 2016, 
Lakewood. NJ 08701 . Please add appropriate sales tax in NY, NJ, 
PA. CA, TN. MA, IL & DC. Orders payable in U,S, funds only. 

All sales are final, nnRnn^B 



Part I of 3 
Next Week: 
All You Need is Love b/w 
Baby You're A Rich Man 
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Suppliers Add New Wrap To Boxes 

A&E Titles Included In New Video Campaign 



Spawn Ol The West. The Sam Goody store at Universal CityWalk in Los Ange- 
les hosted an appearance by Todd McFarlane, creator of "Spawn," wliich has 
gone from comic book to an HBO Home Video sell-through title and a New Une 
movie, aimed at the rental trade. Shown, from left, are Judyth Springer-Thurman 
of Sam Goody; Terry Fitzgerald of Todd McFarlane Productions; Jeannine Dwyer 
of Rolling Stone; Preston Lewis of HBO Home Video; and McFarlane. 



■ BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— Blue-chip 
bargains are scarcer than hen's 
teeth in the stock market. This year, 
marketers of old movies and spe- 
cial-interest titles will try to con- 
vince consumers that it's easier to 
find deals in quality cassettes than 
quality equities. 

Consider New Video's "Blue Chip 
Specials," an attempt to raise the 
profile of non-theatrical titles dur- 
ing the holiday season, when con- 
sumers are focusing most on block- 
buster movies. 



Cinepix Does No-Frills Sell-Thru With 
Stanford; DVD Enters Critics' 'Bool(' 




THIS 



I HIS GUN FOR HIRE: When the going gets tough, the 
tough always find a way to deliver product In the ca^e of 
Cinepix Film Properties, that can invoKp some market- 
ing sleight of hand. 

Cinepix, a reteran movie producer and distributor with 
\ideo ties that go back a decade or more, created a label 
called Avalanche Home Entertainment to bring lesser 
titles to retail. But Avalanche exists in name only. Cinepix 
has hired Stanford Media (Jroup in Westport, Conn., as a 
hired gun responsible for sales and distribution. 

Stanford is essentially one man — Mark Gilula. for- 
merly of ABC Video Pub- 
lishing, which vanished 
shortly after Disney com- 
pleted its acquisition of 
Capital Cities/ABC last 
year. Cinepix has "retained 
my company on an out- 
sourcing ba.sis," according 
to Gilula. 

The retainer covers little 
in the way of overhead be- 
cause Stanford, in turn, is 
outsourcing just about 
every sales function in an effort to maintain a semblance 
of margins. So goes the business in the late '90s, a time of 
shrinkage on all fronts: Stanford has become an outlet for 
30-year-old CinepLx, which two or three years ago would 
have had no trouble licensing erery title in its stable. Gilu- 
la exi>ects to handle 12 releases a year. 

"It means another company coming in when others are 
getting out" says Gilula, who's exi>erienced his share of 
cautionary tales. "There's always an opportunity where 
some people see calamity." Calamity, nevertheless, will 
alwaj-s be close at hand unless Gilula sticks to his strate- 
gy of "absiolutely not" hiring anyone to promote the Ava- 
lanche Une. Otherwise, Stanford will risk spending far too 
much to ship several thousand copies of an unknown, 
unseen rental title. Gilula figures it costs $250,000 to go 
the conventional route; he's budgeting a lot less for "The 
Heist," due Dec. 2. Star power consists of Andrew 
McCarthy, a Hollywood second ranker 

Some of what Gilula might have spent to build an oi^a- 
nization will go to wholesalers in the form of better mar- 
gins. If distributors prebook 7,500-15,000 copies, every- 
one can make a buck. "It's hard," Gilula acknowledges. 
"Our whole vocabulary is based on unitii." His language of 
margins reflects the downsizing that is "more and more 
the state of business in all industries." 

Sell-through could emerge later as Canadian-based 
Cinepix reclaims rights to titles that had been Ucensed to 
Columbia TriStar Home Video and Cabin Fever Enter- 
tainment among others. One candidate, he says, is "Shiv- 
ers," the first myvis of director David Cronenberg, a cult 
favorite who's verging on mainstream acceptance. Gilula 
focused on sell-through at ABC, and "it's something I can 



shp into easily." There may be an opening in special inter- 
est, now of little interest to most suppliers. "Wlio's in it 
besides BMG Video and Fox Lorber?" Gilula asks. (We 
would add PolyGram Video to an admittedly short list.) 

In PRINT: Critics' Choice Video's first "Big Book Of 
Movies" is an attractiN'ely designed, well-organized mail- 
order catal(^ of 10,000 titles. Smack in the middle of the 
324-i)age softcover publication, just before the index, are 
three pages devoted to about ICK) DVD titles. 
In addition to a brief plot synopsis, each entry Usts retail 
price and DVD options 
such as letterbox and stan- 
dard formats; dubbed and 
subtitled languages; and 
background material. 
Movies featuring luminar- 
ies like Mel Gibson, Clint 
Eastwood, and Jim Car- 
rey are grouped by star 
and baxed separately. 

DVD did not make the 
pages of the 20th edition 
of the "Movies Unlimited 
Video Catalog," which touts itself as "the world's most 
extensive." The book runs 768 pages, listing some 40,000 
releases, including some like "Speed 2: Cruise ConCrol" 
that haven't shipped yet 




by Seth Goldstein 



H 



APPY THANKSGIVING: Warner Home Video has 15 
DVD titles scheduled for November, including the 26th- 
anniwrsary edition of "Cabaret," which will contain a 17- 
minute documentary, "Cabaret: A Legend In The Mak- 
ing." Also arriving arc "Body Heat," "Bullitt," "Dirty 
Harry," "Free Willy," "George Balanchine's The Nut- 
cracker," "The Getaway," "Grumpier Old Men," "The 
Hunchback Of Notre Dame," "A Little Princess," "The 
Man Who Would Be King," "National Lampoon's Christ- 
mas Vacation," "Outland," "Pale Rider," and "The Secret 
Garden." Suggested list remains $24.98. 

ViDBITS: liegional flagging is a big deal to the studios 
that want country-by-country control of DVD titles. But the 
restrictions have no meaning to independents like Simitar 
and United American Video seeking the widest possible dis- 
tribution from the start, before HoUj'wood dominates the 
market United American advertises wwldwide play for 
"Red Sun" and "Royal Wedding," now in U.S. stores. 

The 17th annual Video Hall of Fame, to be held Dec. 9 
in New York, will honor William Mechanic, president of 
Fox Studios and former head of Buena Vista Home Video; 
Warren Lieberfarb, president of Warner Home Video; 
Jack Silverman, founder of (^ommtron, a distributor later 
acquired by Ingram, and SuperComm, bought by DLsney; 
and Stan Meyers, executive VP of wholesaler Baker & 
Taylor Video. 



"Blue Chip Specials" includes 
seven of the boxed sets that New 
Video distributes for A&E Home 
Video, a prime supplier of cable- 
originated programming. The selec- 
tions have found limited success in 
direct response, but little at retail. 
Among other difficulties, New Video 
was running into price competition 
from other special-interest titles 
that lacked the A&E cachet. 

So, beginning Sept 16 and run- 
ning through the end of the year, 
New Video dropped the price of cat- 
alog titles like "CIA: The Secret 
Files," "The Best Of Lovejoy Mys- 
teries," and "The Mob" to $39.95 
from $59.95 and — in one instance — 
"Locomotion: The Amazing World 
Of Trains" from $79.95. 

Most boxed-set suppliers aren't 
doing anything quite as elaborate. 
Madacy Entertainment, for exam- 
ple, has more than 40 collections, 
running the gamut from Frank 
Sinatra to westerns, that national 
sales manager for video Jim New- 
house says are "budget priced" at 
$49.99 suggested list. 

"We do specific promotions based 
within selected accounts, but we 
don't do any big, broad campaigns," 
says Newhouse, who notea many 
retailers immediately lower the 
price to under "It's a very com- 
petitive retail environment." 

Although retailers tend to sell 
more boxed sets during the fourth 
quarter, Newhouse has noticed that 
sales have picked up during the rest 
of the year at Best Buy, Borders, 
and the like. 



It was feedback from the chains, 
in fact, that helped create "Blue 
Chip." Stores wanted a better shot 
at moving the programs during the 
busy fourth-quarter months, and 
"they've certainly responded," says 
New Video COO Susan Margolin. 

Retailers "love A&E and the His- 
tory Channel, but a lot of the prod- 
ucts were not working because of 
the price points," adds Tom Hey- 
mann, VP of new media at A&E 
Television Networks. "The question 
for us was. How can we turn this 
into an opportunity given that the 
price point has kept us out of cer- 
tain channels?" 

The first titles are all on "their 
second leg" of promotion, says Hey- 
mann. "These are boxes that had 
already achieved a fair amount of 
sales success. What was common to 
all is that they had not had the 
opportunity to be successful in all 
channels of distribution. Retail is 
really a big part of that [distribu- 
tion] chain." 

He continues, "The price point 
has really been an issue. We have 
had things that have broken through 
regardless of price and met with lit- 
tle resistance," such as the $99.99 
"Pride & Prejudice," A&E's biggest 
title. "But this program will make 
available more boxed sets and give 
more success stories to more retail- 
ers. That's our goal." 

Although it does not aggressively 
promote boxed sets, Anchor Bay En- 
tertainment is trying a few dis- 
counts of its own this year. The sup- 
(Continned on jxiffe 7S> 



Northstar Puts Hs Money On 
Three Dick Francis Features 



■ BY SETH GOLDSTEIN 

NEW YORK— Northstar Enter- 
tainment, which has trotted out a 
bestselling Christian video, "Where 
Jesus Walked," is mounting up for 
a run at the secular trade that could 
boot home significant revenue. The 
subject matter for its first cassette 
releases in two years couldn't be 
further from the Holy Land. 

Atlanta-based Northstar has ac- 
quired rights to three TV features 
about the seamy side of horse rac- 
ing. They're based on the novels of 
former jockey Dick Francis, whose 
knowledge has made him a bundle 
as a track-wise mystery writer. 

The trifecta, "In The Frame," 
"Bloodsport," and "Twice Shy," was 
originally telecast in the U.S. near- 
ly 10 years ago and hasn't been 
seen since except for a brief run on 
PBS in 1994, according to North- 
star president Steve McGonigle. 
McGonigle figures to reap the ben- 
efits of Francis' popularity — his 
hooks have sold more than 35 mil- 
lion copies worldwide — while hold- 
ing to Northstar's standards. 

Francis' books are free of the sex 
and violence usually associated 




Northstar's "Dick Francis Mysteries," 
which will first be sold via direct 
response, signals its return to the mar- 
ket after a two-year break. 

with current whodunits, McGonigle 
says. "We're a family-oriented com- 
pany, and these Ifeaturesl are fam- 
ily entertainment." The suggested 
(Continued on page 73) 
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Southern Calif. Steps Up 
Street-Date Enforcement 



SHELF 
TALK 



OTKEET-DATE POLICE: South- 
ern California is the entertain- 
ment capital, but it also ranks as 
the No. 1 violator of video street 
dates in the country, according to 
research from the National Assn. 
of Video Distributors (NAVD) and 
the Southern California chapter of 
the Video Software Dealers Assn. 
(VSDA). 

According to the findings of the 
chapter and NAVD, more than 100 
retail outlets in the region regu- 
larly put videos out on shelves 
early. Retailers in Detroit rank 
No. 2, accord- 
ing to the re- 
search. 

In addition, 
more than half 
the major dis- 
tributors and 
some subdis- 
tributors turn 
a blind eye to 
the practice. 

To attack the problem. Southern 
California VSDA chapter presi- 
dent Matt Feinstein held an 
emergency summit Oct. 22 in Los 
Angeles. 

More than 102 e.\ecutives from 
distribution, retail, and the studios 
attended the meeting, which also 
addressed other hot-button issues, 
including piracy and pay-per-view 
windows. 

"The problem is distributors 
and studios have to monitor their 
accounts concerning street-date 
violations," says Feinstein, "and 
they haven't been." Feinstein is 
also VP of Marbles Entertain- 
ment, an L. A. -based chain with 20 
stores. 

In 1993, street-date violations 
reached monumental proportions 
when retailers large and small 
jumped the date on "Jurassic 
Park." Studios leapt into action, 
setting up 24-hour hot lines to 
report violators and penalizing 
accounts with late shipments on 
other titles if they continued to 
put product out early. 

Four years later, Feinstein says 
that many of the hot lines have 
been disconnected, and some dis- 
tributors have ignored the warn- 
ings in order to gain new accounts. 

Feinstein says that all the dis- 
tributors and retailers attending 
the summit agreed to abide by 
street-date rules. Those in atten- 
dance included Ingram Entertain- 
ment, M.S. Distributing, ETD Dis- 
tributors, Baker & Taylor 
Distribution, and sub-distributors 
First Video E.xchange, B&B Dis- 
tributors, Legends, and Golden 
Bell Distributors. 

NAVD has set up its own hotline 
for distributors and retailers to 
report early jumps. 

Representatives from eight stu- 
dios — Warner Home Video, New 
Line Home Video, Paramount 
Home Video, Buena Vista Home 
Video, Universal Studios Home 
Video, Polygram Video, Playboy 
Home Video, and American Home 
Entertainment — also agreed to 



by Eileen Frtzpatrick 



impose penalties if street-date 
rules were violated. 

"Street dates are a gentlemen's 
agreement," says Feinstein. 
"Doing something like this every 
couple of years wakes people up, 
and we think it worked." 

Warner at 75: Wamer Home 
Video added a few more details to 
its massive 75th anniversary cata- 
log promotion, and many dealers 
will find them hard to refuse (Bill- 
board, Nov. 1). 

The most generous offer is the 
return policy 
for the pro- 
motion. Nor- 
mally, Warner, 
like all stu- 
dios, offers a 
20% return 
policy for sell- 
through prod- 
uct. But for 
the 75th anniversary titles, Warn- 
er is bumping that by 10%, and if 
retailers participate in all four 
phases of the plan, they will 
receive a whopping 40% return 
rate. 

If retailers participate in two 
phases of the plan they receive a 
30% return. They get 35% if they 
participate in three phases. 

In addition, Warner will offer 
graduated dealer discounts for 
each level of participation. The 
discount range starts at 1% and 
caps off at 5% if dealers commit to 
the whole plan. 

While it's typical for suppliers 
to offer similar terms to bump up 
orders for new titles, catalog titles 
rarely get such star treatment. 

But Warner has a big incentive 
that Mark Horak, the unit's VP of 
marketing, made note of at the 
gala event used to kick off the pro- 
motion Oct. 22 on the studio's his- 
toric lot. 

"Retailers derive less than half 
of their revenues from catalog 
sales, but two-thirds of their prof- 
itability comes from catalog 
sales," he said. 

Without a doubt, that's one fact 
that Warner will drive into the 
heads of retailers for the next 
year. 

In addition, catalog sales repre- 
sent more than 50% of Warner's 
revenues. With the lack of any 
major hit sell-through titles on the 
way from the suppliers, Warner is 
most likely looking to its library to 
make up the difference. It's 
worked for many during lean 
years. 

Fuji football offer: Fuji 
Films is kicking off the football 
season with a free NFL video 
offer 

Consumers who purchase any 
five Fuji VHS blank tapes, two 
Fuji 8mra or VHS-C tapes, any 10 
blank audiocassettes. or four Fuji 
Z or ZII high-bias audiocassettes 
can mail in for a free copy of 
"NFL's Greatest Moments." 

(Continued on next page) 
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1 


1 


4 


LIAR LIAR 


Ufiivefsal StuQios Home Video 83330 


Jim Carrey 


mi 


PG-13 


7291 


2 


2 


139 


SLEEPING BEAUTY * 


Walt Disney Home Video 
Buena Vista Home Video 9511 


Animated 


I9S9 


G 


26.99 


i 


23 


89 


THE JUNGLE BOOK: 
30TH ANNIVERSARY 


Walt Dcmey Home Video 0602 


Animated 


mi 


G 


26J9 


A 


3 


84 


STAR WARS TRILOGY-SPECIAL 
EDITION 


FoxVideo 0609 


Mar1( HamitI 
Harrison Ford 


1997 


PG 


49:98 


i 


7 


8 


FLEETWOOD MAC: THE DANCE 


Warner Reprise Video 3-38486 


Fleetwood Mac 


1997 


IM 


19.98 


S 


10 


3 


JENNY MCCARTHY: THE PLAYBOY 
YEARS 


Ptoytwy Home Video 

Universal Music Video Oist. PBV0822 


Jenny McCarthy 


1997 


Nil 


19.98 


7 


4 


5 


DIANA: THE PEOPLE'S PRINCESS 


MVP Home Erilertainment MVP750 


Vsrkius Artists 


1997 


MR 


U.9S 


1 


12 


3 


OPRAH: MAKE THE CONNECTION 


BuctM Visia Home Video 60428 


Oprah Winfrey 


1997 


NR 


22.99 


9 


6 


11 


SPAWN 


HBO Home Video 

Wamer Home Video 91425 


Animated 


1997 


MR 


22.97 


10 


9 


3 


DIANA: LEGACY OF A PRINCESS 


MPI Home Video MP7275 


Various Artists 


1997 


m 


14.98 


11 


17 


8 


HALLOWEEN: ANNIVERSARY EDITION 


Video Treasures 10272 


Jamie Lee Curtis 
Donald PIcdsence 


1978 


R 


9.91 


12 


13 


5 


THE SIMPSONS: TRIPLE PACK 


FoxVideo 4102951 


Animated 


1997 


wr 


24.98 


13 


15 


3 


THE X-FILES BOX SET: VOL. 5 


FoxVideo 4105 


Otfvid Duchovny 
Gillian Anderson 


1997 


Ml 


39.98 


14 


11 


10 


WILLIAM SHAKESPEARE'S ROMEO 
ll JULIET 


FoxVideo 8737 


Leonardo DIcaprio 
Claire Panes 


1996 


PG.13 


14.98 


IS 


S 


11 


FARRAH FAWCETT: ALL OF ME 


PlaytDoy Home Vrdeo 

Unrver^l Music Video Dist. PBV0812 


Farrah Fawcelt 


1997 


m 


19.98 


16 


8 


8 


THE FIRST WIVES CLUB 


Paramount Home Video 326123 


Diane Kealon 
Goldie -"ft'iiVTi 


1996 


K 


14.95 


17 


14 


6 


CASPER, A SPIRITED BEGINNING 


FoxVideo 4172 


Steve Guttenbcfg 
Lofi Loughlin 


1997 


0 


19.98 


18 


38 


3 


FROM DUSK TILL DAWN 


Miramax Home Entertainment 
Buena Vista Home Video 8016 


Geofge Clooney 
Ouentin TarantirM) 


1996 


R 


19.99 


19 


19 


2 


GRATEFUL DEAD: DOWNHILL 
FROM HERE 


Monterey Home Video 3 1 989 


Grateful Dead 


1997 


NR 


a.9S 


20 


NEW^ 


BATMAN t ROBIN 


V/amer Home Video 16500 


George Clooney 
Arnold Schwarzenegger 


1997 


PG.13 


22.97 


21 


20 


127 


STAR WARS: SPECIAL EDITION 


FoxVideo 60973 


Mark Hamill 
Harrison Ford 


1977 


RS 


19^ 


22 


30 


3 


ARMITAGE III: POLYMATRIX 


A.I.C./Piooeer LDC 

Piooeer Entertainment 1 3 70 


EtizatMlh Befkeley 

rVrcrer OUllnSTIalHI 


1997 


IK 


19.98 


23 


31 


2 


ALL THE KING'S MEN: ROCKET 
RIDE TO STARDOM 


Real Entertainment 3002 


Elvis Prestey 


1997 


NR 


19^ 


24 


NEW^ 


PLAYBOY 1998 PLAYMATE VIDEO 


Playtoy Home Video 

UlllVCisdl WUitl, VlUeO L/lal. r DVUOJt 


Various Artists 


1997 


IK 


19.98 


2S 


2S 


12 


JUNGLE 2 JUNGLE 


Walt Disney Home ViiJeo 
Gucna Vists Hoitig Video 60329 


Tim Allen 
Martin Sfwit 


1997 


PG 


22.99 


26 


16 


11 


POOH'S GRAND ADVENTURE 


WaM Disney Home Video 
Guena Vista Home Video 16030 


Aninuted 


1997 


G 


24i9 


27 


35 


3 


FREEBIRD...THE MOVIE 


Cabin Fevef Entertainment CF918 


Lynyrd Skynyrd 


1977 


PG 


1998 


2< 


18 


2 ■ 


DWNA: A CELEBRATK)N 


BBC Vtdeo 
FoxVideo 537 


Various Artists 


1997 


NR 


1498 


2S 


25 


4 


WARRIORS OF VIRTUE 


MGMAiA Home Video 

fViinicf nomc VIUCu rrl^*«u^O*t 


Ryan JeHers 


1997 


PG 


19.98 


30 


22 


21 


JERRY MAGUIRE 


Columbia TriStar Home Video 82533 


Tom Cruise 
Cuba Gnc^^i^'^ Jr. 


1996 


R 


14-95 


31 


RE-ENTRY 


THE REAL WORLD YOU NEVER SAW 


MTV Music Television 
Sony Music Video 49330 


Various Artists 


1997 


NR 


1298 


32 


29 


5 


HYPE! 


Republic Pictures Home Video 36700 


Soundgarden 
Nirvana 


I99C 


NR 


19-98 


33 


37 


70 


JURASSIC PARK 


Universal Studios Home Video 81409 


Sam Neill 
Laura Dern 


1993 


PO-13 


9-98 


34 


21 


159 


MARY POPPINS * 


Walt Disney Home Video 
Buena Visfa Home Video 9871 


Julie Andrews 
Dicit Van Dyke 


1964 


G 


22-99 


35 


RE-ENTRT 


GREASE 


Paranwunt Home Video 11 08 


John Travolta 
Olivia Newton- John 


1971 


PG 


1495 


3G 


RE-EinRT 


TUPAC SHAKUR: WORDS NEVER DIES 


Beast Video 

Simitar Enl. Inc. 4719 


Tupac Stiakur 


1997 


NIt 


12-95 


37 


33 


7 


SPICE GIRLS: GIRL POWERI-THE 
UNAUTHORIZED BIOGRAPHY 


MVP Home Enlertainmenl 801 


Spice Girts 


1997 


Ml 


19^8 


38 


24 


3 


PENTHOUSE: 1997 PET OF 
THE YEAR PLAY-OFF 


Penttiouse Video 

WamerVision Enleftainment 57022-3 


Various Artists 


1997 


m 


1939 


39 


NEW^ 


BABES IN TOYLAND 


MGM/UA Home Video 
Warner Home Video 505757 


Various Artists 


1997 


G 


I9J8 


40 


34 


6 


MICROCOSMOS 


Walt Disney Home Video 
Buena Vista Home Video 1 0480 


Not Usted 


1997 


HR 


1499 



• RIAA eotd (xrt lor sates of 50,000 units or $1 million in sales at suEgested retail. 4 RlAA platinum cert lor sales of 100,000 units or %2 mitlton in sales at suggested 
retail. ♦ ITA gold cerbficalton (or a mmrmum of 125.000 uoils a a ctollar vofume of $9 million at retail lor ifwalrKalt/ released proerams. or ol at least 25,000 units and $1 
million at suggested retail for nonCtieatncal (toes. : ITA platinum certification (or a minimum sale ol 250,000 units or a dollar volume of $18 million at retail for ttwatrlcally 
released programs, and of at least, 50,000 units and $2 million at suggested retail lor nonttwatncal titles. £i 1997, Billboard/BPI Communications 
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SUPPLIERS ADD NEW WRAP TO BOXES 

(Continued from page 71) 

plier's five-title "Godzilla Collec- 
tion" shipped at a suggested list of 
$39^95. 

"This year we thought we would 
come out with a wonderful five-pack 
of Godzilla films that would normal- 
ly carry a $49.95 list, and promote 
it at a price where retailers can 
offer it for under $40," says Al 
Schiefelbein, VP of sales for Anchor 
Bay. "We expect to have a lot more 
impact with that price." 

The under-$40 price point should 
also work for Anchor Bay's four- 
title set of Jerry Lewis movies, 
originally $59.95. "Some are more 
aggressive than others, but in gen- 
eral retailers like the fact that we 
are offering them a special where 
they can retail the product for less," 
Schiefelbein adds. 

Anchor Bay may increase the 
pricing pressure next year. It's con- 
sidering the creation of a classic 
movies line that would sell for 
$19.99 next holiday season. "One of 
the problems with multi-packs, par- 
ticularly with the mass merchants, 
is they don't have the room to dis- 
play them, and they arc expcn.sivc," 
says Schiefelbein. "But obviously 
there is a perceived value for this 
product, and if we can show some 
real value to the customer on multi- 
packs, they might tend to allocate 
more space." 

Hollywood's decision several 
years ago to ship directly while 
dropping catalog titles to less than 
$10 adds to the sense of urgency. 
But not all the independents are 
equally affected. 

For newcomer WinStar Home En- 
tertainment, which is participating 
in the fourth-quarter blitz for the 
first time in 1997, reductions don't 
figure in its plans. "We're basically 
in the earliest pha.se of our life with 
WinStar, and what we are primari- 



•nlEBESTOF 

LOVEJOY 

MYSTERIES 
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r 

New Video has Inaugurated "Blue Chip Speciats," cutting the prices o1 seven 
boxed sets, including "Locomotion: The Amazing World Of Trains" and "The 
Best Of Lovejoy Mysteries." through December in an effort to boost retail sales. 



ly doing with boxed sets is pricing 
them for consumer purchase at cat- 
alogs and those retailers that wilt 
carry a normally price boxed set," 
says Michael Olivieri, president of 
WinStar parent Fox Lorber's home 
video division. 

"We are not at point where feel we 
like we've gone through the cycle." 

WinStar's boxed sets — includ- 
ing the new "Women On Trial," 
"Quest," "The Invisible War," and 
"Mystic Lands" — do cost less than 
the individual cassettes. The five 
"Women On Trial" titles, for exam- 
ple, carry a $14.98 suggested list 
price per cassette vs. $49.98 for the 
set. "They're already sharply 
priced," Olivieri says. 

Because WinStar isn't courting the 
retail trade, its boxed set business 
skews 80^ or more to catalogs. 
"We're not looking for shelf space. We 



are looking for page space," he notes. 
"Although there are retailers who 
support boxed and gift sets, our first 
line of attack is the consumer cata- 
logs." Buyers seek the videos they 
want so "we don't have to force them 
into the market. People find them." 

On the other hand, retailers that 
prefer to rent don't have much suc- 
cess with boxed sets, which Olivieri 
maintains are configured for chains 
like Tower and the warehouse clubs. 

Heymann expects that the big 
music and mass-merchant outlets 
will stock the "Blue Chip" titles. He's 
confident that New Video will repeat 
the strategy next year — with a twist. 

"It is possible," Heymann sug- 
gests, that some A&E releases may 
come onto the market for the first 
time at the reduced price. "But that 
is not the way we initially put the 
program together." 



NORTHSTAR PUTS ITS MONEY ON THREE DICK FRANCIS FEATURES 

(CoHfiuni'd tfy)ni jhh/c 71) 



list price of $19.95 per title and 
$49.95 for the "Dick Francis Mys- 
teries" boxed set should also help. 

Nevertheless, family -owned 
Northstar is approaching the mar- 
ket cautiously becau.si; the father- 
and-son McGonigle team has had no 
experience at retail. "Where Jesus 
Walked" achieved sales of some 1 
million tapes via direct response. 

McGonigle plans the same ap- 
proach for the Francis titles, which 
will be offered through catalogs and 
mail-order clubs before arriving in 
stores, primarily major book chains 
like Borders and Waldenbooks. Ide- 
ally, the cai^settes were to have been 
available sometime this fall with 
Francis' newest novel, "10 Pound 
Penalty," and latest paperback reis- 
sue, "To The Hilt," high on the 
best-seller charts. 

However, the release was delayed 
for contractual reasons, and by the 
time issues were resolved, the 
direct-mail catalog window "was 
pretty much closed" for the holi- 
days, McGonigle says. "There's 
really not going to be anything this 
year" He's still expects the huoks 
to draw video buyers early in 1998. 
"This genre has a huge following," 
McGonigle maintains. "Dick Fran- 
cis obviously has loyal readers." 



Northstar counts on reaching 
enough of them in the first quarter 
to move 100,000 units. How close 
McGonigle comes to that goal will 
determine the next steps. North- 
star has budgeted video at 50% of 
1^98 sales, which topped $4 million 
last year 

"This is our first release in two 
years," McGonigle says. The com- 
pany invested heavily in a chil- 
dren's TV series, "The Keppies," 
seen on PBS stations. It reportedly 
will be released on cassette by 



PolyGram Video in 1998. 

That project completed, McGo- 
nigle says, he's "aggressively seek- 
ing" acquisitions in addition to the 
Francis titles. It's difficult, he says. 
"To be quite honest, there's not a 
lot of product not being distrib- 
uted." 

Northstar, meanwhile, hasn't for- 
gotten its roots. In production is a 
six-tape series of inspirational 
titles, including "Christmas In 
Bethlehem" and "Divine Interven- 
tion." 



SHELF TALK 

(Continued fmm preceding page) 

The film company advertised the 
offer in the Saturday ( 1 ) issue of TV 
Guide in the top 10 NFL markets 
and includes discounts on its prod- 
ucts as an additional incentive. 

New MGM LINE: There's a new 
MGM branded line headed down the 
pipeline, and this one will salute the 
studio's magnificent musicals. 

Called the "MGM Musicals Col- 
lection." the line lands in stores Jan. 
6 with a wide-screen version of 
"West Side Story." 

The title has been off the market 



for three years and re-enters al a 
new low^ice of $14.95. Others 
titles in the line, also priced at 
$14.95, include "An American In 
Paris," "Brigadoon," "A Funny 
Thing Happened On The Way To 
The Forum." "Gigi." "High Society," 
"How To Succeed In Business With- 
out Really Trying," "Seven Brides 
For Seven Brothers." and "Show 
Boat." 

When consumers purcha.se "West 
Side Story" and any other title in 
the collection, they can mail in for a 
$3 rebate. 
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COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE RENTAL REPORTS. 


1 TM!SV.'LL^ 


3 


s 

s 


TITLE (Rating) 


Label 

Dtslributini Label. Catalog Numbei 


Principal 
Perlormers 








* * * No. 1 * -* * 




1 




4 


LUUI UAR (PC'13I 


UniMnal S&idlot Home VOk 
83330 


jHn Caney 


2 


3 


5 


THE SAINT IPG'I3) 


Paramount Home Video 07IS97 


ValNmer 
Elisabetti Stiue 


3 


2 


5 


THE ENGUSH PATIENT IRI 


Miiamax Home Enleftainment 
Buena Vista Honw Video 8730 


Ralpti Fiemes 
Juliette Bwoche 


4 


4 


4 


V01C«N0(PC'I31 


FbicVldeo6039 


Tommy Lee Jones 
Anne Hedie 


5 


7 


3 


ANACONDA (PG-13) 


Columbia TnSlar Home Vkfeo 
B1753 


Jennifer lepez 
Ice Cute 


6 


37 


2 


BREAKDOWN 00 


nramount Home Video 334543 


Kurt Russell 
Kathleen Quinlan 


7 


5 


11 


THE DEVIL'S OWN (n 


Columbia TnSor Home Video 
82463 


Harrison Ford 


S 


NEW^ 


GROSSE POINT BLANK (R) 


HollVNvood nctures Home Video 
Bijena Visia Home Video 10O4O 


JobnCusack 
Mmnte DnvCf 


9 


6 


14 


OONNIEBRASCOffi) 


Columbia TnStar Home Video 
82S13 


AJPadno 
Jotinrry Dfipp 


10 


8 


14 


SUNGBUDE(II) 


Miramaii Home Et^tertainment 
Buena Vista Home Video 10487 


Billy Be* nwnton 


11 


9 


10 


DANTE'S PEAK IPC 13) 


Unjvetwl SIudKK Home Video 
83389 


Rerea Bnsnan 
LiixJa Hamirton 


12 


11 


6 


FATHER'S DAY (PG'13) 


Wamaf Home Video 15386 


Robin Williams 
Billy Crystal 


13 


10 


12 


MURDER AT 1600 (R) 


Warner Home Video 14915 


Wesley Snipes 
Diane Lane 


14 


NEW^ 


DOUBLE TEAM IR) 


Columbia TnSlar Home Video 
83233 


JeavCUude wn :.«Tne 
Dennis Rodman 


15 


15 


2 


THAT OU) FEELING (PG.I3) 


Univefsal Studos Home Video 
83214 


Berie Midlef 
Dennrs Fsnna 


16 


13 


IS 


ABSOLUTE POWER <R) 


Warner Home Video 2508 


□int Eastwood 
Gene Msckmin 


17 


IG 


11 


CRASH (HC-IT) 


New Line Home Video 
Warner Home Video N4565 


Holly Hunter 
Jwnes Swdpf 


18 


14 


3 


BARS. (PC.13) 


New Line H<3me Video 
Warner Home Video N44 13 


Halle Bwry 
Martin lAndau 


19 


17 


17 


SCREAM (R) 


Dimension Home Video 

Buena Vista Home Video 10499 ' 


Neve Campbell 
L'Tw Barrymon 


20 


12 


4 


SELENA IPG) 


Warner Home Video 14909 


Jennifer Lopez 


21 


18 


10 


EVERYONE SAVS 1 LOVE VOU IRl 


Miramax Home Entertainment 
Buena Vim , Home Video 104S8 


Woody Allen 
CokJc Hawn 


22 


23 


14 


PRIVATE nuns 00 


Paramount Home Video 33251 


Howard Stem 
Robin OunefS 


23 


22 


10 


MOTHER (PG-131 


Paramount Home Video 332473 


Albert BmcAs 
Debbie Reynolds 


24 


19 


8 


INVENTING THE ABBOTTS (R) 


FdiVideoeoei 


Joaqum Prwenix 
Liv Tyler 


2S 


20 


8 


ROSEWOOD IR) 


Warner Home Video 14536 


Jon togM 
Ving Rtiames 


« 


33 


11 


BOOTY CAaiRl 


Columbia TnStar Home Video 
94953 


Jamie Fa« 
Tommy Davidson 


27 


NEW^ 


AUSTIN POWERS IPG 131 


New Line Home Video 
WamerHomeVkleoN3965 


EfcnbethHurtey 


20 


NEW^ 


BATMAN t ROBIN IPG-13) 


Warner Home Video 16500 


Geor^Ckianqr 


29 


30 


10 


LOST HIGHWAY (» 


PolyGram Video 440056567 


Bill Pminw 
Mricia Anjuetti 


30 


25 


22 


SWINGERS (R) 


Miramax Home Enlertainmenl 
Buena Visia Home Video 10483 


Jon Fnreau 
Vmce VaugtH) 


31 


26 


4 


THE DAYTRIPPERS IR) 


Columbta TnSlar Home Video 
70373 


Stanley TiKXi 
Parker ftsey 


32 




SAINT-EX (PQ 


Bonneville tftorldwide Entertainment 
3001 


Miranda Rctiardson 
Bruno Gaiu 


33 


21 


8 


UWE JONES IR) 


New Line Home video 
Warner Home Video l«4310 


Ureni Tale 
Ma Lav 


34 


24 


14 


THERELKOI) 


Raiamount Home Video 331543 


mielopsAnnMaer 

lomSizenm 


3a 


27 


12 


EVITA(PQ 


HoUirwood Pir^iires Home Video 

BuMia VI.U Home VMeo 12096 


Madonna 
Antonia Bartderaa 


3« 


36 


2 


TRAVELLER IR) 


Eveifreen EntertainmeM 90143 


Bill Psdon 
Mark Waftlberg 


37 


29 


9 


KAMA SUTRA INR) 


Vkjmarit Entertamment 
Trimaik Home Video 6478 


Santa Choudhury 
Naveen Andrew 


30 


34 


12 


JUNGLEaiUNCLEOV) 


wait Olsner Home Video 

Buma Wsia Home Udeo 603295 


Tim Alien 
Martin Stwt 


39 


28 


6 


MCHALFSNAW(PG) 


Unrwr^l Sbjdos Home Video 
83213 


Tom Amok) 
David Alan GrtCf 


41 


31 


15 


METRO IR) 


Touchstone Home Video 
Suena VisIa Home Video 1036 


Eddie Murphy 



♦ ITA gold certification for a minimufn of 125,000 units or a ddlar voiume of $9 million at retail 
for tfieatrtcally released programs, or of at least 25.000 units and $1 million at suggested retail for 
nontheatncal titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles, t 1997, Billtxjard/8PI Communications. 
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Fox Lorber Makes Its DVD Debut With 
The Release Of 4 Foreign Film Classics 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— Film huffs 
searching for foreign film and art 
titles on DVD need look no further 
than Fox Lorber Home Video. 

For its debut in the DVD arena, 
the indie supplier released four for- 
eign classics into the market Oct. 
28, priced at $29.98 each. 

Titles include "The Umbrellas Of 
Cherbourg," "Breaker Morant," 
"Swept Away," and "Diva." All four 
are in the company's top 20 list of 
best sellers. 

"DVD offers a great market for 
us because it's new," says Fox Lor- 
ber VP of sales Dan Gurlitz. "Our 
titles are demand product, and for 
people interested in foreign films, 
there aren't a lot of places to go for 
DVD." 

He adds that many foreign- and 
art-film buffs are mostly DVD play- 
er owners. 



Retail orders for the titles have 
"been better than anticipated," says 
Gurlitz, who would not disclose 
shipment amounts. 

For its first batch of titles, 
Gurlitz says, the company made 
sales calls to such key accounts as 
Musicland, Best Buy, Tower Video, 
and Trans World Entertainment. 

On Oct. 14, the collection's pre- 
order date. Fox Lorber sent a mail- 
ing to more than 7,000 retailers and 
distributors alerting them to the 
titles' DVD availability. 

Gurlitz expects to boast orders 
from the second mailing, which 
arrived in dealers' hands after 
street date. 

"So far, the orders we've gotten 
are from accounts that we person- 
ally contacted," he says. "The order 
group of dealers and distributors 
didn't get our mailing until the 
week of Oct. 27." 

Although the first group of titles 



Billbood. 



just hit stores, Fox Lorber is gear- 
ing up for its second set of releas- 
es. 

Gurlitz says that the company 
may release as many as 12 in Dec- 
ember, but no titles have been con- 
firmed. 

In addition, he says that the 1998 
schedule should have day-and-date 
DVD releases with VHS, including 
those from the company's reality- 
based WinStar Home Entertain- 
ment label. "There are definitely 
more titles to chose from our 
library, as well the WinStar line," 
Gurlitz says. 

In addition to the foreign clas- 
sics, Fox Lorber also released the 
computer-animation title "Plane- 
tary Traveler" and a direct-to-DVD 
collection of classic cartoons called 
"Cartoon Crazys" on Oct. 28. 

"Planetary Traveler" also carries 
a $24.98 retail price and "Cartoon 
Crazys" is priced at $19.98. 
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RECREATIONAL SPORTS . 




HEALTH AND FITNESS . 








♦ * NO. 1 ★ ★ 












* * NO. 1 ★ ★ 




1 


1 


77 


MICHAEL JORDAN: ABOVE & BEVOND 

FcV ■ ! .= 36" 


U.!S 




1 


6 


3 


OPRAH: MAKE THE CONNECTION 

B.;er.i V'St.i Hr.m^ Vide^. f:r!428 


27 99 


2 


4 


19 


MUHAMMAD All: THE WHOLE STORV 

Warner Home VicJerj D5686 


1l»98 




2 


1 


27 


THE FIRM: FIRM CARDIO 

BMG Video 80314-3 


1998 


3 


2 


19 


TIGER WOODS: SON, HERO d CHAMPION 

FoxViaeo ICBS V.*ol 4098 


14.91 




3 


9 


3 


DEMISE AUSTIN: A COMPLETE WORKOUT WIH WOtHn 

Parade Video 908 


1298 


4 


3 


49 


IHS IN BlSOilLL 20 (UK or UNFOCCCnUU PUTS 1 Buwas 

Orion Home Video 9600? 


14.9S 




4 


4 


95 


THE GRIND WORKOUT: FITNESS WITH FIAVA* 

Sony Music Video 49796 


i;98 


5 


5 


13 


THE OFFICIAL 1996-97 NBA CHAMPIONSHIP VIDEO 

FoxVideo ICBS/Foi) 8452 


19.91 




S 


11 


49 


CRUNCH: FAT BLASTER PLUS 

Anchor Bay Entertainment SV10092 


9J8 


6 


17 


5 


NFL GREATEST GAMES: SUPER BOWL III 

PohyGraitl Vmeo 80063046439 


19-95 




s 


3 


29 


THE FIRM: THE HARE WORKOUT 

6MG Video 80124-3 


1998 


7 


7 


227 


MICHAEL JORDAN: AIR TIME 

FoxViOeo (CB&'Fo«) 5770 


19.98 




7 


2 


113 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


1298 


8 


NEW^ 


FOOTBALL FOLLIES 

PolyOram Video 4400475033 


9.9S 




8 


5 


27 


THE FIRM: FIRM STRENGTH 

BMG Video 80305-3 


1998 


9 


8 


93 


MIKE TYSON: THE INSIDE STORY 

MPI Home Video 7074 


1998 




9 


12 


3 


DENISE AUSTIN: A HOT HOT FAT-BURNING WORKOUT 

Parade Video 909 


1798 


10 


NEW^ 


PURE PAYTON 

F'ji,.j' I'l. Video .^i^D^.lU 


1995 




10 


7 


53 


THE FIRM: COMPLETE AEROBIC WEIGHT TRAINING 

BMG Video 80 11 5-3 


19-98 


11 


19 


31 


THE ULTIMATE FIGHTING CHAMPIONSHIP 4 

Vidmark Enteftainmenl VM6372 


1999 




11 




!■: 


169 


SUNS OF STEEL 3 WITH TAMILEE WEBB 

WamerVision Entertainment 131 


9.95 


12 


9 


5 


NFL GREATEST GAMES: THE ICE BOWL 

Pol/Gram Video 8006304643 


1995 




12 


15 


29 


THE FIRM: THE TORTOISE WORKOUT 

BMG Video 80123-3 


19.98 


13 


6 


41 


THE OFFICIAL 199< NBA RNAU VIDEO 

F<nVldeo(CBSn^)8345 


1998 




13 


8 


39 


THE GRIND WORKOUT: STUENGTN AND FITNESS* 

Sony Music Video 49805 


12^98 


14 


16 


4S 


SUPER SLUGGERS 

Orior Home Video 9600] 


1498 




14 


10 


53 


THE FIRM: ABS. HIPS 1. THIGHS SCULPTING 

BMG Video SOI 14-3 


1998 


IS 


10 


35 


MICHAEL JORDAN: THE ULTIMATE COUECTTON 

FoxVideo (CBS/Fo<) 4101090 


2998 




15 


18 


91 


THE FIRM: 5 DAY ABS 

BWG Video 801 16-3 


1498 


le 


NEW^ 


NFL: THREE IN A ROW 

PolyOram Video 4400475093 


9.95 




IS 


13 


53 


THE FIRM: AEROBIC INTERVAL TRAINING 

BMG Video 801 12-3 


19.98 


17 


11 


77 


DALLAS COWBOYS: SUPER BOWL XXX CHAMPIONS 

PoiyGram Video 8006353633 


19-95 




17 


14 


87 


THE FIRM: LOW IMPACT AEROBICS 

BMG Video 8011 13 


1998 


18 


U 


21 


SUPER BOWL XXXI CHAMPIONS 

PoiyGram Video 8006390333 


1995 




18 


20 


159 

_ 


YOGA JOURNAL'S YOGA PRAaK:E FO«l BEGINNERS 

Healing Arts 1088 


1498 


19 


NEW^ 


NFL TALKIN' FOLLIES 

ftiiyGram Video 


14.K 




19 


ffi-ENim 


DAISY FUENTES: TOTALLY FIT WORKOUT 

WamerVision Enteft3"nn)en! 51760 


1995 


20 


NEW^ 


NFL TNROWBACKS 

PoiyGram Video 


199S 




20 


19 


141 


CINDY CRAWFORIVTHE NEXT CHALLENGE 

GoodTimes Home Video 05-7100 


19.99 



_ 
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COMPILEO FItOM A NATIOMAi. SAMPLE OF REIAIL STME AND RACK SJU£S 
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TITLE, Ubel Principal 
Distributing Label, Catalog Number Performers 




^ s 


1 


1 


9 


★ ★ NO. 1 * * 

THE DANCE 

Wamw R4?on« Video 3-38486 


Fleetwood Mac 


If 


l>.» 


2 


NEW^ 


WALK 

Swrrow Vrteo 43225 


SteVN Curtis Chapman 


Lf 


Il.9t 


3 


3 


3 


DOWNHILL FROM HERE 

Monimy Home Video 31389 


Grateful Dead 


If 


»« 


4 


2 


21 


I'M BOUT IT A' 

No Umit VMM Prionty Vktso S3423 


Master P 


If 


i9n 


5 


5 


4 


SPECIAL HOMECOMING MOMENTS 
Cfl0ia>t0llLQi0Up4970 


Vkrlous Artists 


If 


ax 


6 


4 


5 


HOMECOMING: THIS IS MY STORV 

Ctxxdani Dist Group 4960 


Vkrious Artists 


If 


sx 


7 


6 


6 


OUR MUSIC VIDEO 

Du«lsta» Vfdv) WamcrVcsAon Ertertaifmeot 53357 


Mary-Kate & 
Ashtey OlBcn 


tf 


UJS 


8 


7 


se 


LES MISERABLES: lOTH ANNIV. CONCERT 

VCI Columbia TnSU> Heme Video B8703 


vanous Artists 


If 


21H 


9 


NEW^ 


LIVE 

MCA Music VKleo7O010 


Geofge Strait 


If 


1>.» 


10 


10 


19 


WELCOME TO THE FREAK SHOW 

Fofdront VidfO ChottUnt Dist, 24504 


dcTalk 


If 


19.« 


11 


NEW>^ 


UVE-A CASE FOR SONG 
WSmei Repfise Video 384S6 


EMsCosteHo 


If 


i9.n 


12 


13 


104 


UVE FROM AUSTIN, TEXAS • 

Cp*c Music Video Sony Muuc Video 50130 


Stevie Ray Vaughan 

And Dout>le Trouble 


If 


I9.n 


13 


jj 


g 


THE GREATEST HITS VIDEO COLLECTION 

Anstj Records inc. BMG Video 18859-3 


Brooks & Dunn 


If 


19.91 


14 




30 


SELENA REMEMBERED 

EMI UIM Vk)«0 77826 


Selena 


If 


U« 


IS 


12 


32 


WHO THEN NOW? 

Ep<c Music Video Sony Muuc Video 50153 


Kom 


If 


19.9« 


IS 


15 


124 


PUUE4' 

ColurrAta Mu«c Video Sony Muuc Video 5012 1 


Pink Floyd 


If 


MM 


17 


29 


2 


™'^"TE „ , 

Vitgln Music Video 77849 


If 


i<9S 


18 


14 


21 


03: LIVE IN CONCERT 

£[MC Music Video Sony Musk Video 50157 


Joe SatrianVEric 
Johnson/Steve Vai 


If 


19.91 


19 


18 


49 


THE COMPLETE WOMAN IN ME • 

PolyGrsm Video 4400450893 


Shsnia Twatn 


tf 


9.9S 


20 


17 


23 


HISTORY ON FILM: VOLUME II 

, Music Vid<e - Miak: Video 501 38 


Michael Jackson 


U 


19.91 


21 


8 


20 


THE WILDUFE CONCERT 

Sorry Music Video 49710 


Jotin Denver 


u 


19.91 


22 


19 


17 


JAGGEO LITTLE PILL. LIVE 
Wtener Repnse Video 38476 


Alanis Morissette 


If 


19.96 


23 


20 


51 


ENLARGED TO SHOW DETAIL A 

PDlyGr»m VidM 4400439253 


311 


If 


19.9S 


24 


27 


9 


UVING THE DREAM: LIVE IN WASHINGTON, D.C 

BMG Video 43021-3 


The Canton Spintuils 


If 


19.91 


25 


24 


199 


OUR FIRST VIDEO A' 

Du»istar Vidflo WamerViMon EntsrtMnnienl 53304 


Mary-Kale A 
Ashley Olsen 


Sf 


U.» 


2S 


25 


7 


LIVE IN AMSTERDAM 

Wlnstaf Home bmerUiiment Fok Loftief Video 71032 


Tina Tumef 


If 


urn 


27 


23 


190 


LIVE AT THE ACROPOLIS A' 

Pttvate Muuc BMG V11I4M 82163 


YannI 


If 


19.9> 


28 


21 


157 


THE BOB MARLEY STORY A 

island Video PofyGfam Video 4400823733 


Bob Martey 
And The V^ilefS 


a 


9.95 


29 


22 


200 


LIVE SHIT: BINGE L PURGE A" 

Elelitfa Enleflainment 5194 


Metallica 


IS 


I9.9( 


30 


IE 


16 


GATLIN BROTHERS COME HOME 

CKordsnl Di%t 4950 


The Gatlin Brotheis 


if 


29.9S 


31 


28 


26 


JOY IN THE CAMP 

Spfing Hill Video Cfiorrtanl Dat, Group 101 


Bill & Gloria Gaflher AnI 
Their Homecoming Ftienls 


If 


I9» 


32 


33 


49 


NO BULL: UVE AT PLAZA DE TOROS, MEXICO 

Clel(tra Entertaininent 40192 


A&OC 


If 


19.96 


33 


NEW^ 


HIGH PLACES 

integrity Video 81203 


Ron Kenoly 


If 


14.96 


34 


35 


143 


HELL FREEZES OVER A' 

GefVen Home Video Unmtut MidC VUCO DM. 39548 


Eagles 


If 


21.96 


35 


RE-ENTRV 


FEELIN' AT HOME 

OKHdafit Dist. Group 4956 


Gai»Kf& Friends 


If 


29.95 


36 


26 


92 


VULGAR VIDEO • 

WamwVisKXi Lnlertairvneni 50345-3 


Pantera 


If 


11.96 


37 


32 


51 


WOW- 1997 

SparroM Video Cwrdanl Dist Group 1615 


Various Artists 


If 


19.96 


38 


31 


179 


S19.98 HOME VID CUFF'EM AUt A 

Eir*lra Fnltrtaximent 40106-3 


Metallica 


If 


19.96 


39 


39 


115 


VIDEO GREATEST HITS-HISTORY A' 

Epic MdSic Video Sony Muse VtOto 50123 


Mlctiael Jackson 


If 


19Ji 


40 


40 


24 


OZZFEST l-LIVEl 

B«) Ani Video 170O0 


Ozzy Ostwume 


tf 


19.96 



^ ITA gold certification for sale of 125,000 units or a dollar volume of S9 million at retail for theatrKatly released programs, 25,000 units and $1 million at sug- 
gested retail iot nontt^eatrical titles \>ITA ptalmum certification for sale of 250.000 units 01 a dollar volume of S18 million at retail for theatrically released pro- 
grams, or 50.000 units 0( 12 million at suggested retail tot nonthealr>cal titles. C 1997, Billboard/BPI Communications. 



O RIAA gold cert, tor sales of 25,000 units for video singles; • RIAA gold cert, for sales of 50,000 units 
lor SF or LF videos; A RIAA platinum cert, lor sales ot 50,000 units for video singles; A RIAA platinum 
cert, for sales of 100.000 units for SF or If videos: RIAA goW cert, for 25,000 units for SF or LF 
videos certified prior lo April 1, 1991; ♦ RIAA platinum cert, for 50,000 units for SF or IF videos ceiti- 
fted prior to April 1. 1991. LF long-form. SF Short-form. VS Video single. £1997. Billt]oard/BPI Commu- 
nications. 
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PATTI SMITH 
Peace And Nois« 

PRODUCER. t«)f.e liitw) 
Arttta 189M 

When Patti Smith resurfaced last year 
from a long absence with the stellar 
"Gone Again," she re-connected with a 
fan base that hat) worshiped her as the 
high priestess of punk. Along the way, 
Smith proved that she — better than 
almost anyone else— could bring years of 
wisdom to bear on such weighty topics as 
death, mourning, redemption, and love's 
tugs of war. A year later, she is still work- 
ing through those subjects, as evidenced 
by this cathartic album. Not as musically 
cohesive as "Gone Again," "Peace And 
Noise" nevertheless offers some high- 
lights, including "Waiting Underground," 
the uptempo "1959," and Smith's reading 
of Allen Ginsberg's "Spell," an epilogue 
to his classic "Howl." With mainstream 
rock as hermetic as it is. Smith is unlikely 
to find acceptance for this highly deserv- 
ing album outside her loyal college and 
triple-A core. 

BETTY BUCKLEY 
Much More 

PRODUCERS Bfltty Buckler. Kenny Werner 
Stcrlinc 1014 

Betty Buckley, the cabaret/musical the- 
ater star now playing in the new Broad- 
way musical "Triumph Of Love." has 
recorded a collection of introspective 
love songs from all sorts of sources, sev- 
eral of the sessions resplendent with 
orchestrations hy master Broadway 
orchestrator Jonathan Tuniek (conduc- 
tor) and co-producer Kenny Werner 
(piano). The album title is the name of a 
rarely recorded song from "The Fanta- 
sticks." which has been running off- 
Broadway since at least 194iO. Among the 
show's more familiar creations are "TVy 
To Remember" and "Soon It's Gonna 
Rain." Buckley's fifth album for New 
York's Sterling Records. "Much More" 
gives fans plenty of reasons to treasure 
her vocal wonders. 



>-MASE 
Harlem Worid 

PHODuCtHS. VafioiA 
Bad Boy/Arista 73017 

After guesting on a slew of smash sin- 
gles — including Mariah Carey's platinum 
"Honey." Puff Daddy's double-platinum 
"Can't Nobody Hold Me Down," and the 
Notorious B.I.G.'s platinum "Mo Money 
Mo Problems" — Mase, who's the owner of 
a fluid, conversational rhyme voice, is 
debuting with a leg up on the rest of the 
raj) pack. He flows over Iwuncy live 
tracks and samples that are both obscure 
and familiar and drops lines that talk 
back to player haters, blow vapors in the 
face of thuse who dismissed him in the 
past, and otherwise document varied 
moods and moments from his young life. 
The first single. "Peel So Good." is an 
egf»-boosting party jam, and other cuts 
feature Puff Daddy. DMX. Lil' Kim. 
Kightball & M.IG, Busta Rh>Tnes, Jay-Z, 
Monifah. and 112. 



SPOTLIGHT 




BJORK 
Homogenic 

PR0DUCE.R5 8|0rk, Marh Bdl. Guy Sigsworm, 
Howie a. 
Bektra 62061 

On the heels of her resplendent remix 
album "TOegram," Icelandic avant- 
rock queen Bjork delivers her first 
record of new music since 1995'8 
"Post." Perhaps less diverse than 
"Telegram" — an album that redefined 
the remix concept via radical rework- 
ings of Bjork tunes by the likes of Eve- 
l\Ti Glennie, the Brodsky Quartet. 
Deodato, and rapper Rodney P — 
"Homogenic" nevertheless offers plen- 
ty of musical adventurism and enlight- 
ened writing, furthermore, it is among 
Bjork's most cohesive works, with 
Deodato's lush, imaginative string 
arrangements coloring most of the 
tunes, notably the dramatic "Bache- 
lorette" and the edgj' "loga." Other 
highlights include the catchy "Alarm 
Call" and the industrial-edged "Pluto." 
Like all gifted artists. Bjork avails her- 
self of even,' sonic tool that strikes her 
fancy and is unafraid to venture into 
unknowTi territon,'. Still a tough sell for 
the mainstream, she nevertheless 
remains a cult figure in college and 
alternative rock circles. 



COUNTRY 



-k RICKY SKAGGS AND KENTUCKY THUNDER 
Blu<|rass Rules! 

PRODUCER^ Ricky SkaBS* 

Skagfi Family RecordVRounder 0801 

Ricky Skaggs returns to bluegrass 



SPOTLIGHT 



I I M • ■ W^fc m '. 



SPOTLIGHT 



KASHMIR: SYMPHONIC LED ZEPPELIN 
London Philharmonic Orchestra, Peter Scholes 

PRODUCERS: in Coleman, Youth 
Po4nl 4S4-145 

SjTnphonic treatments of famous rock 
tunes are cjTiical, cheesy projects 
doomed to failure. All except the work 
of one Jaz Coleman, that is. The classi- 
cally trained front man for pioneering 
art-metal outfit Killing Joke is a crazy 
genius with this stuff — uitness last 
year's huge artistic and commercial 
success "SjTnphonic Pink Floyd" and 
the sure-fire blockbuster "Kashmir: 
SjTnphonic Led Zeppelin." Coleman 
scored unth the Pink Floyd disc by 
stressing the dark inner drama and 
ambient textures of the music. His 
grand take on Led Zeppelin is more 
traditionallj' idiomatic and extroverted 
yet just as inspired, emphasizing the 
disparate strains of Middle Eastern 
cxotidsm and Celtic pastoralLsm inher- 
ent in the band's compositions. The 
standouts are an eerie "Friends" and 
the powerful title track, but against all 
odds, "All ^^y Love" and "Stairway To 
Heaven" also receive new, emotive 
leases on life thanks to Coleman's 
visionary arrangements. Sincere and 
\ibrant. "Kashmir" is crossover with 
class. 



recording with a vengeance after an 
absence of a dozen j'ears. Now that his 
country output remains on Atlantic, he 
obviously feels free to do what he wants 
on his own label, and "Bluegrass Rules!" 
is a strong statement of his commitment 
to bluegrass. Skaggs is. of course, an 




VARIOUS ARTISTS 
No Nukes 

PRODUCERS Jackson Bnjwne. Gratiam N»5ri. 
John Hatl. Bonnie Raitt 
Ekktra/Asylum 60592 

Held Sept. 19-23, 1979. at New York's 
Madison Square Garden — months 
after the infamous Three Mile Island 
nuclear disaster — the No Nukes con- 
certs featured t«p rock hitmakers of 
the day. from Jackson Browne, the 
Doobie Brothers, and Crosby, Stills 
& Nash to James Taylor, Carly 
Simon, and Bruce Springsteen. A 
touchstone of the fervent anti- 
nuclear movement, the shows were a 
huge success that set the stage for 
the mega-charities of the '80s and 
*90&. Similarly, the double album 
recorded at the event hit a chord 
with a public highly sensitive to envi- 
ronmental issues, as evidenced by the 
set's gold certification and its instant 
cache as an archetypal benefit pro- 
ject. For all its social and commercial 
significance, however, "No Nukes" 
languished in the vaults for 18 years, 
unissued on CD until now. \\^th new 
liner notes and remastered sound, it 
appears in a handsome, two-CD set, 
as relevant and eryoyable as it was 
upon its release. 



accomplished musician, and his band, 
Kentucky Thunder, is a crackerjack set 
of pickers, especially guitarist Brj'an 
Sutton, who rivals Skaggs' own profi- 
ciency at fiat picking. Skaggs' clear, 
ringing tenor has always been a perfect 
bluegrass vehicle, and he uses it welt on 



CREAM 

Those Were The Days 

C0f,<PILAT10N PRODUCta- B>n Lawnson 
Potydor Chronicles 3 1453 9000 
In a career spanning a scant two j'eai-s 
in the mid- to late "fiils. rock supergroup 
Cream managed to gi\ e the world a c-ol- 
lection of timeless tracks that remain :is 
relevant today as they were in their 
time. Tlie band also sci-ved as a launch- 
ing pad for its three members — dnim- 
mer Ginger Baker, bassist Jack Bruce, 
and especially guitaiist Kric t'lapton, 
who went on to form Blind Faith (with 
Baker) and later skjTockcted as a solo 
artist. This four-disc set compiles every 
studio recording Cream ever released, 
most of its live material, and a Irm-e of 
previously unreleascd cuts. Besides such 
classics as "Sunshine Of Your Love." 
"White Room," "Badge." "T^les Of 
Brave Ulysses." and "Crossroails," the 



VITAL REISSUES" 

collection features previously unre- 
leased demos, alternate versions 
("N.S.U.," "Lawdy Mama," others), and 
a beer commercial the gi-oup recorded 
but never committed to LP Augmented 
by a fine es.-iay by Jimi Hendrix biogra- 
pher John McDermott and a generous 
sampling of photos, "Tho.si^ Were The 
Days" uill nerve as a definitive docu- 
ment of one of the gi*eatest i-ock bands 
of the 'fiOs. 

THE RIVERSIDE RECORDS STORY 

PRODUCER Ofrm K.>»ni'i.'*^ 
RhersMIe 4422 

Kiverside liecords was one of three 
scrappj; artistic-minded independent 
jazz lalwls to carve u niche in the '50s 
(along with Blue Note and J*reslige), 
making its mark with epochal albums by 
Thelonious Monk. Canmmball Adderiej; 
Bill F.vans, Wes Monlgomerj', and cither 
post-bop legends. Put together by label 



co-founder and producer Urrin Kee|i- 
news. "The Riverside Records Story" 
profiles tJie imprint's decadelong history 
across four wonderful discs and a grand- 
ly entertaining Imoklet (penned by 
Keepnews in his candid stj'le, with some 
great photos). The selections are di\ided 
into four categories: "Some Magic 
Moments," including Monk's "Brilliant 
Corners" and Kvans* "Waltz For 
Debby"; "Some Mi^or Plaj'crs." with 
Sonny Rollins' "Freeiiom Suite" and tw(» 
contrasting versions of Monk's "Buby, 
My Dear" (one featuring Coleman 
Hawkins, the other with John Colti-ane); 
"The Art Of Collaboration," including 
Ben Webster and Joe Zawinul on "TVav- 
elin* Light": and "The Heart Of The 
Matter," with such lesser known yet glo- 
rious performances as Cloorge Russell's 
"Nardis" and Randy Weston's "Zulu." 
Distributed by Fantitsy. 



this set of standards and an original 
instrumental. Just when you think the 
world doesn't need another version of 
"Rank Stranger," Skaggs proves you 
wrong. 



^ HORACE SILVER 

A Prescription For The Blues 

PHDUUCtHS- Hiitdd- SiNiT & Sitvolo Productwns 
lmpulM!/GRP 90087 

Second label release from funky jazz 
veteran Horace Silver offers a collection 
of swinging, vibrant variations on the 
blues, marked by the pianist/composer's 
propulsive vamps and lithe, playful 
licks. In a sharp, groove-worthy set 
backed bj' Michael and Randj' Brecker, 
Ron Carter, and Louis Hayes, Silver's 
most sterling moments can be found in 
the compact, bouncy title track, the 
cool, modally tinged "Whenever Lester 
Plaj's The Blues." the sas.sy. rhumba- 
fied "Y'ou Gotta Shake That Thing," the 
elegantly chiming "Walk On," and the 
wistfully relaxed, Vince Guaraldi-Uke 
trio cut "Brother .lohn And Brother 
Gene." 



LATIN 



^ MARC ANTHONY 
Contra La Corriente 

PRODUCER: Marc Aninony. Angel Pefta 
RMM 82156 

Hottest artist in the tropical market 
should build on his towering reputation 
with another radio-appropriate package 
replete with his tj-pically emoti\'e salsa 
stomps, offset hy a climactic, melancholy 
love song, "No Me Conoces." 

-A^NYDIA ROJAS 
Florecer 

PRODUCER: Carlos C. hmm 

Art$t«/utin laasa 

One year after garnering accolades for 
her smart mncfieni debut, this fetching 
leenaged belter aims for a wider following 
with a fine pop^'ranchera disc that contains 
a series of contagious hit tracks, including 
the perkv. mariachi-seasoned pop leadoff 
single. "Que Te Vaya Bien," a knee-slap- 
ping ranchora track titled "TVca," and the 
emotive, romantic ballad "Paso Las 
Noches." 



CLASSICAL 



-A- JOHN ADAMS: SHAKER LOOPS, PHRY- 
GIAN GATES. CHAMBER SYMPHONY 
Ensemble Modern, Sian Edwards; Hermann 
Kretzschmar. piarto 

PRODUCER- Udo Wuslendorlef 
RCA Red Seal 68674 

With an awesome virtuositj-, the Ensem- 
ble Modern has revealed the beauties 
within imposing pieces by Hindemith, 
Zimmerman, and Schoenberg when 
most groups (and their audiences) 
would have been left in knots. The 
Ensemble forged a bond with composer 
John Adams when he conducted the 
German outfit in a recent tour of Frank 
Zappa's bracing classical tunes, and 
here the group returns the favor with 
some acute interpretations of his work. 
The hypnotic favorite "Shaker Loops" is 
relayed with rare precision in the ver- 
sion for solo strings, and the cartoon 
cacophony of the Chamber Symphony is 
set upon with verve. But it's the very 
IjTical "Phrygian Gates" for solo piano 
that's the main attraction, performed 
grandly here in its first major-label 
recording. 



A I B| imiQ ■ SPOTLIGHT: Releases deerT>ed by the review editors to deserve special atteotion on the basis of musical merit ancVor Billboard chart potential. VITAL REISSUES; Reieleased albums of special artistic, archrval, and comrrwrciai interest, and outstanding collec- 
HLDUIYlOa tiorts of wofte by one or rmre artists. PICKS (^): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES ('*): New releases, regardless of chart potential, highly recommended because o4 their musical 
menl MUSIC TO MY EARS(J2): New releases deemed P»ck5 which were(eaturedinthe"MusicToMy Ears" columri as being arnong the most significant records of the year, Allalbumscommeraaltyavailabtein theU.S. are eligible. Send review cop«s to Paul \tema, Billboard. 1515 
Broadway, New York, N.Y 10O36 Send country albums to ChetFlippo. Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lanrwrt, 1814 Fern Valley Road, Ltxjisviite, KY 40219, Other contnbulors: Havetock Ndson (rafVN.Y), trvljchtman (Broad- 
way/cabaret^, Yl; Brad Ban*argef (classical'N Y); Dfew Wheeler (jazz/N.Y); Detiorah Evans Price (contemporaryChristiarVNashville). Cordon Ely (gospel). John Diliberto(r>ewage}, 
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^ JANET JACKSON Together Again i4 on 

PKOOUCERS. Jimmy Jaoi. Terry L^mis, Jan«t Jackwn 
WRITERS: J. JackMi, J Hams III. T. Lewa, R. iUioc- 
t)o Jr 

PUBLISHERS: Bisch tc«. BMI; EMI-Apfil/Flytfl Tyin«. 
ASCAP 

Virgtrt 12779 ic»»ttR ^^ngi.) 
One of numerous flashoR of brilliance on 
La .I's new collection, "The Velvet 
Rope." "Together Again" is a gorgeous 
disco ode to loved ones lost to AIDS- 
related illnesses. Unlike other songs of 
this ilk, this one is awbsh in rerreshing, 
infectious joy. Jackson has clearly been 
studying her Donna Summer records, 
delivering a wonderfully nuanced \ier- 
formance that takes firm command of 
the track's vibrant hou.se beat without 
sacrificing an ounce of emotion. Pro- 
grammers have already been spinning 
this gem as an album cut, so it's not 
hard to predict outta-da-box success. Be 
on the lookout fur a pile of remixes that 
promise to explore every nook and cran- 
ny of club and jeep culture. 

^ BOYZ II MEN A Song For Mama i4 301 

PRODUCER Batjyiace 
WRITER Babylacc 

PUBLISHERS: Sony/ATV SonBS/ECAF, BMI 
Motown 32060 <c»sette s>neie) 

The second single from "Evolution" can 
also be heard on the soundtrack to 
"Soul Kood." It's a tear-tugging ode to 
mothers, delivered with the kind of 
seamless harmonies that one has come 
to expect from these Boyz. Producer/ 
writer Babyface's fingerprints are all 
over the track, from its delicate piano 
lines to it.s soft but insinuating percus- 
sion. There's no denying that this act is 
at its best when the members are wrap- 
ping their voices around a Babyface 
composition. If you still need proof, let 
quietly emotional lines like "loving you 
is like food for my soul" wash over your 
sen.ses. As the world inches closer to the 
holiday season, look for this single to 
become a sentimental favorite at every 
possible radio format. 

^HANSON I Will Come To You 14 III 

PRODUCER. Slepneo Lifoni 

WRITERS: I. Hanson. T. Hanson, Z. Hanson. B, Mann, 
C. Wetl 

PUBLISHERS: Jam N' Bf«ad'H*avy 
Harmnny/MCA/B**rt Pupwl. ASCAP 
Mercury 5489 (c/d PolyGmnl Icaiselte ilngle) 

Still think Hanson is a one-hit wonder? 
No way. "I Will Come To You" marks hit 
No. 3 from the hot-selling "Middle Of 
Nowhere" album. This time, the group 
drops the tempo to a smooth ballad 
j)ace, with a little help from legendary 
tunesmiths Barry Mann and Cynthia 
Weil. The act's boyish harmonies lend 
an earnest quality to the song's heart- 
warming words of love and encourage- 
ment. It's no wonder that top 40 pro- 
grammers are spinning this one like 
crazy. With retail about to join the 
party, it looks like it'll be a Hanson kind 
of winter. 

ERASURE Magic Moments (2:33) 
l-KOOUCERS. Garelh Jones. Neil UcLellan 
WRITERS B Bacnatacn, H. David 
PUBLISHERS: FamouVCasa DbvmI. ASCAP 
Maverick/Mute 9061 (oo Wamer Brm.l [cassette un 

Lead singer Andy Bell read.s this golden 
page from the Burt Baeharach/Hal 
David hmjk of classics with expected 
reverence — and ample giddiness. If you 
think you've heard this recording 
before, you're right. It first apjwared in 
the film "Lord Of Illusions," though this 
is the first time it's available for retail 
consumption. The act's die-hard fans 



will l)e happy, while pop radio tastemak- 
ers could find it a festive change of pace 
worth programming. 

CAROL MEDINA One Day Of Kisses tr«)i.<nir.e 

PRODUCER: Dave Ptckell 
WRITERS ) Collins, C. Medina. D. Pichell 
PUBLISHER Warnei/Chappell, ASCAP 
REMIXERS: Dave Pickeli. Tony Grsen 
Fibular 3192 (u»etle single) 

Canadian ingenue Medina continues to 
evolve and grow into a belter of diva 
proportions. "One Day Of Kisses" twin- 
kles with insinuating cha-cha beats and 
a hand-clapping, sing-along chorus. 
Tony Green steps forward with the req- 
uisite hi-NRG remix, tickling the ear 
with feather-light keyboards and a 
bouncy beat. This is Huffy good fun 
that's guaranteed to put a smile on your 
face and a spring in your dance steps. 
For a view into Medina's ease with a 
ballad, have a listen to the lovely bonus 
cut, "I'll Just Say Goodnight." 

B.A.S.S. FEATURING PUPPY CHOW Synthet- 
ic Music (4 30) 
PRODUCf R: fwl ittletf 
WRITER not li^led 

PUBLISHERS: Curncane'Eva's Day, BMI 
Curricane 117 (CDsmgte) 
There are a lot of interesting ideas col- 
liding in this earnest paean to the elec- 
tronic movement. Listen closely, and 
you'll identify Miami-bas.«-.';tylod per- 
cussion, Camoo-infiuenced s,vnth-funk, 
and doo-hop harmonies. It's a concoc- 
tion that will jolt you at first but leave 
you wondering where this inventive act 
could go, given time in a phat studio. 
Certainly, ya gotta give it credit for not 
simply mimicking every other group out 
there! Contact; 510-^92-9777. 
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^ERYKAHBADU Tyrone o aai 

PRODUCERS: Kedar Masstntiuig, EryWati Badu. Nwman 
"Keys' Hud 
WRITERS, E. aadu 

PUBLISHERS: Divine Plmp^nbes ol Kedar.'BMG 
Sonss/Key Club. ASCAP 

Kedar Entertainment 1218 (c/o Unnvnai) (ckmh* vn 

The first single from Badu'.s forthcoming 
"Live" album is a feisty little tale about a 
man who cannot seem to understand the 
concept of quality time with his lady. But 
Badu's taken just a bit too much of him 
and his friends. She proceeds to invite 
them over for just one more event — 
packing up and "mo\ing his sh . . . " out 
of her home. Expect '"TyTone," which is 
already getting early spins at radio, to 
sweep the nation quicker than her earli- 
er tracks, un thf track's gendt^r etlg^ sur- 
passes age barriers. 

^ TIMBALAND 1 MAGOO Luv 2 Luv U ami 

PRODUCERS: Bafry Hankefsan. Jomo Hankcrsoo. Tim- 
baiand 

WRITERS: T Moslfly, M B»rcli«. S. GarrtH 
PUBLISHERS: Vifginia Bc»cK/Map»/Mflft>alicious/WB, 
ASCAP 

Btackground EntarprlMS 8347 \ao Aiiantc) (casMiie 

iinglp) 

It's hard to discern the breadth of Tim- 
haland's beat collection, but he's suc- 
ceeded in creating two totally different 
versions of "Luv 2 Luv I "." The album 
version is more IjTically identifiable, 
with a somewhat laid-back but "hot-to- 
def " orchestral flavor. The radio edit 
understandably concentrates more on 
the beat and a high-powered guitar track 
that lay the foundation for the more 
provocative vocals of the two versions. 
WTiatever sjioefl you pi*ofer to get your 
aural groove on, "Luv 2 Luv U" will keep 
you hot. 

MARK MORRISON Moan And Groan n 45) 

PRODUCERS: Phil Cri.H. Mark Mornson, MyhMl ReiHy 
WRITERS, not Itsled 
PUBLISHER, not iisieo 
Atlantic 8317 (cavoD* vnglcl 

Morrison tightly grips his "Mack" per- 
sona as he croons — a hit too over-confi- 
dently — on "Moan And Groan." Set to an 



u[Miate(i "You, Me & He" instrumental. 
Morrison continues to sing mostly for 
the male "player ego" than the ladies 
he's tr>ing to impress, unless a strong 
come-on is their thing. A sure addition to 
the slow -jam playlist of most clubs. 
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^ BROOKS t. DUNN He's Got You o 1 1 1 

PRODUCERS: Don Cook. Kit Brogks, RorniB Dunn 
WRITERS: R, Ounn. T McBride 

PuBUSHEftS: Sony/ATV Songs/Tree'StiowtillypTenlee. BMI 
Arista 3105 (rjn BMai <CD pnrrtol 

In placing new songs alongside the proven 
hits on their recently released greatest- 
hits collection. Brooks & Dunn had to 
come up with incredible tunes to measure 
up. After all, their catalog has rendered 
them the most successful country duo of 
the past 10 years. Fortunately, "He's Got 
You" easily measures up. Penned by Ron- 
nie Dunn and Ttrry McBride (formerly of 
McBride & the Riile), it's a poignant bal- 
lad about a failed relationship that lets 
Dunn do that heartbroken cuuntry-hoy 
thing he does so ver\' well. Chalk up 
another hit. 

^ TRAVIS TRin Still In Low With Yw o zn 

PRODIKERS: Travis Tntt, Don Was 
WRITER T TtiH 
PUBLISHER. Posl Oak, BMI 
Warner Bros. 9081 iCD pro™) 
Many in the music industry believed that 
"Hitt's collaboration with producer Don 
Was would lead to a more rock-oriented 
album. However. "The Restless Kind" is. 
in fact, one of TVitt's most soUdly country 
efforts to dale — as this single dearly 
demonstrates. It iNMustii an infectious back 
beat and is permeated by driving, almost 
bluegra';.\v fiddle and harmonica. 'IVilt's 
signature vocals lead the charge, and the 
overall result is a recording that sparkles 
with personality. 

A ANITA COCHRAN WITH STEVE WARINER 
What If I Said i t ^^i 

PR00lK;£R: Jim Ed Norman 
WRITER A Cochtao 

PUBLISHERS: Wanwr-Tametlane/Chenowee, BMI 
Wamet Bros. 9099 ICD txonxi) 
Cochran has one of the warmest and 
sweetest voices to arrive on the country 
scene in quite a while. And when it comes 
to conveying the emotional nuances of a 
song, Wanner has long been one of the 
best in the genre. "Higether. they make ' 



MONO Life In Mono (lu uning miM) 

fROOUCER; M*rtMi Vifgo 

WRITCR3: M Virgo, J. BMty 

PUBLISHERS; ChfysalaDick James. BMI 
REMIXERS: PrapeMHtieads. Bushmaster 
Mercury 4543 ico Po^ram) ICD nmnia) 
•■Vithdugh some will reatlily add Mono to 
the iMjitom of the list of U.K. electronica 
acts gunning for U.S. bucks, thi.s act has 
fai- Um} many engaging twists and turns 
in its music to be deemed a factory 
cutout. With the lovely -Sinbhan de Mare 
front and center. "Life In Mono" swirls 
with gothic melodrama and caressing 
layers of keyboards, lazily soulful gui- 
tars, and twinkling harpsichord fills. All 
the while, a firm but subtle breakbeat 
rattles along, giving the song a timely 
feel, wilhffut relegating It solely to 
trendy status. A plethora of remixes 
tweak "Life In Mono" with funk and 
jeep spice. However, it's the original ver- 
sion that will tickle the fancy of top 40 
programmer.^. hVom the pmtnising 
debut album "Formica Blues." 

THE LYNNS Nighb Like Thew 

PRODUCER- Don Cook 

WRITERS: P Lynn, P Ly»in 

PUBLISHERS- Sonyr-ATV Tuiws€iOS5 Kfys/Kin* 

Coal.'Our Sonfpniilh, ASCAP 

Reprise 8994 Wf^ Waiiet Buft.i tCD p-onxji 

This is a promising debut fn)m Loretta 
LjTin's twin daughters. Patsy and Ppgg>'. 
They have I'tecn performing around the 



magic on this well-crafted recording. It 
would be wonderful to hear Wanner on 
country radio again, and Cochran is a 
newcomer who has yet to get the attention 
she merits. Here's hoping the combination 
of their talents will bring them both the 
recognition they so richly desen-e. 

★ KRIS TYLER What A Woman Knows 13 io, 

PRODUCERS: Tony Brown. Emory GortJy Ji. 
WRITERS: K Tyler. D Child, G Burr 
PUBLISHERS: Atlantic'Paim & Pfimer, BMI; EMI- 
Apfil^DesmotilaGary Burr/MCA, ASCAP 
Hhmg Tide 1020 {CD pnxnoJ 
TVisha Yearwood has publicly calleti her- 
self a fan of Tyler's. After hearing this 
record, countless others also will be join- 
ing this young vocalist's fan club. Her 
voice has depth and a warm tone that 
make it instantly recognizable, especially 
on this sultrj; groove-oriented tune. Her 
vocal talent combined with her gifts as a 
songwriter make for a potent combination 
that signals a bright future for this talent- 
ed newcomer. 

it RAYBON BROS. WITH OLIVIA NEWTON- 
JOHN Falling 13 16) 

PRODUCERS 0«i Coc*. Tony Brown 
WRITERS: L. LcBlanc. E. Slruritk 
PUBLISHERS Asleep In The BoaL'Suddy Killen. 
BMI/ASCAP 

MCA 72029 ICo Um) ICD pninw) 

On the surface, it seems there couldn't be 
a more unusual pairing than the tradition- 
al stone-country voice of former Shenan- 
doah leader Marty Raybon and the soft 
pop stylings of Olivia Newton-John. How- 
ever, it works far better than one would 
suspect — especially with able assistance 
from Marty's brother, Tim. Their voices 
blend nicely, and their performances have 
an unaffected charm. The song is the won- 
derfid old LeBlanc & Carr pop hit that 
should strike a familiar chord with listen- 
ers. It will be interesting to see how it hits 
country radio progi-ammors and listeners 
who associate Raybon with more tradi- 
tional country fare. 
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DOLLY PARTON Somethint Bigger Than Me 

t3 W) 

PRODUCER StPvc Oorff 

WRITERS: S. Dortf, M. Parser 

PUBLISHERS Dortfmerstet/SwaneeBRAVO'. BMI 

RisinK Tldt 1044 (ca Un)>n%al) (uuene vngie) 

Farton is a perfect match for this cbarm- 



Nashville club scene for the last few 
years as the Honkabillies, drawing the 
attention of Wai*nt'r Bros, executives 
who wen: not aware of their famous Un- 
eage. The L.vnns are gifted songwriters 
and have lovely voices, as the beautiful 
harmonies on this record demonstrate. 
However, as good as this single ."iounds, 
it just dr>es not do justice to this act's 
inci-edible live personality. Those who've 
F^en them perfonn live know this is just 
the first ta.ste of .s*^»mething very special. 

FINLEYQUAYE Sunday Evening t3 

PRODUCERS- Kevin B*coo, Jcn«lhan Quarmby, Tmlcy 
Ouayc 

WRITERS: F. Quave. B Martey 

PUBLISHERS: EMI-BlackwDDd^MirSpMil Songs. BMI 

550 Mutic/Epk 3175 (o^ Sony) lORMtle single) 

Every season brings one new artist who 
draws the frothing praise of every 
tastemaking critic. Meet Finley Quaye. 
whose quirky blend of allerna-rock. 
brassy retro-pop, and light reggae hits 
the mai'k. This is the jam for anyone 
weary of t he same ol" thang. Quaye has 
an upiM>aling, uplifting vocal style that 
demands riewing in a live setting, and 
"Sunday Kvening" strobes with festive 
horns and loosely knitted giritar/drum 
interplay. Expect immediate rock radio 
saturation of this cut— until program- 
mers gi!t their hands on the rest of the 
album "Maverick A Strike," that Is. 



ing ballad, which is featured on the sound- 
track to the animated Fox-T\' special 
"Annabelle's Wish." Her voice quivers 
with sincere emotion as she embraces the 
song's message of sharing and praise of a 
higher being. She is complemented by 
swirls of orchestral strings and lilting 
piano Unes. Producer Steve Dorff 
deserves a round of applause for not giv- 
ing in to the temptation to build the track 
to a bombastic climax. Rather, he trusts 
Piuion. as well as the melody and Ijrics, to 
tug at the heart without gimmickry. And 
they most certainly do. 



ROCK TRACKS 



^ SUGAR RAY RPM 12 59) 

PRODUCER: David Kahrw 

WRITERS: Sugar Rafy. D. Kahne. S, Sabo 

PUBLISHERS Warrw.FCn&ppelLWB'e equals, BMI 

REMIXER Andy Wallace 

L«va/Atlantlc 8266 (CD promo) 

The follow-up to "Fly" is far more aggres- 
sive and guitar-heavy but no less conta- 
gious. Under the firm guidance of produc- 
er David Kahne, the band displays a 
knack for crafting feisty tunes with a defi- 
nite sense of humor. "RPM" has a mild 
novelty vibe that will eventually bring top 
40 to the table. Until then, look for rock 
radio to have a field day with this fun 
entrj- 

FALLOPIAN TUBES From My B«l <2:53) 
PRODUCERS: Failofwr Tubes 
WRITER: not laled 
PUBLISHER: m liileO 
White Gator 001 iCD cui) 

Fallopian Tribes are a seven-woman band 
from St. Petersburg, Fla., dabbling in an 
appealing mix of rock, blues, jazz, and 
swing mu.sic. T^ken from the eclectic disc 
"... Because Rock & Roll Isn't Pretty," 
"From My Bed" is a study in subtle 
drama, with its quiet guitar tension and 
nervously sedate lead vocal by Lori Kee- 
gan. This is perhaps best suited to college 
and adventurous modem rock formats. In 
the end. however, it's arguable that this 
group is best consumed in a live setting. 
Look for the "Ribes as they trek across the 
U.S. Contact; 813mV7132. 



RAP 



★ NAUGHTY BY NATURE Mourn You Til I Join 
You 1604J 

PRODUCERS: NaugMy By Nalure 
WRITERS. A_ Cnss. K- Gist, V Brasw> 
PUBLISHERS: NaugtTly/WB. ASCAP 
Tommy Boy 7427 (CD tmglc) 

While the media continues to criticize and 
die-hard fans fantasize about the life and 
death of rapper/actor 1\ipac Shakur. 
TVeach pays homage to him as friend. 
Through a semi-chronological scope, he 
retells the events surrounding their 
friendship — offering one of the most 
truthful, unbiased views of the artist, as 
he knew him. Admitting that 'I\]pac could 
be "hard-headed" and was "addicted to 
drama" in his last years, TVeach has 
achieved what the various, books, movies^ 
\ideos, and essays have failed to do: eulo- 
gize him as a young kid fighting hard to be 
man, not a mythical god or gangster. 

LUKE FEATURING MELVIN RILEY Luke's 
Sheila (3 4!.i 

PRODUCERS: Hir»m Hichs. Luke Campbell. Jonathan 
"LI'I John" Smith 

WRITERS: L. CanMWil. M. Ritey, G. Smutef. G. Vft>entme 
PUBLISHERS: Deep SouttVWamei-Tarneftane, BU\. 
MCA/Ready For The World/Walk On The Moon, ASCAP 
REMHtERS: Frank Delour, Jonnny J, 
Luke 7672 (i:»M!tte iingw) 

Luke one-ups his fellow bass competitors 
by getting Mehin Riley to redo his 'SOs 
classic "Oh, Sheila." Accompanied by 
na.sty rhymes fnjm Luke and guest 
female rapper Chodatt, "Luke's Sheila" 
gets a welcome revamping, set to a sam- 
ple of LL Cool J's "Going Back To Cali" 
on the original vension, as well as on a 
blazin' hot rembc by hVank Delour. 
Choclatt stretches Luke's scope as she 
hangs with big dog Luke, Foxy Brown- 
style. 



NEW & NOTEWORTHY 



CIMIM CQ" PICKS (►): New releases with the greatest chart potential. CRITICS CHOICE (*): New releases, regardless ol polenlial chart action, which the reviewer highly recommends twcauseo) their musical merit. NEW AND NOTEWORTHY; Highlights new and 
wllWiLCWs developing acts worthy ot attention. Cassette, vinyl or CD singles equally appropriate tor rrwre than one formal are reviewed in the category with the brucKlest audience. All releases available to radio and/of retail m the U.S. are eligible for review. Send 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



MTV'S HOUSE OF STYLE BEAUTY GUIDE: 
KISS AND MAKE UP 

MTV HofTTfl VidwvSMV 
55 minutes, S12.98 

A cosmetic bag full of tricks of the trade 
makes this direct-to-video tape slumber- 
party fodder of the finest sort. Model 
Ingrid SejTihaeve struts on and off 
screen as host of this colorful program 
palette that includes woman-on-the- 
street interviews, an investigation of 
cosmetic tools from brushes to pencils to 
sponges, make-overs, and more. Viewers 
get acquainted with a makeup artist who 
critiques common cosmetic faux pas. 
The makeup artist then offers tips on 
how to hide such trouble spots as dark 
under-eye circles, tweezing techniques, 
and the best methods for makeup appli- 
cation. The program also visits a derma- 
tologist, who discusses solutions for 
problem skin and tags along with a 
woman getting a facial. 

FINDING AND ENJOYING YOUR FAVORITE 
CIGAR 

Cigari. Can & Guitars 
50 minutei, $14.98 

The cigar culture continues to gain pop- 
ularity, and this video was developed to 
help the masses master their newfound 
hobby. The tape begins with a brief sjti- 
opsis about where the best cigar tobacco 
is grown (which includes some surpris- 
ing locales) and a cursory warning about 
the trade embargoes complicating the 
importation of cigars from selected 
countries into the U.S. A tobacconist 
offers a road map to the tobacco leaf, 
lends some guidance about how to select 
the best cigar for a particular taste, and 
ad\ises how to cut, light, and even 
smoke a cigar. A discussion of wines that 
complement particular cigars and tips 
regarding proper cigar storage and care 
round out the proceedings. Contact: 800- 
683-4147. 

HELICOPTER TECH 

MPI Home Video 

47 minutes. $19.9B 

Vertical flight is natural for a humming- 
bird or dragonfly, but the phenomenon 
posed a more difHcult conundrum for 
the engineering community that strived 
to apply it to an aircraft. This documen- 
tary explores the genesis of the heli- 
copter and those who pioneered these 
strange-looking aircraft, which have nei- 
ther wings nor other seemingly aerody- 
namic features. F^om the aerodynamics 
of an ancient propellered Chinese chil- 
dren's toy to cyber-era aircraft that 
incorporate virtual reality technology to 
simulate vertical flight, this tape gives 
the helicopter its place in the history of 
flying. 

JUNGLE JAMBOREE 

Jusi For Kids Home Enleftammenl 
98 minutes, $19.95 

This child-safety \ideo is a different pro- 
gram from this company's usual feature- 
length animated fare. The presentation 
blends an energetic mix of live-action, 
puppets, costumed characters, and low- 
tech special effects. It is hea\'y on the 
use of catchy, educational original songs. 
For example, the song "Jungle" finds an 
adventurous young crocodile named Al 
heading off by himself to skateboard on 
Glitter Mountain, but he must first must 
pass through Creepy Canyon, which 
looks a lot like Dorothy and her journey 
to the Emerald City. The rest of the 
gang back home sets off to find Al, dis- 
seminating lessons about buddying up 
when venturing off. not being lured to go 



with strangers, following directions, and 
more. Also new from the company is the 
half-hour "Jungle Jamboree Sing- 
AJong," which shines the light on some 
of the more quotable songs from the fea- 
ture program. Contact: 818-595-0666. 

TODDLER TOGS 

V/arwick Publishing 
27 mtnutts, $9.98 

The baby girl who inspired the "Baby- 
mugs!" tape is growing up, so it is only 
fitting that her mom, Linda Warwick, got 
busy on a new program catered toward 
children ages 2 to 4 years. Similar to its 
predecessor, the \ideo is void of any nar- 
ration or fanciful music, but "Toddler 
Togs" is different in that it focuses on 
helping youngsters explore their imagi- 
nations through a series of segments 
that show kids role-playing using cos- 
tumes and fun props. Viewers are imited 
to watch and participate in a swirl of fan- 
tasies — from a lobster under the sea to a 
couple of guitar- and sax-toting alliga- 
tors to a fearless lion lamer — and, with 
hope, conjure up some unique ideas of 
their own. Contact: 415-365-4571. 

FOSTER & ALLEN'S IRELAND 

Hon«t Enlcrtlitimenl 
90 minutes, $14.98 

This fine-tuned Celtic duo will have 
video viewers seeing green as they pay 



tribute to the sounds and sights of their 
beloved Ireland. The longform tape 
includes more than 30 songs. The lineup 
includes a mLxture of traditional Irish 
folk songs and Foster & Allen specials 
complemented by footage of the rich 
Emerald Isle landscape and intercut 
with videoclips of the two musicians that 
were filmed exclusively for this pro- 
gram. Among the most familiar and cele- 
brated of the songs are "Maggie," 
"Danny Boy," "Bells Of Tipperary." and 
"The Gypsy Rover" An hour-plus 
escape to Ireland for those who don't 
have the immediate opportunity to expe- 
rience the real thing. Contact: 619-792- 
0224. 

MICHAEL CARD: CHRISTMAS IN BELFAST 

Myrrh Records 
60 minutes 

MjTrh recording artist Michael Card's 
recent opus "The Promise" takes a deep 
look at Christianity through the promise 
Jesus made to his people. This concert 
video, taped during Card's performance 
of "The Promise" at Ulster Hall in 
Belfast, Ireland, leaves behind the com- 
mercial aspects of Christmas and hones 
in on what the artist considers the more 
religious side of the holiday. Accompa- 
nied by only his acoustic guitar on many 
songs, Card fills up the auditorium with 
his crisp, clear messages. He is joined 



by local artists, including the Daystar 
Choir and New Irish Orchestra. Heavier 
than your average holiday fare, this 
video is a good choice for Christian 
bookstores and other specialty retailers. 
Contact: 615-457-1207. 



ENTER*ACTIVE 

BY DOUG REECE 



ARISTAREC.COM 

h It p - I'i'w w w. 3 r i sta rec. CO m 

Redesigned and operated by the label's 
in-house multimedia team, aristaree lays 
out a beautiful and clean graphic inter- 
face in a whimsical diner setting. The 
content served at the Arista Diner is 
largely your standard record label fare 
(artist and label info, audioAideo files, 
chat room, etc.), but the daily specials 
provide some tasty RealAudio news 
morsels. It's a swingin' little joint. While 
larger corporate sites can be cumber- 
some and/or cold, Arista welcomes \isi- 
tors with a lean site that is easy to navi- 
gate. The site also features some 
animated pages. Just keep in mind that 
ambience is its strongest suit. 

RIVEN: THE SEQUEL TO MYST 
PC/Macintosh CD-ROM 

After nearly four years of anticipation, 
the sequel to the best-selling computer 



PINK FLOYD: THROUGH THE EYES OF 
... THE BAND, ITS FANS, FRIENDS 
AND FOES 

Edited by Bruno MacDonald 

Da Capo Press 
34a |M8M, S14.95 

"Pink Floyd: Through The Eyes 
Of . . . The Band, Its Fans, Friends 
And Foes" attempts to demystify 
the great Floyd mystique. While it 
is by no means the definitive book, 
it is compelling enough to make the 
reader wonder why the band's tar- 
nished working relationship hasn't 
dulled its shining image. 

Editor MacDonald, who com- 
piled the writings of rock critics as 
well as fanzine articles, under- 
ground periodicals, and main- 
stream publications, satisfies some 
of the reasons for the public's fas- 
cination with the band. 

MacDonald does a fine job of 
exploring the band's evolution, 
beginning with its masterful 1967 
debut, "The Piper At The Gates Of 
Dawn," and its early psychedelic 
days playing London clubs like 
UFO and Mother's, where Lon- 
don's Evening Standard writer 
John Peel witnessed them. "To 
experience the Pink Floyd bring- 
ing 'Interstellar Overdrive' to 
some sort of thunderous resolution 
in this confined space bordered on 
the transcendental," he wrote. 

And two decades later, the antic- 
ipation of seeing a Pink Floyd con- 
cert transcended the band's inter- 
nal conflicts. 

In 1986, when bassist/song- 
writer Roger Waters left the band, 
he sued guitarist David Gilmour 
and drummer Nick Mason, 
attempting to block them from 
using the group's name for its 1987 
tour. Still, it was a gig many fans 
had waited a decade for. Rolling 
Stone's David Fricke recalls. 

While many regard Floyd as the 
quintessential "space rock" band 
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or, as rock critic Nicli Kent 
described the act, "the band who 
ate asteroids for breaitfast," 
Waters sets the record straight. 
"None of those [songs] were about 
outer space. They were about inner 
space. That's all it's ever been 
about — human beings and their 
insides, whether it was Syd's [Bar- 
rett] writing or mine," he notes. 

The deteriorating mental condi- 
tion of original guitarist/song- 
writer Barrett prompted his 
departure from the band in '68, 
when all axe duties were bestowed 
upon virtuoso Gilmour. But the 
book provides plenty of insight into 
Barrett's genius. 

As the book demonstrates, high 
points like "Dark Side Of The 
Moon" (one of the biggest-selling 
albums of all time), "Wish You 
Were Here," and "The Wall" were 
coupled with elaborate concerts. 

For example, the Wall tour 
shows featured a wall of cardboard 
bricks stretching 210 feet across 
by 35 feet high, a 25-foot-tall 
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schoolmaster, and other massive 
props. The tour's special-effects 
wiz, Graham Fleming, tells music 
critic Janet Huck, "If we didn't 
control the collapse of the wall, 
we'd wipe out the first 20 rows." 

But Floyd's grandiosity and 
pomposity earned it mixed 
reviews. Threatening to burst 
every fan's bubble, Kent, in an arti- 
cle for New Musical Express, 
writes that a show from the Dark 
Side of the Moon tour "could easi- 
ly [have been] the most boring con- 
cert I've ever been forced to sit 
through for review purposes." 
That's a bit hard to believe. 

Other experts also found some of 
the band's efforts disappointing. 
Three distinguished audio experts 
found that the group's 1988 "Deli- 
cate Sound Of Thunder" live album 
sounded far more like a studio 
recording than a concert perfor- 
mance (Billboard, Nov. 21, 1992). 

However, the biggest disap- 
pointment concerning Floyd was 
the infighting among Waters and 
the other members. The book 
spends too much time on the sub- 
ject but in a darkly comic way 
that's intriguing. After the falling 
out. Waters told Tom Hibbert of Q, 
"When those people went out call- 
ing themselves Pink Floyd, it made 
me very, very gloomy. And it made 
them very happy. Well, I don't 
know if it did make them happy . . . 
Ask them: 'Are you happy? You 
sold out.* " 

On the other hand, the book also 
portrays Waters as a self- 
absorbed, controlling fellow who 
wanted to make Floyd his very 
own. The book also features a 
lengthy A to Z section on Floyd's 
music that presents fascinating 
and humorous commentary from 
the band and others, as well as 16 
pages of photos. 

JEFFREY L. PERLAH 



game of all time has finally arrived. The 
wait was worth it, "Riven: The Sequel To 
Myst" ftill blow the socks off even the 
most experienced computer gamer and 
leaves all other adventure gamea in its 
wake. "Riven" is a totally immersive and 
nonviolent experience. The game incor- 
porates full-screen animation, an ambi- 
ent stereo soundtrack (best experienced 
through headphones), and graphics of 
unbelievable depth and detail so realistic 
you'd swear they were photographs. 
From a storytelling perspective, "Riven" 
picks up exactly where "Myst" left off. 
However, the plot is secondary to the 
amazing imagery "Riven" presents. This 
quality, however, doesn't come without a 
cost. "Riven" contains five cumbersome 
CDs and is a hardware hog. Macintosh 
gamers will need a 90 megahertz Power- 
PC machine with a minimum of 9 
megabytes RAM and 65 megabytes of 
hard-disc space. Windows 95 users will 
need a 100 megahertz Pentium with 16 
megabytes of free RAM and 75 
megabjles of hard-disc space. If your 
machine has w^hat it takes, however, 
you'll find that "Riv'en" is undoubtedly 
the best computer game of the year. 



AUDIO BOOKS 

BY TRUDI MILLER ROSENBLUM 



DIRTY JOKES AND BEER 
By Drew Carey 
Read by th« author 

Simon & Schu&ter Audio 
3 hours (abridged). $18 
ISBN 0-671-578aB-X 

At the beginning of this audio, comedian 
Drew Cai-ey aays he wants the listener to 
feel that they're two good friends hang- 
ing out in a bar getting drunk and shoot- 
ing the breeze. Carey offers a hilarious 
mix of off-color jokes, comic observa- 
tions, self-deprecating humor, and true 
anecdotes to easily accomplish his goal. 
The comic's years as a stand-up serve 
him well, and his delivery and comic tim- 
ing are perfect. Al the end of tape one, 
he briefly turns serious when talking 
about his tough childhood, which includ- 
ed losing his father at a young age and 
being molested. He doesn't give much 
detail about these events and seems a bit 
uncomfortable talking about them. On 
tape two, Carey reads his otati two short 
stories, which are surprisingly well-writ- 
ten, funny, and even suspenseful. One 
tale, about a down-on-his-Iuck young guy 
who tries to win his rent money at an 
edge-of-your-seat poker game at a Vegas 
casino, is especially good. This audio is 
well worth the money, and those who 
think of Carey as the Dilbert-like office 
worker of his TV show will be pleasantly 
surprised to witness his range of comedic 
talents. 

LiniE EVIL THINGS 
By Frank Macchia and Tracy London 
Read by Jim McDonnell, Tracy London, and oth- 
ers 

Lillle Evil Things (818-567-26901 
1 hour, $12.95 
No ISSN given 

Little Evil Things, a new indef>endent 
audio company dedicated to horror and 
science fiction, is off to a fine start with 
this spine-shivering collection of five 
original spooky tales. What makes this 
audio unique is its film-like musical 
score. The audiobook's co-author Mac- 
chia, an award-wnning composer, tai- 
lored the original music to the actors' 
performances. The result is a perfect 
marriage of words and music that sets an 
effective, creepy atmosphere. The stories 
are well-v^ritten and include one about a 
woman who finds a strange creature that 
unleashes e\il powers when she brings it 
home as a pet. In another story, a little 
boy has the power to control people's 
minds, and in another a man who ignores 
a dire warning is cursed with tiny worma 
invading his body. Listeners will look for- 
ward to the next release by this intrigu- 
ing new audio company 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302, ENTER'ACTIVE: Send review copies to Doug Reece. Billboard. 5055 Wilshire Blvd., Los 
Angeles. CA 90036 BOOKS: Send review copies to Eileen Rtzpatrick. BiHboard, 5055 Wilshire Blvd.. Los Angeles. CA 90036 AUDIOBOOKS: Send review copies lo Trudi Miller Rosenblum. 202 Seeiey St.. Brooklyn, N.Y. 1 1218 
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Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 
world by telling them about your product or service 
in the industry's leading news magazine. 



All Major Credit Cards Accepted 



Display Classified Ad Rates 
Services & Resources 



• MUSIC INDUSTRY HELPWANTtD: $170 per cd. Inth/per week 

• RADIO HaPWANTED: $95 per col. Inch/per week 

• MINIMUM RUN: Savica i Resources 4 weeks, $170 per indi/per week 

• BOX REPLy SERVICE: $30 per insertion 

Oassfe) ads are commrs/onaNe when an agency represents an outside ofent 



CALL JEFFSERRETTE212-536-5174 

Billboard Qassied, 1515 Broadway, Ny, Ny 0036 
CAii TOLL FREE: 1-800-223-7524 
FAX yOURAO 212-536-8864 or 

e-mail: jserTette@billboard.com 



DEADLINE: FRIDAy AT 3:30 PM EASTERN 



SERVICES 



SERVICES 



FOR SALE 




EuropaDisk 

• Compact Disc Replication 

• 7 & 12" Vinyl Records 

• Cassette Duplication 

• Audio Premastering 

• CD Glass Mastering 



Why deal with brokers when you can deal directly with our factory? . 
Best Service, Best Price. Period. Major credit cards accepted. 

I — =u V — « — v-T — ^ ^ ' ' ji Catalog or quote: 

lEPRQPADISiM m (800) 455-8555 ; 

75 Vanck Slnxl. Nc* Yoik. NY llXU.l (212) 22()-H<ll l-AX |2I2) W>6-IM36 



We Anticipate Your Every Need 

CD REPLICATION 




lOO 12" VINYL $749.00 

fill WHin JiCKlT » , MOID > ; 20 «xh for pMitwtd iF> 



1000 7" VINYL 45's rmrawwrrsiuvn S719.00 ttauxt-smoc 
500 7" VINYL 45's (mn urn SLavii 8599.00 sioiaxg s2t9.<K 
1000 1 3" VINYL mmmuanw/imn St,B33.00 moudh srwoo 
500 12" VIWVl (i.in«ijutHT»/iioii) S1.199.00 efoitofiiSMtoo J. 
All PACKAGES INCIUDE. MASTtSlNG / FUU PtOCCSSING / TESTS / 
2 COlOI> LABELS / SHRINKWRAP iiy on/xJ/ QUKK TURN AROUND '^^^ 

M4I0USI CO. Vim 1 CAunn unioamj 4 MkcxAtwra - ASK lot out nu iKXHWEi 



Rainbe Records and Cassettes 



COMPACT 
DISCS 



prooo 



EACH 



ASSEMBLED IN JEWEL CASE. SHRINKWRAPPED 
YOU SUPPLY PRINT, LABEL FILM, MASTER 



-flUHiRe 

, CUSTOM SERVICE 
1015 W. Isabel Street 
Burbank, CA 91506 

(800) 423-2936 
FAX (818) 569-3718 



Express CDs 

Ncirt day CD-R.S I Order as few as 200 
as low as $16 retail ready CDs 
with labels I with color inserts 
DB Plus D'K\m[ Scnvicis, Inc. 

(Til) 21? »7 40W IFuJ 212 WI 2207 



CUSTOM COMPACT DISCS 

Affordable singli; LLtpy CDs, Marting ill $20. 
S5 m OFF WITH THIS AD 

46 PRODUCTIONS 

42W557 Hiiwk Circle. St. Charles, 111, AOI75 
Tel {800) 850-5423 Fax (WW) 203-1725 

CoDiaci UiOn The Internei ai tnfu(q46p.cDni 
Visil our Wch Page at hllp://www.46p.cum 



COMPACT DISCS • 75< EACH 


llT-S A BETTER DEALil 


Complete CD & Cassette Packages! | 


1 "Ac3d It Up" I 


CALL FOR QUOTE 


1,000 CDi 750 00 
1 .000 J«>«»l/W,ap 300 00 
1 ,000 2 .Po Book/Trav 7iO 00 
S 1,1«0.00 

From your CD-Keady MojJer & 
PrirW-fteady film 


IV A TJO NA L TAPE- D ISC 


1-800-874-4174 

1 1 10-48lh Av.nuo North • Noihvillo, TN 37209 



SERVICES 



GUARANTEED BEST 
PRICES!! 



Y0UR#1 MUSIC SOURCE 

1000 CD PACKAGE PMCE $1,099.US 

Includes; 1000 CD's, 2 Page Graphics 
(4+1), 4 Color Tray Card, Jewel Box 
and Shrink Wrap, (Shipping EjtUa) 
Quick Turn Around 

CALL (905) 671-DISC 

Fax (905) 672-2412 
RETAIL READY PACKAGE 
Customer Supplies: 1630 or CDR 
Master, Composite Negatives & Colour 
Keys, CD Label Film Positrve 
2410 Lucknow Dr. Unit #26, 
Mississauga, Ont., Canada L5S 1V1 

V'sa & Mditercd/d dtcrpled 



• Compact Disc Pressing 
CO Audio & CO ROM 

Pr*Mastcring / Short-Run 
•Cassette Duplication 

• VInvt Prosing 
• Deslgn/niin/Printlng 



COMPLETe PACKAueS ReADY-TOGO! 



W« mau be ttM axpcrts, 
but lunan K comas to 
your preset, uou'i^ the bossi 

iSMaxDisk 

Ftm caWogiM/custom quotal 

A 800 681 0708 



DtGlTRi FQRCS 

TOTAL CD. 
^^^F CD-ROM, E-CD, 
& CASSETTE PROOUCTtON 



21 2-252-9300; 

www.digitalforce.comj 



Feel the "Power of Excellence" 
call for POWER PL/VY the 
DICrrAL FORCE Sampler & 
Studio Reference Disc 

149 MADISON AVENUE NY, NY 10016 



Billboard Advertising 
212-536-5174 



SERVICES 



GUIDE TO 
MASTER TAPE 
PREPARATION 

find out ttaw to pieiuie 
vour audio master tw tiuy- 
tr«e manufacturing kf^^u■iX 
tor nscotding amsis Riut 
stiKlK) eogiMBrs. 

> DISC MAKERS 

1.800.468.9353 • Nttp://www.disciiialiers.cof!i 




Watch out for: 
ZYX DJ Information 
via Internet 

http://www.zyx.de 



OLD Sm£ RECORD JACKETS 

7" AND 12" 
Custom made from your pnnting 
UNITED FILM & 
PACKAGING 

(213) 222-0797 FAX 222-3588 



STORE SUPPLIES 



HBW! 

MULTIMBDIA MERCHANDISERS 



Also complete line of display fixtures 

• Factory Direct 

• Wholesale 
Prices 

• Same day 
Shipping 



PLASTIC WORKS 800.542.2302 



FOR SALE 




BUY DIRECT AND SAVEI 

Wh.lG cth^er people are raising their prices, we 
are Slash ng ours. Major label CD's, cassettes 
and LP's as as 5O0. Your choice from Ihe 
most extensve listings available. For free 
catalog call (609) S9o4O00. 

Fax (609) 890-0247 or wille 
Scorpio Musk, litc 
P.O.Box A Trenton, N.J. 08691-0020 



Campus Records 

WholMal* Dtetributor ol ^ 

t74 AlbMty thalMr Road 

Latham, NV 12110 ^ 
(818) 7U-MM 
(SIS) 7S3-47S3 FAX 

MnM /«M r toMBd luW Ormlaekt 



SPANISH CUTOUTS 

Large Selection of CassetteB & CD's 

Custom Prepacks Available 
TARGET MUSIC OlSTRIBimMS 

7926 NW 66tti Street - Dept S 
Miami. Florida 33166 
PH: 305-591.2188 • FAX: 306-591-7210 
DEALERS OM-Y 



0 



Any Case S29.Qi2 

ALBUMS. CO s S, 45 s CASES 

(800) 343-1433 
Call Now 
ISLAND CASES 
|ln NY) 
(516) 563-0633 
Fax: (516) 583-1390 



WANTED TO BUY 



Reducing your Stock? 

Selling your Collection'' 
Going Out of Business? 



CASH for CDS, Tapes. LPS, 
Software. Videos. Laserdiscs 



Scott Henderson 520-881-1744x110 
e-mail: scotth@bookman.comm 



COMPUTERS 



/UusUtoaye 


Complete POS ' ln»«nlory 
Cofitrol lot ALL youi lecord ipc 
muhiiMdii More nwds! 
AvtiUble in Sfuniih too! 


• 


1-888-222-4P0S ,r-N«, 
KH {919)677-9194 
-ffljii: POS@unidial.coni 
ittp: / /www. idcsoft.com 



[young systems limitidI 



(ONriUI STSTENS (Ot 
Tl( NISK ( 111(0 imusTir 

770-449 033S 



HoiniiiH)oyuiisorap(iiiCN(t 



llltKtt I 



RecordTrak 



Inventory tHanmgcm^rn 
For Record Stores 

800-942-3008 



Billboard Advertising 
212-536-5174 
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MUSIC MERCHANDISE 



DJ SERVICES 



HELP WANTED 



TOP 200 CD LISTENING STATION 

Major breakthrough In technology from 
Silicon Valley. Now your customere can 
llttan to all tracks from 200 CD's or mora. 
Increase sales and profits. Customere do 
buy more when they listen to CD's flrettll 



* Ptoy 300 CO't. onty 2 Sq MM tpK* 

* 10 CD"! to 1000*1 CCTi nation 
' Orab CO )«w*4 box. Insert ■nd pliay 

* VoJc« prompt Imtnictlont 

* EfTOf fTM r«ndotn CD ahaft storaga 

* Unlqua Invanlory, p urcha oa ayatam 

* Raadout or printed CD ortfar form 



' HI quMKy 4 low eoct 

* On* button opwatkwi 

* Llstan to aH Incha 

* Slmpta CD upgndn 

* EllmtnMa CD thafi 

* Timoout control 

* Raduc* tabor eo«ts 



* MuMpta color coda ata ttona can play all CD'a In your atora 
Call {408) Fcm- InformMon & dvntonstntion 

VOSTECH CORP. nsM paragon DR samjose camisi 




MUSIC MERCHANDISE 



PUBLISHING 



ZMACHARS, INC. 

MUaC MERCHVNDISE One stop distntiutOf for 
posters, l-sTiirts. sticKers, hats, keynngs, but- 
tons, ncense, ligMs. jewelry, sunpasses, 
tapestnes. and much more... We are a service 
based company with all of the latest merchan- 
dise availabie. Get it all wrOi Just one call... 
NO MNMUIVSMIE DAY WPPIMfi, ftahn Mty 
cm tor liilo: 1-«0I»-Z4t-223I tn: 30MBS-t324 



PUBUSHIN6 WANTED 

Independent Music Publishing Co., 
seeks to acquire addltlorul copyright 
interests up to SIMM. Confidentiality 
assured. 

Box B413, Billboard ClatsHled, 
1515 Brosdway, New Ywlt, N.Y. 10036 



PUBLICATIONS 



EVERY SONGWRITER SHOULD 

have a copy of the new industry manual 

"Songwriting Simplified" 

From: How to protect your material. Writing basics, 
and What the industry is looking for. 
To: How to sell your songs and the legal 
aspects of the business. 
For your copy: Send $14.95 + $3.00 shipping and handling to: 

CPI, 5353 Noble Ave., Van Nuys, CA. 91411 



•BROWSER DISPLAY SYSTEMS* 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of counter, wall, and floor displays. 

ai f iDiajF^giMj^y^fBjSS^ Call 01 write today lor FR£t sample Pak 



Browser^ 

k GlSt^LAY SYSTEMS ' 
CHICAGO ONE STOP, INC. 

\ \ 401 West Supeflof ■ CMcaoo. IL 60610 

Phone 312«2 0822 - TolHnt 800~B»'44I0 



CD STORAGE CABINETS 




Modular cabinets for infinite 
capacity. Call 800-387-9790 
or visit us at www.can-am.ca 



CAN-AM 



IF YOU HAVE A PROFESSIONAL SERVICE YOU'D 
LIKE THE MUSIC INDUSTRY TO KNOW ABOUT 
CALL BILLBOARD CLASSIFIED TODAY 
1-800-223-7524 FAX: 2I2-536-8S64 
CALL JEFF SERRETTE AT 212-536-5174 



DJs & COUHCTORS 
BROUHAHA MUSIC MARKEIIHa 

2168 S. Allanllc Blvd. #260 
MontetyPark, CA. 91754 
For CD Singles (special Irks, 
mixes, CD's, collectables etc) 
(2U) 721.400S Fax (2U) T2S-4373 
littp://www.brouhali«cd.coiii 




30 YEARS PROVIDING 
FAST GUARANTEED SERVICE 



rSONY * TILEX^X rr-T3 .Jfft 



800-221-6578 

NYC 718-435-7322 • FAX 7I8-8S3-2S89 



alDKi 



SONY 

a BASF 

TELEXi 
AMPEXI 

maxell 




HELP WANTED 



VOLUNTEERS 
WANTED! 

If you will be in Los Angslss the 
week of November 17th and want 

to help out with the 
Billboard Music Video Conference 
- please call Micbele at 

(212) 53e-5088 



NATIONAL SALES 
DIRECTOR 

Sought for growing independent label 

group. Familiarity with retail account 
ase a must. Musically wall rounded 
selt-slarter. Candidate will interlace 
with national distribution sales staff 
ar>d key accounts. 

Cover lener and resume wfth 
salary requirements to: 

Paradigm Associated Labols 

67 Irving Plica, 3rd ft. 
New York, N Y. 10003 
Attn: Human Resources 
FAX: (212) 3a7-«691 
NO PHONE CALLS PLEASE 



ROYALTIES MANAGER 

Multt-tabel intamational record co. 
seeks exp'd Artist Royalties Indfv. Must 
have 3+ yrs. exp. Hoyalties paymertt 
and supervisory exp. Salary lo 3«0K+ 
CAROL AGENCY (212) 889-871 1 
FAX: (212)889-671 8 
15 E. 40th St, St^ 400, NYC 



ProvostMce President of 
Academic Affairs 




Berklee College of Music has 
reopened its s^rch and is seeking 
applicants for the position of 
Provost/Vice President of Academic 
Affairs. A senior academic officer, the 
Provost reports to the Executive Vice 
President of the College regarding edu- 
cational planning, development, imple- 
mentation, administration and assess- 
ment of all academic pixj^ms- 

Fcxmded in 1945, BeHdee em[^ust»9 
studies in contemporary fortiu of 
music irvduding jazz, rock, pop, and 
cocKcn music with 800 course omrings 
taught by 300 faculty. The college is 
nganiied in four divisions, each headed 
by a dean. The college ofiien a four-year 
bachelor of music degree and a profies- 
lionat diploma in 12, major areas of 
study: PerformarKc, Music Production 
and Engineering, Songwriting, Music 
Businesj/ManaEement, Contemporary 
Writing and Production, Jaii 
Composition, Film Scoring, 
Composition, Music Synthesis, Music 
Education, Professional Music, and 
Music Therapy. Full-time enrollment is 
about 2800 sttxlents, of whom 40 per- 
cent are international. 

Berkke is located in Boston, one of 
the nation's leading educational, 
artistic, and medical centers. 
Situated in Boston's culturally 
rich Back Bay area, Berktee is 
close to Symphony Hall, the 
Museum of nne Am, the BoRon 
Public Library, and a diverse 
array d commercial, prO' 
fessional, and residen' 
tial aettinfp. 




Candidates should have a 
solid background as music 
professional: appropriate edu' 
cational credentials (advanced degrees 
preferred), or equivalent professional 
training and experience: demonstrated 
skills in educational leadership, man- 
agement, and planning; cotlegc-lcvel 
teaching experience; and experience 
managing faculty in a union environ- 
ment This leadership position requires 
exceptional commimication and orga' 
nizational skills, the ability to work 
with a broad range of programs and 
peraonnel, and an urvderstanding of the 
primary role of excellence in teaching 
and learning in today's changing tech- 
nological environment- 
A pplicanti imut submit matetidi 
Z\ by January 5. 1996. Each appB- 
X ^cation should include a cover 
letter and current resume with tele* 
I^one and fax number* and e-mail 
address. Please include the names, 
addresses and phone number* of at 
least five prtifewionaJ references. Rnal 
catwiidates must be prepared to appear 
on campus for two days of interviews 
and presentations in February 1998. 
The starting date for the position will 
be no later than August 1, 1998. 
Provost Search Caomiktee, cA> Office 
of the President. Berklec CoUcge 
of Musk, 1 140 Bo^ston Street. 
Boston, MA 02215-3693. 
Berklee is an equal opportu- 
nity/affirmative action 



Berklee 




ADVERTISING SPACE SALES 

Billboard Magazine, the music industry's leading nevvsma^ne, seeks an 
energetic, hard-working and artksulate sales rep for our growing inskie sales 
operatk>n. You should be able to upsell on inbound sales and cold-calls to 
new prospects, and do what it takes to expand a very promising territory. 
Music industry expehence is welconne but not essential, we want sonneone 
who can sell. 1 - 3 years sales experience preferred. Salary ■^ commission + 
benefits. Fax your resume and salary history to: 

HAROLD rrZKOWITZ (212) S36-8864 

Billboard is an equal opportunity employer 



VI R 



IN IVIEGASTORE 
IMOVS^ HIRING 
STORE IN/IANAGER 
for th© New York area 

S&& our ad on . pacage 20 



National Advertising Sales 
and Promotional Director 



Rapidly growing national music and 
electronics retailer seeking ad and 
promo director. 

Qualified candklates will have label 
or music and electronics retail ex- 
perience, as well as Industry con- 
tacts. Must be entrepreneurial! 




Fax rMOM and talaiy 

to: (212) 2284268 



ADMINISTRATIVE 
ASSISTANT 

Independent Record Label ts looking 
for an individual to fill the role of 
Admin. Assist. Must be highly or- 
ganized and detail-oriented in a fast 
paced environment. Experience in 
Business Affairs, Bookkeeping, 
Clerical duties. Data entry, IBM, 
MAS 90, icnowledge of the music en- 
tertainment business and have ex- 
cellent writing skills. Must be quick, 
energetic and bright. Please flu re- 
sume and salary requiremeata to: 
(818) 566-6623 



Billboard Advertising 
212-536-5174 
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HELP WANTED 



RETAIL CAREER OPPORTUNITIES 

Trans Worid Entertainment is one of the nation's largest and most 
successful music & video retailers, operating 550 stores wtilch include Kiconl 
Town, Saturday Matuue, Coconuts, Strawberries, Wajde MaxWs & F.Y£. We have ex- 
dling opportunities available for dynamic retail professionals with exceptional 
product knowledge who want to grow with a leader! We are looking for DIS- 
TRICT MANAGERS, STORE MANAGERS & ASSISTAt^ MANAGERS. TWE of- 
fers a competitive salary arxl an exceptional txinus opportunity. Please mail or 
fax resume & cover letter including salary requirements to: Liz Bcccanfuso 
Emptoyment Coordinator. 

Trans World Entertainment 

3a Coiporet* CIrcta, Albany, N.Y. 12203 
Fac (SIB) 4S2-7S4S or phone (518) 4S2-1242, ant 211 
Equal Opportunity Employw. 



Wk 

TRANS WORLD 
ENTERTAINMENT 



ADVERTISING 
SALES 



Ttie Hcrtlywocxl Reporter, me leading en- 
tertainment trade paper, is expanding its 
sales department and is seeking an ex- 
perienced salesperson to sell facilities 
and music advertising. Minimum two 
years ad saies experience necessary, 
knowledge of facilities and music clients 
helpful. Excellent career opportunity. 
Must work well under pressure in daily 
deadline environment. Salary/ 
commissi orvTaenefits. 



mi sal«T Mstory to 



TW Hollirwood Raportar 
S055 WMilra Blvd., %m» GOO 

Lot tafakt, DL M03t 
Atta: FmBUm Sales Porittoa 

€r Into: (2 131 931-0096 



ASSOCIATE 
DEAN/DIRECTOR 

MIKE CURB 
MUSIC BUSINESS 
PROGRAM 

The Mike Curb Music Business 
Pro-am is seeking nominatioiu for the 
position o( Associate Dean/Director. 
The individual hired for this position 
will lead the music business program 
both internally and externally by work- 
ins with faculty and administration as 
wSl as development activities with 
leaders in the music industry. A termi- 
rml degree in an appropriate disdpHiw 
is preferred and experience in the 
music/entertairunent industry is desira- 
ble. Please send resumes to: 

Dr. Robert Lambert Chair, 

Search Gimmittee, 

School of Business 

Belmont Univeislty 

1900 Belmont Blvd. 
NashvOle, TN. 3721W757 



EXPERIENCED RECORD PROMOTIONS/ 
ARTIST DEVELOPMENT EXPERT WANTED 
Salafv froiT) stait to housing option. Part- 
nership interast in well financed San 
Franosco record tabal 'Man/elous Show 
Productions*. Mission is to break modem 
rock band and establish label. 
Fax lalary rB<|ulrementt and ratume 
(650) 401-6779 



MUSIC ATTORNEY 

New York law office seeks an attorney 
wrth at least 2 years experience drafting 
and negotiating varied music industry 
agreements. Succasslul ^p<k:ant will ba 
a seH-«taiter with superior drafting skils. 
Submit reaume, sataiy rBquirements and 
original wrtttr>g sanwie to: Bm 8414. 
BIRboard Claatmarf; 1515 Broadway, 
New York, N.Y. 10035. 



STORE FOR SALE 



MUSIC STORE FOR SALE 

In world ronown Soutli Beach's hottest street. 
32O0 sq.ft. spacer below market value^ ffoar ycwr lease. 
&ctenslve and constantly expandinc custcHner base. 
For farther Information feel free to contact us at 
your convenience. 
TeL (305) 223-8012 



I Real estate to i 
t, the Stars « 

« ltat«$30 
* 1 1nch bv 1 ciriumn ^ 
Kara Dlocuanll * 
<>1-aa(M07-6874 • 13121 SSS-SOOS^' 



Horn wHh raconlnc stodlo. 

Fifteen minutes from Nashville's Music 
Row. 6,200+ square feet, 6 bedrooms, 
5 tBths - $574,500. Please contact 
Janice Bomar at Amencan Hentage at 
ISIS) 3SM993 or 1815) 28B42M. 



I CALL BILLBOARD AT 212-n«.5174 | 



FREE 

(Advice] 
HOW DO YOU MAKE 
YOUR CLASSIFIED 
AD PAY? 

By njnning (t consistently, consecutive 
weeks, for IMPACTI! Rately does a 
ptospectivs customer reply to an 
advenisement the very first lime it ap- 
pears. Theietore. mal<e sure you are 
in (he right place when that customer 
Is ready lo do business, STAY AUVE 
and SATISFIED wilh an ACTIVE 
CLASSIFIED!! 

CALL TOLL FREE TODAVI 
(800)223-7524 
C2 12)536-51 7a 
FAX (212)536-8864 
JEFF SERRETTE 



Update 



LIFELINES 



MARRIAGES 

Theresa L. Exconde to Joel C. Press, 
Sept 1 in Woodbury, N.Y. Groom is an 
entertainment lawyer at the Law 
Offices of Oayton Knowles. 

Canye E. Harris to H.D. "Lee Ran- 
dall" Franze), Oct 4 in San Antonio, 
Texas. Groom is a veteran radio con-sul- 
tant 

Leigh Murray and John Brannen, 

Oct 11 in Cliarleston, S.C. Gixwm is a 
pop/rocic and country singer/song- 
writer. 

DEATHS 

Jonas Asher Bruce, 27, of broncliial 
asthma, Oct 8 in north Ix>ndon. A mem- 
ber of Afro-Ce)t Soundsystem, Bruce 
and the group finished a 5 1 -date world 
tour Sept 28 at the Fonmi in London. 
Bruce began his career as a technical 
crew member in West End theaters, 
e\«ntually touring with Miles Davis and 
Dennis Chambers. In the '90s, he 
worked as a pnxiucer and technician for 
Peter Gabriel's Real World Records, 
worliing with Michael Broolt, Nusrat 
F^teh Ali Khan, U Srinivas, and other 
musicians. He also wrote and recorded 
music for advertising and video game 
companies. Bruce is survived by his 
mother, Janet Godfrey; his father, Jack 
Bruce, a member of (>eam; and broth- 
er Malcolm. 

Arnold Maxin, 77, of cancer, Oct 19 at 
his home in Marlton, N.J. Maxin held 
various top-)evel posts in the music 
industry. Bom in Philadelphia, he starts 
ed his music industry career as a trom- 
bone player at 15, later playing for Tex 
Beneke's and Charlie IBamett's orches- 
tras, among others. In 1956, he was 
named president of Epic Records, also 
assuming the role of head of A&R. In 
1958, he was recruited by MGM Rec- 
ords, where he worked as president 
until 1970. He later served as president 
of Big 3 Music (Robbins- Feist-Miller), 
then a unit of MGM. Maxin also did 
independent record production, includ- 
ing the 1975 original-cast album of 



"Grease," first issued on Polydor 
Records. He was an ASCAP board 
member and a life member of the 
National Academy of Recording Arts 
and Sciences. From 1972 unti) 1987, he 
was director of marketing at Toyomen- 
Ica, a Japanese trading company, focus- 
ing on marketing for the company's 
consumer-electronics division. His wife 
and two daughters are among his sur- 
vivors. Contributions in his name can be 
made to the American Cancer Society, 
410 White Horse Pike, Haddon Heights, 
NJ. 08035. 

Harold Berkman, 63, of leukemia, Oct 
19 in 'nuYana, Calif. The owner of Music 
Express Limousine Co., Berkman 
began his career as a promotion coordi- 
nator at the Joseph Zamoiski Co. 
Throughout the years, Berkman 
worked at MGM Records, Polydor Rec- 
ords, Frank Zappa's Discreet Records, 
and his own Marina Records. He start- 
ed Music Express in 1974, which serves 
record labels and other companies in 
the Los Angeles, New York, and San 
FraiKisco areas. He is survived by his 
wife, Rita, brother Ernie Schoenljaek, 
children Cheryl and Michael, son-in-law 
Tom Henson, and a grandsoti. 

Harry Goodman, 91, of complications 
fixim a stroke, Oct 22 at the home of his 
daughter-in-law in Gstaad, Switzerland. 
Goodman was a one-time sideman in the 
swing band of his brother the late 
Benny Goodman and was the brother of 
Gene Goodman, with whom he estab- 
lished a m^jor independent music pub- 
lishing company. In 1940, after he left 
the Benny Goodman Orchestra, in 
which he played upright bass, he and 
Gene formed Regent Music and in 1950 
acquired the Jew^l Music catalog, which 
contained such copyrights as "Moon- 
light Cocktail," "Sunrise Serenade," 
"You Came A Long Way From St. 
Louis," and "Flat Foot Floogie." Benny 
Goodman helped them get their catalog 
under way by gmxtg them the publish- 
ing rights to such Goodman hits as 
"Flying Home," "Air Mail Special," and 
"Soft Winds." The brothers also pub- 



lished songs by Alec Wilder, including 
two standards, "While We're Young" 
and "I'll Be Around." In 1950, they 
became partners with Leonard and Phil 
Chess, owners of the blues-oriented 
Chess Records, in the Are Music Group, 
which publishes the works of such stel- 
lar blues/rock'n'roll talent as Chuck 
Berry, Bo Diddley, John Lee Hooker, 
Howlin' Wolf^ Memphis Slim, and Etta 
James. Regent and Jewel, still wholly 
owned by Harry and Gene at the time of 
Harry's death, now operate within the 
New York-based Arc Music Group, of 
which (5ene, Leonard Chess' son Mar- 
shall, and Phil Chess are partners. 
Harry Goodman lived in Europe for 
about 40 j-ears, first in London and, for 
the past 25 years, in France. In addition 
to Gene, he is survived by his wife, 
Carol. 



CALENDAR 



NOVEMBER 

Nov. 3, Nordoff-Robbins Music Tharipy 
Foundation's 10th Annual Silver Clef Award 
Dinner And Auction Honorint Aarosmith. 

Roseland. New York 212-707-2818. 
Nov. e. MTV Europe Music Awards. Ahoy 

Stadium. Rotterdam, the Netherlands. 44-171- 
284-7777 

Nov. 12, Neil B«tart Memorial Fund's IH? 
Children's Award Dinner. "Tune In With David 
Foster," Barker Hangar, Santa Monica, Calif. 310- 
247-2980, 

Nov. 18. SESAC New York Music Awards, 

Supper Club, New York. 212-586-3450. 

Nov 20-22, Billboard Music Video Con- 
ference And Awards. Beverly Hilton, Beverly 
Hills, Calif. 212-536-5002. 

DECEMBER 

Dec 3. Third Annual New York National 
Academy Of Recordinc Arts And Sciences 
Heroes Awards, New York. 212-245-5440. 

Dec. 8, Billboard Music Awards, MGM 

Grand Garden Arena, las Vegas. 212-536- 
5173. 



GOOD WORKS 



UOOD SCOUTS: More than 70 
celebrities and musical artists raised 
more than $200,000 for the Boy Scouts 
of America at the fourth annual Louise 
Mandrell Celebrity Shoot Sept 26-27 
in Nashville. During the event a ban- 
quet featured entertainment from 
Terri Clark, Dick Hardwick, Crystal 
Gayie, Larry Stewart, Aaron Tippin, 
and Louise Mandrell. Contact: Kirt 
Webster at 615-399-8621 or Cyndy 
Turner at 615-824-1688. 

Three for the money; a umit- 

ed-edition tour poster benefiting three 
charities and fan donations to LIFE- 
beat helped Live raise more than 
$75,000 last summer during the first 
two legs of the group's Secret Samad- 
hi U.S. tour A 25-cent surcharge from 
12 of the bands' concerts raised 
$28273 for LIFEbeat, the music indus- 
try AIDS group, and the poster, de- 
signed for the tour by David Fremont, 
sold more than 10,000 copies at $5 
each, bringing in more than $55,500. 



That money will be distributed to the 
T.J. Martell Foundation for Cancer, 
Leukemia & AIDS Research; AmFar, 
which does research on AIDS; and the 
Memorial Sloan-Kettering Brain Can- 
cer Research Center in New York. 
Contact: Kymm Britton at 818-777- 
8918 or Caroline Prutzman at 212- 
841-8050. 



Andi 



I THE UFEBEAT goes ON: In 
another LIFEbeat initiative, the char- 
ity and Jones Soda, the youth-oriented 
soft-drink company, have joined forces 
to reach young people to help fight 
AIDS. Jones will donate 50 cents to 
LIFEbeat for every case of Blue Bub- 
ble Gum soda sold worldwide and will 
have the opportunity to add to bottle 
labels messages and images regarding 
AIDS awareness. Also, Jones will sup- 
port LIFEbeat's fund-raising efforts 
using its ad space to create awareness 
of LIFEbeat programs. For example, 
Jones will promote Royalty Records' 
Iggy Pop tribute album, "We Will 



Fall," from which proceeds are being 
donated to LIFEbeat by advertising 
the package in Jones Soda's "fish" ads. 
Contact Jody Miller at 212-431-5227. 

Making jazz, doing good: a 

group of East Coast-based jazz artists 
will be on hand for a two-show benefit 
Nov. 14 at New York's S.O.B.'s to help 
raise funds for percussionist George 
Jinda, co-founder of the contemporary 
jazz group Special EFX, who has been 
hospitalized since last December as a 
result of complications from anoxia, a 
lack of oxygen to the brain sustained 
during a severe allergic reaction. The 
artists slated to appear are Alex 
Bugnon, Marion Meadows, Walt«r 
Beasley, Mark Johnson, Chuck 
Loeb, Avenue Blue's Jeff Golub, Bill 
Evans, the Fantasy Band, and Jinda's 
ex-partner in Special EFX, Chieli 
Minucci. Contact Cary Goldberg at 
213-878-0101, extension 26; Cindy 
Byram at 212-334-0284, extension 18; 
or Ren Grevatt at 973-509-2801. 
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Sex, Fights, Drama— All Off The Air 

Stations Are Not Immune To Personnel Problems 



All Together Now. Sony Music and U.K. radio figures got together with Colum- 
bia artist Billy Joel for a Q&A session at Whitfield Street studios in London as 
part of a series of forums set up by Sony for the media. Joel's session included 
15 listeners from EMAP Radio stations and Bimilngham's Heart FM. Shown, 
from left, are Key 103 Manchester presenter Mark Kaye; Magic 828 Leeds break- 
fast show presenter Peter Tate; Key 103 presenter Sam Kenny; Sony marketing 
director Maureen Keaty; Piccadilly 1152 AM Manchester presenter Mike 
Sweeney; Sony sales VP John Aston; Sony regional promotion manager Claire 
Newsham; Joel; Sony head of field sales Malcolm Highmore; Sony director of 
regional radio promotion Terrie Doherty; Sony director of alternative and regional 
promotion Robbie Mcintosh; Sony communications VP Gary Farrow; Columbia 
marketing director Graham Ball; and Columbia managing director Ged Doherty. 



This story was prepared by Janiiie 
Coveney, tnanagirig editor of R&B 
Airplay Monitor 

Addictions, affairs, insults, binges. 
Catfights in the ladies' room, fist 
fights in the vestibule, orgies in the 
lounge. Scandal, rumors, manipula- 
tion, and political backbiting. 
Harassment, rudeness, money-grub- 
bing, and ass-kissing. 

Is all this drama the latest install- 
ment of "Melrose Place"? No, it's 
just your average radio station at one 
point or another, when out-of-control 
egos or personal problems turn your 
staff into featured players in a 
prime-time soap opera. 

So how high can the drama — or 
how deep can the bullshit — get at a 
station? And what can be done about 
it? Several radio staffers shared 
some of their most outrageous sto- 



BDS Introduces New Data Delivery System 

ENcore To Give Subscribers Raw Detection Info 



■ BY SUSAN NUNZIATA 

ORLANDO, Fla.— Broadcast Data 
Systems (BDS) debuted its new 
BDS ENcore data delivery system 
at the Billboard/Airplay Monitor 
Radio Seminar & Awards, held Oct. 
16-18 here. 

The company has also budgeted 
for the addition of two to three mar- 
ket survey areas (MSA) to its panel 
in 1998 as well as the continued 
expansion of its' existing MSAs, 
according to BDS VP/GM Joe Wal- 
lace. The existing markets that 
Wallace says may see expansion 
next year include San Diego, 
Detroit, and Columbus, Ohio. 

Wallace appeared on a panel pre- 
sentation Oct. 18 that also featured 
Lisa Moen, senior director of sales 
and operations for BDS; Sean Ross, 
Airplay Monitors editor; and Theda 
Sandiford-Waller. Hot 100 Singles 
chart manager for Billboard and 
director of charts for R&B and Top 
40 Airplay Monitors. The panel was 
the first radio conference presen- 
tation on BDS to include represen- 
tatives from Billboard and the Air- 
play Monitors. 

Other areas Wallace said BDS 
may be looking into in the next year 
include the addition of Latin airplay 
monitors and fine-tuning the 
process of encoding incoming titles. 

The difficulties in tracking sta- 
tion mix-show songs was a hot topic 
at the panel. "I know all the issues." 
said Wallace, "but I don't have the 
answers. On specific records, when 
necessary, we can create short- 
duration patterns for tracking 
when we're aware of heavy remix- 
ing on a song." 



The ENcore system, which was 
demonstrated during the confer- 
ence, will enable subscribers to 
access BDS information via their 
own internal networks and tailor 
the information for individual 
reports. The system has been in 
beta testing for nine months and is 
now available to customers who 
have unlimited access agreements 
with BDS, according to Moen. She 
noted that the system is designed to 
eliminate the backlog that can 
occur when BDS processes more 
than 1,200 reports on any given day. 

"With the new system, they get 
the raw data," Moen told Billboard. 
"We're just sending it to them dif- 



ferently, so they can get it quicker. 
We want to eventually get all pro- 
cessing off our hands. 

"Instead of receiving our report, 
customers will get raw detection 
data, which they can use as they see 
fit," said Moen. Fees for the new 
system are still being finalized, but 
Moen stressed, "This is not intend- 
ed to be a revenue stream for us. 
It's intended to replace our current 
delivery system." 

Moen says customers need a ded- 
icated server to access the ENcore 
system. By early December, the 
company expects to make the data 
available to customers via the 
Internet. 




Teaming Up. Ai tlie Billboard/Airplay Monitor Radio Seminar, held Oct. 16-18, 
staffers from Billboard, the Airplay Monitors, and Broadcast Data Systems (BDS) 
discussed plar^ for the future. Shown, from left, are Theda Sandiford-Waller, Hot 
1 00 Singles chart manager for Billboard and director of charts for R&B and Top 
40 Airplay Monitors; Lisa Moen, senior director of sales and operations for BDS; 
Joe Wallace. VP/QM of BDS; and Sean Ross, Airplay Monitors editor. 



ries, under the cover of anonymity. 

"I was part of a morning show 
with a male co-host, and he was see- 
ing the receptionist," recalls one PD. 
The jealous receptionist showed up 
early one morning and started a 
fight with her paramour during the 
show. "He just stepped out in the 
middle of the song, but the studio 
door was left ajar. I'm doing the 
news break, and in my headphones 
all I hear is this scrapping in the 
background, and they are going at it. 

"I'm trying to stretch my leg and 
close the door while they are outside 
throwing stuff around in the library. 
It was totally dramatic. I called the 
GM, and the police were called. The 
guy didn't have his glasses for the 
rest of the day because she punched 
him in the face and broke them, so I 
had to finish the show by myself." 

From the early days of his career, 
another PD recalls, "I came to work 
one morning in Seattle. When I was 
getting ready for my shift, I heard 
that the overnight guy was playing 
'Gypsy Man' from 'War Live!' I 
thought, 'That's a 16-minute cut.' I 
go in, there's nobody in the studio. I 
look through the GM's door, and he's 
on the couch sexing up a girl whose 
arm is in a sling — at a quarter to 6 
in the morning!" 

One programmer says, "I once had 
a mix-show jock who was taking 
equipment from the production stu- 
dios and using it for his own private 
business as a club mix jock. His shift 
ended about midnight, and then he 
would go to work at an after-hours 
club that was open 2-5 a.m., and he 
would go in and take the two 1200 
turntables out of the studio to use as 
his equipment." 

When the programmer asked the 
jock if he knew about the equipment 
disappearing, the jock flat out 
denied it. "I wanted to fire him on 
the spot, but unfortunately upper 
management felt it would be more 
productive to suspend him. Eventu- 
ally, he was let go for something 
else." 

One jock locked himself in the stu- 
dio after he found out that his show 
was going to be moved to another 
time slot. "On his last show, he basi- 
cally said it would be the current 
time slot or nothing, so we consid- 
ered it an on-air resignation," says 
his former PD. "We said fine, get off 
the air. But we had just moved to this 
new studio location, and master keys 
were not readily available to every- 
one. Meanwhile, he was rallying lis- 
teners against the station and trying 
to start a boycott, so we cut off his 
phone lines, and the chief of police 
came up to escort him out." 

A former female PD says, "I re- 
member one time somebody was ter- 
rorizing the radio station. They got 
hold of all the managers' pager num- 
bers. You would get this page, and it 



would be a number from one of the 
other managers with their extension, 
but they would say, 'I didn't page 
you.' This went on for two or three 
weeks. I think it was a disgruntled 
employee who was fired who decid- 
ed to fake us out." 

Another jock remembers getting a 
big break when his idol at the sta- 
tion, who had i)€gun his shift by play- 
ing 45s at the wrong speed and slur- 
ring his words, called him to fill in. 
"I ran to work and got there in 10 
minutes. I looked through the glass 
doors, and there he was on the floor 
by the record rack under a pile of 
albums," he recalls. "The station was 
on the seventh floor, and downstairs 
was the tavern — he had gone to (the 
tavern) before his shift." 

A female PD recounts, "Whenev- 
er I went out of town, the person I 
left in charge had difficulty with one 
particular jock. It was a male thing, 
what I call a male pissing match. 
And the jock would say he felt the 
person I left in charge was over- 
stepping his bounds. It was just a 
matter of the jock feeling. 'Hey, 
you're younger than roe. and I'm not 
going to do what you say' 

"One time it got particularly bad, 
BO bad that when I came back from 
vacation, I had to sit them down in 
the conference room and tell them, 
'It's imperative for the morale of this 
station that the two of you get along. 
So I'm going to leave the room, and I 
don't care how you resolve this, but 
you will resolve it. And you will not 
leave this room until you do.' Every- 
thing was fine after that. Well, at 
least until after I left the station. 
Then the jock got fired." 

Adds another former PD, "We've 
had BO many drama stories, it's hard 
to pick just one. There was the time 
that the production director tried to 
strangle the sales manager The next 
production guy left a nasty note on 
his door one day when he was out of 
the office. It said, 'Sales people, stay 
the fuck out of my office!' 

"There was another incident I was 
told about, prior to my arriving as 
PD, when the GM walked in on the 
news director getting a chest mas- 
sage, without a shirt on, from an 
intern. Now, I would have fired him 
immediately, not only for the legal 
implications of sexual harassment, 
but it was a good indication that this 
employee would probably have other 
problems. 

"After I became PD, he once 
brought a machete to a staff meet- 
ing. Don't ask me why, or what it was 
supposed to mean. Looking back 
now, we should have let him go at 
that point, but we were always try- 
ing to resolve issues. I realize now, 
some issues aren't worth trying to 
resolve." 

So how far will most programmers 
(Continued on page 86) 
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Billboard/Airplay Monitor Seminar Rounds Up Radio's Heavy Hitters 



ORLANDO, Fla.— The BUlboard/Airplay Monitor 
Radio Seminar & Awards drew a record 950 
attendees to its sessions and 1,100 to the awards 
dinner. Here are highlights from the fourth-annu- 
al event, held Oct. 16-18. (Photos: Tom Hurst) 




No, It's Mine! Taking home four trophies, inctuding top 
40 station of the year for the second time, was WKTU New 
York. Celebrating the moment, frorri left, are air personality 
Hollywood Hamilton. PD Frankie Blue, music coordinator 
Jeff Z., music director Andy Shane, and marketing director 
Jim Furgeson. 




f 



Rhythm Nation. R&B programming winners share con- 
gratulations backstage. Shown, from left, are Steve Smith. 
PD of WQHT (Hot 97) New York; Andre Carson, PD of 
WPEG Charlotte, N.C.; and Mickey Johnson, PD of WBHJ 
Birmingham, Ala. They won PD of the year nods in the 
major-, medium-, and small-market R&B categories, 
respectively. 




Sing A Song. Billboard radk> editor Chuck Taylor, left, 
and Billboard director of special events Maureen Ryan, 
right, team up for a moment of thanks with award show 
performer and Arista artist Gary Barlow. 





Locked In Place. Pictured in the back row, from left, are Top 40 Airplay Monitor 
managing editor Kevin Carter, promotion man Jerry Lembo, consultant Randy 
Lane. WPLT Detroit PD Garett Michaels, and Billtxjard AC/modem adult chart 
manager and panel moderator Steve Graybow. In front, from left, are WWMX 
(Mix 106.5) Baltimore PD Adam Goodman; KYSR (Star 98.7) Los Angeles PD 
Angela Perelli; KZZO (the Zone) Sacramento, CaM.. PD Carmy Ferreri; consul- 
tant Dave Beasing; and Billboard radio editor Chuck Taylor. 




A Super Group. The "Air Personality Supergroup" session featured a stellar 
lineup of jocks representing every format. Pictured, from left, are WSM-FM 
Nashville's Bill Cody, WQHT (Hot 97) New York's Ed Lover, moderator Phyllis 
Stark of Country Airplay Monitor, syndicated morning man Tom Griswold of 
WFBQ Indianapolis, KHKS Dallas' Kidd Kraddick, Westwood One's Casey 
Kasem, WKTU New York's Broadway Bill Lee, Hot 97's Lisa G and Doctor Dre, 
and WAKS Tampa. Fla . PD Mason Dixon. 




Unplanned Presence. Collecting 
awards for Howard Stem and WFL2 
Tampa. Fla.. were two surprise guests, 
who held Itie twiief that less is more. 
At right is WFLZ's Stunt Boy. 



Rough Housing. Representing a hot 
and heavy panel discussing the trials 
of competing stations now under one 
roof, from top left, are KMEL San Fran- 
cisco PD Michelle Santosuosso and 
crosstown KYLD PD Michael Martin. At 
bottom, from left, are WFLZ Tampa, 
Fla., PD B.J. Hanis and WAKS Tampa 
PD Mason Dixon. 



Rock On. Shown from left in the front row. before dis- 
cussing "Building The Rock Wall" at an Airplay Monitor 
panel, are Cromwell Group director of programming Brian 
Krysz, Clear Channel Communications Miami director of 
programming Gregg Steele, and modern rock XETRA-FM 
San Diego PD Bryan Schock. In back, from left, are Elektra 
VP of rock promotion George Cappeliini, Rock Airplay 
Monitor ctiart manager Anthony Colombo, WJRR Orlando, 
Fla.. PD Dick Sheetz, and Rock Airplay Monitor managing 
editor Marc Schiffman. 



Star Power. Mancow Muller represented the award 
show's big winner, his WRCX Chicago. To his right are Bill- 
board managing editor Susan Nunziata and show hosVAIi- 
son Steele Lifetime Achievement winner Casey Kasem. 



Music Is The Message. R&B Airplay Monitor staffers con- 
gratulate two of the three R&B music director of the year 
winners. Shown, from left, are Datu Faison, R&B Airplay 
Monitor associate director of charts; Mariama Snider of 
KKBT (the Beat) Los Angeles; Janine Coveney, n^naging 
editor of R&B Airplay Monitor; Babysitter of KHZ Killeen, 
Texas; and Sean Ross, editor of the Airplay Monitors. 



A-OK Music Directors. Adult fomiat music director win- 
ners Kelly Nash of WDAQ Danbury, Conn., left, and Linda 
Silver, right, formerly of WDBZ New York, shine in the 
spotlight writh Top 40 Airplay Monitor managing editor 
Kevin Carter. 
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Radio 'Just Can't Let Go' Of Songs From 
Ambrosia, Producer/Arranger David Pacic 



Where are they now? if 

you're expecting a big comeback tale 
for David Pack, lead singer/producer 
of '70s/'80s pop outfit Ambrosia, you 
might be disappointed. 
He never left. 

While not as high profile as con- 
temporaries like Kenny Loggins or 
Michael McDonald, the two-time 
Grammy -winning Pack has nonethe- 
less kept himself cooking within the 
industry pie as a producer, performer, 
musical director (for events as visible 
as President Clinton's two inaugural 
parties), and, yes, continuing front 
man for Ambrosia. 

In fact, the purveyor of such soft 
rock standards as "How Much I Feel" 
and "Biggest Part Of Me" is again on 
the charts. "I Just Can't Let Go," 
written by Pack and contained on the 
group's first-ever "Anthology" on 
Warner Bros., just last month cracked 
the top 30 of Billboard sister publica- 
tion Airplay Monitor's Adult Contem- 
porary chart It is the first new mate- 
rial from the 27-year-old band in 14 
years. 

"It's a really spectacular feeling," 
Pack says. "I just have to say how 
humbled and grateful I am for the 
support that radio has shown to my 




songs and Ambrosia's. It's a great way 
to open the door again." 

"I Just Can't Let Go" originally 
appeared on Pack's 1986 .solo album, 
a song, he says, "I feel channeled 
through me. I was like, where did this 
come from? It touches me, so hope- 
fully, it touches others." 

"Anthology" executive producer 
Lenny Waronker — who is co-head of 
the DreamWorks label — along with 
those queried at radio, agreed that the 
cut was one of Pack's most meaning- 
ful tracks and one that never got its 
due. "We thought it would be worth- 
while to take another look at it in the 
'90s," Pack says. 

And Valerie Moses, national direc- 
tor of AC promotion for Warner Bros., 
says, "We sent the record out to some 
radio stations before going for adds, 
and programmers told us that it was a 
great song for AC radio. It's familiar 
yet doesn't sound stale; it sounds like 
it belongs on the radio today." 

To ensure just that. Pack brought 
in producers Oliver Leiber (Paula 
Abdul) and Sean LaBelle to help giN'e 
"I Just Can't Let Go" a fresh coat. 
Joined by the original members of 
Ambrosia — Joe Puerta on bass and 
vocals, Burleigh Drummond on 
drums and percussion, and Christo- 
pher North on keyboards — Pack was 
originally to utilize the original vocal 
track. "But the new [instrumental] 
track kicked my butt so hard that I 
really wanted to sing it over," he says. 

Pack then called on two old friends, 



McDonald and James Ingram, to add 
layers of harmony to the song's gen- 
tle melody, reaching chorus, and bit- 
tersweet lyrics illustrating the 
anguish of breaking away from a for- 
mer lover. 

"Quincy Jones had heard the three 
of us sing together before and dubbed 
us the 'Unholy Trinity,' " Pack says 
with a laugh. "He said we sounded like 




by Chuck Taylor 

angels and suggested we do some- 
thing together. This came together 
with that in mind. We all felt like 
someday, somehow, this record is 
going to come back around." 

The song's success, he says, brings 
"great hope for people who are WTit- 
ing melodies that matter. I'm happy to 
say that it appears songwriting is 
going back to that. No matter what 
kind of groove you do, melody is still 
where it's at." 

His position is put into practice 
throughout the 16 cuts on "Anthology," 
which includes two other newly record- 
ed tunes: "Mama Don't Understand" 
and "Sky Is Falling." In response to 
the logical query "why now?," Pack 
says the project was originally to iave 
come out in the mid-'80s; however, legal 
wTangling between Ambrosia's former 
manager and Warner Bros, left it 
hanging in limbo for more than a 
decade. The new tracks were cut 
between 1994 and 1996. 

"We did take a seven-year hiatus 
but decided to play again. We eiyoyed 
the live performance aspect so much 
that it seemed natural to bring forth 
some new songs," Pack says. "We 
really just did it for the joy of making 
new music again. At the time, we did- 
n't even know where the songs might 
end up." 

Now, the band is touring; next up is 
a Nov. 15 date in St. Petersburg, Fla., 
with the also recently united Halt & 
Gates. "We will be working this 
record through the next year," Pack 
notes. 

In the years previous, the artist's 
other projects have predominated his 
time, as Pack has blossomed into a 
hotly sought-after event organizer and 
producer. 

Most recently, he co-wrote and pro- 
duced two cuts for Wynonna's new 
Curb album, "The Other Side." On 
each track, he also helped out with 
instrumentation: acoustic guitar on 
the rollicking and biographical "The 
Wyld Unknown" and percussion on 
the heartache-laden "Why Now." 

"We're like brother and sister," he 
says of Wynonna, perhaps best evi- 
denced by the fact that on the album, 
he is credited playfully as "David 
'Buford' Pack." 

He worked with the country super- 
star previously on "Tonight," a duet 
with Loggins on RCA Victor's "The 



Songs Of West Side Story," the 1996 
gold-selling tribute to Leonard Bern- 
stein, which Pack produced, ar- 
ranged, and organized. 

Other recent production credits in- 
clude "To God Be The Glory," a Gram- 
my-winning track for Andra^ 
Crouch, and projects for Patti 
Austin, Brian McKnight, and Linda 
Ronstadt. 

But perhaps exceeding all of these 
in scope is what is likely his most 
eventful undertakings thus far — as 
musical director of Clinton's 1997 and 
1993 Inaugural Arkansas Balls. 

The initial project came his way 
after Pack directed AIDS Project 
L.A. Commitment to Life VI in 1992 
for songwTiter Bemie Taupin, which 
included performances by the likes of 
Billy Joel, Elton John," Eddie Van 
Halen, and Barbra Streisand. From 
the success of that, the artists 
inwh-ed recommended Pack when the 
inaugural committee was looking for 
its man. 

Not only did the first inaugural cel- 
ebration feature many of Pack's 
favorites — Loggins, Bruce Homsby, 
Austin, and McDonald — but it was the 
famous occasion when Clinton first 
played saxophone for his country. 

"Ben E. King presented his sax to 
President Clinton, and I asked if 
[Clinton] would play. On the recom- 
mendation of his people, he told me, 
'Sorry, no I can't,' but then the audi- 
ence started shouting 'Yesl' " Pack 
says. "He turned to me and asked 
what key the song was in — 'Your 
Mama Don't Dance.' I watched as a 
presidential 'no' turned into a presi- 
dential 'yes.' The power of the people 
said yes." 

Pack looks back upon the event 
with reverence: "That sax solo was 
seen around the world, with me 
standing beside him." Four years 
later, the committee called Pack and 
asked for a repeat performance, "only 
bigger and better," he reflects. This 
time Pack gathered artists like 
Shcryl Crow, Jewel, Trisha Year- 
wood, and BeBe Winans. "Those are 
two of the most amazing events I've 
ever had anything to do with, just 
knowing that you're part of the histo- 
ry of the United States." 

For the future. Pack has every 
intention of building upon his well-en- 
trenched reputation, past and pre- 
sent. For one. the new Resound/ 
Warner Bros, imprint intends to pur- 
sue a second solo project for the 
artist, its first being distributed 
simultaneously to Christian and 
mainstream audiences. 

Pack is also in™lved in a multi-year 
project for DreamWorks, which is 
still in its developmental stages, thus 
no details are yet available. 

"I'm a huge dreamer these days," 
Pack admits. "I have come up with a 
couple projects to take up the next 
five years of my life. I hope to contin- 
ue to be as blessed as I have been in 
the past. 

"It's important to me that I'm seen 
as more than just a guy that wrote 
some nice poppy songs. They opened 
some doors, but I hope that people 
will look at the entire scope of what 
I'm trying to bring to music. Truly, I 
feel like the luckiest guy in the 
world." 



Evans Changes From 
A.M. Duo To P.M. Solo 



Billboard 



MFTER SPENDING MOST of his 
15-year radio career as half of a pop- 
ular morning team, hosting a new 
country-oriented syndicated solo 
evening show is a whole different 
world for Scott Evans. In his first few 
weeks hosting Broadcast Program- 
ming's (BP) "Neon Nights." which 
debuted Sept. 15, Evans often found 
himself telling listeners to "call us," 
until BP consultant L.J. Smith point- 
ed out that "call me" would be .suffi- 
cient. Quips Evans. 
"That's what consul- 
tants are for." 

Still, he says, he 
prefers the solo show 
because of its simplic- 
ity and the potential 
for more spontaneity. 
"I got kind of tired of 
doing a team show, 
because you really 
have to work out 
everything [in 
advance] or it's just a 
free-for-all," he says. 
"After all those j'ears, 
I got kind of tired of 
structuring every- 
thing." 

Lia Knight, produc- 
er of "Neon Nights" 
and former music 
director at KRPM 
Seattle, has a limited on-air presence 
now, but Evans expects that to 
increase. For now, he says, "we're just 
trying to get people used to listening 
to me." 

Only slightly less jarring than 
going solo was the shift from morn- 
ings to evenings. Evans, who consid- 
ers his program "a morning show at 
night," says that he hasn't made many 
a4justments to his pre.sentation and 
that all of his trademark comedy bits, 
contesting, and character voices are 
part of "Neon Nights." But he says his 
body clock is "still in Ontral time," 
and he's working on getting adjusted 
to hosting the 7 p.m.-midnight (ET) 
show, which is done live in BP's Seat- 
tle studios beginning at 4 p.m. 

After less than two months on the 
air, Evans says, the format of "Neon 
Nights" is being worked out, and he's 
"still trying to learn the board," but 
he envisions the final product as 
"more music-intensive (than a morn- 
ing show] because there is no news 
and traffic and [there will be] a lot of 
phone calls." The program includes 
10-12 songs an hour, and the music is 
consistent with that of the BP-con- 
sulted stations. 

He's trying to model the show after 
the "old 50,000-watt clear-channel sta- 
tions, Uke WLS [Chicago] and CKLW 
[Detroit], where you could hear it all 
over the country, and it was like con- 
necting to something national." 

So far, just two affiliates are on 
board— W(}CC La Crosse, Wis., and 
KKRV Wenatchee, Wash.— but Evans 
claims that several more have signed 
contracts and will be on the air in the 
ne.xt few weeks. His goal for the first 
year is to ha\e 100 afilliates. "We need 
to have a success story and need the 
show to do well right out of the box, 
and I think it will," he says. His affil- 
iate goal is based on the success of 
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bp's syndicated AC evening host 
Delilah, who just signed her 100th sta- 
tion. 

With the launch of "Neon Nights," 
BP has entered a field of syndicated 
countrj' evening showi5 that is begin- 
ning to get crowded. Among Evans' 
competitors are "Country Heartlines 
With John Crenshaw" and 
SupeRadio's new show "The Silver 
Grille." Evans says that he's never 
heard any of the others but that he's 

"not too worried" 

about the competition. 
"They have to fend for 
themselves." 

Asked what he can 
offer affiliates that a 
local jock can't bring 
to the table, Evans 
says. "Basically, we're 
just going to work a 
little harder. We will 
have guests on maybe 
five nights a week, 
and 111 put in as much 
show prep as I will 
with a morning show" 
Evans says the audi- 
ence "will hear a lot of 
music, and when they 
aren't hearing music, 
they will hear some- 
thing entertaining." 
Evans began his 
career in 1982 in Charlotte, N.C., at 
soft rock station WLVK, which later 
evolved into country WTDR (and is 
now WKKT). It was in Charlotte that 
he fir.st teamed up with longtime 
morning partner Harmon. The two 
were paired by consultant Ted Steck- 
er and worked together until 1986, 
when Evans "gave away" a car on the 
air that the station did not actually 
have as a prize. The stunt got him 
fired, and he moved to Miami with- 
out Harmon to host mornings at 
WKQS (now WKIS). He later teamed 
up again with Harmon at KPLX Dal- 
las, where they had a long and suc- 
cessful run from '88 to '95. Harmon 
and Evans also began co-hosting En- 
tertainment Radio Networks' "Week- 
ly Top 30" countdown show, a gig that 
lasted for seven years, until they 
were replaced last year by Charlie 
Tuna. 

After leaving KPLX. Evans ended 
up at WCUZ Grand Rapids, Mich., but 
after only eight months there, the sta- 
tion was bought by the competition, 
and Evans was out 

Evans, who had always wanted to 
host a syndicated morning show, spent 
almost 18 months looking for the right 
next gig, something he says was "one 
of the hardest things I've ever been 
through." He moved his family back 
to Dallas and worked part time at AC 
KDMX, "just so I could remember 
how to do a show." He even considered 
becoming a stockbroker and attended 
a seminar in that field and a few job 
interviews. "I took a long time looking 
for the right situation because I have 
two kids now, and I don't want to be 
mo\ing them all over the country," he 
says. "This [job] was something I 
could see doing for the rest of my 
career. When I got the call from L.J., 
the light went off in my head." 

PHYILIS STARK 
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'Super Country' To Salvage Dull Weekends 

United Stations Show Delivers Upbeat Programming 



BY DOUG REECE 



LOS ANGELES— United Stations is 
aspiring to come to the rescue of 
country stations suffering the perils 
invoked by the one of the worst radio 
villains — staid, lethargic weekend 
programming — with its new syndi- 
cated program, "Super Country With 
Ben And Brian." 

United Stations VP of program- 
ming Andy Denemark says the show, 
which debuted on more than 60 sta- 
tions in early August, promises to 
deliver a much-needed jolt to sleepy 
Saturday and Sunday mornings. 

"We were interested in creating a 
weekend show that soimded like the 
rest of the programming on a station, 
particularly one with the energy you 
find in an afternoon drive or morning 



show," says Denemark. "Something 
that's lifestyle-oriented, fun, and 
upbeat, with characters. Something 
that would feel like the sixth day of 
your morning show." 



NETWORKS & 
SYNDICATION 



Enter dynamic duo Brian Egan and 
Ben Campbell. The two DJs, who 
were brought together in 1994 by for- 
mer WWYC Lexington, Ky , PD (now 
operations director for WWYC, 
WMXL, and WLKT Lexington) Doug 
Hamand and who now host mornings 
at KMLE-FM Phoenix, have built a 
name for themselves in the past few 
years with their with off-the-wall 



SEX, FIGHTS, DRAMA— ALL OFF THE AIR 



(Continued from pane SI) 

let their staff go? And when, and 
how, should you resolve conflicts and 
disputes? At the fall National Assn. 
of Broadcasters Conrention, WJLB/ 
WMXD Detroit GM Verna Green 
told attendees in a session that she 
was able to keep the drama at her 
stations under control by making 
sure she talked to the parties 
involved as soon as possible. Green 
also said that in radio's new, more 
corporate atmosphere, she looks for 
a "psychological hardiness" among 
her new hires. "I don't have time for 
drama. If you have high drama, go 
somewhere else," she says. 

"I believe everybody knows right 
and wrong and knows what the 
guidelines of the station are," says 
LaMonda Williams, PD of WNHC 
New Haven, Conn. "When you see a 
DJ going outside of the guidelines, 
you need to have a talk, give warn- 
ings, take disciplinary action. The 
thing is, when it happens, you have 
to react quickly and calmly so it 
doesn't interrupt the flow of pro- 
gramming. Don't let it go, because it 
becomes cancerous and affects the 
other employees." 

"I will not tolerate anyone disre- 
specting another person," notes 
Monica Starr, PD of WMXD. "And 
when you let your staff know that in 
advance, and things don't go well, 
then you have to follow through on 
reprimanding or, if necessary, dis- 
missal. If you don't follow through, 
no one will believe you down the 
road." 

Keith Landecker, PD of WJTT 
Chattanooga, Tenn., agrees. "We 
don't tolerate drama," he says. "I'm 
proud of most of the people who have 
been here. The rules are no drugs, 
no drink, and the biggest rules: You 
can't be late and you have to be pre- 
pared. We teach on that level, that if 
you want to do this right and you 
want to make money at it, you have 
to be this kind of person. Otherwise, 
don't waste my time or your own." 

Adds Cliff Winston, PD of KJLH 
Los Angeles, "I think it's more 
important than ever to hire based on 
character. You find that in this busi- 
ness, there are very few sane peo- 
ple — the majority of people in the 
radio business are a little bit differ- 
ent. I've had jocks who come to work 



smelling like a sewer." 

Says Terry Avery of Personality 
Inc., a former programmer, "I have 
found that with jocks, just like kids, 
some of them you gotta really kick 
their ass, and then they think you 
love them. Some you can sit down 
and you can talk to intelligently. You 
can't deal with everybody the same 
way 

"It's like that everywhere; it's not 
just in radio stations," Avery adds. 
"It's not just with black/urban radio, 
it's on all levels. It's always going to 
be there. People are individuals, they 
are into their own thing at certain 
times, and when you bring folks 
together, there's going to be some 
kind of drama. It depends on the 
managers to the extent that they 
keep it under control." 

WMXD's Starr agrees. "As corpo- 
rations are taking over, and the 
knowledge now that Wall Street is 
involved, it's the managers' respon- 
sibility to disseminate those expec- 
tations to his/her staff. At this stage, 
you cannot have someone on your 
staff up on statutory rape charges, 
because now it becomes more than 
just an image thing for a station; it 
could likely affect the stock of the 
company as a whole. And you better 
believe you will be made an example 
of. There are new rules now, and 
radio is more corporate than it has 
ever been before." 

Assistance in preparing this story 
was provided by Airplay Monitor 
sttrff ivriter Dana HaU. 



comedy sketches, impressions, and 
hip topicality. 

In fact, Egan and Campbell wreak 
havoc on the heavy-handed, modulat- 
ed tone of much syndicated weekend 
programming. For example, when the 
duo heard that Sean Penn was plan- 
ning to get involved in a remake of 
"Casablanca," they quickly dreamed 
up a bit where Penn, in hilarious Jeff 
Spicoli-accented dialogue, interacts 
with Ingrid Bergman from the film. 

Campbell, who began listening to 
country music as such artists as 
Garth Brooks, Alan Jackson, and 
Brooks & Dunn gained widespread 
notoriety, admits to being somewhat 
of a latecomer to the genre. Still, he 
says, this actually helps him relate to 
many of today's new and diversified 
country fans. 

"We fit the country lifestyle that's 
out there today," he says. "We fit the 
people living in the suburbs of 
Phoenix, Los Angeles, or Nashville. 
These aren't people living in trailers 
without heat. These are people dri- 
ving Camrys, making a good living, 
sending their kids to private school, 
and they like what country music says 
about their lives." 

This idea is also reflected in the 
structure of the show, says Denemark. 
Though "Super Country" is built 
around a hits countdown, he main- 
tains that at the heart of the program 
is Campbell and Egan's delivery and 
the show's content, which plucks 
equally from headlines in entertain- 
ment and country periodicals. 

"The format guarantees to the sub- 
scribers that the hits are getting 
played and you're not going out of 
your format to play our show," says 
Denemark. "And it also gives the show 
some structure, but you will always 
hear the lifestyle emphasized." 

The network will also customize 
the program with stand-alone seg- 
ments that feature characters from 
the show, as well as Music Row 
reports from United Stations corre- 
spondent Lucy Grant. 

While the show, which will be 
bartered for six minutes of ad time, 
seems ready to make an impact, 
"Super Country's" hosts are still 
pinching themselves at their good for- 
tune. 

"If you told me that at 29 years old 
I'd be doing mornings in Phoenix and 
have a nationally syndicated show, I 
would have been like, 'Yeah, right,' " 
says Egan. "It's a long way from 
working in Martinsburg, WVa., sleep- 
ing on the floor, and making $10,000 a 
year." 
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The iove song is all used up," avers John Woz- 
niak, singer/songwriter of New York pop trio 
Marcy Playground. "I mean, the classics — 
Cole Porter, the Beatles — those love songs are so 
unique and say so much that they will ne\'er die. But 
with most of the songs you hear on the radio — and 
almost all of them are love songs — it's just, well, 
smre. In the '80s, of course, it was even worse. I 
couldn't turn on the radio back then. Even the 
heavy metal tunes were these crappy, by-the-num- 
bers love songs." 

Having said that, Wozniak admits that there 
eventually came a time when he faced the in- 
evitable, a time when he, too, felt compelled to write 
a love song. "I always thought that if I ever did 
write a love song I would have do it in a way that 



didn't follow the typical formula, especially with the 
lyrics," he explains. 

So there lies the impetus behind the odd love 
ditty "Sex And Candy," lodged at No. 25 on Modern 
Rock Tracks this issue. The track comes from 
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Marcy Plaj'ground's self-titled Capitol debut album, 
which was rereleased in October after its initial 
issue on EMI earlier this year. The song also ap- 
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pears on the Mammoth soundtrack to the upcom- 
ing film "Hurricane Streets." 

Abetted by Dj'lan Keefe on bass and Dan Reiser 
on drums, Wozniak drawls out the simple cadences 
and droll metaphors of "Sex And Candy" ("there 
she was like double cherry pie . . . like disco lemon- 
ade") with a wan coffeehouse air. The voice of expe- 
rience, he lifted the titular phrase from an incident 
of coitm bjterruptiui years ago. 

"I got the 'Sex And Candy' bit from this time 
when I was in bed with this girl in her dorm room 
and her roommate walked in," Wozniak explains. 
"She just said, 'Whoo, it smells like sex and candy 
in here.' That sounded so weird and cool that it 
stuck with me for years. Actually, I should have had 
sex with the roommate. She was cute and cool." 
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r"":j6LEIS REVOLUTION 
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<3 Honey /Marish Carey 

® Gut Til It's Gans / Janet Jackion 

Festurinii Q-Tip And Joni Mitchell 
® Stand By Me /Oasis 
® Where'i The Love / Hanion 

Dream / Forsit For The Treei 
<S> Hitchin' A Ride / Green Day 
® JoQa / Bjork 

@Milk/Char» 

O Free I Ultra Nate 

® Lenend Df A Cowgirl / Imani Coppola 

O Come On Eileen / Save Ferrii 

O Say Nolhin' / Omar 

®L-L-Ues/ Diana Kir)fi 

& On My Own / Peach 

€> II Be Missing You / Puff Daddy S 

Faith Evans Featuring 112 
® Self Confidence / Newtone 
OWhat About Us /Total 

® When You Wanna Move / Adm 

O Candia In The Wnd ISST'Somtthing 

About The Way Ybu Look TongM/ 

EKon John 
@ Ooni Say / Jon 8. 
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dOoh-La-Lj/CooliD 
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d Butterfty / Mariah Carey 
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® Spice Up Your Lff« / Spwe Sirfs 

@ The Reason / Syft 130 

© ICare 'flout You (from "Soul food"]/ 
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® Untouchable /fttatto 
9 I Know Where It's At / Ail Samu 
3 Gvpsv Lei}y / Matt Bienco 
® Supernatural / Wild Orchid 
@ Brner Sweet Symphony / The Verve 
® Nowhere Naar / Summercamp 
® Hundred Mile High Crty / Ocean 

Colour Scene 
& Any Way Vou Look / Northern Uproar 
® Soul Mate / Sakura 
$9t9Ctmiu CMit In heard on 
'Sapporo Beer Tokio Hoi 100~ 
every Sunday 1 PM S PM on 
J-WAVE/81JFMm TOKYO 



mck «Micra an M 



2* hcun 1 dSf , 7 lUys ( •>«(ti. Sonp nntuOS Oy nurroer OHBCtons. 
l.lOOdelectKiiKlUcKJcrnRochlftymefHitlime ^ VdwCip raiUDiny C1997. aiboanlW CommunKMom 



B1.3Fm J-UJflUE 

Stadon iirfoimalion available al: 
litt|i://www.|-wave.co.j( 



BILLBOARD NOVEMBER 8, 1997 



87 



^Ibooid 

Brought to you by PLAKMAN 





THE ONLbJ LIMIT IS bJOUR IMAGINATION! 



CALL PLAKMAN AT 516-239-6036 • TOLL FREE: 1-888-610-4668 

FAX 516-239-0377 • ADDRESS: P.O. BOX 289. CEDARHURST. NY 11516 



Radio 



SUMMER '97 ARBITRONS 

l2-pluit overall average quarter hour shares (^) indicales Arbiinm tnarkei ra-nk. 
Copyright 1997. Arbitron Ratings Ca May not be qttoted or reproduced imihout 
the prior written pertnitsion ofArbitrorL 







Su 


Fa 


w 




Su 


Clll 


Famat 


■96 


■96 


■97 


■n 


'97 


CHARLOTTE, N.C.— (37) 




WPEG 


RtB 


94 


93 


100 110 


10.0 


WSOC-FM 




36 


88 


92 


86 


7.6 


WRFI 


album 


9.5 


8.0 


i.l 


68 


7.0 


WWMC 


oldies 


5.9 


5.5 


5.5 


4.9 


(1 


WBT-HM-FM HI 


6.1 


63 


5.8 


6.5 


5.9 


WUV'FM 


m am 


4.1 


43 


4.7 


4.3 


S.6 


WIYI 


»C 


5.8 


6.3 


5.8 


7.1 


5.S 


wur 


country 


6.0 


7.0 


5.0 


5.1 


5.3 


WNIIS 


lop 40 


65 


5.0 


50 


4.6 


5-1 


wsss 


CIS rock 


3.3 


41 


4.7 


4.2 


4.6 


WLIIt 


AC 


3.5 


3.4 


4.1 


39 


4.1 


WEND 


modem 


3.9 


43 


43 


37 


3-9 


WNMX-FM 


adult std 


1.6 


2.8 


2.6 


2.4 


2.0 


WXRC 


tnple-A 


1.0 


1.5 


.8 


1.6 


2.0 


WCCI 


lazz 


1.9 


1.7 


1.9 


2.1 


1.6 


WFMX 


countri^ 


1.5 


1.1 


1.0 


1.6 


1.3 


WMIT 


retigious 


16 


1.6 


20 


1.5 


1.3 


NEW ORLEANS— (39) 






WQUE 


RSB 


13.1 


12.1 


13.0 13.2 


134 


WYLO-FM 


RSB adult 


8.0 


9.4 


8.7 


7.7 


10 0 


WWL 


W 


U 


9.8 


8.6 


8.5 


7.2 


WItOE 


country 


6.4 


7.3 


75 


7.7 


6-0 


wm 


oldres 


48 


4.9 


60 


41 


5.3 


WIMG 


AC 


48 


5.5 


51 


5.1 


5.2 


WEZI 


AC 


4.7 


33 


29 


40 


4-7 


WLIS 


AC 


38 


4.2 


3.7 


52 


4.4 


WMIO 


cIs rKk 


48 


4.2 


3.4 


3.6 


4.4 


KHON 


top 40 


5.1 


4.1 


5.3 


4.2 


4J 


wno-M 


religious 


3.2 


3.8 


4.1 


3.4 


4.0 


IUIE2 


RSB oldits 


4.0 


5-0 


3.4 


4.8 


3.7 


WCKW-FM 


album 


3.5 


3.7 


2.9 


27 


3.5 


HIND 


modern 


2.7 


2.3 


3.8 


3.8 


3.4 


WBM 


religious 


1.6 


1.7 


1.7 


2.5 


2J 


WBTU 


adunstd 


3.1 


2.2 


2.7 


2.6 


2.1 




BUFFALO, 


N.Y.— (40) 






WGRF 


cisrwk 


87 


6.3 


65 


9.6 


8 9 


WBEK 


W 


8.8 


11.4 


95 


7.4 


8.7 


ma 


country 


90 


74 


89 


73 


8.1 


nm 


AC 


7.3 


7.8 


84 


8.3 


7.8 


mm™ 


oldies 


7.0 


7.0 


7.0 


6.7 


7.5 


WBLI 


RtB 


65 


6.8 


6.5 


84 


7.4 


ma 


aduttstd 


6.0 


6.1 


6.5 


5.9 


6.5 


msi 


tup 40 


7.6 


7.4 


7.6 


7.0 


6.3 


WICE 


AC 


25 


2.5 


3.3 


5.1 


5.9 


WMig 


AC 


60 


5.8 


7.0 


5.8 


4.6 


WGR 


W 


4.7 


5.3 


6.0 


5.7 


4.5 


WEDC 


modem 


6.3 


6.0 


5.2 


4.7 


4J 


WDO 


religious 


.9 


1.1 


10 


1.3 


1.4 


WKUC 


country 


1.5 


1.7 


U 


1.5 


1.4 


wwws 


R&B dUks 


.9 


1.1 


1.0 


16 


1.3 


HARTFORD, CONN.— (42) 




WTK-IM 


W 


9.3 


12.1 


12.5 


114 


12.0 


WRCH 


AC 


9.7 


12.6 


12.8 


12.2 


lU 


WWVZ 


country 


7.7 


74 


8.0 


75 


i.5 


WIIC-FM 


AC 


78 


6.8 


77 


6.4 


6.3 


nilC'iwwsic ailunsttf 


3.3 


4.2 


4.7 


50 


5.7 


WKSS 


top 40 


6.7 


57 


6.0 


64 


5.7 


WRC-FM 


OldKS 


6.5 


5.4 


5.8 


5.5 


5.5 


mim 


modem 


5.3 


6.2 


48 


3.9 


5J 


W2MX 


'70s oldies 


5.2 


3.8 


38 


3.8 


4.1 


wca-FM 


album 


23 


2-9 


2.6 


3.1 


3.4 


WIIE2 


RtB 


.3 




4 


1.8 


U 


WUn-M-FM dsioch 


1.3 


1.4 


2.4 


2.4 


2.1 


WHCN 


dsiDck 


4-9 


3.8 


3.1 


2.9 


2.0 


WFU( 


spots 


1.3 


1.6 


11 


11 


1.5 


vn>ui 


albinn 


1.1 


.9 


.8 


.8 


1.4 




MEMPHIS— (43) 






WHRt 


RtB 


128 


12.6 


12.8 


11.8 


9.7 


UMS 


RtBaM 


7.0 


5.8 


8.7 


6.8 


7.4 


WDVII 


AC 


7.5 


7.1 


7.9 


8.4 


T.O 


KXNT 


RtB 




1.3 


.5 


4.2 


(.9 


OTU 


RtB adult 


8.7 


6.9 


57 


8.8 


6.9 


WEGR 


album 


67 


50 


58 


5.1 


8.4 


WLOII 


religious 


6.6 


4.4 


6.6 


5.9 


6.3 


WMC-FM 


AC 


6.4 


82 


78 


6.0 


6.0 


vran 


country 


5.8 


6.5 


61 


5.5 


il 


WSRR-FIII 


cIs rock 


Z2 


3.7 


2-8 


3.8 


5.2 


wo<n 


country 


3.4 


3.9 


48 


4.2 


4.4 


WPU 


adult std 


1.0 


1.4 


2-3 


2.7 


2.4 


WMC-UI 


W 


4.5 


4.0 


3-2 


3.1 


2.3 


wiaa 


modem 


3.1 


2.6 


2.2 


1.9 


2.3 


WREC 


W 


1.3 


1.7 


1.4 


1.3 


1.1 


WMFS 


album 


2.8 


1.7 


2.0 


2.4 


1.1 


WJCE 


RiB Okies 


2.3 


2.4 


1.6 


1.6 


1.6 


WCRV 


religious 


23 


1.9 


1-9 


1.7 


1.4 


IWAM 


religious 






-7 


.6 


1.1 




NASHVILLE— (44) 






wsn 


country 


14.8 


11.9 


15.6 


13.8 


U.9 


mM 


RIB 


8.0 


64 


8.4 


7.2 


10.1 



Su Fa W So Su 
Call Fernal *96 '96 '97 '97 '97 



WGFI 


cIs rock 


6.1 


6.3 


46 


7 6 


1.0 


WSM-FM 


countiy 


8.4 


9.7 


9.2 


6.1 


7.1 


WKDF 


modem 


6.3 


4.7 


4.8 


5.0 


6.7 


WRVW 


top 40 


7.2 


6.4 


4.9 


7.6 


6.0 


WRMI 


oldies 


1.1 


4.2 


4.5 


4.3 


5.6 


WSM'UI 


countiy 


4.1 


4.4 


3.7 


2.8 


4.1 


WWW 


N/I 


3.6 


4.5 


4.2 


3.7 


3.8 


wnA 


AC 


56 


5.7 


4.6 


4.6 


3.7 


WUC-AM 




3.1 


3.3 


3.9 


3.8 


3J 


WUC-FM 


AC 


4.3 


3.8 


37 


4.0 


2.8 


WIZC 


jazz 


3.4 


2.9 


3.9 


3.9 


2.3 


wazo 


top 40 


.5 


.3 


2.0 


2.7 


2.3 


MU«nfi«n. Inple-A 


2.4 


3.8 


3.9 


2.3 


2.0 


WVOL 


R&B oldies 


2.2 


.9 


2.0 


1.7 


1.6 


WMDB 


RtB 


1.0 


12 


.4 


.8 


1.1 


WMIT/WCCR 


country 


.4 


.6 




,2 


1.0 


WZPC 


couoby 


6 


1.0 


8 


10 


1.0 


LAS VEGAS— (45) 






KUIC 


lop4(VrWlim8.2 


9.3 


8.2 


7.9 


9.7 


UUL 


adult std 


10.0 


7.0 


8.0 


8.8 


8.6 


nns 


AC 


5.7 


4.9 


5.6 


5.7 


6.4 


KWHR 


country 


6.1 


5.5 


5.7 


6.0 


6.3 


KMZa 


AC 


6.0 


5.6 


61 


5.3 


6.1 


KSHC 


AC 


6.6 


6.9 


6.2 


7.9 


6.1 


KXIE 


modem 


4.0 


4.4 


4.6 


5.1 


5i 


IIU2 


cIs rock 


4.0 


4.2 


5.0 


5.5 


5.0 


HEMS 


countiy 


6.2 


4.7 


5.1 


3.9 


4.1 


mo 


oldies 


3.2 


4.1 


3.1 


3.5 


3.6 


KOOL 


oldies 


3.6 


4.7 


48 


3.4 


3.5 


KEDG 


modem 


50 


5.0 


3.6 


4.1 


3.4 


tOMP 


album 


39 


4.6 


3.2 


3.2 


3.2 


KLM 


Spanisli 


2.1 


19 


3.4 


2.9 


3.1 


K»IT 


N/T 


13 


16 


2.9 


4.5 


3.0 


Km 


tnple-A 


2.1 


2.3 


2.5 


2.4 


2.4 


am 


N/T 


2.2 


3.6 


1.9 


1.4 


1.5 


mtiu 


N/T 


1.0 


1.3 


1.1 


1.5 


1.1 


KVIC 


N/T 


13 


18 


1.6 


1.4 


1.1 


ROCHESTER, N.Y.— (46) 




WHAM 


N/T 


11.3 


11.8 


10.2 10.7 


11.0 


WBEE 


countiy 


10.4 


lo.e 


9.7 12.0 


10.5 


WTO 


top 40 


8.2 


7.9 


8.2 


7.9 


8.9 


WRMM-FM 


AC 


6.2 


7.9 


8.4 


7.4 


6.8 


WCMF-FM 


album 


7.5 


6.0 


7.0 


6.5 


5.8 


WDn 


RtB 


5.1 


5.0 


5.8 


5.0 


5.7 


WKVI 


modem 


6.0 


5.5 


5.2 


5.1 


5.5 


WVOR 


AC 


4.6 


6.0 


5.5 


4.5 


4.9 


WZNE 


AC 








3.2 


4.7 


WKU 


oldies 


48 


5.0 


5.5 


4.2 


4.3 


WBBF 


adult sld 


3.7 


2.8 


2.4 


3.1 


3.0 


WtWIWMia 


tnple-A 


32 


2.9 


33 


2.4 


2.5 


wam 


clsrock 


31 


2.4 


3.1 


2.9 


1.9 


wxn 


N/T 


1.2 


1.0 


.9 


.8 


1.1 


LOUISVILLE, KY.— (50) 




WAMZ 


countiy 


14.9 


15.2 


15.4 13.9 


139 


WIUS 


N/T 


11.8 


16.5 


144 12.1 


11.6 


WCZI 


RSB 


6.5 


7.7 


8.0 


81 


7.0 


won 


top 40 


6.6 


6.6 


7.4 


7.5 


6.5 


WVE2 


AC 


5.2 


3.8 


5.4 


6.0 


S.4 


WTFX 


album 


4.8 


5.0 


5.4 


5.8 


5.0 


WRM 


oldies 


3.7 


5.0 


3.7 


4.9 


4.7 


Wins 


modem 


3.7 


1.7 


2.1 


2.3 


4.4 


WDMF 


album 


5.1 


2.7 


3.2 


4.7 


4.1 


wyn 


cisrock 


4.3 


5.0 


4.1 


4.4 


4.0 


WHKW 


countiy 


2.3 


2.3 


2.8 


2.4 


19 


WSJW 


jazz 


4.3 


3.0 


3.1 


2.9 


2.8 


WMIM 


RtB adult 


1.2 


1.6 


1.4 


2.4 


2.3 


WWG 


adulstd 


4.0 


3.8 


3.4 


3.3 


10 


WUK 


aduttstd 


.7 


.9 


1,2 


4 


1.9 


mm 


Nn 


9 


1.5 


1.8 


1.3 


1.8 


WIOII 


relfious 


.8 


.6 


.8 


.9 


lA 


wnwwuui 


lelvovs 




.6 


.5 


.8 


1.1 


OKLAHOMA CITY— (52) 




mv-FM 


countiy 


10.3 


13.9 


15.0 12.7 


13.6 


mu-ui-FM 


oldies 


9.0 


8.3 


11.3 


9.9 


10.6 


MTO 


top 40 


85 


7.2 


9.4 


9.2 


10.2 


nsT 


countiy 


6.6 


6.9 


7.1 


6.8 


U 


Urol 


N/T 


5.8 


6.4 


5.9 


7.1 


1.9 


nn 


album 


7.2 


5.7 


6.2 


8.4 


ii 


iHei 


AC 


7.6 


7.6 


5.9 


7.8 


1.3 


tm 


cisrock 


5.7 


6.1 


6.0 


4.8 


5il 


nsp 


RtB 


6.3 


5.4 


5.3 


5.3 


4.4 


ms 


AC 


3.7 


3.0 


3.0 


4.7 


4.1 


an 


modem 


6.4 


4.7 


4.0 


4.0 


3.8 


ma 


jazz 


4.8 


3.6 


3.2 


3.4 


U 


noiywwis 


spods 


1.2 


1.9 


1.7 


1.3 


1.4 


m 


W 


27 


2.3 


1.3 


.8 


1.4 


UK 


sports 






.6 


1.0 


1.1 


(IKV 


religious 


.9 


1.1 


11 


1.0 


1.1 



DAYTON, OHIO— (54) 

Hm county 14.9 12.1 11.3 12.8 13.2 







Su 


Fa 


w 




Su 


Call 


Format 


•96 


■9« 


■97 


■9> 


'97 


WMMX 


AC 


7.2 


7 3 


6.6 


91 


89 


WTUE 


album 


7 2 


69 


6.3 


7.0 










fi! 










Ni'T 


fifi 














Ka 


fil 


45 


56 


55 


WROU 




Kl 


18 


7 6 


5 0 


;'j 


WLW 


N/T 


45 


41 






45 




L 

CIS lOCK 


4 0 


50 


4 2 


1 J 


43 


Wri BW71 R 




3 0 


2 4 


2 9 


4 0 


4.0 


WONE 


adult Std 


49 


4.1 


3.5 


3.3 


4.0 


wan 


RSB 


1.5 


49 


4.2 


34 


3.3 


WXEG 


modem 


4.1 


3.8 


3.5 


3.9 


3J 


WDAO 


RSB adult 


2.0 


22 


1.7 


12 


1.8 


WPFB-FM 


country 


14 


1.8 


1.3 


1.5 


1.8 


wFa 


religious 


1.1 


1.8 


1.6 


11 


1.7 


WIISW 


country 


1.0 


1.4 


1.7 


1.3 


1.7 


BIRMINGHAM, AU.— (55) 




WZIKAM-FM 


counliy 


144 


12 6 


12.2 124 




WBHJ 


RSB 


55 


74 


7.7 


85 


7-, 
1.3 


WOOL 


oMies 


5.4 


48 


5.7 


38 


In 


wirsF 


AC 


4.9 


46 


6.1 


4.7 


[e 


W8HII 


RS8 adult 


2.6 


6.6 


6.3 


7.1 


5^ 


WDM 


RS8 


9.1 


6.6 


5.4 


6.1 




WERC 


m 


6.9 


6.5 


5.7 


4.9 


54 


W21IR 


cisrock 


7.1 


7.6 


7.1 


6.1 




WMll 


AC 


6.1 


6.9 


6.9 


82 


5 1 


WAGG 


religious 


2.7 


3.5 


34 


4.4 


3 9 


WRAI 


modem 


3.2 


3.3 


3.9 


45 


3.5 


WDK-FM 


religious 


3.8 


2.9 


31 


17 


3 0 


WOWC 


country 


3.2 


2.9 


35 


3.8 


2.7 


WA1V 


RSB oldies 


3.2 


3.1 


3.1 


2.9 


IS 


wim 


spofts 


1.4 


3.1 


2.2 


1.7 


2.0 


WFMH 


country 


1.0 


7 


.8 


1.4 




WILD 


religious 


2.0 


1.5 


1.4 


1.0 


1.8 


WHEN 


AC 


.9 


5 


1.0 


9 


1.7 


im« 


easy 


.9 


1.0 


.5 


1.2 


1.0 


RICHMOND, VA.— (56) 




wcox 


RSB 


9.7 


106 


9.9 


10.7 


110 


WKHK 


country 


11 I 


11.2 


10.4 


12.9 


108 


wnn-FM 


AC 


88 


84 


9.7 


80 


9 7 


WRVA 


N/T 


8.6 


8.7 


9.4 


7.6 




WRVO 


top 40 


6.0 


5.3 


6.2 


5.7 


67 


WMX8 


AC 


4.3 


5.0 


6.0 


61 


54 


WRXL 


album 


4.9 


4.3 


5.2 


4.9 


41 


WPU 


RSB 


4.6 


63 


48 


4.7 


5n 


WSMl 


jazz 


62 


58 


5.3 


3 8 


47 


WSOl 


RSB adult 


1.8 


2-2 


17 


2.8 


3i 


WVGO 


oldies 


1.8 


2-8 


2.9 


3.7 


32 


WiZU 


modem 


4.2 


45 


38 


3.3 


3.1 


WKLR-FM 


cisrock 


2.9 


16 


17 


U 


2J 


WTVII4M 


adult std 


2.1 


19 


1.8 


1.9 


IJ 


WFTH 


religious 


13 


.7 


1.3 


U 


1.5 


WIGI 


country 


1.4 


17 


2.4 


1.3 


U 


WRNL 


W 


1.1 


13 


1.0 


1.2 


U 


WGCV 


religious 


1.7 


9 


.7 


1.6 


12 


ALBANY, 


N.Y.— (57) 






WGM-UI-FM 


country 


11.7 


11.0 


111 


10.5 


10-5 


WFIT 


top 40 


81 


9.2 


9.5 


9.3 


i2 


WGT 


m 


9.3 


9.6 


8.8 


9.3 




WTIB 


AC 


9.0 


10.0 


10.3 


7.8 


15 


WOIVWIKm 


modem 


5.7 


5J 


7.0 


71 


7a 


WABr-AM-Ftl 


adult std 


6.0 


7.2 


5.8 


6.0 


Gfi 


wprx 


album 


7.4 


7.7 


71 


7.0 


50 


WRVE 


cisrock 


5.6 


5.4 


5.8 


5.3 


Jl 


Wim^H-FII 


(Mies 


1.9 


1.0 


36 


4.4 




woE/wai 


AC 


3.1 


2J 


11 


3.1 


2.7 


WHRl 


jazz 


1.7 


2.3 


1.4 


18 


2J 


WXCt) 


cisrock 


2.7 


1.4 


2.0 


11 


2.5 


mi 


tnplfl-A 


1.9 


16 


.8 


1.2 


2-5 


wEin 


modem 


1.3 


14 


.9 


1-2 


IJ! 


WPTRFM 


country 


.8 


14 


1.7 


1-5 


1.4 


WROW 


WT 


1.4 


1.5 


1.3 


1-4 


1.4 


HONOLULU— (58) 






HN-ANFM 


lop4IVrtiytlimll.5 131 


111 


9-9 


12.1 


ISSK-FM 


AC 


111 


10.3 


116 


11-0 


8.8 


KCH-FM 


Hawaiian 


78 


7 0 


7.6 


81 


g J 


MmaAMFM 


top40/rtiytbm7.2 


69 


7.5 


5.5 


8 7 


HNE 


Hawaiian 


5.4 


61 


4.8 


7.5 


1 J 


KII1A/M)TI) 


AC 


80 


8.3 


9.6 


71 


5J 


KSSII^M 


AC 


85 


8.3 


8.8 


7.0 




KGIIIZ 


oldies 


1.1 


.7 


3.2 


5-5 


5.3 


KUMU-FII 


easy 


6.2 


5.7 


6.3 


5.9 


49 


■POI 


modem 


3.7 


3.7 


3.0 


4.3 


4.7 


KHVH 


oldies 


2.9 


4.1 


3.9 


4.0 


4_2 


nu 


cisrock 


4.7 


4-0 


2.4 


3.3 


3.4 


njcs 


AC 


3.0 


1-5 


2.4 


2.0 


1.8 


niHR 




1.1 


1-3 


10 


1-3 


1.6 


UXH-AH 


Hawaiian 


1.5 


2-6 


1.7 


1.1 


1.4 


KHUL 


RSB adult 


14 


2.3 


2.2 


1-9 


1.4 




adult std 


2.7 


12 


20 


14 


1.4 


NUM-FM 


loligiaiis 


1.5 


1.7 


11 


14 


1.3 


TUCSON, ARIZ.— (60) 






niM 


country 


13.1 


14.4 


11.4 13.5 


110 


HIM 


top 40 


9.5 


85 


7.6 


9.5 


9.4 


nffiz 


AC 


8.7 


9.4 


9.0 


9.3 


8.1 


nn 


album 


6.6 


7.5 


63 


6.9 


6.9 


msr 


N/T 


62 


7.8 


5.7 


6.1 


5.8 







Su 


Fa 


W 


Sp 


Su 


Call 


Fernal 


■96 


•96 


■97 


■97 


■97 


™]iL „, 


'70s oldies 


6.3 








59 


KWFM-FH 


oldies 


4.5 


17 


JQ 


5 7 


AQ 




aduttstd 


37 


3n 


58 


?« 


45 


IFM 


modem 


3.6 


15 


41 


56 


40 


Sir 


top40/iliytlim5.5 


51 


60 


37 


38 


KKHG 


CIs rKk 


3.7 


4.5 


4.6 


3.7 


3.6 


KSJM 


top 40/rtiytlim .8 


11 




23 


3.7 


K2LZ 


Spanish 


2.0 


g 


1 7 


2 5 


2.3 


Rcue 


countiy 


.9 


1.7 


.8 


1.0 


1.9 


HEW 


Spanish 


1.1 


1.0 


1.1 


1.1 


U 


KGVr 


adult std 


19 


10 


1.7 


1.6 


1.6 


MlTl 


Spanish 




8 


.5 


.4 


1.6 


KFFII 


spotts 


.5 


.6 


.7 


6 


1.0 


KTUC 


N/T 


1.4 


14 


1.4 


9 


1.0 


KTZR 


Spanish 


26 


19 


2.5 


21 


1.0 




TULSA, OKLA.— (61) 






KWEM 


country 


112 


90 


119 






niMG 


N/T 


98 


10 5 


83 


fii 


01 


moo 


album 


6.3 


84 


7.9 


7 5 


8 1 


mm 


top 40 


60 


85 


70 


71 


67 


USR 


ds rock 


5.1 


57 


5.0 


fiK 


fi5 


nnz-FM 


modem 


7.8 


5.9 


5.3 


fifi 


65 


RBEZ 


AC 


5.3 


4.6 


6.3 


51 


5 9 


REMX/niOl-FM religious 


3.5 


3-2 


3.1 


48 




KOU-FM 


oldies 


5.7 


39 


3.7 


4 5 


4.5 


KVOO-AN 


country 


3.7 


4.0 


44 


3 1 


45 


KVOO-FM 


countiy 


45 


50 


4.6 


4 3 


40 


lOiAV 


AC 


3.0 


3.4 


4.6 


50 


4-0 


Kcn 


country 


3.3 


3.4 


2.6 


28 


3.3 


KGTO 


adult std 


3.1 


2.9 


3.1 


25 


15 


Hits 


lan 


3.9 


2.5 


2.4 


2.8 


15 


UMM 


RtB 


4.0 


2.7 


4.5 


4.8 


13 


KCFM 


classical 


24 


2.2 


1.4 


11 


1.9 


KCFO/MSl 


religious 


.4 


.9 


8 


8 


1.0 


ALLENTOWN, PA.— (65) 




NIEB-FM 


lop 40 


133 


11.6 


12.6 13.6 


114 


WOK 


oldies 


115 


7.9 


10.3 10.0 


113 


WZZO 


album 


87 


9.4 


7.0 


8-2 


9 0 


WCTO 


country 


6.7 


106 


81 


89 




KIEV 


AC 


7.0 


8.8 


8.5 


7-0 


86 


WAEB4M 


N/I 


i2 


5-0 


5.3 


4.0 




WUP 


adnftsM 


4.9 


41 


3.7 


51 


IB 


WYSP 


album 


1.8 


1.5 


1.7 


1.7 


57 


WRNJ-FM 


country 


3.6 


1.9 


2.6 


2-6 


51 


WMGII 


dsmck 


1.5 


1.7 


15 


1-7 


18 


wKn 


top4l}/itiyttim .8 


1.0 


11 


1.8 


1 6 


wnu 


country 


1.9 


1.9 


2.4 


12 


1.5 


WEST 


adult std 


1.3 


2.5 


1.7 


2.0 




W«BC 


N/I 


1.0 


1.0 


.8 


1.0 


15 


WUSl 


RtB 


1.4 


.7 


.9 


2.3 


15 

j": 


WVNS 


oldies 


.4 


6 


.6 


12 


■■: 


WBDI 


religious 


6 


1.0 


1.5 


.7 




won 


N/T 


11 


.6 


1.2 


S 


in 
1.0 




AKRON, 0HIO-(67) 






WOMI 


country 


75 


6.9 


6.9 


7.5 


81 


WONE'FM 


album 


6.8 


6.1 


7.0 


6.4 


6 3 


WNIR 


W 


6.1 


63 


5.5 


4.9 




WMll 


oklies 


5.4 


8.0 


6.4 


6.4 


5 7 


WIDO 


AC 


6.0 


5.0 


6.6 


5.4 




WDOK 


AC 


5.0 


6.1 


6.0 


5.8 


44 


WGW 


country 


4.6 


5.3 


4.1 


3J 


17 


WNCX 


ds rock 


3.7 


3.7 


4.7 


4.1 


A2 


WAIt 


adult sld 


4.9 


4.3 


4.0 


4.5 




WZAI 


RtB 


3.6 


3.2 


3.1 


3.6 


3.9 


WNMS 


album 


3.7 


3.8 


3.8 


3.3 


li 


WRMR 


adult std 


3.0 


3.4 


40 


3.8 




WTAM 


N/I 


17 


11 


16 


14 


11 


WEMZ 


modem 


2-2 


1.8 


25 


27 


31 


WWR 


sports 


36 


2.5 


26 


3.8 


26 


WQU. 


AC 


2-3 


2.6 


2.9 


2.9 


2.6 


«g« 


country 


2.5 


2.0 


1.6 


1.5 


2.0 


WZIM 


top 40 


1.3 


19 


1.7 


1.7 


2.0 


wmnr 


jazz 


1.2 


1.8 


2.0 


1.6 


1.9 


WLIf 


AC 


3.3 


11 


1.9 


2.4 


1.5 


WTOU 


Rte adult 


1.2 


1.3 


.9 


1.5 


12 


WHIC-FM 


AC 


.5 


.9 


.9 


.7 


1.1 


WCU7 


classical 


1.4 


1.5 


10 


1.4 


1.0 


SYRACUSE, N.Y.— (70) 




WB8S 


country 


9.6 


9.1 


10.8 11.6 


9.7 


WHTQ 


bp 40 


91 


10.2 


9.2 


8.0 


87 


WSYR 


N/I 


89 


9.5 


9.1 


84 


7.6 


NMX 


album 


65 


6.6 


5.2 


5.8 


7.1 


WWHT 


top 40 


2.5 


3.4 


48 


52 


6.6 


nm 


AC 


6.8 


7.1 


6.9 


6.6 


6-6 


WSEN-FM 


old^ 


7.8 


7.3 


6.7 


6.2 


6.4 


wnw/wm cisrock 


5.1 


4.3 


45 


5.0 


5.0 


wniL 


modem 


4.8 


3.4 


3.9 


3.6 


4.B 


wm 


AC 


1.3 


41 


4.6 


3.9 


3.5 


WRDS 


RtB adult 


4.3 


3.0 


3.3 


4.3 


11 


WFBl 


adult std 


4.4 


3.4 


29 


3.3 


It 


wni/wnviiisnaduitstd 


15 


2.0 


20 


1.9 


14 


WFRG-FM 


country 


1.5 


1.5 


2.0 


19 


12 


WKSS 


N/T 


1.6 


1.9 


1.0 


1.6 


U 


WIIEII4M 


sports 


1.8 


17 


1.5 


11 


Li 


WOUR 


album 


.7 


10 


9 


4 


1.4 




OMAHA, NEB.— (72) 






DOT 


country 


10.0 


9.3 


10.2 


7.8 


8.8 


lEZO-FM 


album 


8.9 


8.2 


86 


82 


84 



PRO 


G R 


A K 


/I ^ 


1 1 


N 








Su 


Fi 


w 


So 


Su 


Call 


'ornit 


■96 


■96 


'97 


■9? 


■97 


KGOR 


oldies 


7.9 


6.5 


6.5 


8.0 


7.9 


KQKQ 




7 3 


80 


7.4 


64 


7.4 


KFAB 


N/T 


6.5 


7.8 


6.5 


7.8 


tA 


KKCD 


cisrock 


4.7 


4.8 


5.7 


81 


1.9 


WOW-FM 


country 


5.5 


7.0 


6.8 


6.4 


i.4 


KEFM 


AC 


6.0 


6.6 


6.1 


6.1 


St 


KESY 


AC 


2.8 


4.0 


4.2 


4.5 


4.4 




N/T 










*3 


KOIL 


ddutt std 


3.1 


3.3 


3.1 


3.2 


4.0 


KGOE 


modem 


5.1 


3.8 


4.6 


41 


11 


nNP 


AC 


17 


44 


15 


16 


18 


WOW-AM 


coufitiy 


3.3 


2.6 


4.3 


2.5 


14 


KOSJ 


fin 


2.5 


1.6 


4.0 


3.0 


11 


KOSR 


SIMttS 


1.4 


1.9 


.8 


18 


1.3 


KOIO-FM 


am std 


16 


1.4 


11 


11 


12 


TOLEDO, OHIO— (75) 






wno 


countiy 


13.1 


139 


15.8 13.7 


13J 


wvts 


top 40 


11.1 


91 


9.5 


9.1 


8.9 


WWWM-FM 


AC 


4.8 


6.3 


6.4 


6.3 


1.0 


WIOI 


album 


8.0 


7.5 


5.4 


71 


7J 


WRVF 


AC 


7.5 


8.6 


7.8 


6.3 


7.4 


WSPD 


N/T 


61 


U 


6.4 


6.2 


M 


WDM 


oldies 


5.8 


4.6 


5.1 


5.4 


5J1 


WBUZ 


albun) 


53 


4.6 


39 


3.8 


3.8 


WIZE 


cisrock 


.9 


3.5 


36 


3.3 


)i 


Will 


H/T 


3.3 


24 


3.0 


17 


17 


WIWA 


adult std 


30 


26 


26 


3.2 


16 


WIMI 


R&B adult 


4.1 


3.6 


3.0 


2.6 


10 


WlUC 


R&B 






.4 


3.1 


2.0 


WIOR 


R&B oldies 


12 


12 


12 


1.7 


1.6 


WIWR 


top 40 


1.2 


.8 


1.2 


IS 


U 


WXKR 


inodern 


17 


10 


1.5 


1.3 


12 


CIWW 


adullstd 


11 


8 


.4 


.9 


lit 


wmF 


aJbum 


.5 


4 


.4 


.5 


U 


WTOO 


country 


9 


6 


6 


4 


1.0 


SPRINGFIELD, MASS.— (77) 




wpn 


country 


9.9 


9.8 


9.4 


71 10.0 


WMAS-FM 


AC 


7.1 


86 


7.2 


9.4 


9.2 


WAOy-AM-FM 


cIs rxh 


9.1 


7.9 


7.3 


91 


6.1 


wnm-FM 


AC 


81 


71 


7.0 


5.8 


(.4 


WHm-AM 


N/T 


6.7 


7.0 


7.0 


5.9 


5.8 


WIIC-FM 


AC 


5.3 


4-7 


4.4 


4.1 


U 


WKSS 


top 40 


14 


2-4 


30 


3.4 


4.1 


WMAS-AM 


adullstd 


4.8 


4.5 


42 


4.8 


4.7 


WAAF 


album 


4.4 


17 


3.9 


3.9 


3.7 


WDRC-FN 


oldies 


3.4 


37 


15 


3.3 


3.2 


WKHZ 


N/T 


1.9 


3.1 


3.5 


3.0 


U 


WROI 


AC 


3.0 


2.2 


17 


2.9 


2.1 


WHMP-FM 


modem 


20 


2.3 


2.6 


3.3 


n 


WIXC-FM 


album 


1.8 


1.5 


2.3 


3,0 


17 


WMRO 


modem 


2.2 


1.7 


2.2 


2.4 


14 


WKia 


tnple-A 


12 


1.7 


2.2 


14 


u 


WSPR 


Spanish 


.9 


14 


1.2 


1.4 


1.7 


WHMP-AM 


N/T 


1.0 


17 


11 


10 


1.1 


WHIM 


cIs fKk 


1.0 


.6 


4 


.8 


U 


WSRS 


AC 


.5 


.9 


1.0 


.6 


u 


MONTEREY, CALIF.— (78) 




KDOH 


top 4IVrtiythfli7.4 


7.3 


7.6 


7.1 


7.9 


KTOM-AM-fM 


countiy 


4.1 


5.1 


6.2 


6.0 


u 


KGO 


N/T 


71 


5.4 


6.7 


6.4 


14 


KOCN 


oldies 


4.0 


45 


5.4 


4.4 


5.4 


KBOO 


classical 


3.3 


49 


4.2 


3.1 


4.S 


KSOiyiZOL 


Spanish 


1.9 


43 


34 


3.3 


14 


(CDU 


AC 


11 


1.0 


11 


3.4 


13 


nDO 


adullstd 


2.9 


3.3 


4.4 


3.7 


13 


HUT 


Spanisli 


3.9 


3.8 


25 


3.2 


13 


nwv 


AC 


6.5 


4.3 


48 


4.9 


U 


n>iG 


tiipte-A 


2.9 


3.1 


17 


4.0 


12 


niiR 


sports 


2.4 


2.4 


1.7 


1.9 


11 


(BAY 


AC 


4.5 


2.9 


3.3 


2.4 


19 


moc-FM 


cIs rxk 


3.1 


13 


3.0 


16 


li 


ILOK-FM 


Spanisli 


18 


2.8 


3.1 


3.2 


14 


KTGE 


Spanisli 


2.0 


2-6 


1.8 


19 


13 


(MBV-FM 


album 


3.5 


16 


1.7 


17 


12 


KSCO/KOMT 


N/T 


3.2 


3-1 


15 


3.7 


12 


BCBS 


N/T 


1.5 


1.9 


17 


1.9 


U 


niFI 


cIs roch 


15 


1.7 


15 


2.4 


u 


nsE 


R&B adult 


4 


.8 


.9 


11 


1.8 


IILFA 


Spanish 


2.0 


1.5 


18 


1.1 


U 


use 


jazz 


2.0 


2.6 


2.5 


2.9 


U 


HOME 


modem 


1.7 


12 


1.2 


1.2 


17 


BSIO 


^bum 


1.5 


2-6 


15 


1.5 


U 


KVmi-FM 


Spanisli 


17 


14 


1.8 


11 


1.3 


COLUMBIA, S.C.— (88) 




WWDM 


RiB 


19.9 


181 


17.8 16.6 13.3 


WCOS-FM 


country 


83 


11-1 


9.8 


93 


lU 


WHOIt 


top 40 


7.1 


81 


7.3 


83 


U 


WFMV 


reheious 


5.6 


5-2 


6.4 


6.1 


11 


WMFI 


cIs rock 


5J 


61 


6.3 


7.7 


IJt 


WSCQ 


adullstd 


5.3 


5.2 


6.0 


5.0 


SJ 


WVOC 




5.9 


53 


5.4 


4.1 


u 


WOMG 


otdies 


4.5 


5.3 


48 


5.5 


4.1 


WTC8 


AC 


6.4 


6.5 


7.4 


71 


4.5 


WARQ 


album 


5.5 


5.0 


5.3 


6J 


4.1 


WHC 


country 


2.9 


2.4 


2.0 


1.6 


12 


WUC 


sports 


11 


1.2 


1.0 


1.9 


1) 


WOIC 


R&6 oldies 


1.0 


1.8 


2.2 


1.9 


13 


WISH 


retigious 


1.0 


1.4 


.7 


.9 


1.2 


WISW 


N/T 


1.6 


1.1 


1.3 


1.0 


U 
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Music Video 



PROGRAMMING 



FOR WEEK ENDING OCTOBER 26, 1997 



MTV Sees Another Long-Term 
Live Program In '10 Spot' 



This uxek's colimm was prepared by 
guest coltmnist Sharon Stemback 

On OCT 14, MTV launched its hour- 
long live performance series, "Live At 
The 10 Spot," with David Bowie. 
(Bowie filled in for the Rolling 
Stones, who had to reschedule their 
appearance for a non-"10 Spot" MTV 
live performance special Oct 25.) 

"10 Spot" debuted on a Tuesday 
night from the historic Capitol The- 
ater in Port Chester, N.Y., the show's 
home stage is New Yorlt's 
Hammerstein Ballroom, 
but it is scheduled to air 10 
pjn. EST Fridays, barring 
exceptions to accommo- 
date artist schedules. 

In addition to an Oct 24 
show featuring Wyclef 
Jean Featuring Refugee 
Allstars and an Oct 31 
appearance by Jane's Ad- 
diction, the lineup includes 
Counting Crows Thurs- 
day (6) (deviating fi*om the 
Friday pattern), and Ra- 
diohead Dec. 19. On two 
Fridays in November, 
"Liw" will be pre-empted 
by two "Unplugged" episodes taped in 
September — Babyface and friends 
(10-11:30 p.m. Nov. 21) and Bryan 
Adams (10:30-11:30 p.m. Nov. 28). 

"We wanted to launch a premium 
music show in our prime-time block, 
where you find 'Road Rules,' 'Daria,' 
and 'Bea\is & Butt-head,' " says Andy 
Schuon, MTV's executive VP of pro- 
gramming. 

Comparing "10 Spot" to the chan- 
nel's successful performance-based 
"Unplugged" series, Schuon states, 
'*It*s a little more raw and outrageous. 
We figured 'Let's do a series where w« 
basically meet with the group and find 
out how to capture it in the best way 
possible.' We do our show in an actual 
theater with more of a standing 
crowd. It feels more real." 

In terms of the challenges that 
come with going live, "That's part of 
the excitement" says Schuon. "It's an 
intangible thing that live television 
brings. Whatever happens happens." 

MTV is open to booking a wide 
range of talent. "There hasn't been 
anyone we've gone after who hasn't 
been interested," says Schuon. Since 
artists are still being sought and con- 
firmed, he divulges only one wish-list 
act. "We are hoping to get Oasis. 




We're looking to them as someone 
we'd love to do the show." 

Canadian superstar Ceiine 

Dion unites with Barbra Strei- 
sand — to whom Dion is frequently 
likened — in the duet single "Tell 
Him," which can be found on both 
Dion's new 550 Music set "Let's Talk 
About Love," and Streisand's forth- 
coming Columbia album, "Higher 
Ground" (Billboard, Nov. 1). 
The track's dual-purpose video, fea- 
turing both singers, is an 
ofi'shoot of a Dion docu- 
mentary project for 550 
initially planned to chron- 
icle the set'* recording. 

The strategy was to 
assemble a video news- 
reel similar to an elec- 
tronic press kit for use by 
TV news media and en- 
tertainment programs, to 
create a film for a poten- 
tial full-length theatrical 
release in the U.S. and 
Canada, and to distribute 
footage for multiple over- 
seas purposes, such as 
TV specials. Portions of 
footage shot at LA.'s Record Plant 
where Dion and Streisand came 
together to record "Tell Him," be- 
came the clip for the song. 

Director Scott Lochmus of Jack 
My Dog assembled the crew and 
brought in producer Jennifer Dana, 
meeting Dion in London, where cov- 
erage began with documenting the 
recording of the song "The Reason," 
featuring Carole King and George 
Martin. Then, in addition to the L-A. 
session with Streisand, the crew- 
filmed Dion's collaborations with the 
Bee Gees ("Immortality") and 
Luciano Pavarotti ("Never, Never, 
Never") in New York. 

Says Randy Irwin, senior director 
of marketing for 550 Music, "It was 
amazing to watch it unfold. There was 
a lack of ego — just great artists get- 
ting together and making great musK. 
Nothing feels acted. You can see they 
like each other in the film." 

Irwin recalls Streisand brought up 
an experience she had with Judy Gar- 
land during her first TW appearance. 
Garland told the then up-and-coming 
Streisand she was passing the baton 
on to her. Now, years later, Streisand 
repeated tliat gesture by saying she 
is passing the teton to Kon. 



PRODUCTION NOTES 



LOS ANGLES 

Director Marty Thomas is the eye 
behind Xzibit's "Wake Up Show." 

Mike Watt chose Spike Jonze to 
direct "Liberty Calls!" 

NEW YORK 

Superchunk took over Queens, N.Y., 
to film "Watery Hands" with the help 
of director Phil Morrison. 

NASHVILLE 

Lila McCann called on the skills of 
director Susan Johnson for her latest 
cHp, "I Want To Fill In Love." 

The Lynns shot their debut video, 



"Nights like These," with Pecos Films 
director Michael Merriman at the 
helm. 

OTHER CmES 

Director Tom Bevins filmed the cbp 
for Mark Collie's "Rapid Roy (The 
Stock Car Boy)," from Oie Jim Croce 
tribute album. 

Nu-Flavor shot in Tkmpa and Key 
Biscayne, Fla., over two days in Sep- 
tember. Migel Delgado directed. 

East met West when Warren G 
joined Kurupt and director David 
Myers to film the clip for "It's A Set 
Up" in California's Palmdale Desert 



Billbcxird. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS " ARE REPORTED BV THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD 



i 



U hours daiy 
1899 9tti Street NE, 
Wuhki((«m, D.C. 20018 

1 EiykJli Badu, Tyrone 

2 LL Cool J, Phenamenon 

3 SaH-N-Pepa, R U Ready 

4 Bust* Rhymes. Put Your Hands Where.-. 

5 Uthtf, You Make Me V^nna 

6 Jay-Z. SunsMne 

7 N»», Nay Brown. Az, Rrm Biz 

8 Mau, Feel So Good 

9 Next. Buna Love 

10 Beyi II M«i, <t Seasons CH Unellne&s 

11 Jamt Got 'til It's Gone 

12 Queen Pen, Man Behind The Music 

13 mm -Mhdenwmor' Olkfl. Sodt tt 2 Me 

14 SwMttia' Rr Tin Pnpli. Wy Lme Is Tte Snt)h! 

15 K-a t iojo, Last Nigtits Lener 

16 Brian HcKnliM. You ShouU Be Mine 

17 MIlMtone, I Ca^e bout You 

18 Mariati Car«y. Butterfly 

19 Allure Feat. 1 12, Ail Cried Out 

20 Will Smtth, Just CruiSin' 

21 LSG, My Body 

22 Master R I Miss My Homies 

23 1MBfutn,H(wi:ajk] An Angel Break... 

24 Aattyah, Hot bke Fire 

25 ChMflni Fine U. iq^Z. All CH k»r Dayi 

26 En Vofue. Too Gone, Too Long 

27 Mary J. Blige. i Can Love You 

28 Puft Daddy, It's Ail About T>« Benjamins 

29 Wyclef Jean. Guantarxamera 

30 Bobby Brmm, Feelln' Inside 

* * NEW ONS* * 

Poatic Hutttai, Tnais & TribuUtiORS 

Laurena. Infatuation 

Chaki Offnui i Every Klnda PeopM 

Common H^uryn HII, Retrospect For Life 

Awen«c WhItt BiimI. Every Seat Ot Heirt 

Rakim. Guess Who's Back 

WHI Downing, All UxmjI You 



arao 



ContirtLMUt procrammlng 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Lome Mofgan. Go Away 

2 Reba McEnttrt, What If its You 

3 Shania Twain, Lm Gets Ue Every Time t 

4 Klnleys, Pl«a$« 

5 Vince Gill, You And You Atone 

6 Sawyv Bmm. Thii H\ffii WWl Last Fwent 

7 Tim McGraw, Everyv^here 

8 Mart ChMnutt. Thjr< r>:K: For Beoeners 

9 Triiha Vrarwood li Girtti Broohi. In Anoth 

10 Colin Rayi WJim Bhckman. The Gift 

11 Jda Mchiel Man^iraery, Ar«H tn My E)e 

12 Bryan tAMt*. Lwe Is The R«ht Place 



13 BfOOkt t Dunn, Honky Tonk Truth 

14 Otely Wfrlght. Shul Us And Dnve 

15 BlacMiawk, PostnurVed Bim^ingham 

16 CIW Slack, Sometnmg That We Do ^ 

17 Dixie Chicks, i Car Lorti Ydu Better t 

18 Sammy Kenhaw, Lwe Of My L.fe t 

19 BuRakt Ckib, Heart Hotd On t 

20 Krta lyiif, What A Woman Krxws t 

21 DrtMft McCMon. Sending Me Angea t 

22 Wynonna, Wtten LOM Starts Talkin' t 

23 Huk McCoy, II You Can't B« Good t 

24 LeAnn RlriMt, How Do I Live t 

25 The Lynn*. Nights Like These t 

26 Paul Braridl. A L>ttle in Love t 

27 Lee Ann Wwnack. The Fool 

28 Travis TrM Feat. Lar4 While. Helpiflg... 

29 River Road, Nick^iack 

30 Ceorfe Stnil. Cairyirtg Your Love Wtti Me 

31 UU McCartn. I Wanna Fall In Love 

32 Tracy Byrd. Good Of Fashioned Love 

33 LaAnn Rimes, You Light Up My Life 

34 Trace Adkkts, The Rest Of Mine 

35 Sharrie Auttin, One Solitary Tear 

36 Martina McBride, A 8roi<en Wing 
37Hv*TTwM|MonW,'>MOfBiOM.G(«i'Se» . 

38 Jf Hemdon, I Have To Surrender 

39 Clay Walker, Watch This 

40 Ranch, Waikm' The Country 

41 Ricochet BlmkOtAn Ey« 

42 Sons or The Desert. Hand 01 Fate 

43 iohn Andcr«on, Small Town 

44 James Borumy. Naked To The Pain 

45 Lonestar. You Walked In 

46 The Tractor*. The Last Time 

47 hoy LoNltK, You Ooni Seem To Miss Me 

48 Ruby Lowett, Look What Love Can Do 

49 Bic Hoina, Love Ain't Easy 

50 Dtaniand Hbl Hw nu Lne Uites Ue Feel 

r IrKlicales Hot Shots 

NEW ONS** 

AaHi Codinn M'Steve Vltoiner, Whit H I Said 
ilm CoWra, The Next Step 
The Raytmn Bm.. Falling 

Iff 

Continuous programmlni 
1515 Broadway, NY, NY 10036 

1 Smaih Mouth, Wslkm' On The Sun 

2 Rollinc Stontt, Arytndy Seen My Baby? 

3 Chumbawamba, Tubthumping 

4 LL Cool J, Phc-Tomenon 

5 Uiher, You Make Me Wanna 

6 Verve, BittCf Sweet Symphony 

7 Mariah Carey, Butterfly 

8 Radiohead, Harma Podice 

9 Boyi II Man. 4 Seasons Of Loneliness 

10 WUI Smith, Just Cruisin' 

11 BmtaRhymet. Put Your Hands Where... 

12 Green Day, HllcMn' A Ride 

13 Erick Sanrnm, KaMi Mirny; Rapoer's. .. 

14 Buib. Mouth 

15 Oasli, Don't Go Away 

16 Master P. I Mcts My Homies 

17 SuUima, Doin' Time 



18 WycM Jean, Guantanamera 

19 Imanl Coppola, Legend Of A Cowgirl 

20 Janet. Got 'Til irs &me 

21 Mas*. Feel So Good 

22 The Wallflowers. Three Marlenas 

23 Mary J, Bilge, Everything 

24 Robyn, Show Me Love 

25 Bone Thup-N-Harmony, If i Could Teach.. 

26 Ewrclear, Everything To Everyone 

27 Spice Girte, Sp»ce Up Your Life 

28 Oayt 0) Tfw Miw, Inxh, Peel And SUnd 

29 311, Prisoner 

30 Mtssy -tMindemunor- EMt, Sock 11 2 Me 

31 Mirfyn Mmon ( Sncakir nmpl, Long HirS .. 

32 Deatti In Vegas, Oirl 

33 Nas, Foocy Brown, Az, Finn Biz 

34 Aaliyah, The On* I Gave My Heart To 

35 Satt-N-Pepa, R U Ready 

36 Comenhop, Brimful Of A$ha 

37 Sundays, Summertime 

38 Hanson, I Will Come To Vou 

39 Beck, Deadweight 

40 En Vogue, Too Gone. Too Long 

41 The Offspring, I Choose 

42 GotdfingtT, This Lonely Place 

43 Ta)a Sevelle, I And I 

44 Wu-Tang Oan, It's Yourz 

45 U2. Ple^sf! 

46 Blink 182, Damml 

47 Thttli(ttyli^Basstim.Trelmprs5iX- 

48 Mxpx, Chick Magnet 

49 Allur«, All Cned Out 

50 Matchbos 20, 3 Am 

Indicates MTV Exclusive 
★ * NEW ONS* * 



Eiick SenmMnunWk Urnm, RnVi Deii^ 
Stwryl Crow. Home 
Marcy Playground. Sex And Candy 
Orry Oibourrte, Back On Eartt) 
Robert Bratfley, Once Upon A Time 
SooHthki' For TT» ?va(k. My Um is Ttw Snhh! 
TNrd Eyt Blind, Mow's It Going To Be 



eSTNN 

TBB NASHVILLE NETWOSK* 
ThefUanofCounry 

30 houn weekly 
2806 Oprytand Dr., 
NashvlRe. TN 37214 



1 Martina McSrklt. A Broken Wing 

2 Tim McGraw, Every^rfiere 

3 Mark Chcsnutt. Thank God For Believers 

4 Clint Black. Somethirtg That We Do 

5 Brooks !■ Dunn. Honky Tonk Truth 

6 Shanta Twain. Love GeU Me Ivtr, Iiir* 

7 Travis Trrtt Feat Lari While, Helping. . 

8 Reba McEnUre, What It It's You 

9 Clay Walker. Watch This 

10 Chety Wright. Shut Up And Dnve 

11 VlTKe Gill, You And You Akme 

12 Bryan White. ICM li The Right Place 

13 LeAnn Rimot, You Light Up My Lite 

14 Michael Peterson, From Here To Eternity 

15 Trace Adkim, The Rest Of Mine 

16 Patty LoHtat, Ycu Qoni Seem To Mss Ue 

17 HankTkonpMWMertmnGaia'Sel... 



IB Wynonna, When Love Starts Talkin' 

19 Travis Trftt. She's Gomg Home With He 

20 Alan Jackson, Who's Cheatin' Who 

21 Micftad Peterson. Drrn. Swear, SCul & ht 

22 AUbuna. Dancn', Sfwffin' Or. Tfie Bojievad 

23 David Lee Murphy, Ail Lit Up In Love 

24 Alabama, Ca^'[ Keep A Good Man Dcr*n 

25 Mark O'Connor, Restless 

26 Sawyer Bnnvn, Some Gifis Do 

27 Alabama, The Closer Vou Get 

28 Wyrwnna, No Orw Else On Earth 

29 Sammy Kershaw. Anywhere But Here 

30 Trtsha Yearwood, Walkaway Joe 

* * NEW ONS* * 

Delbert McClinton. Sending Angels 
Ty ftamdon, I Have To Surrender 



Contlnuou* programming 
1S15 Browlway, NY. NY 10036 

1 Sug« Ray, Fly 

2 Matehbox 20, Push 

3 LeAnn Rimn, How Do I Live 

4 Sarah McLacMan, Building A Mystery 

5 Jewal, Foolish Games 

6 Flaotwood Mac, Silver Springs 

7 Pauta Cole, I Don't Want To Wait 

8 Third Eye BUrtd, Semi-Charmed Lrfe 

9 Rolini Stones, Anytrady Seen Uy Baby? 
to Smash Mouth, Wsikin' On The Sun 

11 Fiona Appla, Cnmmal 

12 En Vogue, Too Gone, Too Long 

13 EHon John, Somelhms About Ttw Way.. 

14 Mariah Carey. Butterfly 

15 Sheryl Crow. Home 

16 Jamiroquai, Alrfght 

17 Boyz II Men, 4 Seasons Ot Loneliness 

18 Duncan Sheik, Barely Breathing 

19 No Doubt, Don't Speak 

20 The WalHIowen. One Headlight 

21 Savage Gardan, I Want You 

22 Hanson. Mmmbop 

23 Shawn Colvin. You And The Mons Loa 

24 Sister Haial, All For You 

25 Duran Duran. Electric Barbardla 

26 BiRy Joel, Hey Girl 

27 Elton John, I m Still Standif^ 

28 Madonna, Take A Bow 

29 J«w«l, Y-M Were Meant For M« 

30 TTie WalMawien, Three Marlenas 

3 1 The Cardigans, Lovefool 

32 Amy Grant Takes A UtHe Time 

33 Kami Lyie. Polka Dote 

34 tnunJ Coppola, Legend Of A Cowgirl 

35 Sling. I'n So Hapw I Cani Stop Crymg 

* * NEW ONS* * 

Meredith Brooks. What Would Happen 

Dtarta King, L-L-Lies 

Oasis, (Xin't Go Away 

Kenny Wayne Shephenl Band. Slow Ride 

BtBt Winans, In Harm's Way 



THE CLIP LIST 



A SAMPLING OF PLAYIISTS SUBMITTED BY 
NATIONAL 1 LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING NOVEMBER 8. 1997. 




Continuous procramminc 
1221 CoWm Ave 
Miami BaKh, Fl 33139 

AMERICA'S NO. 1 VIDEO 

Myitlkal, Aint No Limit 

BOX TOPS 

Mluy lillsdcmeanor" EHott, Sock It 2 Me 

E-A SM, Showdown 

Aqua, Bart)ie Girl 

HtA. Butta Love 

Gr a vadlg ga z. Dangerous Mindz 

Mack 10, Backyard Boogie 

Backstreet Boys, As Long As You \Mt Me 

Master P, I Miss My Homies 

H-Town, TJwy Uke It Slow 

Quacn Pmn, Man Behirwl The Music 

Eric iMMa, Mh Haoy k hte Rkpit'i DncTH 

Bobby Brown, Feelin' Inside 

Janet, Got Til If s Gor« 

Refuge* Camp, Avenues 

MJG. Thai G-rl 

Bone Thugs' N-HarTnorry, If I CouW Teach 

Mariah Carey, Bimertly 

Ushar, You Make Me Wanna 

The Rrm, Firm Biz 

Save Fenis, Come On Eileen 

Dru Hil. 5 Steps 

NEW 

Bush. Mouth (Remix) 

David Bowie, >'m Afraid Ot Americans 

Days or The New. Touch. Peel & Stand 

Diana King, L-L-Lies 

Everclear. Ei-wything To Everyone 

Gravttdiggai. T^e Night The Earth Cned 

Kacy Crowley, Hand To Mouthvllie 

ilmmie's Chicken Shack. High 

Ljjniz, Jjs Mee & U 

Marilyn Manwn, Lonfi Hard Road Out 01 Ke^l 
Nate Dogg, These Days 
No Authority, Don't Stop 
Ptiajta. So Lo(% 



Ta^a SMclle. I&l 

Yvett* MIchala, DJ Keep Playln' 




Continuous pracramming 
1515 BrowlwBy 
Ntw York, NY 10036 

NEW 

Spring HatI Jack, Hale Bop 
Mcrvdith Brooks. What WouM Happen 
Big Wrack. The Oaf 
Bom Jamericans. Ser>d My Love 
Edwyn CoMlm, The Magfc F^per 
Ozzy Osbounte. Back On Earth 
Outkatt Wnh Caa>U, In Due Time 
The Chailatam UK, How High 
Radish, Simple Sincerity 
Grvwdlggai. Ni^ The Earth Cried 




ConUnuoui programming 
299 QuMn St West 
Toronto, Ontario M5V2Z9 

The PhUoupher Kli« l Am Tne Mw^ (new) 
Copyriftit Trantfiguration (new) 
Bush, Mouth {Remix) (new) 
Goidflnger. Tha Lonely Place (r>ew) 
Mariah Carey, Butterfly (r^) 
HltBm Geod Bwd. twrylti<:g ii kJmtlX (kcmI 
D'Pac/Afltr Dark, Took Me Fo- Gmted fne*l 
Everclear, Everything To Everyone (new) 
Mack 10. Backyard Boogie (new) 
Glueteg. Mrs. Petrle (new) 
Chumbawamba. Tubthumpmg 
Sugar Ray, Fty 
Aqua, Barbie Girl 

Smash Mouth. Walkin' On The Sun 

Martah Carey, Honey 

Rolling Stones, Anybody Seen My Baby? 

Janet Got TH If* Gone 

Boyi II Man, 4 Seasons 01 Loneliness 



Our Lady Peace, Automatic FlowW 
The Notorioui B.I.G., Mo Mone, Mo ProMms 



Continuous pngnrnmlng 
1111 Uncoln Rd 
Miami Baach, FL 33139 

Smash Mouth, Walkin' On The Sun 
RolHng Stones. Anybody Seen My Baby? 
Chumbawamba, Tubthumping 
Hamon, Where's The Love 
MolotDV. Voto LalifX) 
Prodigy, Breadie 

Oasii, D'You Know What I Mean? 
Pul ObM) & FiA e«im (feit im n Be Wnrg Vdu 
Luis MIgual, Por Oe&a|a De La Mesa 
PauU Cola, I Don't Want To Wait 
T>io, Da Da Da 

Control Hadiete, Humsnos Mexicanos 

Ana Torra^, A Contratiempo 

Apolto 440, Ain't Talkin' 'bout Dub 

The Verve, Bitter Sweet Symphony 

Olh^e, You'fe Not Alone 

Jarabe De Palo, La Flaca 

Blur. On Your Own 

Moenia. Estabas Ahi 

Savage Gardan, To The Moon And Back 



[IMDMUSIC 



Geoff Moore t The DIstanc*, I'm Free 

Guardian. Bottle Rocket 

Third Day, Corouming Fire 

Gina, The Way That You Lowe Me 

Considering Uly. Cup 

Code Of Ethics. Soult>ait 

Bride. The Worm 

Reality Check. Masquerade 

HokwB Pick. I'm So Happy 




Five hour* vvMMy 
223-225 Washington St 
Newark, Hi 07102 

Rolling Stones, Anybody Seen My Baby? 

Busier F^Dirtdexter. Ondine 

Boyi II Men, 4 Seasons Ot Loneliness 

Misfits, Dig Up Her Bones 

Cakehke, Wendy 

Corrtorshop. Brimful Of Asha 

Aaliyah. The One I Gave My... 

Oasis. D'You Know What I Mean? 

Third Eye Blind, How's It Going To Be 

LL Cool J, Ptienomenon 

Duran Duran, Electric Bartiarelia 

The Wallflowers. Three Marienas 

Shawn Colvin. You And The Mons Lisa 

Jonny Lang, Missing Your Love 

Everclaar. EverytfiingTo Ewryone 

SaH-N-Pepa. R U Ready 

Joan Jett. Real Wild ChiM 

Janet Got Til If s Gone 

Hanson, I Will Come To 

Total, What About Us 



CMC 



CALIFORNIA MU^C CHANNEL 

15 hours weekly 
10227 E 14th SI 
Oakland, CA 94603 

Janet. Got Til Ifs Gone 

Usher, Vou Make Me Wanna 

Total, What About Us 

feati ttpH. PX tar IMi Utae Mr E}(5 CiuU See 

Boyi II Han. 4 Seasorts Of Loneliness 

Aaliyah. Hot Uke Fire 

WydW JoatMugN Ml Stars. The Guanlarwnara 

Salt-N-Papa. R U Heady 

Dnj Hill, 5 Steps 

Will Smtth, Just Crutsin' 
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BILLBOi^RD 
LIVE 



on Sunset Blvd. 



Saturday 
IMovember 22 
i.uOpm sharp ^ 

Doors Open 



WEBCAST LIVE «^ 

on y 

Jam TV & Billboard 
^ Websites 



6:00pm 






Maureen Ryan 
(212) 536-5002 ph. 
(212) 536-1400 fax 



/ 



The awards show is the finale of 
BILLBOARD'S 19TH ANNUAL MUSIC VIDEO CONFERENCE & AWARDS. 
Due to limited seating the awards show is available ONLY to 
conference registrants. For information regarding registering 
please call, Maureen Ryan @ 212.536.5002 



A DIVERSE SCENE THRIVES ON BAY AREA STAGES 

(Continued from page 5) 





Endco'i Hi-Bidl Lounge 

Jmzz at VmtK * ^ 

SAN FRANCISCO \ 




Stan; Plonlh i< 

\ 



Blake's 



* UaibaU's Bait 



(Uttb -<< 




Oraat Amartoan 
Music Hall if 



Hotel Utah « 
Venne • * 



"S80 Bitch 

Paradise -a- ^ Up Down 
^ I.Qun<a ^ ^ 

Storyvllle 
Cafe dn Hard * 



Slims 
^Bleron 



^ BIbo Room 
Bruno's ^ 

^Badlo Valencia 



{9 



SELECTED BAY ASEA JAZZ VENtTES 



Panliandle/Wstm Addtn 

storyvllle -1751 Pulton 



North Beach 

Jazz at Pearls - 256 Columbus 
HI Bail Lounge 473 Broadway 
Enrloo s - 504 Broadway 
Bimbo G 365 Club - 1026 Columbus 

South of Market (SOBIA) 

sum s - 333 llttl St. 
Up S Down Club 1181 Folsom 
330 Hitch - 330 Rltch St. 
Venue 9 - 252 9th St. 
Paradise Lounge - 305 1 1th St. 
Eleven - 374 11 th St. 
Hotel mah - 500 4th St. 

lUsaion 

Bruno's - 2389 UlBSlon St. 
Cafe du Nord 2170 Market St. 

Elbo Room 647 Valencia 

Radio Valencia - 1 1 99 Valencia 



Tenderloin/Civic Center 

Great American Music Hall - 
859 O Farrell 

Oakland 

Yoshl's - 510 Bmbaroadero 
Stork Club - 380 lath St. 

BmeiTville 

Kimball s East - S600 Sheilmound 

Berkeley 

Beanbcnders - 2295 Shattuok 
Blake s • 2367 Telegraph 
Jupiter 2181 Shauuck 
Starry Plough 3101 Shattuck 



jazz" and avant-improv scene on the 
upswing. 

Instrumental in this resurgence has 
been the well of talented young players 
and composers at work in San FYaneis- 
co and its prominent neighbors, Berke- 
ley and Oakland. And beyond such new 
groovers as guitarist Charlie Hunter, 
there have been local institutions like 
the Rova Saxophone Quartet laying a 
foundation for adventurous music mak- 
ing for years. But no matter the gener- 
ation, the musicians here draw inspira- 
tion from the Bay Area's rich cultural 
mix and legacy of intrepid endeavor. 

The San Francisco sound is the 
sound of jazz being refreshed with 
input from other genres. Here country 
abets bebop, classical composition 
frames free improvisation, and edgy 
instrumentalists enliven retro lounge. 
So-called "acid jazz" was the talk of the 
town for a while, but lately the groove- 
wise fusion tends to be more sly, 
sinewy, and spontaneous in its melding 
of R&B rhythms, rock textures, and 
jazz-minded solos. There's a lively 
Latin jazz scene, too, as well as a bur- 
geoning Asian-American jazz move- 
ment Signed and unsigned, acoustic 
and electric, solo acts and big bands — 
the depth and diversity of Bay Area 
jazz performers have garnered nation- 
al attention and local support 

Signaling westward leanings, Verve 
Group president Chuck Mitchell 
brought Berkeley-based producer Lee 
Townsend on board this year as a VP 
of A&R (see story, page 5). "I've always 
been a fan of the San Francisco music 
scene, from Dave Brubeck and Paul 
Desmond in jazz to all the great rock 
that came outof Haight^Ashbury in the 
'60s," Mitchell says. 

"In the '90s, a jazz scene has devel- 
oped independently of what's happen- 
ing in New York, and 1 wanted Verve 
to have an ear to the ground. To me, 
jazz is a process, not a definition, and 
there's a real multiplicity about the 
styles there and an attractive lack of 
orthodoxy that Lee is in tune with." 

"Creative music making is in the air 
out here," Townsend notes. "Even be- 
yond jazz and rock, there's Ah Akbar 
Khan's school not far from here and 
composers Uke hou Harrison and John 
Adams. With people growing up 
around these influences, musical explo- 
ration can become second nature." 

LIVE JAZZ HERE 

With an abiding nightlife and peren- 
nial tourist trade, the Bay Area has 
long had jazz as one of its attractions. 
Old joints like the Blackhawk, Key- 
stone Komer, and the Jazz Workshop 
were made world-famous by albums 
recorded on location by the likes of 
Miles Davis, Cannonball Adderley, and 
Thelonious Monk. After a lull of some 
years, there are more and more places 
that host jazz of some sort. 

San Francisco's Mission and South 
of Market districts are home to a vari- 
ety of jazz-friendly venues, and similar 
clubs dot other neighborhoods as well 
as Berkeley and Oakland. There are 
also concerts held in sundry coffee- 
houses and art galleries around town. 
Plus, in ita I5th year, the San Francis- 
co Jazz Festival has become one of the 
country's most vital music events. 

The San Francisco Jazz Festival was 
founded to showcase home-grown tal- 
ent, although its blooming reputation 
has enabled its organizers to up the 
ante with an increasing array of inter- 
national stars. Lately, though, the fes- 
tival has worked to restore its initial 
mandate and share the spotUght with 
the cream of the local crop. In fact a 
rundown of the past two years' offer- 



ings provides a pretty fair cross section 
of the Bay Area scene. 

Last year, the festival boasted a two- 
night feature dubbed "Backyard Alche- 
my" that showcased young local 
jazzers and their eclectic ways. The 
first night included the hip-hop-inflect- 
ed Mingus Amungus, the soul/jazz 
quintet Dogslyde, and the "Bitches 
Brew" strains of the Grassy Knoll, as 
well as the Josh Jones Quartet and sax- 
ophonist Robert Stewart The second 
night included Oranj Symphonette's 
off-kilter homage to Henry Mancini, 
guitarist Will Bernard and his organ- 
grinding quartet up-and-coming tenor 
saxophonist Dave Ellis, and vocalist 
Ann Dyer's No Good Time Faeries. 

Also during last year's festival, the 
Berkeley-bred Peter Apfelbaum Sex- 
tet shared a bill with the Jazz Passen- 
gers, and Hunter dueted with drum- 
mer Scott Amendola in a slot opening 
for David Sanborn. In addition, there 
was a sold-out "Asian Concepts In 
Jazz" event that was co-curated by 
bassist/composer Mark Izu, who also 
directs the distinct Asian American 
Jazz Festival here. 

As in '96, this year's San Francisco 
Jazz Festr— just ending its 12-day run 
Sunday (2) — kicked off with a perfor- 
mance by the Northern California 
Grammy All-Star High School Big 
Band. From there, hometown acts were 
featured in various capacities, with an 
emphasis on the Rova Saxophone Quar- 
tet in honor of its 20th anniversary. 

The ambitious Rova night encom- 
passed manifold ensembles, with per- 
formances by Rova, the expanded 
OrkestRova, and five other variously 
sized groups that incorporated the 
members of Rova (John Raskin, Larry 
Ochs, Bruce Ackley, and Steve Adams) 
alongside some of the best cutting-edge 
players in town (such as pianist Gra- 
ham Connah, guitarist Henry Kaiser, 
and saxist Glenn Spearman). 

The other native attractions at this 
year's festival included the Graham 



Connah Group opening for Don Byron 
on a bill titled "Avant Swing"; flugel- 
hornist Dmitri Matheny and bassist 
Bill Douglass opening for Daniio Perez 
in a night of Billy Strayhom music; 
koto virtuoso Miya Masaoka, a star of 
the local Asian-American jazz scene, 
soloing with the Toshiko Akiyoshi Jazz 
Orchestra (in from New York); and 
pianist Omar Sosa and percussionist 
John Santos opening for Gonzalo 
Rubalcaba in a night of Cuban jazz. 

Other local features included the 
David Hardiman San Francisco All- 
Star Big Band and Lavay Smith & Her 
Red Hot Skillet Lickers in a retro 
swing show, as well as the new CharUe 
Hunter Group opening for Cassandra 
Wilson and Jacky Terrasson. Also, sax 
star Joshua Redman — a graduate of 
the esteemed Berkeley High jazz pro- 
gram like Bernard, Hunter, and Apfel- 
baum — returned to headline a show. 
And as the festival's main attraction, 
sax titan and Bay Area resident Joe 
Henderson performed his new 
arrangement of "Porgy And Bess." 

"San Francisco is the second-largest 
jazz market m the country after New 
York, according to what record execu- 
tives tell me," says Randall Kline, exec- 
utive director of the San Francisco 
Jazz Festival. "We only have one real 
national headUne club, Yoshi's. But 10 
years ago when you looked at the ads 
for music in the paper, it was all rock 
clubs. Now half of these smaller, less- 
expensive rooms book jazz. 

"A lot of the older guys around may 
not give the young jazz scene much 
credence. But these younger musicians 
have a fresh approach, and they're 
drawing a younger following to these 
cheap rooms. And if young people come 
away from seeing Charlie Hunter or 
Will Bernard at the Elbo Room with a 
new appreciation for jazz guitar, they 
might go buy a Jim Hall or Wes Mont- 
gomery record and get deeper into it." 

Many of the acts mentioned above 
have profiles on record. Hunter is a 



star Blue Note recording artist, with 
three albums to his credit and another 
on the way. Bernard has two Antilles 
albums upcoming (one with his quar- 
tet the other vrith the pop-art Pothole), 
and the Grassy Knoll has released two 
bold albums on Antilles (Billboard, Dec. 
21, 1996). Apfelbaum issued two discs 
with his Hieroglyphics Ensemble on 
Antilles in the early '90s, and "Lum- 
inous Charms" with his sextet came out 
via Gramavision last year. Oranj Sym- 
phonette released its "Plays Mancini" 
on Gramavision last year. Dogslyde has 
a debut disc due on Intuition. 

Rova has released nearly 30 albums, 
including a few on the San Francisco 
art-house label New Albion and sever- 
al on Italy's Black Saint (such the re- 
cent live take on John Coltrane's "As- 
cension," recorded at the Great 
American Music Hall here). And Math- 
eny has the new "Penumbra," his sec- 
ond cool-toned outing on San Francis- 
co's Monarch label, a straight-ahead 
jazz specialist that also released Ellis' 
debut as a leader, "Raven." 

The producer of "Penumbra" was 
Orrin Keepnews, co-founder of River- 
side Records and producer of albums 
by such golden-age jazz giants as 
Monk, Adderley, and Montgomery. (A 
Bay Area resident for decades, he was 
honored for his various achievements 
vrith a tribute concert at this year's San 
Francisco Jazz Fest.) Keepnews has 
concentrated on producing reissues of 
late, although his experience with 
Matheny and his group (Ellis, Dou- 
glass, guitarist John Heller, and drum- 
mer Kenny Wollesen) helped reaffirm 
his interest in Uve sessions as well as 
his immediate miheu. 

"I can get a little jaundiced by the 
idea of local scenes, but the Bay Area 
has seen some interesting develop- 
ments lately," Keepnews says. 
"Although the only guy to make a real 
impact nationally has been Charlie 
Hunter, there are a lot of promising 
players here, like Dmitri and Dave 



Ellis. True, there aren't really a lot of 
quantum leaps being made artistically, 
and they may never happen in jazz 
here. But Dmitri's band on the record 
was a real working band, not just a 
bunch of guys who met at the record 
date. And with a bunch of talented 
musicians working together regularly, 
there's potential." 

BEST-KEPT SECRETS 

A number of noncommercial Bay 
Area radio stations air a variety of 
locally wrought musical alchemies, 
from the avant-garde on KPFA Berke- 
ley to the traditionalist on KCSM San 
Mateo. PubUc outlet KALW San Fran- 
cisco broadcasts the long-running show 
"Tangents," which specializes in multi- 
cultural fusions. 

'Tangents" host Dore Stein says, "I 
went to New York University, so when 
I moved out here, I had this real paro- 
chial attitude, like, 'Oh no, I'm leaving 
the jazz mecca of the world.' But I've 
been overwhelmed by the energy and 
creativity here. I love artists like John 
Santos & Machete, Beth Custer, and 
[saxophonist] George Brooks, whose 
'Lasting Impressions' [on the San 
Anselmo, Calif.-based Moment! label] 
is a great combination of Indian instru- 
mentation and jazz. He's definitely one 
of our best-kept secrets." 
Other best-kept secrets of the Bay 
g Area include six-string shaman Jim 
I Campilongo, who wrings the daylights 
u out of his Telecaster in two contexts — 
I the "cowboyjazz"ofhis 10 Gallon Cats 
and the shadowy soundscapes of the 
Jim Campilongo Band. Also, the Tin 
Hat Trio— the band formerly known as 
Masopust — is a quietly subversive 
group mining original tunes in an exot- 
ic chamber-jazz vein. And the Club 
Foot Orchestra is a loose-limbed en- 
semble that composes and performs 
soundtracks for classic silent films and 
cartoons, as well as regales the cigar- 
and-martini crowd with hip arrange- 
ments of Nino Rota. 

Campilongo & the 10 Gallon Cats 
have released two albums on his own 
Blue Hen label (distributed by City 
Hall Records of Mill Valley, Calif.), a 
breezy self-titled debut from '96 and 
this year's moodier "Loose." With his 
crooning tone and harmonic sawy, the 
39-year-old Campilongo sounds like a 
cross between Roy Buchanan and 
Charlie C^hnstian, and he writes evoca- 
tive original material along with rein- 
venting such smoky favorites as 
"Harlem Nocturne." 

With the 10 Gallon Cats (pedal steel 
ace Joel Goldmark, bass guitarist Chris 
Kee, and drummer Ken Owen), Cam- 
pilongo has played regular gigs at 
Slim's, Starry Plough, and Great 
American Music Hall as well as a long- 
time residency at the funky Paradise 
Lounge. Lately, he's been playing the 
Paradise every Thursday night with 
the Jim Campilongo Band, which fea- 
tures Kee on acoustic bass, Jason Lew- 
is on drums, and Rob Burger on Ham- 
mond organ. Campilongo is recording 
his first album with this crew, set for 
release early next year on Blue Hen. 

A walking encyclopedia of the gui- 
tar, Campilongo turned down an offer 
to join local hero Chris Isaak's band, 
preferring to give private lessons and 
concentrate on his songwriting. A fan 
of John McLaughlin and Cream while 
growing up in nearby Brisbane, Campi- 
longo avoided country music like the 
plague until he got hooked on a Merle 
Haggard album in his late teens. 

"I Ustened to that Uve Haggard rec- 
ord for two months straight" Campi- 
longo says. "I was just knocked out by 
(Continued on next page) 
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(Continued t^tn prvcrding page) 

the muscle and melodic substance in 
Roy Nichols* plajinp; he was verj' free 
yet exact. I hope 1 bring some of that 
to my jazz plajdng. The notes are all up 
to me, but it's got to be melodic. I hate 
guitai" wank. Songs are everything." 

The Tin Hat Trio compVises 20- 
somcthing East Coast transplants 
Carla Kihl.stedt on violin. Mark Oiton 
on acoustic guitar, and the ubiquitous 
Bxu*ger on accordion. The group's out- 
put sounds like "the music for Aslor 
Piazzolla and Django Keinhardt's wed- 
ding, with Charles Ives as the flower 
girl," Kihlstedt says. She was playing 
her own cadenzas to the Beethoven 
Violin Concerto as an Oberlin Conser- 
vator>' student; now when not placing 
with the Tin Hat Trio, she sings and 
plays with the Charming Hostess, a 
[X)pular indie attraction that conflates 




TIN HAT TRIO 

prog rock, party rock, and Slavic folk 
songs compellingly. 

Orton, who composes most of the Tin 
Hat Trio's material, studied at the 
I'eabody ('onservatorj' and Han'ard; 
he was also a sound engineer at New 
York's Knitting Factory. Juilliard- 
trained before he was in double digits, 
Burger is one of the Bay Area's most 
in-demand musician.**. His time is con- 
sumed as a member of the Jim Campi- 
longi) liand. Will ilermu'ci Quartet, and 
Oranj Kymphonette, although he's 
found time to reconl with Bill Frisell. 

Despite its members' muso back- 
grounds, the Tin Hat Trio strives to 
"appeal to jxiople beyond any avant- 
garde clique," Orton says. "\\'e're com- 
mitted to an acoustic, intimate, melod- 
ic .'^ound. and our instrumentation is 
pretty universal — it appears in folk 
music from Brazil to Eastern Euroi>e, 
from Cajun to tango." 

The Tin Hat Trio plays various clubs, 
coffeehouses, and art galleries here, 
including Radio Valencia and Hotel 
Utah. The group takes up a short res- 
idency later this month in New York, 
with weekly gigs in the Tap Bar and 
AlterKnit rooms of the Knitting Fac- 
tory' Nov. 20-Dec. 12. (The Capitol trio 
also has a record deal pending with 
Knitting Factor>' Works.) 

Off and on for the past couple of 
years, the Club Foot Orchestra has 
held down weekly residencies at the 
swank Bruno's, serenading retro-hii> 
sters with its suave stylings of "La 
Dolce Vita." Prior to that. Club Foot 
was known for performing its scores 
for such silent features as "The Cabi- 
net Of Dr. Caligari," "Nosferatu," and 
"Metropolis" on both coasts. The band 
also composed and recorded the score 
to the revival series of "Felix The Cat," 
which aired on CBS in '95. 

The 1 1 -piece Club Foot includes 
multi-instrumentalisVartistic director 
Richard Marriott, bassistyproducer 
Myles Boisen, conductor Deirdre 
McClurc, trumpeter Chris Grady (who 
sits in with the Grassy Knoll), and eel- 
list Matt Brubeck (son of Dave and a 
member of Oranj Symphonette). 
Boi.sen, who also plays in the Splatter 
Trio, points out that touring is a diffi- 
cult proposition for any big band, so 
soundtrack work and a regular gig like 
Bruno's are ideal. 



"I don't think the cigar enthusiasts 
were crjing out for Club Foot, and we 
don't cater to the lounge crowd," Bois- 
en says. "But there's a nostalgic feel to 
the Rota music that fits in with the 
scene. People really seem to dig it." 

Club Foot released its latest album, 
"Plays Nino Rota," earliei- this year via 
the Bay Area's Rastascan Records; it 
includes arrangements of the compos- 
er's melody-rich music for such Fed- 
erico Fellini films as "I^ Dolce Vita" 
and "SV2" An album of the group's 
"Felbc The Cat" music should be out on 
Rastascan next year, and another disc 
of Rota scores is being planned. 

MUSIC COOPERATIVES 

Rova tenorman Larrj-' Ochs laments 
the dearth of formal concert series in 
San Francisco on a scale approaching 
that of Europe. There, the artier 
realms of jazz unsuitable for barrooms 
have regular homes where the sounds 
have a chance to cultivate an audience. 
Usually, Rova uses its handful of Bay 
Area performances each year to gear 
up for more serious concertizing 
abroad. Still, Ochs says, "for the fringe 
area of jazz, the '905 have been far bet- 
ter here than the '80s. 

"There's been a real influx of quality 
players," Ochs continues, "and on a 
given night, a concert of completely 
noncommercial music can draw hun- 
dreds of people, whether it's Anthony 
Braxton at Yoshi's or Rova at Great 
American. But what's really helped 
build an audience here are these cof- 
feehouses and other small venues that 
hast these free creative music series — 
like Beanbender's and Radio Valencia." 

Beanbender's is a musician-nm con- 
ceit -series emphasizing imptmisation 
that has been held weekly for the past 
couple of yeai's at the Berkeley Stoi-e 
Galle^J^ C>ne member of the Beanben- 
der's collective, Bill Hsu, publishes the 
monthly Bay Area ('reative Music ('al- 
endar, which lists the Beanbender's 
lineup and those of other venues that 
host similar series: Venue 9, Luggage 



Store, Lunch Factor, the Yellow 
Room, and Radio Valencia. 

A bar and restaurant in the Mission, 
Radio Valencia has San Francisco's 
longest-running creative music .series, 
with owiier Don Alan ha\ing conduct- 
ed it on weekends for five years. Edg>' 
Bay Area improvisers of all stripes 
play Radio Valencia, from Rova to 
Oranj Symphonette (and Tom Waits) 
saxman Ralph Carney. High-profile 
out-of-towners also appear, such as 
Wadada Leo Smith, John Tchicai, and 
John Zorn. 

Composer/clarinetist Ben Gold- 
berg — w^ho has recorded albums for 
Knitting Factory Works, the Bay Area- 
based Music & y\rts, and Zom's Tzadik 
and Avant imprints — is among the reg- 
ulars in the Beanbender'^Radio Valen- 
cia circuit, and he points out a distin- 




CLUB FOOT ORCHESTRA 

guishing characteristic of the Bay 
Area: "Probably more so than in New 
York or even Europe, the walls here 
separating the different jazz aesthet- 
ics are permeable. Whether someone's 
a bebop player or a free-jazz guy 
doesn't matter so much as having an 
open mind." 

Guitarist John Schott is an example 
of a player crossing lines easily: He 
plays in the improWsatoiy Snorkel with 
Gol(U)erg and iKissist Ti-evor Dunn, and 
he composes his own searching. Third 
Stream music. Yet he's also a veteran 
with Hunter, Bemaj-d, and Amendola 
of T.J. Kirk; that thive-guitiir outfit put 
a |K)pulist spin on two discs' worth of 
Monk, James Brown, and Roland Kirk 



tunes for Warner Bros. Similarly, 
Amendola drums in Hunter's group, 
Bernard's quartet, and Oranj Sym- 
phonette; he also can be found keeping 
time for Leo Smith and Masaoka on 
occasion. 

As Bui^er says, "This is a great city 
for a musician because you can really 
cross over. I love Mancini and R&B 
and Buck Owens. And I can play them 
all here because no one bothers to 
pigeonhole me." 

DOWNBEATS IN THE UPSWING 

Even with all the positives about jazz 
as a future-tense form in the Bay Area, 
there are downbeat notes. Gino 
Robair — drummer in the Splatter Trio, 
concert series organizer, and head of 
Rastascan — won a Bay Guardian 
(Joldie Award this year for his work on 
behalf of experimental music. But he 
worries about "a saturation point," he 
says. "I hot^e the audience participation 
here hasn't peaked. There's so much 
going on now, more than there's ever 
been. But it's a challenge to expand 
interest for this music beyond the 
hardcore audience." 

Radio Valencia's Alan concurs. A 
music buff, he points out that more 
quality players than ever grace Radio 
Valencia. But while that makes him 
happy, it doesn't necessarily make him 
money. "It's a small room, seating 
about 50, and the people who come to 
hear this music are pretty serious," he 
says. "So the tables don't really turn 
over, and the people are really more 
concerned with ex(}eriencing the art 
than eating or drinking. But I do this 
because 1 eiyoy the music, not to get 
rich. I don't think anyone's going to get 
rich on this kind of music. It's too 
abstract for the greater public." 

Musicians as diverse as Bernard and 
Connah bemoan what they see as a ccr- 
tain inherent trendiness to the Bay 
Area music scene — whether it's a wave 
of acid j;izz or retii) .swing — and a sam- 
pling of certain New York A& R types 
seconds that emotion. But the Grassy 



Knoll's Bob Green sees another imped- 
iment to the artistic development of 
Eiay Area jazz. 

"It's all too rare that anyone says 
'Kuck you' to another person in San 
Francisco," Green says. "The whole PC 
thing here can be taken so far that it 
keeps people from doing anything real- 
ly meaningful for fear of offending 
someone's sensibilities. You know. 
Miles Davis didn't give a shit about 
offending anyone. AJl he cared about 
was his art, period. And those reconls 
changed the face of music." 

One definite is that San Francisco is 
soon losing two of its young jazz totems 
to the senior circuit. Hunter and Apfel- 
baum are both moving to New York. 
With his Berkeley High education and 
cross-cultural affinities, the 157-year-old 
Apfellaum has long lieen emblematic 




ROVA SAXOPHONE OUW1TET 

of Bay Area jazz. He insists that his 
hometown still holds allure, even 
though "what's being presented in 
many of the clubs is fairly eonser^'ative. 
The really original, adventurous artists 
still have to look outside the so-called 
'jazz' scene for places to present their 
music. 

"But regardless, I'm not leaving the 
Bay Area behind as much as trjing to 
get closer to some musicians I've been 
wanting to work with for a while. I'll 
actually be bicoastal since I want to 
keep getting the Hieroglyphics togeth- 
er, and I want to continue playing in Jai 
Uttal's Piigan Love Orchestra. Really, 
I'll always come back to the Bay 
Area — it made me who I am." 



CABLE TV FIRM BRINGS MUSIC TO INFOMERCIALS 



(Cotttinnf'dfron/ jHige 0) 

uct for a future launch. 

"Access Music," as the new pro- 
gramming will be known, will consist 
of 15-minute blocks of music infomer- 
cials that carry an 800 number for 
direct orders of featured product. 
Within those periods of time, there 
will be segments for particular 
albums, artists, or labels, each at least 
2V' minutes long. Every segment 
could be seen 120 
times a month, 
executives esti- 
mate. 

Labels will be 
expected to con- 
tribute videos, m'-^ 
music samples, 
interviews, CD art- 
work, concert hehman 
footuRe, and other 
content, from which Access will pro- 
duce the segments. 

Sheri Herman, senior VP of pro- 
gramming for Access, says that "a 
short window of production" will ben- 
efit labels. "We'll be able to constantly 
refresh on a cost-effective basis," she 
says. "If the label desires to push an 
artist, we'll be able to get on-air imme- 
diately." 

No labels are yet on board. At press 
time, Herman said, "We started pre- 
liminary conversations, and now we're 
going back with specific deals." 

Some marketing executN'es at labels 




tell Billboard they are intrigued by the 
idea, hut they express caution about 
committing to it. 

Brian Cohen, VP of marketing (U.S.) 
for Elektra Entertainment, says, "Like 
any medium, if they can build content 
people want to w^atch, we'd be happy to 
pay the rates." 

But, he adds, "the key things are. 
How much does it cost and how much 
does it cost to be 
effective? Would 
I have to spend 
dollars to gel |)eo- 
ple to w^atch?" 

Herman says 
Access plans to 
"heavily" pro- 
mote the new 
channel through 

spending on cable networks and radio 
and in consumer print publications. 

Access executives are confident that 
they will have labels paiticipating in the 
Jan. 21 launch for the music program- 
ming. They point out that in October, 
Access began airing 15-minute maga- 
zine infomercials in five markets — with 
a reach of 1.2 miUion homes — and that 
the inventory' of available time slots was 
sold out The advertisers include Conde 
Nasi and Time Inc. 

In Januarj', the company will alter- 
nate 1^ minutes of "Access Magazine" 
with 15 minutes of "Access Music" 24 
hours a dav on its third cable channel, 




Access Entertainment Network. The 
channel initially will be available in 2 
million homes nationwide, and execu- 
tives expect that its reach will grow to 
10 million by year's end. 

Cognizant of concerns about the rela- 
tionship between labels and their retail 
account Ijase. executives are careful tti 
say that the selling component of the 
channel will not be limited to the 800 
number. 

Herman says, 
"We acknowledge 
the importance of 
retail partners in 
the process." Exec- 
utives promise that 
there will be some 
cross-promotional 
links to traditional qibson 
merchants. Rick 
Gibson, VP of programming for 
Access, adds, "This is a transactional 
music ser\'ice that could drive cus- 
tomers to retail." 

But retailers are wary. Russ 
Solomon, president of Tower Records, 
says, "The idea of labels selling direct- 
ly to customers is verj' unappealing." 
He adds that he cannot comment on 
Access' retail cross-promotional effort 
until he knows more about it. 

Access says that the Internet is 
also part of its plans. "There will he 
an online transactional partner," 
says Herman. "We have begun con- 




versations with some dominant play- 
ers." 

TV advertising is seen as an effec- 
tive way to sell music because of its 
reach, but most labels arc conscr\'ative 
in their use of the medium due to its 
high cosL 

What could make Access more [)alat- 
able to labels is the opportunity to sell 
recordings to consumers who do not 
shop regularly in record stores. This is 
the argument often used to justify mak- 
ing product available to record clubs. 
But as Elektra's Cohen says, "Direct 
marketing costs a lot of money." 

Access executives decline to say 
what they might chaise labels for the 
programming segments. 

With the fees paid by labels. Access 
would produce the segments and pay 
cable system operators for distribu- 
tion. 

Access was started in 1993 by 
William Bernard, a cable industry 
veteran, as a firm that purchased 
off-hours time from cable systems 
and resold it to infomercial pack- 
agers. The company then developed 
two channels devoted to infomercials 
that can be seen in 37 million house- 
holds. In the past year the company 
began to concentrate on developing 
its own programming and created 
the new network. The company 
declines to disclose any financial 
information. 
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IFPI: Brazil Must Take Action On Piracy 




BRAZILIAN CONCERT PROMOTERS LINK TO IMPROVE BUSINESS CLIMATE 

(Continued from pa/je 12) 

produce shows, especially those fea- 
turing international artists. 

"First, there is a count>' tax^ which is 
109^ of the ticket sales." states Cirena. 
"Then there is the federal tax — 25^- 
40% over the net profit, depending on 
the profit Then you pay another 20% 
of the value of the artist fee to the fed- 
eral government. Finally, if the artist is 
a musician, you have to pay 10% of the 
value of the fee to 
the local musicians' 
union. Obviously, 
(these expenses] 
are too much." 

Laments Sao 
Paulo promoter 
Cesar Cast^nho. "I 
have paid [taxes] on 
CIRENA artists' fees that 
have never existed. 
Sometimes the recording company or 
the artist himself finds it important to 
come to Brazil, and there are no artists' 
fees to be paid — they come for free. 
There are just other [production] ex- 
penses, and, even in those cases, I pay 
the taxes, if only to avoid pn)b]ems with 

the [musicians'] 

union." 

Promoters also 
are grumbling 
about what they 
consider excessive 
government regula- 
tion. There is one 
law, for instance, 
NETo that requires two 

concert ticket 
prices: full price and half price, the lat- 
ter of which is i)aid by students with a 
valid identification card pro\'ided by 
the National Students Organization. 
"Our mast immediate issue and con- 
cern," declares 
Rodriguez, "is the 
50% discount for 
students. If the law 
stated that 10% of 
the tickets shall be 
sold to students, you 
could budget that. 
But that is not the 
CASTANHO case, and since you 
cannot gauge how 
many students are going to attend a 
show, you cannot make a budget to take 
into account their impact on a show." 




■ BY JEFF CLARK-MEADS 

LONLX>N— The international record 
industry is asking the Brjizilian gov- 
ernment to lead the fight against 
piracy in Latin America. 

Labels are asking for the region's 
largest music market to be a role 
model for its neighbors through bet- 
ter law enforcement, stronger cu.<- 
tAjms I'onlrnls, and the intr^Mluction 
of improved copyright protections. 

The call for action came during 
the semiannual board meeting of 
the International Federation of the 
Phimographic Industry (1FPI> Oct. 
28-29 in Rio de Janeiro (Billlioard. 
Nov. 1 ). The appeal to the Brazilian 
government is being made on 
behalf of IFPI, Latin laluels' orga- 
nization FLAPF, and Brazilian 
body ABPD. 

A joint statement notes that the 
value of the Brazilian market has 
grown four-fold during the '90s and, 
according to IFPI statistics, was 



worth %\A billion at retail values last 
year. IFPI ranks Brazil as the 
world's sixth-largest record market. 

However, the statement says. 
Brazil is also "one of the biggest con- 
sumer of pirate music in the world." 
The organizations argue that the 
legitimate market in Brazil and 
investment in Brazilian music is at 
risk from imports fnim neighboring 
Paraguay's notorious Ciudad del 
Este undei-world industry and from 
pirate goods from Taiwan. China, 
South Korea, other Asian countries, 
"and even the I'. is." 

These elements, combined with 
local pirate production, "work 
together to create a real criminal 
network which mainly targets 
Bnizilian music." say the lalK'ls' bcxl- 
ies. IFPI estimates piracy in Brazil 
to account for 45% of the mai'ket and 
was worth SliOO million last year. 

Noting that fiO million pii-ate cas- 
settes — representing 95% of the ciis- 
sette market — were sold last year. 



an IFPI source says, "If CD piracy 
is allowed to take a grip of the mar- 
ket in the same way cassette piracy 
has. it will destroy Brazil's music 
market forever." 

IFPI and the other labels' groups 
are calling on Brazil to set an exam- 
ple to its neighlxtrs by implementing 
a five-point plan that calls for tlie fol- 
lowing: 

• Federal iwlice t<> effectively en- 
force existing copyright legislation 
on a national basis; 

• Financial authorities and cus- 
toms officials to join the fight against 
piracy to eliminate smuggling and 
tax evasion; 

• The foreign ministi^ to pro\ide 
for more controls on the large-scale 
shipment of pirate goods from 
Paraguay; 

• State governments to imple- 
ment their owti anti-piracy acti\ities: 

• And forjudges to take piracy 
seriously "and punish the crime with 
real deterrent jjenalties." 



Says Sao Paulo promoter CacA 
Prates, "The problem is that you have 
to double prices just to avoid losses 
caused by the half-price student tick- 
et." Prates recently brought in dance 
music acts Dog Dog and No Fact 

Commenting that the taxes and fees 
can consume 75% of net profit, 
Rodriguez says that the real loser in 
the current concert environment is the 
consumer. 

'Tickets for a rock show that once 



were 20-25 reais [$22-$271 are now 35- 
40 reais [$38.50-$44I," he says. 

Another law that is being discussed, 
but not yet approved, states that a con- 
cert by an international artist must in- 
clude an opening act from Brazil. 

"What I want is to do my job freely, 
without these limitations created by 
the government," says Jose Muniz 
Neto, managing director and owTier of 
Sao Paulo-based Mercur>' Productions. 
Mercurj' and Water Brother have co- 



produced a metal music fest called 
Philips Monsters of Rock. 

Compounding the tax and regulation 
problems, say concert promoters, are 
the increasing general costs of produc- 
ing a show. 

"In the '80s, I could find a nice hotel 
for $60," says Castanho. "Now it costs 
me $110." He adds that the costs of 
light, sound, and transportation have 
.shot up as well. 

As the domestic concert emironment 



becomes more noxious, some Brazilian 
concert promoters are turning to inter- 
national waters to stay afloat 

A midsize promotion firm, Rio de 
Janeiro-based Sampa Show, is pro- 
moting a folkloric act called Camaval, 
which it has booked in Las Vegas, 
South Korea, and Japan. 

Adilson Vita, managing director of 
Sampa Show, says Camaval's fees are 
much higher in Brazil because of the 
high cost of doing business there. 

Now almost inactive as a promoter of 
international acts in Brazil, DC-7 is pro- 
moting Copperfield shows in Spain, 
Israel, and Turkey. "I'm aLw promoting 
events in Argentina, where the taxes 
are lower," says DC-7's Cirena. "If 
things continue this way [in Brazil], peo- 
ple may be willing to see concerts, but 
there will be nobody to promote them." 

Perhaps, but for the meantime, says 
Water Brother's Rodriguez, the concert 
companies must soldier on. Water 
Brother certainly is trying to keep the 
concert ball rolling. This week, the com- 
pany is producing two show^s headlined 
by David Bowie and No Doubt. During 
the fourth quarter. Water Brother is 
promoting a basketball game between 
all-star teams led by Magic Johnson 
and his Brazilian counterpart Oscar 
Schmidt Other acts slated to appear 
are Rage Against The Machine, No 
Doubt, Erasure, Jon Secada, Collective 
Soul, and Supertramp. 

While Rodriguez observes that the 
opening of new venues in Rio and Sao 
PaiJo indicates that there is potential 
for domestic concert activity, he is 
much less sure about whether business 
will be there to fill the locales. 

"I am extremely cautiously opti- 
mistic," says Rodriguez. 




ISRAELI GROUP'S AIM IS FAIR PLAY FOR MIZRAHI MUSIC 



ANTI-DRUG PSAs 

(Continued from page 12) 

ture representatives from both organi- 
zations, Nowell, and Hole singer/ac- 
tress Courtney Love. 

Although Love did not reconi a PSA, 
M.A.P. founder/CEO Buddy Arnold 
says the singer has been a vocal sup- 
porter of the campaign and has volun- 
teered to tape a message for future use. 

"She is a fanLa.stic example of what 
a human being can do," Arnold says of 
Love. "She is single-handedly trying to 
clean up Seattle by helping a lot of 
strung-out musicians and helping them 
get into treatment." 

Arnold credits MAP. creative direc- 
tor Carole Fields with lining up the tal- 
ent for the PSA drive, which has been 
in the works for \ Vz years. 

"Everyone, in any way they could, 
wanted to get the message out that 
drugs are not the way to go," Arnold 
says. 

For Nowell, whose husband died of 
a heroin overdose May 25, 1996, the 
campaign can do nothing but help. 

"I think it's awesome," she says. 
"Music is the hugest influence on 
young adults and teenagers. When my 
friends and I were growing up, the only 
(Continued 07i next page) 



(ContiiLued ,fnji>t. page 15} 

It is now the mainstream music of Is- 
rael." 

Sharon Tsuberi. a Mizrahi musician 
impresario and shareholder in one of 
the new private broadcasters support- 
ing the music, notes, "There is a defi- 
nite change in the air. Two years ago I 
had to practically beg to get exposure 
for my music. Now the radio stations 
are calling me." 

The rise of Mizrahi mirrors that of 
another specialized music form, reli- 
gious music (Billboard, May 10), and 
reaffirms the trend here toward spe- 
cialized genres. Just five years ago, 
before private radio stations were 
legalized, Israel had a unified music 
.scene. Today, Mizrahi and religious 
music have branched out on their own 
and have together captured an esti- 
mated half of all record sales, adding 
to the feehng here that Israel's musi- 
cal consensus appears to have disap- 
peared for good. 

Mizrahi music has its old guard of 
stars, and Reuveni's labels sell the 
recordings of the early legends of the 
genre — Daklon (Yossi Levi), Chaim 
Moshe, and the late Zohar Argov. 
Though his current stable of artists sell 
almost exclusively in Israel through 
NMC Records, Shimi Tavori is also 
popular in France, while Tzion Golan 
has a huge following in Yemen and 
other parts of the Arab world. 

Reuveni contends, "The Voice of 
Israel placed these artists in a musical 
ghetto. It wasn't until the advent of 
pirate, then licensed regional radio sta- 
tions in the past five years that the 
artists discovered just how popular 
they are. But they are still discrimi- 
nated against by the government radio 
stations and all television outlets." 



Others contend that Reuveni may be 
mixing up discrimination with the musi- 
cal tastes of the Ashkenazl or Eurojxian 
Jews of Israel. To most including many 
Israelis, the Eastern quarter tones and 
nasal vocal intonations of Mizrahi music 
are an insult to the ear. American 
writer P.J. O'Rourke, upon hearing 
modem Mizrahi disco music in a Beirut 
Lebanon, bar, declared it "the worst 
music ever invented." 

The fight, then, is between the 
Ashkenazi Jews, who control Israel's 
media, and the 50% of Israel which is 
Sephardi. "Even the term Mizrahi 
music is demeaning," Reuveni con- 
tends. "It suggests purely Arabic mflu- 
ences, when the sound is a milkshake of 
Greek, American, Persian, Yemenite, 
and other styles. A more correct term 
would be Mediterranean music." 

IdcUe Ross, chief editor for the Voice 
of Israel's English department admits 
that the broadcaster's output is skewed 
against Mizrahi music. "Our content is 
chosen by our preferences. It's only 
human nature for an Ashkenazi pro- 
gram director to select music he likes, 
and it won't likely be Mizrahi. Since the 
vast majority of program directors are 
Ashkenazi, Mizrahi music does get a 
short shrill. But it's not because of con- 
scious prejudice, and things are chang- 
ing. Reshot Gimmel [the third Voice of 
Israel channel] is switching to an all- 
Hebrew music format, and plenty of 
Mizrahi music will be represented." 

Singer Yoav Yitzhak, a recording 
artist on Reuveni Bros.' Oriental label, 
believes more needs to be done to 
ensure open access for his music. "The 
Azit Foundation is necessary to gain 
equality in the musical and communi- 
cations industries," he says. "Right 



now the situation looks good on the sur- 
face, but really it's terribly unfair. We 
want our share of this industry. 

'Why are they broadcasting Sephar- 
di who are only presentable to an 
Ashkenazi audience?" he continues. 
"We are just as talented, and if .some- 
one wanted, we could be just as pre- 
.sentable. We are 50% of the population, 
but we receive 10% of the exposure. 
Things have to change because today's 
15- to 19-year-olds prefer our music 
more than their parents did." 

It is notoriously difficult to obtain 
statistics in this market Yet, accord- 
ing to Reuveni, "the stores tell me 
between 50% and 70% of the records 
sold are of the Mediterranean genre. 
Get on a bus, in a cab, sit in a restau- 
rant, bar, participate in a wedding, and 
practically all you hear is this musical 
style." 

Mizrahi music is indeed everj-where 
here. Three radio stations in Jerusalem 
alone compete for the Mizrahi audience, 
while two luxurious nightclubs cater to 
the crowd. But could record sales dom- 
inate the industr>' the way Reuveni con- 
tends? Reuveni Brothers GM Lilly Nis- 
sim is certain that is the case. 

'The talk of the industry here is that 
we have become the mainstream," Nis- 
sim says. "The Azit Foundation is 
much bi^er than a lobby group for a 
musical genre. Mizrahi music a()dress- 
es the problems of the poor and uned- 
ucated, and the media here are too elit- 
ist to recognize the culture from which 
it arose. Azit intends to fight not mere- 
ly mtisical prejudice but cultural dis- 
crimination as a whole." 

Radio stations have discovered how 
large the potential audience is. 

In November 1995, Jerusalem's first 



private station, Radio Jerusalem, was 
licensed. After .six months it -switched 
to an Eastern music format. Within 
two months, ratings rose to 13.6, rank- 
ing it fourth in the city. 

The lesson was not lost on Yisrael 
Bundak, who founded a pirate station. 
The Voice of the East in 1996. Bundak 
was highly criticized for his music 
selection, and his pundits claimed that 
he mainly broadcast acts he was pro- 
moting personally. The result of the 
controversy was the founding of a third 
Eastern FM music station in March of 
'97, by Reuven Daniel, Sharon Tzuberi, 
and others, called Radio Blue and 
White. These three stations are cur- 
rently vying for the devotion of the 
250,000 Sephardi residents of the city. 

Yitzhak Alon, owner of Radio 
Jerusalem, explains, "We were looking 
for a niche and found there was no 
room for another popular music sta- 
tion. We devoted a few hours a day at 
first to Mizrahi music and discovered 
a huge neglected audience of Sephardi 
wncka [working class people]." 

There are many Sephardi music 
-stars, such as Gali Atara, Yizhar 
Cohen, and the internationally famous 
Yemeni singer Ofra Haza, but they 
rarely sing in the Mizrahi style, pre- 
ferring to reach a mainstream, more 
affluent audience. 

Adds Tzuberi, "Most of the Mizrahi 
musicians have to hold day jobs still, 
but that is changing. About 25% of 
records sold in Israel are now Mizrahi. 
The musicians now have steady work 
at famUy celebrations and in discos." 

Jerusalem now boasts two quite lux- 
urious discos devoted entirely to 
Mizrahi music and three radio stations 
showing profits by playing it 
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QUAYE'S MUSICAL AMALGAM DRAWS TRUE BELIEVERS 

(Continued frottt ija<}e 16) 



GROUP TEAM TO DEGLAMORIZE USAGE VIA PSAs 



Dr. Dre Sues Accountants, 
Alleging Diversion Of Assets 



BY CHRIS MORRIS 



LOS ANdELES— Former Death 
Row Kocords partner Dr. Dre has 
followed the load of his former part- 
ner, jailed Death Rowowiier Mainon 
"Suge" Knight, and filed a suit 
against two afcounting tlmis and a 
former accountant, claiming they 
defrauded him of more than mil- 
lion. 

However — in yet another curiou.s 
twist in the inci-easingly complex his- 
tory of litigation involving Death 
Row — Dre. whose real name is 
Andre Young, alleges in his action 
that the accountants acted in collu- 
sion with Knight to wi-ongfully divert 
his money. 

Young's suit, filed Oct. in Cali- 
foiTiia Superior ('ouit in L.A.. came 
less than two weeks after Knight and 
his attorney Da\id Kennor filed their 
own suits against the same defen- 
dants — Gelfand, Rennert & Feld- 
man; its ^larenl, Cooixjrs & Lybrand; 
and former (lelfand employee Steven 
Cantrock (BiIlboa>-d, Oct. 25). Knight 
and Kenner both ehju-gifl the defen- 
dants with fi-aud. embezzlement, and 
broach of contract and seek unspeci- 
fied damages. 

In his suit. Young claims that the 
accountants not only converted 
Death Row's funds to their o\ni use 
but also "assisted Knight and 
Knight's agents in diverting the 
assets of Death Row for their own 
gain" (Billboard Bulletin, Oct. 27). 
Neither Knight nor Death Row is 
named as a defendant in the suit, 
howevei'. 

Howard King, Young's attorney, 
explains, "When Dre withdrew from 
Death Row, as part of that he 
released any claims he had against 
Suge Knight or Death Row." 

Youngs lawsuit notes that he was 
a50a oWTier of Death Row from 1991 
to UtWi, when he exited the comjiany 
lo found a new lalH-l. the Aftermath. 
Knight controlled the otlier 50^; he 
assumed sole control of the label 
after Young's dei)arture. 

According lo the suit, Gelfand, 
Coopers, and Cantrock acted as 
Yoimg's business managei*s, financial 
advisers, and accountants from the 
summer of 1993 to June 199.5. The 
action claims that Young was 
unaware of the defendants' alleged 
miscM)nduct until late 199fi or early 
1997, when new'spaper accounts 
Ix'gan to delve into the accountants' 
handling of Death Row's alTairs. 

Young's action claims that the 
accountants ''converted approxi- 
mately S4.5 million of Death Row 
funds to theu" own use." A published 
report has stated that Cantrock 



signed a document admitting he had 
stolen that amount from Death Row; 
he is reportedly iii hiding and coop- 
erating with federal investigators in 
their prolx; of Death Row. 

The suit also alleges that the 
accountants "accepted gifts from 
Knight, including two cai*s (a Pofsche 
and a Jeep Wagoneer) and a gold 
Rolex w^atch. which . . . wei*e paid for 
by Death Row"; allowed Death Row- 
accounts to be consistently over- 
drawn; "jussisted Knight in cottmiin- 
gling the assets of Death Row with 
Knight's own ai^sots"; and "|)eiTnilte<_i 
Knight and pei-sons under his conti-ol 
to charge millions of dollars for non- 
business i-elated exj>enses at Ameri- 
can Express Travel." 

(In January. American Express 
sued Knight; Kenner: the lawyer's 
wife. Erica D. Kenner; and Death 
Row, seeking more than Si. 6 million 
in unpaid charges and interest on 
platinum American Express cards.) 

Young claims that the accountants 
concealed Knight's receipt of a 
$■45,000 check from Interscope 
Records, Death Row-'s distributor, 
eai'marked for Young as an artist 
payment. He also alleges that they 
failed to disclose that prospective 
Death Row artists were required to 
engage Knightlife, a firm ojxTated by 
Knight's wife, foi- jx?r.'ional manage- 
ment. 

The suit details several instances 
in which it is alleged that advances 
and royalties payable to Young w'ere 
"repeatedly diverted to Death Row.'' 

The sums allegedly included 
$i30(J,000 in Sony Publishing advances 
payable to Young and rapper the 
D.O.C. (real name Tray Curr\0; $1 
million in advances from PolyGram 
Merchandising, payable to Chronic 
Merehandising. a comi>any owned by 
Young and rapper Snoop Doggy 
Dogg (real name Calvin Broadus); 
royalties in an undetei-mined amount 
from Ruthless Records (for whom 
Young recorded as a member of 
N.W.A); fire insm-ance pi-oceeds from 
a fire at Young's home; an advance 
from Interscope for Di-e's solo debut, 
"The Chronic"; and a $500,000 
advance paid on the completion of 
each album by Young. 

The action also alleges that the 
accountants concealed from Young 
that Death Row was "in extreme 
financial disti'ess." 

Like Knight's and Kenner's suits, 
Young's action alleges that he only 
l>elate<lly learned that Canti^ick was 
not a certified pubUc accountant. 

David Nestor, a spokesman for 
Coopers & Lybrand. said he had not 
seen Young's suit when contacted for 
comment. 



you gotta demonstrate . . . demonstrate 
. . . Here I stand, as the morning gath- 
ers a rainbow/I want you to know I'm a 
rainbow with you." 

Marley is only one of a seemingly 
infinite array of influences on this 
grandson of a Ghanaian musician 
named Q.ve, who was redubbed Quaye 
uix>n entering the U.S. Though Finley 
doesn't care to speak about his parents, 
music ties the family together. Quaye's 
late half-sister, Mjixine, was Tricky's 
mother; his father, Cab, is a jazz com- 
poser; and his much older half-brother 
Caleb was a top session guitarist in the 
70s and '80s. 

Finley was raised by relatives on his 
Scottish mother's side in the U.K. in 
Manchester, Edinburgh, London, and 
Aberdeen. Their record collections 
introduced him to "jazz, first, and hippy 
kind of rock, T. Rex, Black Sabbath, 
those kinds of things," he says. 

Quaye has logged a lot of miles and 
experiences since, including an 
extended visit to New York a few 
years ago. 

His professional career began with 
"a publishing deal with EMI, based on 
some things I'd recorded and written," 
he says. Those "things" include drum- 
ming with the Rainbow Tribe and col- 
lal)orating with producer/artist A Guy 
Called Gerald on "Finley's Rainbow," 
a track from the latter's 1995 "Black 
Secret Technology" album. "That 
helped me get a record deal," says 
Quaye. "It started from there 2V^ years 
ago. I worked with Polydor Records for 
a year; now, I've been working with 
Sony for a year." 

BRITAIN IS FIRST BITTEN 

Today, the U.K. is Quaye-infatuated, 
with the U.S. sure to succumb as well. 
"There is nothing in music quite like 
Finley Quaye," says Nick Mander, the 
Epic U.K. A&R director who signed 
Quaye and A&R'd the album. "Even on 
the demos, his music was totally 
unique. It has never been about reggae 
to me, just great songs of whatever 
genre. The success of this record is 
largely up to Finley. The public will 
want all he decides lo give them." 

Earlier this year. Epic U.K. imprint 
Haiku released the "Ultra Stimulation" 
EP, soon after Quaye and the band he 
giithered together from friends in I^on- 
don and Manchester opened for reggae 
superetar Luciano on a brief tour. "We 
did all the radical places — Malcolm X 
Centre in Bristol and other ver>', ver>' 
Caribbean places with very, very 
Jamaican crowds," Quaye recalls. "It 
was brilliant." 

The album's first single, "Sunday 
Shining." Iwwed in the U.K. June 9 and 
reached the top 15 on the singles chart 
immediately thereafter; second single 
"Even After All," released the first 
week in September, soared straight to 
the U.K.'s top 10. 

European response has been, says 
Epic/S2 head of international market- 
ing John Fowier, "Uke the curate's egg, 
good in iJarts. The idea of jian-Europe, 
for developing artiste at least, doe.** not 
exist" 

France has [Hcked up on Quaye's "Le 
Cool" and tiiken to his .style and music, 
witli 26,000 albums sold within the first 
two weeks. Italy and the Netherlands 
are also keen, says Fowier, "but in 
places where they don't see it, you can't 
force it on them, even though this is 
ob\iously a pop record in places." 

Tt) try and break Quaye in places 
that have so far proved unresponsive, 
the artist will do dates in Eurofx; in two 
blocks, including Scandinavia in 
November and six German dates in 
small clubs in E>ecember. "Finlay's a 



\ibey person, and the small clubs suit 
his personality," says Fowler. 

Australia will get "Maverick" in the 
new year to fit in with the summer 
ambience in the southern hemisphere. 

U.S. FOLLOWS U.K. LEAD 

"We started planning our marketing 
over a year ago, when we first heard 
the album from Epic U.K.," says Dave 
Gottlieb. VP of marketing for 550 
Music. 'We met with Finley and Nick 
last October. Most of the songs for the 
album were done at that point. We fell 
in love with the album and with Finley. 
Since then, we've been in communica- 
tion with the U.K. for ever>' single step 
of their game plan. We basically fol- 
lowetl the U.K. timing and figured out 
how it w'ould best suit us. 

'They were putting out two singles 
before the album, so we didn't want to 
rush our album out too soon," he con- 
tinues. "W'e wanted the success gener- 
ated from overseas to reach here, 
which is what's happened." 

550 launched its marketing by ser- 
vicing a "Sunday Shining" CD-5 and 
12-inch to independent retail, clubs, 
and college radio nationally during the 
last week of August. "We hired Giant 
Step to begin working on Finley from 
Sept. 1," says Gottlieb. "They're using 
all the tools we give them, plajing the 
CD-5 and 12-inch at their club night 
and anj'where else they run club nights 
around the countr>'." 

At the same time, the CD-5 and 12- 
inch also went out to Sony's distribu- 
tion people. A five-track album sampler 
was seniced Sept. 20, and Quaye has 
since performed live at Sony Music 
meetings in LA, and New' York, as well 
as at select club dates in those cities. 

Setup has also include*! a heavy press 
push. Upcoming media cm'erage includes 
featuivii expected in Interview, Detour, 
High Times, One World, Vibe, Trace, 
Details, Harper's Bazaar. Request, 
Rolling Stone, and the Village Voice. 

550 imported 1,000 U.K. album 
posters, which are being used as snipes 
in select markets nationally, and is sup- 
plying additional marketing tools for 
club, lifestyle, and reUiil album promo- 
tions. These include fliers, stickers, and 
a video compilation reel with "Sunday 
Shining," "Even After All," and a U.K. 
"Box Talk" ap|)earance. Epic |x>nied up 
a budget big enough to .send Quaye and 
the band to Namibia to shoot the "Sun- 
day" video, reflecting the label's 
tremendous confidence in its artist. 
Quaye returns to the U.S. in November 
for another week of promotions, includ- 
ing "possible TV performances," the 
label says. 

Even before the release date, radio 
stations here had picked up the album 
on import and were placing it. 

" 'Sunday' was the first record I 
heard on the way from the airport to 
my buddy's house in London about 
tw^o months ago," says Ian Harrison, 
PD at alternative WEQX Albany, 
N.Y. "I didn't know w^ho it was, but 
later on, I returned from a club at 
dawn, turned on MTV Europe, and 
there was Finley Quaye, singing 
'Sunday Shining.' It was soldout at 
every store I went, so it took a while, 
but I grabbed a copy, brought it back 
here, and it's been on the air ever 
since . . . Every time we play it, we get 
listener-query calls." 

Jeannie Hopper, host of "Liquid 
Sound Lounge," a show on WBAl New 
York and a moVnle club in Manhattan, 
reports the same intense reaction. "I've 
been playing him a lot and getting 
tremendous caller response on radio," 
Hop|)er says. 

Says 550 VP of promotion Joel 



Klaiman, 'This is the single best reac- 
tion I've ever received about an artist 
in the eight years I've been doing pro- 
motions. As .soon as i)eople hear it, it's 
like gravity, it pulls them." 

The laljel is initially targeting modem 
iwk and triple-A, but, adds Klaiman, "I 
think it will cross to everj'where. We 
don't think there's ;my format that can't 
play tills, except classical." 

RETAIL REACTION 

5.50's retail setup launched at the 
beginning of October and also drew 
immediate, enthusiastic response. 

"T see his music as a mix of tradition- 
al roots reggae with classic R&B and 
soul from the '60s. and obviously he has 
dance roots a.s w^ell," says Vince Szy- 
dlowski, music product manager for Vir- 
gin Megastores in North America. "He's 
like a Maxwell meets Marley, and I also 
heai" Al Green in his voice. The record 
will appeal lo every body who is into any- 
thing relating to reggae, R&B, soul, 
rock, the dance crowd — it's got tremen- 
dous croissover jxitential for our stores." 

He adds that Virgin "expects to buy 
a lot of album units." 

550's initial retail approach is aimed 
at independents specializing in alterna- 
tive music, R&B, or reggae. "We're 
al)Si)lutely working the chains from the 
in-store date on," Klaiman adds. "We 
expect a good response from Virgin, 
Tower, HM\^ Borders, etc." To supjwrt 
their efforts, the label is supplying 
numerous value-added pieces, including 
T-.'ihirts and videos, along with .standees. 

The label also plans aggressive 
lifestyle marketing at ethnic restau- 
rants, chtthing .stores, and coffee shops 
and will place tracks on compilation 
CDs that play in those venues. 

A U.S. concert tour is tentatively 
scheduled for December into early 'dS, 
to be followed by Euro|)ean dates. 

"Usually, music that explores this 
many elements could l>e considered 
esoteric or 'fring>',' " says Polly Antho- 
ny, president of Epic Records/550 
Music (U.S.). "What brings eveothing 
together in a broad manner is Finley's 
heart and soul. He musically connects 
everj' time, like an arrow connects with 
a bull's-eye. It's always great to be in 
on the beginning of anything, but to be 
there for the beginning of some thing. 
well, isn't that why we're all in the busi- 
nessT 

And while some may fret that all this 
excitement could dampen Quaye's cre- 
ativity, he's not worried. 

"There's more to come," he assures. 
"I've always got a message, and that's 
clear from my IjTics. They're printed 
on the album sleeve, because I really 
want to send them out as messages. I 
want you to really get to know them 
instead of working out what I want to 
say as I sing. But I'm not trying to 
cram evei-jthing into one record/' 

A-fniiftam-e hi prejKiniig this story mus 
provided by Dominic Pride in Londov. 



MUSICIANS, ANTI-DRUG 

(Continued from preceding page) 

thing we paid attention to was music." 

Nowell is hopeful that the campaign 
will help deglamorize drog use. "It's 
not OK," she says. "It's not sex, drugs, 
and rock'n'roll anymore, whether 
you're a musician or not." 

Ginna Marston, executive VP of 
P.F.D.A., says that there is good rea- 
son for a new anti-drug campaign 
aimed at youth. "Drug use dropped in 
half in the '80s when there was a loud 
anti-dnig-use message, but in the '90s 
that changed a lot, and the issue kind 



of disappeared and went off the radar 
screen, and kids' drug use began to go 
up very quickly." 

Marston realized that it was impor- 
tant to include the music industrj' in 
the latest campaign while attending a 
rock'n'roll memorabilia show. "It 
struck me that the relics catalogued 
the histoiy of rock'n'roll as drog-laden 
and tragedy-laden," she says. "It so 
struck me that that could be turned 
into a ix)sitive if you could draw on the 
experiences and wisdom of the music 



world and have the musicians speak to 
kids." 

The participants in the PSAs did not 
work from scripts but instead talked 
frankly about their own experiences. 
Nowell, for example, shares the pain 
about losing a loved one to heroin abuse 
and urges viewers to educate them- 
selves about the dangers of the drug. 

She is optimistic that the frankness 
of her siwt, as well as of those from the 
list of musicians, will get the message 
acro.ss. 
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SPOTLIGHT. 



by Theda Sandiford-Waller 

S INGLES DRIVE ALBUMS: For those who maintain that singles hamper 
album sales, let me point out two success stories that illustrate how clever 
usage of singles can effectively market an album. MCA and Universal com- 
mercially released limited pressings of Aqua's "Barbie Girl" (MCA) and 
ChumbHwamba*8 "Tubthumping" (Republic/Universal), selling ;i31,000 units 
and 70.000 units, respectively. In Aqua's case, the commercial single reached 
stores the same week "Barbie Girl" was jwaking at radio. The timing of the 
release definitely contributed to the single's Hot 100 debut at No. 7. The sin- 
gle did falter in its second week, slipping to No. 9 due to the limited sales 
stock. However, when t he album arrived at retail a couple of weeks later, the 
demand was so great "Aquarium" bowed on The Billboard 200 at No. 15 with 
sales of 55.000 units. This issue. "Acjuarium" is No. 8 on The Billboard 200 
with scans totaling 75,000 units. 

While "Tubthumping" has not yet peaked at radio, nearly all of the .single's 
stock has evajiorated at retail, which naturally, when you have a hit, drives 
consumers to buy the album. This issue, the single drops off the 75-position 
Hot 100 Singles Sales list from last issue's No. 38. However, the radio pic- 
ture is still g7'<nving. "Tubthumping" jMjsts a 14'? gain in audience, bringing 
the total listeners to 75 million. The song ranks at No. 3 on Hot 100 Airi>lay. 
Five weeks ago, "Tubthumper" debuted at No. (JO on The Billboai-d 200 with 
scans in the 19,000-unit range and has earned Greatest Gainer stiilus on that 
chart for the past two weeks. This issue, "Tubthumi)er" is No. 15 on The Bill- 
Irnard 200 with scans totaling 61,000 units. 

ThIS-N-THAT: Barbra Streisand and Celine Dion's -Toll Him " (550 
Music/Epic/Cvolumbia). which was slated to airive at retail on Tuesday (4>. 
has been yanked from the schedule despite the fact that singles had already 
been manufactured. No official word from the Sony camp on why the single 
wds pulled, but if Hot 100 Singles Spotlight had to guess. I'd have to blame 
the reversal on the lukewarm reception "Tell Him" has received at main- 
stream top 40 radio. The track does, however, move 9-5 on the Adult Con- 
lemjwrary chart ... "I Don't Ever Want To See You Again" by Uncle Sam 
(Stonecreek/Epic), the first single from Boyz II Men's Stonecreek label, 
bows on the Hot 100 at No. 76 ... Remember the "Barbie Girl" remake by 
Velva Blue (GrooveAVaxworks) that Hot 100 Singles S|jotlight told you alxjut 
in the Sept. 0 Billboard? This issue, the single is Bubbling Under at N(). 21. 

LeD-ED: If you listen to mainstream radio, you might hear a Led Zeppelin 

medley on the air. To promote a new, previously unavailable Led Zep song. 
"The Girl I Love," Atlantic seniced radio stations with a .series of nine mon- 
tages of ever>' studio track by the bimd. In.^ead of .se(iuencing the .-^ongs in 
mass, each medley is a snapshot of the band's albums. Knowing how radio 
production directors love to create their own edits, it's a safe bet that a re- 
worked "WTiole Lotta Led" medley uill likely .^tiiil: getting ex|H)sure on morn- 
ing shows. Atlantic is not planning to release a commercial single of 'The 
Girl I Love" or the medleys. By the way. Tommy Boy's snippet single "ESPN 
Presents The Jock Jam." which pieces together several dance hiis, has 
scanned more than 4.37,000 units since its release in May. 

Theda Sand^ord-WoUer can be reached vkt E-tnaH at tkeda@biUboard.coin. 
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shrink by as much as 10'5fc at points 
during the week, music and entertain- 
ment stocks in general fared as well as, 
or better than, the markeU; as a whole. 

Worst affected are those companies 
that planned to float or that recently 
raised capital on e.xchanges, particu- 
larly in Asia, although even they 
remain bullish about the long-term 
prospects. But the property crash in 
Hong Kong will lead to higher rents in 
the region, dealers there say. 

In Euro|x?, many companies are see- 
ing the dive and recover>' on the mar- 
kets as a release valve for economies 
that were threatening to overheat. This 
has avoided the need for increased 
interest rates, which would have eaten 
into consumer spending and hit music 
sales. Yet the short-term losses 
incurred by some individual share- 
holders could have the same effect. 

In the U.S.. where Oct, 278 55^1-[joint 
drop in the New York Stock Exchange 
was followed by a strong bounce back 
of 337 [M)ints the next day. the short- 
tem analysis was that things were sta- 
tus quo, with no serious hits taken. 
I-Aonger-temi concerns about any falloff 
in consumer confidence — and thus 
six?nding — if the market continues to 
sag w'ere lieing minimized by analysts 
and industiy executives alike. 

Bob Higgins, chairman/CEO of 
Albany, N.Y. -based Trans World 
Entertainment, says. "We feel our 
stock is not o\'erpriced and because it 
does have good value can withstand 
market swings to some degree, even 
though even,'body gets hurts a little in 
this kind of market." 

As for how consumer confidence will 
be affected, he adds, "We have to wait 
until the week is over to see what hap- 
I>ens with the market before wt' will 
have a l>etter indication. But for our 
particular product line, we will do 
extremely well in any condition." 

Bill Teitelbaum, chairman/CEO of 
Carnegie, Pa. -based National Record 
Mart, says, "What the market may 
have gone through this week, the mu.'^ic 
industrv went through for the last few 
years, so this was counter-cyclical. It 
didn't impact the music chains at all." 

That's not to say there weren't ups 
and downs during the week. Musidand. 
Trans World, National Record Mart, 
and Spec's all experienced fluctuations. 



Home video stocks in the U.S. were 
largely unaffected by either the decline 
or the rebound. Publicly held retailers, 
including Moovies, Video Update, and 
West Coast Entertainment, had been 
.severely pummeled in the past 18 
months for such reasons as a stagnant 
rental market and the threat of direct 
broadcast satellite senices and thus 
had little share value left to surrender 
when Wall Street unraveled. 

Stock prices varied only fractionally 
throughout the week. "They're too low 
for the Street to care," says analyst 
Curt Alexander of Media Group Re- 
.suarch in Providence, R.I. 

The few publicly held vendors with 
significant \ideo revenue, such as Ren- 
trak, Trimark, and Unaplv, were simi- 
larly untouched. 

Concerns about after-effects are 
sharper in Asian territories, which 
have Ix-^en trtmbled for months. 

Since Oct. 3, w hile Tokyo. London, 
and New York stock exchanges have 
shed lO'^r of their value and Singapore 
and Kuala Lumpur 20'r, ihe Hong 
Kong's Hang Seng has exjierienced a 
40^^ free fall. An 18*^5 bounce Oct. 29 
precipitated by a rally on Wall Street 
could not stem the tide, with the Hong 
Kong market dowTi a further 1% by 
noon Oct. 30. 

There ai-e worries within the Asian 
music industr>' that bad times for Asian 
economies will translate into a major 
drop in the amount of money con- 
sumei-s spend on music in the region. 

Calvin Wong, VP of international 
repertoire at EMI Music Asia, says 
that the downturn has been affecting 
sti-ategT.' in markets like Thailand .since 
late summer, where, the executive 
says, EMI's local company has stripped 
its marketing efforts to include core 
products. "We've only gone with the 
sure-fire hits. We're focusing on this 
"cause it's good value for money," he 
says. Such austerity measures and 
reduced expectations are evident at 
ever>' major company. 

For music retailers in the region, the 
immediate impact of events has 
already Vjeen felt. One highly placed 
i-etail source .says, "Already the crowds 
are thinner, less people, and propor- 
tionately fewer sales. This is obvious, 
but not .severe. In Hong Kong, staring 
at the stock market monitors [located 



in bank windows! takes away from the 
lunch crowd." 

In Japan, which normally reacts dif- 
ferently from the rest of Asia, music 
stocks appeared to have emerged 
almost unscathed. The Nikkei stock 
average fell back sharply Oct 30, giv- 
ing up most of the pre\ious day's gain 
of nearly 5fi0 jwints. 

Avex D.D. chairman Tom Yoda says 
the recent stock market turmoil hasn't 
changed his company's plans for a 
stock issue on .Japan's over-the-counter 
market {which corresponds to Nasdaq 
in the U.S.) next autumn. 

Australia, like the U.S. market, 
made a buoyant recover^' Oct. 29. But 
on the previous day, the stock ex- 
change lost .$27 billion Australian 
(S18.63 billion) in its fourth-lai^est rout 
in historj'. It lost $58 billion Australian 
($39 billion) since the Thursday before. 

For the European investor, opfjor- 
tunities for direct exposure to the 
music sector focus on two stocks, EMI 
Group in the London exchange and 
PolyGram in Amsterdam. Even before 
the volatility, EMI's price was affect- 
ed by issues concerning its internal 
affairs. 

According to entertainment analyst 
Da\id Chermont assistant VP at Mer- 
rill Lynch in London, the rarity of 
music shares already makes for a 
volatile environment, and investors 
tend to view the music sector as a 
short-term play, de.serting the shares 
early at any sign of trouble. Chermont 
finds this puzzling. 

"[EMI and PolyGrani] are Ixith qual- 
ity stocks — it's not a crappy thing that 
you're buying — but when things get 
nasty, then people tend to get out and 
do it \iolently. People read that Janet 
Jackson has sacked her manager and 
immediately sell their shares in her 
record company." 

Thisatort/ mtx jnriKnvd by Ed Chmt- 
mati, Sctli GoUhtriu. and Don Jeffrey 
m New Yoiic: Domink Pride and Mark 
SoUrmom hi London; Geoff Burpee in 
Hong Kmig; Steve McClure m Tokyo; 
Chriatie Eliezer in Melbourne. Aiin- 
tmlki; Kai Roger Otteaen in OsUk Rend 
Bnnton in Parin; Charles Ferro in 
Copenhagen; and Hoivell Lleicellyn in 
Madrid. 



ALL-STAR LINEUP SET FOR DIANA TRIBUTE ALBUM 

{Continued fwnt fHige 10) 



Bubbling UnOcr hsls the \of) 25 singl«s under No. 100 
■rtrhtch have not yel charted. 



senior VP of marketing Tom {.'orson. 

"We're sen icing that track to pop. 
urban, crassover. and adult uHiiin radio 
Dec. 2 to coincide with the U.S. street 
date of the album." says Coi-son. 

A \irieo for the song, currently being 
shot by Billy Woodruff, will be senicetl 
to every m^jor outlet 

"Every Nation" was originally in- 
tended for but not included on a recent 
"Red Hot" charity album. So the .song's 
inclusion on the Diana tribute disc is 
"emotionally appropriate," says the 
Fugee.s' Hill. 

" 'Every Nation" was written and 
IXirfomed as a call to aims." Hill ex- 
plains. "MTienever i>eople hurt, others 
have to respond to that hurt as people, 
as 'nations.' The song has a sweet 
melofiy and a sweet message." 

Among Columbia's other plans for 
the Diana tribute are a press confer- 
ence 4)r other "focal event" that has yet 
to Ik? finalized and would pi-oluihly In- 
volve the participation of some of the 
artists, according to Corson. In addi- 
tion, Columbia will be taking out TV 
and print ads. 

For its retail campaign, Columbia 



will create ix>int-of- purchase materials 
and seek prefeiTed placement in time 
for the last-minute holiday rush. 

In the U.K., the album will come out 
on a label wholly owned by the Diana. 
Princess of Wales Memorial Fund, 
according to V2's Ablx>t. 

All net proceeds from the album's 
.sales will gij dii'cctly Uj the Diana Fund, 
which has collected apjiroximately 12 
million pounds (almost S20 million) in 
the two months since the princess's 
death, acconling to Knightley Day — a 
figure that does not include proceeds 
from Elton John's historic hit "("andle 
In The Wind 1!»!)7." which are still 
being processed. 

In a statement Diana's sister. Lady 
McCorquodale. says. "As a family, we 
ai-e delightecl and greatly mo\'od b\' the 
kindness and generosity of so many 
distinguished artists in contributing to 
this unique album." 

Burger notes that, besides the art- 
ists and producers, many recording 
and mastering studios donated their 
time to the project. 

It was uncertain at press time how 
retailers would handle their profits 



from sales of the album. A statement 
from the Diana Fund says, "There is 
no agi'eement between the fund and 
ever>' individual retailer on their prof- 
it clement at \mnt of sale: It's a choice 
for the individual retailer. The fund is 
most grateful for any support it 
receives from the retailei*s to maximize 
the revenue to the fund." 

In the U.S., "Diana. Princess Of 
Wales: Tribute" will carr>- a price tag 
of $19.98 on cassette and $24.98 on CD. 
according to Ci»rson. 

At the Sacramento. Calif.-based 
Tower Reconis, senior VP Stan Goman 
says he has some resen'ations about 
the album's flow, given the diverse 
track listing. "But it's coming out 
around Christmas, and with all the 
press and all the attention it's likely to 
get a lot of people who don't buy music 
will give it as a gift," he says. "I think 
it'll do well and it'll \)q a great thing at 
Christmas." 

Assistance in preparing thia story teas 
provided by Ed Christman and 
Rrodley Bambarger in S'ew York and 
Dojninic Pride in London. 
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2 BECOME 1 (Full Keel. ASCAP/Wirvlswept Psdlic. 
ASCAP/Tolypam Int l. ASCAP) HL/W8M 

4 4 SUSONS OF LOWEIINESS (CMI April. ASCAPAl)1e 
Tyins. ASCAP) HL 

Bft AFTER 12, BEFORE S (GimriH Some Hot Sauc>. 
ASCAP/TalMilaus. ASCAP/Hrt Co. South, ASCAP/TkUs 
Bo>. fSCJiP/n. ASCAP/A Salt On The Charts. ASCAP/Mo 
Better Grww-s, ASCftP/Tainaus, ASCAP) HL 

5 AU CRIED OUT ■C.v^r. BMG BMl/Mokojumh. 
BMI:'7oml-.i RV il V.-.l,' 

19 ALL FOR YOU iV - rnri; 01 America, BMVCherry, 
BMl/Cfoakea Chimrtdy, mi) HL 

» AU OF MTOArS {FROM SPACE JAM) (Z«ntu, 

BMI/R.Kely, BMI) 
B» ALRIGHT ifEMI. BMI/LUI BJachwood. BML^venth 

House. BMI) HL 

64 AROUND THE WORLD IZaniOa, ASCAP) WBU 
100 ASWEUr;Sa]a,BMI,T.astfaaa, BMI) 

73 AT THE BEGINNING (FROM AMASTASIA) (TCF. ASCAP) 
54 AVENUES (FROM MONEY TALKS) (Intersong. 

ASCAP/Wamw/Chappell, ASCAP) HL 
92 UBYYOU KNOW (LiT Mab, BMl/Ramal. eM^anwr- 
Tamerlane. BMI/Keith St>eal ASCAP) WBM 
BACnUD BOOGIE (VrS. ASCAP/Real N m ASCAP) WSM 
BARBIE GIRL (MCA. ASCAP/MCA Scandinavia AB 
ASCAP/WB. ASCAPMarnef/Chappeli, ASCAP.'Warrwr 
Ctisppell Denmark, ASCAP) HL-WBM 
as BARELY BREATHING (Dtif>can Sheit>. BMI/'Hapo Doi. 

BMIi'tareers-BMCSMI) HI 
83 BIG BAO MtUMA [FROM DEF JAM'S HOW TO BE A PLAY- 
ER) (Slatn U Well. ASCAP,.'IjI lu Lu, BMIi'Iim IM. BML'71? 
SlooB Hve , BMlT«l Blacknood BWl'l? S UrKlw, 
BMI/lumpin£ toan ILC ASCflPi'lely's lans L L C, ASCAPI HL 

45 BITCH (KiiST^ Bcdti, E-Vman^er-rameflane, BML'Hidden 
Kr\, eMi,<'Su;li> Too BMI.'EMI BlackMCd. BMI) HL'WBU 

60 BREAKING ALL THE RULES (Sh^rh MeOO. 
BMIMarner lamertarw, BMI/Humassive, ASCAP) 

11 BUILDING A MYSTERY (Sartf,''ATV Sonp. BUL^yde. 
BMt/Slijil«) Nwnade, SOCAU) HL 

21 BUnA LOVE (Honey Jars And Diapers, ASCAP/Uh, Ott. 
ASCAP.'Yah Yah. ASCAP/Do What I Gotta. ASCAP/WB. 
ASCAP) W6M 

90 CAN WE (FROM BOOTY CALl) (Mass Corfusnn, 
ASCAP^Virginia Beach, ASCAP.'WB. ASCAP) WBM 

40 COCO lAMBOO (Hanse^tic Uusiku&ilag. 
GEtM.'Waner-TanienanB. BMI) WBM 

22 CRIMINAL ITHW ASCJ^P) 

72 CU WHEN U GET THERE (FROM NOTHING TO 
LOSE) IBoo DaiMy. ASCAPi'Du It Ali, mM Ratt, 
ASCAPjTookie Str8ii£hlfrr, ASCAP] 

65 DON'T GO lUition Beam. BMI/Neue Well. 
BMt/Warrwr Tameflarw. BMII WBM 
DON'T SAY (Sony.-'ATV Soflgs. BMI/Yab fum. 
Br^l,'3rowntown SoiinO. BMI/MCA, ASCAP/Umuwtal. 
ASCAP.iTersonjI 2 1 . ASCAP/Stepping Into The Blue. 
ASCAP,^ya^ner/Chappell, BMII Hb-WBU 
DOWN FOR YOURS (Marco Cardenas. ASCAP) 
DO YOU KNOW (WHAT IT TAKES) (Heavy Rotation. 
BMI/BMG ASCAP/Cheiron, ASCW/Meea, ASCAP) HL 

62 DO YOU LIKE THIS (Mike s Rap. BMI) 

B6 DREAM (Funky Toe, ASCAP;BMG, ASCAP/tospi 

Baj,>;evin Krakovter/Ar^i &^ BMlKevi & Max. BMI] HL 
59 aECTRIC BARBARELU (Private Paris. ASCAP/«/iiencjn 

Skin TraW, ASCAP,.'[M( Apnl, ASCAP) HL 
27 EVERYTHING !EMI Apul, ASCAMIyie Tyme. 
ASCAP-Watner-Tamerianc. BMlDyiialont, 
BMI/'Boechvwod. BMIl HUWBM 
14 FEEL SO GOOD (FROM MONET TALKS) (Second Decade, 
BMI/Wwnef-Iamerlane BMlifDreii^n ImitanBd. BMI) W9M 
7 FOOLISH GAMEVTOU WERE MEANT FOR HE I'Viiggty Tooth. 

ASCAP/Ttilia Boy, BMt'Third Starr, BML'NB, ASCAPI WSM 
79 FREE (UHra Blue. ASCAP.'Canin^lment. ASCAP/Jessica 
Michael. ASCAP/Mood^ &^ Keys BMIXaniw Ryan. BMI) 
THE FRESHMEN (Sid Flips. ASCAP.^Ml April. ASCAP) HL 
Si GO AWAY (EMI BlathwCMidi BMI/Starstruck Ar^l. 
BMI/Sony/ATV Cross Keys. ASCAP/AII Arouna Towrt, 
ASCAP! ML'WBM 

63 GOTHAM CITY (FROM BATMAN t ROBIN} {Zomtut. 
BMI.'I} Kefir, BMIJ WBM 

57 HAVE A LinLE MERCY (Flyte lyme ASCAP/tMl ApnI. 
ASCAP) HL 

42 HEAVEN (0 C D. BMI) 
13 MNEY C^ir/ATV Sonfs. BMlVre, eMl'Jushn Combs. 
ASyp.'tWJAiri; AS0*P.7cimt« ASCAP.'laii Mtf rtant 
ASyP.'Sle.en * Jordan. *SW;Bcl)0» Pob.-stc, BW 14/fflM 
3 HOW 00 I LIVE IBealscrfES ASCAP) WBM 
B4 I CAN LOVE YOU IWCA, ASCAP.i'Mar, J BliSe, 
ASCAP.'FMI Blackwood, BMl'RixIney Jerkins. 
BUI/\Jix)ess, BMI/Warner Tamerlane. BU(/6th Of July, 
BMLTJASHMACK, ASCAP) HL/WBM 
29 t CARE -BOUT YOU (FROM SOUL FOOD) (Sory/ATV 
Sonss. BMI.'tCAf , BMI/Fox Film, BMD WBM 
I DON'T EVER WANT TO SEE YOU AGAIN 
rVaiidetpMl. BMI/EnsiCT, BMI) 
I DON'T WANT TO WAIT (llir^ace, BMI/Lnsipi, BMII HL 
I DO (Furious Rosit. BMl'Music C;arpoiatiOn 01 
AinBrica, BMI) HL 

IF I COULD TEACH THE WORLD (Ruthless Attach. 
ASCAP^lJIo Thus ASCAP/Vtwnu.BMI) 
I'LL BE MISSING YOU IMagnelic. BMl'Blue TuTtle, 
BMI/lllegal. BMl/SoplemlMir Su., ASCAP/Chyna Batty, 
BMI/)anice Comtis. BMVtVI Blackwood. BMI) HL 
I MISS MY HOMIES (Burrm A^unue. BMl'-Big P. BMI) 
I'M MOT A PLAYER (Let Me Shov.. ASCAP/Joe 
CartBcena. ASCAP/Jelly Jams. ASCAP/Old Nigga 
Spirituals. BMI/Warnfir-Tameflane, BMIl WBM 
INVISIBLE BUN (Banana Turws. BMl'Stephen A, 
Kipfier, ASCAPA:areer5-BMG, BMl^batas. 
SOCAN/Qn Boanl. BhH/EMI filackwood. BMI) HL 

58 ) SAY A UniePMYER (FROM MY BEST FRIEND'S 
WEDDING) (New Hidden VaUey, ASCAP/Casa Qavri. 
ASCAP) HL/WBM 

85 UCR-ASS iCyarv* BrBiTfimint, ASCAP,i'BMG. ASCAP/Dust 
footners ASCAP^'Special fiifler, SESACil-ICA, ASCAP) HL 

96 THE JOINT (Psncken, ASCAP.WB ftSCAPjTourteentli Hour, 
ASCAP.'Pnlrtram Int'l, ASCAP.'Bro-n Acid ASWP.'Ouit 
Brntners ASCAP/Copyriril ConroVMCA, ASCAPI WBM 

95 KISS THE RAIN [FMlBlackwnod BMI/DfSMOPHOBIA. 
ASCAP/Tolygram Int I, ASCAP'Human Boy. ASCAP/WB. 
ASCAP) 

46 LAST NIGHrSLEnEH (EMI ApnI. ASCAP/IBN, 
ASCAP/Playlhins, ASCAP/Too True. ASCAP/? Two, 
ASCAP/Cord Kdyla, A5CAP1 HL 

36 LEGEHD OF A COWGIRL asanoddnos BMfEnsjgn 
BMI/Ash Bene, ASCAP/Gee Street ASCAP/Famous, 
ASCAP/Donovar. BMLi?eef International, BMI) HL 

3D LOVE GCTS ME EVERY TIME (Sonfs Of PDl><:rair> 
IrH'l. BMI/lDOfl Echo. BML'Zoniha, ASCAP) HlyWBM 

61 LOVE tS AUVE (MCA. ASCAP/lJniv«rsal. ASCAP) HL 
7S ME AMD MY CRAZY WORLD [LB. ASCAP/tMIAprl. 

ASCAP/Ron G. BMI) HL 

20 MO MONEY MO PROBLEMS (Big Poppa, 
ASCAP/IustMi Combs. ASCAP/IMI Aprd, ASCAP/Steven 
A Jordan. ASCAP/Bemsfd's Other. ASCAP/Sory, 
ASCAP/M Bellu. ASCAP/Tommy tymi, BMI) HL 

99 MORE THAN THIS (EMI VirtTM. BMI) HL 

12 MY BODY aomRotii ASCAP/2000 Walls. ASCAP) 

6 MY LOVE IS THE SHHH I (Umchappell. BMI/)unkie 
Funk BMl/Tam Cat. BMI) HL 

50 NEVER MAKE A PROMISE (Warnef-Tamertane. 

BUI/BoQtne-Loo BMII WBU 
49 NO TENGQ DINERO IFMI Scandinavia BMLltee, 

BMl/EMI Unan, BMIiHU'VJBM 

41 HOT TONIGHT (FItOM NOTHING TO LOSE] [Swond 
CecjiJH, &.yi.V;a-nfli-ramflriana, BMI/rtB. ASCAP) WBM 

10 THE ONE I GAVE NT HEART TO (Realsongs. ASCAP) WBM 



78 



91 



43 



76 



47 



2S 



24 



3jllbcxird. 
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Hot 100 Singles Sales 

(Compiled from a natiorial sample of POS (potnt of sate) equipped retail stares and racii outlets wtiich report 
number o( unib sold to SoundScan. Inc. The data is used in ttw Hot 100 Singles ctrart. Scwneec* 



i 

s 


t 
3 


i 
t 


TITLE 

ARTIST {LASEUPROMOriON lABELI 




i 




o 

t 


ARTIST ILABttjFROMOTlON LABEL) 


1 


1 


5 


* * NO. 1 * * 

SOKEDUK IfiOtn K WKf .XMNi N TIC WMl WT 

ELTON .Ohn (HCCK£TA4M'- fe-t^siNrj 1 


11 


41 


6 


VALENTINE 

MARimMCBfllOt ^, 


H) 


43 


45 


FOOLISH GAMESYOU WERE MEANT FOR ME 

jEWEi ■.\T./i'ric. 


2 


2 


12 


VOU MAKE ME WANNA... 

liSMER (LAFACE/ARISTAI 


4« 


42 


10 


NOTEHGO DINERO 

LOS UMBRELLOS'i-lFX VIRGINi 


3 


4 


21 


HOWOOl UVE 

LtANN HiMtS ■ '.Wi 


41 


37 


14 


NEVER MAKE A PROMISE 

DRU HILL 'IM-A-IL' 


4 


3 


7 


4 SEASONS OF LONEUNESS 

R0r7i f.iFt* 'ri-i7.\i 




42 


40 


15 


DO YOU LIKE THIS 

HOME (GRAND ■\.--J'''f.Cf., 


S 


i 


U 


MY LOVE IS THE SHHH! 

1 ' ry- TOWiTuii»>H»oiEiBii 


w 


51 


5 


HEAVEN 

NU FLAVOR IREPRISEl 


C 


i 


II 


ALL CRIED CUT 

ALLLiHtfta: UiaRACKMASTERS/CRAVtl 


44 


39 


17 


GOTHAM CITY 

R KELLY IJIVE;. 




10 


2 


MY BODY 

LSG (tASTMST^EG) 




S) 


62 


7 1 1 DONT WANT TO WAIT 

* I PAi;iAroif iiWAiWA'ARNEHBROS) 




7 


6 


THE ONE 1 GAVE MV HEART TO 

AALIYAH iGL/iCKGROUND ATLAhTICl 


4( 


45 


jc 1 IT'S TOUR LOVE 

"* ; Til/ MCr.RArt I .VIIM FAITM MIUI (CURB) 




22 


2 


FEEL SO GOOO 

PiflAbi '.BfiO EWri'flHIStAi 


47 


44 


12 


AFTER 12. BEFORE 6 

SAM SALIER <LAF ACE/ ARISTA) 


a® 


17 


4 






3) 


53 


7 


PLEASE 

THE KINLErS [EPIC) 


11 


9 


10 


BUTTA LOVE 

NE/T (AHISTAJ 


49 


52 


4 


THE REST OF MINE 

[RACE ADKINS ICAPIIOL NASHVILLE) 


12 


8 


9 


HONEY 

MARiAH CARFV ^COIUMBIA) 


SO 


46 


IS SOMEONE 

'° iWV - -i. PUFF LJAUOri (RCA! 


13 


12 


U 


WHAT ABOUT US 

TQTAl llArACf.ARlSTAt 




ID 


57 


-1 LEGEND OF A COWGIRL 

^ IMANI i nPROIA LOtUMBIAJ 


14 


11 


10 


nXI SHOULD 9E HME (DON! WASTE YOUR TIMD 

BflAf. r.1CKNIGH7 FLAT MASE (MERCURY 


H) 


55 


7 SO GOOD 

' DAV.NA I : 7 ' -i 


IS 


13 


5 


LOVE GETS ME EVERY TIME 

SMASfA TWAIN liMPRCURVI 


53 


48 


II COCO JAMBOO 

■ MH PHLblOLNT tWASNEReftOS 1 


16 


15 


10 


1 MISS MV HOMIES 

wcir- - riM :»! ■: vc m wbot ■sd jur.mwrfi 


S4 


49 


23 


DO YOU KNOW (WHAT IT TAKES) 

HORVN IRCAi 


17 


14 


10 


1 CARE 'BOUT YOU 


SS 


47 


26 


ESPN PRESENTS THE JOCK JAM 

VARIOUS ARTISTS HOMMr BOY) 


tS) 


21 


i 


IF 1 COULD TEACH THEVkTORLD 


5C 


50 


19 


C U WHEN U GET THERE 

COOLIO FEAT AO TMtv; ■ 1 ■ if.'Uy (*r;i: 


19 


IG 


16 


INVISIBLE MAN 

98 DtGRtES IMDIOWN) 


S7 


56 


2? 


G,H,E.T.T.O,U.T. 

CIHANGI.'iG FACES BIG 3U.- ATLAf.TICl 




— 


1 


SPICE UP YOUR LIFE 

$PiCt GJRLSf.ihuirj. 


51 


58 


5 


YOU'RE THE INSPIRATION 

PETER CETERA FEAT. AZ YCT i RIVER tJORThI 




26 


S 


THEY UKE IT SLOW 

H-TOWNiHELAH'/lWi 


JD 


64 


10 


DONT SAY 

JON B -'^B T'.'D MUSIC 


22 


18 


20 


QUIT PLAYING GAMES IWtTH MY HEART) 

HAOKSTRrET HO<S ' , ■" 


60 


54 


8 


ME AND m CRAZY WORLD 


23 


24 


7 


EVERYTHING 

J/ARV J BliGE M " 




11 


63 


U 


AROUND THE WORLD 

L1A.1 ( RL'*»i IWM^VIHGINJ 


24 


19 


17 


UP JUMPS DA BOOGIE 

MAGOOANDTiMBALAW 3l' jflO-'C mT_;'.- : 


W 




1 


ALtOFMYDAYS 

CKWONG FACES fFEAT lAT rKBIG BCAIATLUTCI 


2S 


20 


15 


MO MONEY MO PROBLEMS 


a 


59 


16 


ALL FOR YOU 


® 


31 


G 


LAST NIGHTS LETTER 

K-CliWW ,M' 


H) 




I 


LOVE IS ALIVE 

fAKl>r :r .:.',Mi 


27 


23 


22 


I'LL BE MISSING VOU 

PLFMXYlFjmtriAHSHM UJ' WBS^MGIAi 


95 


60 


7 


THE WAY THAT YOU TALK 

.fti:£:io;[Fn- y-tiArj£ia: saxrca.u«Ai 


2t 


27 


13 


2 BECOME 1 

SP*CE GrRLS P/IRGIN) 


w 




1 


BABY YOU KNOW 

THE □ JA/S IGLOBAL SOUUFREEVW)flLDI 


29 


30 


9 


VOU UGHT UP MY UFE 

LEANN RIMES ICURB) 


97 


61 


25 


SAY YOU'LL BE THERE 

SP--CE GIRlSiVlRGIN) 


» 


34 


5 


TOO GONE, TOO LONG 

ES VOGUE (EASrWESTi'EEG) 


H) 




1 


DON-T STOP THE MUSIC 

PLArA IDEF JAMiVERCURV) 


31 


25 


18 


HOT TONIGHT 

UL' KIM IUNOEAS/ATlANTIC'TOWMV BOTI 


m 




1 


IDO 

LISA lOEB IGEFFEN! 


32 


32 


6 


CRIMINAL 

FIONA APPLE (CIEAN SLATE/WOAK) 


70 


71 


15 


TO THE MOON AND BACK 

SAVAGE GAH'JtN iCOLUMBiA} 


33 


2S 


8 


AVENUES 


71 


67 


3 


DON'T GO 

LECUCKiiCii.rji'r.A; 




33 


11 


BACKYARD BOOGIE 

30 " f- r ■■ 


72 


65 


4 


GO AWAY 

LDRRIE mP.GM' ' 


35 


29 


10 


BUILDING A MYSTDIY 

SARAH MCi-ACMlAN iMTTrtf »K,iAfl;&TA: 


73 


75 


16 


TAKE IT TO THE STREETS 

iiAnwa'"-:'! - ■ -.m'mm 


3( 


35 


12 


HAVE A LITTLE MERCY 

4,0 ;SAv\-l'PERSPtCTIVE,'MMt 




74 


66 


21 


LOOK INTO MY EYES 

a:f*r 'hi..:.!, n i-apucih* " .i- r'-.^f . !■ 


37 


3S 


19 


SEMI-CHARMEO LIFE 

tHIfiO Vil BlIND ItLEKTRAjEEGJ 


® 




1 


WHAT IF 1 DO 

UfNDY MCCREAOy Bt^KPC.f- 



( ) Records with ttie greatBSt sales gains. <£.• 1997. Billboarct/BPI Communications and SoundScan, Inc. 



93 ONE MORE NIGHT (Slurh Media. 

BMLWatnti/'Chappen, Bf^l) WBM 
51 ONMYOWN(Ws(nerCr>a[ipell.PRS/lVB.ASCAP]WBM 
M PHENOMENON (LL Cool J. ASCAP/Det Jam. 

ASCAP/lustrn Comt». ASCAP/EMI April, ASCAP/Ausat. 

BHL^Interior. BMI) HL'WBM 
T I PLEASE We've Got Ttie Must. BMl/Asnworas. 

BMVSanes Of PotyGrsm Int l. BMf) HL 
8 QUIT PLAYING GAMES (WITH MY HEART) {Zomba, 

ASCAP/Creative, ASCAP/Meaasonas. ASCAP) WBM 
TO THE REST OF MINE (WB. ASCAP/Sawrxj; Cumn,. 

ASCAP/Mitene. fiSCAPAjota Bayou. ASCAP) WBM 
44 RETURN Of THE MACK (Perietl.BMLWZ.BMlfGLMA) 
1 1 SEMI-CWmiEO LIFE (3 ER. BMI/EMI BlschiwC. BMit Hi 
H A SMIUUKEVOURS {FROM A SMILE UKE TOURS) 

(Realsones. ASCAP/R:^ei. ASCAP) WBM 
17 SOCK IT 2 ME (Mass Conf uMon. ASCAP/Virgtma 

Beach. ASCAP/Nictel Sfloe. BMIWadud. BMIMamer- 

Tamerlane. BMlAhro««n' Tantrums. ASC*P/Air 

Conttol ASCAP/EMI April, ASCAP) HL/WBM 
W SO GOOD (Dav^rta. BMLIriJO, BMI/CarHis BMG. 

BHl/Ramecca . BMO HL 
SS SO HELP ME GIRL <Modar. BMl/SDne^rcters Irtfc, 

BML^grtude. BMl/CmdM. ASCAP/Texas Wodge. 

ASCAP/rmi KnI. ASCAP) HiyWBM 
74 SOMEONE UiAlin Combs, ASCAP/EMI Ajxil, ASCAP,'tlyb's 

Wwld. ASC.SP'^f^l i>^,':i.miv^ Pme. BMl'Rtirllim 

Blun!; '■.■ .'■I '^r ■ ',^:/:aPi'WCA. ASCAP) HL 

1 SOMETHmG ABOUT THE WAT rOU LOOK 

TONIGHI.'CANDLE IN THE WIND 1»97 (Series Of 

PolyGram itii i, f5M.,''rtiiii,5n-i \ Bong, PRS/Warner- 

Tamerlane,aMIWreiched, ASCAP/WB ASCAP) HiyWBM 
32 SPICE UP YOUR UFE (Full Keel, ASCAP/Windswept 

Pacific, ASCAP/Polygram Int I. ASCAP) 



87 SPIN SPIN SUGAR (BMG. PRS/BMG ASCAP) HL 
33 SUNNY CAME HOME IWS.ASCAP/Scrwl. 

ASCACP/lev-A-Tunes. ASCAP) WBM 
98 TAKEiTTOTKESTREnS(Ramp.BML«KL. 
BMt/WB, BMt/Sadiyah !., BMI/Armac>en. BMI/Blue 
Image, PRO.'Xeep On, CAPAC/UmUisc) W8M 

37 THEY UKE IT SLOW IMn Doe. BMI/Bttv Bcf . BMl-G I . BUIt 

38 TOO GONE. TOO LONG (RealMinES. ASCAP) WBM 

81 TO THE MOON AND BACK (Rougti Cirt/EMI AustrslLa. 
APRA:fMI Blsckwaod, BMI) HL 

S TUeTHUMPIHG (Cnumt>awamba''LeosiyiKl WBM 

39 UP JUMPS DA BO0CIE(V>i8ima Beach. 
ASCAP/Mae/OO. ASaP/Mass Contuswn. ASCAPflffl, 
ASCAP/Rodsones, ASCAP/Almo. ASCAP) WBM 

53 VALENTINE (Brickmsn A/rartsemenl SESAC/IMI 
Aprt. ASCAP/DouCi ASCAP) HljV(BM 

82 THE WAY THAT YOU TALK (So So Def. ASCAP/EMI 
ApnI. ASCAP,Tbem Damn Twins, ASCAP/Air ControJ, 
ASCAP/Throwin' Tantrums. ASCAP) HL 

1$ WHAT ABOUT US (FROM SOUL FOOD) (VtrgHM 

Beacti, ASCAP/Wass Contusion. 

ASCAP/Wafiier/Ctiappell. ASCAP) WBM 
52 YOU LIGHT UP MY UFE (Curb. ASCAP/Polysram Irtt'L 

ASCAP) VffiM 
2 TOUMU£MEWUHiL.IEM}Apnl,ASCAP^SaSDDBl. 

ASWP,'^l8:h A D . A5CAF.hr N ASCAP.WG S«ip, flSCAP) HL 
77 YOU'RE NOT ALONE ICIi(V%al.V6MG) HUmHi 
80 YOU RE THE INSPIRATION (BMG, AXAP.Tostur 

I m-ic. BML'Yiarnef-lainttlanc. BMI) HLmBM 
26 VOU SHOULD BE MINE (DON'T WASTE YOUR TIME) 

lEMi April, ASCAP.'O.'b/O riselt. ASCAP/Justin Comttt. 

ASCAP/Ausar. BMI/MasMi Bethfl ASCAP/MCA, 

BMI/The Pnce Is Riglit BMl/OrnatorWi BMI) HL 
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Bibocd HOT 100 SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PUY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PUYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED. COMPILED, AND PROVIDED BY 



ilitili' 



THIS 
WEEK 


WEEK 


2 WKS 
AGO 


z 

O 1- 

if 


TITLE ARTIST 

PHOOUCER (SOMGWRITERI LABEL & NUMBER'PROMOTION LABEL 


PEAK 
POSITION 


1 


1 


1 


5 


★ * * No. 1 ★ * ★ 

S0Mrm»«!AS0UTTICW«yT0UU)0KI0NIGHT'CANDUINTHEWIND1997A - S^KKkl *EaON.«HN 

CrnoWAS r. WASTiN (EJOHN.B TAUPINI C) (Dl !V) ROCKET &681DawM 


1 




2 


2 


12 


YOU MAKE ME WANNA... A « USHER 

J.DUPR ■ LHERI !Ci[D; ITiiKI LAFACE:J2b5Afi!STA 


2 


CD 


3 


3 


21 


HOW DO 1 LIVE A ♦ LEANN RIMES 

..h:.\,i V. .^1(Dr,fl(.-R£\! (C) CBMV) CtJRe 7302? 


3 


4 


4 


4 


7 


4 SEASONS OF LONELINESS A ♦ BOYZ II MEN 

J JAM T Lt.vis I..-. (CMDhA'i MOTOWN 960684 


1 


CD 


5 


5 


11 


ALL CRIED OUT* ♦ ALLURE FEATURING 1 12 

M.CAREV W AFANASIEFF r,' »30N£y iFULLFORCEi -L'. : ■ Twj> MASTERS 'd-.r-; C^- 


5 


CD 


6 


9 


11 


MY LOVE IS THE SHHH! • ♦ SOMETHIN' FOR THE PEOPLE FEAT. TRINA i TAWARA 

:.:Mr--. f.:rihe. . > ---ff v . ..viLaiNj 'OUN&TPOrtELLyLiCE^.HuL :a. .Li 0 rtWINERBRaS 17J2; 


6 


CD 


7 


8 


SO 


FOOLISH GAMES/YOU WERE MEANT FOR ME A ♦JEWEL 

B K£ I- ■ COLLINS : .'• i . POLTZ;. (C) (Dl ATLANTIC 87021 


2 


CD 


10 


11 


9 


TU8THUMPING « CHUMBAWAMBA 

CHUMe.fliVAMHA i HLI.'BA/.niiA: (D) REPUBLIC . j-.i.-i - .■■L 


8 


9 


8 


7 


20 


QUIT PLAYING GAMES (WITH MY HEART) A * BACKSTREET BOVS 

Vr.'ii ■. ' - J. IC).L (Tl iVI JIVE 42463 


2 


CD 


12 


14 


e 


THE ONE 1 GAVE MY HEART TO • ♦ AALIYAH 

GROOtt .■...IF,:-. . SLAUKG'f^LiM; .- .:...'.\-|F 


10 


11 


11 


10 


19 


SEMI-CHARMED UFE • « THIRD EYE BLIND 

S JENKINS (SJENKINS) (CI IDI ELEKTRA 641 .'3 EELi 


4 


(2) 


2E 


— 


2 


MY BODY ♦ LSG 

DALLAMBV " .'-ILAUBV L BR(7WDER.A ROBEREON. ICI :0:. EASTWEST -Ji J.^TE3 


12 


13 


9 


6 


9 


HONEY A ♦ MARIAH CAREY 


1 


® 


29 


- 


2 


FEEL SO GOOD (FROM "MONEY TALKST ♦ MASE 

. ■^iL.:a«ft^fluc••'e,:silnMD^F♦Du»sftw^s^F£i^L£l£l!MtS ioiD)wjbw j^ 


14 


OS 


19 


- 


2 


1 DON'T WANT TO WAIT ♦ PAULA COLE 

PCOIE i' 1. (C?(D1 IVilHWGO 175mv.-.F\.F BROS 


15 


QD 


16 


20 


11 


WHAT ABOUT US (FROM "SOUL FOOD'T • ♦ TOTAL 

r,F'piLJ.NrM Fi. .T '.'-.^i' ■ '.' 1 II ..-F- ici.:d;iafjice mf \- .v-^ffta 


16 


QD 


27 


40 


4 


SOCK IT 2 ME ♦ MISSY "MISDEMEANOR' EUlOn FEATURING DA BRAT 

TIMBALANDIUELL«nT MOSLET W HARTT PFIL F KARRISI iC. Fi i (T! > EASTVrtST 64 ] : ; F F F, 


17 


IS 


13 


15 


10 


BUILDING A MYSTERY * SARAH MCLACHLAN 

PUARCHANO .FMCLAFrJLA'JF.MARCHANOI (C) (DUX) NETTWERK I3395FARISTA 


13 


11 


18 


18 


18 


ALL FOR YOU ♦ SISTER HAZEL 

P.E8ERS0LD IF tLOCK S S'ER •i/'Zli: C. iDi UNIVERSAL 56135 


11 


20 


14 


12 


15 


MO MONEY MO PROBLEMS A * THE NOTORIOUS B I G. (FEAT. PUFF DADDY L MASEI 

STEVIE. F __rFF.ilCWALL«i:ES.JCfl:.,y,.M3£ThA.9.E:jA'ARCS,NfiCF)SERSi ;CI iDi III u;. B*DeCrr FgiiJoajliSF* 


1 


(E> 


21 


21 


10 


BUTTA LOVE ♦ NEXT 

wy F[F : L i:."Fv I JL-xiuFFF FfTjF TiL.EwNCFK"Ta3£RTRLHLGG4PAac«ERS,D.ORrf: F.iF' f:«sta:f4fif 


21 


CD 


22 


22 


6 


CRIMINAL « FIONA APPLE 

ASLATER iF.APPLf ) (C) ID) CLEAN SLATE FBS^E^WOR-i 


22 


23 


15 


13 


13 


2 BECOME 1 • « SPICE GIRLS 

R F-.'.-.'.i'i. ■' .....1 1 FL G RLS.RSTANNARO.U ROWE) (C) iDl l> VIRGIN 38604 


4 


24 


25 


17 


18 


INVISIBLE MAN • ♦SB DEGREES 

.-.li.ii.i 1 1 ■. . [ -.lltR F H'DSt S.S K]P\-fii FC:m,DHT:i1V' MOTOWN B606bO 


12 


a 


17 


16 


22 


I'LL BE MISSING YOU A' ♦ PUFF DADDY & FAITH EVANS (FEATURING 112) 

.1 - FF F FF.-. IF - EVftKSI (M) Fi . BAD F. iWWF-.ARISTA 


1 


2t 


20 


19 


10 


YOU SHOULD BE MINE (DONT WASTE YOUR TIME) • BRIAN MCKNIGHT FEAT. MASE 

F Fi;».FF;i F LFF,.Fi.,F£ FTr.l[ J, ;5 CFWe.F SU'i ' f^CE. EKFViNS .TOA'i.e MF'.MDt-F tC.IKITI MERXef 574760 


17 


27 


24 


24 


7 


EVERYTHING » MARY J. BLIGE 

. .FFM T LEWIS . HJFPIF ■ T LF7-JF ^ F H'(JFJF'.iFAT9FLi .CF-EDJ BPCANF.WESLEv; iC FF * ' MCA 56353 


24 


28 


30 


27 


10 


1 MISS MY HOMIES ♦ MASTER P FEATURING PIMP C AND THE SHOCKER ' jt 

MOB '1 1 ■■ . P " Iht .. ii f:i (D: iTiNOUMJT 1 . '■ ' 


29 


23 


23 


11 


1 CARE -BOUT YOU (FROM "SOUL FOOD") ♦ MILESTONE 
babyface ibaotface: (C) (01 (T) po laface 24?64iAfii5rA 


23 


30 


28 


25 


5 


LOVE GETS ME EVERY TIME* ♦SHANIA TWAIN 

R.J.LANGE I.FFrji.- , F.i.,.FL IFF IFJ i iv MERCURT 668062 


25 


QD 


31 


31 


4 


IF 1 COULD TEACH THE WORLD ♦ BONE THUGS N HARMONY 

OJ U-NEEK F. Fi . FFuTHLESS - F F FF _,1T1V.TV 


31 


(32) 


NEW^ 


1 


* * * Hot Shot Debut * ★ * 
spice up your life ♦ spice girls 

FF SIfl\'IAFi;i M ROIVF iSnCE filRlS R SFANNARD M ROWFi (C) lOI WRGJN 38620 


32 


» 


32 


26 


18 


SUNNY CAME HOME ♦ SHAWN COLVIN 

JLEVENTHAL. ..FM-.FL FCi (Dl COLUMBIA 78528 


7 


34 


35 


30 


24 


DO YOU KNOW (WHAT IT TAKES) • * ROBYN 

Ff.- F-ljiFF ■. H F..,[ PC^.U MARTIN.H CRICHLOWl ICIIDh.F: ViFFA54B65 


7 


3S 


38 


34 


50 


BARELY BREATHING ♦ DUNCAN SHEIK 

R hINE [D SHEIKI (O IDI ATLANT-C 87027 


16 


QD 


36 


36 


9 


LEGEND OF A COWGIRL « IMANI COPPOU 

M MANGINII F.'.(F. lA M FJANGiFJl D LEirCHI iCl _ iTl . ■ COLUMBfA 78661 


36 


(E> 


40 


47 


5 


* * * Greatest Gainer/Sales * * * 

THEY LIKE IT SLOW ♦ H TOWN 
DCONNER DCONNFR SC(>*JNER DJACRSONI ICI (D) (TF REIATIVTTY 1642 


37 


31 


33 


33 


5 


TOO GONE. TOO LONG ♦ EN VOGUE 
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ITALIAN MAJORS CHARGED WITH PRICE-FIXING 

(Continued from page 5) 



clean bills of health) and one be- 
lieved to be ongoing in the U.S. by 
the tight-lipped Federal Trade Com- 
mission, which has subpoenaed doc- 
uments from the majors and retail 
chains indicating that its inquiry is 
focused on the labels' minimum-ad- 
vertised-price policies. In Australia 
meanwhile, government authorities 
and retailers are engaged in a public 
war of words over who is responsible 
for the relatively high price of CDs 
in that market (see Commentary, 
i>age 10). 

The Italian action, however, is 
believed to mark the first time that 
price-fixing has been proved and 
fines imposed. Italy's antitrust 
authority fined the local affiliates of 
five majors a total of 7.69 billion lire 
($4.5 million) after finding them 
guilty of operating a price-fixing car- 
tel (Billboard Bulletin, Oct. 24). 

All companies strongly reject the 
ruling and are expected to lodge an 
appeal within the statutory 60-day 
I>eriod. 

Italy's International Federation of 
the Phonographic Industry (IFPI)- 
affiliated music industry federation, 
FIMI, which represents the five 
named majors, other domestically 
owned companies, and international 
record companies, was not fined but 
is stated in the authority's report as 
being the location where much of the 
price coordination took place. 

Universal Music was not named in 
the report, as it was distributed by 
BMG Kicordi during the period of 
the authority's investigation. 

The decision, issued (^ct. 17, was 
published Oct. 22 after all the inter- 
ested parties had received notifica- 
tion via registered post. It comes just 
less than year after the antitrust 
authority, L'Autorita Garante della 
Concorrenza e del Mercato, headed 
by ex-Prime Minister Giuliano 
Amato, began a full investigation. 
That probe followed publication of a 
report from one of Italy's principal 
retailers* associations. Vendomusica, 
which alleged that the major labels 
exercised a uniform pricing structure 
(Billboard, Nov. 23. 1996). 

The ruling against the major labels 
states, "The companies BMG Ricor- 
di S.p.A., EMI Music Italy S.p.A., 
PolyGram Italia S.r.l., Sony Music 
Entertainment S.p.A., Warner Music 
Italia S.p.A. have . . . [participated] 
in a planned agreement with the 
objective of effectively falsif\nng in a 
consistent way competition in the 
record market, through the defini- 
tion of a uniform pricing structure 
towards retailers." 

The ruling went on to say that the 
major record companies must 
abstain from any agreements and 
exchange of information with the 
objective of establishing common 
practices, particularly meetings out- 
side of those with legitimate associa- 
tive aims. 

The fine was divided among the 
five companies as follows: BMG 
Ricordi, 2.152 billion lire (§1.2.') mil- 
lion); Warner Music Italy, 1.G40 bil- 
lion lire ($950,145); Sony Music 
Entertainment, 1.496 billion lire 
($867,295); PolyGram Italia, 1.369 
billion lire ($792,915); and EMI 
Music Italy, 1.037 billion lire 
($600,947). The fines represent 
approximately 1.5% of each compa- 
ny's sales, except for EMI Music 
Italy, whose fine represents approx- 
imately 1%. 

Sources close to the investigation 
say that, according to a 120-page 
antitrust authority report on the 



investigation that was published in 
full Oct. 29, EMI Music Italy re- 
ceived a reduced fine as, without 
admitting any guilt, it pledged before 
conclusion of the investigation that it 
would refrain from any activity per- 
ceived by the authority as t)eing anti- 
competitive. EMI sources in London 
indicated that the company would 
appeal the ruling. A representative 
for IFPI's European operations says. 
"We see this as a local matter. We 
have full confidence in FIMI's abili- 
ty to defend the Italian industry." 

The antitrust authority says it 
found evidence that indicated the 
majors systematically exchanged 
information that sen-ed to coordinate 
their pricing strategj'. According to 
the body, 'The investigation verified 
the existence of a substantial unifor- 
mity in a) the structure and level of 
prices practiced towards retailers, 
both for CDs and cassettes; b) the 
conditions of supply practised 
towards retailers." 

The statement specified three 
examples of this uniformity: the stan- 
dardized list price for prospective 
"hit" releases from successful artists; 
the application of a standard 3,000 
lire (Si -74) surcharge on albums su|)- 
ported by TV advertising campaigns 
(the so-called "Ticket TV"); and a 6*;^ 
surcharge on the list price before 
value-added tax to cover transport 
costs. 

The statement continues, "Be- 
tween .January 1996 and January 
1997, the investigation established 
that around 90% of list prices quoted 
by the majors to retailers relative to 
musical titles clas.sified as *hit" were 
fixed exactly at 20.000 lire [$11.59]. 
These price structures were found to 
be typical for the majors but were 
not adopted with a similar systemi- 
sation by record companies who are 
not meml>ers of FIMI." 

The statement concluded that the 
investigation also found consistent 
similarities between the discounting, 
teiTns of payment, and returns policy 
of the major.s. 

Guide Rossi, the lawyer handling 
FIMI's defense, says in a statement 
that the verdict against five of the 
organization's members is based on 
inconsistent evidence and contradic- 
tory assumptions. "Significant incon- 
trovertible facta which demonstrate 



■ BY BI[_L HOLLAND 



WASHINGTON, D.C.— Insiders 
exj)ect few msgor changes at the Fed- 
eral Communications Commission 
(FCC) under new chairman William 
E. Kennard. Kennard's appointment 
was confirmed by the Senate Oct 29. 

Kennard, a Democrat, is expected 
to he cautious in hLs approach to the 
deregulation policies favored by the 
Republican-dominated Congress. 
However, observers expect his per- 
sonal style to be less confrontational 
than that of outgoing chairman Reed 
Hundt, who had assumed the chair- 
manship in 1993. Hundt announced 
his resignation earlier thus year (Bill- 
board, June 7). 

Kennard ser\'ed as the FCC's gen- 
eral counsel for four years. In May, 
Kennard was named an FCC com- 
missioner by President Clinton to 



the invalidity of the supposed ruling 
were neglected by the investigation," 
says Rossi. 

A statement from FIMI explains, 
"The antitrust authority regarded as 
irrelevant numerous elements, 
including a difference in pricing 
between the cited companies of 6%- 
1%. Over the past five years, retail 
prices have increased proportionate- 
ly higher than wholesale prices. The 
price paid by the public for CDs are 
determined by the retailers and not 
by the industry." 

The antitrust authority is empow- 
ered to administer fines of between 1 % 
and 10% of a company's sales if found 
guilty of anti-competitive practices. 

FIMI's statement concludes, "The 
application of the near minimum pos- 
sible fine demonstrates that the 
authority harbors more than a little 
doubt about the foundation of the 
presumed violation. The judgment 
will likely be re-examined by the 
Regional Appeals Tribunal of Lazio." 

Arnaldo Albini Colombo, president 
of the retailers' group Vendomusica, 
whose rejwrt last year triggered the 
antitrust investigation, says that he is 
"satisfied" with the ruling. 'The aim of 
the investigation was not to punish 
severely but to stop the continuation 
of anti-comix;titive practices," he says. 

FIMI president Gerolamo Caccia. 
who is also president of Warner 
Music Italy and Greece, says that the 
ruling leaves a large margin for a 
precise and firm appeal. "The 
authority says that their ruling was 
based on a series of indications from 
which the watchdog has presumed as 
proof of the allegations against us. 
This shows that they were unable to 
find any hard evidence of anti-com- 
Ijctitive behavior. We are convinced 
that the evidence we presented 
demolishes the allegations, and we 
will lie actioning an apj^eal within the 
allowod 60-day period," says Caccia. 

BMG Ricordi managing director 
Franco Reali says that he considers 
the ruling "unfounded and unjusti- 
fied" and that he will be appealing 
the decision. 

"The sanctions are particularly 
unjust for BMG Ricordi, because 
they have been calculated on our 
total sales and not on the part which 
concerns the distribution of record- 
ed music," says Reali. "We have been 



replace departing commissioner 
James Quello. 

Also confirmed are new FCC 
commissioners Harold Furchtgott- 
Roth, former chief economist for 
the House Commerce Committee; 
Michael Powell, a Justice Depart- 
ment attorney and son of retired 
Gen. Colin Powell; and Gloria Tris- 
tani, who served on the New Mex- 
ico Public Service Commission. 
Commissioner Susan Ness is still 
serving out her term. 

Senate Commerce Committee 
chairman Sen. John McCain says 
that "for the first time in history" the 
commission's majority will be of 
African-American or Hispanic 
descent "This reflects both the inclu- 
siveness we aspire to as a society and 
the freshness we hope a reconstitut- 
ed FCC will pursue in its regulatory 
approach." 



penalized for our investment in our 
cassette duplicating facility [Sono- 
press], our real estate assets, and 
other initiatives which create jobs for 
hundreds of Italians." 

Sony Music Entertainment (Italy) 
says its opinions coincide with those 
expressed in FIMI's statement. 

By press time no response had 
been received from PolyGram Italia. 

Only multinational companies have 
been accused, with not one Italian 
company cited. Says Reali, "Only the 
presence of solid multinationals can 
guarantee Italian artists the re- 
sources for developing which they 
deserve, at an international level." 

Vendomusica's Albini Colombo 
says, "We would have preferred to 
resolve this issue through discussion 
and tried for two years without any 
progress. Now our aim is to continue 
to seek ways to improve the market, 
preferably by working together with 
the record companies to explore how 
we can modify behavior for recipro- 
cal benefit." 

Albini Colombo added that he 
would like the government to direct 
revenue from the fines toward pro- 
posed scholarships and subsidy funds 



had great growth and really made a 
strong division, at some point I may 
have the opportunity to step up." 

Mauldin says that he will continue to 
focus on strengthening the marketing 
and A&R departments at the company. 
Recently, L.T. Bramble-Blassingame 
joined the company as senior director 
of marketing, worldng with VP of mar- 
keting Demette Guidry. In the A&R 
dhision, last year Mauldin brought in 
Sam Sapp, who supervised the "love 
jones," "Men In Black," and Will Smith 
projects. This year, he transferred Matt 
Jones, who oversaw the Kenny Latti- 
more project, to New York, and he 
recently added Mohammed Bell to help 
locate more street-oriented projects. 
Randy Jackson remains Columbia's 
West Coast A&R presence. There are 
no current plans for further staff 



to help young artists. 

Some confusion remains over the 
position of FIMI, which, in addition 
to the five multinationals found 
guilty of operating a cartel, also rep- 
resents another 34 associate member 
record companies and 22 supporting 
(adherent) members, most of which 
are domestic record companies. 
FIMI was cited by the antitrust 
authority in its deposition allowing it 
to go ahead with an investigation in 
November 1996. 

A statement from FIMI following 
the ruling against the majors claims 
that "no judgment was made against 
FIMI, in that there exist no inde- 
pendent charge or fines." 

An appeal procedure is likely to take 
at least two years. An appeal must be 
lodged within (JO days. The initial 
appeals court (TAR) can then take up 
to six months to deliberate and deliver 
its verdict. The party that loses can 
then turn to the final court of appeal, 
Italy's Consiglio di State (Stite Coun- 
cil), which is equivalent to the U.S. 
Supreme Court. 

Tke exchange nUe uaed in thin artir 
cle it 1.726 lire to tke U.S. dollar. 



changes. Mauldin says he's extremely 
proud of the work done by VP of R&B 
promotion Roland Lewis and his 
regional staff. 

Releases planned for 1998 include 
albums from Destin>''s Child, a female 
quartet from Houston; 12-year-old Bal- 
timore native Kimberly Scott; 15-year- 
old Chicagoan Jo Jo Robinson; 17-year- 
old New York vocalist Alicia Keys; and 
male newcomer Kasaie. Lauryn Hill of 
the Fugees is working on a solo project 
due in 1998, Lattimore is reconUng his 
sophomore project, and Maxwell will 
also deliver his second studio album. 
"We feel we're really in for an unbe- 
lievable ride in *98," says Mauldin. 

This Htory wait prepared by Janme 
Coveney, numaging editor of R&BAir- 
play Monitor. 



KENNARD TAKES FCC HELM 

Democrat Expected To Be Cautious 



GEORGE JACKSON NAMED MOTOWN PRESIDENT 

(Continued from page 12} 

"I think generally African -American 
film and music are more tradi- 
tionally linked," says (Joldbei*g. "[Jack- 
son's] personally worked with LL Cool 
J, Raphael Saadiq, Brian McKnight — 
he has the internalized instinct'; to real- 
ly deai with creative [aiiistsl." 

Jackson was a partner at Elephant 
Walk Entertainment, a production and 
management company, with screen- 
writer Doug McHeniy and Rob Lee. 
Under the Elephant Walk umbrella. 
Jackson has operated Jackson 
McHenr>' Films, Elephant Walk Man- 
agement, Elephant Walk Television. 
JacMac Records, music publishing 
companies Harlem Boys Music and 
Oaktown Boys Music, and World Wide 
Web site SLANG. 

Goldberg says he is expecting Jack- 
son's movie and TV experience to 
greatly influence the quality of the 
label's music \ideos, but Motown will 
not be getting into movies. "PolyGram 
already has a depaitment for that," he 
says. 

Although Jackson says he needs to 
evaluate the efTectiveness of the label's 
current oiwrations liefore announcing 
any directional or executive changes, 
he does have a few directives he wants 



to put into place. 

"Beny^ Gordy laid the foundation of 
how a successful R&B and pop label 
should work, and that model is being 
followed by many of the successful 
companies of today: LaFace. Bad Boy, 
and, even amidst their problems. Death 
Row. Creatively, the center of gravity 
[at the labelsl is defined by the pro- 
ducers and songwriters who create the 
material with the artist*; on the label." 

While Jackson udmits he doesn't 
have the singing or songwriting talent 
associated with these label owners to 
be the creative center of gravity for 
Motown, he believes it is his job to 
bring those element** to the company. 

"Music today is really a multimedia 
business," he says. "You have to have 
good visual, lyrical, and music pres- 
ence in order to have a measure of suc- 
cess. From the time of 'Krush Groove' 
to 'A Thin Line,' a good visual presen- 
tation has helped influence the [suc- 
cessl of the artist. The stuff Jeff 
Ayeroff did with Janet Jackson and 
Paula Abdul [and] what Puffy [CombsJ 
is doing from a music video standiwint 
ties in conceptually with the music of 
today. Motown has to begin to be com- 
petitive in that way," 



MAULDIN STEPS UP AT COLUMBIA 



(Continued from page 2Jtj 
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1 


* * * No. 1/HoT Shot Debut* * * 

MAS ESCOBAR, FOXY BROWN, AZ AND NATURE f^^^ _ j^^j ALBUM 

An-V."r , ■. ..'A:^^ IweekalNo.l 


1 


53 


53 


50 


41 


JAMIROQUAI • <K)Rn67903,tP)C 00.98 EQ )6 9«i TRAVELING WITHOUT MOVING 


24 


NEW^ 


54 


48 


44 


27 


MARY J. BLIGEA ucA 11606' I10.9»l6.9a) SHARE MY WORLD 


1 


2 


1 


3 


7 


LEANN RIMES A YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 

ajRIi //H.i-i -,^^;b 4di 




55 


49 


33 


3 


EVERCLEAR c«P)roi 36503' (10.98/15.98! SO MUCH FOR THE AFTERGLOW 


33 


56 


54 


58 


23 


FOO FIGHTERS • ROSWELL 65832-/CAPII0L 1109816 98) THE COLOUR AND THE SHAPE 


10 


3 


4 


7 


10 


FLEETWOOD MAC REPRISE 4670ZWARNER BROS (10 9a'W,9a) THE DANCE 


1 


57 


55 


54 


29 


THIRD EYEBLIND»ELEKlR«620iaEEO(10 9ai6 98)B THIRD EYE BLIND 


38 


4 


g 


g 


6 


MARIAH CAREY A"' COLUMBIA 67835 (10.98 EUO 7 981 BUTTERFLY 


1 


CD 


NEV 


»► 


1 


TRACE ADKINS CAPnOt NASHVILLE 55856 (ia9fl'l6.9ei BIG TIME 


58 


5 


2 


I 


3 


JANET VIRGIN U162 11 1 sa :? 981 THE VELVET ROPE 


1 


59 


59 


53 


59 


DEANA CARTER A' qiq | shAVE MY LEGS FOR THIS? 

CAPirot NASHVILLE 3^514 lin SH'l*; 9fiKH — — — ■ — — ~, — 


10 




5 


g 


8 


SOUNDTRACKA lAFACE26041/ARISTA{I09e/18.98) SOUL FOOD 


4 


60 


60 


65 


15 


MISSY "MISDEMEANOR" ELLIOTT A EASTWEST 62062MEG 1 10 9*16,96? SUPA OUPA FLY 


3 


7 


g 




5 


BOYZ II MEN A mam 530ei9' ill 9B'17 9«l EVOLUTION 


1 


8 


9 


8 


7 


AQUA A MCA 11705(109^16 98) AQUARIUM 


7 


61 




43 


4 


PORTISHEAD GO' BEAT 5391B9'7L0NDON (10 98.16 96) PORTISHEIAD 


21 


9 


n 


9 


9 


MASTER PA NO LIMIT 50659')PRWRirf (ID 9a'16,98) GHETTO D 


I 


62 


57 


46 


4 


r 'ir;'c [PK iK^^^ 9di ^'^ ^ ~ ^ ^ VOLUME 2 




10 


13 


13 


89 


JEWEL A* AILANTIC8270O','AG 110 9415 981 JB PIECES OF YOU 


1 


63 


56 


52 


33 


THE MIGHTY MIGHTY BOSSTONESA B)GRlG53447ZrMERajRrao9BEaU9Bi LH'S FACE IT 


27 


11 


3 


2 


3 


cm lunTDA^V i\CkTit oruil E^cAAa TvwiiTv J 1 1 QBii a fwi HAK]^ OriATrn TUr ItdflTD APW 

MAJNUIHALK DtAmR0WW5O9,'PWCnli'ilZ3&199cl uflNu ncLRItU — Inc oUUnuiKttLA 


2 


S) 


112 




2 


* * ★ Pacesetter ★ ★ ★ 

VARIOUS ARTISTS coLO FRONT 6^'j.lix-lEi iL2 Ofl 17 9B: CLUB MIX '98 


64 


12 


12 


12 


14 


PUFF DADDY & THE FAMILY A' BAD BOY 730!2*.'ARISTA (10 9517 98l NO WAY OUT 


1 


13 


le 


15 


34 


MATCHBOX 20 A iA'WATmNiicq372l,'W:ao.9a!5.98?B YOURSELF OR SOMEONE LIKE YOU 


5 


3D 


72 


92 


9 


DAYS OF THE NEW ouiposi 30004/GtFfEN i:8,9a'i2 98iHi DAYS OF THE NEW 


65 


14 


14 


10 


9 


TRISHA YEARWOOO A (SONGBOOK) A COLLECTION OF HITS 

MCANA5ltVIU£ 7C01 1 (109a')b,<}8l 


4 


C6 


61 


56 


32 


THE NOTORIOUS B.I.G. A" bad boy 7301 1'.'ARISTA 119-98^24 9fii LIFE AFTER DEATH 


1 


67 


62 


61 


30 


TONICA i'OL¥COF4b310il2;A&M(lD.9a'16 9B)B LEMON PARADE 


28 


3D 


21 


31 


5 


•k -k -k Greatest Gainer -k -k -k 

CHUMBAWAMBA H^PUBtiC 5309')universal ao 9&16.9ai TUBTHUMPER 


15 


3D 


74 


75 


37 


ERYKAH BADU A' KEDAR S3027VUNIVERSAL I10.9a'15.9ei 6ADUIZM 


2 


69 


70 


70 


23 


SISTER HAZEL • universal 53030 ilO 9&1598) B SOMEWHERE MORE FAMILIAR 


47 


16 


15 


11 


4 


THE ROLLING STONES virginm;i2- ill 98/17^; BRIDGES TO BABYLON 


3 


70 


66 


59 


10 


BILLY JOEL COLUMBIA 6734? {lo 9* EQ/1 J 98) GREATEST HITS VOLUME III 


9 


17 


7 




2 


LL COOL J DEF JAM 539 i 84 •■MERCURY (11 98EU17 gSi PHENOMENON 


; 


71 


73 


62 


4 


LOREENA MCKENNITT warner epos 46719 tlO 98/16 9Sl THE BOOK OF SECRETS 


eo 


It 


17 


17 


38 


SPICE GIRLSA' VIRGIN 42174* (lowie.gai SPICE 


1 


72 


78 


79 


4 


THE VERVE VGHUT4491iVlRGIN (10.9*16,98) URBAN HYMNS 


63 


19 


18 


14 


6 


BROOKS & DUNN A j^E GREATEST HITS COLLECTION 

ARiSIA SASH^-iUl 16852 llCga^ie 981 


4 


73 


68 


63 




THE SUNDAYS DGC ?bl3l.'G£FfEN ilO,9ai'16 981 STATIC & SILENCE 


33 


20 


19 


16 


6 


dU^TA KnYMtb A [lEKiRA hTOMVtIG (10, 98/16, 9Bj WntIN UloMa 1 tn o 1 rtllSto, . , 


3 


74 


69 


64 


13 


JOE» JVt 4:iyW(Ll.9a'l6 98) ALL THAT 1 AM 


13 


OD 


22 


23 


15 


SMASH MOUTH mterscope 90142 (8 9B.'12 9eiD PUSH YU MANG 


21 


75 


79 


67 


20 


NEAL MCCOY • Atlantic asoiiAG iiogaies*) GREATEST HITS 


55 


22 


25 


20 


25 


HANSON A MERCURY 534615 111 98 EttP 98) MIDDLE OF NOWHERE 


2 


76 


82 


78 


50 


SOUNDTRACK A' warner sunset,' Atlantic fi296ii'AG (i i.9&'i 7.9Si SPACE JAM 


2 


23 


23 


21 


6 


USHER • LAFACE 2fiM3.i'ARISTA 110 9*16,98) MY WAY 


15 


77 


71 


60 


5 


BJORK ELEkTRA 6206' -EEG ' 10 9&'16 98) HOMOGENIC 


28 


24 


24 


19 


17 


SOUNDTRACK A CClumsia 68169- ilO.98EQ17.98) MEN IN BLACK— THE ALBUM 


1 




78 


81 


77 


78 


DAVE MATTHEWS BAND A' RCA 66904 uo.9a'l6.9a) CRASH 


2 


2S 


10 




2 


GREEN DAY WtWlSE 46794,iWAfiNER BROS llO 98-16 981 NIMROD. 


10 


79 


64 


55 


6 


ADAM SANDLER WARNER BROS- 46738 (10 9&'16.98) WHAT'S YOUR NAME? 


13 


26 


26 


22 


18 


SUGAR RAY A LAVA AILAMiC e30O6.'AC 110 9815 38l FLOORED 


12 


80 


76 


81 


9 


VARIOUS ARTISTS ULTIMATE HIP HOP PARTY 1998 

AH ,ia f.H,'16.9B) 


46 


27 


27 


24 


IS 


SARAH MCLACHLANA nettwerk 18970'ARiSTA 110,98^16 Ml SURFACING 


2 


fli 


93 


87 


9 


MARTINA MCBRIDE RCA 67516 (10 98,16,981 EVOLUTION 


80 


28 


29 


25 


21 


TIM MCGRAW A curs 77B86 (lo 98/16 98) EVERYWHERE 


2 


82 


87 


73 


5 


VARIOUS ARTISTS wait wshey 60625 (5.99/9 98) HALLOWEEN SONGS & SOUNDS 


73 


29 


20 




2 


GRAVEDIGGAZ pj^K xhE SICKLE AND THE SHOVEL 

GEE STREET 3?50l*W(10.9a'l6.96) 


20 


83 


85 


68 


4 


rATIT LOVt.Lc55 [PIC 67997 (10,99 EuId WI LUl^u o 1 Kt ll*n Ur LUiNtMJMt. 


68 


30 


30 


30 


59 


FIONA APPLE A- Cl£ANSLATE.'WORK67439i'EPlC(10 98Ea i6 9«l B TIDAL 


15 




84 


84 




19 


auunu 1 KAUfv w wuhk ooiDatPiL no >o ttji i / vh> ivi t dlo i r niLrtu o vvLUUirvi] 


14 


31 


33 


28 


7 


VARIOUS ARTISTS tqpn prfsifnt*;- inrk ijviuc: v/ni i imp 

Towu-y Bcy iru :i2 9&'i7.9ai 


23 


85 


80 


66 


5 


■ ApifeAiJ PROU/NF 

ELE«TRA&2inEEGn0 9a '16 98) '''^^ NEXT VOICE YOU HEAR — THE BEST OF JACKSON BROWNE 


47 


32 


31 


27 


17 


PRODIGY A J(LMUT£.'MAV£HICK46606>WARKEHBROS I10 9a'16 98l THE FAT OF THE LAND 


1 


86 


90 


88 


32 


AEROSMITH A Columbia 67&4 7 110.98 E(^l6.9Si NINE LIVES 


1 


OD 


44 




2 


JOHN MICHAEL MONTGOMERY aiianiii; tuocQ AG (I0.98/l(i 98! GREATEST HITS 


33 


87 


96 


74 


3 


KENNY WAYNE SHEPHERD BAND RE^UulXM ?4684'WARNER BROS. (109e.']6.9e) TROUBLE IS... 


74 


S) 


V 


41 


11 


BACKSTREET BOYS • jive 41589 a0 9a'16-98l BACKSTREET BOYS 


15 


88 


75 


71 


5 


BRIAN MCKNIGHT mlhcuky ^362i^iio.98Eai696) ANYTIME 


39 


35 


32 


29 


9 


OASIS EPIC &B530 110.98 EQ']6 981 BE HERE NOW 


2 


89 


38 


85 


53 


ELTON JOHN A UCA 11481 (10.98/16 98) LOVE SONGS 


24 


36 


28 


18 


4 


BOB DYLAN •COLUMBIA 68556 {10 98Ea'16 9Bi TIME OUT OF MIND 


10 


90 


89 


69 


5 


BRYAN WHITE • AsnUM 62047/EEG (10.98,16 98) THE RIGHT PLACE 


41 


3D 


NEW^ 


1 


SALT-N-PEPA REDANTiLONDON828959*'lSUNO{I0 9«'l7 98) BRAND NEW 


37 


91 


91 


89 


10 


SOUNDTRACK ARISTA lB975(10.9a'16.9ai MONEY TALKS — THE ALBUM 


37 


3D 


NE« 


»► 


1 


WYNONNA CURB 53061j\JNIVERSAI n0 9»l6.98) THE OTHER SIDE 


38 


3D 


NEI 




1 


STEVEN CURTIS CHAPMAN sparrow51630iio9&1598i GREATEST HITS 


92 


39 


36 


38 


65 


SUBLIME A' GASOt.tNCALUV11413/MCAI10 9&'16.98) SUBLIME 


13 


93 


94 


80 


9 


COLLIN RAYE • qc^j Qp cOLLIN RAYE — DIRECT HITS 
EPIC 67893 (10.98 EQ'1G,98) intot^o. wr n«. t uirMioi nuo 


33 


40 


38 


36 


13 


BONE THUGS-N-HARMONY RUTHLESS 6340'/fltLATiviTY (19 9a'23 sei THE ART OF WAR 


1 


94 


95 


84 


13 


n IMT Rl APK A art <^7^i ^ im oanf, (Mi NDTHIN' Rl IT THF T&ll i I^HT^ 


43 


41 


35 


32 


5 


EPMD orr jam 5363Hg',VEBCLiRY no 98 £(^16.98) BACK IN BUSINESS 


16 


95 


99 


91 


71 




16 


42 


43 


47 


18 


WVCLEF JEAN FEAT. REFUGEE ALLSTARS • ^r.WPfiE=£NT5HC«S!VALFWI.fiEFUZEA,lSrMiS 

HUf f HLJSL b.'O.'.r CljlLI/aiA : lU L'5 1'^ JB) 


16 


96 


92 


96 


38 


PAULACOLEA imago 46424<V^ARNER BROS O0 9&'1598)^l THIS FIRE 


33 


43 


34 


26 


5 


ELTON JOHN B(Xkei 536266mm (1 1 9ai ; 98; THE BIG PICTURE 


9 


97 


96 


83 


27 


BOB CARLISLE A' oi itt coc iv l/>ccpc tcLj At^cc /\c /^ofl/^c\ 
OIAOEM 4l6l3,j(VE il09Eil698)H BUTTERFLY KISSES (SHADES OF GRACE) 


1 


44 


41 


35 


27 


GEORGE STRAIT A- ucANASKiniiE 11584(10.9^16 981 CARRYING YOUR LOVE WITH ME 


1 


98 


98 


100 


11 


LUIS MIGUEL • WEA LATINA 19798 (9 98/15 981 ROMANCES 


14 


45 


40 


37 


22 


GOD S PROPERTY FROM KIRK FRANKLIN'S NU NATION A gnn s PROPERTY 

B RiTE 'sTfRSrnPE (10 9a'16 98) 


3 


99 


103 


93 


21 


WU-TANG CLAN A' l0t)O66905',,RCA(l9.9a24.98l WU-TANG FOREVER 


1 


46 


46 


45 


69 


THE WAUFLOWERS A' interscope 90055 (109&16 98) B BRINGING DOWN THE HORSE 


4 


100 


97 


90 


13 


SOUNDTRACK lMl«BTAL68«94(EP«;(10 98[a'17 98) SPAWN — THE ALBUM 


7 


47 


42 


40 


7 


AMY GRANT AiM 540760(10,98/16 981 BEHIND THE EYES 


8 


101 


63 


76 


3 


THE JERKY BOYS F«l(xn 536367,iAERCUl?r (10 98 E(1'16 98) THE JERKY BOYS 4 


63 


46 


47 


39 


68 


LEANN RIMESA'CUIIB77821 110 98/15 98) BLUE 


3 


H) 


166 




2 


SOUNDTRACK innersiate 540809.london (id 9*16 98) A LIFE LESS ORDINARY 


102 


49 


39 


34 


6 


JARS OF CLAY • ESSENTIAUSIIVERIOME 41612/JIVE (10.9*16.981 MUCH AFRAID 


8 


ID 


119 


140 


4 


CREED WIND-UP 13049 no 9&15 981 ■ MY OWN PRISON 


103 


50 


50 


49 


26 


VARIOUS ARTISTSA viBGiN42i86ll09a'16.96i PURE MOODS 


10 


m 


NEW^ 


1 


BIG BUB KEDAR 53074','UNIVERSAL(10.98,16 9S)H TIMELESS 


104 


51 


45 


42 


6 


MACK 10 • PRiOBlTY 50675- (10.9»16 981 BASED ON A TRUE STORY 


14 


m 


115 


118 


18 


ROBYN «a 67477 (10.9416 98) D ROBYN IS HERE 


105 


3D 


65 


72 


85 


CELINE DION A' 550 MUSIC 6754 1/EP1C( 10.98 £Q' 17 98) FALLING INTO YOU 


1 


106 


77 


51 


3 


JIMI HENDRIX EXPERIENCE HENDRtt 1 1684*/MCA (10.98/16 98) SOUTH SATURN DELTA 


51 



(~) Albums wdh the greatest sales gains this week. • Recording Industry Assn, 01 America (RIAA) certilicalioo lot sales oi &00.000 album units A RIAA certification for shipment of 1 million units, with mulli platinum titles mdicaled by 8 numeral following the symbol. For 
boxed sets, and double albums with a running lime that exceeds two hours. Ifie RIAA multiplies shipments by the number ol discs and/or tapes 'Asterisk ir>dicales LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 
marked EQ. and all other CD prices, are eoulvalent prices, which arc pro[CCted from wholesale prices Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from HeatseekefS this week. 
■ indicates pa^l or present Heatseeker title, ci 1997, Billboard/BPI Communications, and SoundScan, Inc. 
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107 


113 


121 


28 


SAVAGE GARDEN • Columbia 679M no 38 Ett'is 981 SAVAGE GARDEN 


25 


154 


128 


114 


28 


ROME • GftANOJURY67441/nCAI109*159e) ROME 


30 


IN 


101 


97 


47 


DRU HILL A island 524306 no 9&16 98) B DRU HILL 


23 


155 


142 


146 


10 


OUR LADY PEACE COLUMBIA 67940 no 98 E(il6.9e) ■ CLUMSY 


142 


103 


102 


95 


12 


311 A CAPRICOIW 53618I*/MERaiRy 18.98 E*17 98) TRANSISTOR 


4 


156 


150 


150 


57 


SHERYL CROW A" ami 54058/ 110 98 17.98) SHERYL CROW 


6 


110 


105 


108 


38 


SQUIRREL NUT ZIPPERS • mammoth 0137- (10 9»16 98) ■ HOT 


27 


357) 


184 




2 


JIM BRICKMAN winoham hiu 11242 (10.9*16 98) THE GIFT 


157 


111 


107 


105 


19 


K-CI & JOJO 11613* (10.9*16.98) LOVE ALWAYS 


24 


158 


157 




4 


SOUNDTRACK HCAViao«689O4(l0.9*l798) THE FULL MONTY 


157 


112 


106 


107 


17 


RAOIOHEAD Zkmoi 55229 (10 9»15 981 OK COMPUTER 


21 


159 


152 


145 


19 


EN VOGUE A EASTWEST 62057/EEG (10.9*16.981 EV3 


g 


113 


104 


94 


17 


BLUES TRAVELER UH 540750 lI09aiI6.9SI STRAIGHT ON TILL MORNING 


11 


160 


153 


130 


23 


LEE ANN WOMACK OECCA ll58Ert4CA Nashville (10.9*15.98) ■ LEE ANN WOMACK 


106 




124 


119 


52 


ALAN JACKSONA aristil naswille 18813(10 98/16 98) EVERYTHING 1 LOVE 


12 


161 


155 


143 


9 
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PAM TILUS ARISTA NASHVILLE 18836 (10.9*16 981 GREATEST HITS 
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39 


198 


176 


153 


12 


MR. SERV-ON N0LiMn5O7i7*/PRioRiTYii0 98'l6 9a)B LIFE INSURANCE 


23 


152 


159 


164 


(1 


AALIYAH A' bu^ckground/atlantic 9271V/U1 (10.9*16.98) ONE IN A MILLION 


18 


199 


154 


139 


13 
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Ajllyah 152 
Trace Adkins 58, 174 
Aerosml1^ 86 
Ailura 180 
Fiona Apple 30 
Aqua 8 
JonB. 121 
BacKstreel Boys 34 
Ejykah B«clu 68 
Beck 95 
OgBub 104 
Bjorii 77 
Clint Slack 94 
BLACKstrwrt 172 
Mary J. Blige 54 
Blinh 182 177 
Blues Traveler 113 
Blur 165 

Bone Thugs-N-Hamwny 40 
Boyi II M«n 7 
Tonl Braxton 142 
Jim Bnchman 157 
Broola t Dunn 19 
Meredith Brooks 126 
Sn)ITu Lync»i Hung 133 



Jachscfi &(o*tie 85 

Busta Rhymes 20 

Mariah Carey 4 

Bob Carlisle 97 

Dcana C«Fttf 59 

Steven Curtis Chapman 92 

ChicacD 195 

Ctnumbawantba 1 5 

Paula Cole 96 

Common 141 

Coolio 167 

Creed 103 

SrierytCiow 156 

The Crystal Uetrwd 187 



Everdear 55 

Alejandro Fernandez 144 



Days Of The 
John O^ver idu 
Diamond Rw 1 79 
Celine 0»n 52 
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Missy 'Misdemeanor' Eiliott 60 
En Vogue 159 
EPMD 41 

NAS Euotur, f cay Brown. AZ And 
Nature 1 



Ginuwine 119 

God's Property From Kirti Franklin 
Nu Nation 45 
Amy Grant 47 
Graved«Eiz 29 
Green Day 25 
Oaryl Hall John Dates 185 
Hanson 77 
Jimi Hendrti 106 
Insane CIcrMn Pcsse 1 37 
Alan Jackson 114 
Ric* James 170 
Jamiroquai 53 
Janet 5 
JartCHClay 49 
Wycie< Jem Fealunng Retusee 
Allstars 42 
The Jertty Boys 101 
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Joe 74 



BtUyJoel 70 
Elton John 43.89 
K-D&Joto 111 
Keain Rachel 189 
me Kinleys 162 

Patn LaBelle 151 
Jonny Lang 139 
Lrw 131 
LLCoolJ 17 
UistBoyj 199 
Patty Loveless 83 
Mack 10 51 
Makaveli 163 
Mana 118 
Master P 9, 164 
MatchI»>;2D 13 
Dav« Matthews Band 78 
Mamell 184. 192 
Martma McOride 81 
UaMcCann 153 
DdtJCft MccllntOft 147 
Neal McCoy 75 
Tim McGiaM 28 
Loreeta McKennrtt 71 
Bnan McKnight 88 
Sarah McLachlan 27 



Megadeth 140 

Metaliica 132 

Pal Metheny Group 171 

The Mighty Mighty Bosstones 63 

Luis Miguel 98 

Jotv) Mtchael MontEomery 33 

Lome Morgan 197 

Mf. Sen-on 198 



Oasis 3S 
TheOrrspnng 191 
OMC 148 
Our Lady Peace 1 55 

Michael Petenon 115 
Poftishead 61 
Prodigy 32 

Putf Daddy 4 T>ie Family 12 
RadKihead 112 
Rappin' 4- lay 169 
Cci\m Rave 93 
Heel Big Fish U5 
LeAnnRinws 2,48. 117 
Hobyn 105 
Trw Rolling Stones 16 
Rome 154 



Satl N-Pepa 37 

Adam Sandler 79 

Savage Garden 107 

Save Ferns 149 

Sawyer Brown 181 

Kenny Wayne Shepherd Band 87 

Carly Simon 129 

Sister HartI 69 

Smash Mouth 21 

Somelhin- For The People 1 73 

SOUNDTRACK 

Batman & RotMn 2O0 

Book* Nights 190 

The Full Mor^ 158 

Gang Related - - The Soundtiack 

II 

I Know What You Ota Last Sunvner 
— The Album 125 
I'm Bout It 128 
A Ute Leu Ordinary 102 
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My BesI Fnend's Wedding 84 
Selena L43 
Soul Food 6 
Space Jam 76 
Spawn — The Album 1 00 
Spice Girts 18 



Squirrel Nut Ztppers 110 
George Strait 44 
Sublime 39 
Sugar Ray 26 
The Sundays 73 
5WV 134 

Third Eye Blind 57 
PamTillls 175 
Tonic 67 
Toot 127 
Top Aulhonty 1 94 
Tnj 146 
Usher 23 
Luther VandroJS 62 
VARIOUS ARTISTS 

Club Mm '97 193 
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Hallo>ween Songs & Sounds 82 
Pure Dance 1998 135 
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PureDiscD2 L83 

Pure Moods 50 

So So Oet Bass All-Stars Vol. II 
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Stone Country: Country Artists 
Periurm The Songi Of The Rolling 
Stones 150 

Ultimate Dance Party 1997 188 
Ultimate Hop Party 1 998 80 
Ultimate New Wave Party 1998 
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A Very Special Cfihslmas 3 168 
The Verve 72 
The Verve Pipe 166 
Clay Walker 195 
The Waimo*efs 46 
Bryan V«MtB 90 
Vanei^ Williams 176 
Lee Ann Womack 1 60 
ChefyWnght 182 
Wu-Tang Clan 99 
Wynonna 38 
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DAYS OF THE NEW REACH 

(Cnntinued from page 15) 

bright, and this is a very mature record 
musically." 

According to Gershon, the band has 
also helped to round out the label's 
sonic spectrum. Days Of The New, 
whose debut album was produced by 
Outpost principal and former R.E.M. 
producer Scott Litt, complements a 
roster that includes such new bands as 
insurgent country group Whiskeytown 
and electronic act the Crystal Method. 

"From a label perspective, we're all 
over the place," says Gershon. "We're 
trying to sign and work with artists 
whose music we all love, and our 
diverse roster is a reflection of that." 

However, Meeks is already plotting 



JIVE 

(Continued from pope 12} 

that Universal had the option not to re- 
lease any Interscope product it 
deemed objectionable (Billboard, 
March 2, 1996). 

The material on the new album is 
drawn from recordings made by 
Shakur between 1991 and 1994, when 
he recorded for Interscope. According 
to Jive, premature press reports erro- 
neously stated that the album would 
comprise some of the 150 masters won 
by Afeni Shakur, Tupac's mother, in 
the settlement of a fraud lawsuit 
against Death Row Records, which 
released Shakur's last two albums. 

An Interscope spokeswoman offers 
a prepared statement explaining the 
distribution alignment: "As part of the 
terms of an overall agreement with 
Jive Records to distribute the Inter- 
scope Tupac catalog, this album was 
included." A Universal spokesman 
says the company has no comment. 

The parties to this out of the ordi- 
nary arrangement, which brings the 
bulk of Shakur's catalog to a new 
label, appear unwilling to discuss 
many particulars of the deal. 

A Jive spokeswoman says that the 
structure of the deal is "confidential 
information" and adds, "We worked 
out a broad business arrangement 
with Interscope and the estate of 
Tupac Shakur." Interscope's spokes- 
woman says the label has no comment 
on the arrangement. Afeni Shakur 
could not be reached at press time. 

Interscope and Jive do have a prior 
relationship: Jive's R&B star R. Kelly 
has an imprint^ Bass Records, at Inter- 
scope (Billboard Bulletin, Sept. 5). 

Seagram and Interscope may both 
face some heat about rap in the next 
week. On Wednesday (5), Seagram 
will hold its annual shareholders' 
meeting in Montreal. A report in the 
November issue of Vibe magazine, cit- 
ing no sources, states flatly that Inter- 
scope will end its relationship with 
Death Row prior to the meeting. 

Interecope's spokeswoman reiter- 
ates the same statement the label 
made when rumors of an imminent 
Interscope/Death Row split first sur- 
faced in August: "Interscope Records 
has a contract to distribute Death 
Row Records which is still in full force 
and effect." Universal's spokesman 
has no comment on the Vibe story. 

On Thursday (6), the U.S. Senate 
government affairs subcommittee on 
oversight has scheduled a hearing on 
"the social impact of music violence" 
in Washington, D.C. C. DeLores 
Tucker of the National Political Con- 
gress of Black Women, a longtime 
opponent of gangsta rap and a persis- 
tent, and frequently litigious, adver- 
sary of Interscope and Death Row, 
has been invited to attend the hearing 
(Billboard Bulletin, Oct. 24). 



DAYS OF SUCCESS 



ways to tweak and expand the band's 
repertoire. 

"I would like to move forward and 
take the music to another place," he 
says. "We're going to tr>' some differ- 
ent percussion, and I'm going to intro- 
duce a female singer for backup. We're 
kind of going for a full orchestra sound, 
something with a fuller cultural feel 
with some world music." 

While the future may hold a differ- 
ent sound for the band. Days Of The 
New, at least in the present tense, is 
part of a growing number of straight- 
forward acts, such as matchbox 20, 
being embraced by mainstream and 
modem rock radio. 

The first single, "Touch, Peel And 
Stand," is Nos. 1 and 15 on the Main- 
stream Rock Tracks and Modem Rock 
Tracks charts this Lssue, respectively. 

Meanwhile, a clip for the song has 
been placed in heavy rotation on MTV. 

Dave Levestjue, a senior music buyer 
for the 37-store, Troy, Mich. -based 
Harmony House, says that rock acts 
like Days Of The New are finding a 
greater public acceptance that has 
translated into significant sales. 

"It's not like the '80s metal and glara 
bands are coming back, the classic 
rockers aren't crowding tiie top of the 
charts, and the grunge guys aren't 
doing it either," says Levesque of the 
current musical landscape. "This kind 
of music just started to emerge." 

Outpost achieved its radio success by 
slowly building the track at main- 
stream rock radio during the summer, 
then foUowing up at modem rock sta- 
tions in early September. 

"We serviced the whole album to 
mainstream rock in mid-July to help 
build the band's identity," says Ger- 
shon. "There were a couple of different 
tracks we could have led with, but the 
consensus from those that heard the 
record was that Touch, Peel And 
Stand' was the single." 

That vote of confidence has served 
the label well. In markets lacking a 
mainstream rock outlet, modem rock 
picked up the slack with significant air- 
play for the band. 

Modem rock WXRK New York, for 
example, has been one of the band's 
most supportive stations. 

Still, (Jeffen head of rock promotion 
(U.S.) Warren Christensen says that it 
bodes well for Days Of The New's 
longevity to also be associated with 
mainstream rock stations. 

"One thing that separates alterna- 
tive rock from active rock is that active 
rock is about bands, and alternative 



the label, and moved more than 10 mil- 
lion singles- 
Members here are also being urged 
to remove point-of-sale advertising 
material for all Virgin artists to secure 
the "lowest possible priority of Virgin 
products" at retail level. 

Sources here say that the associa- 
tion's chairman, Ivan Hakansson, in an 
internal memo, reacted to Vir^'s rais- 
ing of the price of the Spice Girls album 
to the so-called "deluxe price" catego- 
rj'. It is also understood that Virgin is 
cutting retail discounts and free stock 
on this release. 

Hakansson acknowledges the memo 
but declines to comment further on it. 
"Thus has been blowm out of proportion 
and is an intemal matter which never 
should have reached the media," he 
says. 

Retail outlets that Billboard has con- 
tacted are also reluctant to comment, 



rock is about hit records," says Chris- 
tensen. "It's great to [have hits], but 
it's also important to create catalog for 
the new millennium, and clearly Days 
Of The New is a band that's going to 
be around in the the year 2005." 

Neal Mirsky, music director of main- 
stream rock outlet WYSP Philadelphia, 
says that the station will continue to 
support the band and its current single. 

"We started out just having a feeling 
about it," he says. "Initially there 
wasn't really an audience buzz, but I 
think that's good for a record. Some 
songs that hit immediately are the ones 
that burn so fast. This was a slow- 
builder, and bum has been nonexistent 
I wish I had more songs like it" 

With this sort of feedback, it's under- 
standable why Outpost continues to 
plot a slow, deliberate course for the 
baby act. 

" 'Touch' should last through the rest 
of the year," says Gershon. "This real- 
ly has been a textbook, by-the-numbers 
case, but that's an easy thing to do 
when you have a great record. 

'Travi.'; could w-rite imother eight or 
nine records by the time he's 28 or 29 
years old, and, keeping that in mind, 
we're not in a huge hurr>'," he adds. 

Levesque expects the album to forge 
through the winter months with con- 
tinuing solid sales. 

"This record will hold out through 
the rest of the year, especially when 
radio starts freezing [its playlistsl," he 
says. "There are some pretty strong 
releases coming out right along with 
them, and they haven't suffered yet. 
And some of the other big records that 
labels are coming with, like Barbra 
Streisand and Celine Dion, have dif- 
ferent customers anyway." 

The band, which is booked by Creative 
Artists Agency and managed by New 
York-based Wild Justice, also continues 
to tour. On Nov. 9, Days Of The New 
kicks off a series of opening dates for 
labelmate Veraca Salt in Minneapolis. 

Though Meeks' voice bears a strik- 
ing resemblance to that of Alice In 
Chains front man Layne Staley, he 
says people who see the band live or 
hear its next album will be surprised to 
find a different vocal tone than the one 
heard on "Days Of The New." 

"I was really aft^d to let it out when 
we were in the studio," he says. "I 
didn't sing from my stomach but the 
top of my body, and part of that was 
because 1 was nervous. My voice has 
developed since then, so I suspect peo- 
ple won't make those comparisons on 
the next album." 



with most citing the "sensitive nature" 
of the case. 

Anders Damberg, managing direc- 
tor of the Orebro-based retail outlet 
Nice Price, says retail is reacting to 
"the fact that Virgin is hiking the price 
on a Christmas release which has kids 
as the target audience." He adds that 
he is considering buying the Spice 
Girls album from one-stop wholesalers 
instead. 

Lars Antoni, managing director at 
Skivakademien at Stureplan in Stock- 
holm, says his chain has not decided 
what to do regarding the music retail- 
er association's recommendations. "We 
probably will follow some of the rec- 
ommendations." he i^ys, without spec- 
ifying which ones. "We haven't dis- 
cussed this with Virgin yet. I don't 
think anybody really knows what's 
going to happen." Antoni adds that he 
(Continued on next page) 



SWEDISH RETAIL MAY DOWNPLAY SPICE GIRLS 

(Continued from page 12} 
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by Geoff Mayfield 

FiRM-LY IN PLACE: To no one's surprise, the rap collective of Nas 
Escobar, Foxy Brown, AZ, and Nature seizes the top post of The Bill- 
board 200 with the much anticipated album "The Firm." The all-star pro- 
ject, which includes production turns from Trackmasters and Dr. Dre, 
pulls 147,000 units in its first week, easily beating last issue's chart 
queen, LeAnn Rimes (117,500 units), by a h>% margin. 

During the tracking week, "The Firm" was the top seller for the Musi- 
cland Group, Blockbuster Music, Camelot Music, Wherehouse Enter- 
tainment, Trans World Entertainment, the Wall, and the Wiz and was 
the No. 2 album at hardware/software webs Best Buy and Circuit City. 

Given the pattern of most big rap titles, expect "The Firm" to see a 
considerable evaporation in its second week, a trait most recently exhib- 
ited by the soundtrack to ZPac's "Gang Related" (No. 11). On the pre- 
vious chart, which reflected "Gang Related's" sophomore week, the 
soundtrack showed a 44% drop, followed by this week's 39% decline. 

Incidentally, a sales decline is no cause for disgrace in this particular 
week. Only 19 of the albums on last issue's Billboard 200 manage any 
kind of gain on this issue's list. Thus, Aqua (9-8) and Jewel (13-10) are 
each able to climb to higher chart rungs, although each sees drops in the 
range of 7,000 pieces, and Master P returns to the top 10(11-9) despite 
selling 10,000 fewer units than he did a week ago. 

Retail's softness is reflected in Market Watch (see page 104), as album 
sales are down from the previous week, although stronger than those of 
the same week in 1996. Despite what feels like a momentary lull in the 
action, optimism regarding the fourth quarter's prospects remains high 
among music merchants, with traffic-building albums from Celine Dion, 
Shania Twain, Spice Girls, Barbra Streisand, Pearl Jam, Jane's 
Addiction, Enya, and Yanni still waiting in the wings. 

Starts: Although the early numbers posted by "The Firm" and "Gang 
Related" prove rap's continuing viability, another hip-hop offering, Salt 
'N Pepa's "Brand New," has a slower than anticipated opening week. 
The album registers 26,000 scans, entering the big chart at No. 37. Con- 
sidering that the act built 1993's "Very Necessary" to a No. 4 peak on 
The Billboard 200, this seems a modest bow. However, SNP's lead track, 
"R U Ready," is still gaining ground at radio, moving 30-26 on Hot R&B 
Airplay, which might lead to a growth in album sales. Television may 
assist sales, too, as the act was scheduled to hit "The Tonight Show With 
Jay Leno" on Oct. 3D and "The Keenen Ivory Wayans Show" on Monday 
(3). 

Country star Wynonna has also seen brighter openings than the No. 
38 debut she makes on The Billboard 200, just shy of 26,000 units. Of her 
four previous solo albums, the only one to post a lower first-week take 
was her best-of set, "Collection," which bowed earlier this year with 
16,000 units. Her first solo outing, 1992's "Wynonna," still represents 
her biggest opening week, with 121,500 pieces. In '93, her "Tell Me Why" 
had first-week sales of 56,500 units, while last year's "Revelations" 
opened with 79,500 units. Wynonna has a bustling TV schedule working 
for her into December (see Country Comer, page 36), which might lift 
this one higher. 

On the other hand, the arrival of Capitol Nashville sophomore Trace 
Adkins suggests career growth. His new "Big Time" bows at No. 58 with 
almost 19,000 units. That's just a bit shy of the 22,000 units that his first 
album, "Drcamin" Out Loud," had in its biggest week, Christmas of '96 — 
and he spent a full six months on Top Country Albums before he got to 
that point. 

On DECK: Judging from street-date violations and the high profile he 
has received from huge singles by Puff Daddy and the Notorious B.I.G., 
figure that Masc will offer the next evidence of hip-hop's draw, when his 
album snares the Hot Shot Debut on next issue's Billboard 200. His 
"Harlem World" makes a premature bow at No. 62 on Top R&B Albums 
(see Datu Faison's Rhythm Section, page 28). Early sales suggest Mase 
will easily be the top seller for Musicland, which has the highest store 
count of any U.S. chain, so the album actually has a solid chance to debut 
atop the big chart. 

N EW KIDS IN TOWN: Tub thumping, indeed. Fueled by the multi-for- 
mat love fest that radio is holding for its quirky "Tubthumping," Chum- 
bawamba's debut album wins The Billboard 200's Greatest Gainer for a 
second consecutive week. This time, a 22% gain wins the bell, as the set 
jumps 21-15. Last issue, the album scored a 42% jump . . . Fledgling rock 
act Creed continues to roll, leaping 119-103 on The Billboard 200. The 
album scores a 14% sales gain, enough to snare the No. 1 slot on the 
Heatseekers chart. Apologies, by the by, for butchering the album's title 
in last issue's column. It's called "My Own Prison." 

Deck the HALLS: Thanksgiving is still a few weeks away, and yet 
a Christmas title has already creased The Billboard 200. The all-star "A 
Very Special Christmas 3," from the A&M series that benefits the Spe- 
cial Olympics, debuts at No. 168 with 6,600 units, 16.5% more than it did 
in the prior week. The album includes, among others. Smashing Pump- 
kins, Sting, Sheryl Crow, No Doubt, Mary J. Blige, Steve Winwood, 
and Tracy Chapman. 
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RCA LOOKS BEYOND TOP 40 BASE FOR SWEDEN'S ROBYN 

(Continued from page .5) 



song than 'Do You Know.' " 

Both tracks are included on her 
debut album, "Robvn Is Here" (Music 
to My Ears, Billboard, May 1"), which 
rests at No. 105 on The Billboard 200 
and has sold more than 150,000 copies 
in the U.S., according to SoundScan. 

The artist, signed as a 14-year-old to 
Swedish indie label Ricochet (acquired 
by BMG in 1994), has already found 
success in her home market and neigh- 
boring Denmark (Billboard. July 19). 
BMG's planned promotional push in 
Europe this year, however, was cur- 
tailed after two singles this past win- 
ter, when Robyn's U.S. career took off. 

The push resumes with "Show Me 
Love," her third single in Europe, 
which is out Oct, 27, almost simultane- 
ous with the U.S. release. 

To date, her album sales have totaled 
150,0(X) in the Nordic region, according 
to BMG. Other European territories 
are discussing releasing the album in 
Januarj'. 

Robyn has also sold more than 
40,(KX) albums in Asia and Japan, with- 
out any promotional visits. Radio sales 
and her U.S. interest have helped, says 
Benke Berg, international exploitation 
manager for BMG Nordic region. 

"Jajian, Korea, and Thailand are the 
territories which are quite influenced 
by America," says Berg. 

RCA is indeed pleased with the art- 
ist's U.S. reception so far but doesn't 
intend to rest on its success; The label 
is continuing its multi -effort campaign 
to make RobjTi a household name. 

"It is brutal out there in retail-land 
with all the competition," says Julie 
Bruzzone, VP of marketing and ariist 
development (U.S.) at RCA. "We have 
to keep pushing new artists using as 
many avenues as possible to expand 
the available fan base. We are trying to 
cover all demographics in the publicity 
push because Rob>'n"s music appeals to 
a variety of people. We just have to 
grab the listener's attention." 

With the crowded holiday season 



KEEPING SCORE 

(Continued from jHige ^2) 

New CHIEF: As the worid of music 
changes, so must the musicians. The 
Eastman School of Music's newly 
appointed director, James Under- 
cofler, named in October, thinks that 
those changes must begin where the 
musicians are trained. As acting direc- 
tor of the Rochester, N.Y., school since 
Jan. 1 and as associate director for aca- 
demic affairs prior to that Undercofler 
has spearheaded the school's Eastman 
Initiatives program, which permeates 
the school of 800 undergraduate and 
graduate students. 

The program's goals are to educate 
students to discover nontraditional 
ways to reach out to new audiences, 
prepare students to create new per- 
forming opportunities and emphasize 
connections with their communities, 
expand the concept of classical music, 
and to encourage students* to appitiach 
their changing world with leadership 
and initiative rather than nostalgia or 
despair (certainly a lesson that many in 
the classical field might profitably 
learn). Undercofler's work has also 
resulted in an Eastman partnership 
with the Rochester City School District 

Undercofler has a bachelor's degree 
from Eastman and a master's from 
Yale, and he did doctoral work at the 
University of Connecticut Itefore com- 
ing to Eastman, he was founding direc- 
tor of the Minnesota Center for Arts 
Education, a state agency. 



looming, RCA has made an effort to 
make all its merchandising stand out 
with retailers. The CD version of the 
album comes in three colors — red, 
white, and gold — as do all accompany- 
ing materials, including posters and 
flats. 

"The color scheme spices up the CDs 
when they are in bins," Bruzzone says. 
"We've also given retailers double- 
sided posters in two different shapes to 
make displays snazzier. Retail space 
seems to get smaller everj' year. We 
try to give stores many options to win 
their space. Displays help shoppers 
connect the dots that RobjTi is what 
their kids have been listening to on the 
radio and that it'd make a good Christ- 
mas present" 

Prior to the commercial release of 
"Show Me Love," RCA sen'iced the 
track to radio Sept 8 and sent a video- 
clip of the .song to video outlet'? Sept. 
29. The clip is airing in stress rotation 
on MTV, as well as on M2 and VHl, 
while 112 top 40 stations monitored by 
Broadcast Data Systems have "Show 
Me Love" in rotation. The song is No. 
21 on Hot 1(X) Airplay this issue. 

" 'Show Me Love' is not a disposable 
dance song. The words hit home with 
women, yet its rhjlhmic base makes it 
fun," says Jay Michaels, music director 
of top 40 KRBE Houston, which was 
scheduled to host a Halloween concert 
featuring Robyn. "The first single took 
time to gain momentum, but 'Show Me' 
has been in our top 10 from virtually the 
beginning. We believe this single will 
solidify her as a hit in the United States." 

Although Robyn is not slated to tour 
North America until March, she will 
stay visible in the interim via perfor- 
mances at radio-sponsored events. In 
addition to the KRBE concert Robyn 
was scheduled to perform at shows for 
WFLZ Tampa, Fla., Oct. 25, WBBM 
(B96) Chicago Oct 30, WHTZ (ZlOO) 
New York Dec. 9, WXKS Boston Dec. 
10. and KHKS Dallas Dec. 12. 

Tommy Austin, music director/assis- 
tant PD at top 40 KKRZ Portland, 
Ore., hypothesizes that radio is em- 
bracing Robyn due to her exclusivity to 



(Continued fro?n preceding page) 

doesn't intend to give the product the 
recommended campaign retail price of 
149 Swedish kroner ($19.60). 

Vii^n Records sales manager Hasse 
Hansson says it's unclear how retailers 
will react. "The product hasn't been 
released yet so we'll just have to see 
how they react in terms of the expo- 
sure they give to the CD." 



FOR THE RECORD 

U.K. band Chumbawamba was 
signed to Republic for North 
America by Monte and Avery Lip- 
man (Billboard, Nov. 1). The 
band's releases are marketed and 
distributed in that territory by 
Universal. 

In the Spotlight on Tokyo (Bill- 
board, Oct 11), the contact infor- 
mation for Club Citta' was incor- 
rect Club Citta' can be reached at 
044-244-7888 (phone), 044-211-8736 
(fax), or 88citta{n big.orjp (E-mail). 

Tony Renis wrote the song "I 
Hate You, Then I Love You" on 
Celine Dion's album "Let's Talk 
About Love" (Billboard, Nov. 1). 



the top 40 genre. 

"It is nice to have a pure pop artist 
that we can embrace without other sta- 
tions nit-picking at it," Austin says. 
"She sounds good with other songs in 
our rotation but al'^o stands on her own 
between an Usher record and a match- 
box 20 song." 

HISPANIC MARKET SURPRISE 

If RCA has its way. that single-mar- 
ket niche will come to an end, however. 
The label was surprised to find out that 
"Do You Know (What It Takes)" did 
well in Hispanic markets. With "Show 
Me Love," it plans to be more prepared 
by targeting Latin press like Selecta 
magazine and People En Espahol and 
by .sending street teams to beach 
events, youth festivals, retailers, and 
schools in m^or cities. 

"It caught us a little off guard be- 
cause we didn't set out to win affection 
in these markets. This time we are 
actively including them," Bruzzone 
says. "We've hired a Los Angeles firm 
specializing in Hispanic publicity to 
help make the transition smoother and 
more natural." 

Robyn, who considers hip-hop and 
soul big influences on her sound, sug- 
gested that RCA mine the R&B mar- 
ket as well. 

"I am part of a new generation in 
Sweden who identifies more with Miles 
Davis and Aretha Franklin than Abl)a 
or Ace Of Base," she says. "I have a 
tremendous respect for those fans and 
hope I can earn their appreciation by 
keeping it real." 

In hopes of attaining this goal, Rob>7i 
performed on "Soul Train" and the 
Lady of Soul Awanls. There is an R&B 
remix on the "Show Me Love" single, a 
sampler is being circulated, and pre- 
liminary talks with BET are positive. 

"We want any action in this arena to 
be natural, not just record company 
h>'pe and push." Bruzzone says. "It is 
important that the community decide 
she is the real thing. We expect that the 
third single, 'Just Another Girlfriend,* 
will lend itself even more to R&B radio 
play when it comes out early next year." 



Virgin Records managing director 
Anders Hjelmtorp is unsympathetic to 
the association's viewpoints: "The 
[dealer price] on the new Spice Girls 
album is 102 Swedish kroner [$13.40], 
while other releases like [BMG-signed] 
Eros Ramazzotti have a [dealer price] 
of 104 Swedish kroner [$13.68]. Spice 
Girls have become a special target for 
something that the retailers don't like." 

The dealer price for normal new re- 
leases bv non-superstar acts is 94-98 
Swedishkroner [$12.36-$12.89]. Hjelm- 
torp defends the price increase, sajing, 
"When a band spawns several hits, you 
can increase the price, because the 
product is worth it" 

Hjelmtorp says he understands 
that the label's introductory sales 
demands cause annoyance on the 
retail side. Instead of giving the usual 
large discounts and free goods to 
secure large initial shipments, the 
label is spending the money on co-op 
ad campaigns instead. "A marketing 
campaign for Spice Girls has to be 
grand. Our T\' advertising campaign 
will be double the size of the first 
one." he says. 

Virgin's projected initial shipments 
in this market are 50.000 units (10,000 
units above the gold certification level) 
and total projected sales by Christmas 
here are 80.000 (platinum). 



One group has been an easy sell from 
the beginning, although the label hasn't 
eased its second-phase push on the seg- 
ment: The 18-ycar-old singer is a per- 
fect fit for young i)eople. 

"Our young teen audience is totally 
getting into Robyn," says Cathee Sand- 
strom. editor of leading teen en- 
tertainment publications BOP and BB. 
based in Studio City, Calif. "Her music 
is upbeat and singable, honest and fun. 
Robyn's talent, look, sound, and hon- 
esty will certainly sustain her through 
a second album." 

RCA has focused on the teen market 
by purchasing TV advertising in m^or 
markets like Boston and MinneapoUs 
during such youth-oriented program- 
ming as "Saved By The Bell" and 
"Family Matters." Upcoming features 
in Teen, YM, and React will comple- 
ment her appearances on Nickel- 
odeon's "The Big Help," which aired 
Oct. 18, and a forthcoming episode of 
"All That." 

CATERING TO KIDS 

Ads will also be incorporated into the 
Planet Report Campaign, an informa- 
tional poster serviced to 41,000 high 

schools. 

"They hang the posters in homerooms 
to teach kids about social causes or the 
environment," Bruzzone says. "There 
are verj' few opportunities to get into 
high schools, but this is a pre-approved 
option that sounded good to us." 

Bob Reamer, pop music buyer for 
Borders Books & Music, used the re- 
cent explosion of teen sensations to cre- 
ate a listening booth catering to the 
whims of mainstream kids. 

"Borders is often labeled the older 
folks' music store," he says. "But with 
the success of Spice Girls, Hanson, and 
now Robj-n, we've changed our outlook 
on carrjing those albums. We've devel- 
oped a listening booth with established 
artists like the Backstreet Boys and 
other items we think kids would like. 
Teens have re-emerged as a bu>ing 
force, and the most imiwrtant thing in 
getting that $15 a month is letting them 
hear the music until they just have to 
have it" 

Reamer thinks fans under 25 tend to 
stick to singles but will splurge on a 
full-length if radio show^ them that it 
contains several good songs. 

THREE'S THE CHARM 

"The label really pushed the second 
single, saying it would be the one to 
break her. The early response seems 
like that will be true," Reamer says. 
"The first song introduces an artist. 
The second single validates them. The 
third is the trick that gets people to 
shell out the money for the record. 
Before you know it she'll be a platinum 
artist." 

Rob}!!, who is managed by Lifeline 
Management and booked by the 
William Morris Agency, isn't worried 
about being pigeonholetl because of her 
youth appeal. 

"Kids arc more true fans. If they like 



something, they really get into it and 
share it with friends and family," she 
says. "I don't think of myself as a role 
model, but if I am. I accept my respon- 
sibility and hope to encourage them to 
be themselves." 

John Manes, head buyer for the six- 
store, Dajton, Ohio-based CD Connec- 
tion, isn't yet convinced that young- 
sters are heading to record stores to 
blow their allowances. 

"I stocked an awful lot of her album 
in the beginning because of all the 
hy\)e, but it didn't generate the sales," 
he says. "Kids have many hobbies to 
spend the little extra cash they have on. 
When they do buy music, it is more in 
the Fiona Apple, Jewel, or rap vein. But 
this is Ohio, and dance music has never 
been really popular here. I would imag- 
ine she does better with kids on the 
coasts." 

To plug any such gaps, Bruzzone 
says, RCA has cushioned its youth 
marketing with equivalent strategies in 
adult arenas. 

"She has stories in Detour and Vibe, 
is doing May Leno,' and is a presenter 
at this year's Billboard Music Awards 
[to be held Dec. 8 in Las Vegas]. There 
is enough of Robyn to go around." 

Robyn is appreciative of the support 
but feels that "getting her music out 
there" is the most important thing. 

"Even though all ages aren't buying 
my albums, I know all ages are listen- 
ing and appreciating," she says. "That's 
what counts. People lose sight of that 
sometimes when promotion and sales 
become too important. I just want to 
take this as far as I can without sacri- 
ficing my spiritual development" 

Axsistatice in preixtritig this story ivas 
provided by Domink Pride in London 
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A.N UPDATE ON BBMO BVIi.N I S S. I lAPPIiNINOS 



Spade Signs On To Host 
Billboard Music Awards 



Comedian David Spade will host 
the eighth annual Billboard Music 
Awards, broadcast live from Las 
Vegas, Monday, December 8, on 
Rk-TV 

Spade, who spent four seasons 
on "Saturday Night Live" 
is one of today's busiest 
young comedians. He can 
be seen weekly on NBC's 
television series "Just 
Shoot Me." In .January, 
Spade will star opposite 
Marlon Wayans in the 
film "Senseless." He re- 
cently completed "King- 
dom On The Sun," and 
"Rugrats," two animated features. 
His additional film credits include 
roles in "8 Heads In A Duffle Bag," 
"Blacksheep," "Tommy Boy," 
"Reality Bites," "Coneheads," 
"Light Sleeper," and "PCU." 

Spade has been performing 
stand-up comedy for over eight 



years. In 1990, he made his TV 
debut on "Saturday Night Live" and 
was soon named the "Hot Stand Up 
Comedian of the Year" by Rolling 
Stone. Spade has also guest starred 
on "The Larry Sanders Show" and 
was featured on HBO's 
"13lh Annual Young 
Comedians' Special." 

Billboard's year-end 
music awards show hon- 
ors the year's No. 1 
artists and songs deter- 
mined by the record buy- 
ing audience and radio 
airplay statistics. Win- 
ners are determined by 
the 1997 year-end charts compiled 
from Billboard's weekly and bi- 
weekly charts. 

hob Bain returns for his second 
year as executive producer of the 
awards show. Watch this space for 
more news of star performers and 
presenters. 



Spice Girls Grab Lead In 
Online Music Vid Voting 



Virgin act Spice Girls holds a 
slim lead over Atlantic artist Jewel 
and Interscope's Wallflowers in 
Billboard's first Fan.tas- 
tic Video competition, 
which is taking place ex- 
clusively on the Internet 
at www.billboard.com. 
The competition is part of 
the 19th annual Billboard 
Music Video Awards. 

At deadline. Spice 
Girls' "Say You'll Be 
There" had captured 32% 
of the votes, while Jewel's "You 
Were Meant For Me" had pulled in 
28<K and the Walinowcr.s' "One 
Headlight" had grabbed 27*. Also 
in contention; Paula Cole's "Where 




Have All The Cowboys Gone'/" 
(Warner Bros.) and Shawn Colvin's 
"Sunny Came Home" (Columbia). 

The nominees are the 
mo.st-played videos ac- 
cording to BDS for the 
period Jan. 1-Sept. 30. 

Online voting contin- 
ues through Nov. 7. The 
winning video will be 
announced Nov. 22 at the 
19th annual Billboard 
Music Video Awards, 
which is to be Webcast 
JamTV and Billboard 
Billboard currently is 
developing the talent lineup for the 
show; for information, contact 
Maureen Ryan at 212-i>jfi-.')002. 



PERSONNEL 



DIRECTONS 



Judy Yzquierdo has joined 
Billboard magazine as national 
advertising manager, video/new 
media. Yzquierdo has a wealth 
of ad sales and marketing 
experience from stints at 
Tower Pulse!, Bam Magazine, 
and Premiere. Most recently 




she worked with High Level 
Marketing. 

Yiujuierdo receivied her ba- 
chelor's degree from Central 
Michigan University in broad- 
ca-st and cinematic Arts. In 
her spare time she enjoys 
photography. 



Billbfiard Music Awards 
Las Vegas • Dec. 8. 1997 
For more information, contact Susan Mazo at 212'53&^173 



19th Annual Billboard Music Video Conference & Awards 

The Beverly HUton, Beverly Hills, Cali£ • Nov. 20-22, 1997 
Billboard's 1998 International Latin Music Conference & Awards 
BiscajTie Bay Marriott, Miami, Fla. • April 5-7, 1998 
Billboard's Fifth Annual Dance Music Summit 
Chicafjo Marriott Downtown, Chicago • July 8-10, 1998 
For more information, contact Maureen Ryan at 212-536-5002* 



Visit our Web site at http://www.blllboard.coni 

Contact Sam Bell at 212-5;l6-140"i'l-800-149-1402. 
E-mail: sbell^i jbillboard.com 



4th Single Not As Hot, But Still Spicy 



BEAT. 



ThKY'RK ALREADY ON their fourth hit, so it's hard to 
lH_'lieve that it was le.ss than 10 months aj^) that Brit^iin's 
Spice Girls made their U.S. chart debut. "Spice Up Your 
Life" (Virgin) is the quintet's lmve.st debut yet on the Hot 
100. although entering the chart at No. 32 is hardly .some- 
thing to be ashamed of. Biiok on Jan. 25, "Wannabe" made 
a splash by bowing at No. 11, at the time tying Alanis 
Mnrissette as the highest entr>* for a debut act in the his- 
tory of the chart. "Wannalx;" moved 
to No. I the week of Feb. 22. "'Say 
Youll Be There" entered at No. the 
week of May 24 and peaked at No. 3 
the following week. Spice Girls then 
slowed the pace for the ballad "2 Be- 
come 1," which entered at No. fi the 
week of Aug. 16 and peaked at No. 4 
three weeks later. "Spice Up Your 
Life," the first single from the forth- 
coming soundtrack "Spiceworld." is 
poised to become the group's foui'th 
t*)p 30 hit in the same calendar yvar. 

This latest single marks the fii-st time that the U.S. and 
the U.K. are enjoying the same Spice Girls song at the same 
lime. But "Spice Up Your Life" takes an unexpected tum- 
ble from the top of the British singles chart, dethmned by 
another example of girl powTr. Aqua's "Barbie Girl" is the 
new No. 1 title in the U.K. In the U.S., that Danish import 
Wds already fallen to No. 67 in its 10th chart wt'ek. 

Moving UP: WiUi "Something About The Way You Ixwk 
TonightY^Candle In The Wind 1997" (Rocket) holding on 
to the No. 1 spot for a fifth week in a ruw, this is clearly 
Kllon John's longe.'^t-running chart -lopin^'r in the U.S. More 
impressive, a look at the brand-new edition of Joel Whit- 
bum's "Top Pop Singles 19.55-1996" re\t:als that by Whit- 
burn's accounting, John xfi. the No. 3 artist of the rock era, 
only behind Elvis Presley and the Beatles. And as this lat- 
est edition of Whitburn's essential tome was compiled 
before the release of the tribute to Diana, Princess of 



by Fred Branson 



Wales, it's very possible that by the time the next edition is 
released. John will sur|)a.'v'i the Beatles to be the No. 2 arti'*t 
of the nx-kera. 

They love MUSIC: For the first time since 1980. the 
O'Jays haw two Hot 100 hits in a calendar year. "Baby You 
Know" (Global Soul) enters the chart at No. 112. Back in July, 
the veteran R&B act peaked at No. TS> with "What's Stop- 
ping You." 

That makes it another father-and- 
son victory for O'Jays co-founder 
Eddie Levert and his son Gerald 
Levert, who is one-third of the trio 
LSG. That superstar group, which 
al.'^:) includes Keith Sweat and John- 
ny (fill, tiikeii a giant 2f>-12 leap on the 
Hot 100 with "My Body" (EastWest). 

Give IT TO HIM: Rick James is 

back on The Billboard 200 for the first 
time in nine >*ears. His last chart entry was "Wonderful" in 
1988. This u«^ue, hLs first jxist-incarceration allium. "Urban 
Rapsody" (Higher Source/Private I ), delxits at No. 170. Next 
year, James will mark the 20th anniversary of his album 
cliart debut; "Come (Jet It!" first charted in .lune 1978. 

One more TIME: SongwTiter Diane Warren collects 
another top 10 hit a.s Aaliyah jumps 12-10 on the Hoi 100 
with "The One I Gave My Heart To" (Blackground). War- 
ren is still in the lop !0 with "How Do I Live" (Curb), as 
Le.\nn Rimes' recording remains in its peak position of 
No. 3. On the Adult Contemporai'y chart, "How Do 1 Live" 
US No. 1 for the 10th cunseculiM'Wvek, denying Elton John's 
"Something Alx>ut Tlu* Way You Look Tonight" the oppor- 
tunity to be No. 1. Elton is tied with the ('arpenters for the 
most AC No. I titles, with 15 each, so just one more chart- 
topper would put him solely in first place. "Something" 
retains its bullet, so there's still a chance he'll do it with this 
track from "The Big Picture." 
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TOTAL 550,191.000 588,671,000 (UP 7%j 
ALBUMS 453,018.000 477,082,000 (UP 5.3%) 
SINGLES 97,173,000 1 1 1 ,589,000 (UP M.8%J 



OVER Aft- ■_ 
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12.999.000 



14.011.000 
DOWN 7.2% 



12.772,000 
UP 1.8% 



CD 324.812,000 363,884,000 fUP 12%) 

CASSETTE 127,043,000 112,059,000 fDN 11.8%) 
OTHER 1,163,000 1,139,000 fDN 2.)%) 
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13.924,000 
18,823,000 
NA 
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30,210,000 
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UP 4.8% 
UP 60.5% 
NA 
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No. 2* R&R Rhythmic Top 40 chart 


No.6*BnHNinlHot100 8ingle 


No. 2* R&R R&B Crossover chart 


No. r Soundscan RftB Cora Stope chart 


No. 1 * R&R Mainstream Monitor 




No. 2* Crossover Monitor 




IVo. 2* Rhythmic Top 40 Monitor 
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thil time itis personal 



TURING THE GOLD SINGLE: "MY LOVE IS THE SHHW 
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ARISTA'S NEWEST AND HOTTEST HITS! 




SARAH McLACHLAN 
Surfacing 

A hrilliiint nuw album from music's mosi ucclaimcJ 
new superstar. Time Ma ; ;a:inL' calls it "An elegant 
album with standout songs." The album soars past 
Platinum and features the hits "Sueet Surrender," 
"Building A Mvster>" and much more. 





CARLY SIMON 
Film Noir 

"I Im'c this record," raves The New York Post 's 
Lii Smith. "This is the sexiest CD of the year!" 
Carly's landmark new album features the hit 
"Ev'rv Time We Sav Goodbye" and "Two 
Sleepy People," a duel with John Travolta. 
The si;:ltngest new album of the vearl 



PATTI SMITH Peace And Noise 

Criiks hjil lhi> album .^^ birr most pviu-HuL... 
Entertainment Wgkly talis it "triumpliiinr." and 
Ri'llin ^ i'ti'ne aM.irJv il a hi\;hcst rjtinj; i>f Four 
Slarv Thi- album Time Out Lajls "uilerlv cumnt 
and crutial" features "1959." "Don't ^av 
Nuihin};" anil "Dead Citv." 



BROOKS & DUNN 
The Greatest Hits Collection 

The greatest hits of the greatest duo 
in Country Music history! 19 sim^s: 
16 classics phis ^ new hits 
including "He's Got You" and 
"Honkv Tonk Truth." 



LISA STANSFIELD 

Slu'> back like never beti're with an 
explt>si^e new album Time Ma j fiiiine lalU "A 
welcome return!" l isaV new .ilbum filatures 
"Never Gonna Fail," "Ne\ er. Never Gonna 
Give Ynu I p" and much more. "Her peers 
sIiiHild listen and learni" - People Ma z arine 



NEXT Rated Next 

The explosive debut album from 
R&B's most talked-about new 

vocal proup. Il features the 
smash hit "Butta Love," plus 
"TtHi Close," "Penetration" 
and "I Still Love You." 




Money Talks - The Album 

Onlv line album can talk about thi> 
many stars. ..and this manv new' classics! 
Features the acclaimed sonj.'s "Feel So Gw^" 
by Mase, "Money Talks" bv Lil' Kim. 
"A Dream" hv Marv J. Blijie and 
"Avenues" by Rcfuijee Camp All Stars (Prasl. 
"A Siar-Studded Soundtrack!" - USA Today 



EXPLOSIVE NEW ALBUMS FROM BAD BOY ENTERTAINMENT: 




Ultimate Dance Party 1998 

18 of the hottest dance tracks 
from the orii:inal artists, including Whitney 
Houston. Toni Braxton. The Notorious B.I.G. 
(featurinj; Puff Daddv & Ma>c>, .Mark Morrison 
and Gina G. Other I Itimate Rakaces on 
the Charts: Uhim .u. Hip Hop P.irt\ UWH 
and I'lti mate Nf^ Wav e l'. i rt\ W-HS ! 




ARISQtk 



MASE Harlem Wcirld 

He's already bKn\n-up the s|>oi on sonit- 4if the 
vear's biiajcst hits. Now. it's all him. His lonn- 
awaited solo debut album features the first 
smash, "Feel Sii Ginid" and much more. 



www.aristarec.com 



THE NOTORIOUS B.I.G. 
Life After Death 

His lti;acv li\e> im with this classic album in which 
the L.A Times said, "Rarelv has a rapper pleased so 
many diffen-nt audiences m> brilliantly." This 6X 
Platinum rap tour de force includes his newest hits 
"Skv's The Limit" and "Nast\ Boy," plus the #1 
hits "Mo Money Mo Problems" and "H\'pnoti:e." 




OUT ^ 



PUFF DADDY & THE FAMILY 
No Way Out 

His acclaimed #1 Triple Platinum debut album 
features the #1 hits "Been Around The \Vi>rld" 

featurin<: The Notorious B.I.G. &, Mase, "I'll Be 
Missing Vou" featurini* Faith Evans & 1 12, 

"Can't Nobodv Hold Me Down" and much more. 



